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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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gi oe loves magic shops. Windsor Castle. The unexpected. No matter who you are, Andersen” windows let you put a lit i 
yourself in any room. A gothic window with wood interiors is one of many interesting shapes and styles that creates a stunf” 
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With Andersen, you'll know it’s your home. Because everywhere you look, you'll see yourself. Call 1-800-426-4261, 


046, or visit us at andersenwindows.com LONG LIVE THE HOME® Andersen AY 
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| LG INTEGRATED LCD HDTV 

| bringing the next generation of LCD HDTVs to a very large room near you. Depending 

bur space, it’s available in 42! 37"and 30" screen sizes. It has an HDTV tuner built right 
's bigger, thinner and lighter than ever before. All in a beautiful Noble Black design. 
it easily connects to your computer or video game console for huge, brilliant images. 
LG, life is definitely good. Find out more about our full line of products at LGusa.com. 


1 LG Electronics U.S.A., Inc. Englewood Cliffs, NJ. LG Design and Life's Good are trademarks of LG Electronics, Inc 
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Gift Received 
I want to congratulate you on a won- 
derful magazine. I read it regularly and 
it is like a gift every month. It is tre- 
mendously inspirational and the ideas 
it provides are 100 percent useful. 

Juan Miguel Dothas 


Buenos Aires, Argentina 
& 


Great Grapes 
As a two-time visitor to South Africa 
with relatives who reside there, Roslyn 
Sulcas’s marvelous piece [“Vintage 
South Africa”] in the September issue 
on that country’s wine industry was 
of great interest to me. The accompa- 
nying photography by Jac de Villiers 
was also brilliant. Thanks for a superb 
article. 

Paul Denman Thompson 


Mill Valley, California 


A Christmas Story 
I so enjoyed “A Christmas to Remem- 
ber” [December], I found myself retell- 
ing the story to a friend—who loved 
hearing how the expatriate mother liv- 
ing in Germany sent for American flour 
and Crisco in order to bake cookies for 
her daughters. 

Carol J. White 


Prescott, Arizona 


Chiefly Speaking 
Every issue of HB includes great ar- 
ticles and pictures, but the feature I 
enjoy most is the “Editor’s Letter.” It’s 
interesting and always includes anec- 
dotes from Mark Mayfield’s everyday 
life—it makes the rest of the magazine 
a joy to read. 

Alice M. Ratz 


Vineland, New Jersey 


Please send your correspondence to 
hbmail@hearst.com or to Letters, House 
Beautiful, 1700 Broadway, 29th floor, 
New York, NY 10019. Be sure to include a 
daytime telephone number. Letters may be 


edited for clarity and len; 
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Kerri McCaffety > 
Kerri McCaffety, who photographed 
Robert Clepper’s tiny New Orleans 
apartment (“Changing Spaces,” p. 54), 
is a longtime Big Easy resident who 
has written four books that plumb 
the cultural and architectural depths 
of her adopted city. “To be in such a 
small space so totally filled with good 
art was like being in a candy shop,” 
she says of Clepper’s French Quarter 
jewel box. When not behind the lens, 


McCaffety can be found pursuing her 


latest passion, tango dancing. 





<Ashley Hicks | 
Hicks, who lent his deft hand | 


Little Venice row house featul 





“London Calling” (p. 64), wag 
in that city and encountered | 
decoration early, ina geometrical 
terned nursery designed by his | 
David Hicks. Last fall he lau, 
new fabric and carpet colle 
adapted from his late father’s d 
and prompted by the recent biog 
he penned, David Hicks: Dé 
(Scriptum). He lives in Englane 
his wife, Allegra, two daughters! 


dachshund named Coco. 


Valerie Gladstone» 
“I had no idea that bold color could 
bring so much light into a space,” notes 
author Gladstone of designer Robin 
Bell’s diminutive Manhattan apart: 
ment (“Urban Safari,” p. 84). “She’s 
inspired me to be more daring with 
my own home.” A native New Yorker 
who covers design, art, and dance (she 
has written a book about choreogra- 


1er George Balanchine), Gladstone 


nH 
Dp 


is presently working on a documentary 
tor Sj h television about the world 
of flamenco dance 








LLCOM 


. Accessories. Dreams. 






TO REGISTER FOR SWEEPSTAKES, VISIT HORCHOW.COM/SWEEPS OR CALL 1-800-711-7289 





14 





ERITOR'S CET Tiss 


| Up in the Attic 


his issue is all about small spaces, so perhaps it’s no 
coincidence that I ventured into my attic the other day for 
the first time in weeks. I once lived in a house where there 
was walk-in storage space just off the upper floor. That 
seems like the ultimate luxury, compared with my current 
house in Westchester County, New York. I now have an 
attic that is unfinished, and clearly not meant for someone 
my height—six feet two inches. 

First, to get to it, I have to ascend small stairs that look 
like they were built for a child, rising out of one of our 
upstairs bedrooms. I literally have to bend over as I climb 
the stairs, then kneel down and craw! into the attic through a 
flimsy plywood door that is good for virtually nothing except 
keeping out the cat. (I assume that when they built this 
house, almost 100 years ago, either the owners didn’t need 
to go into the attic or they were a lot shorter than me.) 

Once in, I can stand up, but only along the middle aisle. 
If I venture a few inches to the left or right, wooden beams 
will assure that I move no further. I can report that I made 
it through on this occasion without hitting my head, but I 
haven't always been so lucky. 

When we moved into this house more than two years 
ago, I was in charge of hauling box after box up these nar- 
row stairs, through the same tiny doorway. It was like a 
dark comedy: The more boxes I carried, the more times I 
hit my head, often spilling their contents in the process. My 
head still hurts when I look at them, now stacked on either 
side of the attic. But at least they are there. And my trips up 
the dollhouse-like stairs are far less dramatic these days. 

On this recent expedition I was looking specifically for 
an astronaut doll that my daughter Madison was going to 
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use for one of her science exhibits at school. I found i 
doll, but I also got sidetracked, as usual. There were ol 
clippings from magazines and newspapers, and there wer¢ 





college yearbooks, toys, and, in general, a lot of stuff tha 
should have been tossed away years ago. Actually, I’m muc 
better at paring down and getting rid of things now than 
used to be: Much of what is in these boxes is from an earlie 
stage in my life. But now that they are there, I don’t inten 
to haul them down. 

My wife, Monica, and I have two major storage areag 
in our house—the basement and the attic. Both could us¢ 
a lot of work, and it’s our intention to have both of them 
renovated at some point. I’m sure many of you share th 
same dream. However, renovation isn’t always necessary 0 
possible. Often a room just needs a new look. This month’g 
strong lineup of stories has plenty of advice on decoratin 
in small and unusual spaces—and in the coming mont 
you'll see dramatic makeovers of both a basement and a 
attic in House Beautiful. 

With just a few tips—like putting vertically stripe 
wallpaper in a low-ceilinged room to give the illusion o 
height, or hanging an unexpected, oversize picture in a tiny 
powder room—you can transform your small spaces. In 
fact, most decorators I know enjoy the challenge of work: 
ing in a small space much more than they like trying te 
bring a huge room down to scale. 

So join me in trying some of the advice offered in this 
issue. And remember to watch out for those wooden beams 
in your attic. ... 


Cheers, 
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Jewellery design by LZZY 
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Resolution number one: inaugurate 2005 in : 4 
style with new wares to make any celebration a 
cool, no matter the setting i 
! 
f 
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Chloe ice bucket, + 
$525, and champagne 
flutes, $215 each; 

by William Yeoward 
Crystal through 
Bergdorf Goodman: 
800-558-1855. Veuve 
Clicquot in a special 
edition bottle by 
Pucci, $200; from 
Sherry-Lehmann: 
212-838-7500. > 
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demitasse cups and saucers, 
¢ $325 for a set of six, and Gold we 





BRIGHT BRANCH Made from a mold 
of actual branches, then plated in ‘ae 
silver, the Cast Coral candlestick gives ti: 
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- BAR EXCELLENCE 
The cocktail hour 
gains sophistication 
with graphic, bold, and 
modern wares. Vertical 
Stripe martini glass, 
$48, Stemless wineglass, 
$40, and Rings White 
wineglass, $48; by Marc 
Blackwell: 866-755-6269. 


a polished, elegant grace to an organic 
form. By Soeurs through Vivre, $485: 
Wwww.vivre.com. 


SLRIKEAL RIG 


A mine of smart accessories in nature’s two most 
f “ cosmopolitan shades will set things aglow 


6 > 
CIRCLE - ; 


GAME 
A metallic sheen 


updates a dotty 
motif with verve that’s 


more Betty Catroux ~\ 
f than Betty Boop. Gold Dots S 








Dots cake platter, $135; by Philippe we = 
™y Deshouliéres: 800-993-2580. — © 


TONY TABLE Disparate 
patterns in the same hue set 
a soigne scene. Awnings Cup 
and Saucer, $56; by Marc Blackwell: 
866-755-6269. Silver textured dessert plate, $28, and 
dinner plate, $40; by Calvin Klein Home: 800-294-7978. 











SMOOTH SAILING 
Streamlined design 
conjures the lines | 
GILT TRIP Serve hors d’oeuvres of a sleek ship. Boat | 


with a Midas touch. Maple Leaf, $121, Water Pitcher, $175; 
Oak Leaf, $83, and Vine Leaf dishes, \ by Michael Aram 
$121; by William Yeoward Crystal: through Marshall Field’: 


800-818-8484. www.marshallfields.com 
| 








CILIA DFILLICON 
Vso Ylowl. SUUULE Yramond 


a design by 1 BBY 






\\ Sere ge New Harmony 
. \~ / pi \ Collection 





e fof “ntl 2 
Right Hand Lf ft Ge? 
Your ectsion 


tations. 


TRADITI QNAL 


Fashion Island-Newport Beach 949/721-9010 
The Ritz-Carlton Laguna Niguel & The Lodge at Rancho Mirage 
www.TraditionalJewelers.com 


For other locations call 213.9.95.95.95 


AZZ] © avg USISAq *S’A FOOT 
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WRITE ON Make sure your guests know a 
Chateau Lafite when they taste it—the Open 
Crystal Appellation decanter comes with a 
wax pencil to inscribe the carafe with the 
particulars, $89; by LAtelier du Vin through 
the Conran Shop: 866-755-9079. 


2x 


PLUM PICK A fruity 

coloration gets a splendid 
silhouette. Sound vase, a 
$250; by Kosta Boda: 
800-351-9842. 






A TOUCH OF GLASS With options as 
kaleidoscopic as these, table settings will be as 
exuberant as the festivities. Mille Nuits Flutissimo 
in Amethyst and Olivine, $170 each; by Baccarat: 
800-777-0100. Coco goblet in Light Blue, $150; 
by William Yeoward Crystal: 800-818-8484. 


A BIT OF THE BUBBLY 
Larabee Dot Mini Saucers come ri 
ogi. in tutti frutti shades etched with a. 
pe oy an effervescent dot pattern. By 
Kate Spade, $75 for set of four: 

www.katespade.com. 


CAGEY CUPS Silver 
surrounds red and green 
glass—just in case your 
drink tries to get away. 
Starboard and Port 
tumblers, $800 each; by 1) 
Asprey: 800-883-2777. | 


FASHION FORWARD You were the first to wear his 

jeans, you own the Venetia in three shades, and you 
even bought the moon boots—now get the bowl. 

| methyst crystal bowl, $995: by Moser for Marc ed 

| ac obs through Marc Jacobs: 212-343-1490. Teneré 

| - srvers, $145 each; by Christofle: 877-728-4556. 
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VY RAINBOW BRIGHT 


ees Nothing says celebrate like an array of goods in 
shades worthy of a candy store 


































Painting with 


certainty. 








rtaPro Painters 










sntial. Commercial. Interior. Exterior. 





pday for a complimentary estimate. 


0Certa (888.462.3782) www.certapro.com 


rl = CertaPro Painters uses Sherwin Williams quality 
S paintS ana stat iS Wé 1 ther fine oroduct 
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CRYSTAL UNCLEAR 

A timeless medium arrives 

in an unexpected colorway. 
Medusa vase, $800; from 
the limited edition Biack 
Collection for Lalique: 
800.-993-2580. 


FANCIFUL FEASTS 
Make sure whimsy gets 
a seat at the table. 
Silhouette dinner plate, 
$8; and Baroque dinner 
plate, $8; by Thomas 
Paul through Loom: 
718-789-0061. 


Sees EAT 


ELEMENTS ORGTYLE | 


Sleek and minimalist or extravagant and Baroque— 
a color combination as basic as this adapts to any taste 


WHITE NIGHT Sweep 
holiday company off 
their feet. Bianco Frosted 
martini set, $200; by 
Orrefors: 800-351-9842. 
Steel and black enamel 
cocktail glass number 
clips, $425 set of six; by 
Gucci: www.gucci.com. 





SKOAL Raise a toast to the host. 
Crystal vodka glasses, $175 for set 
of four; by Fabergé through Neiman 
Marcus: www.neimanmarcus.com. 


OVAL TEAM Form marries 
function with stunning 
results. Thumbprint oval 
dish, $195; by Elsa Peretti for 
Tiffany & Co.: 800-526-0649. 


SIGNATURE PIECE The writing is not 
on the wall—it’s under the cheesecake. 
Script dessert plates, $85 each; by 
John Derian Company: 212-677-3917. 
Comete flatware, $245 per setting; by 
Philippe Deshouliéres: 800-993-2580. @ 
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‘ TV is five inches thick. 


t the instruction manual. 








oe we eee a manual. But with the world’s easiest on-screen menu, pas 
do you need it? Mitsubishi flat panel HDTVs. Made easier with Bape | 
barThought™ technology. Visit an authorized Mitsubishi dealer ‘ tt iy 


ar you. mitsubishielectric. com/ty 
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Black and White Elegance 
A classic Louis-style chair is rejuvenated and costumed 
with appropriate flair 


LOPS Sh an eee 
Te 2 Gil Pe . 0000 
+ a % Pe 43 
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eto ings € be paces ( ic seat, and c arved detail, ae Above left: Black Sophie armchair against Florentine | 
ap : a aaa I eu an 1 Side hair by Oly offer a traditional Tapestry Black on Cream .damask-style wallpaper 
ieee are weer pen oe eewenessyy ae LeeLee cae eet COUN ee 
loaieclassie ihicille eafrata a ae Virdee Be aay Marella: nee contemporary polka dot Jacquard- 

Bee eee aisinc : be : oe in ' graphic florals weave wallcovering, edi Eye in Domino #2225/11 
Poa ndioleon | oe is 7 ie ns ! He youl by Pollack, echoes the circular back of the white 


% Sophie armchair. 
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Int. Santa Fe Wood Radius Patio Doors |WP® Mahogany 252 A, Transom 603 Custom Clad-Wood 
Geometric 


RELIABILITY for real life” JELD WEN. 


WINDOWS & DOORS 


WEN, inc. JELD-WEN, IWP and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon USA. 
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On the white Sophie armchair: 


1. A lightly sketched bouquet, Reddish 


Rose #HF-1011-E, in Black on White 
from the Albert Hadley Collection 
from Hinson & Company. 2. Haddon 
Taffeta Plaid in Black/White #HW- 
O669-EW is Hinson’s modern 
interpretation of a country classic. 
On the white Sophie side chair: 

3. Hinson’s geometric Squares in 
Black on White #HF-O906-EW 

4. A linen and cotton wavy floral 
Alice #322-66 in Ria & White by 
Country Swedish. 5. Daisy #FJOO4/ 
O03, a pop-art cotton floral print in 
Black Ink by Jasper Conran through 
Osborne & Little. 6. Silk Road 
Collection’s buffalo check Black 
White Plaid #17240 
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occi and E. coli when they come in contact with 
sung Electronics America, Inc. 
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SWATCH WATCH 





















On the black Sophie side chair: 
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1. Delicately etched gingko leaf in 
Amber #F15385-229 by First Edition 
2.100% cotton wide stripe in Rayure 
Fond Blanc #17061-5 by Rubelli. 

3. Koplavitch & Zimmer’s Fuscari 
pineapple motif in Koh|l/Cream. 

4. Gennaro #220331, a bold overscal 
black and white damask by Bises. 
On the black Sophie armchair: 
5.100% cotton black-on-cream 
large floral #20499-12 by Duralee 
Fabrics. 6. Eduardo #22030-1 chunkj 
woven houndstooth by Bises. 

For more details, see Resources. @ 















ne us 


CS AOC CACC UM Ro ee SRM mesa Le 


ONAN Cu “gan 





Plo bls 





PRODUCER: MARISA MARCANTONIO 


China Modern 
Robert Kuo’s designs for McGuire 
utilize Chinese techniques to create 
fresh forms in saturated colors 

that are totally current 


Robert Kuo imbues traditional crafts with a contemporary 
perspective—repoussé mirrors and cloisonné tiles are already 
in his repertoire. He now turns his focus to Peking glass. Using 
a laborious method developed during the Ching dynasty, 
layers of glass are blown onto each 
other, cooled, then cut into vases 
that are distinctive for their thick 


walls and deep, intense colors. @ 







































Peking glass product 
iS SO painstaking—ed 
layer of glass is blow 
ina single breath ar 
artisans trained as 
jade cutters use to 
to shape the final 
forms—that only 
one of every five 
vases Started reac 
completion. It took 
10 years to perfect t 
process. Clockwise fr 
top: Tall Faceted Tourmé 
jase, $1,420. Translucent R 
Tian Chiu vase, $1,540. Persim 
Pear Shape vase, $1,540. Translu 
Turquoise Gourd vase, $1,420 
Eggplant Jupe vase, $1,540. For 
more details, see Resources 
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TeNo Stores 


Hollywood, CA 
323-464-6566 


Lincoln Road, Miami Beach 
305-534-7588 


Soho, New York 
l eae 212-431-5885 


— ) Desert Passage, Las Vegas 
702-735-8366 


www.teno.com 
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; 
a tron Willed 


Kevin Cherry’s New Room collection of 
hand-forged furniture draws delicate 
ai lines with the most solid of substances 





Minimal graphic lines and soft 
Italian leather on the Ring Chair 
and Desk provide luxurious 
textural contrast. 





The glass- 
topped Branch 
Table balances 
en pointe ina 
| contemporary 
i homage to French 

design of the 
1930s and 40s. 








The Spiral Mirror 
offers a spidery play 
on the traditional 
sunburst shape. 



























White enam 

iron legs w 
delicate curve 
PE with persimmon-q@ 


AS pony hair 4 


Contessa S 





The tapered legs and swooping 
arms of the Bacall Lounge chair 
give a conventional piece a fresh, 
urbane glamour. 
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EXCLUSIVE: 
Flow to Get the New 
Ralph Lauren Look 


Stunning furnishings, bedding, accessories, 
and tableware from the Lauren Collection 
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MAKEOVERS:? 


—Fabulous family room 
Mtb and yaaa) ope 








Search our archives for your favorite HB features like “Swatch Watch” and 























‘Hot Dish,” get entertaining tios from style expert Carolyne Roehm, and gardening advice 
from Katherine Whiteside, plus use our interactive Web exclusives: 
QUIZZES TOTHELP YOU FIND INCREASE YOUR KNOWLEDGE 
YOUR PERSONAL TASTE OF ANTIQUES WITH OUR 
FURNITURE GLOSSARY 


INTERACTIVE ROOM MAKEOVERS 
MESSAGE BOARDS ON TOPICS 




















SUBSCRIBE ONLINE 





















































TOM KIDS’ ROOMS TO SMALL SPACES SIGN UP FOR OUR FREE NEWSLETTER 
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MAKEOVER 


WRITER: JILL KIRCHNER SIMPSO! AOTOGRAPHER: TIMOTHY BELL PRODUCER: COLLEEN SCULLY 


Refresher Course 


Mitchell Gold takes the starch out of Al and Tipper Gore’s living 
room with the right blend of modern and traditional furnishings 


THE FURNISHINGS 
Pieces from Mitchell ¢ 
like this wing chair wil” 
unfussy lines, update hy 
traditional styles. 

















THE PALETTE 
Warm, monochromat 
neutrals with a hint o 
color in a muted dam, 
create a serene, spaci 
feeling. Wool carpet if 
from Lowe's. 



















FLOOR-TO-CEILING | 
CURTAINS 
Gold silk hangings froj 
Restoration Hardwareg 
make small windows || 
more dramatic, and th 
room taller. 























Tipper Gore, below, w 
Bob Williams, left, anc 
Mitchell Gold 








BEEORE 


IT WAS A TYPICAL traditional living room, with Chippendale furnish- 
| ings and family antiques. But when the homeowners—former vice presi- 
dent Al Gore and his wife, Tipper—decided to change the carpeting, 


their friend, furniture maker Mitchell Gold, convinced them to update 
the entire space. 


Tipper’s maternal grandparents built the house in 1938. and she grew 
up there with her mother. The Gores moved in when Al was elected to 
Congress in 1976, and it served as their Washington base for 16 years. 
Although they now primarily reside in Nashville. they have kept the Vir- 
ginia house because they still make occasional trips to Washington. 


“The rooms had started to feel too cluttered to me.” says Tipper. “I was 
ready for some clean lines.” Gold and his design director, Bob Williams, 
exchanged the formal furniture for upholstered pieces whose silhouettes 
nod to tradition, but lines are more up-to-date. The sofa’s camel- 
back curves recall ( endale, but “add a slipcover and the whole room 
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ore inviting,” says Gold. In place of small, delicate cocktail tables, 
chose a generous leather-upholstered bench and a pair of chenille- 
‘red ottomans. “The bench draws you closer than the table did,” says 

yer. “It’s cozier.” 

What really won me over was the versatility of these pieces,” she 


j-inues. “Tt’s easy to put your feet up or sit on an ottoman when we're 
| rtaining. It’s fresh and comfortable, yet has real style that’s very pulled 










A MODERN SILHOUETTES 


The armless sofa and 
chairs in the casual 
sitting area blend 
surprisingly well with 
family heirlooms. 
Photographic portraits 
by Tipper Gore are 
framed and hung in front 
of the bookshelves. 


OTTOMAN 
EMPIRE 
Streamlined and 
ightweight versions by 
Mitchell Gold are the 
ultimate multitaskers. 
Use them as cocktail 

or side tables, extra 
seating, or for just 
putting your feet up. 
Choose leather for chic 
durability or a slipcover 
for washability, and 
group multiples together 
for a bold statement. 

]. The round Austin in 
Cannes Cafe leather 
features welting and 

a central button fora 
great tufted effect. 

2. Tucker, a flat-topped, 
square model with 
chunky tapered legs, 
can be set with a tray to 
make a cocktail table. 

3. The small and vibrant 
Mo round is lightweight 
and can work as a side 
table, an extra seat, or 
just introduce a punch 
of pattern. For more 
details, see Resources. 
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DESIGNER'S lOrstei 


Opposites Attract 
Designer Vicente Wolf knows that the 
secret to a great-looking room is all in the mix 


If you layer a space 
with color, texture, 

and an array of styles, 
your decor choices will 
have a much longer 
life. Try a 1960s Italian 
chrome lamp ona 
country French table. 
Accessories can spark 
up a space and keep 

it from getting locked 
into one time period or 
a thematic look. 


| like to put something primitive next 
to something very refined. When 

| place an African stool next to an 
18th-century Italian chair, the rough 
wood sets off the shimmer of gilt and 
accentuates the best of both. 














I’m always playing one period against 
another to bring out both similarities 
and contrasts. An antique red-lacquer 
Chinese armoire suddenly looks very 
modern when flanked by two molded- 
plywood Eames chairs. All three 
pieces have pared-down shapes, and 
then there’s that lovely contrast of 
curves against straight lines. 























WRITER: VICENTE \ 


Look for elements that say the sal 
thing, but from a different point 
view. For example, an intricately if 
Moroccan table works next to an |B 
Edwardian tufted chair because big 
are complex and heavily detailed | 
Together they give the room ama 
global point of view. | 





3 r 
An unexpected cho 
of paint or fabric — 
can help you see a. 
common piece of | 
furniture in a whole 
new way. |! might | 
take wicker and sta 
it a dark mahogany 
shade, then uphols 
it in soft chenille or 
luxurious suede for } 
much richer look. — 
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Opposites attract: A sleek white 
Saarinen table looks wonderful 
surrounded by dark, elaborately 
carved Anglo-Indian chairs. 





I'll set a table the same way, 
mixing my mother’s delicate 
French Limoges china with 
clear glass Pottery Barn dishes; 
or Fiestaware with Chinese 
blue-and-white. Nothing is 
more deadly than a dining table 
set with perfectly matched 
silverware and plates. 


Sometimes I'll find an architectural fragment, like 

a building cornice, and mount it on the wall as if it 
were a console table. A little chunk of antiquity can 
give a contemporary apartment the dimension of 
time and add more weight to a featureless space. 
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Irreverence is appealing. | might ro 
out an Aubusson rug on a concreté 
floor. The Aubusson cuts the edge 
of the concrete, and the concrete 

underscores the lyrical softness of 
the rug. 





I'll group hefty Italian Baroque 
candlesticks ona slim glass-and- 
brass 1940s French table—usually é 
least three, rarely just one. There’s 
safety in numbers. 


TODAY, 
THERE’S HELP TO 
STOP FURTHER 
JOINT DAMAGE AND 
RELIEVE THE PAIN OF 
RHEUMATOID 
ARTHRITIS 





! 
fant Information: 


DE is used in combination with methotrexate for patients with moderate to severe rheumatoid arthritis. 


jople with heart failure should not take REMICADE; so prior to treatment you should discuss any heart condition 
r doctor. Tell your doctor right away if you develop new or worsening symptoms of heart failure (such as shortness 
) or swelling of your ankles or feet). 


© reports of serious infections, including tuberculosis (TB) and sepsis. Some of these infections have been fatal. 
‘doctor if you have had recent or past exposure to people with TB. Your doctor will evaluate you for TB and perform 
st. If you have latent (inactive) TB, your doctor should begin TB treatment before you start REMICADE. REMICADE 
pr your ability to fight infections, so if you are prone to or have a history of infections, or develop any signs of an 
| such as fever, fatigue, cough, or the flu while taking REMICADE, tell your doctor right away. Also tell your doctor 
ve lived in a region where histoplasmosis or coccidioidomycosis is common. Blood disorders have been reported, 
al. Tell your doctor if you develop possible signs of blood disorders such as persistent fever, bruising, bleeding, or 
) while taking REMICADE. Nervous system disorders have also been reported. Tell your doctor if you have or have 
5ease that affects the nervous system, or if you experience any numbness, weakness, tingling, or visual disturbances 
king REMICADE. Reports of lymphoma (a type of cancer) in patients on REMICADE and other TNF blockers are rare 
‘ry more often than in the general population. Tell your doctor if you have or have had cancer. 


\fusion reactions have been reported with REMICADE, including hives, difficulty breathing, and low blood pressure. 
S have occurred during or after infusions. In clinical studies, some people experienced the following common side 
respiratory infections (that may include sinus infections and sore throat), coughing, and stomach pain or mild 
, to infusion such as rash or itchy skin. (Please read accompanying patient information sheet.) 


yur IV infusion given by a doctor every 8 weeks. 


‘888-844-5786 today for a free information package @ 
sk your rheumatologist if REMICADE is right for you. ©)) 


v.remicade.com Remicade 
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Remicade 
INFLIXIMAB 


Rx Only 
REMICADE® (infliximab) 


Patient Information Sheet 

You should read this information sheet before you start using REMICADE (pronounced 
rem-eh-kaid) and before each time you are scheduled to receive REMICADE. This infor- 
mation sheet does not take the place of talking with your doctor. You and your doctor 
should talk about your health and how you are feeling before you start taking REMICADE, 
while you are taking it and at regular checkups. If you do not understand any of the infor- 
mation in this sheet, you should ask your doctor to explain what it means. 


What is REMICADE? 

REMICADE is a medicine that is used to treat adults with moderately to severely active 
rheumatoid arthritis and Crohn’s disease. In Crohn's disease, REMICADE is for people who 
have not responded well enough to other medicines. 


How does REMICADE work? 

The medicine REMICADE is a type of protein that recognizes, attaches to and blocks the 
action of a substance in your body called tumor necrosis factor. Tumor necrosis factor 
(TNF) is made by certain blood cells in your body. REMICADE will not cure rheumatoid 
arthritis or Crohn’s disease, but blocking TNF with REMICADE may reduce the inflam- 
mation caused by too much TNF in your body. You should also know that REMICADE may 
help you feel better but can also cause serious side effects and can reduce your body’s abil- 
ity to fight infections (see below). 


What should | know about the immune system, and taking REMICADE for Rheumatoid 
Arthritis or Crohn’s Disease? 

The immune system protects the body by responding to “invaders” like bacteria, viruses 
and other foreign matter that enter your body by producing antibodies and putting them 
into action to fight off the “invaders.” In diseases like rheumatoid arthritis and Crohn’s dis- 
ease, your body's immune system produces too much TNF. Too much TNF can cause your 
immune system to attack healthy tissues in your body and cause inflammation. If this condi- 
tion is left untreated, it can cause permanent damage to the body’s bones, cartilage and tissue. 


While taking REMICADE can block the TNF that causes inflammation, it can also lower your 
body’s ability to fight infections. So, taking REMICADE can make you more prone to get- 
ting infections or it can make an infection that you already have worse. You should call 
your doctor right away if you think you have an infection. 


What important information should | know about treatment with REMICADE? 
REMICADE, like other medicines that affect your immune system, is a strong medicine that 
can Cause serious side effects. Possible serious side effects include: 

Serious Infections 

Some patients have had serious infections while receiving REMICADE. Some of the 
patients have died from these infections. Serious infections include TB (tuberculosis), 
and infections caused by viruses, fungi or bacteria that have spread throughout the 
body. If you develop a fever, feel very tired, have a cough, or have flu-like symptoms, 
these could be signs that you may be getting an infection. If you have any of these symp- 
toms while you are taking or after you have taken REMICADE, you should tell your doc- 
tor right away. 


Heart Failure 

* If you have been told that you have a heart problem called congestive heart failure and 
you are currently being treated with REMICADE, you will need to be closely monitored 
by your doctor. If you develop new or worse symptoms that are related to your heart 
condition, such as shortness of breath or swelling of your ankles or feet, you must con- 
tact your doctor immediately. 


Blood Problems 

* In some patients the body may fail to produce enough of the blood cells that help your 
body fight infections or help you stop bleeding. Some of the patients have died from this 
failure to produce blood cells. If you develop a fever that doesn't go away, bruise or bleed 
very easily or look very pale, call your doctor right away. Your doctor may decide to stop 
your treatment. 


Allergic Reactions 

* Some patients have had severe allergic reactions to REMICADE. These reactions can 
happen while you are getting your REMICADE infusion or shortly afterwards. The symp- 
toms of an allergic reaction may include hives (red, raised, itchy patches of skin), diffi- 
culty breathing, chest pain and high or low blood pressure. Your doctor may decide to 
stop REMICADE treatment and give you medicines to treat the allergic reaction. 

Some patients who have been taking REMICADE for Crohn’s disease have had allergic 
reactions 3 to 12 days after receiving their REMICADE treatment. The symptoms of this 
type of delayed reaction may include fever, rash, headache and muscle or joint pain. Call 
your doctor right away if you develop any of these symptoms or any other unusual 
symptoms such as difficulty swal'owing 
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Nervous System Disorders 

* There have been rare cases where people taking REMICADE or other TNF b 
developed disorders that affected their nervous system. Signs that you ma 
a problem include: changes in your vision, weakness in your arms and/ 
numbness or tingling in any part of your body. 


Malananey 

* Reports of a type of blood cancer called lymphoma in patients on ie 
TNF blockers are rare but occur more often than expected for people in ge 

who have been treated for rheumatoid arthritis or Crohn's disease for 
particularly those with highly active disease may be more prone to develad 
If you take REMICADE or other TNF blockers, your risk for developing ly 

increase. You should also tell your doctor if you have had or develop lymph 
cancers while you are taking REMICADE. 























Other Important Information 

Some patients have developed symptoms that can resemble a disease 
Lupus-like symptoms may include chest discomfort or pain that doesn’t go aw. 
of breath, joint pain, or a rash on the cheeks or arms that gets worse in the 
develop any of these symptoms your doctor may decide to stop your tre 
REMICADE. 


What are the more common side effects of REMICADE? 
The more common side effects with REMICADE are respiratory infections 
include sinus infections and sore throat), coughing and stomach pain. 


Who should not take REMICADE? 

YOU SHOULD NOT take REMICADE if you have: 

¢ Heart failure, unless your doctor has talked to you and decided that you are 
REMICADE. 

* Had an allergic reaction to REMICADE or any other product that was made \ 
(mouse) proteins. 


What health concerns should | talk to my doctor about? 
Before receiving your first treatment with REMICADE you should tell your doc 
¢ Have or think you may have any kind of infection. The infection could be 
place in your body (such as an open cut or sore), or an infection that affects 
body (such as the flu). Having an infection could put you at risk for serious 
from REMICADE. 
Have an infection that won't go away or a history of infection that keeps con 
Have had TB (tuberculosis), or if you have recently been with anyone who 
TB. Your doctor will examine you for TB and perform a skin test. If your doct 
you are at risk for TB, he or she may start treating you for TB before} 
REMICADE therapy. 
Have lived in or visited an area of the country where an infection called hist 
or coccidioidomycosis (an infection caused by a fungus that affects the lund 
mon. lf you don’t know if the area you live in is one where histoplasmosis or ¢ 
mycosis is common, ask your doctor. 

Have or have previously had heart failure or other heart conditions. 
Have or have had a condition that affects your nervous system, like multipl 
or Guillain-Barré syndrome, or if you experience any numbness, or tingling, 
a seizure. 

Are pregnant or nursing. 

Have recently received or are scheduled to receive a vaccine. 


Can | take REMICADE while | am on other medicines? 
Tell your doctor if you are taking any other medicines including over the counter 
supplements or herbal products before you are treated with REMICADE. If you 

or plan to start taking any new medicine while you are taking REMICADE, tell 


REMICADE and KINERET should not be taken together. 


How will REMICADE be given to me? 
REMICADE will be given to you by a healthcare professional. REMICADE will i 
you by an lV. This means that the medicine will be given to you through a needl 
a vein in your arm. It will take about 2 hours to give you the full dose of medicl 
that time and for a period after you receive REMICADE, you will be monitored b 
care professional. Your doctor may ask you to take other medicines along with R 


Only a healthcare professional should prepare the medicine and administer it 


How often will | receive REMICADE? 
Rheumatoid Arthritis 

If you are receiving REMICADE for rheumatoid arthritis, you will receive ae 
lowed by additional doses at 2 and 6 weeks after the first dose. You will then rec 
every 8 weeks. Your doctor will monitor your response to REMICADE and mi 
your dose or treat you more frequently (as often as every 4 weeks). 


Crohn's Disease or Fistulizing Crohn's Disease 
lf you are receiving REMICADE for active Crohn’s disease or fistulizing Crohn 
you will receive your first dose followed by additional doses at 2 and 6 weeks aft 
dose. You will then receive a dose every 8 weeks. Your doctor will monitor your 
to REMICADE and may change your dose. 


What if | still have questions? 
If you have any questions, or problems, always talk first with your doctor. Ya 
visit the REMICADE internet site at www.remicade.com. 
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Bohemian Rhapsody 


Allegra Hicks brings the inspiration 
behind her sophisticated fabric designs 
to beautiful objects for the home 


TRAY CHIC These black 
lacquered oak trays sport quirky 
. coral handles, and can carry tea 
A for two, or display a collection 
of small objects. Available in 


A 
A \" \" sizes, $249-$340. 
\ 
\ 
, nt 5 


MAT FINISH Laminated place 
mats in a range of patterns 
from Allegra Hicks’s fabric 
line re-create their gentle 

watercolor effects in an 
everyday medium. 
$20 each. 


‘- Pa ye eo 


x 


Fol en eo) 
fo ee. ta 


box—which is perfect for storing 

jewelry or cufflinks—is inlaid 

with abstract dot and 
wave patterns in walnut 
and sycamore. $485. 


eer a LTD adil 


werd 


MAKING WAVES The lid of this 


compartmentalized black oak 


SGOHS am 





ALLEGRA HICKS Well known for 
her Indian-influenced hippie-chic 
fabrics, wallpapers, and carpets, Allegra 
Hicks has expanded her collection to 
include products for the home anda 
line of clothing for women, all available 
at her flagship store in London’s elegant 
Chelsea neighborhood. 











=RFOOT A blue and 

pebble motif creates 

1g streams of muted 

igainst the chocolate 3 
‘ound of this Tibetan wool i 
‘all rug, made for the 

oImMpany and available in ee 
1 sizes. Shown here is a 

)-foot version, $4,860. 





CHINA FUN Sea-foam green blooms 
from one of Allegra Hicks’s signature 
patterns, Dandelion, dance across the 
soft aqua surface of these enticing 
breakfast cups, part of a full line of 
china. Cup and saucer: $40. For more 
details, see Resources. @ 
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| ALYHOUGH Michael S. Smith is well 
kuowa-for a deft ability to create inte- 
riors that combine European classicism 
with contemporary American modern- 
ism, he has never applied his talents to 


until now. 





a spa 
| The result is One, a sybaritic new 
spot at Shutters On The Beach, a gra- 
cious small hotel in Santa Monica that 
takes its inspiration from the beach- 
front resorts that dotted southern Calli- 
fornia in the 1920s and ’30s. Composed 
of three gray-shingled buildings with 











striped awnings, the hotel opens directly 
onto the Santa Monica beach prom- 
enade, and is an easy walk to the nearby 
pier, boutiques, and restaurants. 

The mood is more serene inside 
One, where Smith has combined a 
calming palette of sand and sky blue 


with hardwood wainscoting and floors 





reminiscent of early yacht interiors. 


Within the six multi-purpose rooms. 


| guests can pick from a menu of thera 


pies ranging from a simulated tropical 
rain shower and massage to luxurious 


| treatments develo, ' nen 


Ole Henriksen. @ 
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Designer Michael S. Smith creates a soothing spa 
retreat within an oceanside hotel in Santa Monica 





















HOTOGRAPHER: LISA ROMEREIN PRODUCER: CHAR HATCH LANGOS 








Serenity and style reign at One. 
Clockwise from left: The elegant 
mirrored “relax” room where 
guests lounge between treatments; 
shipshape paneling in the tiered 
manicure and pedicure room; a corner 
of the relax room with soothing herbal 
drinks; wet room for massage and 
water treatments. For more details, 
see Resources, 
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WATER FILTRATION SYSTEM 


VU My Vise ele MON :|-8 208 


s a better way of storing 100 gallons of drinking water in your house. It’s PUR filtered water. PUR’s 
UD ace UM Ue AU MCA oe Te 
al filtration process gives it clean, refreshing taste and bottled water quality. =, now your garage 
Cmte omy ele mel dla iil: Cee your car. www. purwater.com 
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BEFORE 


ROOM TO GROW 
The desk was replaced 

with a Crate & Barrel table 
(above) almost too large 

| for the room, giving the 
| illusion of more space. 
The credenza countertop 
is from Alumina Design. 


CORNER SUITE 

A houndstooth bulletin 
board (below) is a place 
to post client clippings. 
A Pottery Barn letter 
holder mixes with a 
19th-century tray. 
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Home Worl 


Amy Goldsmith 

started a company 
from her L.A. home 
but the office didn’t 
match her success-},, 
until House Beautiful. 
stepped in he 





ffom the kitchen to th 
in her Brentwood home that s¢ 
headquarters for her public r 
firm, GK Communications. "4 
started out with a handful of 
more than four years ago, thé 
suited her professional nee 
the enterprise expanded, how 
outpaced her ability to deal w 
growing mound in the proverb 
box. Files lay stacked hapha| 
‘and a lack of seating and usabl 





| Z surfaces meant that meetin 

colleagues were spilling into 

“T didn’t ev 

«« room to put a pen down,” she 
cai gee: 


vate living areas. 


Enter designer Joe Nye, 
House Beautiful commissioned 
Goldsmith. “It looked like a 
had gone off in there,” sayiff 
= “When a business suddenly: 
- and gets furnished in an ad he 

disorganization just snowballs) 


The green shade of the Eames Management chair | 
Design Within.Reach (left) became a springboard, 
reappearing in various forms, like the William Yeow 
cachepots from Hollyhock. Beige and beech hues 
dominate elsewhere; drawer pulls, the countertop, 
blinds from Hunter Douglas add metallic steel acce 


A variety of storage pieces from Closetry—straw be 
in apple green and stainless CD boxes—give Goldsr 
plenty of spots to store receipts and other miscellal 
that could cause clutter. 


The ceiling was painted with Wilmington Tan (HC-3 
and Windham Cream (HC-6) from Benjamin Moore: 


) Nye’s transformation, a credenza provides enough storage for the press kits, 

stationery, and product samples Goldsmith must keep on hand, while a large 
I. table serves as a combination desk and conference space. A limestone-capped 
le provides another workstation with just enough of a perch for a laptop, pad of 
b, and cup of coffee. Hinson raffia wallpaper and stripes painted across the ceil- 
'>stow a rakish grace, while the installation of a bookcase utilizes almost 50 linear 
if vertical real estate that was previously squandered. 


Yow Goldsmith has an efficient and professional-looking office that suits the busi- 


























she has crafted for herself. “Joe built a space that’s creative, uncluttered, and 


istic,” she raves. @ 





Designer Joe Nye with 
Amy Goldsmith in the home 
office where Goldsmith does 
much of her business. 


BEFORE 


GRID PLAN Installing a bookcase . Aa eo Ee CS : 


(above) where there had been a low, 


inadequate sideboard provided a boon | ¢ The fax, printer, and scanner—and their 
of extra storage; a thin flat screen from accompanying tangle of wires—were 
Philips supplanted a bulky TV. relegated to a closet, evading a nuisance 


virtually impossible to keep neat. 
WINDOW DRESSING Frames and 


tchotchkes were propped across the e Portable seating—the Eames chair is 
sill of an awkward, unattractive window on wheels and the X-base ottoman (far 
(below). Nye did a better job of disguising left) and an antique African stool from 
it (left) by placing a slim travertine Hollyhock are light and easily moved— 
console there and capping it with a means that the office can quickly be 
lambrequin made from a Kravet fabric. arranged in a multitude of ways. 


e A large leather satchel from Mecox 
Gardens sits on the credenza behind the 
desk to hold the dribs and drabs that have 
yet to be dealt with or filed, so things can 
stay tidy, even when work is left undone. 


e Nye used Chinese tea trays to free up 
space on the desk and hold decorative 
items at different heights. Antique trays 
and small ceramic vases hold office 
supplies and avoid the pens-in-an-ugly- 
mug syndrome. For more details, 
see Resources. 
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WRITER: KATHERINE WHITESIDE 
PORTRAIT: LIZZIE HIMMEL 


The Thrill ofa Ball 
The latest garden design trend 
will set you babbling 


American garden design has witnessed the rise in fashion of 
many different fads: the sudden popularity of English cottage 
and prairie gardens; the water-shortage-induced vogue for xeri- 
scaping; the Elsie de Wolfe revivalist treillage trend. Each has 
enriched our landscapes with valuable ideas 






~ Arill-can| 
.ina varie 
" settings’ 
_ Surround) 
by the ric) 
plantings 

o 





and techniques. Now the rill—the current 


sa 





buzzword in popular garden writing—s set 
to join their ranks, and savvy gardeners will 
want to know how to get on the bandwagon. 

A rill is a very small brook, and in gar- 
dening terms it’s a man-made and small-scale 
trickling canal or narrow channel. In the 
rage for incorporating water features in the 
garden, rills appear to be the next iteration 
in the development of constructed ponds, 
waterfalls, and bogs. 


| Rills have naturalistic connotations that make them suitable for 
| informal settings. It is easy to consider adding a fieldstone-lined 
rill to meander and babble from one pond to the next, or from 
a spring to a lower waterfall. Mossy rocks and side plantings of 
ferns, primulas, and yellow flag iris can add atmosphere. For 
this kind of rill, the property should be large enough and the 


setting casual enough for a stream running through it to seem 





plausible. 


Be r 


A 
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INSPIRED READING 
Before you seek out your professional 
rill maker, purchase James van Sweden’s 
excellent book Gardening with Water 
(Watson-Guptill, $35). Van Sweden is one q 
America’s most innovative garden designer 
and his body of water works is beautifully | 
photographed in this hands-on volume. 








For smaller urban and suburban gardens, the 
appearance of a tiny brook might look a bit contrived 
ever, a more planned and formal setting could easily i 
a geometric rill similar to the shallow tiled canals fe 
old Spanish gardens. These Islamic-inspired water f¢ 
can still be seen in Seville, where narrow waterways 
three inches deep and five inches wide move small, sy 
streams of water between orange trees in ornamental | 
Such rills can begin in wall fountains or spill from t) 

and can course through open half-pipes set into la 


paved patios to provide a clarifying sense of orde: 


Although legend has it that the artificial stream i 





don’s Richmond Park was plotted by a garden; 
crawled through undergrowth unwinding a 

string, a modern installation need not be so ardu 
does, however, require a professional. Besides « 
pumps, ground water levels, and freezing temperat 
consider, the level of your land must descend % to 
per foot to keep water flowing. Rill depth will alsa 
mine the pitch of the water's drips, ripples, and plops: 


water makes higher notes than deeper water. e 


: 
2 
f 






ae is waiting... 
S home. 


hild is waiting for you. 


ae befor 7 was born and 
se el ak nel Fao 


hall 1-800-525-6789 to find out how you can help one of the 


00 children in the United States waiting for an adoptive family. 
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... Make Small Spaces Look Larger 
| 


A handy guide for making more out of less 


reer er 





ug 


% 





Ina living room, choose a tautly 
upholstered, streamlined, solid-colored 
sofa and two standing lamps. 


Find a florid, densely colored 
Oriental rug. 


Hide everything in plain sight. When 
faced with a tiny apartment space, try 
| upholstering everything in the same 
pattern and it will seem to disappear. 


Try two-seater sofas covered in 
compatible prints. 





Checkered floors should be 
painted on a diagonal, which looks 
bigger than a standard grid. 


Hang curtains up high, where the walls 
meet the ceiling. 


Enlarge a small fireplace surround: 
make it taller and wider, 


but not deener 
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Ina room with alow ceiling, use 
wallcovering with vertical lines to give 
the illusion of height (above, right). 


Put lots of photos, paintings, china, 
and brackets on the walls. 


Place a mirrored 
screen in a 
corner. 


Remove moldings, chair rails, and 
baseboards if your ceilings are low. 


Hang a wide, squat chandelier 
or a bowl-shaped fixture in the middle 
of the ceiling. 


Install plain mirrored sconces on each 
side of a daybed. 


Paper the walls and upholster the 
furniture with similar prints—flowers 
lrop off the walls and onto the fabric. 





Hanging fabric panels can tur 
rectangular rooms into more grac 
square shapes and hide storage ar 


For a change, choose textured fab 
rather than prints. 


Ina tiny bedroom, all the chara 
must come from the bed. A queen 
iron bed becomes the focal poin 
when placed at an angle. 


Build a floor-to-ceiling bookcase 
cover one entire wall (above, lef} 





For window treatments, choosé 
tailored neatly pleated solid curtain 
crisp Roman shades. 


Try hanging an oversize painting| 
large vintage photo in a small spa 


Use Lucite or glass cocktail and e| 
tables; they’re less obtrusive than W 
or other materials. 
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Putting It Away | 
OC) se 
ingenious storage solutions can be as 
glamorous as they are practical 








1. Sculptural and sleek Vogue magazine rack 
finished in aluminum, $110; from Umbra: 
800-387-5122. 2. Hand-printed canvas Storage 
Box in Twig Stripe and Baby Box in Moss 

Jonquil, $98 each; from Hable Construction: 
877-422-5304. 3. This light oak and white lacquer 
wardrobe from the Case Study Collection by 
NettoCollection can double as a media cabinet: 
866-996-3886. 4. Portable file tote in pink suede 
comes in letter and legal sizes: $198 for both; by 
Global Views: 888-956-0030. 5 Stash books, 
CDs, or photographs in the sectional Hive Storage 
System, $792 as shown or $99 ber piece; by 
Boom Design: 310-202-1697. 
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INSPIRATION COMES STANDARD 





| 
juse Beautiful and Chrysler Are Now Accepting 
"Design Innovators" Award Nominations 


jnting Sponsor of House Beautiful’s Annual Giants of Design Awards, Chrysler 


S and celebrates great design in its many forms. And through the Chrysler and 
autiful Design Innovator Awards program, we are looking for a future Giant of Design— 


who has vision, inspired creativity, and a commitment to making the world a more 
», beautiful place. 


uted leader in the field of great design, Chrysler has a passion for creativity and 
, and the determination to merge function and style, driving visions of well- 
i) vehicles from inspiration all the way to reality. Chrysler is always on the lookout to 
and embrace talented, kindred spirits in all aspects of the design field. 


you become a Design Innovator? Nominate yourself—or someone that you 
fas a passion for design—in one of four categories: Interior Design, Architecture, 
be Design or Product Design. A panel of House Beautiful experts, will select a winner 
ategory based on alist of projects submitted and a brief essay of 100 words or less. 


e chosen as one of the four Design Innovator Awardees, you will receive: 


ets to the prestigious Sixth Annual Giants of Design Awards Ceremony on May 12, 2005, 
ognition during the ceremony. 

or two to New York City and deluxe double hotel accommodations for the night of May 12th. 
usive “Design Innovators” Award 

ition in a Fall 2005 issue of House Beautiful 


ntry Specifications: 


ACHASE NECESSARY TO ENTER OR WIN 

igible to be considered for the Design Innovator Award, please submit the following postmarked no later than 
1/5, 2005 to: House Beautiful, Attn. Design Innovator Contest, RO. Box 1706, Sandusky, Ohio, 44871-1706: 

ur Name, Address and Phone Number 

ime of Person You Are Nominating. Nominee's Category (Interior Design; Architecture; 

scape Design or Product Design) 

Iriculum Vitae or Resume of the Nominee 

of Nominee's Top Five Applicable Projects 

Dtograph(s) and/or Drawings Depicting One Outstanding Project 

Words or Less Describing Why You Feel Your Nominee is a Design Innovator 

in of the judges is final. Award and prize cannot be transferred. Sponsors reserve the right to substitute 
equal to or greater value due to prize unavailability. 

ed materials will not be returned and become the property of the Sponsors 

void where prohibited and subject to all U.S. federal, state and local laws and regulations. 

BS will be notified by phone, email, or regular mail no later than March 30, 2005 and will be required to sign and 
ithin 14 days of receipt an affidavit of eligibility and publicity/ liability release 

led Award Value: Awardees will receive Tickets to Giants of Design Ceremony in New York City on May 
for Two (Value: $1,200); roundtrip coach airfare for 2 and double room standard hotel accommodations 
night of May 12th (Value: $2,000). Total prize value $3,200. Any expenses not included in the Award 
ion are the sole responsibility of the Awardees. Failure to be available on the date will result in forfeiture 
prize. 

S are solely responsible for any taxes due on awards 

ees, and their immediate families, of House Beautiful, Hearst Communications, Inc., DaimlerChrysler 
ir subsidiaries, affiliates, advertising, public relations, and merchandising agencies (“Sponsors”) are not 


onstitutes permission to use the winner's name, hometown, likeness, and/or photograph for editorial, 
relations, advertising and/or promotional purposes on behalf of House Beautiful and DaimlerChrysler 
compensation, unless prohibited by law. Sponsors have the right to edit and publish all entries, essays 
lotographs, as its editors deem fit. Entrants agree that all entries may be published and republished, in 
pr in part, in all media in perpetuity without compensation 

inner's name can be obtained by sending a self-addressed, stamped envelope to: House Beautiful, 
inner of Design Innovator Contest, PO. Box 1706, Sandusky, Ohio, 44871-1706 

pns regarding the Design Innovator Awards should be directed to Lisa Lachowetz, Marketing Services 
r, House Beautiful, 212/903-5118. 

brs are not responsible for late, lost, mutilated, misdirected, illegible, incomplete, or postage-due mail entries 
S represent that entries are original and previously unpublished and may not violate any third party rights 


OnlyinHouseBeautiful.com—House Beautiful’s promotional website— 
ly place to find the latest updates on special events, opportunities and more! 
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The sloppy flopper The snacking stainer 


The 10-minute 
Makeover. 








Make over your furniture with a 
patented Sure Fit slipcover. You'll feel 
the difference with our hundreds of 
upholstery weight fabrics. Choose 
colors, patterns and sizes to fit your 
furniture. Swatches available. 





For a FREE catalog call 
1-800-517-7497 
Buy online at www.surefit.com 
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Double Play 
When space is an issue, furniture should multitask— 
here are the latest forms with more than one function 


f 
| 


PRODUCER: SAMANTHA EMMERLING 
















The adjustable Belvedere tray 
table from Arteriors Home is 
perfect for entertaining: It serves 
as a bar at its highest setting, 
can be lowered to become a 
cocktail table, and the tray can 
be detached for serving. 


Boasting a built-in desktop, the Chi 
Bookcase from PierceMartin transf¢ 
into a workstation complete with p 
keyboard slide. 











The Grayson Bench from Mitchell G 
doubles as an ottoman or cocktail 

table and provides extra storage in 
birch-lined interior compartment. 





When its leaves 
are lifted, the 
Memrie’s Gateleg 
Table from Martha 
Stewart Signature 
Furniture is a 
spacious dining 
table; when they 
are tucked away 

it becomes an 
elegant console 
For more details, 


see Resources. ® 
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Hit all-custom window treatments, furniture, wall and floor coverings, accessories and 
And best of all, we come to you. 


e decorator nearest you, call 1-6QQ-DEC-DENS 
~Wwww.decoratingden.com. 








Proud sponsor of the Susan G. Komen Breast Cancer Foundation and the Canadian Breast Cancer Foundation 
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ist Makeover 


Kee 


: The First-Ever Don’t Just Makeover. MakeBeautiful™ Contest 
= iad | and Win a Total Home and Garden Patio MakeBeautiful, or a 
TO Kitchen and Laundry Room MakeBeautiful, or a Bathroom MakeBeau 
WIN Created by House Beautiful Top 25 Young Design Stars and 
House Beautiful Editors. 





Each Winner Receives a Personal MakeBeautiful by S onsorine | 
PLUS de | 


ls 


_ Beauty Experts and Fashion Stylists. 
PLUS | Winners Will Be Featured in the Pages of House Beautiful. 


ONE GRAND PRIZE WINNER will receive a Home and Garden Patio MakeBeautiful, along with a Beauty and Fashion eee 
to be featured in the October 2005 issue of House Beautiful. The Grand Prize includes makeovers of a Dining Room, | 
; Living/Family Room, Master Bedroom, Office/Media Room and Garden Patio. GRAND PRIZE ESTIMATED VALUE: $150,000. _ 


ONE SECOND PRIZE WINNER will receive a Kitchen and Laundry Room MakeBeautiful, along with a Beauty and Fashion 
Mil <cist=relU alae] h to be fee in the September 2005 issue of House Beautiful. SECOND PRIZE ESTIMATED VALUE: $80, 


ae arity PRIZE WINNER will receive a Bathroom MakeBeautiful, along with a Beauty a Fashion Cem 
to of featured in the ralele leg 2005 issue of House Beautiful. THIRD PRIZE ESTIMATED VALUE: $40,000. 


rtea ns TO ace Submit photographs of yourself, all the rooms of your home and patio, along with a one-page eee 
MANY you and your home need a MakeBeautiful. See page 109 for complete details and contest rules. You car 
online Gi www. ay lol ee com. ALL ENTRIES MUST BE RECEIVED NO LATER THAN DECEMBER 3], victor 
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PREVER THERE ARE BIG CITIES, there 











ee is at a Oremium, you know that to 
orate stylishly you need to do more with 


t less. The following pages offer a guide 





Now to accomplish just that. From New 


SSS ee 


K to London, Atlanta to New Orleans, a 
) 






ar lineup of innovative and resourceful 


liorators show you how it’s done. 





Above: Designer Robin Bell creates 
the illusion of space by installing a 
two-mirror combination around the 
fireplace in her Manhattan apartment. 
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Designer Thomas 
Jayne helps a friend 
and collector settle 
into aminuscule New 
Orleans garconniere 





Above: Robert Clepper c 
extra sitting room 


his lush courtyard as an 
Above right 


traditional Creol 


Bright coral-hued French doors 


reflecta color Opposite A 


blue glazed lamp base is topped with a specially 


fabricated shade. The stairwell is hung with 
Clepper’s smaller scale art. Part of a collection 
of balled string adorns the stairs 








Writer and Producer: Patrick Dunne 


Photographer: Kerri McCaffety 
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WHEN ROBERT CLEPPER DECIDED TO MOVE from a spacious 
midtown Manhattan apartment to a 350-square-foot French Quarter gar- 
conniere in New Orleans, he only vaguely imagined the challenges. His 
grandmother and great aunt had been inveterate accumulators, collecting 
everything from prehistoric fossils to fine porcelain. Clepper, himself an 
artist, has carried on the tradition, building many kinds of collections that 
include a fine selection of 20th-century American art. Fortunately, New 
York designer Thomas Jayne, who has hung Clepper’s collages in several 
of his projects, was certain he could help his friend and client. 

“T realized that while Robert, as an artist, might create small-scale work, 
as a collector he has produced a vast living one,” says Jayne. “Our job was 
to frame this ever-changing collage, maybe even tame it a little.” For this 
task, the project needed as much organization as is usual for schemes many 
times the size. Jayne, whose early training was at Winterthur, is sure-footed 
with historical references but his first and fundamental decision was not to 
attempt a strictly period interpretation. “I imagined it should reflect a Cre- 
ole sensibility,” he says, “but that it should also feel like those wonderful 
bohemian New Orleans apartments from the early 20th century.” 

The most serious issue was organizing the space—essentially two 
stacked rectangular rooms connected by a small original staircase—so as 
to accommodate private and public areas without the apartment appear- 


ing crowded. Following classic Creole vernacular, each room had been 
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It should reflect a ( reole 
sensibilith but also feel like those 
wonderful bohemian New ( Yrleans | 





apartments of the arly 20th century” 








fitted with two pairs of French doors and 
two small windows, which made it par- 
ticularly hard to provide some privacy, 
retain the light, and fit in a kitchen and 
bathroom. Jayne found a solution for the 
upper level by hanging a Brunschwig & 
Fils archive chintz, Oriole, behind an 
antique Southern walnut bed. This not 
only created a sense of scale in the bed- 
room, but acted as a screen for the dress- 
ing room and bathroom beyond. 
Downstairs turned out to be a little 
more difficult. A daybed could serve both 
for seating and a guest room ina pinch, but 
the small kitchen fitted at the end of the 
room had been unattractively “updated” 
just prior to Clepper’s purchase. Rather 
than hiding it, Jayne decided upon open 
shelving that looked like it had been there 
since the 1930s and which would show off 
Clepper’s collection of vintage and antique 
ceramics. A window that had been par- 
tially obscured was restored to its origi- 
nal proportions and the designer chose a 
woven red check Brunschwig fabric placed 
on simple rings for a hint of nostalgia. 
For a final touch, Jayne used bowls 
of 18th- and 19th-century faience frag- 
ments—gathered by Clepper from digs 
around the French Quarter—as decora- 


tive accents. As the afternoon light filters 


through the tropical plants on the patio, 
Clepper often Sp ad Out hese sh irds, 
their colors and robust designs evol Ing 


the rich patois of st 


characterized New Orle. 
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m tne living room, a tyathn-century American 
mirror echoes the straight lines of the 
fireplace. Shawn Henderson designed 
flanking bookcases with doors lined in brass 
chicken wire. Opposite: Nesting tables, like 
this 1940s French mahogany threesome, offer 
versatility in a small space. Henderson added 
nailhead trim to the simple, sophisticated 
Elaine sofa from Classic Sofa. Contemporary 
photograph by Matthew Pillsbury. 
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This page, from top: In the living room, 
a 1940s French alabaster lamp stands 
on a 19th-century American blanket 
table in the foyer was custom-made by 
ies. Crate & Barrel’s Village 

ned up with semi-gloss 


1940s French 
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ongressman Peter Kq 
moved from a three-h 
house in Bucks County, | 
vania, to a one-bedroot 
ment in Greenwich V 
lot of prized possession) 
go, starting with seve 
dred books. “Peter cou 
opened his own brancl 
New York Public Libra) 
designer Shawn Henders 
helped Kostmayer cull | 
furniture and clothing) 
as biographies. “Shay 
brutal, but he was alway; 
says Kostmayer. “He m 
get rid of my beloved ( 
rugs because he wanted 
thing more contemporary 
nubby seagrass now pre 
more modern, monochi 
floor plane. “My taste is very traditional,” says Kostmayer, “and Shawn’s job 
keep the apartment from looking too fuddy-duddy.” | 
Another cue to Henderson’s fresh approach is the way he took care not 
crowd the space. The living room is neatly furnished with a few well-chosen 
anchored by a big, classic wing chair—the strong, silent type. Originally coy 
green velvet, it now looks more distinguished reupholstered in dark leather. T! 
and even the ottoman, have long, lean lines. “It’s important to be consistent in 
space,” says Henderson. One wood, mahogany, reappears throughout and frat 
no-nonsense mirror above the white-painted mantel. Henderson also whited 
raw brick and painted the firebox and hearth black, for sharp contrast. 
More daubs of black on the dining chairs and another mirror set off the sof 
ors—earthier taupes, gree’ 
browns that shift into som 
brighter in the bedroom. | 
apprehensive about that,” 
Kostmayer. “I told Shaw, 
a 58-year-old man, I can’t 
baby blue bedroom.’ But i 
great and I like it.” Next 
grandmother’s beautifull 
nished brass bed hangs a c¢ 
porary photograph by Gi 
artist Thomas Ruff—a jux' 
tion that exemplifies Hendi 
concept of old standbys 1 
modern edge. As Kostmayé 
“Shawn was able to move 0 
more interesting direction w 
ignoring my taste altogeth 
words that could stand as th 


inition of a good decorator, 
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Ashley and Allegra Hicks 


transforma prosaic gy 





row house ina unique 
neighborhood into 


something special 


Writer: Ashley Hicks 
Photographer: Simon L pton 


Producer: Allegra Hicks 
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Allegra Hicks’s 
Sundernagar rug tones 
perfectly with sofas of her 
own design, upholstered in 
Bennison Faded Mono Pink 
Roses and Donghia Mino 
Yuhi Orange. The pillows 
in variegated Indian silks 
and rough plastered finish 
on the walls in Stucco 
Romano complete the 
subtle Color scheme. 
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NOT FAR FROM THE HUSTLE and 
bustle of London’s Paddington Sta- 
tion lies a little-known oasis of calm 
and tranquillity that bears the roman- 
tic name of Little Venice. Here, Victo- 
rian streets front canals on which gaily 
painted houseboats float. Overlooking 
one of these canals is a house much like 
any other in London—narrow, terraced, 
with a small garden in front and a large 
one behind—except for the sunlight 
that glitters on the water when the sun 
deigns to appear in our gray city. 

My wife, Allegra, and I were asked 
to decorate the house by an American 
family who had rented it for some time 
and had grown to love that view. Our 
first step was to replace the pale wood 
floor, which had a nasty commercial 
quality, with new solid-oak boards of a 
good width, ebonized shiny black. This 
transformed the house immediately, giy 
ing it a glamorous and substantial look 


To combat the gray northern ! 
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offer a contrast with the glossy floor, we 
decided to apply a crusty plaster finish 
in a faded mustard yellow to the living 
room walls. We were surprised to find 
that it was faster and no more expen- 
sive to import an artist from Switzer- 
land than it was to use a local source. 
Giovanni Lombardo arrived in a tra- 
ditional artist’s beret, carrying a plas- 
ter and marble dust mixture from his 
secret source in northern Italy, which he 
troweled onto the walls with a theatri- 
cal flourish. 

Next, we turned our attention to 
fabrics. Our clients owned a beauti- 
ful suzani, a traditional Uzbekistani 
embroidered textile with a magenta 
ground, which we transformed into 
a Roman blind. We devised a color 
scheme for the living room of sandy 
yellows, faded pinks, and off-white, 
inspired by the delicate palette of the 


owner’s own magical photographs of 


atmospheric interiors. 

We made one sofa in a soft blush, 
tea-stained chintz of big, blowsy roses, 
the print so delicate that it was almost 
invisible; and another sofa in a tight, 
rough chenille weave in a dark salmon 
color. To add a subtle excitement to this 
slightly bland scheme, we trimmed the 


sofa with a thick cream-colored 


Above left: An African 
Yoruba mask contrasts 
with antique Indian silks on 
the curtains and cushions. 
Above right: Part of the 
clients’ photography 
collection on the 
mantelpiece. Opposite: An 
antique Indian appliqued 
wall hanging dominates 
the dining room. The Sheaf 
chairs by Ashley Hicks 

are covered in Zimmer + 
Rohde chenille, and the 
cotton print Tree of Life 
curtain is by Allegra Hicks. 
A Giacometti-style lamp 
from Nicholas Haslam 
provides an austere note. 
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Left: The clients’ antique suzan/ 
hanging was mounted on fabric to 
make a Roman blind in the living room. 
Embroidered silk covers Ashley Hicks’s 
Thar armchairs. Below: New wardrobes 
line both sides of the dressing room, 
the doors carefully proportioned to 
maximize the height and elegance of 
the space. Antique Berber rug from 
Christopher Gibbs. Inset: Designers 
Ashley and Allegra Hicks. 


moss fringe, which I love for its texture 
of shaggy oversize velvet even though it’s 
now considered terribly old-fashioned. 
Allegra’s Sundernagar  flat-weave 
rug, colored to suit the scheme, went 
on the glossy floor. For the sofas we 
made a collection of cushions out of 
pieces of antique Indian silks—some 
embroidered, some shiny and smooth, 
some heavily textured, some from 
gauzy old saris that we had found in 
little dress shops in Delhi. All of these 
were arranged around our clients’ own 
pieces: African masks, antique lamps, a 
handsome old table with a gray-veined 
marble top, and a pair of Biedermeier 
stools. A Bronze X-ottoman of my own 
design with an off-white leather top 
became a more versatile stand-in for a 
coffee table in front of the fireplace. 
On the lower floor, we created an 
entirely new kitchen and adjoining din- 
ing room opening onto the expansive 


garden, with dining chairs covered in 
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pieces of antique Indian silks som 
embroidered, some shiny and smooth, som 


| heavily textured, some from gauzy old sar 






































Clockwise from top: Allegra Hicks created her 
first wallpaper, Spiral, for the stairway and entry 
hall. The doorway to the dressing room looks 
out onto an antique Indian painted Tree of Life 
hanging from Christopher Gibbs. In the master 
bedroom, walls are covered in Donghia silk 
paper Spring Green. Antique pink-and-green 
silk suzan/ on the bed from Christopher Gibbs 
For more details, see Resources. 


a small textural green weave arranged around an 
antique table; a Rajasthani appliqué patchwork 
hangs on the wall. 

In the master bedroom, the walls were hung 
with a beautiful Chinese silk paper in a pale jade 
green; on the floor is a flat-weave in Allegra’s Atlan- 
tide design, woven for the room in lilac, black, and 
an even paler jade. Curtains for this room are in 
Allegra’s silk Desert Flower design; off-white, with a 
luxurious border of lilac glass beads on a jade-green 
fringe. The effect is like a water garden—especially 
on the rare occasion when the clouds part and that 
seductive, glittering sunlight bounces off the canal 
below, bringing this dreamy, romantic space spar- 
kling into life @ 
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Writer? 
| Christine Pittel 
| Photographers: 
Brendan | ul and Darrin | 
Producer: 


Edward Ross. 
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This view: Our black-tie-worthy 
I setting starts with a tablecloth 
made of wire mesh Typo by Création 
Baumann. A round black raffia 

place mat is topped with a Stainless 
charger, Platinum Line china witha 
silvery rim, and a black napkin ina 
silver-plate ring. Create a monogram 
for each guest and tuck it into tiny 
silver-plate frames. Chunky Viva 
goblets and suave Lyric and Celia 
stemware mix modern and classical 
notes and complement clean-lined 
Quinn stainless-steel flatware. All 
tableware from Crate & Barrel. Below 


right: An $11 silver-plate candlestick - 


from Jamali Garden Supplies holds 


our version of the New Year’s Eve ball. 
For more details, see Resources. 
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An allée of littleleaf linden 
trees frame the view from 
the house. One of Zee 
and Michael Wiener’s 
earliest decisions in their 

freee project was 
to center the driveway 

on the front of the house 
z¢inset, below). 
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iS as magnificent as this, as har- 
; rounding countryside; when 
ul ptures is so pleasing and pre- 
ape/architect’s name to be 






ch a¢l and Zee Wiener are the 





mastermi den, although they would 






certainly n Russell Page, who designed 





some of the greatest gardens in America and Europe between 
the 30s and the ’80s, should get credit. (In their typically gen- 
erous fashion the Wieners also like to give credit for all other 
professional advice, to their property manager, Tom Verder- 
osa, renowned interior designer Albert Hadley, who consulted 
on the pool house, and to Englishman Adrian Fisher, who 
designed a labyrinth in one area of the garden.) 

The Wieners came under the influence of Page some 15 


years ago, soon after buying their property in Connecticut 
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(now 100 acres) and shortly after they had fallen in love 
the ravishing vista of a land trust property at the back o 
house. Watching the fog settle into the folds of the woe 
hills, or hot air balloons from the local balloon club 
across the valley, the Wieners knew instinctively that the j 
ence of the land trust would be of great importance in t 





garden design. As Zee says, “A view this beautiful is alr 
sacred. You want to enhance it, not take away from it.” — 

But it was not until the couple read Page’s book, The | 
cation of a Gardener, that they found the philosophy to ex 
what their instincts had told them. “There it was, righ) 
page 58,” says Michael, still excited at the thought that ab 
could have so many applicable thoughts, or as he puts it, “{ 
to be mined on every page.” The following paragraph is; 
of many that appealed to the Wieners: | 

“Scale too is also part of style,” wrote Page. “If you wa 


| 















Beyond the pond that the Wieners 
dredged is woodland inherited with 
their Connecticut property. In the Ps 
foreground they planted specimen trees 

. like the Japanese maple. The sculpture, 
Dusk, is a bronze by Jens Flemming 
| 

| 






Sorensen. Below: The maple tree in its | 
winter and fall guises. Haiku, below and \| 
on following pages, by Zee Wiener. 
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The view of a land trust property ie ice 
the landscaping. There are no “frou-frou 


detract from the splendore 

‘A low hedge of Berberi’s thunbergi 

Pygmy’ complements the fall col 6 

trees, as does the sculpture, Golden yYeyey oe 

of the Hesperides, by Nor UST ct 1 ae 
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bring the landscape beyond into your garden and, as the Japa- 
nese have expressed it, ‘borrow’ a distant hill or your neighbor's 
trees, you will use features which are in scale with these outside 
elements and at all costs avoid the ‘interesting’ details which, 
in this kind of composition, can only distract. In such a context 
most flower-colour distracts and when there is a distant view 
carelessly used colour will destroy the whole meaning of the gar- 
den. Consciously or unconsciously, both eye and mind will shift 
from flowers to view and back again and find no rest.” 

But even after studying Page’s work, the Wieners had no 
thought of designing their own garden, and assumed that they 
would find a landscape architect or garden designer to do it. 
They interviewed many candidates, but none came up with a 
scheme scaled to match the view. The Wieners began to work 
on their own, although they did not have a master plan either. 
The 100-acre landscape evolved as their thinking did: Zee likes 
to refer to the moment in the movie Seabiscuit when the jockey 
tells the horse that Rome was not built in a day, but brick by 
brick. “That’s how we planted this place,” she says, “tree by tree, 
shrub by shrub.” 

The evolution of the landscape on the front of the house illus- 
trates how this method worked. First, the Wieners changed the 
driveway, a dirt road meandering through the woodland, so that 


laurels were scruffy. Still, the process was difficult. “It 
hurts to take down a tree,” says Michael, “but we kept 
back to one question: ‘How do we build a park that wills 
peace and solitude?” | 
The woodland he left standing “makes a great back 
he says, “good enough to be part of the chorus but not 
enough to be soloists.” Before they even began to look fo: 
ists, the Wieners met Verderosa, who was then a tree 
“Tommy planted our first tree,” says Michael, referring 
first linden in the allée along the driveway. Thirteen years 
they like to talk about the tri-party voting system they use 
a disagreement comes up about buying a tree, planting é 
the number of trees, or what kind of trees. “When in doub 
two votes win,” says Michael. 





The Wieners discovered, as did the Kener vay landscap 


gardeners of the 18th century, that to make a eV uate) look 


natural usually involves destruction 


it would be centered on the house. Then they planted the linden 
trees and dredged a pond some 200 yards away. After seeing 
how the pond opened up the landscape, they made the painful 
decision to take down part of the woodland itself. 

The Wieners discovered, as did the legendary landscape 
gardeners of the 18th-century, that to make a garden look natu- 
ral 





“at one with nature,” as Michael puts it—usually involves 
destruction. For William Kent, Humphrey Repton, and Lance- 
lot ‘Capability’ Brown this meant ripping out Renaissance-style 
parterres, formal gardens, and straight paths. For the Wieners 
it meant taking out a third-growth woodland where many of the 
trees were diseased or had broken limbs, and where even the 
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“Tt’s just amazing that we never once drew anythi 
paper,” says Verderosa. “If one of us comes up with an ide} 
have a vote and proceed from there.” The result is a gardet] 
has evolved plant by plant. Thanks to Verderosa’s skill in 
ing trees with a crane and chains, the trio often makes f 
ment decisions on the spot, asking the crane operator to 
a tree a couple of feet this way or that, or to turn it so the 
side is most visible. 











Wieners had to rebuild their house after a fire. (“Nothin 
left but the pizza oven,” says Zee.) Before reconstruction bt 


Verderosa’s expertise was invaluable four years ago a 


Verderosa moved some of the trees nearest the house—dig 
them up and replanting them in a holding area—and b 
ing wooden barriers for others, like the red Japanese m 
“We were fortunate in losing no trees to the fire,” says Mic 
“and thanks to Tommy we lost none during the rebuildir 
the house.” 

The Wieners, of course, stayed there the whole time, mo 





into the guesthouse to oversee the rebuilding of the house at 
watch over their beloved trees. “You can’t have a garden like 
without a hands-on policy,” says Zee. “This is our DNA.” 





Clockwise from far left: 
Meandering woodland paths, 
one in spring, another in fall 
A map shows the carefully 
delineated areas of the 
garden. Water lilies anda 
lotus blossom in the pond 














LABYRINTH i 
SEATING ay 
oe DRIVEWAY 
BREA Wea > \ E 
co} a aan ae ] 
= LABYRINTH © . <3 % E 
tin E = ‘ a mS % 
LABYRINTH Gor "OQ, 
WALK sae 2 ee We 
2 A> » A a e: N “> 2 iE 
y. Offs At 
TEAHOUSES \\ vo ee OS e. 4 
& “ = "Ob "Oe Wo 
BAMBOO - 7 @& ae we EN 
GARDEN & ir 
. oy 
BF oN td = 
y :% wg 
agOLHiouse Be YY Ls t 
ey 4 M 3 Ss Ke 
Poo 
i aft 
hs ae 
B 
SX 
a4 SY oe 
FORMAL ry. 2 ff. Re | 
PARTERRE wer 6 ff Ome £. | 
GARDEN BY wes SAE mF 
; FOUNTAIN OE RS OF i || 
APPLE ORCHARD ho IS 
; Aj 
8 | 
= 
5 





1/2005 House Beautiful 81 





House Beautiful 


l 


2005 


Above: Moss-covered r 
Japanese-style bridges 
and ared Japanese ma 

characterize the Wiene 
labyrinth garden. Left: / 
Japanese-inspired poo 
which Michael Wiener F 
wanted to build in authi 
teahouse style. “Albert 

toned him down,” says | 
with great relief. Spruce 
a fence around the swin 
pool. Above right: The f 
parterre garden holds a 
antique stone fountain. 

right: On their back terr 
overlooking the parterrs 
Wieners were careful to 
the colors of their flowe 
plants subtle so as nott 
compete with the view. 
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IN her new 
Manhattan 
apartment, 
designer Robin 
Bell turns 


cramped into 
comfortable 


WHEN ROBIN/BELL, the'senior d 
at the Manhattan decorating firm y 
len, moved, back to New York after 
in Florida $he was eager to transfo) 
new one-bedroom rental apartment 
cozy and inviting home. With a w 
fireplace and a pretty garden, it had 
promise, but it was also small with vei 
natural light. 

Bell first worked on making the spa\ 
bigger and brighter. She began by se. 
a vibrant blue-and-white zebra-stripee 
paper, designed by Rose Cumming ani 
inally used in the fabled New York nig 
EI Morocco. “My parents loved the | 


Writer: Valerie Gladstone she says. “For me, the wallpaper rept 


that high style and golden age. It has se 
Photog rapher: Eric Piaseckj_ pizzazz. And like wall-to-wall carpetit 


mirrors, bold patterns and colors creé 
iv 


Producer: Senga Mortimer illusioner spaciousness.” 














NZ 
: ON GWEN 











Be ee 


D> 


RORRCURRE 





MAKING SPACE 


FURNITURE AND ACCESSORIES Buy 
overscale rather than small furniture. It tends 

to anchor the space and give a greater sense 

of harmony and spatial integrity. Look for old 
window frames at junk sales and transform them 
into interesting one-of-a-kind mirrors. 


WALLS AND FLOORS Vivid wallpaper and 
paint pick up reflected light and make a small 
space appear lighter and larger. High contrast 
can also convey a sense of expansiveness. Use 
white on the ceiling. Unifying the rooms with 
wall-to-wall carpeting will make them look larger. 
Cut-to-fit floor-to-ceiling mirrors are not very 
costly and will always effectively expand a room. 


» STORAGE Edit yourself. Only select objects 

| that are right for the space and that ideally have 
more than one use. Attractive coat hooks, for 
example, can be decorative as well as practical. 
Hang hats, coats, and kitchen equipment rather 
than storing them in drawers and closets. 
Flat-screen televisions are great space savers. 
Whereas traditional sets have to be stored in 25- 
inch cabinets, flat screens only need 9 inches. 























With only a one-year lease, Bell wanted to keep her decorat- 
ing costs down and avoid alterations that would be difficult to 
reverse should she move. The discovery of a water soluble wall- 
paper paste, called Clear Hang, that makes wallpaper removal 
easy helped that design decision. Carpeting the entire apart- 
ment with inexpensive but rich brown bamboo matting was 
another way to meet this requirement. “The matting doesn’t 


damage the floors,” she says. “Plus, it’s soft underfoot and easy 


LLY) 


to keep clean.” 


LYS 


Instead of calling upon her usual top-of-the-line decorating 


Sy 


sources, Bell—always game for a challenge—decided to play 
novice. “Anybody can call the best people,” she says, explaining 
why she largely turned to Manhattan’s Yellow Pages. “I wanted 
to see what happens when you don’t have that access.” 

Bell found a closet designer who was also willing to build 
splendid inset living room bookshelves to accommodate her 
glass collection. Another company installed the mantel-to-ceiling 
mirror above the fireplace, and then she ingeniously opened up 


more space by hanging another, framed, mirror over it: “It’s an 
Opposite: The hat rack displays E per SES ‘ S 
Bell’s assorted headgear, testifying easy and very ettective technique, she comments. 
to a passion for both fly-fishing For her bedroom, Bell chose a handsome 19th-century West 
and gardening. The leopard pillow 5 
subtly echoes the wallpaper’s 
_ jungle theme. Top: The kitchen is says, makes rooms look bigger, and the space beneath the bed 
simplicity itself, with white cabinets 
and an inexpensive laminate 
counter. Above: Bell plays chess on ing bedside table is from her childhood home. “The best thing 
a vintage tramp art set. Floor-to- 
ceiling shelves house books, photos, : d ; 
and a flat-screen television. all periods of my life,” she says. “It gives me great comfort.’ 


Indian mahogany canopy bed for its heft; oversize furniture, she 
can be utilized to store belongings in plastic boxes. The charm- 


about redoing this apartment was bringing together objects from 
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pe LOSER LOOK 


Robin Bell focused on well-designed, | 
practical objects, then added a touch of 
luxury to her new one-bedroom apartment | 


, 











+) ‘ 


Bell chose Simon Pearce’s 
Hartland wineglasses for their 
“beautiful weight and graphic 
appeal; they mix with Crate & 
Barrel or antique Georgian crystal 
with equal ease.” 


BIN BELL 


v up in New York City and 

d classes at the Art Students 

ie when she was 10 years 

Vent to boarding school in 

erland, and at age 15 told a 

» that she was an interior 

ner, hoping to impress him. ‘teem ~ 
a es 

ked as a fashion model for =a 

and Wilhelmina agencies, doing © x 

yy work in:Paris and Milan. Eitiin i) 


Each year, Bell 
designs a new glass 
bell as an irreverent 

play on her name. 
This year’s model, in 


- independent project was cranberry-colored 
‘ing Franklin and Eleanor glass, was inspired 
Mae merol la aaa sel Kola by a 19th-century 
obello Island. hall-porter’s bell, 
and is available 
ed to Florida with her family, through McMillen. 
ing. to close her interiors 
ess. Instead, took on much 
work, eventually opening 
ery that showcased her 
urniture designs as well 
playing antique carpets, 
lain, and artwork. 












“all manner of jobs” at 

‘by’s in New York, then seized 
nance to work ona restoration 
» historic Gracie Mansion. 





Vaughan’s Rise and Fall brass 
wall lights “make perfect 
sense for small or temporary 
spaces since they don’t require 
hot-wiring,” says Bell. The 
decorative cord simply plugs 
in, and an adjustable arm is 
both “sensible and functional.” 


ed back to New York City 18 
s ago to work with McMillen. 


“Even if you're ona strict budget, 
it's important to allocate one area 
for a splurge,” says Bell of her 
delicate Medallion cotton voile 
bed linens from Porthault. “The 
happiness factor is priceless.” 

For more details, see Resources. @ 
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The Atlanta apartment of 
designer Sherrill Deakins is 
awash in caramel, biscuit, 
and cream tones. Two 
Donghia chairs anchor the 
living room, along witha 
coffee table Deakins created 
from an old base and new 
glass. She focused the 
apartment’s look around the 
long, rectangular windows. 





ro 























































) “Well-planneci 
t for any small 
ns are a great 








A GOOD DESIGNER can be inspired by anything 


matter how small—the curve of a chair splat, say, of 





grain in a hardwood floor. 
So when Atlanta-based designer Sherrill Deakins) 
the big rectangular windows of her apartment for the 





time, her plan of attack was more than obvious. The 
apartment, which is a mere 1,200 square feet, was dev 
to emphasizing those lines. 





“The windows really captured my attention,” says 
ins, who works at home designing other people’s rei 
4 
apartment was dark, and it was divided by too many "i 

Deakins felt that another kind of look was there, b 
in the architecture itself. “You have to use the bones ol 


But the rest of what she saw at first was a bit depressing: 







apartment,” she says. “That’s what I try to do with clienj 
go from the ground up.” 





First, she took out one of the two bedrooms and tu 
it into a dining room, getting rid of a whole wall in the 





cess. With the clever addition of a round table on cas 


el 


the dining room easily serves as her office, too. Her 
move was to expose the ceiling beams throughout the a 






ment. This actually increased the space, since the c 
used to drop down all the way to the bottom of the bea 
and the articulation gives a sense of depth. 

Then it was time to think about showing off the 
dows—partly to bring the outside in, which is one 





of making a small space feel larger. Soffits and rece 


he 
ania 
os 


This page: In the dining room, Deakins 
added columns and a soffit to create an 
alcove for a banquette. Opposite . 
water jug from Santa Fe and an ai 

ch tapestry provide focal p 


che in the foreground increases" 
ense of depth in the room. Deakins 
sheer fabric and twigs to kea 
Ipture she could illuminate. 
Fat , * 
























































_ have more impact in 
and bad choices can't be swept 
_ under the rug.” 





es 





DOUBLE UP Deakins planned 


__ ahead, knowing that her dising 
- room table would have ic double 
aS a conference table fcr client 
“meetings. “i needed an office. + > 


also a serene place to coms ame 
to at the énd of along day,” <5 


Says. Her design—a piece tha: 2!'s 


- On Casters—is eminently flexib: 





space _ 






lighting helped maintain the rectilinear 
shape, and built-in bookshelves below 
the windows emphasize it further. 

So did the furniture, which includes 
a squared-off sofa, a long white leather 
bench, and a charming banquette that 
created a dining room alcove where 
only a plain wall had been. Deakins 
designed all three pieces herself. 

To accentuate the way the long win- 
dows pierce the wall, Deakins tried 
something quite old-fashioned, but she 
made it modern. “To one side of each 
window I added a niche with recessed 
lighting to create a point of interest,” 
she says. The light shines on a simple 
piece of fabric held by a twig at either 
end; a kind of homemade sculpture. 

Seemingly minor issues were a big 
deal to Deakins: There are very few 


doors in the apartment now, since they 























take up space. Clean-lined do 
do the trick. 
Color was key, too. Out we 






dark colors, and in came a sere 






ette of whites, creams, and w 
calls “biscuit.” As she says, “Th 
dictated that it needed to be this 
very monochromatic, without 4 
clutter.” It’s not that fine object 
ignored—she worked in a Frente 











estry and reproductions of wo} 
Leonardo da Vinci and Michela 
But she chose carefully. 

As for those who say that dai 
ors help expand a small room, D 



















doesn’t agree. “I want serenity, 






ness, and elegance, and that 










means creamy, neutral tones,” sh 





“Tt creates a sense of space. There 
of breathing room here.” @ 
i 


= 


serenity lightness, and elegance, 
~ and that to me means creamy, neutral tones. 
esa sense of space” 

















th open shelving, which 
re spacious feel. Left: In 
, she built a makeup 
d of a bookshelf under 
yular windows. The large 
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| Satisfy holiday palates this New Year's Eve 
ith rich and indulgent homegrown delicacies 












jo = ike Str al aa a> h Aes 6 “Taka: ava. Oppo al Bo ete Caviar 3 

owing in popular and critical esteem; it’s an eco-conscious alternative to rare varieties from over-fished Caspian Sea | 
irgeon. Clockwise from top left: Royal Transmontanus from Petrossian is from California-bred fish and is comparable 
osetra. The American Paddlefish caviar from Swifty’s is from the Mississippi and Missouri rivers. The Select California 


Estate Osetra is from Tsar Nicoulai, based in San Francisco, and available through Williams-Sonoma. 











e: Céleri rémoulade is topped 
antic smoked salmon and Gold 
mon roe from Tsar Nicoulai; 
id plate from Steuben and 
nd-painted wailpaper from 

. Opposite, clockwise from top 

y potato pancakes are perfect 
for the classic creme fraiche 

ar combo; silver-leaf lacquer 
Saigoniste. Kumamoto oysters 
2d in the Pacific Northwest have 
briny flavor that gets a boost 
ucumber-infused mignonette. 
ters have a rustic appeal that 

ely with paddlefish caviar from 

; gold plate is from Takashimaya. 
velvet is a seductive combination 
and sparkling wine, in this case 
3rewery’s Shakespeare Stout 
wport, Oregon, and Mumm Napa 
; noisemakers from Tiffany & 
dmade paper in background 

eil from Silk Dynasty. For more 
see Reources. 
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POTATO PANCAKES 
Recipe adapted from Aquavit 
(Houghton Mifflin, 2003; $45) by 
Marcus Samuelsson. Serve as an hors 
d’oeuvre with caviar and creme fraiche. 
8 tablespoons unsalted butter 
1% pounds Idaho potatoes, peeled 
1 Spanish onion, peeled and finely 
chopped 
1 large egg, lightly beaten 
Kosher salt and freshly ground 
black pepper to taste 


Clarify butter: Melt butter in a saucepan 
over medium heat. Skim off white solids 
from top. Set aside for 30 minutes. Pour 
butter into a cup, being careful to leave 
any remaining solids in the pan. 
Prepare potatoes: Finely grate pota- 
toes using a box grater or food processor. 
Wrap in a clean kitchen towel and twist 
to squeeze out excess moisture. Place 
potatoes in a large bowl. Mix in onion 
and egg. Season with salt and pepper. 
Heat 2 tablespoons clarified butter 
in a heavy 10-inch skillet over medium 
heat. For each pancake, add 2 table- 
spoons potato mixture and press flat 
with a spatula. Cook until golden brown 
on each side. Transfer to paper towels to 
drain, then place on a parchment paper— 
lined baking sheet and keep warm in a 
preheated 300°F oven. Serves 8. 


CUCUMBER-FLAVORED OYSTER SHOOTERS 
Recipe adapted from Rick Moonen, 
executive chef of Restaurant RM in 
New York City. 

1 seedless cucumber, washed 
tablespoons chopped chives 


Nh bh 


tablespoons seasoned rice wine 
vinegar 

1 ice cube 
10 Kumamoto oysters, shucked 


Cold vodka 


Peel cucumber, julienne peel, and set 


aside. Roughly chop cucumber flesh 


and place in a blender. Add chives, vin- 
egar, and ice cube, then puree. Strein 
and discard solids 


peel in botic. ' custel 
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Recipes 


Top with oyster and a small amount of 
vinegar mixture. Repeat with remaining 
oysters. Place shells over shot glasses of 
vodka. Serves 10. 


CORN FRITTERS WITH AMERICAN 
PADDLEFISH CAVIAR 
Recipe adapted from Stephen Attoe, 
executive chef and co-owner of Swifty’s 
in New York City. 
10 large eggs 
% cup milk 
2% cups flour 
% teaspoon baking powder 
2% cups canned corn, drained 
% cup chopped fresh parsley 
%4 cup chopped fresh chives 
Salt and pepper to taste 
Clarified butter (see recipe above) 


Paddlefish caviar 


Whisk eggs and milk together in a 
large bowl. Stir in flour and beat until 
the mixture has the consistency of heavy 
cream. Add baking powder. Stir in corn, 
parsley, chives, and salt and pepper. 

Brush a heated griddle with clarified 
butter. Use 1 tablespoon of batter for 
each fritter. Cook until golden brown 
on each side. Serve warm with caviar. 
Makes about 40 small fritters. 


BLACK VELVET 
Recipe adapted from The Cocktail 
Hour (Ryland Peters & Small, $13) by 
Ben Reed. 
1 chilled bottle Shakespeare Stout 
1 chilled bottle Mumm Napa 
Cuvée M 


Fill a flute glass half full with stout 
and gently top off with sparkling wine. 
Repeat process with remaining stout 
and wine. Makes 6 to 8 drinks. 


CELERI REMOULADE WITH SMOKED SALMON 
AND SALMON ROE 
Recipe adapted from Bill Yosses, 
executive chef of Josephs Citarella in 
New York City. 

¥2 pound celeriac, peeled and 


ilienned 


1 tablespoon mayonnaise 
1 tablespoon Dijon mustard 
1% tablespoons red wine vinega 
1 tablespoon finely chopped 
cornichons 


1 tablespoon finely minced chi 


Salt and freshly ground blac 
pepper to taste 


% pound smoked Atlantic salm| 


4 ounces salmon roe 


Cook the celeriac in a medium 
pan of salted boiling water for 
minutes, until tender. Drain, cool 


cold running water, and drain ag 


Combine 


vinegar, cornichons, and acl 


bowl, then stir in the celeriac. 


with salt and pepper. To serve, a 


rémoulade on 6 plates and to 
salmon and roe. Serves 6. @ 


TIPS 


e@ California produces caviar fro 


farm-raised white sturgeon. 


Paddlefish roe is harvested in 


the Mississippi River basin. 


@ Fresh caviar can vary in color 
from jet to pale gray. It should 
glistening, moist, and silky—n 


soupy, hard, or possessing a 
strong fishy odor. 


@ Remove caviar from refrigerat 
5 minutes before serving. Alw 
keep it on ice. All serving uten| 
should be made of nonreactiv 
materials, like horn, mother-ofi 


pearl, or plastic. 


@ Unopened caviar will keep “i 
weeks, refrigerated; once ope 
it has a two-day shelf life. 


@ Salmon roe comes from fish in 
Alaska, the Pacific Northwest, 
and the Great Lakes. Grains ar 


large with a firm texture and 
wonderful fresh flavor. 


mayonnaise, maf 








@ California sparkling wines will 


pair excellently with the hors 


d’oeuvres featured here. Try an 
of the following: 1998 J Vineyal 
and Winery Russian River Valle 
Brut, Roederer Estate Anderso| 
Valley Brut MV, Chandon Blanc 
de Noirs California, 1994 Gloria) 


Ferrer Carneros Royal Cuvee, 


q 


1985 Falconer San Luis Obi 


County Blanc de Blancs. 


| 
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WINTER WATER WISDOM 


Don’t forget to drink eight glasses of water 
a day even during the cooler weather. If 
you're skiing and overly bundled up to keep 
warm on the lifts, you could lose as much 
fluid as you would if you were exercising on 
a warm day. In addition, we all know how 
dry and cracked skin can get in the winter. 
Using a moisturizer and drinking plenty of 
water are essential for maintaining healthy, 


glowing skin in any climate. 


TARE TEE BR ROPASPEEDGE 


If you’re trying to lose weight, one of the 
easiest ways is to drink more water. Just 
drinking water before and after a meal can 
make you feel fuller and eat less. Another 
easy way to cut calories is to replace one 
soda or juice with a glass of water each 
day. These are the ideas behind the Brita 


4 


Pledge, which encourages you to 1 


small changes in 


your lite tor better 


health. Visit www.Brita.com/pledge.html. 


UY 
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TRY ANEW WORKOl 


Sometimes the biggest hurdle to exercising is staying mq 
If you've been doing the same workout for a while, chan 
you may be getting bored. Consider signing up for son 
you've always wanted to try, like indoor rock climbing or} 
addition to feeling more motivated, you may end up feelin 


fit as your body responds to the new activity. 


REFRESH YOUR ROUTINE 


Lack of results is one of the primary reasons people quit exercising. Try some 
this year to increase your calorie burn. Exercise in “intervals” when doing cardi¢ 
— pick up the pace every few minutes and then return to your usual speed. This wil 
your body a bit more so you can make the most of your workout time. | 





Adding weights to your exercise routine is also a great way to jump-start your m 
No need to bulk up like an Olympic weightlifter. Just toning up your muscles 
make you feel healthier and help you burn more calories. 
lf you're new to exercise, set realistic goals. Make it a point to take the stairs | 
the elevator. Try walking ten minutes every day either outdoors or on a treadm 
local gym. When ten minutes seems easy, add five or more minutes to you 


routine. The point is to keep moving. 


yi G CaN a mess tsa Ori) 213) 7 
NEN mC Ce Pm totes 
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KITCHEN SO CLEAN IT SHINES. 










PLAIN FOLKS 4 wide selection 


of portraits, watercolors, stoneware, 
furniture, weathervanes, and carvings 
from the American folk art collection of Jon 
and Rebecca Zoler go on sale at Sotheby’s 
New York on January 22. The collection, 
expected to fetch as much as $3 million, is 
one of the finest of its kind and includes 
such items as the 19th-century black and white 
painted horned cow weathervane shown here. 
Cal// 212-606-7000 or visit www.sothebys.com. 


LL THAT JAZZ Perhaps more than any 


her 20th-century painter in the United States, 
uart Davis successfully combined realism with 
traction in a vibrantly colorful style nourished 
by the rhythms of that most quintessential 

of American art forms—jazz. From January 
5-April 17, the Philadelphia Museum of Art will 
sent “Stuart Davis and American Abstraction: 
A Masterpiece in Focus.” The work referenced 
in the exhibition title is Swing Landscape, 
avis’s celebrated 1938 mural of the waterfront 
in Gloucester, Massachusetts (right). Ca// 
215-763-8100 or visit www.philamuseum.org. 








VINTAGE 
NASHVILLE 


The Antiques and Garden 
Show of Nashville, 
already a requisite 

stop for aficionados, is 
expanding its scope. 

This year the planners 
have invited artists Red 
Grooms and his wife, 
Lysiane Luong, to create | 
_ six distinct gardens that 
ght historic images, iconic landscapes, and 
e treasures from around the world, including 
ibergé Egg Garden (rendering, left). The 
runs from February 10-13 at the Nashville 
sntion Center. Ca// 800-891-8075 or visit 
antiquesandgardenshow.com. ) 














OF NOTE 


TENG ere On uNe 


Ora ta 


LOOKING EAST 
Intricate marquetry, 
elaborate painted arabesques, 
and saturated color 
combinations typify the 
rooms featured in Alberto 





Pinto: Orientalism (Rizzoli, 
$75), which confines its purview to interiors 
in the Middle East, North Africa, and 
Europe that have an Eastern sensibility. 
Pinto, a decorator known for his opulent 
and elegant touch, keenly imbues the exotic 
with an indelible, inimitable chic. 





DAWN RISING 

Furniture designer Richard Brustlin’s 
dictum to pursue perfection comes 
to life at Dawn, the new Los Angeles 
showroom where his reproduction, 
contemporary, and custom pieces 
and eclectic selection of furnishings 
are now available. The cleverly 
engineered SL 2000 chair (right) 
aptly illustrates his approach—its 
lines suggest an Italian peasant 

chair with a sleekly modern but 
handwoven seat. Call 310-652-8727 


or visit www.bwdesigndirect.com. 
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RESOURCES 


Prices shown are suggested retail. Symbols in paren- 
thesis identify the service type: (R) retail; (T) trade, 
through designers; (MO) mail order or Internet or- 
ders; (M) manufacturer or distributor; (C) custom 
by or for designer, unless otherwise noted. 

ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION. 


24 BLACK AND WHITE ELEGANCE 

ages 24, 26, and 28: All upholstery: Stitch by David Mar- 
tinez (R,T); 718-875-6763. Furniture: Sophie armchair 
and side chair —Oly (R,M); olystudio.com. Wallcovering 
sources: Florence Broadhurst from Classic Revivals— 
John Rosselli & Associates (T); 212-593-2060. Pollack 
(T); 212-421-8755. Fabric sources: Albert Hadley Collec- 
tion—Hinson & Company (T); 212-688-5538. Bises— 
Bergamo Fabrics (T); 212-888-3333. Country Swedish 
(T); 212-838-1976. Duralee Fabrics (T); 800-275-3872. 
First Editions—Roger Arlington (T); 212-752-5288. 
Hinson & Company (T); 212-688-5538. Jasper Con- 
ran—Osborne & Little (T); 212-751-3333. Koplavitch & 
Zimmer—Hines & Co. (T) 212-754-5880. Rubelli—Ber- 
gamo Fabrics (T); 212-888-3333. Silk Road Collection— 
B. Berger (T); 212-832-4160. 

34 REFRESHER COURSE 

Pages 34 and 35: Mercer bench ottoman, in Cordell- 
Dove, #2057; Dale sofa, in Bull Denim-White, #21024; 
Gloria chair, in Lavish-Aqua, #100489; Will wing chairs, 
in Cross Hill-Dawn, #100504. Liana sofa and chairs, 
in Modern-Mocha, #100672; Link cube ottomans, 
in Riley-Camel; Shaun dining chair, in Loopdiloo- 
Quince; Austin ottoman, in Cannes-Cafe; Tucker otto- 
man, in Jade-Neptune; Mo Round ottoman, in Shirting- 
Mountain Stream—all from Mitchell Gold (R,M); 
mitchellgold.com. Throughout: Wall paint, Nantucket 
White, #WW52; trim paint (on millwork and shelves), 
Wash Basin, #WW33; Accent paint (on fireplace mill- 
work and back of shelves), Mexican Feather Grass, 
#NA69, all Ralph Lauren Paint—Home Depot (R); 
800-430-3376. Wool carpet, the London Collection, 
Westminster-Parchment, #300100—Lowe’s (R); 800- 
445-6937. Window treatment, Solid Thai Silk Drapes, 
in Goldenrod—Restoration Hardware (M,R); 800- 
762-1005. 

36 OPPOSITES ATTRACT 
Vicente Wolf, Vicente Wolf Associates; 212-465-0590. 
Web site: vicentewolfassociates.com. 

39 BOHEMIAN RHAPSODY 
Designer: Allegra Hicks (R): 011-44-207-235-8989. Web 
site: allegrahicks.com. 
40 SERENITY ON THE BEACH 
One at Shutters on the Beach; 310-458-0030. Designer: 
Michael S. Smith; 310-315-3018. Throughout: Plants 
and orchids—Inner Gardens (R,T); 310-838-8378. 
Flowers by Darcey Herd Custom Florals; 310-444-9959. 
Towels; bathrobe—Waterworks Collection (R,T); 800- 
899-6757, Cashmere throws—Pat McGann (R,T); 310- 
657-8708. Ceiling shower cover in wet room—Modern 
Arch (T); 310-255-0982. 
42 HOME WORK 
Pages 42 and 43: Designer: Joe Nye; 310-550-7557. 
Ceiling paint, Wilmington Tan #HC-34 and Windham 
Cream #HC-6—Benjamin Moore (M); 800-672-4686. 
Custom painting—Chris Cleoni Painting; 818-901-9997. 
Raffia wallcovering, Madagascar Cloth—Hinson & Co. 
(T); 212-688-5538. Table, Nova Dining Table—Crate 
& Barrel (R,MO); 800-323-5461. Storage pieces on 
table—Closetry (R); 310-278-3173. Computer—Phil- 
ips (M); philips.com. Credenza, Techline Series file 
cabinets—Atmosphere Interiors (R,T); 310-473-9322. 
Aluminum countertop on credenza, custom—Alumina 
Design (R,T); 323-662-8255. Eames Aluminum Man- 


agement Chair—Design Within Reach (R,MO): 800- 
944-2233. William Yeoward cachepots; wall prints; 
African stool—Hollyhock (R,T); 310-777-0100, Mir- 
ror; satchel— Mecox Gardens (R.T): 310 8.9272 
Accessories—Crate & Barrel, see above. Carpet, Edi 


son—Stark Carpet (T); 212-752-9000. 8 
library unit—Storehouse (R,;MO); 888-7 
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screen TVs—Philips, see above. Parsons Console Table 
with travertine marble top—Crate & Barrel, see above. 
Ivory ceramic table lamps; wood floor lamp—Kichler 
Lighting (T); 888-659-8809. X-base ottoman, Serengeti 
Cross Bench—Mecox Gardens, see above. Lambrequin 
fabric, Barbara Barry Cadence in Jet—Kravet (T); 800- 
645-9068. Lambrequin fabrication—Valley Drapery and 
Upholstery (T); 818-892-7744. Metallic blinds in #629— 
Hunter Douglas (M); hunterdouglas.com. 

50 DOUBLE PLAY 

Belvedere tray table, green, $250—Arteriors Home 
(M); 877-488-8866. Web site: arteriorshome.com. Chi- 
nese bookcase/desk—PierceMartin (T); 800-334-8701. 
Grayson bench ottoman, Carmine-Persimmon, $895 — 
Mitchell Gold (R,M); 800-789-5401. Memrie’s gateleg 
table, Martha Stewart Signature Furniture , $999—Bern- 
hardt (R); 888-562-7842. 

54 CHANGING SPACES 

Pages 54 to 59: Designer: Thomas Jayne; 212-838-9080. 
Web site: thomasjaynestudio.com. Curtain fabric, Me- 
ridian silk in Cinnabar—Brunschwig & Fils (T); 212- 
838-7878. Painted table; pottery (in courtyard)—Peter 
Patout Antiques (R,T); 504-481-4790. Steel sculpture— 
Heriard-Cimino Gallery; 504-525-7300. Daybed fabric, 
tweed; bed hangings and cover, Oriole glazed chintz— 
Brunschwig & Fils, see above. 

60 CONDENSING THE CLASSICS 

Pages 60 to 63: Designer: Shawn Henderson; 212-253- 
8473. Living/dining room: Elaine sofa, Bolero otto- 
man—Classic Sofa (R,T); classicsofa.com. Sofa fab- 
ric, Treillage in Willow by Classic Cloth—Jerry Pair 
Assoc. (T); 212-546-9001. Ottoman fabric, Cyclades in 
Andros—Rogers & Goffigon (T); 212-888-3242. Floor 
lamp—Cedric Hartman (T); cedrichartman.com. Car- 
peting, seagrass—Stark Carpet (T); 212-752-9000. 
Drapery fabric, Cricket in Hickory—Rogers & Goffi- 
gon, see above. Dining chairs, Village—Crate & Barrel 
(R,MO); 800-967-6696. Seat cushion fabric, Cyclades 
in Andros—Rogers & Goffigon, see above. Foyer: Con- 
sole, custom—145 Antiques (R,T); 212-807-1149. Bed- 
room: Houndstooth bedspread, Matelassé quilt—Gar- 
net Hill (R,T); garnethill.com. 

54 LONDON CALLING 

Pages 54 to 59: Designers: Allegra and Ashley Hicks. 
Web site: dh1970.com. Living room: Ottoman, Bronze- 
X—Ashley Hicks, see above. Sofas, custom by Al- 
legra Hicks, see above. Sofa fabrics: Faded Mono 
Pink Roses—Bennison (T); 212-223-0373. Mino 
Yuhi Orange—Donghia (T); 800-366-4442. Carpet, 
Sundernagar—Allegra Hicks, see above. Dining room: 
Chairs, Sheaf—Ashley Hicks, see above. Chair fabric, 
chenille—Zimmer + Rohde (T); 212-758-5357. Cur- 
tain fabric, Tree of Life—Allegra Hicks, see above. 
Floor lamp, Giacometti-style—Nicholas Haslam (R,T); 
nicholashaslam.com. Library: Armchairs, Thar—Ashley 
Hicks, see above. Dressing room: Berber rug—Christo- 
pher Gibbs (R,T); 011-44-207-730-8200. Stairway/entry 
hall: Wallpaper, Spiral—Allegra Hicks, see above. An- 
tique szant—Christopher Gibbs, see above. Bedroom: 
Carpet, Atlantide—Allegra Hicks, see above. Wall cov- 
ering, Spring green—Donghia, see above. 

72 FROM THE TOP 

Pages 72 and 73; Platinum Line dinner, salad plate; char- 
ger; Quinn flatware; Celia champagne flute; Viva wine 


goblet; Lyric pinot noir wineglass; Rondel Ebony place 


mat; Solid Black napkin; Shapes napkin ring; Frame 
on Easel—Crate & Barrel (R, MO); 800-323-5461. 
Mesh fabric for tablecloth, Typo—Création Baumann 
(T); 516-764-7431. Candlestick, Oasis Standard Floral 
Foam—Jamali Garden Supplies (R); 212-244-4025. 
84 URBAN SAFARI 

-ages 84 to 88: Designer: Robin Bell, McMillen; 212- 
753-5600. Throughout:Wallpaper, Zebrine, #W2034, 
color 01—Rose Cumming (T); 212-758-0844. Bam- 
boo matting—Stark Carpet (T); 212-752-9000. Living 
room: Coffee table; glass bell, both by Robin Bell— 
McMillen (T); 212-753-5600. Wall lights—Vaughan (T); 
212-319-7070, Living room: End table, by designer— 


McMillen; see above. Brass floor lamp— 
Lampshade Co. (R); 212-832-8190. a 
Guild Antiques I (R,T); 212-472-0830. Foi 
mirror, by designer for McMillen; fabricat 
phen Cavallo for Mirror Fair (M); 2 1258 
art—Clifford A. Wallach Gallery (R,T); 7184 
Web site: trampart.com. Andirons; frame 
Antiques (R,T); 212-535-7002. Kitchen: Ma 
ers; Georgian crystal—Hadley Antiques; 
Kitchenware; brass hardware—Gracious 
212-517-6300 or 212-231-7800. Bedroom: F 
bed—Connors Rosato Gallery (T); 212-473- 
and window treatments—Anthony Lawrenc 
(T); 212-206-8820. Linens, Medaillion—D. 
(M,R); 212-688-1660. Wicker dog bed—Car} 
(R); 212-838-2064. 
90 LOOK THROUGH ANY WIND¢ 
Pages 90 to 95: Designer: Sherrill Deakins; 
9844. Living room: Club chairs; ottoman, Bon} 
Donghia (T); 800-366-4442. Chair & otto 
Camelot in Isolde—Donghia, see above. a 
froe (T); 404-869-6600. Carpeting, sisal— 
pets (R,T); 404-352-8142. Floor lamp, 
Donghia, see above. Sofa (C) by designer. $ 
basket weave in cream—Lewis & Sheron a 
351-4833. Sculpture (on coffee table) by Rug 
ett—Trinity Gallery (R,T); 404-237-0370. Din 
Banquette fabric, silk—Nancy Corzine throu 
Gaspard & Assoc. (T); 404-233-8645. Bedroom 
by designer. Headboard fabric—Pindler & Pi 
404-233-8114. Skirt fabric—Lewis & Sheron, § 
Table lamp—Donghia, see above. Dressing/c 
Stool, LEM Piston—Design Within Reach; 
Mirror—Trowbridge Gallery (T); oe 
lamp, shell—Lush Life Garden & Flowers ( 
841-9661. 

96 AMERICAN LUXURY 
Pages 96 to 99: Caviar: Mud Australia Bowl! 
Table (R,T); 212-431-5839. Mother-of-pearl 
Calvin Klein Home (R); 800-294-7978. Roy, 
montanus U.S.A.—Petrossian (R, MO); 800-4 
Tsar Nicoulai caviar—Williams-Sonoma ( 
541-2233. Paddlefish caviar—Swifty’s; 212- 
Champagne flutes, Ted Muehling—Steuben, 
783-8236. Gold and shagreen trays—Takashi 
212-350-0100. Potato pancakes:Tray Nouveau 
niste (R,T); 212-925-4610. Oyster shooters 
Cordial glass—Crate & Barrel (R,MO); 800-$ 
Una vodka glass—The Terence Conran § 
866-755-9079. Corncakes: Plate—Takashin 
above. Caviar glass—Global Table, see abe 
lamb material surface—Archipelago (R,T);, 
9460. Black velvet: Glass—Takashimaya, sé 
Sterling-silver noisemakers—Tiffany & Co. 
800-526-0649. Background: Vermeil paper i 
ite by Silk Dynasty—Niermann Weeks (T); 
7979. Céleri Rémoulade: Plate, Verre de Soi 
ben, see above. Background, Studio E hanc 
wallpaper Egypt #2272 in Brilliant Silver—N 
Weeks, see above. @ 








CORRECTION | 
November 2004: In the Resources for “E 
with a Twist,” page 128, the informatioi 
vided should have read as follows: Berlin, 
coffee table—Stephen McKay (T); 212-255) 
Mahogany side table, Ico Parisi—L Art de 
Antiques (R,T); 212-734-3510. The folll 


items were inadvertently omitted: Side table 
to Palmer sofa) Maison Gerard (R,T); 21. 
7611. Industrial floor lamp—Stephen M 
see above. Ceiling decorative paint—Silv: 
ing Interiors (T); 212-496-7800. Classic Dz 
Patrick Naggar for Ralph Pucci Internation! 
212-633-0452. 
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Sometimes the 
best medicine isn't 
medicine at all. 
At the Starlight Starbright 


Children’s Foundation we're always 
looking for ways to help brighten 
the lives of seriously ill children. 
Sometimes all it takes is a teddy 
bear. This holiday season you can 
have a warm, fuzzy bear delivered 
to a hospitalized child. Whether 
you donate in honor of someone 
on your list or in your name, It’s 
truly amazing what $20 will buy. 
To order, call 1-800-315-2580 


Or just visit us at www.slsb.org. 


starlight ¥ starbright 


ehtldren’s foundation 





Highli 


2004 MAKEOVER SHOWHOUSE OPENING NIGHT PARTY 


On the evening of Friday, September 10, 2004, House Beautiful and its sponsors opened 
the doors to the 2004 Makeover Showhouse in Glencoe, Illinois with a fabulous, fun-filled 
cocktail party. All proceeds from the evening—as well as daily house tours throughout 
September—benefited Infant Welfare Society of Chicago 










House Beautiful’s David Arnold and Terri Blackwell of Donan Shawn Elmore, guest; Ray Langhammer, guest; Designers 
Advertising for Pratt and Lambert Derse, and Barclay Butera 


Atelier Branca’s Whitney Pamula, Alessandra Branca, Tennessee Ott 
and Anne Monoky; Kathryn Ireland of Kathryn Ireland, Inc 





Rachel Hampton Park, guest; and designers Alexa Hampton, House Beautiful’s David Arnold, Jeanne Noonan, Elizabeth Quinn, 
and Duane Hampton and Dennis Hunt of Nancy Corzine, Inc 





Karen Kinsella, R. Thomas Gunkelman, and Andrew Flesher afi Showhouse architect Bill Harrison; Mark Mayfield, editor-in-chief 
Gunkelmans Interior Design House Beautiful; Hilde Meade, co-chair, Infant Welfare Society 
of Chicago; Pat Quinn, Lieutenant Governor of Illinois; Barbara 
Westover, co-chair, Infant Welfare Society of Chicago; and 
Cheryl Byers, executive director, Infant Welfare Society of Chicago 


LG PREMIUM HOME APPLIANCES 


Where design meets function. From virtually silent washers 
and dryers, to the coolest side-by-side refrigerators on the 
market, LG makes the products that make consumers’ lives 
better than ever. Great design. Great technology. Great for 
the way you live. Discover the full line of LG premium home 
appliances at www.LGusa.com or call 1-800-243-0000 
Log on to www.OnlyinHouseBeautiful.com to learn more 
about LG and a special gift opportunity 

























NEWMAN'S OWN 


NEWMAN'S OV 


Take your salads too serio} 
Lighten Up™. 


i 


For great taste sensations, 
choose one of our five 
Lighten Up™ salad dressings, 
bringing your choices in 
Newman's Own to 16 delicious 
dressings 





Go to 
www.newmansown.com 


MOHAWK 


Ae Af | 
MOHAV 


Mohawk makes the roo ! 


i 


Mohawk Industries, the world’s leading pl 
and distributor of flooring, manufactures 
hardwood, laminate, ceramic and f 
flooring. Mohawk offers the latest tre 
flooring, including hand-scraped and 
hardwoods, as well as popular pa 
carpet made from the softest fibers. Fa 
information, call 1-800-2-MOHAWK « 
www.mohawkflooring.com 


advertising 


ghlights 


JEST RULES: 


> Beautiful 


| ASE NECESSARY TO ENTER OR WIN. 


idered eligible to win the Don't Just Makeover. 
‘jiful” Contest, please submit the following, post- 
) later than December 31, 2004 to: House Beautiful, 
| Just Makeover. MakeBeautiful” Contest, P.0. Box 
‘dusky, Ohio, 44871-1706: 


j/ name, address, phone number and email address. 


notos of your house, including house exterior, back 
)), living room, master bedroom, one bathroom, kitchen. 


Jograph of yourself. 

i page (and no more) essay describing why you 
f a home and personal makeover. 

‘native, you may enter the contest by logging on to 


\Beautiful.com and following the Entry Rules found 
site. Complete details can be found at the website. 


be judged and winners chosen by a panel of House 
-ditors based on a) the entrants’ need for design 
heir ability to express that need in an insightful let- 
room(s), as depicted in the photographs, and their 
’ for use in a makeover project. Decision of the 
final. Award of prize cannot be transferred, 
) or cashed. House Beautiful reserves the right to 
a prize of equal or greater value. 
“materials will not be returned. All petographs and 
some the property of House Beautiful. 
‘id where prohibited and subject to all U.S. federal, 
‘ocal laws and regulations. 
i be notified by phone, email, or regular mail no 
January 31, 2005. Winners will be required to sign 
z within 14 days an affidavit of eligibility and 
Jiability release. 
jwill have until February 15, 2005 to accept their 
cin or by email. If they do not accept their prize 
ry 15, 2005, an alternate winner will be chosen. 
rers will be chosen to receive: 


ZE (1): Total Home/Garden Patio and Personal Makeover. 
Makeover consists of 4 rooms of House Beautiful’s choice 
ersonal Makeover Including Clothing and Beauty Products. 
IZE (1): Kitchen/Loundry Room and Personal Makeover. 
keover Induding Clothing and Beauty Products. 

ZE (1): Bathroom and Personal Makeover. 

akeover Including Clothing and Beauty Products. 
e. Please note that the following prize values are 
a Actual values will vary pending extent of 
and pr 












oducts used. 


Prize Estimated Value: $150,000 
Prize Estimated Value: $80,000 
rize Estimated Value: $40,000 


solely responsible for any taxes due on prizes. 


ful reserves the right to make all final decisions regarding 
lans as they relate to the makeovers. Contest winners will be 
ut have no final authority over the outcome of the makeover 
ms. 
ego diane cin Sino Opes 
and their immediate families, of House Beautiful, 
mmunications, Inc., and their subsidiaries, affiliates, 
g, public relations, and merchandising agencies, as 
employees and their immediate families of program 
are not eligible. 


stitutes permission to use the winners’ name, home- 
ness, entry materials, and/or photograph for edito- 
C relations, advertising and/or promotional purpos- 
alf of House Beautiful and program sponsors without 
tion, unless prohibited by et 


autiful has the right to edit and publish all entries 
graphs as its editors deem fit: 


eeesent that entries are original and previously 
ed and may not violate third party rights. 


igree to be bound y the official rules and agree that 
; may be published and republished in whole or in 
| media in perpetuity without compensation. 


inners’ names can be obtained by sending a self- 
|, stamped envelope to: House Beautiful Attn. Winner of 
Makeover. MakeBeautiful” Contest, PO. Box 1706, 
Ohio, 44871-1706. 


5 regarding the Don't Just Makeover. 
utiful”” Contest should be directed to Lisa Lachowetz, 
y Services Director, House Beautiful, 212/903-5118. 





LE Pi 
*LIMMTEDIORGER! 
USOT 


STN ESP 
"Any Shape 


Alaa 
UT TAU 


Measuring « 
aT 
Available 


NON 


TaN 
pane 


ae 


FACTORY DIRECT TABLE PAD'CO. NC 


4-800-737-0744 


am, _ WWW.FREEDOMCRYSTAL.COM or 1-800-668-3899 Tne Country: 
spectrum SPOS MSS ae gsstemeran $025 5 | st nace / $100 


ORDER TOLL FREE! 


1-800-668-3899 
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$0.30 ~ $0.68. 
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4,5" TEAR DROP- CLEAR 2.5" FRENCH PENDANT ‘5” COLOR TEAR DROPS 3” U-DROP 


SOLD BY THE YARD 
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: xtraordinary. 
and accessories. 
, ir catalogue, call 1-888-665-1999 


or mackenzie-childs.com. 





= BEAUTIFUL EUNDSs 


CAROLINA 
LANTERNS 
The “Original Charleston 
Lantern” can be found at 
Carolina Lanterns & 
Accessories. These 
beautiful, handmade 
copper lanterns evoke the 
charm and style of historic 
Charleston. Call 877-881- 
4173 for a free catalogue 
or log on to www.ce aroltnt a 
lanterns.com. 


VILLAGE 
| FURNITURE 
HOUSE 


Savings, 


} convenience and 

service from the 

@ heart of North 

@ Carolina. Save up 

= to60% on 

hundreds of 

turniture brands 
Worl wide 

hi pping. Call fora 





Shier ure 


wiles I urniture 
House, 146 West Ave., Kannapolis, NC 28081 


704-938-9171: ww w.village homefurnis|! °s.com 


HOUSE B 
Chief Exe 
Officer. Hears 
John A. Rohan, J 
will be returned un 
H eg I 











u snada) to RR. De 
Rutherfo 1rd, NJ 07070. Canada BN NBR 10231 0: 


House Beautiful 1/2005 





INTERIORS BY 
DECORATING 
DEN 
is a great find. 
Turn your passion 
into a career 
with this 35 top 
rated franchise. 
Excellent training 
programs, Low 
overhead, over 
100 top 
manufacturers, & 
support. Free video at 800-DEC-DENS or 
www.decoratingden.com 
| =a Po FRAN’S 

> WICKER & 
RATTAN 
Order with 
confidence from 






America’s oldest 
and largest 
® wicker and 


Highest quality, 
lowest prices 
and prompt 
delivery. For a FREE 72-pg. Color catalog call 
800-531-1511 and ask for Dept. HBO9 or visit us 


at www.franswicker,com 


NY 10019 Victor F. sanzi, Pres. & 
Sr. V-Pres & Chie Financia 
ve 5 





rattan importer. — 
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| SIMPLE Buy Direct MICHAELS 
_ SEALED DEALER. Featuring all man 


| samples. 


| 70+ years! Incredible discounts ¢ 


| 1-800-328-0933. www.cherryhillf 
PATIO, POOL, PORCH FURNI 


| BRASS AND 
| factory direct and save 50% on | 


| OH 44105. 
| www.brassbedshoppe.com 


_ FABRICS - SOUTHERN DESIGN CON 


270-705-4106. 


MARKETPLA 


CLASSIFIE 
CARPETS 


800-375-9509 WEARDATED T 


and types of floor-covering. Call 





CARPETS OF DALTON, The World's 
Floor Covering Store. Family owneaie 
30 years, we guarantee the lowe} 
and the best service. FREE SAMPLE} 
ANYWHERE. Call Toll Free 1-888-5) 
www.carpetsofdalton.com 


FURNITURE 


DISCOUNTFURNITURE@48T 
SUBSTANTIAL SAVINGS On Fine Fi 
40 - 60% Off Retail!!! Nationwide 
delivery! Credit Cards Accepted! W 
to be undersold! 843-449-3588. 


CHERRY HILL FURNITURE CELE 





| 





brand furniture. Nationwide 





SHIPPED QUICKLY. All major brands 
288-1086. www.thegardenroom. 
BRASS BEDS - IRON 
IRON BED SAL 





solid brass and iron beds. Of 
lifetime savings! Lay-away and | 
plans. FREE color catalog. Bré@ 
Shoppe, 13800 Miles Ave., C 





216-229-4900. 





FABRICS & WALLPA 


Discount source for many design) 
and wall coverings. Never uf 
Please give manufacturer, pattern, aj 
800-245-3071. 


LIGHTING & ACCESSG 


CHANDELIER SHADES Over 100 
Starting at just $19.95 for 
lamps, shades & more order ¢ 
WWW.ONTHEBRIGHTSIDE.COM 





PLACE AN AD IN HOU! 
BEAUTIFUL MARKETPL 
and reach millions of potei 
customers. Call 1-800-324-4 

today to reserve your spot i 
next available issue. 

FOR SUBSCRIPTION INQUIRIE 

800-888-7788. 





SAVE 
25”-85” OFF 
Mest Sed 
tore Prices! 
wus 


Take An Extra 


ds & More! 10% OFF 


Aaa COCe HTP 
ll never find a reason FN TEES *Ask for details. 
buy from anyone else! 


kK* k* 


We guarantee it! 


Sieve Karman, Presiden. 1 OO% Satisfaction 
Guaranteed! 
Shop on-line 24 hours! 


American 


Blinds, Wallpaper & More 
decoratetoday.com 


800-575-2719 


¢ Secure, Self Closing 
* Quiet & Easy to Use 
* Lower Your A/C Bills 


» © Save Your Carpets 
¢ End Doorman Duty 


* Over 201 Styles & 
Sizes Available!! 


Pet doors for doors, 
walls, sliding glass doors, 
garages, screens, 

even electronic doors! 


Combine your love 

of decorating with our 
training, business 
systems, marketing 
programs, name 
recognition, direct 
manufacturer accounts, 
and more to form a 
beautiful business. 


ite www.DecoratingDen.com or call 1 (800) DEC-DENS 
franchise is independently owned and operated. 





a INTERIORS 


4) by Decorating Den 


Commerce Drive Easton, Maryland 21601 USA 











* 
To ADVERTISE 
YUR PRODUCT in 
USE BEAUTIFUL’S 
OPPER SECTION, 
mtact NICOLE SCIDA 
t (212) 649-2934 
fax (212) 258-2253 
2K 





Free Catalog of Designer 
oe Beds 


and free booklet “The Secret 
to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 


en lae Dee ielee 


\ Great savings 
on custom 
order leather 
seating built to 
last a lifetime. 
Choose from 
sofas, love seats, 
—) occasional and 
accent seating, 
bar and office 
a i , t = seating 
1-800-342-7729 FAX 828-324-5127 
We mail same day first class postage. $5 (credited with order) 
tor 48 page catalog and pricing. Or write 


Mayfield Leather PO. Box 1745 Hickory, NC 28603 


www.mayfieldleather.com 


Enduring 
oTe-telNe 


Antique and 
wide plank floors 
finely crafted 

for generations. 


Call for our free portfolio 
800-595-9663 


www.wideplankflooring.com 


Eastern 


White Pine 


Sterling Flatware, , nh 
on Sal my Lf) If Catalog 
“Savannah” by: 2» | 4 4//// & Price 


REED&BARTON 


5 piece setting $179 
(pictured) 7 
66 pc. set: $2475 


of active 


and 
sterling, 


ILVER 
1350 West Bay Dr} oh flatware at very 
Largo, FL 3377 > affordable prices 


20()-767-2 @ China,crystal gifts 


: erento a= " and collectibles are 
Ww ww.silverqueen.com 


also available 


China, Crystal, @& 
/ Silver & Collectibles &. 


Old & New ¢ Buy & Sell 
10 Million Pieces 
183,000 Patterns 


_ Call for FREE lists . 
of each of your patterns. a& 


>. 
1-800-REPLACE —“& 
(1-800-737-5223) ~ 
PO Box 26029, Dept. HB - 
Greensboro, NC 27420 % 


¥ www.replacements.com® 


HEALTH)” PLH Products, Inc.-ULS.A. 
MATE iw. healthmatesauna.com 





agnolia fall 
America’s Largest & Oldest Victorian Catalog 
Call for FREE Catalog 1-866-410-2755 toll free 


or write Magnolia Hall, Dept. B84 
8515 Haven Wood Trl., Roswell, GA 30076 
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HANDLE WITH CARE 


UNUSUAL HARDWARE CAN ADD A LITTLE BITE TO A ROOM 


Here’s a quick trick that can make any cabinet come out of the woodwork—choose al 
as bold and beautifu! as these lively little cast-bronze snakes by Ashley Hicks. “It loo| 
surprisingly realistic,” says the designer, who had a small moment of anxiety wonderi 
whether his client would appreciate snakes wriggling across her stereo cabinet. Luck| 
was game, and the handles—available at Allegra Hicks’s flagship store in London—fo, 
a new habitat in this London drawing room (see the rest of house on page 64). As As| 
Hicks observes, “All it takes is one whimsical detail to animate a room.” Christint 
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GM CONTINUOUS SAFETY 


General Motors is the only auto manufacturer committed to offering a full range of cars| 
trucks and SUVs which offer safety protection before, during and after vehicle collisions| 


| Bie ORE DURING ACP PER 











oes 

| 

GM’s safety focus begins with When a crash is unavoidable, GM With OnStar, GM leads the way 
features that help drivers vehicles are designed to reduce the . in helping to get the right kind of 
avoid collisions. risk of injury. assistance to injured motorists after 


| a CC lision. 


The first year of OnStar service is included on all new OnStar-equipped vehicles. 


i» = ¥ 
| @) y cuc 
CHEVE BUICK 

UWcy ROLET PONTIAC 


Star calls and learn more about the value of OnStar, visit onstar.com. 


“The collision knocked me unconscious. 
I’m so thankful I came out alive.” 





ence was driving home when he was hit head-on and knocked unconscious. Fortunately, Steve’s Chevy 
lo was equipped with OnStar. When his air bags deployed, a signal was sent to an OnStar Advisor, 
ntacted the vehicle to check on Steve. When he didn’t respond, she pinpointed his location and 
ately called the local emergency services. Emergency crews moved 
to extricate him from his vehicle and took him to a nearby hospital. 


everal surgeries, Steve is thankful he’s alive. And when it came to 





ig his vehicle, his one requirement was that it had to have OnStar. 





la 


SATURN 








pes require vehicle electrical system (including battery), wireless service and GPS satellite signals to be available and operating for features to function properly. OnStar acts 
xisting emergency service providers. Subscription service agreement required. Visit onstar.com for system information and details. ©2004 OnStar Corp. All rights reserved 
tandard on HUMMER H2. The marks of General Motors, its divisions, slogans, emblems, vehicle model names, vehicle body designs and other marks appearing in this 
e the trademarks and/or service marks of General Motors Corporation, its subsidiaries, affiliates or licensors. The OnStar emblem is a registered trademark of OnStar Corp 








































midnight dream 





pacific blue 


skylark 


harbor 


_ The new Kenmore HE4t* Now in color. 
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48 Colonial Comfort 
5 Two antiques dealers leave 
; their matk on a Connecticut 
; saltbox paeked with colorful 
H Yankee history. 
By REBE 


CA KNAPP ADAMS 


56 Raiging Arizona 

A relocated East Coast 
couple finds that glass, 
metal, and stone provide an 
ideal framework for a sleek 
desert home. 

By KATHRYN HARRIS 


64 The Far East Coast 
A 1913 New Jersey house 
undergoes an extensive 
renovation ahd emerges 
with a new look inspired 
by Oriental antiques. 

By CHRISTINE PITTEL 


HlouseB 






72 Lofty Ic 
Los Angeles 
Joyce creates t 
different, totally i edable 
interiors in a trio of brand 
new downtown lofts. 

By ELIZABETH TERRY 





































0O Single-Minded 
Hearty single malt Scotch 
whisky is a terrific match 
vith sharp cheese, fish, 
ind even dark chocolate. 
By MAry-ELLEN WEINRIB 


78 Spirited Palette 

A California house gets a 
colorful makeover by desig 
Mary McDonald, who gives 
a pair of kids’ bedrooms the 
royal treatment. 

By JANE MARGOLIES 




















86 Hedge Fun 

Ficus hedges are transfor 
into architectural elements 
a Palm Beach garden creat 
by designer Mario Nievera 
By ELIzABETH H. HUNTER 
















This page: An angled 
limestone fireplace in an 
Arizona living room 
decorated by Eve 

. Robinson accentuates the HP. 
slant of the mahogany- I © 
clad ceiling. 
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CM LALLA 
shed havetwins knew she was the one 





The Three Stone Earrings 
for your past, present and nee 
Visit the Design Gallery at 


adiamondisforever.com 
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A DIAMOND IS FOREVER 
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21 Style Beat 

We draw on inspiration as 
disparate as an African safari or 
the homespun attractions of 
Americana for objects with 


natural appeal. 
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shades make the ultimate home 
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By EDWARD Ross 
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40 Weekend Shopper 
House Beauttful’s Edward Ross 
discovers flea market treasures in 
his debut column. 

By EpwArD Ross 





IN EVERY ISSUE 
44 Makeover 


The second renovation of an 
attic space ensures light-filled 
results for a pair of adolescents 
in Oakland. 

By Mario LOpEZ-CorDERO 


14 Letters & Contributors 


16 Editor’s Letter 
By Mark MAYFIELD 


112 Resources 
110 Garden Goddess 

A variety of lilies can be planted 
late in time for summer season 
blooms. 


By KATHER? 


116 Finishing Touch | 
Tiles with a decorative flourish! 
warm up a fireplace surround. | 
By CHRISTINE PITTEL 





House Beautiful )( | 















| See It, #2 in a photographic 
s by Sacha Waldman. 


jsurprisingly roomy 
orview Cast Iron Sink. 


odo male elm ite coh 


O-4-KOHLER, ext. AR2 


er.com/harborview 






OND Ie. 6 oes 
ol Es 





LOG ON TO 


www.housebeautiful.com 


QUICK MAKEOVERS: TRANSFORM YOUR LIVING ROOM & HOME OFFICE 


eeu 








RGANIZED! 
GREAT NEW 


| STORAGE 
_ SOLUTIONS 


STYLE IS ONLY 
A GLICK AWAY 


Search our archives for your 
favorite HB features like 
“Swatch Watch” and “Hot Dish,” 
get entertaining tios from 
style expert Carolyne Roehm, 
and gardening advice from 
Katherine Whiteside, plus use our 
interactive Web exclusives: 


QUIZZES FO BEER VOUIEIND 
YOUR PERSONAL TASTE 


INTERACTIVE 
ROOM MAKEOVERS 


MESSAGE BOARDS ON 
TOPICS FROM KIDS’ ROOMS 
TO SMALL SPACES 


INCREASE YOUR KNOWLEDGE 
OF ANTIQUES WITH OUR 
FURNITURE GLOSSARY 


SUBSCRIBE ONLINE 


SIGN UP FOR OUR 
FREE NEWSLETTER 


www. hoi :ebeautiful.com 


House beaut 


MARK MAYFIELD 
Editor in Chief 







JOHN WOLFE DEBORAH L. MARTIN ROBERT O’CONNEL 





Executive Editor Managing Editor Design Director 
DORETTA SPERDUTO MARISA MARCANTONIO 
Decorating Director Style Editor 
CHRISTINE PITTEL ROSLYN SULCAS 
Senior Editor Features Editor 
MARY-ELLEN WEINRIB MARIO LOPEZ-CORDERO 
Food and Entertaining Editor Departments Editor 
WILLIAM IRVINE DARCY DOYLE 
Senior Editor (Copy) Art Director 
SENGA MORTIMER 
Senior Editor at Large 
ART 


BARTEK MALYSA Computer Artist 
DAVID M. MURPHY Photo Editor 


DECORATING 
EDWARD ROSS Associate Editor 
LISA HEARST Associate Editor 
SAMANTHA EMMERLING Assistant Editor 
MERRILL HANLEY Assistant 


EDITORS AT LARGE 
PATRICK DUNNE New Orleans 
ELIZABETH H. HUNTER New York 
GEORGE E. READ Charleston, S.C. 
COLLEEN SCULLY Washington, D.C. 


RESEARCH 
JEFFREY SCHAPER Research Associate 


ELECTRONIC PRODUCTION 
ANGELA C. TAORMINA  Drrector 
LILLIAN LABATE DONDERO. Deputy Director 





ADMINISTRATION 
REGINA CLARBOUR Editorial Coordinator 
BETTY KLEINMAN Reader Service 


CONTRIBUTING EDITORS 
LISA FINE 
BRICE GAILLARD 
CHAR HATCH LANGOS 
TED LOOS 
DANA MICUCCI 


Mailing Lists: From time to time we make our subscriber list available to companies that sell by 
goods and services that we believe would interest our readers. If you would rather not receive 
mailings, please send your current mailing label or exact copy to: HOUSE BEAUTIFUL, Mail Pr 
Service, PO Box 7024, Red Oak, IA 51591-0024. ST BSc RT ON SERVICE: House Beautiful m 
will, upon receipt of a complete newor renewal order, strive to fulfill that subscription to prov 
first-copy delivery either to the Postal Service or to alternate carriers in 6 to 12 weeks. If this can 
done, you will be notified promptly of the issue date that will begin your subscription. To assure 
service, enclose your mailing label when writing to us or renewing your subscription. Renewal 0 
must be received at least 8 weeks prior to expiration to assure continued service. Subscription p 
U.S. and possessions: $19.97 for 1 year, $37.97 for 2 years. Canada and all other counties 
add $16 for each year. Canada BN NBR 10231 0943 RT. Address all subscription inquiries t 
Joan Harris, Customer Service Dept., House Beautiful, PO Box 7174, Red Oak, IA 5159]; 
or call 515-282-1508; or visit our customer care web site at http://ccare.hearstmags.com 
For reprints (500 or more), call PARS INT’L: 212-221-9595. 
Printed in USA 


www.housebeautiful.com 








YOU 
MAKE IT 
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With your help, inner-city children can be 
country children. They can swim in a lake and 
walk barefoot in the grass for the very first 
time. All because of your donation to The 
Fresh Air Fund. With support from people 
like you, we send thousands of city children 
to the country to visit volunteer host families 
or experience summer camp. You can make 
a difference in a child's life. For $565 you 
can send them to the country for two weeks. 


Please call, write or log on to donate or 
volunteer as a Fresh Air Fund host, and 
help them reach beyond the end of the line. 


the Presh AItr tana 


serving children since 1877 


633 Third Avenue 14 Floor 
New York, NY 10017 


1-800-367-0003 
WWW.FRESHAIR.ORG 


A copy of our annual financial 1 
Fund, 633 Third Avenue, 14" Floor, New Yor! 
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Saving Space 
The January issue’s focus on small 
spaces is terrific. Having lived in Paris 
and Helsinki, I am always surprised at 
the exorbitant size of some homes in 
this country. It’s unnecessary, wasteful, 
and so much work. A trend towards 
small spaces ought to be encouraged. 
Gunilla Jainchill 
Brookline, Massachusetts 


I enjoyed all the articles on making the 
most of small spaces, and especially the 
“Makeover” and “Problem Solvers” 
columns, which featured the renova- 
tion of a home office and a living room. 
Please continue to produce such infor- 
mative pieces. 

Kathy Cooper 


via e-mail 


Colorful Christmas 
I love the unconventional colors used to 
decorate for Christmas in the Decem- 
ber issue [“Merry & Bright”]. The 
photograph featured on the cover is 
beautiful, as is the rest of the scene in 
the story itself. I'll keep this issue for 
years to come. 

D’Lana Y. Lockett 


via e-mail 


Costiy Candle 
Your magazine is great, and while I 
hate to be negative, when I came across 
an item pictured in the December 
installment of “Style Beat,” I felt I had 
to comment. How can you feature a 
$500 candle in the gift guide and sug- 
gest giving it without guilt? 

Donna Kenderdine 


via e-mail 
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Elizabeth Terry> 
An occasional fashion commentator on 
CNN, writer Elizabeth Terry brings a 


. couture critic’s eye to our story on the 


disparate loft spaces Kerry Joyce cre- 
ated in three former commercial build- 
ings in Los Angeles (“Lofty Ideas,” 
p. 72). “It was great to see how much 
fun Kerry had with this project, using 
furnishings that were inexpensive and 
easy to find. It was like watching an 
artist at work, making a blank canvas 
come to life.” Presently, Terry is work- 
ing on a book about the history and 


decoration of front doors. 





Rebecca Knapp AdamsP> 
As an aficionado of early American 
design, New York—based writer Adams 
was a natural choice to pen our feature 
on Fritz and Dana Rohn’s marvel- 
ously preserved Connecticut saltbox 
(“Colonial Comfort,” p. 48). “Their 
home resonates with a deep history; 
it gives such a tangible sense of those 
who came before us,” she says. A for- 
mer editor at Art & Antiques, Adams is 
currently writing a nonfiction book on 


1 1 
therhood. 
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< Dominique Vorillon 

“The house near Tucson was fi 
incredible light, and the arch 
responded beautifully to the st 






ing landscape,” says phota 
Vorillon of the home decorate 
Robinson (“Raising Arizona| 
Vorillon, who also photograp 
Kerry Joyce—designed lofts it 
Ideas” (p. 72), is a native of 
whose work has appeared in T; 
of Interiors and The New Yor 
Magazine. Recently he has shoj 





of photographs of abandone’ 
along the Pacific Coast of Mey 





Improve your penthouse view. | 
The LG High Definition LCD TV. i| 








5 INTEGRATED LCD HDTV 

aging the next generation of LCD HDTVs to a very large room near you. Depending 
space, it’s available in 42! 37"and 30" screen sizes. It has an HDTV tuner built right 
igger, thinner and lighter than ever before. All in a beautiful Noble Black design. 
asily connects to your computer or video game console for huge, brilliant images. 
life is definitely good. Find out more about our full line of products at LGusa.com. 


ictronics U.S.A., Inc. Englewood Cliffs, NJ. LG Design and Life's Good are trademarks of LG Electronics, Inc 


16 


Ala 
Rice Zp ‘ i 


LORS EE es 





No Place Like Home 





58 

4 assionate is a word that comes to mind in describing 
how House Beautiful readers feel about their homes. As a 
magazine editor, I often get to hear all the details of how 
people feel about their interiors, and their frustration that 
not everyone—even in their own family—shares their zeal. 
Don’t misunderstand: I’m not complaining. I love hearing 
about it, and I learn something every time. 

When I give talks around the country about the maga- 
zine or trends in decorating and the home, I often stay 
late to talk to people who have given up their morning, 
afternoon, or evening to attend. It’s a privilege for me, and 
something I truly enjoy. I wish all of you could hear or read 
the comments I get from homeowners in person or through 
the mail and e-mail. We also do focus groups from time to 
time, and the same passion is clearly evident. 

“Tt’s that feeling you get when the sun shines through 
the window in the afternoon and you look around the room 
and go, wow, this looks so wonderful,” said one woman in 
a recent focus group. “It’s really satisfying to see the results 
of my efforts.” 

Another said: “My home carries my story.” She was 
certainly right. Think about it: Whenever you walk into 
someone’s house, you can tell a lot about them by the things 
they have, the art they choose to hang, the books they read, 
the colors they use, the styles of furniture they buy. I have 
said here before that I don’t like homes where there are no 
books. It makes me think that no one ever reads anything 
there. It bothers me equally if there are no pictures of the 
family who inhabits the house. 

There’s a very strong feeling among most of us that 
our homes should reflect our own lives. While we look 
for advice in decorating, none of us want someone else’s 
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vision of how we should live. No one should live in ah 
in which they don’t feel comfortable. In fact, the key 
that keep coming up from readers to describe what’ 
want for their homes are comfortable, cozy, welco 
and inviting. 

I get to see a lot of houses, which is another great 
lege of my job. And sometimes people apologize te 
ahead of time that their house isn’t “perfect.” Well, I 
want to see a perfect house. I would feel incredibly u 


| 
| 


fortable in a perfect house, whatever that may be. Nor 
us is perfect. We don’t live that way. We have kids, we} 
animals, we have stuff—lots of stuff. 


able and happy, and where the family dog or cat can 1 
freely, too. 

It’s true that as magazine editors we often clean 1 
house for a photo shoot, and sometimes it can almost] 
like no one lives there. I liken it to the way we all b | 
when we have guests: We tend to tidy up, put out fresh ff 
ers, dust the books and tables, and pick up the toys and 
clutter. But after the last guest leaves, it becomes our h 
again, and that means it gets a bit messy around the ed 
Which is not only just fine, but the way it should be. | 


Now it’s on to my own very-much-lived-in house, 


another winter with that roaring fire in the fireplace. - 


Cheers to a safe, cozy winter season, 


NUK 


Mark Mayfield 
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Top: Slat Bed, Door Chest and I 
Below left: Casual Sofa, coordinating Chair an 

Low Profile Recliner, Tiered Lamp Table, End Table, 

Cocktail Table; Center Entertainment Unit** and Left and } 

“Audion gits. Below right: Round Leg Table, Arm Chair, Side Chair, & 
Be Dining Ch ad Sideboard. Bottom (left to right): Bench, Tiered } 
aid, able, Octagonal Lamp Table and Door} 
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Door Dresser, Round Mirror and Door Night 
to right): Oval Back Arm: Chair, China, Door 
idscape Mirror, Bureau and Round. Mirror, Drawer 





y Piece Is Available In Your | e 
hoice Of Three Finishes | Buttercream 


is “Cottage with an Urban View’ design reflects the 





rowing trend toward mixing casual and comfortable with tA? 

; Charcoal 
nple, understated decors. With each piece available in 
1oice of three smart finishes — Buttercream, Charcoal 


slery — the new Urban View collection by Broyhill gives 





merous decorating choices. 
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Pe cierly lon 
retreat for your 


ca 
« 


| family. 


Top: Sectional Sofa with Tiered Lamp Table. Middle: Center 
Entertainment Unit** and Left and Right Facing Audio Units. 


Below (left to right): Computer Armoire, Center 


Entertainment Unit** (open) and Left and Right Facing 
Audio Units, and Entertainment Unit*. 


& Broy 


CELEBRATING 


*Unit accommodates most 36” televisions. **Unit accommodates most 36” 
televisions and 42” plasma televisions. Check the dimensions of the product 
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00 YEARS 


and your individual TV for compatibility before purchasing. 


For a free copy of “Visions,” our 26-page decorating guide, call 
Broyhill Consumer Assistance at 1-888-830-5773. Visit our web 
site at www.broyhillfurn.com. All items may not be available at all 
locations. Furniture items may be specially ordered. AD#858. 
©2005 Broyhill Furniture Industries, Inc. 


Construction Features: In selecting materials for the Urban View 
collection, designers and engineers at Broyhill design products that use 
a combination of selected hardwood and softwood solids, poplar and 
other hardwood veneers, and wood and/or simulated wood products. 
Certain parts, simulated wood carvings and/or other decorative 
embellishments may be made of simulated wood components. Selected 
pieces of Urban View are covered by design patents pending. All 
pieces of Urban View are covered by copyright of Broyhill Furniture 


Industries, Inc., all rights reserved. 2004 


The items on these pages 
may be purchased at the 
following Broyhill Dealers: 


CONNECTICUT 


Brookfield 
Danbury 
Enfield 
Manchester 
Newington 
North Hayen 
Norwalk 
Orange 
Waterbury 
Waterford 
West Hartford 


Wethersfield 
MAINE 


Alfred 
Scarborough 


Raymour & Flanigan Furniture 
Danbury Furnituret 
Homestead Broyhill 


Raymour & Flanigan Furniture 


Raymour & Flanigan Furniture 
Raymour & Flanigan Furniture 
Ay rick I urnitur . 

Raymour & Flanigan Furniture 


Raymour & Flanigan Furniture 
Americana Furniture 

Puritan Furniture 

Raymour & Flanigan Furnit 


MASSACHUSETTS 


Avon 

East Falmouth 
Hyannis 

Natick 

Orleans 
Pittsfield 
Reading 

Saugus 

South Attleboro 


Jordans Furr 
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Gladstone |} 

Jorda 

Gladstone Furnicur 
smMmmMo Furniture 
Jordans Furniture 
Di Carlo Furniture 
Cardi's Furnituret 
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Swansea 
Waltham 

West Springfield 
Worcester 
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Yarmouth Furniture 

Hampden Furniture* 

Raymour & Flanigan Furniture 
Cardi's Furnituret 

Jordans Furniture 

Raymour & Flanigan Furniture 
Rotman’'s Furniture 


NEW HAMPSHIRE 


Chichester 
Claremont 
Keene 
Manchester 
Nashua 
Plymouth 


Harris Family Furniture 
Furniture Plus* 

Syd's Carpet & Snooze Room* 
Dunn Furniture* 

Jordans Furniture 


Harris Family Furniture 


NEW JERSEY 


Bayonne 

Brick/Lakewood 

Burleigh 
rry Hill 





East Brunswick 


Fairfield 





Fler 
Freehold 
Green Brook 
Hamiltor 
Howell 
Jersey City 
Kingston 
Manahawkin 


Middletown 


Value City Furniture 

Value City Furniture* 

Harbor Furniture Outlet 
Raymour & Flanigan Furniture 


Raymour & Flanigan Furniture 
Vaiue City Furniture 
MSO 


mington Department Store 
t ns Furniture 
Value City Fur 
tevens Fu 


Empire Furniture Inc 


iture 


rniture 


M.N nan Furniture 


Tack T z 
Jacks Famou irniture 


alue City Furniture* 


alue ( irniture 


Neptune 

North Arlington 
North Brunswick 
Northfield 
Oaklyn 

Toms River 
Union 

Vineland 
Voorhees 

West Succasunna 


NEW YORK 


Amherst 
Auburn 
Canandaigua 


Carle Place 
Cheektowaga 
Clifton Park 
Dewitt 
Farmingdale 


Freehold 
Geneva 
Glens Falls 
Greece 
Greenport 
Henrietta 
Horseheads 
Hudson 
Ithaca 


Jamestown 


Johnson City 
Latham 


Suniland Furniture 

Melrays Furniture$ 

Jacks Famous Furniture 

Value City Furniture 

Nastasi's Home Appliance 
Value City Furniture* 

Micheal Anthony Furniture 
Blom Brothers Furniture* 
Raymour & Flanigan Furniture 
Suburban Furniture 


Raymour & Flanigan Furniture 

Lynch Furniture- 

Lynch Furniture 

Raymour & Flanigan Furniture 

Carlisle Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Rte 110 Home Furnishing 
Galleriest 

Tip Top Furniture 

Lynch Furniture* 

Barebones Furniture 

Raymour & Flanigan Furniture 

Goldin Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Furniture Plus 

Sam Peter Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 













Liverpool Raymour & Flanigan 
Nanuet Lanaj Home Furnishi 
New York Plaza Furniture 
Niagara Falls Raymour & Flanigan’ 
Niskayuna Raymour & Flanigan’ 
Olean Raymour & Flanigan 
Oneonta Drogen’s Furniture 
Orchard Park Raymour & Flanigan 
Plattsburgh Affordable Furniture 
Port Jervis Royal Of Port Jervis* 
Poughkeepsie Hudson Furniture G: 


Raymour & Flanigan 


Saratoga Springs Barebones Furnicuret 


Scotia Clark & Brown Furnij 
Suffern Suffern Rug 8 Furnit 
Victor Raymour & Flanged 
Watertown Raymour & Flanigan 
Webster Raymour & Flanigan 
Yonkers Lanaj Home Furnishi 
Yorkville Raymour & es 





RHODE ISLAND 


West Warwick Cardi's Furniture¢ 
VERMONT 
Rutland Godnick's Grand Furt 


¢@ Denotes independently-owned and oj 
Broyhill Home Collections store 

+ Denotes Broyhill Furniture Showplace 

* Denotes Broyhill Showcase Gallery 












Imaginative 
interiors are built 
from objects that 


as disparate as an 

' African safari or the 

* homespun attractions 
y of Americana 
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Tree dinner plate, $20; and cup and saucer, $25; by Porcel sue Le Mottahedeh: 800- iach 8225. 
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FOR THE LOVE OF COOKING: 


For the passionate cook, a grocery run is not 
an errand, It’s an art form. To find the perfect 
ingredients reate a masterpiece kitchen. 

|] 


i 1-800-] 


Visit Www.jeni 
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HUNT CLUB Safari serving bowl, $30; 
platter, $34; dinner plate, $48 for a set me 
of 4; canapé plates, $34 for a set 


of 4; all from the National ae a 
Geographic Home Collection BES EM a a» 
by the Zrike Company: apy Ne 
; c es 
madisonavegifts.com. “ss 


THE RIGHT SPOT 
A wild leopard 
pattern gets 
refined. Africa animal- 
print fabric available 
through designers, by 
Lorca. Leakey Wood fringe 

in Ochre, available through 
designers, from Samuel & Sons. 


FIRST PLACE Banded Palm 
place mat, $18, and Mali Weave 
place mat, $22; by Calvin 

Klein Home: 800-294-7978, 

Anvil carving set, $75; by Ricci: 

877-352-8769. Out of Africa buffet 

plate, $228; by Varga: 732-751-0500. 





OUT OF AFRICA 


Exotic prints and animal motifs will add 
new life to moribund schemes 





CALL OF 

THE WILD 
Heed your animal 
instincts. Flutter pillows, 
$95 for an 18-inch square or $125 
for a 24-inch square: by 
SeaCloth: 203-422-6150. 


Liv vT ro A 
LUXE LEATHER A portable 
piece of furr an still have 
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The Nature In this half acre, 120 species 
_are having a field day. 


ONSCTVANCY. - 


SAVING THE LAST GREAT PLACES ON EARTH 





Tee Rent things you don’t see that matter most. Sra ett 5 ‘ 
Conservancy, the small picture is often the big’picture. Using Scien€e-based 

plans and innovative tools, we have protected 117 million acres around the 

world. With your support, that number will keep growing. Visit nature.org 
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San Joaquin Valley, California © Marc Muench 


This message is made possible by the generous support of this publication. 


STYLE BEAT 





















THE COLOR PURPLE Casual 
table accessories ratain a certain 
grace. Amethyst goblet by 
Thomas O’Brien, $7; available at 
Marshall Field’s: 800-634-3537. 
Chloe ribbed tumblers, $8 and $9, 
by Thomas O’Brien for Salton at 
Home: 877-445-8666. 








A TO ZINC For those who favor 
the unembellished, the raw 
finish of the Slim Zinc lantern is 
just the thing. From Marston & 
Langinger, $520: 212-965-0434. 


LE COLONIAL Colonial American 
élan via France. Early American 
presentation plate, $140; 
dinner plate, $125; dessert 
plate, $85; and teacup and 
saucer, $118; by Hermes: 
800-238-5522. 


WHAT A CROCK 
Homespun color 
combinations enliven 
a time-honored form. 
Two-tone small pitchers, 

$50 each; by Barbara Eigen: 
www.eigenarts.com. 


ee AMERICAN WAY 
| 





The allure of early American design still resonates 
in an array of covetable goods 


NESTING INSTINCT Roughhewn 
yet elegant serving vessels slip into 
one another for ease in storage 
Williamsburg nesting trays, 
$158-$198; by Global Views: 
williamsburgmarketplace.com. 










FLOOR EXERCISE Cover your 
| base in style. Framboise and Rouge 
% Ticking rugs, $95 each; by Dash & 
Albert: dashandalbert.com. 
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‘ne collection finished as shown is available from 
merican stock program, or made to order in 
a hand-applied finishes 


ge catalogue, send $10 to Grange Furniture, Inc 
von Avenue, New York, NY 10016 














STYLE BEAT . 


bt 











Witte. 


STICK FIGURE The Lincoln | 


Log look will bring levity to a 

stuffy interior. Peeled Ironwood ste 

lounge chair, $1,675; by Lorna § ec 
Lee John Muller Designs: te, 
212-397-3803. ey, 


the ideal accessory for your 
dining table. Feather napkins, 
$64 for a set of 4; by Vagabond 
through Providence Antiques: 
404-872-7551. 


% 
FLIGHT OF FANCY Select es 
“, 
we 


MOTHER NATURE 


) Bring the outdoors in with items inspired by the world 
beyond the living room window 







,,.) LASTING IMPRESSION A set of 
oa country charmers is lemonade- 
ready. Pressed glass pitcher, 
| $65; large glass, $13; and small 
. glass $11; through 
Marston & Langinger: 
212-965-0434. 


~ 
—_ 





STAG PARTY Nature 
supplies an elegant template. 
Faux Antler candlesticks, 
large, $65; medium, $50: 
by Roost through Stitch: 
773-782-1570. 





A MOVABLE FEAST 
Serve food on forms 
that havea beguiling 
simplicity. Acacia 
oval wood platters 
536 for a set of 3; by 


pi 


st Through Global! 


ie: 212-431-5839 


i 
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EDWARDIAN DESIGN, CIRCA 1901. 


FOR THOSE MORE INTERESTED IN Roel ato 


THAN REMODELING. | 


RSV Aa Dt 





| exclusively through fine decorative plumbing and hardware showrooms nationwide. www.rohlhome.com 





eS 





PERRIN ROWE’ 


MAY FATLIR LON DON 


There's a big difference between replacing 
a faucet and faithfully restoring a room with 
classic Edwardian design. That difference 
is the Perrin & Rowe line of faucets and 
fixtures, available exclusively from ROHL. 
This luxurious collection for the bath 
offers exquisite craftsmanship and 
detail reminiscent of the Gilded Age. Hand- 
painted ceramic endices. Elegant cross 
handles or levers. Ornate functionality. 
And a variety of fine finishes including 
English bronze. Make your home’s 
transformation complete by discovering 
the Perrin & Rowe Bath Collection and 
other fine designs at www.rohlhome.com ~ 
or a dealer showroom near you. 
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SWATCH Vy 


Decorative pillows 

in raspberry hues add 
joyful color and detail ’ 
to any room < 


Deen coMe litt Meroe cml rel (ei 
“in. Beige/Red through Decorators Walk; ruffle 
‘from.reverse side of fabric. 2. Scorney Check 
-100% cotton, #2002192-7, in-Pink, by Lee 
Jofa; with frayed-edge detail.’3. Gaston y 
PPR eC Ue CN CRUE muon Mle haces 
cotton awning stripe in Fuxia #82328-052, - 


We elm uel Len fen CU el cae) Sa 
“outdoor/indoor fabric #13730-17, by Sunbrella - 


eres 








Perfecting the art of relaxation 


relax your body, 
free your mind... 


CA 


‘indorsed by American 
‘| iropractic Association 





) retch out, put your feet up and discover the amazing comfort of Stressless® As you relax, the Stressless® 






* tlide System keeps your body in perfect balance. The unique Stressless® Plus™ System provides optimum 





eck and lumbar support in any position. Individually reclining seats on Stressless® chairs, loveseats and 


ofas give everybody a personal comfort zone. Experience the comfort and flexibility of Stressless®! 





Call now or e-mail us for a free brochure or to find a dealer near you. 


888-EKORNES 


e-mail: office@ekornes.com Wwww.ekornes.com —— 
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low in printed linen 

| h Paisley in Fuchsia by 

works, from Lee Jofa. 

lange with gathered 
1} Merindol #4299-04 

i sise by Manuel Canovas, 
ep arcla = eles Veto s!-14a) 
| upholstery stripe Terre 
)\55, by Etamine from 

|: Rohde. Covered buttons 
|) pink stripe Terre. 
( ornamental pillow covered 
| ilk taffeta from Silk Trading ‘ 
i eceyg) esa. ore) aie) olele <4 -1¢ # 
1) Roguebrune Velvet in 
\y/Pink by Groundworks 
} Jofa. Trimmed in 100% silk - 
age # F110/0-007 in Pink, .¢ 
inberry, by Scalamandré. 
‘yuilted and embroidered 
Die 20h Oi oe) =i dar 
on V, on rectangular 
‘trimmed with pom- 
‘je #985-16468/DU9 by 
«Sons. For more details, see 
ce 
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Wired Wor! 


The house of the future is here. Designer Kim Alexandriuk 


EIN 


explains how to live like George and Jane Jetson 


Set up all the household 
computers ona single 
(preferably wireless) home 
network to streamline record 
keeping and accommodate 
file sharing. You'll be able to 
create a budget spreadsheet 
on the PC in the den and 
access it later from your 
laptop in bed. You'll also be 
able to use a single printer— 
that you store hidden in 

a central location—for all 
documents. 


A home media server 
works like a jukebox 
for your collection of 


DVDs so that everyone 


in the house can 


access it from different 


TV monitors. 


front door or gate lets you answer the 
door without actually having to go to 
the door—just tune the television to 
the designated channel. 


A closed-circuit security camera at the 
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SA2B speakers can be set into walls and covered 


—<———— 


Install a sound system with speakers 
throughout the house that you can 
direct from a single source. Some 
models like the Sonos Digital Music 
System come equipped with a central 
control and can play different music in 
different rooms: Mozart in the kitchen, 
Beyoncé in the living room. 


as * od x 
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A bed’s footboard can be rigged 

to conceal a flat-panel television 
with side-mounted speakers that 
will emerge on demand. It’s an old 
trick that works better and better as 
technology introduces increasingly 
streamlined gadgets. 


with matching paint or wallpaper so they 
become virtually invisible. Though not ideal for 
surround sound inc media room, it’s a great way 


to concea! speakers 
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st of the house. 


EXANDRIUK 
















Scene-control lighting, like an 

arrangement by Lightolier Com 
provides different levels of light 
to different objects or artworks 
in the house, all at the flip of one 
switch. Ambient lights and overh 
directional lights are ona 
percentages: artwork gets spotl 
30 percent and general overheat 
is powered at 20 percent. 


|e 


Consolidate all the electr 
ona universal remote cot 
system. Versions like Pro 
by Philips work ona radig 
frequency to coordinate 





the television and stereo 
from a central LCD scree 
A more advanced setup 
like the Crestron can incl 
curtains and lighting and 
requires custom-tailored 
software so that at the td 
of a button, the movie Sct 
descends as the music sh 
off, the lights dim, and thy 
shades are drawn. 


















~omatically clos 
re the carpet 


Internet-ready refrigerators like thi 
HomePAD model from Samsung 

provide access to the Web directl 
from a screen set into the door. It 
also functions as a television and 

even record video memos, . 
notes scribbled on Post-its a thing 
of the past. 
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it rtain All Your Senses stem uncompromising quality 


7 We of a Dacor kitchen. For generations we’ve been building innovative oscor 


r Seana Prey ee became Oey hand-crafted down to every delicious = ahrroget oa ee 


a litbae family eel Taabeles and Resta Silco ae bene ow belo aC nS a Ce remember. 


MICROWAVES * REFRIGERATION, * “OUTDOOR GRILLS ee 


* VENTILATION °* 
{ Z 


* WALL OVENS * COOKTOPS 
800.793.0093 www.dacor.com/hb 
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Decorate a mantel 


Use the focal point in a room to put together the look of your choice 















































The fireplace is often the most important architectural element in 
a room. Furnishings are arranged around it, treasured possessions 
placed upon it, and striking mirrors or paintings set above it. 

With the proper attention to scale, texture, and balance, any 
number of different decorating schemes can be effectively centered 
around the fireplace. Whether you want a country look to comple- 
ment your fabrics, a streamlined shelf to set off modern furnishings, 
or a traditional effect in a formal room, the mantel can provide an 


opportunity to accentuate the character of your house. 


| CONTEMPORARY 


1| KEEP LINES clean and simple. Go for one great item 
like an Art Deco mantel clock, a striking piece of 
contemporary sculpture, or a few perfectly placed 
black-and-white photographs. 





OBJECTS don’t have to be symmetrically 
placed. A geometric vase, alone 
| candlestick, or textured shagreen box can 
provide a perfect finishing touch. 

KEEP COLORS monotone or take another tack and go for 
{ bold contrasts. Transparent forms like glass candlesticks, 


clean white porcelain, or brightly glazed ceramics can 
| all add interest to your room. 











THINK ABOUT assembling collections 
items linked to different rooms in the f 
Ona kitchen mantelpiece, group antiq 
rolling pins or ironstone soup tureens. 
In the family room, rest antique game 
boards or vintage birdcages on the leq 
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ARCHITECTURAL DETAILS i 
corbels or finials, or even Mas 
jars filled with river rocks, will 
bring natural elements into th 
room in an interesting way. | 
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FOLK ART and craft work is often | 
inexpensive and can be found at local 
markets or fairs. Seek out local artisan 
interesting objects. 








WRITER: ROSLYN SULCAS 
PRODUCER: EDWARD ROSS 
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BRATION OF STARS 


Bautiful and the New York Design Center celebrated House Beautiful’s Top 25 Young Design Stars and Top 125 Interior Designers 
Eiauer Showroom at 200 Lexington on Thursday, November 4, 2004. This special evening celebrated the great talent of these 
fi both up-and-coming and established, and included a raffle of star-powered items that benefited the Children's Action Networ 


anks to our partner, the NYDC, and to the generous raffle donations from 
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CLARINS 


PARIS 








LiOiS; “A NIGEL E'S 


Christotle Miele song * 


flysong.com 





HL E X 


wks to Amtico for providing the “walk of stars” for the evening. And to Marti and Michter’s for providing the delicious cocktails 
STS, 
- em 


&: 
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Lace 


gn Center President Jim Druckman and Marketing House Beautiful Editor in Chief Mark Mayfield and Top 125 Crans Baldwin and Caroline Vaughn of Bergamo with Hous¢ 


tions Director Samantha Nestor, Hillaty Peck of Designers Jean Larette and Tom Sheerer Beautiful Publisher David Arr 
its, and House Beautiful Publisher David Arnold 








ler. Back Row: Dennis Hunt with Top 125 Designers Nancy Corzine and Barclay Fryer 


p 125 Designers Jeanne Larette, Kathryn Ireland, Suzanne Kass 
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TRADITIONAL 
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LARGE gilded framed mirrors, prints, | ae, emetic THUMM TCLTITN Chit t tiititg 


or paintings placed above the mantel 
are classic choices for an opulent 
traditional look. While one centrally 
placed object is conventional, there’s 
no reason not to experiment with a few. 


THINK SYMMETRY. Usually 
this means using pairs, 
although not always: 
candlesticks at one end could 
be weighted by a tall vase at 

| the other. 





dripping with crystals, give the 

| fireplace an old-fashioned charm 

| and provide a glamorous source of 
sparkling light. Silver and brass fixtures 
add even more luminosity. 





| 
WALL SCONCES or candelabras, | 
| 
| 
| 





_ With the proper attention to scale, texture, and balance, the mantel 
provide an Opportunity to accentuate the character of your F 


OTTAGE | 


MIX and match, but keep an organ 
principle: collections or themes art 
to do that. For example, small unfr 
paintings of different proportions | 
look good together if their subject 
matter is roughly consistent. 


GREENERY or bowls of fru 
look good amid more unifé 
collections (like antique 
glasses or transferware), 
and add an eclectic note 
to the arrangement. 





IF YOU’RE at the beach, assemble 
pieces of driftwood or bark for 

impromptu sculptural arrangement 
jars with shells, starfish, and sea glé 
complete the picture. 
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Our latest lighting catalogs represent the definitive expression of the art of 
hand-crafted lighting, with over 600 distinctive hand-forged Wrought Iron and 
Carved Wood designs, available in twenty specially designed faux finishes. 

Our extensive collection also includes hundreds of doors, gates, columns, 
mantels, unique accent pieces and accessories. 
oes [He Arte de Mexico Showrooms in Southern California showcase 
) an unparalleled eclectic mix in more than 300,000 square feet 
“i that truly must be seen to be believed. 

Complete contract manufacturing capabilities allow us to fulfill 
» requests for all custom design needs. 

For more information, please contact your local sales representative, visit 
our website or call our customer service department. Courtesy to the trade. 
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1000 Chestnut St., Burbank, CA 91506 © (818) 753-4559 * Fax, (818) 563-1015 \) 


E-Mail: artedemexico@aol.com * Online: www.artedemexico.com 
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Treasure Hunt } 
In his debut column, HB’s Edward Ross cases a New 


York flea market for diamonds in the rough—and 
finds brackets he transforms with paint 


The variety of tchotchkes flooding the average swap meet can be overwhelming, 
to be sure. But for House Beautiful associate editor Edward Ross—who will share 
his shopping savvy in this regular chronicle—the chockablock garden gnomes 
and secondhand Earth shoes conceal bounty. Treasures like a 1930s Steuben ash- 
tray for $10 or a $100 crystal chandelier can be a sure thing, as long as you have 


patience and a mercurial eye. > 





WEEKEND SHOPPER 








Above: After painting the 
plaster brackets a glossy black, 
Ross uses them to display a 
collection of vintage silver 
Right, top to bottom: Admission 


| to the Chelsea flea market comes 


| DIGGING FOR GOLD 
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e Mass-produced, plaster molds are inexpensive and easy to find. Hal 


cheaply: the bracket : ; carved wooden and gilt examples are rarer and costlier. 

y Ae Kel were Touna ’ , 

Sica ROTOR DOES SF Unicel e Don't avoid unmatched sets. A third scrolled version was larger thal 
the plumed pair, but Ross painted the lot a uniform black gloss and 
Bose the scrolled one a focal point. The same concept holds true f 
material: once painted, no one will notice that one item is wood and 
the other plastic 
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t chips or scratches deter you. “With a new coat of paint, 


1 be charming,” says Ross. 
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)U DRIVEN BY A PASSION FOR DESIGN? 





CHRYSLER 
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INSPIRATION COMES STANDARD 









se Beautiful and Chrysler Are Now Accepting 
}| "Design Innovators" Award Nominations 


@ ng Sponsor of House Beautiful’s Annual Giants of Design Awards, Chrysler 
and celebrates great design in its many forms. And through the Chrysler and 
gitiful Design Innovator Awards program, we are looking for a future Giant of Design— 
o has vision, inspired creativity, and a commitment to making the world a more 
eautiful place. 


ited leader in the field of great design, Chrysler has a passion for creativity and 
and the determination to merge function and style, driving visions of well- 
slehicles from inspiration all the way to reality. Chrysler is always on the lookout to 
| nd embrace talented, kindred spirits in all aspects of the design field. 

ou become a Design Innovator? Nominate yourself—or someone that you 
® a passion for design—in one of four categories: Interior Design, Architecture, 
) Design or Product Design. A panel of House Beautiful experts will select a winner 
iegory based on alist of projects submitted and a brief essay of 100 words or less. 


hosen as one of the four Design Innovator Awardees, you will receive: 


its to the prestigious Sixth Annual Giants of Design Awards Ceremony on May 12, 2005, 
ignition during the ceremony. 

Mf two to New York City and deluxe double hotel accommodations for the night of May 12th 
ipive “Design Innovators” Award 

on in a Fall 2005 issue of House Beautiful 


#try Specifications: 


WPHASE NECESSARY TO ENTER OR WIN 
Dle to be considered for the Design Innovator Award, please submit the following postmarked no later than 
2005 to: House Beautiful, Attn. Design Innovator Contest, PO. Box 1706, Sandusky, Ohio, 44871-1706 
ame, Address and Phone Number 
He Of Person You Are Nominating. Nominee's Category (Interior Design; Architecture; 
Bcape Design or Product Design) 
ulum Vitae or Resume of the Nominee 
if Nominee's Top Five Applicable Projects 
pgraph(s) and/or Drawings Depicting One Outstanding Project 
lords or Less Describing Why You Feel Your Nominee is a Design Innovator 
bf the judges is final. Award and prize cannot be transferred. Sponsors reserve the right to substitute 
j jual to or greater value due to prize unavailability. 
4) materials will not be returned and become the property of the Sponsors 











pid where prohibited and subject to all U.S. federal, state and local laws and regulations 

\ will be notified by phone, email, or regular mail no later than March 30, 2005 and will be required to sign and 
#in 14 days of receipt an affidavit of eligibility and publicity/ liability release 
i] Award Value: Awardees will receive Tickets to Giants of Design Ceremony in New York City on May 
or Two (Value: $1,200); roundtrip coach airfare for 2 and double room standard hotel accommodations 
ght of May 12th (Value: $2,000). Total prize value $3,200. Any expenses not included in the Award 
yn are the sole responsibility of the Awardees. Failure to be available on the date will result in forfeiture 
ze. 
are solely responsible for any taxes due on awards 
S$, and their immediate families, of House Beautiful, Hearst Communications, Inc., DaimlerChrysler 
subsidiaries, affiliates, advertising, public relations, and merchandising agencies ("Sponsors") are not 









| 

stitutes permission to use the winner's name, hometown, likeness, and/or photograph for editorial 
jations, advertising and/or promotional purposes on behalf of House Beautiful and DaimlerChrysler 
mpensation, unless prohibited by law. Sponsors have the right to edit and publish all entries, essays 
sographs, as its editors deem fit. Entrants agree that all entries may be published and republished, in 
yin part, in all media in perpetuity without compensation 
)nner's name can be obtained by sending a self-addressed, stamped envelope to: House Beautiful, 
ner of Design Innovator Contest, PO. Box 1706, Sandusky, Ohio, 44871-1706 
¥s regarding the Design Innovator Awards should be directed to Lisa Lachowetz, Marketing Services 
+House Beautiful, 212/903-5118 
} are not responsible for late, lost, mutilated, misdirected, illegible, incomplete, or postage-due mail entries 
Fepresent that entries are original and previously unpublished and may not violate any third party rights 








DnlyinHouseBeautiful.com—House Beautiful’s promotional website— 
/ place to find the latest updates on special events, opportunities and more! 











NEXIUM 





You can get to know the Purple Pill called 
NEXIUM with a FREE Trial Coupon! Ask your 
doctor about prescription NEXIUM today. 


Nexium. 
(esomeprazole magnesium) 


www.purplepill.com 


NEWMAN'S OWN | 


Take your salads 
too seriously? 
Lighten Up™. 


For great taste sensations, 
choose one of our five 
Lighten Up™ salad dressings, 
bringing your choices in 
Newman's Own to 16 delicious 
dressings 





Go to www.newmansown.com 


HOUSE BEAUTIFUL MAKEOVER 
SHOWHOUSE VIRTUAL TOUR 





Although House Beautiful’s 2004 Makeover 
Showhouse, benefiting the children and women 
of the Infant Welfare Society of Chicago, is 
closed to the public, you can still see what all 
the talk is about by logging on to 
www. OnlyinHouseBeautiful.com 


Take a virtual tour through the rooms of this 
13,000 square foot home located in historic 
Glencoe, Illinois. For each space, each Designer 
has provided a full list of items and vendors 
Additionally, a full list of this year’s Sponsors are 
located on every page, complete with an active 
link to their website 


Take a tour, shop the rooms, be inspired and 
most of all—enjoy! 






































“Flea markets are antiques | 
| stores in the raw—if you know 
| What you’re looking for 
| you can find beautiful things 
| | ey ee) 43: don’t cost very much” 





LL] Above: Use spray paint in a well- 
ventilated area. Let brackets dry 
{|| < completely before hanging. 
ay Right: The brackets complete a scene 
that includes an antique card table 
| and chairs—also flea market finds. 





| 
Hi DROSS TO GLOSS 
| 


e If the bracket lacks hanging loops, 
adhere metal rings from the hard 
ware store to its back. 





e To paint you’ll need #00 steel wool, 
a stiff-bristle brush, tack cloth, a 
drop cloth and newspaper, latex 
gloves, a dust mask graded for 
spray paint, and high-gloss paint. 





e Cover work space with drop cloth é es a aa 
and newspaper. Rough up the - 
bracket surface with steel wool. 
Then, use the brush to remove dust 
from crevices and detailing. Wipe it 

down with the tack cloth to pick up 

| any stray particles. 


e Wearing gloves and mask, spray 

\ each bracket from a distance of 
10 to 12 inches. To avoid blotches, 

spray the bracket in arcs that begin 

on the newspaper beside it, and end 

on the Newspaper on the Opposite 

side. Allow the paint to dry before 

applying two more coats. 


e Mr. Mole’s Sticky Wax (available 
at craft stores) is 4 Safe adhesive 
that will secure plates and vases 
displayed ona bracket. @ 


| Be hal rea f ach month. Do you have a favorite market 
; pele p= Tie eras he sO (lai xcursions. Direct entries to Weekend Shopp} 
Bee eS ae ew ¥ aE ornemail@hearst.com. 
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TRODUCING THE BOSE® WAVE® MUSIC SYSTEM. 


PERFORMANCE everyone can recognize. 
SIMPLICITY everyone can appreciate. 
ELEGANCE that speaks for itself. 





TS HERITAGE me el Science called the original * 

Bose Wave® radio “a sonic marvel.” The Chicago 

Tribune said its sound was “superb.” And Forbes ASAP 
agazine placed it on their “All-Time A-List” of technology breakthroughs that have 

changed the world. Now, the award-winning predecessor has been engineered to a 
ew standard of eee aleon simplicity, and elegance. 


JTS NEW PERFORMANCE 
- © Reproduces one-half octave lower musical notes. 
© Produces even greater instrument clarity and definition. 
e Plays the newer MP3 CDs as well as conventional CDs and of course, FM/AM radio. 
e David Novak, the Gadget Guy, says, “It can os replace 
whatever component system you currently have.” 





‘A 


FREE 
ea ele : shipping with 
e No buttons! It is completely and rachis controlled by a your order. 





small, elegant remote control. 


ATS NEW ELEGANCE 
e The original model has been repeatedly praised for its distinctive design. The new 
model has carried this design to an unprecedented level with the absence of all buttons. 
| ¢ A thin, slot-loaded CD player replaces the previous top door mechanism. 


Pa BOSE PAYMENT PLAN AND A 30-DAY EXCITEMENT 
‘GUARANTEE. Use your own maior credit card to make a low down payment and 11 
‘convenient monthly payments, with no interest charges from Bose.* Our Excitement Guarantee 
Jets you experience the new Wave® music system for 30 days risk free. During this trial period 
‘please compare, side by side, the sound to that of larger and more expensive sound systems 

| wned by you or your friends. You will appreciate our request when you make this comparison. 





1 ORDER OR FOR INFORMATION CALL 


ee ee ee 2/7 7 ae 
Better sound through researche 


Discover all our innovative products at 


www.bose.com/tf740 


Bose payment plan available on orders of $299-$1500 paid by major credit card. Down payment is 1/12 the product price plus tax. Then, your credit card 
ill be billed for 11 equal monthly installments with 0% APR and no interest charges from Bose. Credit card’ rules and interest may apply. U:S. residents 
only. Limit one active financing program per customer. ©2004 Bose Corporation. Patent rights issued and/or pending. The distinctive design is also.a 

registered trademark of Bose Corporation. Financing and free shipping offer not to be combined with other offers:or applied to previous purchases, and 
subject to change without notice. Risk free refers to 30-day trial only. Delivery is subject to product availability. Quotes are reprinted with permission: 

Marcelle M. Se Popular Science, 12/93; Rich Warren, Chicago Tribune, 8/27/93; rsASAP (in reference to the ‘i Wave? radio), Lode 
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A California couple 
brave a second 
renovation to create an 
exuberant space for 
their daughters that will 
stand the test of time 





ANYONE WHO’S HAD SUBSTANTIAL CONTACT 
kfowsethey possess alchemical powers of me 
dewy-eyed SpongeBob 


with adolescent girls 
tamorphosis: one moment they’re 
SquarePants devotees: blink, and they’ve acquired the kind 
of insouciant sophistication that intimidates paint off walls. Such w: 


as the volatility 
that Jim and Nancy Kent had to consider when they decided to remodel the third 
floor of their 1924 Pj 


edmont home for their daughters, Jamie, 13, and Galen, 10. 

The dark space was divided into an office and a bedroom that their daughters 
shared, and it had ated once to remedy a narrow stairwell and 
according 
earth” they would remodel again | 


already been renov 


consolidate small rooms. Since, to Jim, there was “no way on God’s green 
ater, the results had to accommodate the current 
tastes of their daughters. yet remain fluid enough to suit them as they grew up. 
The overarching brief was to create two bedroom 


well as a work and = 


WRITER: MARIO LOPEZ-cornerRo 


Re 


PHOTOGRAPHER: 











BEFORE 











CAVE DWELLING Even though it 
floor had been remodeled once, it w. 


dark and awkward space shared by th 
daughters, 






| 


HIGHER PLANE The main room becé 
alry and bright living room once the 
was raised and the western wall rem 
extra light and new outdoor Space. | 
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Peveryerte response to the first-ever Don’t Just Makeover. MakeBeautiful™ 
| contest has been incredible! Watch for these upcoming issues 
to see the fabulous winning homes: 





| Bathroom Kitchen and 
‘akeBeautiful Laundry Room 
,ugust 2005 MakeBeautiful 


September 2005 


al Home and 





Personal 
sarden Patio MakeBeautiful 
with every 
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media room where the girls could entertain friends and the family could relax. During the 
planning process, an architect friend suggested they would gain a noteworthy feature if they 
raised ceilings to reveal a “beautiful long spine of a roof,” and extra light and a deck if they 
removed a west-facing wall. 

When it came time to decorate, the Kents hired Kathleen Navarra, a San Francisco-based 
designer whose color-savvy work they had seen. “We wanted to use warm, saturated tones,” 
says Jim. Navarra selected a deep russet and ocher scheme for the sitting room and worked 
with the girls to settle on an age-defying shade of cerulean for their quarters. 


Too much lighting ina 
room can be garish—too 


little can cause eye strain. 


Hanging lamps vary 

in intensity and when 
combined with ceiling 
fixtures and desk lamps” 
can complete a nuanced 
scheme. Great options 
include: 1. Astropop 
lamp with amber tinted 
glass, from Lite Source; 
2. Droplets in cream 
from George Kovacs 

has nickel fittings; 

3. The Spada II in Lemon 
is made from handblown 
Murano glass, by Monica 
Missio for CX Design 


BEFORE 








FIR REAL Floors were! 
covered in fir, chosen f 
hue rather than its resi 
to wear and tear: “It’s 
and gets banged up,” 
Jim Kent. “But we love 
warm amber color.” 


LIT FROM ABOVE BI 
glass fixtures were reri 
to hang upside down, 
providing warm ambiet 
while obscuring the bu 


DESK JOB The desks \ 
so large when they aml 
that Jim Kent sent the 

back to be recut. “The 
dominated the rooma 
made it look like a cor 
headquarters,” he says 
Slimmer specs blend in 









NEW HUES 
For a Tuscan feel, 
Navarra picked an ear 
combination of musta 
and rust, using Benja 
Moore Maple Leaf a 
(2084-20) on the wal 
and Bryant Gold (HC- 
on the ceiling. Blue 
Hydrangea (2062-60) 
dominates the bedro 
while a blue-green sh 


(749) was applied s 
bathroom. 
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BOLD AND BLUE The robin’s egg shade 
, yi k ; in the bedrooms will still work for Jamie 
le seating and conceal storage, and the sofa and armchairs are covered in and Galen as they get older: they need 


oof fabrics. In the bedrooms, built-in features round off aspects that could simply to update the bedcovers to keep 
pace with their changing tastes. 






pered throughout are durable and versatile goods: two ottomans double as 


. 


e>mained awkward; drawers fill out nooks, and a bed levels off a big cranny. 


> result was happy for all concerned: “It’s been rewarding to see that all the ROOM FOR TWO The bathroom was 

1 reconfigured to make space for two 
sinks—and allow the sisters to get ready 
out.” ® for school at the same time. 


What goes into a space like this has paid off,” says Jim. “We all love the way it 





PEDESTAL SINKS 














In the Kent bathroom, 
built-in cabinets and 


SOURCES 


Keeping the area 
below the sink open 





Ww drawers offer ample can make a cramped 

H storage, so a pedestal space seem more 

< sink was a good expansive. The 

a option. The Mission bamboo console from 
a washstand from Ann Sacks is equipped 
= Waterworks is another with the Zen lavatory 

© riff on the idea. by Robert Kuo. 
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| 
Antiques dealers Fritz and Dana Rohn squeeze the 
personalities into a huge old Connecticut 
| Saltbox packed with history 
Writer: R Knapp Adams Photographer: Tim Street-Porter 
| Gu [Dc retta Sperduto 


| 
ee 


-century 


and 18th 


A series of 17th 


Dutch engravings hangs above 
the fireplace in the music room 


in Fritz and Dana Rohn 


Milton 
oak gate-leg table is from the 18th 


s house in 


Connecticut. The English 


, 


century. A 17th-century French 
side chair with original needlework 


upholstery in still-vibrant colors 
sits next to the fireplace. Opposite: 


The house ona bright winter day. 
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| Above: Trinity Episcopal Church was once part 
| of the property known as Milton Steading and 
| | remains adjacent to the house Top: The 1791 
outhouse is called into service when the Rohns 
host large outdoor parties. Right: Built-in arched 
bookshelves 


in the living room showcase many 
of the family’s treasured seash 


IIs. Opposite: In 

| the living room, a 19th-century Italian giit mirror 

| | Nangs next to an original corn ipboard 

1) filled with European apotheca) 1 the 

yi foreground, a 17th-centyu its 
ona se} 
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SOME HOMEOWNERS are endowed with a respon} 
greater than cleaning the gutters, bringing homemade s 
block party, looking after the neighbor’s dachshund, ff 
ing mums in autumn. When Fritz and Dana Rohn bo} 
5,000-square-foot saltbox Colonial house in Milton, 





cut, five years ago, they took possession of a precious| 
local history. Today, with their two adolescent daught« 
and Phoebe, and a Jack Russell terrier named Pip, t 
live comfortably—and rather casually—with the g} 
American architectural history residing in every oak fl 
underfoot. 

The five-bedroom house—built in 1756 and noj 
National Register of Historic Places—is set on a knoll | 
ing the tiny Milton village green. “The brilliant thing | 
house,” explains Dana, “is that you have this 1756 strud 
a 1780s addition, a 1790s addition, and then a 1920s. 
and you can see each iteration in the present version. 
was ever taken away. In the Victorian period,” she conti 
many wonderful Colonials lost their original fireplaces td 
of the day, but that didn’t happen in this house.” 

The Rohns have infused their behemoth with a § 
for human scale in the furnishings, fabrics, architectut 
and artworks they have brought to their home. “i 
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actually feel that big,” says Fritz. 
rooms are wonderfully private. 
»wnstairs guest bedroom, for 
e, is next to a massive chimney, 
an’t hear a sound from the rest 
ouse.” 

at drew the couple to the house 
hey bought it five years ago? 
#antastic oversize antique,” says 
iand how could we resist that?” 
ouple, partners in Jennings & 
ntiques in nearby Woodbury 
igs is Dana’s maiden name), 
Every historical detail, and like 
ealers everywhere, they weave 
ling stories of previous owners, 
intury customs and etiquette, and even the American Revolution into 


i! 
1 







ative of the house, which is known as Milton Steading. 

fas built by David Welch, whose business was smelting iron ore, and 
rinal parcel included the Trinity Episcopal Church next door. In 1791 
-hole outhouse was built on the property, and still stands today. The 
ing white-painted building has even been called into service at the 
barn dances. 





en in this house” 


© 
MD 


ly apothecary jars, are arrayed in a corner cupboard in the living 
What you find in our house, you find in our shop,” says Fritz. “We 
unusual. Nothing dull. What we carry is mostly 16th-, 17th-, and 
fntury English and Continental furniture and decorative arts. But we 





many wonderful Colonials lost their or ginal 
e olaces to the style of the day, but that didn’t 


Above: In the library, an antique love seat 

(c. 1880) is covered in burgundy velvet and is 
flanked on the left by a 17th-century carved 
walnut armchair with needlework upholstery. 
A 1960s Italian marquetry coffee table sits 
between them. Opposite, clockwise from 
upper left: The dining room chairs include 
18th-century English oak side chairs and 17th- 
century Spanish walnut side chairs with spindle 
backs. The Rohns with Pip. A whale rib hangs 
above the huge fireplace in the dining room; 
the chair to the left is an early-18th-century 
English armchair with paneled arms and back. 
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Litchfield and has known Dana Rohn for more than 20 years. 
“T’ve known that house since I was a child,” says Morgan. “I 
have a vivid memory of seeing it on a house tour when I was 
10. In the living room, which used to be the village store, there 
were brilliant orange and yellow sunflowers. I lived in fear that 
someone would over-restore that house. I feel good knowing 
that Fritz and Dana will take care of it properly.” 

The village store was attached to the house and was in use 
until the 1840s. It was converted to a living room in the 1920s, 
but you can still see telltale marks in the original 18th-century 
oak floorboards, which had been gouged out to get the store 
counter to sit level. Others might have restored the floor, but 
not the Rohns. 

“When you live in a place like Milton, and a house like ours, 
you get a sense of continuity,” says Fritz. “You see the big pic- 
ture and don’t get so caught up in the scandal du jour on TV 
or the latest political squabbles. Technical advances make us 
feel very different from our ancestors, when in fact we are the 
same. We have the same emotional and artistic needs. Only our 


surroundings have changed.” @ 
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The angled French limestone : 
fireplace in the living room! # 
accentuates the slant of the 7.4 
mahogany-clad ceiling as it rises 
from 9 to 18 feet. Tha mahogany 
floor and ceilings contrast WIEN the" 
| cool glass and limestone, adeina 
warmth/ahd character. Mountain 
views ffom the dining fable 
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WHEN SUSAN DANIELS agreed to 
move to Tucson to be with Dr. Gene Falk, 
her “significant other,” the Boston resident 
had one caveat: she wouldn’t live in one of 
the standard-issue faux adobes that pep- 
per the area. 

The couple engaged New York archi- 
tect Bartholomew Voorsanger after be 
coming enamored with a house he had 
built in Montana. The challenge was to 
fashion a home worthy of its location—in 
the Catalia Mountains, abutting the Coro 
nado National Forest—which would look 
as if it had always been there. 

Voorsanger’s solution was to cantilever 
four soaring metal reverse-curved pavilion 
roofs atop a 2-story stucco structure. It’s 
as unusual a sight as a pair of Ugg boots 
in summer, but the house looks strangely 
organic, standing isolated amidst armies 
of iconic saguaro cacti. Designed to maxi- 
mize the views of the mountains, every 
thing from its roofs, ceilings, floors, and 
walls of glass graciously follow the ge- 
ometry of the steep site. At the entrance, 
gained through a pivoting etched glass 
and bronze door, the ceiling begins its 
rise from 9 to 18 feet, while the glass in 
the living room and family room pitches 
out 8% degrees. “Otherwise it would be 
like seeing a beautiful person up to the top 


of their knees,” says Voorsanger. 


Even with these arresting flourishes, 
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This page, clockwise from right: 

Knoll Bertoia barstoois adda 
contemporary flourish to the 
streamlined kitchen. Frette linens and 
a Christian Liaigre Boutique table 
adorn the master bedroom. A cast 
concrete bath from Get Real Surfaces 
and Charlemagne mosaic floor from 
Waterworks in the master bathroom. 
Opposite: The strong lines of the 
cabinetry in the family room are 
echoed in the grid-patterned back of 
the René Gabriel chairs (circa 1946). 


Sg 
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the 7,300-square-foot, 3-acre property feels welcoming for the couple and | 


respective children, who sometimes show up as an ensemble. Daniels cajoled Falk 
accepting a neutral scheme over the Southwestern hues he had become accustomé 


and they both agreed not to transplant any furniture from their previous houses 


the interior they turned to designer Eve Robinson, who began working on the h 
while construction was still underway. | 


For Daniels, who coveted 30s and ’40s Art Deco furniture, Robinson sou 


importé ieces by Jacques-Emil 
portant pieces by Jacques-Emile RuhImann and Eugene Printz, commingling t 
with contemporary ones, some of which sh 


‘le: 


: | e designed herself. The result is a tim| 
with bold, simple lines: “I tried to incorporate the pristine beauty and s¢ 

he outdoor ‘Ing a sense of it ing] 2% i t 
e Ol s and bring a sense of it inside. says Robinson. Her palette of cr 


{ Platinum, ith blue accents, is a graceful canvas for the modern art—4 


MNs0ld 








abstract to a tonal sculpture by Harry Bertoia—recently acqu 
. . : 
to their estimable art glass collection. 
impossible to decipher where Phoenix landscape desi) 
6C House Beautiful 2/200 


erence 








vork ends and nature picks up. “The goal was 


to be ib tO wk Out of every doo! and right into the desert,” 
he expla Disturbis s little of the de licate environment as 
possible nD dited | ts to style trails, built steps that float 
toward t 1 ted retaining walls that 
mim1 rds duc 
Ing 
1 Japa 
theirs,” sa 

| 
CilookKs 





| 


plaining at an early stage that the garden was borin 
needed more flowers. (“Steve would roll his eyes,” she OV 


Despite her resérvations about moving away from ci 
Daniels has become a quick study in local fauna and wi 
“Javelina, members of the boar family, eat cacti with twa 
thorns,” she comments, as rabbit and deer drink at a fou 
that cascades into the swimming pool. She has also surf 
herself with a newfound appreciation for the desert. “I 

ist place I expected to find myself,” she says. “I ne 
nething very beautiful to make it work, and I got thati 
® 


SOT 


Designer Eve Robinson brings her sophisticated 
urban style to anew home in Arizona 


















Robinson chose 
Nessen Lighting’s 
swing-arm wall 
lamps ina satin 
nickel finish for the 
master bedroom. 
“Using these as 
reading lights frees 
up the bedside 
table,” she says 


cinated by fashion while growing 
n New York, Robinson held : 
day jobs at Seventeen magazine 
Estée Lauder during her 

2qage years. 


mother, however, knew she was 
| tined for something different. “In 

rth grade, for a school project, | The dining room chairs from 

de a balsa wood model of a house Waldo’s Designs have a streamlined, 

signed.” Her mother saved the sophisticated shape that “works 

del. with lots of different styles,” says 
Robinson. She likes leather seats 
because they are easily wiped clean. 





a studying art history at Vassar 
“lege, she took a corporate job 
=Polo Ralph Lauren. After two 
irs, she began the interior design 
‘gram at the Parsons School of 
sign, and simultaneously began to 
ork for Victoria Hagan. 
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Robinson used one of 
Ted Muehling’s silver- 
plated candlesticks as 
a sculptural element 

onan end table in the 
living room. “Sometimes 
it’s about form, not 
function,” she says. 


months after graduating in 1989, 
inson started her own company. 
husband is a contractor, and he 

étouraged me to doit. After all, the 
jole point of being a designer is to 
i) lement your own ideas.” 


. 
| 





“Using a piece like this, 
with a strong sense of 
another culture, adds an 
extra layer of interest to 
a room,” says Robinson 
of the African Tukuro 
Spider’s Nest end table 

<= from Tucker Robbins 


| a project was an apartment 
'Manhattan belonging. to an old 
thool friend. Today her company of 
 mel-Yole)(- Mia] NW ola <uantekiahyallaniaal=) s 
‘iw York area, and is currently busy a 
)-h a Manhattan townhouse anda X 
‘it, and houses in New Jersey and 
tmonk, New York. 
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: Jlicat Hemoie in mene shape A a Chi- 


nese Pagoda framing the library doors, 
sheik few this house was meant to be 
her Judy and her husband, Heath, 
are aid Eollectors of Chinese art, and 
the-cHha@pmaetthis-detail spoke to her. 
But there was nothing Oriental about 
the rest of the house, built in 1913 in 
Summit, New Jersey, for industrialist 
Henry Jaegel. What were those doors 
doing here? 


Actually, 


brush with 





they're the result of a 
Chinese history. It turns 
out that Jaegel’s daughter Dorothy had 
befriended Soong Mei-ling, 


a foreign 
student at her s« Baal who spent many 
this house. Ms. Soong later 


Chiang Kai-shel en 


\+ a 
ldliSl 






China. The distinctively carved fret- 





work was a gift from her to her hosts. 
The McLendons decided to buy the 
house, even though it needed substan- 
tial work. The kitchen still featured an 
old-fashioned icebox set into the wall, 
with an opening in the back for deliv- 
eries. After a walk-through inspection, 
a plumber and an electrician recom- 
mended starting over from scratch, a 
daunting prospect in any case but made 
even more difficult here because of 


the way the house was constructed. 


Above: A Tang horse stands on a table in the fo 
where hand-painted Gracie wallpaper portrays 
Chinese village scenes. Opposite, clockwise fro 
upper left: A Japanese screen hangs over an Ef 
Regency settee. Judy McLendon chose these € 
tomb figures for their sweet smiles. The mix of 
English and American furniture with Chinese an} 
keeps the living room from becoming too them 
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lifelong hobby and 
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Conceived as an early experiment in 
fireproofing, all the walls were built 
as a sandwich of brick, with cement 
poured down the middle. The old pipes 
and wiring were embedded in this con- 
crete. After listening to the clamor of 
jackhammers for more than a year, Judy 
turned to her husband one day and 
asked, “Is this going to be worth it?” 
Of course it was. The gracefully 
proportioned rooms, with tall ceilings 
and generous windows, looked even 
better with a fresh coat of paint and 
a few more handsome moldings. The 


renovation also added a dramatic two- 





story library fashioned from a former 
porch and designed by architect Alex- 


_This page, top: A Chippendale sofa circa 1875 anchors one — ander Bol. Local designer Ellen Lowery 
end of the library near a curved Regency cabinet. The space : 
between the double cornices accommodates cove lighting, 
which gently illuminates the large room. Judy McLendon loves and servants’ quarters into an expansive 
| the soft colors of the Ushak rug. Above left: As she explains, ae 
“Since the rhinoceros was last seen in China thousands of _ Kitchen. 
| years ago, this piece must be very old.” Above right: A carved Judy McLendon herself deserves 
ivory head shares shelf space with Tang and Han dynasty 
tomb figures. Opposite: The exquisitely carved fretwork 
doorways were a gift from Madame Chiang Kai-shek. engaged in 1959, my mother started 


transformed a rabbit warren of pantries 


credit for the decor. “When I became 
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Above left: This half of the library soars 
to double-height; a spiraling wooden 
staircase connects the two floors. 
Above right: A portrait of Abraham 
Lincoln, bought at auction, hangs 
over the sofa in the television room. 
Opposite, clockwise from upper left: 
A Zuber enameled wallpaper picks up 
the Chinese theme in the dining room, 
set with a Federal table and chairs. A 
wing chair, upholstered in Boussac’s 
Nakai, offers a cozy perch near the 
kitchen fireplace. Cabinets topped 
with solid walnut (and granite on the 
island) give the kitchen a traditional 
touch; the handblown glass is by the 
Owners’ son, artist Eric McLendon. 


For more details, see Resources 
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buying me home magazines, explaining 
that soon I would be spending money 
on furniture and I had better start edu- 
cating myself.” Clearly, she was a quick 
study. The apartment she decorated for 
herself and her husband was a huge suc- 
cess. “Much to my dismay, my mother- 
in-law used to bring all her friends over 
because she thought it was so pretty.” 
Perhaps, if Judy hadn’t had five children; 
she would have considered decorating 
as a career. Instead, it became a lifelong 
hobby and dovetailed neatly with her 
other passion, Oriental antiques. 

“We were given an Utamaro print as a 
wedding present, and that was the begin- 
ning,” she says. “I started off slowly, pay- 
; dealers $10 a week out of my food 

| 


. » A ] r 
ney. At hrst she collected statues of 





Buddha, attracted by their seren| 
cultivated her eye by studying the 





on display at galleries and art mu 
and subscribed to antiques ma 
A splendid japanned secretary i 
residing in her library was ac 
sight unseen, at auction. Judy bi 





over the phone while flipping pa 
for 12 little boys at her son’s bi 
party: “I was thrilled when it 
and was everything I had hoped 

A friend introduced her to ai 





who specialized in tomb figures 
beautifully modeled soldiers an¢ 
ladies—traditionally buried ale 
their master to take care of him 
afterlife—now survey a new dor 

“Luckily, my husband, wh 
grown up in San Francisco an 





no attention to Chinese antique! 
became equally obsessed. Now 
only type of shopping he likes | 
Together, they traveled to Japan. 
Kong, and China and came hom 
new treasures, filling the hous) 
Oriental antiquities that somehoy 
it full circle and finally justify thai 
fretwork around those doors. 
though we’ve made a few mistak 
the years, it doesn’t matter,” say) 
“W/hat’s important is that we alwé 
from the heart.” @ 
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Designer Kerry Joyce creates THREE 
different and affordable loft interiors at a 
develooment in downtown Los Angé 





Writer: Elizabeth Terry 
Photographer: Dominique Vorillon 
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0 ivory upholstery 
50, a tripod lamp 


st. Joyce chose 
anopy bed 
& Barrel for the 
area. The bathroom 


n African stool 
ation anda 
elf unit from IKEA. 
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HEN LOS ANGELES DESIGNER KERRY JOYCE was approach 

longtime friend, Avi Shemesh, a real estate developer, to decorate three 1 

apartments in downtown L.A., his immediate reaction was a cordial “no th 
But then Joyce reconsidered. “I’ve known Avi for a long time and like his 
says Joyce. “He is a developer who wants to make things better and do go 


Shemesh and his company, the CIM Group, meticulously renovated and transforn 
adjoining historic buildings from three different eras: the 1920s, 40s, and ’60s—into o 
residential housing complex with 251 modern loft apartments. Shemesh enlisted Joyce 
three models that would help potential tenants understand the concept of loft living. “Ker 
just design rooms that look good. They feel good,” says Shemesh, “and we wanted some 


caliber who would set us apart.” 

For Joyce it presented an opportunity to play out his design fantasies while meeting the 
of being creative on a budget—$40,000 per loft. He sourced 95 percent of the furnishi 
stores like IKEA, Crate & Barrel, Design Within Reach, and West Elm. 

Joyce’s goal was to make the potentially daunting, airy loft spaces look inviting. To 
created three different environments that captured his reassuring signature style of un 
elegance while bringing the personality of an imaginary client to each loft. 

The first, dubbed the Warm Loft, retains the original, unfinished concrete ceiling of 
building, complete with eight-foot-high windows. Joyce warmed up the space with a soft 
off-white for the sofas, walls, and curtains, punctuated by furnishings like a walnut-stai 
and pewter coffee table. A Crate & Barrel canopy bed lends a sophisticated air to the ! 
which is separated from the living room by unlined ivory panel curtain dividers. 











Lort | WO 


Opposite and left: The 
living room of the second 
loft includes four Swing 
chairs and ottoman in ivory 
leather from Design Within 
Reach. The Bryce sofa is 
from Shelter and the 48- 
inch-round coffee table 

is custom made by Jaeco. 
The two square shade floor 
lamps are from Blueprint, 
the floor to ceiling shelving 
unit is from IKEA, and the 
nylon pile carpet is from S&J 
Biren. In the dining area, the 
white lacquered oval table 
is from IKEA and the chairs 
are from West Elm. Below, 
left: In the kitchen, the Angle 
dining table and four white 
and chrome barstools are 
from Shelter. The gray- 
and-white vinyl floor mat is 
from Linoleum City. Right: 
The bedroom has a Ploof 
lavender armchair from 
Kartell and a bed from West 
Elm. The nylon shag area 
carpet is from S&J Biren. 





y doesn’t just design rooms that look good. 
feel good, and we wanted someone of his caliber 
would set us apart” 


| 
| 
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LorFt THREE 


Right and opposite: In the Artist’s 
f 









ft, a raw wood coffee table from 
ikea is cut down for a low, modern 
— look in front of two sage green 
#ase Study sofas from Modernica. 
, The plywood Eames chairs 
are from Design Within Reach. 
The digital print matte poster 
was made from an image by 
Sphotographer Catherine Fellowes 
Band reassembled by D’Ziner Sign 
lo. The Pavillion pedestal drawing 
. : table is from masterg.com. The 

rugs are Tahitian Wool from S&J 
1) Biren. Below: In the kitchen area, 
| Joyce created an art piece by 














cutting tiny photos out ofa 
book of portraits and attaching 
them to the wall with pins. 

The chalkboard is from Basil. 
For more details, see Resources. 


UV, 


i 


| 
: g! 
il yi 

color scheme. The living room has a low-slung sofa, 


Pd ; yi BOs with Swing chairs and an ottoman from Design 


If 7 Ss Within Reach. The bedroom is a dreamy escape 


The second space, called the Mod Loft and 
located in the 1924 Renaissance Revival building, 


has a cutting edge yet welcoming white-on-white 


with more variations of white on ivory on cream, 
and just a hint of color in the soft lavender orbit-style 
armchair. The open space is loosely divided by the 
“curtains” Joyce made by cutting out 8-inch white 
die-cut circles and joining them with clip rings. 

The third space (the Artist’s Loft in the 1942 
Moderne-style building) reflects the idea of an art- 
ist or architect in residence. The space feels com- 
fortable yet spare, with just the essentials: a few 
choice furnishings like plywood Eames chairs and 
Case Study sofas (reasonably priced from Moder- 
nica), and a simple kitchen table (a piece of lac- 
quered birch laid on trestles) that doubles as a 
workstation. The large-scale photo “cells” on the 
wall look impressive, but are simple to create, Joyce 
promises. He blew up a photograph, divided it in 
equal parts, and then mounted each one in three- 
dollar IKEA frames. 

“Every time I walk into these spaces I created, 
I think they look done and pretty perfect,” says 
Joyce. “The challenge was how to spend very little 
money and actually create something with a sense 


of integrity.” © 
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Designer Mary McDonald uses a full array of vibrant 
colors to bri ing a California house to life for 
a family with ee children whose bedrooms 

get the royal treatment 





es 


i bd 

















1 ee 


f Homeowner Steve Romick wanted a red room but 
never dreamed his decorator, Mary McDonald, would 
give him a red /iving room (he’s now glad she talked 

him into it). The table and chairs are Regency-style 
reproductions; the ottoman, upholstered in a striped silk 
by Brunschwig & Fils, is a custom piece by the decorator. 
Opposite: The English mahogany bookcase was bought 
at auction. Curtain fabric is from Clarence House. 








i ae Writer: Jane Margolies 3 
ee ee Photographer: Jonn Coolidge 
Producer: Char Hatch Langos 
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and was a close friend of the family. Romick told the decorator 
he wanted a “formal yet comfortable” home, and placed himself 
in her hands. But he did make one specific request —for a red 
room—and that inspired her bold new scheme. 

Romick had in mind a small red room, but McDonald zeroed 
in on the living room, lavishing the linen-colored walls with a 
vibrant red of her own concoction that has a dash of raspberry 
stirred in. The juicy feel-good color revs up the room’s somewhat 
formal English country mix of Regency-style furniture. blue- 
and-white export china, and patterned silk. Olive ereen sofas 
and lampshades add extra verve. “The liy ing room turned out so 
well that we decided to be daring in the 


McDonald. “Every room j 


1 
Is NOW about warm, chee 


5 { 4] | » 
rest of the house, says 


{ 1 »” 
rtul color. 
Thus, the dining 


1s 1 
room, which was pr 10ous|y rather flow 


ery, to quote McDonald, snapped to attention with a bracing 
yellow, black, and hi scneme [he | b went from vhite 
House Beautiful 2/2 


who 





to pea green with brown stripes (McDonald painted 
paneling’s grooves with the contrasting color to dramatit 
How did the decorator keep all those different-coloret 
from being jarring? “If one room opens to another roo 
colors don’t have to match but they do have to complem 
other, and the colors have to be of a similar weight,” Ma 
explains. “Red, yellow, green—they’e all strong, solic 


so it works.” 


The celebration of color continues in the bedroot 





shows up again in a guest room in the house’s new ty 
addition, which Romick had built during the redect 
Ocher appears in the master suite. 

he children’s rooms, completed during the earlier ¢ 
hase, are the sort that little girls dream about. Meh 


1 . . “ . » } 
admits to always wanting “a princess bedroom” wi 


ing p 


rowing up, has become known for her glamorous 


This page: The decorator 
painted the library’s built-in 
shelves and chest the same . 
pea green as the walls so they 
blend in. Opposite, far left: In 
a living room corner, a gaming 
table is surrounded by inlaid 
Anglo-Indian chairs. Near left: 
The dining table is an 18th- 
century French piece accented 
by black leather-upholstered 
schairs.-C , 





in the younger da; 
Swedish-style ro 
fashioned to cro\ 
crib, but now its : 
drape her big-gii 
Opposite, clockyw 
upper left: The o 
daughter’s canor 
curtains on track 
pull completely c 
She painted the 
roses, propped o 
bedside table. Th 
Meelcelelue sunny 











‘he living ‘oom turned oul so well that we decided to 


be daring in the rest of the house,” says designer Mary 
\IeDonald. “Every room is now about warm, cheerful CO 
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times over-the-top bed treatments. In the six-year-old’s Swedish blue room there’s 
a canopy of red-and-white checked gingham (it was originally built to crown her 
crib, but the room’s occupant has since graduated to a daybed). The 11-year-old 
has a mint-green retreat with a canopied bed whose curtains can be pulled com- 
pletely shut for delicious privacy. “She was so happy the day it was installed,” recalls 
McDonald, who was a milliner before turning to decorating a dozen years ago. “She 
ran around saying, ‘I love it! I love it! I love it!” 


The kitchen, however, is where the girls are just as likely to be found. Remod- 


eled years ago by kitchen designer Carla Smith, the handsome space has a Viking 
stove and ample built-in storage. McDonald warmed up the white room with a flo- 
ral valance over matchstick blinds and chair cushions slipcovered in yellow-and- 
white stripes. 

Not surprisingly, the kitchen is the hub of the 
sons. “We light the fire in tl 
smores,” says Romick, a money 


quickly sends the girls into the k 


house—partly for practical rea- 
and the kids roast marshmallows for 
manager who recently remarried. But then he 
itchen to eat the messy treats. @ 


ne living room 


House Beautiful 2/2¢ 


MSstIgilet Mlaly MiCUONadala ClETT) a¢ 
warming touches to the kitchen ( 
layering a valance made of a flora 
over matchstick blinds and mixin | 
and narrow stripes for washable ¢ 

cushion slipcovers. Fabrics by Co 
Tout, Decorators Walk. 


















Jone room opens to another room, their colors don't have to 
dtch but they do have to complement each other, and the | 


Jors have to be of a similar weight’ 
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BODY HAS HEDGES in 
each,” says landscape architect 
ievera. And for good reason. 
anks of glossy green ficus offer 
nt privacy in a city where gar- 
e usually small and the height 
is restricted. The only limita- 
a hedge, on the other hand, is 
h a maintenance crew can go 


)} the tried and true, while oth- 
i} Nievera, take great pleasure in 
on a theme. When the garden 
r first met James and Meredith 
ll eight years ago, the hedges 
ip their one-acre garden were all 
tame height, cut straight across 
4), with simple openings serving 
hgeways. 

era turned the hedges into archi- 
l elements by planting new ficus 
i the openings and training them 
Iches as thick as Roman walls. 
‘uced the height of the interior 
| 


rve into the ficus between the 


fro differentiate them from those 


ing the street, and clipped a shal- 


f court and garden to capitalize 


‘spacious lawn, with its handsome 











and mango trees. (It took only 
Jars for the arches to grow into the 
! Nievera wanted.) 

edith Marshall says she and her 
id originally fell in love with these 
d with the lawn—a great place 
fir Jack Russell terriers to play. 
anted more garden than most 
each houses have, she says, and 
yne had the great bones of the 
and terraces. But,” she adds, “I 
it could be better.” 

en Nievera first met the Mar- 
» the lawn (now called the west 
n) was a blank slate, and—despite 
Hoes and terraces—there was, the 
er says, “a lot of disconnection.” 
bs giving the hedges what he calls 


! 
/ 
















n,” Nievera put in brick path- 
reated planting beds to visually 
© west terrace out onto the lawn. 
\ -arranged Meredith’s plant col- 
\zrouping them in large blocks. 
a: so much more effective,” she 
i led at the changes that seem 
‘Uhave a huge impact. 

} a is equally admiring of Mer- 
Ming it is her collecting and atten- 


ra 
i 


Mant details that distinguish her 














Pe so many others. “She is an 





woman with an insatiable appe- 





ang to nurseries and for propagat- 
ys. “And she wins competitions 
nyrtle topiaries.” 

ork like this, with one part- 
ng on plants and the other 


=. 


, often creates the best gardens. 
rst comes to mind.) Certainly 
4s as passionate about the archi- 
the garden as Meredith is about 
s. To this end, he has created a 
spn of outdoor rooms, each with 
Hits own. The front garden is for- 
a vestibule or living room with 
‘cal beds edged in Korean box- 
rouple of antique statues, and a 
© white flowers: azaleas in early 
hen datura, then roses. To the 
[ ade garden, jungly and verdant 


I 


beginning of the winter season 


arshall joins the team for a buying 
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This view: In the pool pavilion, 










sailcloth stretched across the steel- 
framed cube offers shelter from the 
serves the transparent 






e and pre 
‘effect. Richard Schultz chairs = 


2. of surround a teak table from Smith & 
1 ma = Hawken. Opposite: Architect Walter 
1 Chatham chose a traditionally shaped 
1] ' = corrugated metal roof for the self- 
2 _ contained master bedroom suite, but 
| coated it in sleek white enamel. 
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BASKING IN THE SUN and caressed by trade 


winds, this house on the island of St. Barthélemy in the 





Caribbean is as pure as they come—just one big room 
for living and dining and another a few steps away for 


sleeping. Think of it as a modernist beach shack, made 





of poured concrete instead of palm fronds. Perched on 
a cliff with the ocean as a front yard, the house acts 
like a parasol, with pencil-thin columns, deep shady 
overhangs, and hardly any walls. “We didn’t want 
anything between us and the view,” says owner John 
Bowes, a San Francisco—based financier who also hap- 
pens to be a frustrated architect. 

“He showed up with a sketch on his first visit to 
my office,” says Walter Chatham, the New York— 
based architect hired by Bowes and his wife, Frances, 
to help realize their vision. The main house, master 


bedroom suite, and three guest cottages are grouped 


around a pool set right on the edge of the property 


on) a. 


and designed with an infinity lip so that it seems to 


- rho 


merge into the ocean. “It was John’s idea that this big 
sheet of water—60 by 24 feet—would reflect the sky 
and amplify the view,” says Chatham. “It’s like a giant 
mirror that takes all the sunlight and throws it up at 
an angle, making incredible patterns of dappled light 
on the ceilings inside.” 

The white, loftlike rooms invite guests to kick off 
their shoes and walk barefoot across the limestone 
floor (4-by-4-foot 220-pound slabs, imported from 


Spain, which Frances first saw in Neiman Marcus’s 











=~ 
@ Above: Plaster candlesticks from Sue Fisher King 
light the dining table. Left: A pair of 1940s French 
plaster sconces hang on the wall. Opposite, top: The 
coffee table, incorporating hundreds of crushed 
as made by artist Michele Oka Doner. The 
pillows embroidered with a coral design are available 
through Lars Bolander. Right: The oversize sofas and 
hairs in the open-air living room were designed by 
laylor. Far right: John and Frances Bowes. 
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Jil Sander boutique. She called her husband and said, “Ty 
the floor.”) The smooth stone is cool to the touch. The 
aesthetic was influenced by famed California designer ] 
Taylor, who was working on their San Francisco house ¥ 
died in 1986. “From him, we learned about bold architect 
big furniture,” says Frances. A nascent minimalist, Tayl 
said, “When you take things out, you must increase the 
what’s left.” His huge canvas-covered sofa and chairs ca 
accommodate an afternoon nap. Or you could settle in 
book, lulled by the breeze, since not even glass separate 
from outside (metal hurricane shutters close up the housé 
of inclement weather). | 

This is design you can feel on your skin. Natural mater 
wood and rattan tempt the hand, while the eye is drawt 





constantly changing landscape. Clouds race across the § 
ating fleeting shadows, and every shift in light registers 
pale white walls in these sparely decorated rooms. The F 
are renowned collectors of minimal art, owning major W 
artists like Donald Judd, Brice Marden, and Robert Rym 
paintings don’t thrive in the humid environment of the} 
so instead they made the house itself a work of art. Stron 
plined, and beautifully proportioned, it’s a vessel of light! 


This view: The master bath is an essay in serene simplicity with a tub, 
by Philippe Starck for Duravit, that has the presence of a baptismal 
font. Opposite, clockwise from top left: Designer Chessy Rayner 
found the original of this chaise and had it copied for Frances Bowes. 
She also designed the minimalist canopy bed. Tall, slim shutters fold 
back to let in the breeze. The pool pavilion can be completely closed 
off from the wind. For more details, see Resources. 








Producer: Mary-Ellen Weinrib 
Photographer: Christopher Baker 











Single-malt whiskies from the 
Highiands of Scotland, from left: 
Tormore 12-year-old, Talisker 
10-year-old, The Glenlivet 
18-year-old and Glenmorangie 
10-year-old (in Boris tumbler from 
the Conran Shop); decanters from 
Holly Hunt. Opposite: Served at 

the Balmoral Hotel in Edinburgh, 

a Robbie Burns is a version of a 
Manhattan made with a single-malt, 
in this case Tormore 12-year-old; 
cocktail glasses from Holly Hunt and 
bamboo skewers from Takashimaya. 
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y to enjoy hearty — 
| 

igle-malt Scotch 

isky from the 





| 
alities cut the 


Bee of intense 


ese or fish flavors 
‘A work extremely 
‘Il with dark chocolate 














‘Prosciutto-wrapped trout is 
specialty at the Gleneagles 
jotel in Perthshire, Scotland; 
‘concentrated flavors match 
Will with Glenlivet 18-year-old. 
=>ry-handled fish server from 
1) Maya Schaper, linen napkin 
from Takashimaya. 


Figs stuffed with organic 
dark chocolate make an 
indulgent dessert when 

served with a dram of chilled 


Glass tumbler from Simon 
Pearce, lacquer tray from 
jlakashimaya, and slate place 








Glenmorangie 10-year-old. 


mat from J.K. Adams. 
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ROBBIE BURNS . 
Adapted from the Balmoral Hotel in 
Edinburgh, Scotland. Replace Tormore 
with Dewar’s for a Rob Roy. 
2 ounces Tormore 12-year-old 
1 ounce sweet vermouth 
Benedictine to taste 


Maraschino cherry 


Chill a cocktail glass. Place Scotch, ver- 
mouth, and Benedictine in a cocktail 
shaker. Stir and strain into glass. Gar- 


nish with cherry. Makes 1 cocktail. 


GRILLED CHEDDAR TOASTS 
Adapted from Freemans in New York. 
Serve with Talisker 10-year-old. Isle of 
Mull cheddar ts available through 
Artisanal Cheese Center. 
1% cups grated extra-sharp cheddar 
like Isle of Mull or Cabot 
from Vermont 
“4 cup mayonnaise 
2 tablespoons roughly chopped 
parsley 





& % ew eee a 


| tablespoon Dijon mustard 
4 teaspoon salt 
10 %4-inch-thick slices whole wheat 


bread 


Mix cheese, mayonnaise, parsley, mus- 
tard and salt together in a bowl. Spread 
thickly on bread slices. Toast in the top 
of a preheated broiler until surface of 
cheese is golden brown. Serve immedi- 


ately. Serves 5. 


PROSCIUTTO-WRAPPED TROUT 
Adapted from the Gleneagles Hotel 
in Perthshire, Scotland. Serve with 
Glenlivet 18-year-old. 
2 rainbow trout, gutted 
6 thin slices San Daniele prosciutto 
Salt and freshly ground black 
pepper to taste 
3 tablespoons unsalted butter 
2 sprigs fresh thyme 
2 cloves garlic, crushed 
% cup dry white wine 
1 tablespoon fresh lemon juice 


Lay a sheet of plastic wrap 5 ing 
ger than trout on a work va 
3 slices of prosciutto, slightly 









ping, in the center of the sheet. ] 
1 trout. Season with salt and 
Carefully roll prosciutto tightly 
trout and encase in plastic wrap 
process with remaining proscit) 
trout. Refrigerate 3 hours. 
Remove fish from refrigera 
discard plastic wrap. Melt 2 tabli 
butter in a sauté pan over medi 
heat. Add thyme, garlic, an 
Sauté until fish is golden brow 
3 minutes on each side. Trang 
and seasonings to serving plate 
and set aside. Discard fat in p 
return to heat. Add wine and 
a boil, scraping up any brown 
may have stuck to the pan. Sim 
mixture is reduced by half. 
remaining butter and lemon jui¢ 
over fish. Serve immediately. Sei 


CHOCOLATE-STUFFED FIGS 

Adapted from Pure Chocolate 
(Broadway Books, $35) by Fran 
Bigelow and Helene Siegel. Stuffé 
figs can be refrigerated in a covere 
plastic container for 1 month. Ser 
with chilled Glenmorangie 10-yed 
1 cup heavy cream 
8 ounces Green & Black’s org 
dark chocolate, finely chopp 
24 large dried Calimyrna figs 


Heat cream in a saucepan over m 
high heat until it begins to boil. i; 
pan from heat. Add chocolate a 
until smooth. Pour mixture into 





and cover surface with plastic wr 
aside for 8 hours. | 

Gently roll figs to loosen see! 
soften flesh. Slightly enlarge hole: 
bottom of the figs with a skewer, 

When chocolate is ready, gen 
and spoon into a pastry bag fitte 
a 4-inch tip (#803). Insert tip in 
tom of fig and squeeze bag unti 
full. Place on a parchment-line 
Repeat with remaining figs. Se} 
for 2 hours. Makes 24. @ 
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WARNING: Antibiotics 
don’t work for viruses like 
colds and the flu. Using 

them for viruses will NOT 
make you feel better or get 
back fo work faster. 





Antibiotics are strong medicines. 


Keep them that way. Prevent 


antibiotic resistance. Antibiotics 





don’t fight viruses — they fight bacteria. 
Using antibiotics for viruses can put you 
at risk of getting a bacterial infection 
that is resistant to antibiotic treatment. 


Talk to your doctor or other healthcare 


aes es and the world communi 
provider about antibiotics, visit a, 


www.cdce.gov/getsmart, or call 
1-888-246-2675 to learn more. 


Widespread unnecessary use of antibiotics, 
particularly among children, has led to 
an alarming increase in global antibiotic 
Taking antibiotics for viral infections resistance. Over the last decade, almost 


such as a cold, a cough, every type of bacteria has become stronger 


or the flu will NOT: 


® Cure the infection 


and less responsive to antibiotic treatment 

when it is really needed. 

a Rae . 5 P 
Keep other people from Health officials are trying to drive this 

catching it message home in a campaign called “Get 


Smart: Know When Antibiotics Work.” 


For the second year in a row, the Centers 


® Help you feel better 


for Disease Control and Prevention, the 


U.S. Food and Drug Administration and 





a long list of health groups are trying to 





get consumers to ask questions and take 





| | SMART | antibiotics only when needed. 
Hi | 


| 

| y Vi hen Antibioties Work 
DI R ‘ 

| RESSURE TO PRESCRIBE 

Tens of millions of antibiotics are 

unnecessarily prescribed in doctors’ 

ach year for colds and flu, even 


Lough antibiotics will not help. Doctors 





| ay they cont always have time to explain 


ee 9IOTICS 





may not be the best 


hen the patient wants a 


LESS 


SOMEONE SICK IN YOUR HOME? 
SOMETIMES THE BEST MEDIC 
IS NO MEDICINE AT ALL 


It can be heartbreaking when your kids are sick, even if they're just sul 
colds. That’s why parents often ask pediatricians for antibiotics. But} 
leading public health experts say that could be the worst thing for yal 


adver} 


Is Moa 














prescription, sometimes they 
a9) | 
when it’s unclear whether the 


viral or bacterial. 


THE RIGHT MEDICINE 


Colds caused by viruses need | 
course, which may last tw | 
longer. The best remedy is to gf 
rest and increase your fluid in | 
is a chance a viral infection m | 
bacterial infection. So you shal 


doctor if your illness gets wor 


long time. 


PREVENTING COLDS & | 
Cold and flu germs can be sph 


when someone coughs or snee 
or indirectly when you touchas 
has been contaminated by son 
is ill. Regular disinfecting of 
touched surfaces, such as doe 
telephone receivers, and was 
hands after you use the bath 
before you eat are some of th 
to prevent the spread of germ 


make you sick. 


ceria and body soil are loving it, too, Detergent alone can’t 
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_ THE IDEA BEHIND CLOROX TOILETWAND 








Lose the dirty head. And get Clorox® ToiletWand™ 
Six replaceable heads loaded with Clorox Cleaner. 
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GARDEN GODDESS 


Lilies for the Lazy 
Bulb planting doesn’t always 
have to happen in the fall 


MOTHER NATURE IS FAR MORE FORGIVING than gar- 
deners sometimes acknowledge. While there are ideal times to 
get chores done—mulching in autumn, weeding and pruning 
in the spring—there are also plenty of second chances. Most 
lilies, for example, should be planted sometime in October. But 
certain types have a more forgiving growth cycle—they can 
be put up as late as March—so missing the window last fall 


doesn’t have to mean a lilyless summer. 


A LILY LESSON 

The ancient lily clan (some species have been cultivated for 
more than 3,500 years) grows readily in a broad belt across the 
Northern Hemisphere. The genus can be roughly bisected into 
two groups: lilies that grow roots from the bottom of the bulb 
(basal rooted), and lilies that grow roots from the submerged 
stem and the bottom of the bulb (stem-rooting lilies). Stem- 
rooting lilies need deeper planting than basal-rooted lilies (up 
to 10 inches as opposed to only several inches), but they also 


respond well to late sowing, with blooms all summer. 


SPRING PLANTING 
Lily bulbs look different from those of the tulip and daffodil— 
they are fleshy and made up of thick overlapping scales. These 
scales are actually modified leaves that store food and act as 
stocked pantry shelves for the flowers to come. Bulbs ordered 
late can arrive a bit shriveled—if so, plump them between 
barely moist paper towels. 

If the ground has thawed by March, dig holes ten inches 
deep and nestle bulbs in ordinary soil where roots will remain 
cool in shade and blooms will be exposed to full or partial 
sun. They look fantastic massed behind shorter perenni- 
als in borders, next to shrubs, or slipped into grass gar- 
dens. The underground stem roots help anchor them, 
so they rarely require staking. 

If the soil in your area stays frozen well into spring, 
plant lilies in pots. In March, bury the bulbs in deep 
plastic containers filled with ordinary potting soil. 
Later, you can slip them into nice clay models. The 
double container will also help keep roots cool, even 
in hot sun. Next autumn, transplant potted lilies into 
the garden and feel smug about getting that chore 


done on time. @ 


In Lilies ($3 








SPRING GREENING 


Choose from the following 
list of late-planting bulbs 
for along and colorful lily 
parade this summer. Lilies 
are available from Brent 
and Becky’s Bulbs or White 
Flower Farm. 


Early blooming: ‘Vivaldi’ 
(pink, zones 3-10; about $25 
for 25); ‘Citronella’ (lemon 
yellow, zones 3-10; about 
$40 for 25); and Jacqueline’ 
(terra-cotta, zones 3-10; 
about $10 for 5). 


Mid-season blooming: 
‘Clubhouse’ (fragrant, pale 
yellow-orange, zones 4-8; 
about $25 for 25): ‘African 
Queen’ (4-6 feet tall, fragrant, 
golden, zones 4-9; about $12 
for 5); and ‘Pink Perfection’ 
(4-6 feet tall, rose and wine; 
zones 4-6; about $12 for 5). 


Late blooming: All are 
zones 4-9. ‘Black Beauty’ 
(fragrant, deep raspberry; 
about $13 for 5); ‘Casa Blanca’ 
(fragrant, white; about $25 for 
25); and ‘Le Réve’ (fragrant, 
pink with purple specks; about 
$10 for 5). 


Must-have species: 

All are zone 3-9. Lilium 
formosanum (fragrant, 4-6 
feet tall, white; about $11 for 
5); L. henryi Cup to 20 small 
tangerine flowers: about 

$13 for 5); and L. martagon 
(about 40 flowers on 3-6 feet 
of stem, may need to settle 
in; about $30 for 5). For more 
details, see Resources. 





Above: Don’t m 
out on lilies this 
summer just be¢ 
you slacked off 
October: ‘Black 
Beauty’ is a frag 
deep purple spe 
that can be plan) 
the spring in tim 
late-season bloc 
available from 
Flower Farm. 





5, Timber) expert Edward Austin McRae—a recognized authority who has 


ea oe pew hybrids —shares his insigh! into the cultivation of the plant. The volume is 
an A-~Z compendium of useful information and will prove indispensable to lily aficionados. - 


A Guide for Growers 
and Collectors 
by EDWARD AUSTIN 
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: Want a smarter,. more TeTOrO Mey 24 


Try Eukanuba, with TROLL levels of the proven brain-building 
nutrient DHA. In fact, other leading puppy foods have as little 
as 1/10th of the DHA found in Eukanuba. Precisely why a recent 
study of puppies and their mothers fed Eukanuba concluded that 
| the high levels of DHA found only in 
Eukanuba Puppy increased trainability. 


Talk about a wise choice. 
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Prices shown are suggested retail. Symbols in paren- 
thesis identify the service type: (R) retail; (T) trade, 
through designers; (MO) mail order or Internet or- 
ders; (M) manufacturer or distributor; (C) custom 
by or for designer, unless otherwise noted. 

ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION. 


30 PRETTY IN PINK 

All upholstery: Stitch by David Martinez (R,T); 718- 
875-6763. Wheel barrow—The Home Depot (R); 
homedepot.com. Paint—Ralph Lauren Paint (M); 
800-379-7656. Silver plate & crystal Deco bracelet, 
#3887B, $213—Kenneth Jay Lane (R); 877-953-5264. 
Fabric sources: Anna French—Sanderson (T); 212-319- 
7220. Carleton V (T); 212-355-4525. Cowtan & Tout 
(T); 212-753-4488. Decorators Walk (T); 212-415-3955. 
Etamine—Zimmer + Rohde (T); 212-758-5357. Gas- 
ton y Daniela—Brunschwig & Fils (T); 212-838-7878. 
GP. &J. Baker—Lee Jofa (T); 800-453-3563. Ground- 
works—Lee Jofa (T); 800-453-3563. Joe Ruggiero Col- 
lection for Sunbrella—Silver State (T); 801-972-6770. 
Lee Jofa (T); 800-453-3563. Manuel Canovas—Cowtan 
& Tout (T); 212-753-4488. Samuel & Sons (T); 212-704- 
8000. Scalamandré (T); 212-980-3888. Silk Trading Co. 
(R,T); 212-966-5464. Smith & Brighty—Hinson & Co. 
(T); 212-688-5538. Sunbrella—Duralee Fabrics (T); 
800-275-3872. 

34 WIRED WORLD 

Designer: Kim Alexandriuk; 310-394-8100. Sonos Digi- 
tal Music System—sonos.com. SA2B in-wall speakers— 
Sound Advance Systems; soundadvance.com. Scene- 
control lighting—Lightolier Controls; lolcontrols.com. 
Pronto universal remote—Philips; pronto.philips.com. 
Crestron universal remote home system—crestron.com. 
HomePAD refrigerator—samsung.com. 

36 HOW TO...DECORATE A MANTEL 
Living room: Designer: Sue Burgess; 301-652-6217. 
Bronze window screens—Lou Marotta (R,T); 212- 
223-0306. Ottoman (C) by designer. Ottoman fabric, 
Monarch Mohair by Pollack & Assoc.—Donghia (T); 
202-479-2724. Sofa, custom by designer. Sofa fabric, 
Collobrieres, by Pierre Frey—Hines & Co. (T); 202- 
484-8200. Striped armchair fabric, Olivia—Rogers & 
Goffigon (T); 212-888-3242. Carpet, sea grass—Stark 
Carpet (T); 212-752-9000. Great room: Designer: Susan 
Weiss. Armchair—Brunschwig & Fils (T); 212-838- 
7878. Armchair fabric, Feuillage #33924—Clarence 
House (T); 800-803-2850. Rug (C)—Blackstone Car- 
pets (T); 214-748-1570. Silhouette room: Designer: Susan 
Gutfreund. Paint, White Smoke—Pratt & Lambert (R): 
800-289-7728. Rug—IKEA (R,MO); 800-434-4532. 
Drapery and sofa fabric, Grand Rayure Satin—Clar- 
ence House (T); 800-803-2850, 

44 RAISING THE ROOF 

Designer: Kathleen Navarra; 415-348-8088. Paints 
thoughout: Benjamin Moore (M). benjaminmoore.com, 
Hanging light fixtures, by 2000 Degrees, through Poli- 
celli Lighting (R,T); 415-621-7745. Low table—Crate 
& Barrel (RSMO); 800-967-6696. Cube ottomans, 
custom, made by Pascual’s Furniture (R,T); 415-255- 
7365. Wooden armchair, Ceylon —Dakota Jackson 
through Randolph & Hein (T); 415-864-3550. Zig 
zag side table, Floor lamp—Randolph & Hein, see 
above. Armchair fabric, Au Marché—Donghia (T); 
212-935-3713. Rug, Tufenkian (M), through Alex- 
ander’s Decorative Rugs (R,T); 415-626-8430. Desk 
lamp, Boka—Crate & Barrel, see above. Bedspread, 
IKEA (R,MO); ikea.com. Sconces, Sally—Vibia Light- 
ing—Policelli Lighting, see above. Washstand sinks, 
custom by designer, Mirrors—Pottery Barn (R, MO): 
888-779-5176. Shade fabric, Boboli in Cornflower— 
Donghia, see above. 

48 COLONIAL COMFORT 

Pages 48 to 55: Jennings & Rohn Antiques (R,T); 203 
263-3775. 

56 RAISING ARIZONA 

Pages 56 to 63: Designer: Eve Robinson; 212-595-0661. 


Living room: Console (C) by designer. Sofa, Carmen 


House Beautiful 2/2005 











RESOURCES: sm 


Canapé—Todd Hase (T); 212-871-9075. Fabric on sofa, 
Jivala Silks in Anjali—Osborne & Little (T); 212-751- 
3333. Tukuro Spider’s Nest end table—Tucker Robbins 
(R.T): 212-355-3383. Candlestick (on side table) by Ted 
Muehling—E.R. Butler & Co. (T); 212-925-3565. Din- 
ing room: Dining table (C) by designer, see above. Art 
Deco-style Oak side chairs—Waldo’s Designs (R,T); 
310-278-1803. Fabric (on chairs), Liaigre leather, in 
Gabardine—Holly Hunt (T); 212-755-6555. Bath- 
room: Bathtub—Get Real Surfaces (R,T); 845-452-3988. 
Charlemagne mosaic floor—Waterworks (R); 800-998- 
2284. Kitchen: Bertoia barstools—Knoll (R,T,M); 
877-615-6655. Bedroom: Lamp—Nessen Lighting 
(M); 914-698-7799. Boutique table—Holly Hunt (T); 
212-755-6555. Family room: Sofas—Holly Hunt, see 
above. Fabric on three-seat sofa, French Linen vel- 
vet, in Great Room Brown—Coraggio Textiles (T); 
212-758-9885. Fabric on two-seat sofa, Chanvre, in 
Gazelle—Classic Cloth (T) 785-434-2777. Booktable 
coffee table—Ted Boerner (T); 212-675-5665. Indus- 
trial floor lamps—Stephen McKay (T); 212-255-2110. 
Rug—Flizabeth Eakins (R,T); 203-831-9347. Cabinetry 
(C) by designer, see above. 

64 THE FAR EAST COAST 

Pages 64 to 71: Kitchen designer: Ellen Lowery; 908- 
277-6149. Architect for library addition: Alexander Bol; 
908-464-9100. Wing chair fabric, Nakai—Boussac Fa- 
dini (T); 866-268-7722. Gracie wallpaper (R,T); 212- 
924-6816. Zuber et Cie wallpaper (T); 212-486-9226. 
Handblown glass—Eric McLendon; 610-346-6356. 
72 LOFTY IDEAS 

Pages 72 to 77: Designer: Kerry Joyce, Design Asso- 
ciate: Catherine Fellowes; 323-938-4442. Developer: 
Avi Shemesh, CIM Group; 323-860-4900. Loft 1: All 
carpeting in lofts—S&J Biren Floor Covering (R,T); 
310-553-0971. Living room: Boxter sofas, custom— 
Cisco Brothers (T); 323-778-8612. Sofa fabric, Otto 
Ivory—Cisco Brothers, see above. Coffee table, side 
table—Shelter Home Furnishings (R,T); 323-937-3222. 
Tripod floor lamps, Eames plywood lounge chair— 
Design Within Reach (R,MO); 800-944-2233. Curtain 
fabricator—Douglas Wright & Assoc.(T); 323-931- 
6578. Curtain fabric—Michael Levine Fabric (R,T); 
213-622-6259. Painting by Katie Helin; 310-486- 
7966. Bedroom: Cherner chair—Blueprint Furniture 
(R); 323-653-2439. Parsons Console Desk with Draw- 
ers—Shelter, see above. Leaning Rack—East Meets 
West (R,T); 323-931-0500. Mobile—Modernica (R); 
323-933-0383. Stafford canopy bed—Crate & Barrel 
(R, MO); 800-323-5461. Anna side chair—Design 
Within Reach, see above. Side chair slipcover—Posse 
Upholstery (T); 323-930-9699. Leather valet stool— 
Bedfellows (R); 818-985-0500. Unlined curtain divid- 
ers—Douglas Wright & Assoc. see above. Curtain di- 
vider fabric—Michael Levine Fabric, see above. Bed- 
side tables, December side tables—Shelter, see above. 
Bathroom: African stool—Civilization (R,T); 310-202- 
8883. Loft 2: Living room: Ivory leather swing chairs 
and ottoman (discontinued)—Design Within Reach, 
see above. Bryce sofa—Shelter, see above. Coffee 
table (C) by designer. Box floor lamps—Blueprint, 
see above. Carpet —S&J Biren, see above. Book- 
shelf; Stolmen Shelving Unit; side table, desk— 
IKEA, see above. Hanging circles, die-cuts—Char- 
lie Chan Printing (R,T); 323-850-5407. Desk chairs, 
T Chairs— West Elm (R, MO); 866-937-8356. Kitchen: 
Biscuit chrome barstools; Angle dining table—Shel- 
ter, see above. Bedroom: Bed—West Elm, see above. 
Wall glass racks—Topdeg (MO); topdeq.com. Stool, 
Taburet M Stacking Stool—Design Within Reach, see 
above. Lavender chair, Ploof chair—Kartell (R); 212- 
966-6665. Bookshelf, Lack Shelving Unit—IKEA (R): 
ikea.com. Loft 3: Living room area: Sofa—Case Study, 
see above. Chairs—Eames plywood lounge chair, see 
above. Side and coffee table—IKEA, see above. Wood 
drafting table—Mastc rGraphics (MO); masterg.com. 
Large-scale photograph—Catherine Fellowes, see 


ove. Photoor | zi Si 
above. Photograph reassembly—Dziner Sign Co, 
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(R); 877-397-6736. Kitchen: Large-scale chi 
(C) by designer. Bookcase, Paper Low Me 
case—Shelter, see above. 

78 SPIRITED PALETTE 
Pages 78 to 85: Designer; Mary McDonald; 
8891. Kitchen designer (1st phase): Carla Snl 
652-2332. Upholstery thoughout—The R 
(R,T,M); 323-731-9991. Bed and drapery fa 
throughout—Jeanne Carter (T); 3.10-659-0) 
ing room: Ottoman fabric—Brunschwig & 
212-838-7878. Drapery fabric—Clarence H 
212-752-2890. Green sofa fabric—Silk Ty 


room: Yellow drapery fabric—Brunschwig 8 
above. Stripe drapery fabric—Silk Trading 
above. Office: Drapery fabric—Brunschwi 
see above. Girls’ room: Green floral fabric) 


room: Drapery fabric—Brunschwig & Fils, s 
Master bedroom: Fabric throughout—Diame 
& Fabric (R,T); 323-931-8148. 
86 HEDGE FUN 

Landscape architect: Mario Nievera; 561-6594 
92 WATER’S EDGE 
Pages 92 to 99: Architect: Walter Chatham; 


& Hawken (R,M); smithandhawken.com. Chai 
ard Schultz (T); richardschultz.com. Living ro} 
ter candlesticks (on dining table)—Sue Fis 


Duravit (M); 888-387-2848. 

100 SINGLE-MINDED | 
Pages 100 to 103: Single-malt whisky: Aliso| 
decanters—Holly Hunt (T); 212-891-2500. B 


212-319-7979. Balmoral Hotel; roccofortho 
Robbie Burns cocktail: Deborah Ehrlich glas 
Hunt, see above. Bamboo skewer—Tak 
(R,T); 212-350-0100. Grilled Cheddar toast 
shot glass—Dean & Deluca (R); 800-999-0| 
lacquer tray—Pearl River Mart (R,M); 8004 
Isle of Mull cheddar—Artisanal Cheese Centet 
artisanalcheese.com. Freemans—212-420-00} 
Cutlery—Maya Schaper Cheese & Antiques i 
873-2100. Linen napkin—Takashimaya, see ab 
neagles Hotel; 866-463-8734. Web site: glenea) 
Chocolate stuffed figs: Glass tumbler—Simd 
(R,M); 212-421-8801. Lacquer tray—Ta 
see above. Slate place mat—J.K. Adams ( 
451-6118. . 
110 LILIES FOR THE LAZY 


Bulbs: Black Beauty—White Flower Farr 










whiteflowerfarm.com. Other varieties—B} 
Becky’s Bulbs (MO); brentandbeckysbulbs.cq 
116 HEARTH SONG 
Tiles—Country Floors (R,T); 212-627-8300. € 










CORRECTIONS 


December: In “The Sum of its Parts,” pa 
the phone number for Rose Tarlow Melrose 
was incorrect. It should have read: 323-651 
January: The resources for “China Modern, 
30, were inadvertently omitted. They shoul 
read: Vases—Robert Kuo for McGuire Fu 
800-662-4847. Web site: mei 
Also omitted were the resources for “Iron 
page 32. It should-have read as follows: 
Cherry/New Room Collection; 917-807-4 
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PIQUE STUDIES 
4VIE-STUDY COURSE. For Profit 
ui Free Book. A.I.A., 775 Gulfshore 





#33HS3, Destin, FL 32541. 
ef 1.com 
H CARPETS 





£) Direct MICHAELS CARPET 


9/9 WEARDATED THERMA- 
LER. Featuring all manufacturers 


sf floor-covering. Call for free 





|} DALTON, The World's Largest | 
eg Store. Family owned for over | 


\ guarantee the lowest prices and 


bi>e. FREE SAMPLES... SHIP ANY- | 


‘ill Toll Free 1-888-514-7446. 
i/ ofdalton.com 
FURNITURE 

) FURNITURE@48TH.COM 
NL SAVINGS On Fine Furniture!!! 
& )ff Retail!!! Nationwide in-home 
(dit Cards Accepted! We refuse 
} Hid! 843-449-3588. 











Lt FURNITURE CELEBRATES | 
}) Incredible discounts on name | 


foiture. Nationwide 
£933. www.cherryhillfurn.com 


JOL, PORCH FURNITURE - 
JICKLY. All major brands. 1-800- 


ww.thegardenroom.com 
|} BEDS - IRON BEDS 
ID IRON BED SALE! Buy 


yt and save 50% on romantic 
-ind iron beds. Once-in-a-life-time 





delivery. | 


\-away and payment plans. FREE | 


/. Brass Bed Shoppe, 13800 Miles 


fand, OH 44105. 216-229-4900. | 


prassbedshoppe.com 
BCS & WALLPAPER 
SOUTHERN DESIGN CONCEPTS - 
jurce for many designer fabric 
coverings. Never undersold. 
manufacturer, pattern, and color. 
vale 
‘i FABRICS AND WALLPAPER 
off retail. Designer lines - First 
3 years in business. Call BMI 
091. 


ING & ACCESSORIES 
‘R SHADES Over 100 Styles. 

just $19.95 for six. For 
ides & more order online at 


HEBRIGHTSIDE.COM or call 
06. 











AD CALL 1-800-324-4589 today to 


ur spot in the next available issue 


»SCRIPTIONS CALL 800-888-7788. 
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ORDER TOLL FREE! 
OR VISIT US ON THE WEB! 
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A cure won't just save children. 
if ase: save childhoods. 


oes Tyler Moore 


International Chairman 


These kids live with con- 
stant insulin injections. 
Plus; the threat of blind- 
ness, heart attack, kidney 
failure and amputation. 
SB otmo barley CB aie 1Ka te 
The Juvenile Diabetes 
Research - Foundation is 
closer that ever to a cure. 
AV (Sek (elem oleRt Ce eo teme rc eetg 
Call 1-800-533-CURE or 


visit www.jdrf.org 
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WELLINGTON’S LEATHER 
FURNITURE invites you to save time and 
money by shopping with us. We’ve been 
offering the highest quality of service and 
customer satisfaction since 1982. Our styles 
range from traditional to contemporary. Sale 
now in progress. For a copy of our leather 
furniture catalog phone 800-262-1049. Or 
view now at www.fineleatherfurniture.com 
——EE 


CLAUDIO RAYES 

14 designer beds you will love and why. 
Request the free catalog of the Claudio 
Rayes bed collection and learn why interior 
designers love and recommend it. Helpful to 
make a choice. Visit: www.claudiorayes.com 


STERLING 
SILVERWARE 
FOR SALE 

More than 6,000 
patterns of new and 
discontinued flat- 
ware patterns at very 


Y 


Bi 


a 





& 4 affordable prices. 
f w = China, crystal, and 
A & Sy = ; ace 
fine silver gift items 
S 


| also available. Call 
Silver Queen at 800-262-3134 for a free 
catalog, or visit www.silverqueen.com. 
National Bridal Registry now available. 
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INTERIORS BY DECORATING DEN 

is a great find. Turn your passion into a 
career with this 35 years strong top rated 
franchise. Excellent training programs, Low 
overhead, over 100 top manufacturers, & 
support. Free video at 800-DEC-DENS or 


www.decoratingden.com 


PET DOORS 
U.S.A. 
Over 201 styles 
of pet doors to 
choose from. 
No need to rush 
home or get up 
early on the 
weekends. Your 
pet will enjoy the 
freedom to come 
and go as they 
please. Choose 

from doors for doors, walls, 

screens or patio doors. We even 

oh _carry electronic doors. Sizes 
for cats and dogs. Call for your 

FREE catalog today, and end doorman duty 
forever! Call: 800-749-9609 Dept: HBE04 
Visit: www.DogDoors.com 








MAYFIELD LEATHER 

Sink into luxury with the timeless style 
of Mayfield Leather’s Chesterfield chair 
and ottoman. Also available in sofa 

and love seat at direct sale prices. For 
Mayfield’s complete line of heirloom 
quality seating call 800-342-7729 or visit 
us at www.mayfieldleather.com for 
$5.00 catalog (credited with order) 
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DISTRIBUTORS 


2260 Route 22, Union NJ 07083 


800-843-6567 


* Direct importer, no middleman 

* Highest quality & lowest prices i 

* Choice of over 100 designers fabrics 

* Visit us: www.franswicker.com ( 
HB05 __ Satisfaction Guaranteed _ 





Your Money 


Now you can order the sa| 
replacement shakes and 
used by over 1, Oe ysi 

weight-loss clinics nationw 


Mention code 500 
For more Information, visit www.hi 


Ask about an HMR Program 
in your area. 
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To ADVERTISE 

YOUR PRODUCT 

HOUSE BEAUTIFUL 

SHOPPER SECTIC 

contact NICOLE SCID, 

at (212) 649-2934 

or fax (212) 258-22! 
*K 


(1.800.737.5223) 
PO Box 26029, Dept. HB 
Bees sDOrO, NC ie 


, v.replacer 


Combine your love 

of decorating with our 
training, business 
systems, marketing 
programs, name 
recognition, direct 


manufacturer accounts, 


and more to form a 
beautiful business. 


Si)! ww.DecoratingDen.com or call 1 (800) DEC-DENS 
hise is independently owned and operated. 


INTERIORS 


by Decorating Den 


HBmerce Drive Easton, Maryland 21601 USA 
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and free poorer “T fe Secret 

to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 

Request it at www.claudio-rayes.com 


Enduring 
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Antique and 
wide plank floors 
finely crafted 


for generations. 


Call for our free eto 
800-595-9663 
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Guaranteed Quality 
and service from America’s 
premiere table pad company. 
Free measuring service is available in most metro areas. Your 
satisfaction is guaranteed with our 30-year limited warranty. 


k 1-800/328-7237 ext.260 


> www.sentrytablepad.com —__ 















Missing A Piece of 
Your Pattern?/ 


American sterling flatware x ration 
Replace missing pieces ; Chantilly 


Add place settings MN) Weel eens 


Over 1,200 patterns of sterling 
flatware and hollowware in 
stock. Call or write for 
a free inventory of your 
sterling pattern. 










We buy sterling silver, 
with a careful appraisal 
for maximum value. 


verly Bremer 
1-800-270-4009 Cyy 
www.beverlybremer.com SILVER SHOP 


3164 Peachtree Road, NE. Dept. HB, Atlanta GA 30305 * M- Sat 10-5 
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You'll never findareason 1Q0% Satisfaction 
to buy from anyone else! Guaranteed! 
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Steve Katzman, President 
Shipped in 24-72 hour 
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Callor log on for 
FREE BLINDS erican 
7 NNT OM Y/VEU Vy 3°49 BLINDS, WALLPAPER & MORE 


NS 806 Ese 519 


All major credit cards, money orders & checks accepted 


| Soapstone is 1S nature’s | Ss 
| perfect stove material — 


y DE autiful, durable, and 


naturally efficient. 

It heats steadily and 

comfortably - hour 

after hour, day after day, 

and night after night 

No power required 

Call for a free catalog. 

Woodstock Soapstone Co, 66 Airpark Rd, Dept. 2098, W. Lebanon NH 03784 


_ WWW. woodstove. com 


PLH Products, Inc.-U.S.A. 


www.healthmatesauna.com 
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HEARTH SONG 


WARM UP A FIREPLACE WITH EYE-CATCHING TILES 


As soon as designer Ellen Lowery spotted these tiles (below) at Country Floors in 
Manhattan, she knew they would please her client, who loves all things Chinese (see the 
rest of the room on page 64). Made by Royal Makkum, a Dutch company that dates back 
to the 16th century, each tile is hand-molded, hand-painted, and strong enough to stand 
up to the heat on a fireplace surround (which will never get as hot as the kiln where they 
were fired; just make sure the tiles don’t protrude into the firebox). Lowery added a brass 
trim, and suddenly a generic fireplace was personalized. “Tile is not just for bathrooms or 
backsplashes,” she says. “Be creative about where you use it.” Christine Pittel 
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When you’re way out there, you’re going 

to want to be in here. Welcome to the 
interior of the new Ford Expedition Limited. 
Outfitted with standard heated and cooled 
front seats, elegant wood trim and exclusive 
PowerFold” third-row seating* Look even 
deeper into this amazing home away from 

home: Visit fordvehicles.com. 


a WET Ella 
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) Pierre Club Chair by Bernhardt It’s more than a piece of furniture. It’s a part of you. 
Find out about our collections or locate a dealer near 


vou. Call 1.866.233.4040 orv isit www. bernhardt.com. 


The Bernhardt family has been crafting fine furniture since 188 


















70 Spanish Splendor 
A hotel in a 16th-century palace 

near Seville delights guests with a 
glorious color scheme, wonderful 
antiques, and intimate courtyards. 
By VALERIE GLADSTONE 
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A kaleidoscopic ' 
80 Risen from the Ashes collection of 90 Rainbow Glow 
After a fire burns a Connecticut glassware brings _ These radiant midcentut 

house to the ground, Albert vivid color jars, pitchers, and vases fi 
Hadley lends a hand—again. into the home. Denmark and Italy are 2 
By STEPHEN HENDERSON PHOTOGRAPH practical as they are prett 
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100 Eclectic Exuberance 
David McCauley puts 
quirky vintage objects 

and streamlined furniture 
side by side in a vividly 
hued Los Angeles house. 

By Tep Loos 
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25 Style Beat 

A verdant shade inspires a 
roundup of bold accoutrements. 
By MarisA MARCANTONIO 


32 Swatch Watch 

A passel of versatile ottomans 
rise to the occasion in or out 
of doors. 

By Epwarb Ross 


38 Designer’s Top Ten 
When it comes to color, 
William Diamond and 
Anthony Baratta know how 
to make and break the rules. a 
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40 Decorating 
Hand-blocked wallpapers bring 
personality to ordinary ceiling 
fixtures. 


44 Decorating 
A new crop of paint colors will 
inspire bright interiors. 


46 Makeover 

A cluttered library is reincarnated 
as an elegant perch with a few 
clever changes. 

By ROSLYN Sutcas 





53 Weekend Shopper 

HB associate editor Edward Ross 
finds an inexpensive way to cop 
the latest furniture trend. 

By Mario Lopez-CorDERO 


56 Entertaining 

An elaborate meal is orchestrated 
around an auction to benefit a 
children’s charity, 

By Holey Camp 
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A powdery Colorado panorama 
is the perfect locale for an aprés 
ski spread. | 
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119 Textiles and Finishes* 


Lecture credits 2 * No Prerequisites 


The history and science of fabrics, covering 
major decorative arts periods; textile design, 
properties and applications; wallpaper; 
paint finishes; and carpeting. 


NEW \ ©) 
INTERIORDESIGN 


jae accredited, degree- 
granting institution, NYSID 
is the only New York college 
devoted exclusively to interior 
design education. 


At NYSID, you can prepare yourself 
for a career in either residential or 
contract design, in the furniture 
and fabric industries, or in 
publishing. 


And now, by combining weekend 
and evening classes, you can 
make progress towards a degree 
while working full-time. 


NYSID supplies the discipline and 
training you need to succeed, plus 
the credibility and credentials that 
inspire confidence in employers, 
associates and clients. 


New York School 
of Interior Design 


170 East 70th Street 
New York, NY 10021 


* To learn more about our other 75 
courses and workshops, MFA, BFA 
and AAS programs, and our Design 
Bookshop, visit us ai www.nysid.edu 
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A cure won't just 
save children. 
It will save childhoods. 


These kids live 

with 4-6 insulin 

injections daily. 

Plus, they face 

silent hamod Mary Tyler Moore 

b lindn aS International Chairman 
> 

heart attack, kidney failure and 

amputation. Their only hope is 

research. The Juvenile Diabetes 


Research Foundation is closer 


than ever to finding a cure. 
Help us help them. Call 
1-800-533-CURE or. visit 
www. jdrf.org 
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Entertaming, 





"\. few weeks ago my wife and I threw a party 
for the House Beautiful editorial staff at our house. It was 
the first time we had invited a large group over since we 
moved into this house—just north of New York City— 
more than two years ago. In planning the party, my first 
concern was where everyone would park. We have a long 
driveway for our own cars and could fit in a few more, 
but the street in front of us is very busy. And as I’ve told 
you before, my village has certain regulations (governing 
such things as—dare I say it on this page again—leaf 
blowers and the like), and I didn’t want any trouble. 

But it became a moot point when most of the group, 
being New Yorkers, took the commuter train up to our 
town. So I crossed worry Number One off my list and 
moved on to the litany of other concerns one has when 
throwing a party. 

At one point during the evening, with a dozen or 
more guests standing in our rather small dining room, 
I looked up at the chandelier, a heavy, circular iron 
light, just to make sure it wasn’t going to give way and 
crash onto the table. Even though I know it’s up there 
securely, I had this passing thought about it that night. 
Two weeks later I was invited to a party at a friend’s 
apartment and while I couldn’t attend, she later told me 
that her entry hall chandelier came crashing down dur- 
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Mark Mayfield 





Dangerously 












ing the evening. Luckily no one was injured. I asked he 
what happened after the crash, and she said, “the party 
was even better.” 

All of this reminded me of a night a few years aga 


when a group of us were gathered at a dinner and the 





table centerpiece caught on fire. One of the guests actu 
ally threw a mixed drink onto the fire in an attempt to 
douse it, and you can imagine what that accomplished | 
The flames roared. Luckily, the party’s host, a ver 
capable and talented magazine editor, somehow got the} 
flames out before the fire department had to be sum 
moned. And what was even more impressive was that she 
managed, within minutes, to bring another centerpiece | 
out to replace it, and the party went on. 

We all know that entertaining can be stressful, but | 
it shouldn’t be dangerous. Maybe in future articles we | 
should include, as a tip, how “not to burn down the 
house.” In fact, as we go through this year, you will 
notice that we have stepped up the number of enter- } 
taining stories from across the country, from a whimsical ] 
baby shower in Los Angeles to a pumpkin carving party | 
for kids in Virginia, as well as offering ideas on how to | 
organize and host your own parties, large or small. 

Entertaining takes careful planning, but it’s also 
extremely rewarding and very much a part of our lives. 
There’s nothing more satisfying than having drinks or 
dinner with friends in the place we call home. Just make 
sure those candles on the centerpiece don’t burn out of 
control. ... 


Cheers, 
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love the skin you're in™ 


For your skin’s health, Olay Complete. With SPF 15 to 
help protect, more moisture to help prevent dryness, 
plus anti-oxidant vitamins E and C. It’s called Complete 
because it is. Here’s to your health. 
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Home THEATER FURNITURE DESIGNED AND MANUFACTURED IN ITALY 
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P The Spider carafe 
is encased in rubber webbing 
that makes it easy to handle and 
gorgeous to behold. By Alfi, $40: 
www.alficarafes.com. 








LSPOO i i PY it 
A curvy vase apes a common 
utensil. Small Spoon vase, $385: 


by Luca Nichetto for Salviati: 
212-725-4361. 















GREEN ACRES An array of 
inspired by the Far East Ee 





lush and verdant landscape 
Collection pillows, $160-$22 
by Donna Karan through Ma 
Field’s: www.marshallfields. 








Enameled serving platters 

have a luminescent sheen. 
Bitter green enamel nesting plates 
in small, $180: medium, $220: 
and large, $650; by Kiln Enamel, 
through Bergdorf Goodman: 
800-558-1855. 
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EASTERN INFLUENCI 

The Chinese Chippendale 

Jy <y side chair has a lime lacquer, 
giving a classic chair sexy 
Pf appeal. Through Jonathan 
Adler, $595; 877-287-1910. 





WRAP PARTY Two tones 
give a luxurious textile an 
update. Pastel Green cashmere 
wrap, $165; Emerald cashmere 
wrap, $165; by White + Warren: 
www.whiteandwarren.com. 





DECORATIVELY SPEAKING, GREEN MEANS 





HERALD OF SPRING Celebrate the end 
of winter with correspondence and desk 
accessories in sunny shades. Fiorentina jou 
in lime dot, $20, and green pen, $10, f ( 
Kate’s Paperie: 888-941-9169. Limon fe 
finish paper with border in pale yellow, 
for 20; by Crane’s: www.crane.com. Do 
paperclip holder, $18; by Alessi, through 
MoMA Design Store: www.momastore.of 












GREEN LANTERN A standard 
run-of-the-mill hurricane lamp 
could never be this chic. Alexandrie 
Verdigris iron lantern, $300 for 

set of two; from Tozai Home: 
877-998-6924. 


OULCK FIX Placing a great pillow on the sofa 
is the easiest way to update the living room. 
Palm pillow, $150; by Dermond Peterson Design 
through Magnolia: 813-254-3337. 
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* accessories * rugs °* window essentials 


upholstery * bedroom ° dining + wall units * home office 
call for a catalog 1-888-storehouse ° order online at www.storehouse.com © 61 stores 
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simple addition of green myriad ways. Green 
leather piping, an ordinary cocktail bamboo scarf, $110; by 
table is suddenly soigné. Laurence table, Lulu Guinness through 
$5,900; by Lorely, through Todd Alexander Lulu Guinness New York: 
Romano: 212-879-7722. 212-367-2120. 


Wii SUCH COVE TABIEE 
GOODS“ PrS:EASY. TO 
SEE. WHY (he sHADEts 
ASSOCIATED WITH ENVY 





PHOTO PLAY Treasured pictures deserve 

fitting displays. Pebble leather picture frame 
in acacia, $50; by Designers Guild through 
Design Solutions: 866-903-3744. Square 
photo album, $12; by Cross: 888-752-7677. 


EMERALD CITY Dazzle them with a 
lamp as resplendent as a jewel. Riley 

lamp, available through designers; 
by Orbit: www.orbit.com. @ 
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i lav Vuitomans 
These multifunctional ottomans made of natural 

fibers and dressed in bold prints are equally 
at home in the living room or on the patio 


























On Crate & Barrel’s Lace Ottoman in 
banana weave with a rattan frame: 
1. Indoor-outdoor hard-wearing Cane 
#25791-312 in Parrot by Kravet Soleil 
is perfect for porch furniture. 

2. Leaf-printed linen Eden Sapote 
#812B52 by Raoul Textiles 
through A.M. Collections. 

3. Classic silk gingham Claudine 
Check #34066-8 in Moss by Clarence 
House. 4. Jumping carp on 
Oriental Fishes Print #949102LJ 

in Green on Cream Surf by Lee Jofa. > 
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5, Or visit www.moserusa.com 








LDon't4ust Makeover 





Don’t Just Makeover. MakeBeautiful™ 





ugust 2005 


September 2005 


with every 
MakeBeautiful! 





PARTICIPATING SPONSORS: 


VISIT WWW.MAKEBEAUTIFUL.COM FOR MORE INFORMATION FROM OUR SPONSORS 
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On Crate & B th braided wicker detail and 
leather bindin ’ Mistral #R1383-1 witha lightly chintzed 
finish in Blue by Be gh e ; Fish and birds frolic on 
Lulu DK’s Ugh Hinson & Co. 
3. Fabricut’s 10( look and feel 

of taffeta French Blue 


in linen and cotton by 


House Beautiful 3/2005 
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elt ewes SHOULD BE PUR. 


Pas} way of storing 100 galls: of Coal aat water in your Meee rg Pa 0) 3) filtered water. PUR’s 
elie Mihm 1 ae C- a seconds. and turns on and off with a twist. Plus a new third- aS eT: | a 
filtration process gives it clean, tld shing ‘taste and bottled water quality. So, now your garage 
/e room to store other things ; ft Eg Sia Bale Toy aa) : 
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On Crate & Barrel’s Checkers Ottoman, in abaca and other natural fibers 
1. A new iook at a tribal print; Campbell #SPF-0400-8 in Yellow by 
Sister Parish Design, through Hinson & Co. 2. Wide cotton stripe with 
braid detail Anchorage in Lemon by Fabricut. 3. Coral-inspired pattern 
on Hinson & Co.’s Bahama Cloth #HW-0833-Y in Yellow. 4. Dotted 
diamonds on grosgrain-textured Bonniéres #4334-25 in Jaune by Man 
Canovas through Cowtan & Tout. For more details, see Resources. @ 


Ory the new Spiegel— 
EE copy of our 300-page 


The Idea Resource. Wisit Spiegel.com eet t or ae ore) evs eel to Lg 
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DESIGNER'S TOP TEN 








Using Color 
Designers William Diamond and Anthony Baratta share 


their considerable EXP EIEISe on how to rev up your rooms 











A painted ceiling 

will influence a room 
without interrupting | 
the eye. Paint the | 
ceiling pink to | 
add warmth and A Se et 
surprise, or sky blue 
for a feeling of the 
outdoors. For a more 
dramatic effect, try 
gold or silver leaf. 







| 
| 
Buy a colorful qui 


Stretch it over a fra 
canvas and han 



























orange—and find 
thro illows in a geometric 





orange print, a stack of 
fabric-covered orange boxes, 
or orange ceramic bowls 

and vases. 





| easiest ways to jmtroduce 









Add colored lampshades, which can be 
custom-made with almost any fabric or 
paper in every imaginable color. 


Rugs are one of the 








Reframe a painti r print with a 
color mat that ma es one of the 
artwork’s dominant-col 
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WRITERS: WIL BR DIAMOND 


AND ANTHON ARATTA 


| We love to paint floors. 













French blue, dark greeh, 


red, or even black. If you're fe 


in a strong color. 
The colored wall 
will recede and giv 
added dimension t 


the room. 


We love to use antique Swedish, 
Austrian, or German painted furni 
to add an elegant touch of color. 


For a more playful look, we'll pain 
or pinstripe a piece of thrift shop 
furniture. 





Slipcover a sofa and chair in a clean, 
bold color canvas with a contrasting 





. With quality installation be icked by the power of The Home Depot? Our network im 
1, insured, and screer d professionals are waiting to tackle your next kitchen cabinet, 
hardwood, or tile jo And, from start to finish, our project managers will ensure that 
erior project is completed quick 








‘DECORATING 


Bright Lights — 
Ceiling fixtures made from 


handcrafted wallpapers cast 
flattering glows with modern flair 











1. The Mustique pattern 
in Magnolia (#0021/09) 
features a subtle two-tone 
motif with a pearlescent 
finish. 2. The undulating 
graphics on the Curvy 
Swervy in coral (#0020/01) 
have a kinetic grace. 

3. The repeating 

| aquamarine diamonds 

on La Gioconda in Lido 
(#0024/01) contrast 
strikingly with a maize 
motif. Hanging lamps were 
fashioned by Blanche P. 
Field, a firm that can craft 
such lighting from virtually 
any material, complete with 
fixtures and coordinating 
chains. Models shown were 
made from handblocked 
wallpapers from the Alpha 
Workshops, a nonprofit 
organization that trains 
HIV-positive students 

in the decorative arts. 





Ph “es SLLEN McDERMOTT PRODUCED BY EDWARD ROSS 


better than the ot 


*Studies vs Prevacid® (lansoprazole) in 


g news for people suffering from acid reflux disease. 


treated your symptoms and changed your diet, but 
t heartburn still comes back two or more days a week, 
be acid reflux disease. Over time, this could lead to 
in your esophagus, a condition called erosive esophagitis. 


ctor can determine if you have this damage. If you do, 
it recent medical studies that prove NEXIUM heals 
> to severe acid related damage in the esophagus 
an the other leading prescription medicine. That's right, 
Ir medical studies prove prescription NEXIUM-the 
purple pill-theals moderate to severe acid related 





damage to the esophagus better. Now that’s news you can 
feel good about. 


For many, one NEXIUM pill a day can mean 24-hour heartburn 
relief and can heal acid related damage in the esophagus. 
Most erosions heal in 4 to 8 weeks. Your results may vary. The 
most common side effects of NEXIUM are headache, diarrhea, 
and abdominal pain. Symptom relief does not rule out other 
serious stomach conditions. 


Take advantage of our Free Trial Offer today and ask your 
doctor if NEXIUM is right for you. With NEXIUM, you don't just 
feel better, you are better. And better is better. 


2 information, visit us at purplepill.com or call 1-800-4-NEXIUM 
ad the important Product Information about NEXIUM on the reverse side and 


with your doctor, Ask your doctor for information about how well NEXIUM heals. 


eneca 


- American Journal of Gastroenterology; Data on file. 
d the color purple as applied to the capsule are registered trademarks of the 


| group of companies. Prevacid is a registered trademark of TAP Pharmaceuticals. 


raZeneca LP. All rights reserved. 223669 10/04 
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Nexium. 


(esomeprazole magnesium) 
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N EXi UM’ (esomeprazole magnesium) 


20-mg, 40-mg Delayed-Release Capsules 

BRIEF SUMMARY Before prescribing NEXIUM, please see full Prescribing Information INDICATIONS AND USAGE NEXIUM is indicated 
for the short-term treatment (4 to 8 weeks) In the healing and symptomatic resolution of diagnostically confirmed erosive esophagitis; the mainte- 
nance of symptom resolution and healing of erosive escphagitis (controlled studies do not extend beyond 6 months); and for the treatment of 
heartburn and other symptoms associated with GERD. CONTRAINDICATIONS NEXIUM is contraindicated in patients with known hypersen- 
sitivity to any component of the formulation or to substituted benzimidazoles. PRECAUTIONS Symptomatic response to therapy with NEXIUM 
does not preclude the presence of gastric malignancy. Atrophic gastritis has been noted occasionally in gastric corpus biopsies from patients 
treated long-term with omeprazole, of which NEXIUM is an enantiomer Information for Patients NEXIUM Delayed-Release Capsules should 
be swallowed whole and taken at least one hour before meals. For patients who have difficulty swallowing capsules, one tablespoon of applesauce 
can be added to an empty bow! and the NEXIUM Delayed-Release Capsule can be opened, and the pellets carefully emptied onto the applesauce, 
The pellets should be mixed with the applesauce and then swallowed immediately. The applesauce used should Not be hot and should be soft 
enough to be swallowed without chewing, The pellets should not be chewed or crushed. The pellet/applesauce mixture should not be stored for 
future use. Antacids may be used while taking NEXIUM. Drug Interactions Esomeprazole is extensively metabolized in the liver by CYP2C19 
and CYP3A4. In vitro and in vivo studies have shown that esomeprazole is not likely to inhibit CYPs 1A2, 2A6, 2C9, 206, 2E1 and 3A4. No clinically 
relevant interactions with drugs metabolized by these CYP enzymes would be expected. Drug interaction studies have shown that esomeprazole 
does not have any clinically significant interactions with phenytoin, warfarin, quinidine, clarithromycin or amoxicillin. Post-marketing reports of 
changes in prothrombin measures have been received among patients on concomitant warfarin and esomeprazole therapy Increases in INR and 
prothrombin time may lead to abnormal bleeding and even death. Patients treated with proton pump inhibitors and warfarin concomitantly may 
need to be monitored for increases in INR and prothrombin time. Esomeprazole may potentially interfere with CYP2C19, the major esomeprazole 
metabolizing enzyme. Coadministration of esomeprazole 30 mg and diazepam, a CYP2C19 substrate, resulted in a 45% decrease in clearance of 
diazepam. Increased plasma levels of diazepam were observed 12 hours after dosing and onwards. However, at that time, the plasma levels of 
diazepam were below the therapeutic interval, and thus this interaction is unlikely to be of clinical relevance Esomeprazole inhibits gastric acid 
secretion. Therefore, esomeprazole may interfere with the absorption of drugs where gastric pH is an important determinant of bioavailability (e9, 
ketoconazole, iron salts and digoxin). Coadministration of oral contraceptives, diazepam, phenytoin, or quinidine did not seem to change the 
pharmacokinetic profile of esomeprazole, Carcinogenesis, Mutagenesis, Impairment of Fertility The carcinogenic potential of 
esomeprazole was assessed using omeprazole studies. In two 24-month oral carcinogenicity studies in rats, omeprazole at daily doses of 1.7, 3.4, 
13.8, 44.0 and 140.8 ma/kg/day (about 0.7 to 57 times the human dose of 20 mg/day expressed on a body surface area basis) produced gastric 
ECL cell carcinoids in a dose-related manner in both male and female rats; the incidence of this effect was markedly higher in female rats, which 
had higher blood levels of omeprazole. Gastric carcinoids seldom occur in the untreated rat. In addition, ECL cell hyperplasia was present in all 
treated groups of both sexes. In one of these studies, female rats were treated with 13.8 mg omeprazole/kg/day (about 5.6 times the human dose 
ona body surface area basis) for 1 year, then followed for an additional year without the drug. No carcinoids were seen in these rats. An increased 
incidence of treatment-related ECL cell hyperplasia was observed at the end of 1 year (94% treated vs 10% controls). By the second year the 
difference between treated and control rats was much smaller (46% vs 26%) but still showed more hyperplasia in the treated group. Gastric adeno- 
carcinoma was seen in one rat (2%). No similar tumor was seen in male or female rats treated for 2 years. For this strain of rat no similar tumor 
has been noted historically, but a finding involving only one tumor is difficult to interpret. A 78-week mouse carcinogenicity study of omeprazole 
did not show increased tumor occurrence, but the study was not conclusive. Esomeprazole was negative in the Ames mutation test, in the in vivo 
rat bone marrow cell chromosome aberration test, and the in vivo mouse micronucleus test. Esomeprazole, however, was positive in the in vitro 
human lymphocyte chromosome aberration test. Omeprazole was positive in the in vitro human lymphocyte chromosome aberration test, the in 
vivo mouse bone marrow cell chromosome aberration test, and the in vivo mouse micronucleus test. The potential effects of esomeprazole on 
fertility and reproductive performance were assessed using omeprazole studies. Omeprazole at oral doses up to 138 mg/kg/day in rats (about 56 
times the human dose on a body surface area basis) was found to have no effect on reproductive performance of parental animals. Pregnancy 
Teratogenic Effects. Pregnancy Category B Teratology studies have been performed in rats at oral doses up to 280 mg/kg/day (about 57 times the 
human dose on a body surface area basis) and in rabbits at oral doses up to 86 mg/kg/day (about 35 times the human dose on a body surface area 
basis) and have revealed no evidence of impaired fertility or harm to the fetus due to esomeprazole. There are, however, no adequate and well- 
controlled studies in pregnant women. Because animal reproduction studies are not always predictive of human response, this drug should be used 
during pregnancy only if clearly needed. Teratology studies conducted with omeprazole in rats at oral doses up to 138 mg/kg/day (about 56 times 
the human dose on a body surface area basis) and in rabbits at doses up to 69 mg/kg/day (about 56 times the human dose on a body surface area 
basis) did not disclose any evidence for a teratogenic potential of omeprazole. In rabbits, omeprazole in a dose range of 6.9 to 69.1 mg/kg/day 
(about 5.5 to 56 times the human dose on a body surface area basis) produced dose-related increases in embryo-lethality, fetal resorptions, and 
pregnancy disruptions. In rats, dose-related embryo/fetal toxicity and postnatal developmental toxicity were observed in offspring resulting from 
parents treated with omeprazole at 13.8 to 138.0 mg/kg/day (about 5.6 to 56 times the human doses on a body surface area basis). There are no 
adequate and well-controlled studies in pregnant women. Sporadic reports have been received of congenital abnormalities occurring in infants born 
to women who have received omeprazole duling pregnancy. Nursing Mothers The excretion of esomeprazole in milk has not been studied 
However, omeprazole concentrations have been measured in breast milk of a woman following oral administration of 20 mg. Because esomeprazole 
is likely to be excreted in human milk, because of the potential for serious adverse reactions in nursing infants from esomeprazole, and because of 
the potential for tumorigenicity shown for omeprazole in rat carcinogenicity studies, a decision should be made whether to discontinue nursing or 
to discontinue the drug, taking into account the importance of the drug to the mother. Pediatric Use Safety and effectiveness in pediatric patients 
have not been established. ADVERSE REACTIONS The safety of NEXIUM was evaluated in over 10,000 patients (aged 18-84 years) in clinical 
trials worldwide including over 7,400 patients in the United States and over 2,600 patients in Europe and Canada. Over 2,900 patients were treated 
in long-term studies for up to 6-12 months. In general, NEXIUM was well tolerated in both short- and long-term clinical trials. The safety in the 
treatment of healing of erosive esophagitis was assessed in four randomized comparative clinical trials, which included 1,240 patients on NEXIUM 
20 mg, 2,434 patients on NEXIUM 40 mg, and 3,008 patients on omeprazole 20 mg daily. The most frequently occurring adverse events (21%) in 
all three groups was headache (5.5, 5.0, and 3.8, respectively) and diarrhea (no difference among the three groups). Nausea, flatulence, abdominal 
pain, constipation, and dry mouth occurred at similar rates among patients taking NEXIUM or omeprazole. Additional adverse events that were 
reported as possibly or probably related to NEXIUM with an incidence < 1% are listed below by body system: Body as a Whole: abdomen enlarged, 
allergic reaction, asthenia, back pain, chest pain, chest pain substernal, facial edema, peripheral edema, hot flushes, fatigue, fever, flu-like disorder, 
generalized edema, leg edema, malaise, pain, rigors; Cardiovascular: flushing, hypertension, tachycardia; Endocrine: goiter, Gastrointestinal: 
bowel irregularity, constipation aggravated, dyspepsia, dysphagia, dysplasia Gl, epigastric pain, eructation, esophageal disorder, frequent stools, 
gastroenteritis, Gl hemorrhage, GI symptoms not otherwise specified, hiccup, melena, mouth disorder, pharynx disorder, rectal disorder, serum 
gastrin increased, tongue disorder, tongue edema, ulcerative stomatitis, vomiting; Hearing: earache, tinnitus; Hematologic: anemia, anemia 
hypochromic, cervical |ymphoadenopathy, epistaxis, leukocytosis, leukopenia, thrombocytopenia; Hepatic: bilirubinemia, hepatic function 
abnormal, SGOT increased, SGPT increased; Metabolic/Nutritional: glycosuria, hyperuricemia, hyponatremia, increased alkaline phosphatase, 
thirst, vitamin B12 deficiency, weight increase, weight decrease; Musculoskeletal: arthralgia, arthritis aggravated, arthropathy, cramps, 
fibromyalgia syndrome, hernia, polymyalgia rheumatica; Nervous System/Psychiatric: anorexia, apathy, appetite increased, confusion, depression 
aggravated, dizziness, hypertonia, nervousness, hypoesthesia, impotence, insomnia, migraine, migraine aggravated, paresthesia, sleep disorder, 
somnolence, tremor, vertigo, visual field defect; Reproductive: dysmenorrhea, menstrual disorder, vaginitis; Respiratory: asthma aggravated, 
Coughing, dyspnea, larynx edema, pharyngitis, rhinitis, sinusitis; Skin and Appendages: acne, angioedema, dermatitis, pruritus, pruritus ani, rash, 
rash erythematous, rash maculopapular, skin inflammation, sweating increased, urticaria; Special Senses: otitis media, parosmia, taste loss, taste 
perversion; Urogenital; abnormal urine, albuminuria, cystitis, dysuria, fungal infection, hematuria, micturition frequency, moniliasis, genital monil- 
iasis, polyuria; Visual: conjunctivitis, vision abnormal. Endoscopic findings that were reported as adverse events include duodenitis, esophagitis, 
esophageal stricture, esophageal ulceration, esophageal varices, gastric ulcer, gastritis, hernia, benign polyps or nodules, Barrett's esophagus, and 
mucosal discoloration. Two placebo-controlled studies were conducted in 710 patients for the treatment of symptomatic gastroesophageal reflux 
disease, The most common adverse events that were reported as possibly or probably related to NEXIUM were diarrhea (4.3%), headache (3.8%), 
and abdominal pain (3.8%). Postmarketing Reports — There have been spontaneous reports of adverse events with postmarketing use of 
esomeprazole, These reports have included rare cases of anaphylactic reaction and myalgia, severe dermatologic reactions, including toxic 
epidermal necrolysis (TEN, some fatal), Stevens-Johnson syndrome, and erythema multiforme, and pancreatitis. Very rarely, hepatitis with or 
without jaundice has been reported. Other adverse events not observed with NEXIUM, but occurring with omeprazole can be found in the 
omeprazole package insert, ADVERSE REACTIONS section, OVERDOSAGE A single oral dose of esomeprazole at 510 mg/kg (about 103 times 
the human dose on a body surface area basis), was lethal to rats. The major signs of acute toxicity were reduced motor activity, changes in 
respiratory frequency, tremor, ataxia, and intermittent clonic convulsions. There have been some feports of overdosage with esomeprazole. Reports 
have been feceived of overdosage with omeprazole in humans. Doses ranged up to 2,400 mg (120 times the usual recommended clinical dose) 
Manifestations were variable, but included confusion, drowsiness, blurred vision, tachycardia, nausea, diaphoresis, flushing, headache, dry mouth, 
and other adverse reactions similar to those seen in normal clinical experience (see omeprazole package insert-ADVERSE REACTIONS). No specific 
antidote for esomeprazole is known. Since esomeprazole is extensively protein bound, it is not expected to be removed by dialysis. In the event of 
overdosage, treatment should be symptomatic and supportive. As with the management of any overdose, the possibility of multiple drug ingestion 
should be considered. For current information on treatment of any drug overdose, a certified Regional Poison Control Center should be contacted 
Telephone numbers are listed in the Physicians’ Desk Reference (PDR) or local telephone book. DOSAGE AND ADMINISTRATION Please 
see full Prescribing Information for recommended adult dosages for NEXIUM. For Patients who have a nasogastric tube in place, NEXIUM Delayed- 
Release Capsules can be opened and the intact granules emptied into a 60 mL syringe and mixed with 50 mL of water. Replace the plunger and 
shake the syringe vigorously for 15 seconds. Hold the syringe with the tip up and check for granules remaining in the tip. Attach the syringe to a 
nasogastric tube and deliver the contents of the syringe through the nasogastric tube into the stomach. After administering the granules, the 
nasogastric tube should be flushed with additional water. Do not administer the pellets if they have dissolved or disintegrated. The suspension must 
be used immediately after preparation. Special Populations |n adults, no dosage adjustments are necessary based on age, gender, or renal 
insufficiency. For patients with hepatic insufficiency, no dosage adjustment is necessary in patients with mild to moderate liver impairment (Child 
Pugh Classes A and B); for patients with sever liver impairment (Child Pugh Class C) a dose of 20 mg of NEXIUM should not be exceeded, 
NEXIUM is a registered trademark of the AstraZeneca group of companies : 

@AstraZeneca 2005. All rights reserved 
Distributed by: AstraZeneca LP, Wilmington, DE ) 
Product of France \ 
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ATTIC MAKEOVER: AN ODD SPACE TRANSFORMS INTO A COZY RET 


sy ae 


EVERY DAY:IDEAS.£ 
TO WARM gr ire 
YOUR WINTER 


STYLE IS ONL’ 


Search our archives for your favorite 
HB features like “Swatch Watch” and “Hot Dis 
get entertaining tips from style expert 
Carolyne Roehm, and gardening advice 
from Katherine Whiteside, plus use our 
interactive Web exclusives: 


QUIZZES TO" HEEP YOU FIN 
YOUR PERSONAL TASTE 


INTERACTIVE ROOM MAKEOVERS 


MESSAGE BOARDS ON TOPICS FROM 
KIDS’ ROOMS TO SMALL SPACES 





INCREASE YOUR KNOWLEDGE 
OF ANTIQUES WITH 
OUR FURNITURE GLOSSARY 


SUBSCRIBE ONLINE | 


SIGN UP FOR OUR FREE NEWSLETTER| 


www.housebeautiful.cot 





double-drum version in the 
|-toned Solitude pattern in 
bria (#003/02) casts an 
ant glow. 2. The Mustique 
almon (#0021/06) has 

1e verve of a leopard 

t. 3. The same pattern in 
Jued Peridot (#0021/04) is 
bout the interplay of matte 
sheen surfaces. For more 
ils, see Resources. @ 
































DECORATING 


| Paint by the Numbers 


A fresh crop of paint colors entertains the 
offers the chance to pep up every room in 





n 































1. COOK’S BLUE (237) BY FARROW & BALL A deep azure, 
perfect for a dining room accessorized with blue-and-white china. 


2. TANGERINE ZING (132) BY BENJAMIN MOORE A fresh citrus 
hue that would liven up a powder room. 


3. RACER PINK (IBO7) BY RALPH LAUREN THROUGH THE HOME 
DEPOT Paint a faux-wallpaper stripe in the living room. Or cover one 
wall in a room for maximum impact. 








4. BEE A FRIEND (DC1C-20-4), DISNEY LINE BY BEHR THROUGH 
THE HOME DEPOT This bright yellow could emphasize wainscoting 
or moldings in a child’s bedroom, or perk up a piece of furniture. 


5. WATERFALL (2050-50) BY BENJAMIN MOORE A soft 
yet intense blue that would create a soothing atmosphere ina 
master bedroom. 





6. CODE RED (DC2B-70-5), DISNEY LINE BY BEHR THROUGH 
THE HOME DEPOT Paint an entrance hall in this shiny scarlet for 
dramatic effect, and accessorize in black and white. 


7. CAPRI (GH77) BY RALPH LAUREN THROUGH JANOVIC 
Apply this soft green to the ceiling to subtly soften 
a white-walled room. 








IN ICE CUBE TRAY, 
1. Pinwheel (78RR-71/148) 
by Glidden 

2. Orange Blast (DC1B-50), Disney 

line by Behr through The Home Depot 
3. Teresa’s Green (236) by Farrow & Ball 
| | 4.Sonic Boom (DC4B-40-5), Disney line 
| by Behr through The Home Depot 

| 5. Marina by The Silk Trading Co. 
6. Marshmallow by The Silk Trading Co. 
7. Princely Blue (27-7) by Pratt & Lambert through 
| Janovic 
8. Split Pea (16-28) by Pratt & Lambert through Janovic 
| 9. Bali Turquoise (1B28) by Ralph Lauren through The Home Depot 
| 10. Strawberry Crush (74RR-28/432) by Glidden 
11. Key West (BG28) by Behr through The Home Depot 
12. Plum Muscari (30-9) by Pratt & Lambert through Janovic 

| | 13. Blue Reef (1A48-3) by Behr through The Home Depot 
| 14. Sunshine by The Silk Trading Co. 
| 
| 


| 
| 
| 
| 





15. Wildflower Wind (SOBG-72/170) by Glidden 


16. Lattice Red (IBO9) by Ralph Lauren through The Home Depot 
17. Fluff by The Silk Trading Co. 


18. Tangerine Fusion (083) by Benjamin Moore 
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Literary 
Organization 
A cluttered library is 
transformed with simple, 





but ingenious, touches 


ere es 





EVEN THOSE LUCKY enough to have a dedicated 
library—like this Manhattan resident and her hus- 
band—can rapidly find themselves overwhelmed by 
clutter. “I collect photographs and books on fashion, 
photography, architecture, and art,” says the wife, “and 
my husband, who is a food and wine writer, has hun- 
dreds of cookbooks and a wine collection.” 


When the couple moved into the spacious apart- 


Far left: The woo 
shelves, sisal carf 
and stark Roman 
made for an a 
interior. Above: 

room is softened 
lightened with at 
toile on the chairs 
Chelsea Editions 
doorway curtains 
draped shade, an 





painted bookshel 
Floor lamp by Co 
France. Far left: D 
Susan Zises Gree 


ment eight years ago, the library was the only room that 
they renovated. “We made a home for our books before 
ourselves,” she says. But after they finally renovated the 
rest of the apartment, the library looked all wrong. “It was stodgy and 4 


nized,” she says. “It was suddenly obvious that we had to redo that, too.” 


Enter interior designer Susan Zises Green, well known for her warm 


yw 


al | 


ie ~~. used the space for wine rack 
i ; painted both walls and book 
A draped 
replaced a Roman blind, a 


4 fortable interiors. She imme 


took out a large television : 


a muted sage. 


REFLECTIONS Zises Green 
antiqued mirror rectangles by 
Fair on the ceilings to elegant 





WRITE R ROSLYN SULCAS ‘ 5 
PHOTOGRAPHER: BUFF STRICKLAND People don’t think of mirror f 
PRODUCER: ! EL >ETH QUINN library,” she says, “but using 0 


style glass makes all the differ 
and it makes a relatively small 
feel more spacious in a subtle 
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RELIABILITY for real life” JELD WEN. 


WINDOWS & DOORS 





WEN, inc. JELD-WEN, AlternaPlus, IWP and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon, USA. 


\demarks are the property of their respective owners. 


a soft woven carpet in cream took 
the place of a sisal floor covering. 
The room was further softened by 
check curtains framing the door- 
way and toile slipcovers by Custom 
Design Studio on the chairs. 

As a final touch, Zises Green 
covered the ceiling in antiqued 
mirror rectangles. “It opens up 
the room and adds a bit of sparkle 
in a quiet way,” she says. 

Her clients are delighted. “It 
still functions as an office,” says 
the wife, “but it’s also a wonderful 
place to have a glass of wine, read 
the newspaper. Even the dog gravi- 


tates to that room.” @ 


Below left: A chunky chair clutters 
up the room. Right: Zises Green 
opened up the space by relocating 
the reading area and placing an 


elegant bench in front of the desk.. 


ri 


~~ 
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SLEEK AND Sit VERY For this library, Zises Green found a pewter-colored fan wi 
a soft metallic effect by Hunter Fan that glows gently off the mirrored ceiling. Many $ 


stylish contemporary models are now available. Above left: Como fan from G Square 
| 


A} 


hove aht: Modern Ez , j 
dove right: Modern Fan Company’s Ball model. For more details, see Resources. 
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page one: hooded sweater {R40464} 
seaside striped pants {H 
multi-beaded necklace {R§ 



















Grates t 
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page two: ruffled sweater {R23353} 


page three: tapestry jacket {R23221} § 
blouse {R23070} $49 


page four: 





5-pocket jeans {H02600} 
striped scarf {H99944} $ 
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Bamboozled 


Our intrepid treasure hunter catches the latest 
furniture trend with an inexpensive flea market find 


LAST FALL at the High Point furniture market in North Carolina, Edward Ross 
was struck by the resurgence of a material with a retro tiki bent. “Bamboo was 
everywhere,” says Ross, “but it was also really expensive.” So Ross was thrilled 
when he fell upon a circa 1950 bamboo bar at the Chelsea flea market in New York. 
“There was a lot of faux bamboo at High Point, but this bar is made from the real 
thing, with great rattan accents, which gives it a California cool—and it was only 
$45.” A quick paint job and some deft accessorizing with flint glasses and railroad- 
etched tumblers and he was ready for the cocktail hour. 


Va 





















me Or Toe AUNT 


> bamboo furniture can be very valuable, and Ross 
‘suggest painting authentic pieces. “Most 19th-century 
ill have a gorgeous patina,” he says. “Watch for items 
=h golden yellow hue.” 


The bar’s retro appeal 
inspired Ross to outfit it 
with a spread that Lucy and 
Desi would have loved: Mount 
Gay rum, requisite martini fixings, 
and red pistachios. Top left: 
the bar at the flea market; 
below, Ross with his new 
$45 acquisition. 


gjlas inset was an obvious clue that assured Ross the bar was 
1950s; another was that the piece was secured with modern 
an antique would have been fitted with wooden pins and nails). 


onsidering buying bamboo and rattan items at a flea market, 
sturdy, well-made objects. The bamboo should not be 
and any rattan binding should not be fraying. 


’s tight city apartment, versatility is key. The 

y is removable to help with serving and it also folds 
can be slipped into a closet whenever 
sion demands. 


2: MARIO LOPEZ-CORDERO 
GRAPHER: BRENDAN PAUL 
CER: EDWARD ROSS 
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“There was a lot of faux 
bamboo at High Point, but 
this bar is made from the 
real thing, with great rattan 
accents—and it was only $45” 

















FRESH COAT 


*When it came to painting, 
Ross had no problem deciding 
ona color: “Chinese red is 
always in.” But he would have 
also considered Kelly green, 
pink, or basic black. “Any rich 
color would be great.” 


* TO paint the bar, Ross used 
fine #00 steel wool, tack cloth, 
a drop cloth and newspaper, 
painter’s tape, latex gloves, a 
dust mask graded for spray 
paint, and high-gloss paint. 


*Rub the piece down with 
steel wool and use the tack 
cloth to remove any debris. 
If there is a glass inset (such 
as the black Plexiglas here), 
use painter’s tape and 
newspaper to keep it from 
getting sprayed. 


* Work in stages using mask 
and gloves to spray the item 
in even strokes, allowing each 
coat to dry before flipping it 
over to cover every surface. 
Lightly sand the dry paint 
before each subseaiic 

so the paint ac 

Apply at least thr 
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New 2 oz. Benjamin Moore’ Color Sampies | 

make it easier than ever to choose the right color the first time. 
avenient 2 oz. samples are the best way to choose Benjamin Moore® colors. A i 
‘re available in 260 of our best colors - from designer favorites, classic hues : : 
lot new trends. They cover a 2 foot x 2 foot wall area, so you can experiment Benjamin Moore 


rr before you paint the whole room. There's no better way to start a painting 


le only at your participating Benjamin Moore® Retailer. 1-888-BM-COLOR or visit www.benjaminmoore.com 


enjamin Moore & Co. Benjamin Moore and the triangle “M" symbol are registered trademarks, and Color Selection Simplified. and We make it simple. You make it beautiful. are trademarks, licensed to 


Benjamin Moore & Co. Paint color shown in photography can only approximate actual paint color when applied to your wall 


\ 
| 
3enjamin Moore® Color Samples. Color Selection Simplified.™ We make it simple. You make it beautiful. | 
I} 
| 
} 
| 
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Making Magic _ 
Great food, fine wine, and effusive generosity 


converge at an Alabama benefit for children 
with life-threatening conditions. 


[INSIDE BIRMINGHAM’S Bottega restaurant, flutes of Laurent- 
Perrier champagne are being passed to an eclectic mix of West Coast 
Winery owners and local oenophiles. Guests peruse auction hand- 
books and ogle rare wines before sitting down to a sumptuous meal 
prepared by owner and chef Frank Stitt, whose artful reverence for 
Southern ingredients has put this city on the culinary map. 

The scene would be downright 
decadent were it not for a loom- 
ing photograph of a young girl on 
horseback, her hands high in the 
air as she gallops along a beach. 
The expression on her face is 
at once ebullient, concentrated, 
and memorable—qualities the 
handbook might attribute to a 
fine burgundy. The photo also 
offers evidence that the evening 
is about much more than auction- 
ing expensive wines. 

The event is the annual fund- 
raiser for Magic Moments, > 





Clockwise from top: Auction cofounder Tony Me 
places a bid. Lot 48’s offer of “red wine and red 
meat for 10 couples” includes Oregon Pinot Noi 
Paddles bearing a child’s profile await patrons. 
Imperials (6-liter bottles) of Grace Family Viney: 
Cabernet Sauvignon were etched and hand-pail 
with the Magic Moments logo. The bidding begi 
Entrance to the Bottega restaurant. 
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| YOU 
MAKE IT 
‘OSSIBLE. 





Ir help, inner-city children can be 
hildren. They can swim in a lake and 
efoot in the grass for the very first 
because of your donation to The 
r Fund. With support from people 
we send thousands of city children 
untry to visit volunteer host families 
lence summer camp. You can make 
nce in a child's life. For $565 you 
! them to the country for two weeks. 


-all, write or log on to donate or 
4 as a Fresh Air Fund host, and 
n reach beyond the end of the line. 


*resh AIP fund 


ng children since 1877 


Third Avenue 14‘ Floor 
New York, NY 10017 


1-800-367-0003 
'WW.FRESHAIR.ORG 


nual financial report may be obtained from The Fresh Air 
Avenue, 14” Floor, New York, NY 10017 (212-897-8900) 
ork State Attorney General's Charities Bureau, Attn: FOIL 
Jway, New York, NY 10271. ©2004 The Fresh Air Fund 
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OLD WORLD CHARM. 
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Tint Collection 
Welcome to the wonder of all-weather wicker by Agio. 
ou'll create an aura of warmth, comfort and hospitality that will 
sport you and your guests to new levels of enjoyment. And with 
Agio, you're assured the durability and ease of care that makes 


outdoor entertaining a lasting pleasure, season after season. 





The beauty is just the beginning. 


To find the nearest Agio retailer, visit www.agio-usa.com. 
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an organization that grants wishes 
to Alabama children with chronic 
life-threatening or life-altering con- 
ditions. It was founded 20 years 
ago by Shelley Clark, a determined 
mother whose child survived a liver 
transplant. 

Since its inception, the charity has 
never turned down a child who met 
its criteria—a remarkable feat made 
possible in great part by tonight’s auction. “We're homegrown,” explains Clark, who 
asked neighborhood children to come up with a name for the cause. “One magic 
moment lasts a lifetime,” was the slogan they proposed, never realizing it would 
ultimately reach 3,200 children. 


Dinner is a 1 


marked by that particular gentility characteristic 
of black-tie ever uc. Guests converse while being served red snapper 
en papillote and chick hite truffles. Once plates are traded for 


paddles, however, the pa |. The auction is altruistic theater, > 
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Clockwise from | 
Chef Frank Stitt p 
the final touches 
his chicken pailla 
Three jeroboams 
liter bottles) of Cl 
de la Roche gran 
represent the win 
Rosalind and Jac 
Seysses, the aucti 
honorary chairs. 

Sybil Sylvester do} 
her talents by arra 
locally grown call 
and hydrangeas f¢ 
event. Potential bi 
leaf through auctid 
handbooks, which 
filled with quotes ¢ 
as this one from D) 
Johnnes: “Breakin! 
bread and sharing| 
are the most symb 
acts of generosity 
and peace that | kr 
of.” Red snapper e 
papillote arrives as 
first course. 
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and cross-room banter seems to increase with each glass 
cru. As cases of Bordeaux and Chardonnay go for seve 
their value, auction cofounder Tony Meyer swaps smi 
Rosalind and Jacques Seysses, honorary chairs and owne 
French winery Domaine Dujac. From the bar, Stitt and] 
Pardis, who chairs the event, take in the drama as if wate) 
last minutes of a close football game. 


When the wine auction ends, a separate event begi 





auctioneer announces that Children’s Hospital needs suk 
funding for a hem 

oncology fellow wha 

pursue research tha 

, potentially render 

} Moments unnecess 

many patients. He 
contributions and tl 
dles go up. Within f 
his cry rings out like 
ery rhyme: “And the 
shall have their felloy 


The evening is oy 





paddles go down, bu 
have been raised thatt 
fewer children will 


wish for a horseback! 





Clockwise from top: The 
British auctioneer David 
Reynolds orchestrates the 
bidding as guests grow 
livelier. Dessert is a Frank Stitt 
study in pears: tart, panna 
cotta, and sorbet. Earnest 
bidders remain mindful of the 
auction’s cause. Party favors 
of Bottega olive oil, infused 


in-house with herbs and 
spices, ensure that no one will 
2>mMpty-handed. For 


mor 1etails ee Resour 
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Your nearest and dearest can ruin your 
furniture in no time. And there are 
two things you can do about 
it. Replace it. Or recover 

it. At a fraction of the cost 
with ready-made Sure Fit 
Slipcovers. The ONLY 
patented slipcover that 
holds up wash after wash! 

At Sure Fit, quality is our 
commitment and you can 
feel the difference with 

our hundreds of upholstery 
weight fabrics in colors, 
patterns and sizes to fit your 
furniture. The Stylish, Easy, 
and Affordable way to 


change your look now. 


merowsor | SURE FIT 


. cal 


Swatches available. 


conta 


ae Tailored Wrap Fit Performance Twill: Stain and Wrinkle Resistant Fabric y 
; ® 
URE FIT 


For a FREE catalog call 1-800-914-7743 


Buy online at www.surefit.com 
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In the living room, a Syrian 
side table inlaid with mother- 
of-pearl stands next toa 
two-way chaise upholstered in 
chartreuse linen from Dedar. 
The star-shaped pattern of | 
nailheads on the leather- 


eT Teenie lola aatl es 


the star-shaped als tbe lols 
of silk and trimmed with suede 
ribbon—on the ceiling. Th 
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WHEN A DESIGNER and his cl 
click, anything is possible. The y 
couple had a big contemporary hou 
a suburb of Boston. “It was bland 
bright and all the rooms flowed into 
other,” says the wife. “How do you « 
rate when you have basically one wall 
ning through the whole place? I kr 
needed help.” She spotted Frank R 
work in the Boston Globe and callec 
up. “I had never worked with a des 
before, but he was really nice and d 
to-earth and he wasn’t put off by our 
dren.” And the children, ranging it 
from two to twelve, liked talking to. 
because he actually listened. The hus! 
who was not the sort to concede every 
orating decision to his wife, complete 
chorus of approval. 

In fact, the husband came to the 
with very defined tastes—his bachelo 
was an ode to black leather and chr 
The wife, on the other hand, wante 
children to grow up in a warm, jo 
colorful environment. “The husba 
a modernist and the wife is more 
bohemian,” says Roop. “The chall 
















This page: The corner banquette is 
covered in Donghia’s moleskin chenille 
and several of the pillows are made 
from Indian saris. The hand-tinted paper 
on the walls and ceiling is Caravan by 
Oe : Cannon/Bullock. The painting Is by 
Se Bernd Haussmann. Opposite: 
easy chairs flanking the 
covered in a woven silk canva 
Calvin. Opposite bottom: De 
Frank Roop smoothed 

















illing in the risers 
and replacing metal balusters with 
warmer woo wall is covered in 
luxurious le 









was to come up with something that captured both of 
their desires.” 

The couple was in the process of expanding the house, 
working with architect David Durrant who had built it 
in 1988 for a smaller family. Roop had been thumbing 
through a book on Morocco and the intense blues and 
greens were still reverberating in his head when he met 
the family. He thought, why not use that kind of deep, 
saturated color and combine it with streamlined furni- 
ture in bold, curvilinear shapes? “Think of it as exotic 
modernism,” he says. 

“I’ve had friends gasp when they turn the corner and 
see that living room,” says the wife. It’s as if color is not 
merely applied to the walls and the furnishings; it seems 
to be embodied in the room itself. The walls and the ceil- 
ing are covered in squares and rectangles of softly tinted 
handmade paper that give the whole room a glow. “When 
you walk in, you don’t feel as if you’re in a cold, contem- 
porary house,” says the wife. “Instead, you get this warm, 
enveloping feeling.” 

Roop bravely mixes hot and cold colors to create what 
seems like a riotous blur, but there is a plan to his palette. 
The major pieces of furniture are upholstered in cooler 
olives and taupes, while the hot pinks and reds are saved 
for the accessories. Take lampshades, for instance—usu- 
ally a pale, innocuous cream that recedes into the back- 
ground. Not here. Roop’s lampshades are azure and 
indigo and orange. “I use them as pops of color to ani- 
mate a room, and when they’re lit up at night they’re daz- 
zling,” he says. 








This page, top: Two wrought-iron lamps by René Pro 
flank a1940Os Groves Brothers drinks table. Below: Fr 
Roop designed the sturdy maple chairs with periwink 
blue cushions for the open-air porch. Opposite: Fren 
1940s chairs surround a vintage rosewood dining tab 
by Louis Sognot. 
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kind of craftsmanship that 


Roop specializes in the 
delights the eye. Every curtain is personalized, often cut 
and stitched out of different bands of fabric. Much of the 
furniture is custom-made (borrowing a few curves from 
the spiraling staircase). But in this project, one detail 
stands out: nailheads— 180,000 to be exact. “I know, 
because I counted,” he says. “Each one was applied by 
hand. It’s like a little bit of jewelry.” Notice how the nail- 
heads catch the light as they accentuate the swoop of the 
spoonback chairs and define the lines of the sofa. The 
big square leather-upholstered coffee tables (more kid- 
friendly than glass) are patterned with Moroccan stars 
and topped with tiles made of mother-of-pearl shells. “Tt’s 
unusual, but that’s a positive for these people,” says Roop. 
The wife nods. “We were good clients. Frank is looking 


to clone us.” 


I Re i i secant spans oo apy 


Stihl ee oe rR CR 


eerie 
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Their rapport is one reason why the house wot 
well. The designer and clients were in sync, and eve 
felt free to express their own creativity. Each child wi 
with Roop to design his or her own room. But whe 
five-year-old daughter asked for Disney princesses, 
balked. Instead, he steered her toward the concept 
Indian princess’s room, with luminously striped wal 
a tented canopy. “It’s a room that can grow along 
her,” says the wife. “Frank has given us all a bea 
place to live, but nothing is so precious that it’s off 
to the kids. He understood us. Now he’s practical 
of the family.” @ 
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two vintage nightstands. Oppos , clockwise 
per left: The 12-year-old want ‘0 feel as if he 
ing on a coral reef, with sea-blue walls and a 
ard embroidered with red Ultrasuede. African 
are painted on the walls of his brother’s room; 

is meant to suggest a safari tent. A Murano 
jandelier hangs in the Indian princess room, 

ivid Roman shades ec he striped walls. 

sered pillows add shimmer to a reading nook. 
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’ from the Mediterranean in southwestern 


ITY MII 





xe overlooking a vast and fertile valley, sits 
xf Carmona, famed for its Roman gates and 
‘naissance and Baroque churches, winding 
ts, and inviting tapas bars. But until 1991, 
en Marta Medina, an art historian trained in design, fin- 
ished converting a grand but badly deteriorating 16th-century 
palace into a luxurious hotel, the village had no lodgings com- 
parable to its remarkable attractions. 

Now Carmona boasts what Medina describes proudly as 
“a cultivated and modernized Spanish palace,” glamorous 
enough to entice visitors 
on its own. “I want peo- 
ple to experience the way 
aristocrats once lived in 
Spain,” she says. 

Medina, whose own 
family history can be 
traced back to the 13th 
century in Seville, had 
strong feelings about the 
restoration of the Casa 
de Carmona, which took 
five painstaking years to 
complete. “I wanted to 
retain as much as possi- 
ble of the building’s orig- 
inal construction,” she 
says, “and the very special 
details such as the mosaic 
tiled stairways, doors, and 
intricately carved wooden 
ceilings. But I did have 
to make one structural 
change. These southern 
palaces were built to avoid 
the heat, and consequently 
were quite dark.” 

To bring in more light, 
she added windows on two 
of the facades, copying the 
original windows on the other side of the building. The entry- 
way, reception area, and colonnaded galleries were painted in 
shades of terra-cotta, set off by harmonizing reds and pinks 
for the upholstery, draperies, and rugs in the library and chess 
room. “I did not invent anything,” says Medina. “Instead | 
used colors that were common in the 17th century before peo- 
ple covered them vhite chalk paint supposedly to fight 
the plague.” 

To duplicat inal appearance he maim rooms: 
Medina hire 1 IGth=cenau 
patterns on th nd formal 


blue drawing rox 1 mo 
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the many antiques Medina inherited from her family. 
room contains a graceful Victorian sofa and a Georgi 
now transformed by blue Laura Ashley prints. To 
room cozier, she put in a chimney and added a 17thg 
Baroque fireplace surround. A sumptuous arabesque-pg 
wool rug, which was woven in the 1920s at the Spanish} 
tapestry factory in Madrid, adorns the stone floor. | 


ury establishment that offers all the amenities of a lavish 
residence—the Casa de Carmona boasts wonderfully pg 
ized service, a pretty swimming pool, an open bar in thé 
a chess room equippt 
a variety of games, af 
ble bathrooms. Buti 
attention to small 
ments rather than exj 
accoutrements that 
the real impact. 
craftsmen from Cat 
which is known for it 
workers, made furni 
supplement the an 
and prestigious pal 
were acquired at au 
Among the most st 
is a 1919 reproducti 
Van Dyck self-portr 
hangs on a wood-p 
wall in the library. 
The accommodati¢ 
clude 12 deluxe rooms 
bedroom apartment, 
grand suite. Most ope 
one of five interior 
yards, while their shu 
windows overlook ga 
or the small plaza in ff 
the hotel that belongs 
property. This tradi 
Renaissance layout is 





Mudejar style often s¢ 
Andalusia, so named for the Moors whose culture domi 
the region from the.8th to 13th centuries. This dominan 
metrical character, distinctly Islamic, also emerges con} 
ously in the accessory crafts; tilework, brickwork, wood ca 
plaster carving, and ornamental metals, examples of whic 
all be seen in the hotel. 

These typical Andalusian courtyards offer tranquillit 
respite from the hot summer sun, and are among the h 
special glories. In each one, orange trees have been pl 
around a bubbling fountain. In warm weather, Andal 
specialties like gazpacho, meat stews, and fish with 


are served alfresco in any of the courtyards. Colont 











This page: Guest rooms open onto 
high-arched colonnaded galleries ©’ 
encircling five courtyards, all 
planted with orange trees and 
aspidistra plants. Opposite: A 
porter, smartly attired in a long 
jacket modeled. after 18th-century 
Spanish household uniforms, 

stands inside the hotel’s imposing 
400-year-old mahogany front door. 
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Mounds of roses 
(Rosa ‘Cliffs of 
Dover’) were planted 
| around the lily pooi 

in this Washington, 
| D.C., garden. Across 
| the terrace, the 

SIAM aman-colored 

ex ioltating bark 
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level of the garden contr st 
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SCORES OF BOOKS have been written on small gardens. (A recent search 
on Amazon.com turned up 771 titles on the subject.) But there’s an easier path 
than attempting to wade through them all: You can learn everything you need 
to know from the pithy opinions of landscape architect James van Sweden, who 
has designed more than 100 townhouse gardens since he and Wolfgang Oehme 
began their practice in 1977. 

This glorious two-level example behind a 19th-century house in the George- 
town neighborhood of Washington, D.C., offers illustrations of van Sweden’s 
best advice. He never wastes space on a lawn unless a client wants it for children 
or dogs; he prefers clean, geometric shapes because curved lines can make a 
small space look even smaller; he designs for maximum visual impact and plants 
for year-round interest. “It’s the only view you've got. Make it beautiful.” 

Van Sweden disdains the idea that contained spaces call for trees and shrubs 
to match. “Nothing makes a small garden look dinkier than small plants,” he 
says. In his own Washington garden—only 17 feet wide—van Sweden planted 
a stand of huge Miscanthus, and while there are no grasses here, roses on the 
pool garden on the upper level are planted in masses for a similar effect, as are 
hydrangeas and Tradescantia. Trees were so large they had to be lifted by crane 
over the wall. “Tall trees create a transition between the scale of the four-story 
house and the garden,” says Ching-Fang Chen, the project manager. 

Van Sweden feels the same about water features as he does about plants. “The 
bigger the pool, the better the garden,” he says. “In Japan it’s not unusual for 
a lily pool to occupy one third of the garden. Making it big makes an impact.” 
There is another advantage, as Sheila Brady, van Sweden’s partner on the project, 
points out: “With the reflection of so much sky the garden feels even larger.” 

Setting the pool and terrace at an angle to the house and white-painted brick 
walls also makes a huge impact. “Turning the terrace at a 20-degree angle to 
the house created just the right visual tension,” says van Sweden. “A garden is 
so predictable if everything lines up with the house or with the property lines. 


In a limited space, you need some pizzazz.” @ 
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19th#ee tury console, with < je top, 

is in @ Louis XVI style. « apeve: In 
electrical fire burned the Wieners’ 

> ground. 


. Gottsegen, Cox Archi iedeee'c of New 
1e house in stone. Below: 
Heissmann of Albert Hadley. 








When a Connecticut 5 ee 


yuse burns down, tts 





resilient owners find 


their true colors 


Writer: Stephen Henderson 


Photographer: Don Freeman 
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“THIS PLACE Has been through hell,” says Michael Wiener, of the weekend 
house tHat he and his wife, Zee, own in Roxbury, Connecticut. With its warm 
and inviting interjors, its hundred acres of exquisite landscape, and superb col- 
lection gf outdoor sculpture, “heavenly” is a word that more readily springs to 
mind. But Wienet is referring to an awful afternoon almost five years ago, when 
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restored. All the furniture and artworks in the upstairs 

bedrooms, however, were completely destroyed. 
] Undaunted, the Wieners decided to build again 
| on the same footprint, this time in stone rather than 
wood, “and to commercial code, not residential,” says 
Michael. “We have sprinklers, and all the electrical 
wiring is wrapped in metal.” To replicate and, where 
possible, improve on the previous floor plans, Nor- 
| man Cox of Franke, Gottsegen, Cox Architects in New 
York was engaged. Then the couple called Albert Had- 

ley, possibly America’s most celebrated designer, who 





had previously worked on the interiors in their original 


Connecticut house. 
“TAKING THE LONG VIEW,) 


a story about the magnificent 
vistas surrounding Michael and Z 
Wiener’s house was published in 
House Beautiful’s January 2005 
issue, accompanied by Michael’s 
photographs. The very definition 
of hands-on homeowners, the 





Wieners designed their gardens 
and landscapes themselves. “I 
Page, one of the mid-20th-cent 


greatest landscape designers 
and author of The Education of a 
Gardener, was their chief inspirat 


Left: Heissman faithfully 
reproduced the living room 
decor originally designed by Tice 
Alexander. Custom glazing on 
walls by John Weidl. Opposite: 
Louis XV-style bergeéres are 
upholstered in Exotic Column by 
Christopher Norman. Above the 
19th-century French marble mantel! 
hangs a Regency-style mirror, 
flanked by Chinese Chippendale 
giltwood sconces. 
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Clockwise from above left: Louis XVI dome-top 
bergére in entry hall is upholstered in Okani 
Strié by Summer Hill Ltd. Eight-panel Chinese 
coromandel screen is from the late 18th century. 
Entry hall wallpaper is George Spencer’s Palm 
Stripe. The 18th-century walnut enfilade is French. 
The kitchen’s custom-designed Bonnet cooking 
suite is from Maverick Cuisine. Opposite: The 
dining room has a Regency mahogany table and 
chairs with quatrefoil backs. Red-painted tole 
chandelier with Chinoiserie design is circa 1860. 


Worried that Hadley might be too busy to once 
again take on the enormous 13,000-square-foot 
project, Zee was relieved to hear him say, “Face it, 
baby, we are going all the way together!” She sighs 
at the memory. “I was so grateful.” Hadley created 
a new stone terrace out back and refenestrated the 
house by replacing the previous fan-tops on the Pal- 
ladian windows with rectangular transoms. Four 
upstairs bedrooms flipped positions so that the larg- 
est suites—which had overlooked the driveway—now 
enjoy magnificent views of the gardens and surround- 
ing countryside. 

A little-used billiard room became what Zee calls 
“a male fantasy of a media room.” Here Mi hael, 
who is the retired cofounder o! nfinity Broadcasting 


(which first gave a national pla n to both Howard 


§ i plat ) th Howard 
Stern and Don Imus), indulges his passions fi 


or pl 


tography, film, and architect 
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Opposite: Library carpet is 
‘tefontaine from Patterson, Flynn & 
Martin. Bridgewater sofa from De 
yelis is upholstered with Albany silk 
henille by Christopher Norman. De 
elis club chair is covered in Concini 
1 Claremont. This page, both views: 
The master suite’s trellis-patterned 
carpeting from Patterson, Flynn & 
tin; Venetian plaster and wax walls 
‘e custom-striped by Carol Kemery 
Jonathan Allen Preece. Floral print 
) curtains, as well as valance on the 
~poster canopy bed is Roses Mono 


from Bennison Fabrics. 


; the new house rose, literally, 
its ashes, designer Harry Heiss- 
. of Albert Hadley had the double 
enge of faithfully reproducing 
in rooms—such as a living room 
Alexander had decorated previ- 
—while completely reinventing 
areas. 

-e explains about the living room: 
rything in there was pale peach 
rreen, with celadon walls—it was 
1ost soothing room I’d ever been 
), we wanted it to stay exactly the 
way.” This Heissmann managed to 
nplish, right down to re-creating 
ue rugs destroyed in the fire by 
ig copies woven in China. 
sewhere though, a subtle change 
place. “Before, the house’s overall 
te was more neutral, and this no 


‘r seemed fresh,” he says. “I also 








ERROR IRN rac moments com 


| 





Opposite: Hadley believed strongly 
t the master bathroom should be as 
I as the rest of the house. Caramel- 
icolored onyx floor, tub deck, vanity 
s, and double shower all customed- 
pred by Puccio Marble & Onyx. This 

} page, clockwise from top left: Wax- 
ist tree table base in guest bedroom 
| from Far Eastern Antiques. Charles 
of London club chair with matching 
itoman by De Angelis upholstered in 
nscolombe by Pierre Frey. The guest 
_ bedroom has custom wall covering 
-esigned by Albert Hadley. For more 
details, see Resources. 
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think one of the reasons they wanted a bit more color was 
to banish bad memories of the fire.” 

“Harry and Albert presented color schemes that were 
dramatically wonderful, and so out of the box in terms of 
my thinking,” Michael recalls. “It was the most refreshing 
thing we could possibly imagine.” So, a guest room was 
glazed with bright persimmon. The library, once paneled 
in mahogany, was reimagined in a deep, Prussian blue. 
And the faux bamboo walls in the dining room were 
transformed into the fanciful scenes of L Hindoustan wall- 
paper from Zuber & Cie, with the ceiling tiled in squares 
of opalescent silver. “I said, “Is this going to look like a 
Chinese restaurant?” Zee recalls. “But then the chande- 
lier went up, and our dining room glowed with darts of 
light. It was absolutely breathtaking.” 

While these vibrant alterations have allowed the Wie- 
ners to put their losses behind them, Michael admits 
there’s still one color he dreads seeing. “Every weekend, 
when we roll into the driveway, I just hope the sky abeve 
our house isn’t glowing pale orange,” he says. “When | 


don't see that, I relax.” @ 
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RAINBOW GLOV 


Luminous and evocative, midcentury European | 
art glass brings a splash of color to any intel 











ae] 


Bold architectural fa: == anc a vivid ace : ~ 5 
a 1 a Vivid asso; ent of rich hues are hallmarks of Scandinavian and Italian cased glass from 


1950s and’60s. This sii. ~ oy OF Bath Fi i - 
BeBtGry a vintace A or ee “unctional and decorative wares was assembled from the shelves of The Et 





attan. “Glass of this period harmonizes beautifully with modern mi vit 
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Producer: Edward Ross Photographer: Darrin Haddad 


able color into a room,” remarks store owner Stephen Saunders. 
p up a space’s color quotient and add greatly to its interest level. 
” Eor more details, see Resources. @ 


ors and is a great way to introduce strong and mov 
laying clusters of same-color groupings really pum 
lera well-lit wall arrangement of glass in lieu of anew paint job. 









Designers William Diamond and 
Anthony Baratta let a color-crazy 
chent's beautiful bright eyes 
set the tone for a bold interior 

in Connecticut 





Writer: Rebecca Knapp Adams 


Photographer: Tria Giovan 


Producer: Doretta Sperduto 





This page: Anne and Joe Niciforo’s 
Connecticut entry hall features a 
hand-stenciled faux-marquetry 

floor designed by William Diamond 
and Anthony Baratta. The wing 
chairs, covered in Grey Watkins teal 
damask, were also designed by the 
duo. French doors open onto the 
living room. Opposite: Detail of the 
wing chair, with decorative nailheads. 
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ANNENMJICIFORO was in her twenties, she lived 
Aw York and'worked as a nurse at what was then New 
York Hospital. She wore white by day and black by night: 
the uniforms, respectively, of nurses and New Yorkers. 
Much has changed for Niciforo. Today, at 45, she is raising 
a family just outside the city in Connecticut, and embraces 
in both her wardrobe and her home a palette that would 
make Matisse swoon. 

“Anne, more than any client I’ve ever had, is obsessed 
with color,” says William Diamond, half of the New York 
design team of Diamond Baratta Design and no cow- 
ard with the color wheel himself. “She wears chartreuse, 
magenta, hot pink, shocking salmon. And she has intense 
clear blue-turquoise eyes that get even brighter around 
strong color. When we first presented choices, Anne always 
went for the most intense clarity of color.” 




























8: One of a pair of bergéres 

i fabric designed by Diamond 
kta flanks the living room 

_An antique giltwood mirror 
-ethe white mantel, which 

jinst the salmon-colored walls. 
e andirons are from Danny 

iro, Ltd., in New York. Opposite 
ter plaques from London’s 
Coilection emulate Wedgwood 
inthe entryway. Below: A 

‘ing room gave the designers a 
6 employ a print called Tribute 
vier on the sofas. A bright 

e velvet on the chair to the 

the window grounds the room 
yuse’s Overall color scheme. 
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David Me( 2auley mixes midce ‘ntury 
flourishes, clean-line d fur niture, and bold hues 


ina Los Angeles house 
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HIGHSSGHOOL IS NOT USUALLY 


the place where people meet their inte- 


rior designer. But that’s exactly how 
Gary and Nada Safady found David 
McCauley for their brand-new house in 
the Brentwood area of Los Angeles. 


Gary, a successful developer, had dis- 





covered by chance that McCauley—an 
old acquaintance from high school in 
Stockton, California—had hit it big in 
interior design as the decorator for rock 
star Sheryl Crow. The Safadys invited 
him over to chat about the 10,000- 
iare-foot house that architect Jim 
was building for them, and 


rt was immediate. 





“We wanted it to be comfot 
and European—and at the same 
we wanted it to be new, not a gran 
house,” says Nada, who, like het 
band, is of Lebanese descent. 

What this well-traveled coup 
is a worldly house that draws 
many different eras and countri 
like a really eclectic look, beca 
think things are really rigid and k 
when they’re just rooted in one fF 
ular style,” says McCauley. “I th 
gets very stagnant.” 

No chance of that chez S 
McCauley loves the swinging 60: 


pieces from that era can be fou 


Opposite: The den’s fireplace was 
custom-made in Italy. McCauley 
reupholstered two of the Safadys’ 
wing chairs in an oatmeal tweed 
by Rogers & Goffigon. Left: In 
another view of the den, Italian 
lamps from the 197 re carved 
in shape of horses’ heads. The 
curtains are a wool gabardine in 
cardinal red. Below left: The pool 
house has a Mor an theme, 
including McCauley’s own woven- 
leather ottoman with Scalamandre 
fringe. Below: 1960s porcelain foo 
dogs guard the master bedroom 
French armchairs from the 1930s 
upholstered in blue velvet look 
great with a zebra rug 
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abundance in Los Angeles. So he sprinkled midcentury fun 


iseseh 


fr 


all over the house—headboards and mirrors that career with 


arefele: 
4 


curves, an operatic crystal chandelier in the living room, and 


fefele 
= 


bright blue foo dogs in the master bedroom. Classic 1960s 


ZS 


globe lights hang over the breakfast table, too. 
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In his own designs for sofas and armchairs, however, 


he opted for a squared-off look. “I tend to like clean-lined 
furniture pieces, which are set off against the flourishes of 
the objects,” says McCauley. 

Many elements of the house were customized—the marble 
fireplaces were all made in Italy and McCauley had pieces made 
for a few spots where vintage pieces or antiques didn’t look 
right. For the wall behind the fireplace in the den, he ordered 
a six-foot-tall mirror: “In a house with high ceilings and tons 
of space, smaller pieces tend to get swallowed.” 

The Safadys like color, and they got a palette that does not 
adhere to the rules. Gilt wallpaper makes the living room luxe, 
and McCauley managed to work in most other colors—pink, 
yellow, bright blue, deep red, and apple green—somewhere in 
the house without setting them at war with one another. 


The graphic combination of black and white also gets a 





workout from a Scalamandré stripe that covers the sofa and 
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“We wanted the house to be comfortable and Kuropean- 


and at the same time new, nota oneavavernn s house 


curtains on a large stair landing, in the 
plaid Ralph Lauren wallpaper on the 
ceiling of the game room, and in two 

zebra rugs (one real, one faux). 
McCauley’s penchant for chocolate 
brown was also fine by the Safadys 
although they almost balked when it 
“You don’t 


want it to look dark and claustropho 


came to their bedroom. 


] 


bic,” says Nada. “But I love ilt 
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It feels warm and cozy and at the same 
time, cool and elegant.” 

The designer’s core aesthetic is 
revealed in the contrast between the gilt 
swirls of the Italian 1960s headboard 
and the rest of the bed. “I wanted it to 
be clean because the actual headboard 
is So over-the-top fussy,” says McCauley. 
‘I like the juxtaposition of that with the 


: . 
clean lines of the coverlet. 


b] 


In the hot pink bedroom of t 
Safadys’ eldest daughter, Tatiana, 
such restraint was employed—as 1 
red velvet headboard combined w 
a pink and yellow paisley coverlet in 
cates. She was thrilled with the rest 
as were her parents. Such success! 
collaborations between designer a 
client could end up giving high sch 


reunions a good name. @ 

























Caramelized banana rounds hide a layer 

of almond filling in individual tarts made 
with puff pastry; brown linen velvet in 
background from Scalamandre, terra-cotta 
tile from Country Floors. Opposite: Ready- 
made pastry combines with classic chocolate 
truffle filling—perfect accompanied by a 

tall glass of milk; serving board from West 
Country Antiques, linen napkin from Sferra. 




















's and quince paste pair 
suff pastry for an easy 
white porcelain piece 
Ann-Morris Antiques, 
yround is handmade 
aper from Willem 

s Design Studio. 

site: A savory first 

e is made with dried 
talian cheese, and phyllo 
s; maple carving board 
A.K. Adams. For more 

is, see Resources. 
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SIMON HOPKINSON’S CHOCOLATE TART 

Recipe adapted from Roast Chicken 
and Other Stories by S¢mon Hopkinson 
($15, Ebony Press). 


ready-made 9-inch piecrust 


— 


large eggs 


egg yolks 


WA NH Nh 


tablespoons sugar 


i) 
RS 


cup unsalted butter 


~I 


ounces Green & Black’s organic 
dark chocolate, broken into pieces 


Prebake pastry in tart pan according to 
package directions. Cool and set aside. 

Beat eggs, yolks, and sugar together 
in a bowl until thick. Set aside. 

Place butter and chocolate in top half 
of a double boiler and melt over barely 
simmering water. Allow to cool a little, 
then stir into egg mixture. Pour into tart 
shell. Bake in a preheated 375°F oven for 
5 minutes. Cool. Serves 8. 


BANANA TARTLETS 
Recipe adapted from The Art of the 
Tart by Tamasin Day-Lewts ($25, 
Random House). 
For pastry: 

1 sheet Dufour’s frozen puff 

pastry, thawed 

For frangipane: 


ye 


2 cup unsalted butter, softened 


se 


cup sugar 

egg 

egg yolk 

cup ground almonds 


a es 


tablespoons flour 
For tartlets: 

8 ripe but firm small bananas 

1 tablespoon unsalted butter, melted 
Confectioners’ sugar, sifted 


Prepare pastry: Roll out dough accord- 
ing to package directions. Cut out eight 
5-inch disks. Place on parchment-lined 
baking sheet. Using a sharp paring 
knife, score a circle on the inside of each 
disk to create %4-inch rims. Prick centers 
with a fork. Chill 
Prepare frangi 
mixing bowl, cream tte 


egg, and yolk. Add almond +4 
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and continue beating until smooth. Set 
aside. 

Assemble tartlets: Spoon about 3 
tablespoons of the frangipane into mid- 
dle of each pastry disk, leaving rims 
clear. Place an overlapping ring of 
banana slices on top of frangipane. 
Brush with melted butter and dust 
lightly with confectioners’ sugar. Bake in 
a preheated 375°F oven until bananas are 
caramelized and pastry is golden, about 
30 minutes. Serve warm. Serves 8. 


SAVORY FIG AND CHEESE TART 
Recipe adapted from Marco Perez, 
executive chef of the Park Hyatt hotel, 
Milan, Italy. 
1% cups sugar 
1 cup water 
4 cardamom pods 
1 teaspoon fresh lemon juice 
12 whole dried Turkish figs 


cup mascarpone cheese, room 


xX 


temperature 
Ys cup Gorgonzola cheese, room 
temperature 
tablespoons honey 
tablespoons ground walnuts 
sheets frozen phyllo dough, thawed 
tablespoons unsalted butter, 


we BHM W 


melted 


Combine 1 cup sugar, water, cardamom 
pods, and lemon juice in a saucepan over 
low heat until sugar dissolves. Increase 
heat and bring mixture to a boil. Add 
figs and simmer 5 minutes. Remove 
from heat and cool. Drain and halve 
figs, discarding syrup. Set aside. 

Thoroughly mix cheeses and 2 table- 
spoons honey together in a bowl and set 
aside. Mix remaining %4 cup sugar and 
walnuts together and set aside. 

Place 1 sheet pastry on a lightly 
floured surface. Brush completely 
with butter, sprinkle with a quarter 
of the walnut mixture, and cover with 
another sheet of phyllo. Repeat process 
with remaining sheets. Cut pastry into 
six 4-by-8-inch rectangles. Place on a 
parchment-lined baking sheet. Thinly 


ada of cheese mixture on each 


strip of pastry, leaving a %-inch b 
along the long sides of the rectang 
Evenly divide figs among pastry g 
Fold borders over. Drizzle tops 
remaining honey. Bake in a prehe 
350°F oven until golden, about 20 
minutes. Serve warm. Serves 6. 


APPLE-QUINCE TART 
Recipe adapted from Sullivan Stree: 
Bakery, New York. 
4 large Fuji apples peeled, cored 
and sliced into large wedges 
Ys cup water 
Y%4 cup heavy cream 
Y cup quince paste 
Y%4 cup sugar 
% vanilla bean, split 
1 sheet Dufour’s frozen puff past 
thawed 


Put apples in an 8-inch roasting | 


quince paste, sugar, and vanilla bi 
Pour over apples. Bake in a prehe 


Remove pastry from refrigerator. | 
out on a floured surface into an 114 


ing sheet and refrigerate 1 hour. 

Spoon reserved apple filling in 
center of pastry, leaving a 2-inch bor 
Fold pastry edges to create a rim. 
in a preheated 375°F oven until pa 
is brown, about 30 to 35 minutes. C 
Serves 6. 


CHEAT SHEER 


Thaw phyllo sheets in refrigerato 
overnight. 


Don’t open package until all 
ingredients are ready to be used. 


Unroll sheets and place ona dry 
surface. Cover with plastic wrap 
and a damp towel when not using 


When assembling tart, lightly 
brush a sheet with melted butter, 
starting at the edges and working 
toward the center. Work as quickl} 
as possible. 





Roll up any unused sheets in 
plastic and then foil. Sheets will 
keep frozen for up to 2 months. 
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Beef Bourguignon ¥t 


/S 





Serves 4 ' 


1 whole trimmed beef 
tenderloin (about 6 pounds), tied ) 


salt and pepper d 
1 tablespoon olive oil 


2 pounds carrots, peeled and sliced 
1/3-inch thick 


4 tablespoons unsalted butter 


iq) 


1 small onion, minced 
2 garlic cloves, smashed ) 


11/2 pounds medium cremini 
mushrooms, halved 


1 bag (10 ounces) pearl onions, peeled 
3. strips bacon, cut into 1/2-inch pieces 
2/3 cup beef broth 
1/3 cup sour cream 


meal 1: Filet of Beef with 
Carrots & Mushrooms 

1. Cut off a third of the roast. Wrap in 
GLAD Press’n Seal™ Wrap; freeze for 
another time. 2. Preheat oven to 400°F. 
Season remaining roast with salt and 


iw 


pepper. Heat oil in a roasting pan over 
medium heat. Sear beef, turning occa- 
sionally, 10 minutes. Roast until 115°F., 
40 minutes. Remove. Add 2 tablespoons Supa 
butter, minced onion, and garlic to pan. 
Cook over medium-high heat while stir- 
ring, 2 minutes. Add mushrooms; cook 5 
minutes. Season with salt and pepper. 

3. Meanwhile, steam carrots until tender. 
Slice half of roast thinly; serve with half 
of vegetables. 4. Cut remaining cooked 
beef into cubes. Wrap in GLAD Press’n 
Seal™ Wrap. Place remaining vegetables 





in GladWare® Containers. Refrigerate. 





| meal 2: Beef Bourguignon 

1. Combine pearl onions, 2 tablespoons 
butter and 1/2 cup water in a medium 
saucepan. Cover; cook over medium heat 
15 minutes. Uncover; cook until golden, 
10 minutes. Add reserved vegetables; heat 
until warm. 2. Meanwhile, in a large skil- 





ntain and Conserve let cook bacon until crisp, 2 to 3 minutes; 
drain. Add to vegetables along with broth. 
3. Season beef with salt and pepper. Cook 
in same skillet 3 minutes turning once. 
Transfer to plates. Stir sour cream into i 
vegetable mixture and spoon over beef. = 


get ahead. get glad. renew) ) 
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The Mold Killer” 





Sometimes the 
best medicine isn’t 
medicine at all. 
At the Starlight Starbright 


Children’s Foundation we're always 
looking for ways to help brighten 
the lives of seriously ill children. 
Sometimes all it takes is a teddy 
bear This holiday season you can 
| ge have a warm, fuzzy bear delivered 
i €@ ) to a hospitalized child. Whether 
| B you donate in honor of someone 


on your list or in your name, It’s 








truly amazing what $20 will buy. 
To order, call 1-800-315-2580 


Or just visit us at www.slsb.org. 


starlight ¥ starbright 
ehtldren’s foundation 
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Marchin 


the Snow 


A Colorado designer 
hosts an alfresco 
luncheon on the 
shimmering ski siopes 
of the Rockies 


ta 


THERE IS NOTHING MORE breathtaking than the Rocky 
Mou@tains in the spring. Surrounded by snow-covered peaks, 
evergreens and aspens stand pristine against the bright blue 
sky. For most skiers, this is the ideal time to hit the slopes as 
temperatures rise and the parka can be shed. What better 
way to end a busy workweek than a day of skiing followed by 


: J}: j ’ - 
alfresco dining in the warmth of the Colorado sun? 





above the Bachelor Gulch ski area. A Chicago native, D 
mas came to the Vail Valley 18 years ago and never left. L 
many young people he was drawn to the Colorado mountal 
for the unparalleled skiing, and eventually found his vocati 


working in interior design. He started his own firm, Woi 






Interiors, six years ago with partner Lisa Kanning. They nj 
have offices in Beaver Creek and Palm Beach, and are bi 
with projects nationwide. 

For this picnic Doumas wanted to keep things simple! 
local chef was hired to prepare a hearty black bean and elk; 


rian Smith, Dan Stevens, and Tamara Sales gather around_the picnic table i 
n alad after storing their skis (left) in the fresh powder 


Eddy Doumas of Worth Interiors did just that by hosting 

a cozy slope-side gathering for his coworkers and friends. The 

late afternoon lun is served on a friend’s terrace perched 
WR R AND 
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~ Good ForLife @@ 
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Now you can spoil your dog healthy with lams. 


Three delicious flavors, made with vitamins and antioxidants 
fora healthy body and happy taste buds. That's living in lams years. 


™ 


Visit lams.com or call 800-525-IAMS. Good For Life’ 
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WHERE TO STAY 
The Vail Valley is a beauti 
spot to enjoy everything 
winter in the Rockies has 
offer. And even if winter § 
are not your style, Vail an 
Beaver Creek boast fun sl 
and restaurants in quaint 
mountain town settings. | 
prefer to just unwind fron 
the outdoor activities, ead 
of the following resorts of 
refreshing spa facilities. 
The newest addition to 
the slopes is the 237-roon 
Ritz-Carlton hotel, nestle¢ 
at the base of the Bachela 
Gulch ski lift in Beaver 
Creek. For reservations, ¢ 
970-949-5111. The Park H} 
Beaver Creek Resort & Sp 
is alSo ski-in, ski-out at th 





center of the Beaver Cree 
resort area; call 970-949- 
The Sonnenalp in Vail is al 
all-suite, Bavarian-style lo 
centrally located in Vail vi 
call 866-284-4411. 





chili served buffet style with cornbread and a springlike tomato salad. A picnic | 


| 


benches, and some colorful blankets were all that was needed to complete the cozy: 


sphere, set against the backdrop of the majestic Gore Mountain range. 
\fter lunch, guests moved to a seated area along the deck for dessert. Skiers and: 
boarders swooshed by, as hot chocolate was sipped and a plate of freshly baked co 
ippeared—and then quickly disappeared. 
\s the sun began to dip and the shadows across the snow lengthened, guests said 
)od-byes before clicking back into their skis. Warmed by good food and convers: 


A perfect ending to a blissful day in the Rockies. @ 


Seay NST OND 


'OD swe} a41 $0076 





At Your $ 


an index of fia 
offered by our advertisers 





fabric 

1. SUNBRELLA 

Decorate your home with Sunbrella® brand fabrics which are 
perfect {c for décor both inside and outside the home. Glen 
Raven Custom Fabrics, LLC. www.sunbrella.com 
flooring 


2. KARASTAN 


Make a Statement. Your Own™. Karastan’s huge palette of 
carpets and rugs complement the way you live today 
www.karastan.com 


3. MOHAWK 


Mohawk Industries, the worlds leading flooring distributor, 
offers a wide variety of flooring, including carpet, hard- 
wood, laminate, ceramic, and vinyl. For more information 
1-800-2-Mohawk or www.mohawkflooring.com 


home furnishings 


4. BELL’O INTERNATIONAL 


Bell’O International's Italian design makes us the trend leader 
in home theater furniture offering the broadest selection of 
styles to showcase your audio/visual system. Free 


5. BERNHARDT 


It's more than a piece of furniture, it's a part of you. To find out 
more about our collections, locate a dealer and sign up to 
receive promotional information please visit our Web site at 
www.bernhardt.com or call 1-866-233-3860. 


6. BROYHILL FURNITURE INDUSTRIES, INC. 


“Visions” a 24-page decorating workbook from Broyhill offers 
an overview of decorating basics that can help you create a 
beautiful home environment. $1.00 


7. NIEERMANN WEEKS 


Niermann Weeks designs and manufactures timeless lighting 
and furnishings to complement modern lifestyles. Free 


8. STOREHOUSE 


Good design. It’s eclectic, but not eccentric. Modern, but not 
Stark. Timeless, but still timely. With 60-plus retail stores, an 
80 page catalog, and website, www.storehouse.com, we not 
only make that kind of good design accessible, we also make 
it yours 


miscellaneous 


10. INTERIORS BY DECORATING DEN 


No formal experience or education necessary. Full training 
program, marketing materials, and wholesale accounts. Rated 
1 by Entrepreneur Magazine. $4.95 


11. PADDLE WHEEL CRUISES STEAMBOATIN 


3-to-12-night luxurious river vacations. New Orleans and 
Riverboat Adventure Week. Free air, 50% discounts, and more 
Contact your travel agent. 1-888-487-7028. www.deltaqueen.com 


= To order by phone call toll-free 9 a.m. to 9 p.m 
Eastern Standard Time 
778975 f 
1.877.627.260: 
® To order by FA 


1.419.621.43% 
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HOUSE BEAUTIFUL SUITE OPENS AT 
THE PENINSULA BEVERLY HILLS _ 


This February, House Beautiful unveils a stunning designer suite at one of the world’s 
renowned hotels—The Peninsula Beverly Hills. Alessandra Branca, one of House Beaut 
Top 125 Interior Designers, designed the suite, which will be a centerpiece of the hotel. 








House Beautiful Designer Suite will remain open for a minimum of one year and be use 
a VIP suite and for private entertaining—providing House Beautiful readers and special g 
with a luxurious opportunity to live within the pages of House Beautiful. 


The Peninsula Beverly Hills is tucked away in one of the most prestigious residential os 
in Los Angeles, only a few minutes from the financial and shopping districts of the Ce 
City and Rodeo Drive. The Peninsula Beverly Hills consistently tops a multitude of “{ 


hotels” lists—and was named #1 Hotel in Southern California by Zagat in 2004 and foii} 
consecutive years has been the only hotel in Southern California to be awarded the Fry 
star and Mobil five-diamond. i 


Special Suite Offers: 


House Beautiful and The Peninsula Beverly Hills will develop a special rate exclusively for ) 
readers. The offer will include a special spa promotion, House Beautiful gift and compliment) 
free night stay at the suite. Pick up a copy of the April issue of House Beautiful for compl | 
details on how you can stay in the new House Beautiful Designer Suite. | 


Sponsors: 


NANCY CORZINE 
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BEYOND LIGHTING® 
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esign portfolio and idea book and 
fanning today! 
Www. dacorns.com 





ater features 40,000+ Decorative 
mg Products at the Lowest Prices! - 
ectural Mouldings & Millwork, 
s, Balustrading, Wrought Iron 
ponents, Lighting, Ceiling Tiles, 
are, Furniture & Cabinet 
ponents, Wall Coverings, Fireplace 
ds...and so much more! 
www.Archpro.com 
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American 


Blinds, Wallpaper & More 
americanblinds.com 


Se Ee oc 


Save 25% - 85% off all Blinds 
se Wallpaper Logewon. to 
www.americanblinds.com for FREE 
Blinds, Wallpaper & Area Rug catalogs. All 
the top brands! FREE shipping -— Lifetime 
Lowest Price Guarantee — 100% 
Satisfaction Guarantee. 
www.americanblinds.com 
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64 pages of custom design solutions for 
baths and kitchens at factory direct prices. 
Original classic and antique style faucets, 
pedestal sinks, shower systems, tubs on 
legs, high tank toilets. Brass & nickel 
finishes our specialty. Visit us at 

www. bathsfromthepast.com 





ANTIQUE 
AMERICAN QUILTS 
from Pennsylvania 
Quilt Country 
ca. 1850-1940 
Over 20 years in Home Business 
Catalog/Color Photos 
www.antiquequiltsource.com 





Guaranteed lowest price on all major 
brands of patio furniture. Up to 60% off 
the manufacturers retail price. Planet's 
largest inventory. Quick shipments 
available. Visit us at www.carolinapatio.com. 
Free catalog available. 

www.carolinapatio.com 


CHICO'S 





Exclusively designed apparel and 
accessories at locations nationwide. For a 
free catalog with a special savings 
certificate inside, call dept. 2276 at 
1.888.855.4986 or visit 

www. chicos.com 


FLORENTINE CRAFTSMEN 






GARDEN ORNAMENTS 
FOUNTAINS * FURNITURE 
STATUARY * PLANTERS 


Our hand-crafted creations have been 
making good gardens and homes look 
GREAT for over 85 years. 
to the whimsical, our bran 
will illustrate it all { 


ym the elegant 


1 new catalog 


www.florentinect 






NORA Ora oa 
ROBERTS (itera ag 
| Waterfalls 


aetermm) EDWARD R. HAMILTON 8crrITae 


| Bom 
in 

Fire: 

Born 

is es 
tee : 


Shop America’s largest bargain book catalog 
selection. Save up to 80%! Choose from 
recent overstocks, reprints, plus current 
books and today’s best sellers. Quality 
hardcover books, starting at $2.95. 
Gardening, Home Décor, Arts & Crafts, 
Biography, much more, with hundreds of 
new arrivals monthly. 
www.erhbooks.com g cs 





From spectacular sets to the hard to find 


all from America’s 
oldest and largest wicker and rattan 
importer. Widest selection and lowest 
prices including a complete assortment 
f “All Weather” wicker. 84-page color 
catalog. www.franscatalog.com 


specialty items 


Fanimation’s extensive collection 
unique and innovative fans aré 
functional as they are expres 
Fanimation fans complement every dt 
from tropical and traditional to retro 
contemporary. 

To see just how extraordinary a fan 
and to get your FREE catalog visi 
online at 


www.fanimation.com 








Your world never looked _ bet 
Distinctive quality furniture, ru 
tableware, art objects, decorative ideas, 
the things that make a house a home 
delivered right to your door. The one y 
subscription fee of $6.50 is applica 
towards your first purchase. (Foreign $: 








st planning your dream home, 
order a Lindal Cedar Homes’ 
ok set. This two-book box set 
‘s 272 colorful pages of insights, 
ind photographs. With more than 
me plans, this popular resource 
will inspire you to create your 
Jalized vision. Order today for just 
> and receive free shipping 
on promotional code AHFS). 
www.lindal.com 


ed art reproductions on canvas. 
als, floral, historic, hunting, 
sssionist, landscape, nautical, 
ult, primitive, religious, seascape, 
ife, western, Newport mansions, 
ltmore Estate® licensed works. 
se from more than 90 frame styles. 
atalog. Visit 
www.masterscollection.com 





MacKenzie-Childs’ distinctive handmade, 
hand-painted tableware, furniture, 
textiles, and decorative accessories are 
now available through our catalogue. Call 
for your copy. Also available at our stores 
in New York City, Palm Beach, Atlanta, and 
Aurora, NY. Source code 0514. 
www.mackenzie-childs.com 








Add a touch of class to your home with 
Mayfield Leathers Providence Bar Chair or 
choose from over 100 heirloom quality 
sofas, loveseats, chairs, ottomans, benches 
and bar chairs featured in our catalog. 
Choose from a wide variety of luxurious 
leathers and save with our “direct sale” 
prices on all our custom built seating 
Catalog (refundable with purchase). 
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Recapture the past through America’s 
largest catalog of Victorian furniture and 
accessories. For more than 40 years 
Magnolia Hall has provided collectors 
with museum quality products at 
guaranteed lowest prices. 
www.magnoliahall.com 





“THE TRADITION CONTINUES” 
catalog includes the entire collection 
of beautiful and distinctive aluminum 
reproductions of furniture and 
accessories for your home and 
garden. Elegant and casual styles to 
accommodate your lifestyle. Includes 
tables, chairs, decorative garden 
items, unique mailboxes, and 
much more. Visit us at 
www.moultriemanufacturing.com or 
send for your FREE catalog. 
www.moultriemanufacturing.com 








Before 


$12 Later 


For patio doors, too! 
Decorative grids are easy to install, 
inexpensive, removable and durable. You 
make them fit any size window or door 
without tools. Homeowners love the new 
look and SAVE. Color brochures show 
how, prices, and other homes. Visit our 
web site: www.newpanes.com 





You can have it all — eco+elegance. 
VivaTerra offers the finest in stylish 
organic, artisan and earth-friendly goods. 
Contemporary, sustainable living and 
giving for you, your home, nd your 


loved ones. 





SAVE 35-70% 


on Famous Name Brands 


SIERRA 


Wo 





Save 35-70% on the finest in home 
furnishings, accessories, casual and career 
clothing, outdoor gear, shoes, travel 
apparel and more. Famous name brands at 
outlet prices! Visit 

www.sierratradingpost.com 





Since 1981 Wellington’s has offered the 
largest selection of leather furniture styles 
and colors. From handsome traditional 
styling to a more up beat contemporary 
look. Many manufactures to fit any price 
range. Our lowest price guarantee and 
white glove delivery a promise with every 
order. 


www.fineleatherfurniture.com 

















“i 
Tempur-Pedic is “Changing the v 
world sleeps!”"™ ...as well as. offe 
variety of comfort products...p 
cushions, seating. 
TEMPUR® pressure-relieving mat| 
the heart of all our products 
adjusting...molding to every curve. 
Get your FREE Tempur-Pedic Catale 
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Feminine, sophisticated apparel 
accessories in timeless shades of ' 
and black. You can find us at 155 locé 


nationwide and on the web. For 4 
catalog with a savings certificate i 
call dept. 7170 at 1.877.948.2525 o1 
us at | 
www.whiteandblack.com 


"0 order your catalogs, simply mark your selections on the list below and mail it to: HOUSE BEAUTIFUL, Box 1705, Sandusky, OH 
44871-1705. Payment may be made by check or money order made payable to: House Beautiful. Please add a $1.50 service charge. We'll 

= forward your request to the companies involved. They will send their catalog directly. For info regarding your order, call 419-621- 
4589. We also welcome American Express®, VISA or MasterCard. It's easier than ever to use your credit card: Call 1-800-485-2489, (Monday 
through Friday, 8 am to 9 pm; Saturday, 9 am to 5:30 pm; and Sunday, 9:30 am to 6 pm nationwide, except holidays) or FAX your order to 1- 


; | 
aVic ker Warehous« 


ica 
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ul wicker and rattan Furniture! 
wal brands from Lane, South Sea, 
Her and more! Plus our own hand- 
i imports of bedrooms, bathrooms, 


en’s furniture and accessories 
) To receive our Brand New FREE 
age color catalog log onto 
\ ckerwarehouse.com. 

i om located in Hackensack, NJ. 


| Free 
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»DEAUTIF 


UDIO RAYES 
esigner beds you will love and why. 

iest the free catalog of the Claudio Rayes 
collection and learn why interior designers 
and recommend it. Helpful to make a 

ce. Visit: www.claudiorayes.com 


EAUTIFUL® Volume 147, Number 3 (ISSN 0018-6422), is published monthly by Hearst 
ications, Inc., 959 Eighth Ave., New York, NY 10019. Victor F. Ganzi, Pres. & Chief Executive 
eorge R. Hearst, Jr., Chairman; Frank A. Bennack, Jr., V-Chairman; Jodie W. King, V-Pres. 
yy; Ronald Doerfler, Sr. V-Pres. & Chief Financial Officer. Hearst Magazines Div.: Cathleen 
s.; George J. Green, Executive V-Pres.; Mark F. Miller, Executive V-Pres., Gen. Manager; 
1). Petersen, Executive V-Pres.; John A. Rohan, Jr., V-Pres. & Group Controller; © 2005 by 
ymmunications, Inc.; all rights reserved. The magazine is not responsible for unsolicited 
ipts; none will be returned unless accompanied by return postage and envelope. Address 
ipts to The Editor, House Beautiful, 1700 Broadway, New York, NY 10019. Trademarks: 
eautiful, House Beautiful Building Manual, House Beautiful’s Gardening and Outdoor 
ouse Beautiful’s Home Decorating, House Beautiful's Kitchens/Baths, House Beautiful’s 
‘modeling, and Houses and Plans. Trademarks are owned by Hearst Magazines Property, 
S.A. and Hearst Communications, Inc. in Canada. Periodicals postage paid at New York, 
idditional mailing offices. Canada Post International Publications Mail Product (Canadian 
ion) Sales Agreement no. 40012499. Send returns (Canada) to R.R. Donnelley, P.0. Box 137, 
CS.C, Mississauga, Ontario, L4T 3B5. Send returns (Foreign) to R.R. Donnelley, 30) 
» Boulevard, Rutherford, NJ 07070. Canada BN NBR 10231 0943 RT. Printed in the U.S.A 
ter: Send address changes to House Beautiful, P.O. Box 7174, Red Oak, lowa 51591 







800-801-0473 (24 hours a day). Either way, the call is on us. 





El itawAcomabrin sche nk loses $20 
2 American Blinds, Wallpaper & More. Free 
3 The Antique Quilt Source ........ $8 
4 Architectural Products by Outwater . $5 
5 Baths FromThe Past ............ Free 
EN6 -CarolinaPatio;com ....0....5..:.. Free 
Slee Chi Cosy ert actacenacntceiac besser Free 
8 Edward R. Hamilton, Bookseller Free 
eh OR Hanimation\eers- te eran. eee Free 
Q) 10a Florentine Craftsmen (US) ....... $5 
O 10b Florentine Craftsmen(Foreign) .. . . $6.50 
Q)11 Fran's Wicker & Rattan .......... $2 
Q) 12a Horchow Home (US) ........... $6.50 
Q) 12b Horchow Home (Foreign) ....... $10 


Name 


Address 





City State Zip 


Daytime Phone# 


CUSTOMER SERVICE INFORMATION: Please allow 6-8 weeks for catalog 
delivery. Supplies may be limited. HOUSE BEAUTIFUL will refund your money 
or credit your charge, for catalogs ordered, should supplies be depleted. For 
your records, we recommend that you keep a copy of this transaction. To obtain 
delivery information, call 419-621-4589 or write HOUSE BEAUTIFUL, Box 
1705, Sandusky, OH 44871-1705. State the amount of order, date order was 
sent, method of payment and the name and number of each catalog ordered 





INTERIORS BY DECORATING DEN 
has been a great find for 35 years. Turn your 
decorating passion into a career. No formal 
experience necessary as they have full training 
programs. Home-based, low overhead, direct 
wholesale accounts with turn-key business. 
Free Video at 1-800-DEC-DENS or visit 


www.decoratingden.com 


STERLING 
SILVERWARE FOR 
SALE More than 

#8) 6,000 patterns of new 
<= and discontinued flat- 
ware patterns at very 
affordable prices. China, 
crystal, and fine silver 
gift items also available. 
Call Silver Queen at 
800-262-3134 fora 

free catalog, or visit 
www.silverqueen.com. National Bridal 
Registry now available. 















() 13 Lindal Cedar Homes ............ $14.95 
Q) 14 MacKenzie-Childs ............. Free 
Q)15 Magnolia Hall............. Free 
116 The Masters’ Collection ......... Free 
(117 Mayfield Leather ............5.. $5 
Q18 Moultrie Manufacturing Co . . . Free 
(19 New Panes Creations ....... Free 
Qi20"Sierra‘Woman® 2h.\ i ewe & Free 

Chie Tempur;Pedic™. 0 vee. ae: Free 
GD yg Vivale Drab ecru Aeeesi-s. ai at wovcicae ese: Free 
(2:23), Wellington's: satirersheliae Sues jound wr $4 
O24 White House Black Market Free 
25 Wicker Warehouse ............ Free 





Offer Expires May 20, 2005 


All orders add a $1.50 per entire order for postage & handling 
O) Check or money order for $___——— (make payable to House Beautiful) 


Charge to: O The American Express® Card Q VISA O MasterCard 


Account #__ Exp. Date _ 


Amount $ 


Cardholder Name 





Signarure 





Mail to: House Beautiful, Box 1705, Sandusky, OH 44871-1705. 


VILLAGE 
FURNITURE 
HOUSE 
Savings, 
convenience 
and service 
from the heart of 
North Carolina. 
Save up to 60% 
on hundreds of 
furniture brands. 
Worldwide 
shipping. 
—— Call for a free 

— brochure. 
Village Furniture House, 146 West Ave., 
Kannapolis, NC 28081. 704-938-9171; 
www.village.homefurnishings.com 


FLORENTINE CRAFTSMEN, INC. 
had been hand-crafting quality high-end 
garden ornaments, statuary, 
fountains, and more, for 
over 80 years. Our unique 
products are made out of 
lead, bronze, iron, 
aluminum, and stone. 

For a catalog of our 
complete line, please 

call, fax or write to: 
Florentine Craftsmen, 
Inc., 46—24 28th St., 
Long Island City, 

NY 11101. Phone: 
718-937-7632; 

Fax: 718-937-9858; 


www.florentinecraftsmen.com 
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RE SOURCEiom: 


Prices shown are suggested retail. Symbols in parenthesis 
identify the service type: (R) retail; (T) trade, through 
designers; (MO) mail order or Internet orders; 

(M) manufacturer or distributor; (C) custom by or 

for designer, unless otherwise noted. 

ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION. 


32 EVERYDAY OTTOMANS 

Ottomans: Crate & Barrel (R, MO); 800-323-5461. Fab- 
ric sources: Soleil—Kravet (T); 212-421-6363. Raoul Tex- 
tiles—A.M. Collections (T); 212-625-2616. Clarence House 
(T); 800-803-2850. Lee Jofa (T); 212-688-0444. G.P. & J. 
Baker—Lee Jofa, see above. Lulu DK—Hinson & Co. (T); 
212-688-5538. Fabricut—S. Harris & Fabricut (T); 212-838- 
5253. China Seas—Quadrille (T); 212-753-2995. Sister Par- 
ish Design—Hinson & Co., see above. Fabricut, see above. 
Hinson & Co., see above. Manuel Canovas—Cowtan & 
Tout (T); 212-647-6900. 

38 USING COLOR 

Designers: Diamond Baratta Design; 212-966-8892. 

40 BRIGHT LIGHTS 

Blanche P. Field (T); blanchefield.com. Alpha Workshops 
(R,T); alphaworkshops.org, 

44 PAINT BY THE NUMBERS 

Paint sources: Behr paint—The Home Depot (R); 
homedepot.com. Benjamin Moore (M); 800-672-4686. Far- 
row & Ball (M); 888-511-1121. Glidden (M); glidden.com. 
Pratt & Lambert (M); prattandlambert.com. Ralph Lauren 
Paint (M); 800-379-7656 or at The Home Depot, see above. 
The Silk Trading Co. (M); silktrading.com. 

46 LITERARY ORGANIZATION 

Designer: Susan Zises Green; 212-824-1170. Armchair fab- 
ric, Offrande a LAmour Toile in green/cream—Hinson & 
Co. (T); 212-688-5538. Armchair trim, TA #5116-23—Kra- 
vet (T); 212-421-6363. Round table (C) by designer. Floor 
lamp—Coté France (T); 212-684-0707. Pillow on arm- 
chair—Chelsea Editions (T); 212-758-0005. Doorway cur- 
tains, Small Check #1005/02 in green/gray—Chelsea Edi- 
tions, see above. Upholsterer for chairs, doorway curtains 
and balloon shade—Custom Design Studio (R,T); 718-993- 
8370. Carpeting, Purcell—Stark Carpet (T); 212-752-9000. 
Curtain fabric, Powers Court—Scalamandré (T); 800-932- 
4361. Paint, Rosemary Sprig—Benjamin Moore (M); 800- 
672-4686. Blanket; Mother-of-pearl table (C) by designer. 
Mirrored ceiling panels—Mirror Fair (T); 212-288-5050. 
Ceiling fan—Hunter Fan Company (M); 800-988-4185. 
Stool pillow—Chelsea Editions, see above. Ceiling fans, 
Como—G Squared (M); 877-858-5333. Ball—Modern Fan 
Company (M); 888-588-3267. 

56 MAKING MAGIC 

Restaurant: Bottega; 205-939-1000. Florist: Sybil Brooke 
Sylvester; 205-322-1311. 

62 COLOR PLAY 

Pages 62 to 69: Designer: Frank Roop; 617-267-0818. Gen- 
eral contractor: TH Smith; 978-365-3611. Custom uphol- 
stery: McLaughlin Upholstering Co.; 617-389-0761. Win- 
dow treatments: Designer Draperies; 617-268-2391. Wall- 
covering installation: Tim Gish; 978-657-4352. Decorative 
painter: Cheryl Battaglia; 617-859-0675. Custom cabinetry: 
Interior Dimensions; 781-953-7261. Stone fabricator (living 
room fireplace): Gerrity Stone; 781-938-1820. All area rugs 
Steven King Rugs; 617-426-3302. Living room: Star ceiling 
fixture fabric, Como Silk in Ice Blue, Koplavitch & Zim- 
mer—Hines & Co. (T); 212-754-5880. Wall panels, Cara- 
van III, CC 75 31 08—Cannon/Bullock (T); 360-221-2742. 
Ceiling panels, Caravan III, CC 75 32 02—Cannon/Bullock, 
see above. Coffee tables (upholstery), Metallic Dream Cow, 
MDC 08—Edelman (T); 800-886-8339. Coffee tables (tops), 
Abalone Tile—Urban Archaeology (R); 212-431-4646. Sofa 
fabric, Flair, Dedar—Jerry Pair & Assoc. (T); 212-546-9001 
Two-way chaise fabric, Gardone—Dedar; see above. Spoon 
chairs fabric, Wall to Wall, Great Plains—Holly Hunt (T); 
212-755-6555. Fabric on stools, Hocus Pocus—Donghia 
(T); 800-366-4442. Small ottoman fabric (by banquette), 


Along—Bergamo Fabrics (T)- 212-888-3333 Drapery 
panels, Hocus Pocus—Donghia (T); 212-935-3713. Stair. 
way: Leather tiles, Natural—Edelman, see above. Dining 





room: Drapery panels, Sandhurst—Travers (T): 212-5 
7900. Drapery panels cuff, A! —-Berg 
3333. Bedroom (upper left): Roman shade 
ers Guild—Osborne & Little (T); z 
(upper right): Roman shade, Chit: ¢ 
Little (T); 212-751-3333. Bed and canopy fabric, Sx 


»(T): 2] 
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Marble, 910038-03—Rogers & Goffigon (T); 212-888-3242. 
Bed and canopy trim, Somerset in Ruby, 910038-09—Rog- 
ers & Goffigon; see above. Canopy backdrop and storage 
bench upholstery, Delphina in Delft/Porcelain—Rogers & 
Goffigon, see above. Bedroom (lower right): Bed fabric, 
Edzna, F 996-01—Designers Guild; see above. Roman 
shades (left to right), Maracanda, Miri and Miri, F1100-05, 
F 976-02, and F 976-01; canopy (top and flags), Maraconda, 
F1100-05; canopy (underneath flags), Miri, F 976-01; canopy 
trim, Miri, F 976-02—Osborne & Little, see above. Canopy 
backdrop, Serang, F 975-17—Designers Guild, see above. 
Master bedroom: Drapery panels, Faro, 8258-663 — Zimmer 
+ Rohde (T); 212-758-5357. Drapery panels cuff and trim, 
Axminster, Classic Cloth—Jerry Pair & Assoc. (T); 212-546- 
9001. Bed fabric, Trapunto— Rogers & Goffigon, see above. 
Bench upholstery, Rombo—Dedar, see above. Sofa fabric, 
5031-07 —Pollack (T); 212-421-8755. 
70 SPANISH SPLENDOR 
Pages 70 to 75: Casa de Carmona; 011-34-954-191-000; 
casadecarmona.com. 
76 WHEN BIGGER IS BETTER 
Pages 76 to 79: Landscape architect: James van Sweden, 
Oehme, van Sweden & Associates; ovsla.com. 
80 RISEN FROM THE ASHES 
Pages 80 to 89: Designers: Albert Hadley, Harry Heiss- 
mann; 212-223-8447. Architects: Franke, Gottsegan, Cox 
Architects; 212-334-1191. Upholstery throughout: De An- 
gelis (T); 212-348-8225. Living room: Rug, needlepoint— 
Anita DeCarlo (T); 212-759-1145. Wall glazing—John 
Weidl; 718-863-8235. Bergere Fabric, Exotic Column 
HM009/404—Christopher Norman (T); 212-644-4100. 
Entry hall: Bergere fabric, Okani Strié 1696.06—Summer 
Hill (T); 212-935-6376. Flooring, French blue limestone— 
Paris Ceramics (T); 212-644-2782. Table lamp—Shanghai 
Tang (R,T); 212-888-0111. Blackamoor—Todd Alexander 
Romano (R,T); 212-879-7722. Wallpaper, Palm Stripe, 
George Spencer—Claremont (T); 212-486-1252. Side chair 
fabric, Lenox color 613, Creation Baumann—Pollack (T); 
212-421-8755. Kitchen: Cooking suite, Bonnet—Maverick 
Cuisine (R,T); maverickcuisine.com. Dining room: Cur- 
tains, taffeta in sky blue—Christopher Hyland, see above. 
Curtain embroidery—Penn & Fletcher (T); 212-239-6868. 
Figural candlesticks, bronze—Carol Bruns; 718-522-2156. 
Rug, needlepoint—Anita DeCarlo, see above. Wallpaper, 
LHindoustan—Zuber & Cie (T); 212-486-9226. Library: 
Carpet, Mortefontaine in Multi 1738712—Patterson, Flynn 
é& Martin (T); 212-688-7700. Sofa, Bridgewater; Club 
chair—De Angelis, see above. Sofa fabric, Albany chenille 
N167-04—Christopher Norman, see above. Club chair fab- 
ric, Concini in fleure rouge—Claremont, see above. Mas- 
ter suite: Carpet—Patterson, Flynn & Martin, see above. 
Wall glazing (C) by Carol Kemery, Jonathan Allen Pre- 
ece, through designers. Curtain and bed floral print, Roses 
Mono—Bennison Fabrics (T); 212-223-0373. Bed backdrop 
fabric, Deauville Plaid—Christopher Norman, see above. 
Master bath: Floor; tub deck; vanity tops; shower walls and 
bench—Puccio Marble & Onyx (R,T); 718-387-9778. Guest 
bedroom: Club chair and ottoman, headboard—De Ange- 
lis, see above. Chair fabric, Fonscolombe 2001—Pierre Frey 
(T); 212-935-3713. Headboard and dust ruffle fabric, Citera 
3004/02, Dedar—Jim Thompson (T); 212-546-9001. Car- 
pet—Patterson, Flynn & Martin. Tree table base, bronze— 
Far Eastern Antiques (R,T); 212-460-5030. Guest bedroom: 
Wall covering (C) by Albert Hadley. Club chair—De An- 
gelis, see above. Chair fabric, Counterpane—Carleton V 
(T); 212-355-4525. Headboad and dust ruffle fabric, Ethan 
Woven Texture—Brunschwig & Fils (T); 212-838-7878. 
90 RAINBOW GLOW 
Pages 90 and 91: The End of History (R,T); 212-647-7598. 
92 THE EYES HAVE IT 
Pages 92 to 99: Designers: William Diamond, Anthony 
Baratta, Diamond Baratta Design; 212-966-8892. Entry 
Hall, 1st view: Wing chairs (C) by designers. Fabric, Teal 
Damask #1155-03, Grey Watkins—Watkins & Fonthill (T); 
212-755-6700. Sconce—Nancy Brous (R,T); 212-772-7515. 
Hand-stenciled floor—David Cohn; 212-741-3548. Entry 
Hall, 2nd view: Plaques—The Redmile Collection (R,T); 
011-44-20-7351-3813. Plaster swags and bows—Decora- 
tors Supply Corp. (R,T); 773-847-6300. Living room: Wall- 
covering, Kenka 16—Malabar (T); 011-44-20 7501-4200. 
Window treatment fabric, Kenka 01— Malabar, see above. 
‘abric on sofas, Tribute to John Fowler—Travers (T); 212- 
‘saufraged velvet on green chair, Velours Mo- 


« (R,T); 212-627-8300. Savory Fig Tart: Carving board— 


hair in Mousse with gaufrage pattern Friedland—C 
House (T); 800-803-2850. Fabric on yellow plaid cha 
tany Plaid—Christopher Norman (T); 212-644-41( 
quoise velvet on chair, Velours Tergal Plain—Old 
Weavers (T); 212-355-7186. Turquoise chair fringe 
17611—Samuel & Sons (T); 212-704-8000. Gaufi 
vet on ottoman, Velours Mohair in Mousse with g, 
pattern Gallieni—Clarence House, see above. O 
fringe, #984-17611—Samuel & Sons, see abo’ 
Abaca matting, Santana—Beauvais (T); 212-689 
Coffee tables, Douhe Low table and Pamielle Tea 
John Boone (T); 212-758-0012. Lampshades— Ab; 
Lampshades (R,T); 212-753-5455. Bergeére chairs 
ric (C) by designers. Cachepots; platter—John Ross 
tiques (R,T); 212-772-2137. Andirons—Danny Ales . 
(R,T); 212-759-8210. Sun room: Fabric on settee, Ra 
Rosa—Malabar, see above. Throw pillow and chaise 
Versailles Rose in Creme, Rose Cumming—Hinso 
(T); 212-688-5538. Iron chair fabric, Sheila Combes 
erson (T); 212-319-7220. Lace shade fabric, Rosita 
Bone—Lee Jofa (T); 212-688-0444. Plant stands— 
shire English Garden Shop (R,T); 631-537-2661. Ri 
plaid curtain (C) by designers. Jar—Oriental Dec 
(R,T); 212-535-3278. Library: All fabric; wing chai 
Orkney hooded chair; needlepoint pillows; ceiling 
per; rug (C) designers. Rug fabrication—A.M. Coll 
(T); 212-625-2616. Lampshades— Abat Jours, see 
Dining room: Chandelier, #+MFO-6—Nesle (R, 
755-0515. Chandelier lampshades— Oriental Lamp 
Co. (R,T); 212-832-8190. Wallpaper—Gracie (RT 
924-6816. Dining chair fabric— Bazar Fabrics (R,1 
575-4744. Sisal Abaca matting, Santana—Beauvais ¢ 
see above. Lace shade fabric, Chiswick Lace—Lee J 
above. Pair of green vases; punch bowl; covered jars 
Rosselli Antiques, see above. Sconce—Néesle, see ab 
100 ECLECTIC EXUBERANCE 

Pages 100 to 107: Designer: David McCauley; 3 
6072. Family room: Sofa fabric; armchair fabric; 
fabric, Bechemel—Rogers & Goffigon (T); 212-88% 
Ottoman (C) by designer. Living room: Wallpaper 
Romanoff—Donghia (T); 310-657-6060. Red sette 
Lulu DK —Thomas Lavin (T); 310-278-2456. Cred 
Lawson-Fenning (R,T); 323-934-0048. Amphorae} 
ette by Henri Cartier—Pegaso (R,T); 310-659-815 
net—KWID (M); 323-951-7454. Asian head—Drag 
Decorative Arts (R,T); 310-855-9091. Dining room: 
Monte—Schumacher (T); 212-213-7900. Curtain 
Clarence House (T); 310-652-0200. Billiard room: Se 
by designer. Settee fabric—Keith McCoy & Assoc. (T 
657-7150. Occasional chair; torchére—Pegaso, see 
Coffee table, Paul Frankl; mirror—Downtown, see 
Kitchen: Dining chair fabric—Cowtan & Tout (T); 3 
1423. Bust; monkey vase—Rubbish (R,T); 323-66 
Curtain fabric—Rogers & Goffigon, see above. Mast 
room: Chaise lounge fabric—Lee Jofa (T); 310-655 
Screen—Osbourne & Little (T); 310-659-7667. Sett 
ric—Pierre Frey (T); 212-213-3099. Armchair fabric 
uel Canovas (T); 212-647-6900. Coverlet, Bechemel 
ers & Goffigon, see above. Powder room: Light fix 
Peter Vanstone (R,T); 213-413-5964. 
108 SMART TARTS 

Pages 108 to 111: Chocolate tart: Wooden mi 
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Country Antiques (R,T); 203-263-5741. 
linen napkin—Sferra Bros. (M); 800-336-1891 
Tart: Brown velvet, Volterra in brown #36191-16— 
mandré (T); 212-980-3888. Terra-cotta tile—Country 


Adams (R,T); 800-451-6118. Park Hyatt Milan; 011-1) 
8821-234. Apple-quince tart: Scale tray—Ann-Mort 
tiques (T); 212-755-3308. Background: Willem van E 
paper—Niermann Weeks (T); 212-319-7979. 
ery: Sullivan Street Bakery (R,T); 212-265-55 
118 MARCH IN THE SNOW 

Caterer: Vista Restaurant; 970-949-3366. @ 


CORRECTION 


February: In Style Beat, p. 21, the following fabrics | 
inadvertently omitted . Bottom fabric, Croc #5SM¢ 
in color brown; back fabric, Ranger #9SMROZ2 in ¢ 
saddle. Both are by Stark Wallcovering: 212-752-9 
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MADE IN THE U.S.A. 





| come equipped with FLUSHMATE®’ 


Simply put, there is no better flushing 
technology available today. 


FLUSHMATE®-equipped toilets are designed to 
conserve water without sacrificing performance. 
Available in both 1.0 and 1.6 gallon-per-flush 
systems, FLUSHMATE-equipped toilets install in 
the same manner as other fixtures* 


Using pressure, instead of gravity, also creates 
a powerful flushing action that keeps the toilet 
fixture cleaner longer. And toilets with 
FLUSHMATE inside don’t sweat and your floor 
remains dry because the water is contained 
within the unit. 


2004 TOP-10 


GreenSpec"Propuct 


FLUSHMATE IV 





Winner 


When your toilet has FLUSHMATE inside, you'll 
always know what to expect. Call 888-551-1936 
today to learn more about toilets equipped with 


FLUSHMATE or visit www.flushmate.com. 
*FLUSHMATE products cannot be retrofitted to existing toilet bowls. 








FLUSHMATE’ 


A Division of Sioan Valve Company 
30075 Research Drive, New Hudson, MI 48165 


888-551-1936 


www.flushmate.com 


| [SO 9001 Quality System Certified 








BOOK EARLY & SAVE | 
Bait a Oa \ ta 


[ SEE AMERICA FROM THE RIVER! | 


Discover what it means to be truly 
pampered on a luxurious 3- to 
12-night Steamboatin” vacation on 
the rivers of Delta Queen. Or choose 
an exciting 7-night New Orleans & 
Riverboat Adventure Week vacation. 
Please see your travel agent or call. 


888.487.7028 www.deltaqueen.com 


DELTA QUEEN STEAMBOAT COMPANY, INC. 


Ask for offer HSBUO305. 
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Swim or exercise against a smooth 


current adjustable to any speed or 
ability. Ideal for swimming, water 


| aerobics, rehabilitation and fun. 
| The 8'x 15' Endless Pool™ is simple 
| to maintain, economical to run 


and easy to install inside or out. 
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House ard 








MARKET PL/ 


CLASS IFIE 
FURNITURE 

DISCOUNTFURNITURE@48 
SUBSTANTIAL SAVINGS 0 
Furniture!!! 40 - 60% Off 
Nationwide in-home delivery! Cre(} 
Accepted! We refuse to be u 
843-449-3588. 
CHERRY HILL FURNITURE CELE 
70+ years! Incredible disco 
name brand _ furniture. : 
delivery. 1-800-328-0933. 
www.cherryhillfurn.com 
PATIO, POOL, PORCH FURN 
SHIPPED QUICKLY. All major ® 
www.thegardenroom.com 
288-1086. 


BRASS BEDS - IRON If 
BRASS AND IRON BED SAlp 
factory direct and save 50% on 
solid brass and iron beds. 0 
life-time savings! Lay-away and 
plans. FREE color catalog. Bra 
Shoppe, 13800 Miles Ave., Cleve 
44105. 216-229-4900. 
www.brassbedshoppe.com 


CARPETS 


SIMPLE Buy Direct MICHAELS 
800-375-9509 WEARDATED Ti 
SEALED DEALER. Featuring all 0 
turers and types of floor-coveri 
for free samples. | 
CARPETS OF DALTON, The 

Largest Floor Covering Store. 
owned for over 30 years, we gl 
the lowest prices and the best 
FREE SAMPLES... SHIP AN 
Call Toll Free 1-888-51 
www.carpetsofdalton.com 


FABRICS & WALLP. 


—s 
FABRICS - SOUTHERN ' 
CONCEPTS - Discount source f 
designer fabric and wall covering; 
undersold. Please give manuf 
pattern, and color. 800-245-3071 
DECORATOR FABRICS AND WAL! 
up to 50% off retail. Designer line 
quality - 18 years in business. ( 
1-800-999-2091. 

HELP WANTED 


ASSOCIATES/WANTED. $10 
POTENTIAL. All you have to doi 
phone calls. No selling, no exf 
Call 1-800-242-0363/Ext. 3774. 



































































PLACE AN AD CALL 1-800-324-4589) 
reserve your spot in the next availab) 
FOR SUBSCRIPTIONS CALL 800-888- 
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Hf Old & New * Buy & Sell e q 
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|LACEMENTS, LTD 


Tenant Carolina to you... 


VELLAGE 
FURNITURE 
H:0-U-S-E 
Vest Ave. * Kannapolis, NC. 28081 
938-9171 * Mon.-Sat., 9am-6pm 


village. homefurnishings.com 
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Hed Quality 
te from America’s 
fone pad company. 
uring Service is available in most metro areas. Your 
i is guaranteed with our 30-year limited warranty 


'-800/328-7237 ext.260 


|. www.sentrytablepad.com ___ 


* 
To ADVERTISE 
OUR PRODUCT in 
)USE BEAUTIFUL’S 
[OPPER SECTION, 
‘ontact NICOLE SCIDA 
at (212) 649-2934 
fax (212) 258-2253 
* 









Free Catalog of Designer 


pes oq Beds 





and free booklet “The ' Secret 

to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 

Request it at www.claudio-rayes.com 






=. Lower Your A/C Bills 


» © Save Your Carpets 
* End Doorman Duty 


* Over 201 Styles & 
Sizes Available!! 


Pet doors for doors, 
walls, sliding glass doors 
Free garages, screens, 
Catalog! even electronic doors! 


Call? (800) 749-9609 pept: 1805 


Visit: DogDoors.com 


Save - Buy Direct * All Major Brands 
Same Day Shipping ® Free Delivery* 
Please Have Book Name, Pattern & 
; Page #, List Price & Qty. 
Call us last for lowest prices 

GU ED 


2260 Route 22, Union NJ 07083 


DESIGN YOUR OWN FUTURE 


Combine your love 

of decorating with our 
training, business 
systems, marketing 
programs, name 
recognition, direct 
manufacturer accounts, 
and more to form a 
beautiful business. 


Visit our website www.DecoratingDen.com or call 1 (800) DEC-DENS 
Each franchise is independently owned and operated 


Pe INTERLORS 
q = by Decorating Den 


8659 Commerce Drive Easton, Maryland 21601 USA 
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My You'll never findareason 100% Satisfaction 
to buy from anyone else! Guaranteed! 
. | personally guarantee it! 5 
Steve Katzman, President gas el) 
f oe) Sg 


ee} fog ere] feral for *Shipped in ae 72 hours. 
FREE BLINDS 
PAN PAY EL 4:a BLINDS, nerican 


www.americanblinds.com 
alle 800-575-2719 


All major credit cards, money orders & checks accepted 
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PLH Products, Inc.-U.S.A. 


www-.healthmatesauna.com 
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HOW TO SOFTEN UP A HARD EDG 
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When that inventive duo, William Dia 
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THE MOST AWARDED NEW CAR EVER. 
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BUCKLE UP 


'300C as shown, $34,865. MSRPs exclude tax. Includes! 
See dealer for a copy of this li 





CHRYSLER 





INSPIRATION COMES STANDARD 





ns i 


LE Magazine Automobile of the Year > 2005 Car and Driver 10Best “Full-Size Sedan” 
isit CHRYSLER.COM/300, or call 1.800.CHRYSLER > Chrysler 300 starting at $23,995’ 


utomotive awards won within the initial year of model introduction. 7-year or 70,000-mile Powertrain Limited Warranty on Chrysler vehicles. 
scond owner with fee. A deductible applies. Excludes SRT models. For more information about Chrysler Financial, ask your local dealer, 
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FOR THE LOVE OF COOKING. 


Have you ever risen with the sun to express 
your devotion? Create a kitchen that’s worthy 
of your passion. For more information, 


call 1-800-Jenn-Air oO} 


@ JENN-AIR. 
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Visit \ VW.jent i ( } 
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Your wo iore tranquil place with the light-diffusing power of Luminette® Privacy Sheers. They will enhance your view and ele 


your Spil cow fashions can enhance the environment of your home by visiting hunterdouglas.com/sun 
Or call 1-800- elf with light. 








LIGHT CAN CHANGE 


EVERYTHING™ | 














As | See It, #1 in a photographi 
series by Jean Claude Maillard, 


The Serpentine Bronze 
Vessel: lavatory. May your 
bathroom have great drama. 


1-800-4-KOHLER, ext. AR4 
kohler.com/serpentine 





sleek new streamlined kitchen 
akes a traditional New York 
ownstone feel more expansive. 
Y CHRISTINE PITTEL 




















Southern house gets a bright and 
ry kitchen that refers to the past 
hile embracing the present. 

Y CHRISTINE PITTEL 


New Jersey kitchen combines 
Arts & Crafts sensibility with an 

tention to detail. 

Y ROSLYN SULCAS 


2 Island Idyll 

South Carolina retreat’s unique 
esign bridges generational gaps. 
Yy TED Loos 


OO Asparagus Artistry 
ew York restaurateur George 
ang shows off his collection of 
sparagus-themed artifacts. 

y Patrick DUNNE 


04 Perfect Proportions 
istory plays a pivotal role in the 
storation of a California classic. 
y STEPHEN HENDERSON 


12 Color Field 

field of wildly vivid irises makes 
n abbey garden in southwestern 
rance come alive. 

Y VIVIAN RUSSELL 


16 Dutch Treat 

n Atlanta decorator commissions 
retreat in the Dutch Colonial 
tyle for her dream beach house. 

Y LYNN NESMITH 


26 Cooks’ Corner 

chef and a food stylist outfit 
heir new loft kitchen. 

y Mario LOpEZ-CORDERO 
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KITCHENS WITH STYLE 


House Beautiful 4/2005 


House beautitut 


DEPARTMENTS. 


23 Style Beat 
Stock an indulgent and 
sensual kitchen. 


38 Swatch Watch 
Colorful dish towels make unique 
kitchen stool slipcovers. 


44 Designer’s Top Ten 
Pro Gary Paul will help you bring 
your kitchen up to speed. 


50 Makeover 

Designer Stephen St. Onge uses 
clean lines to recast his kitchen. 
By ROSLYN SULCAS 


54 How To... 

Style a Kitchen 

Find an aesthetic that suits you. 
By Liz GEORGE 





58 Problem Solvers 

AB recruits Pier 1 Imports to 
help a Texas couple decorate a 
troublesome great room. 

By Mario Lopez-CorDERO 


74 HB Shops 
Celerie Kemble’s way with fash] 
finds flight in a new furniture I 


132 Garden Goddess 
Big perennials are easy to grow 
and make distinctive borders. 
By KATHERINE WHITESIDE 


62 Antiques 

The premier run of a Charleston 
antiques show is a great success. 
By GEORGE READ 


66 Weekend Shopper AN EVERY ISSUE 


HB’s Edward Ross creates 
modern botanical prints from 
a trove of secondhand frames. 
By Mario LoOpEz-CorDERO 


14 Letters & Contributors 


20 Editor’s Letter 
By Mark MAYFIELD 


70 Thoughts of Home 140 Resources 
with 


A trunk filled with old letters 

holds a special gift for a single 144 Finishing Touch 
mother in Maine A wide search gleans an affordé 
By PerpirTa Bi 








cabinet knob with a crafty edge! 
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More than 18,000 Florida Nurses 

honor their profession with their 

Florida Nurses Association Rewards 

American Express® Card from MBNA 

FNA Cardmembers can earn double 
i points for travel and dining.* 





They both know the importance of reading, but they also share something else. 
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Over 700,000 National Education 
Association members are able 

to show their pride in education 
with their NEA credit cards. NEA 
Cardmembers can earn double 

points for travel and dining.* 


No matter what you’re into, 
find an MBNA card that’s right 
for you at weareintoit.com or 
by calling 1-800-906-MBNA 
(TTY users call: 1-800-833-6262). 


-% @ 
ee 
eo% se 


mbna + 


If you’re into it, we’re into it. 


NA Customers have more choices. MBNA is the first partner bank to issue American Express-branded credit cards in the U.S. 
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23 Style Beat 
Stock an indulgent and 
sensual kitchen. 


38 Swatch Watch 
Colorful dish towels make unique 
kitchen stool slipcovers. 


44 Designer’s Top Ten 
Pro Gary Paul will help you bring 
your kitchen up to speed. 


50 Makeover 

Designer Stephen St. Onge uses 
clean lines to recast his kitchen. 
By ROSLYN SULCAS 


54 How To... 

Style a Kitchen 

Find an aesthetic that suits you. 
By Liz GEORGE 





58 Problem Solvers 

AB recruits Pier 1 Imports to 
help a Texas couple decorate a 
troublesome great room. 

By Mario Lopez-CorDERO 





74 HB Shops 
Celerie Kemble’s way with fash 
finds flight in a new furniture} 







132 Garden Goddess 
Big perennials are easy to grow 
and make distinctive borders. 
By KATHERINE WHITESIDE 






62 Antiques 

The premier run of a Charleston 
antiques show is a great success. 
By GEorGE READ 









66 Weekend Shopper IN EVERY ISSUE 
HB’s Edward Ross creates 

modern botanical prints from 
a trove of secondhand frames. 


By Mario Lopez-CorDERO 
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By Perpita Buc 






cabinet knob with a crafty edg 











More than 18,000 Florida Nurses 
honor their profession with their 
Florida Nurses Association Rewards 





FNA Cardmembers can earn double 
| points for travel and dining.” 





. ‘ je Se 4 § 
reading, but they also share something else. 
\ 





mia 
REWARDS 


BNNiON 
EDUCATION 











anal 


Over 700,000 National Education 
Association members are able 

to show their pride in education 
with their NEA credit cards. NEA 
Cardmembers can earn double 
points for travel and dining.” 


No matter what you’re into, 
find an MBNA card that’s right 
for you at weareintoit.com or 
by calling 1-800-906-MBNA 
(TTY users call: 1-800-833-6262). 


If you’re into it, we’re into it. 


A Customers have more choices. MBNA is the first partner bank to issue American Express-branded credit cards in the U.S. 


American Express® Card from MBNA. 











Can a range hood make you feel good? Our patented Magic Lung provides the quietest most 
efficient kitchen ventilation system on the market today. And this unique system doesn’t use 
filters, which means less headaches for you. We not only invented the residential range hood, 
but we've steadfastly improved it for more than 70 years. While other companies build range 
hoods as a sideline we continue to perfect our superior technology. Feeling pretty good aren't 


you? After all, an aroma in the wrong place is just out of place. Vent-A-Hood, it’s aromatherapy 


for your kitchen. Visit www.ventahood.com —“VentAtfooc. 


® 


Aromatherapy for your Kitchen 
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ideal Reflections 
Mark Mayfield’s editor’s letter in the 
February issue included a wonderful 
description of what a home can be. 
Like many of us, he is passionate about 
his home and the pleasure and comfort 
it can bestow. I also believe a home 
shouldn’t be a perfect set piece, but 
rather reflect the lives of those who live 
in it. The well decorated home ought 
to reveal what’s important to the own- 
ers in a tasteful, orderly, and unique 
way—it’s the kind of home I look for 
and can always find in the pages of 
House Beautiful. 
Pam Oman, 
Barron, Wisconsin 


Mantel Matters 
As usual, the magazine is full of 
wonderful articles and ideas. I espe- 
cially enjoyed the February article on 
decorating the fireplace mantel [“How 
To... Decorate a Mantel”]. The many 
themes and ideas it touched upon were 
vehicles for inspiration. 

Wendy Rooth 


via e-mail 


Wild Things 
I've just finished reading the January 
issue and wanted to let you know how 
much I loved Robin Bell’s apartment 
(“Urban Safari” ]. It’s outstanding and 
is it ever my style! Years ago, I used to 
go to El Morocco, the famed New York 
nightclub that had an African-inspired 
decor, and later this year I will go on 
safari—I can certainly relate to that 
apartment. 
Joan Sands 
Bluffton, South Carolina 


Please se O} respondence lo 
hbmail@hearst.coi o Letters, House 
Beautiful, 17 29th floor, 
New York, NY 6 sure to includ 
daytime telepho ters may b 
edited for clarity 
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Perdita Buchan» 
This month marks Buchan’s fourth con- 
tribution to our “Thoughts of Home” 
column (“Secrets of the Summer,” 
p. 70). The well-traveled, British-born 
writer is the author of two novels and 
her short stories have appeared in The 
New Yorker, Ladies’ Home Journal, and 
other publications. An avid gardener, 
Buchan lives in a 100-year-old shingled 
cottage on the New Jersey shore, where 
she is involved in efforts to protect the 
Pine Barrens wilderness area from 


encroaching development. 


Vivian Russell > 
The author and photographer of a 


series on artist Claude Monet’s land- 
scapes and a regular garden contributor 
to The Daily Telegraph in Britain, Rus- 
sell draws from a deep familiarity with 
European horticulture to write about 
an iris garden at St. Michel de Cuxa 
in France (“Color Field,” p. 112). An 
expatriate American living in England, 
she champions the much-maligned 
garden gnome in a forthcoming book 
on the subject. At present, Russell is 
at work on a comprehensive survey of 


Scottish gardens. 
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<Brendan Paul 
“It was enlightening to comb} 
kets with Edward Ross,” rect 
tographer Paul, who documel 
bargain hunting excursions fo 
end Shopper” (p. 66). “I was 4 
by the future he sees in obje 
would ordinarily just pass f 
The Iowa native began his ¢ 
fashion photography and now 
izes in interiors. His work has 
in such publications as Depafi 
O, the Oprah Magazine. In 
time the Brooklynite construf 
ernist lamps from carved woo 
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With your help, inner-city children can be 
country children. They can swim in a lake and 
walk barefoot in the grass for the very first 
time. All because of your donation to The 
Fresh Air Fund. With support from people 
like you, we send thousands of city children 
to the country to visit volunteer host families 
or experience summer camp. You can make 
a difference in a child’s life. For $565 you 
can send them to the country for two weeks. 


Please call, write or log on to donate or 
volunteer as a Fresh Air Fund host, and 
help them reach beyond the end of the line. 


he Lresh At tund 


serving children since 1877 


633 Third Avenue 14 Floor 
New York, NY 10017 


1-800-367-0003 
WWW.FRESHAIR.ORG 


A copy of our annual financial report may be obtained from The Fresh A’r 
Fund, 633 Third Avenue, 14" Floor, New York, NY 10017 (212-897-8900), 
or from the New York State Attorney General’s Charities Bureau, Attn: FOIL 
Officer, 120 Broadway, New York, NY 10271. ©2004 The Fresh Air Fund 
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ere in the Northeast, spring doesn’t arrive as early as 
many of us would like. In fact, it doesn’t arrive like clockwork 
anywhere in this country. I can recall Easter mornings in Bir- 
mingham, Alabama, where I grew up, that were bone-chilling 
cold. I have no idea what kind of weather the spring season will 
bring this year—and having already proven on this page that 
I’m no forecaster, I’m not going to make a prediction. 

What I do know, as I write this on an afternoon when the 
temperature is well below freezing in New York, is that the 
winter’s hold has not been entirely unwelcome at our house. I 
bought my 10-year-old daughter Madison a portable ice skat- 
ing rink for Christmas, figuring that our winters are so bru- 
tally cold that she could skate for months. But the winter in 
New York began quite mildly this season, and it wasn’t until 
the second week of January that the weather was cold enough 
to sustain an outdoor rink. 

So once I saw a seven-day forecast that predicted temper- 
atures would not go above freezing for a while, I set out to 
put the rink up. It came with video instructions. Let me be 
the first to tell you that once you buy something with video 
instructions, you can safely assume that you are going to be 
spending days assembling it. 

We have a large, secluded backyard, and I thought this 
would be the perfect spot. The rink, when installed, measures 
about 30 feet long by about 22 feet wide. Large, but not over- 
whelming. The video showed how to level it in case the yard 
is sloped. Well, I did everything I could to level the thing, 
but apparently my yard sloped too much, and after a day of 
setting it up and turning the water on, the thing was a bust. 
The water pooled at one end, and it was obvious it would soon 
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overflow if I didn’t move the rink. And I only had an hi 
so to make up my mind. The weather was cold and the 
was beginning to freeze. 

It was only after I tried this that I happened to read a 
the printed instructions that said “If your yard is sloped 
than 10 inches from one end to the other, you might “| 
giving the rink to a friend with a flat yard.” Unbelieva 

My only other option, aside from plunking the 
rink down in my neighbor's very flat backyard, was to 
it to the front of our house. Fortunately, the front yarq 
be seen from the street, so at least I didn’t have to] 
about complaints from the village. And the rink isn’t 





of an eyesore, considering it is flat and colorless exce 
blue plastic liners that keep the water in until it freeze 
Beverly Hillbillies cement pond kind of thing. Exce} 
the mailman, everyone enters our house from the 
where the driveway winds around—so we rarely us 
front entrance anyway. 

It took another day to set up the rink, but ultima 
worked. Our front yard is flat. I left room for the mail | 
walk around the thing (and to avoid a lawsuit should he f 
the ice). I filled the rink with water on a day when the ot 
temperature hit 4 degrees. I can tell you, don’t ever try 
water from a hose in Arctic cold. It’s just not a good ideé 
I managed, mainly because I ran the water from a hosé 
nected inside the basement and not from an outside fauw 
filled the thing to a height of three or four inches, andi 
so cold outside that the entire rink was frozen in a day. N 
son, being the only kid around with her own ice skating 
was quite popular with her friends this winter. 

The manufacturers say that it will not kill the grass be¢ 
the rink’s lining allows the sun’s rays to pass throug 
sounds bogus to me, and it’s only now, as the spring 
begins, that I will find out just how much damage my yar 
suffered. I suppose I'll be out planting grass in a few wt 
Nothing wrong with that. 


Have a great (and warm) spring, 


NU JO 


Mark Mayfield 





A NEW RANGE OF POSSIBILITIES. 





d with your busy lifestyle i f 

ick and easy. With dual fuel, electric, and gas ranges featuring exclusive TOUCH & TURN 

Jy, a single knob reveals a multitude of innovative oven functions. Cooktop controls are just OSC 
> with our electric model when you use the easy to clean, mTwisT™ magnetic dial. All this while 


lilt around the widest oven in its class. With Bosch Genuine European Convection’ you 


YOUR LIFE. OUR INSPIRATION 
it results, made simple. Please call 1.800.921.9622 or visit www.boschappliances.com. 


n mind, Bosch’s free-standing range makes cooking a great 





For the store near you and a free catalog 
with a special savings certificate, 

call department 2303 at 1.888.855.4986 
or.shop online at www.chicos.com. 
Chanderi Alameda Shirt $68; * 

Miciolsto Ease Cami $48, 

Ocean. Beach Clipper Pant $68, 

Meélanges Belt $78 & Madeira Earring $18. 
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In the 

- kitchen; materials in 
a copper colorway 
convey a canteen 
cool. No longer 
relegated to pot 
bottoms, look for 
copper in wallpapers, 
faucet finishes, and 
menswear-inspired 
tweeds. 
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Clot in be made DAILY GRIND Linen swat 

from any fabri iro-free from Kravet: 212-421-6363. Sul 
addition toa kins limestone, $21; from www.annsack 
made from Luc} Shetkastone countertop square, 
Victoria Hagan from recycled paper, from $45 
Hagan Home: : square foot: 503-357-4177. 
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iI Gold Clifton Sectional 


ines together in Clifton. Note the super-slim arms, sleek wood base and 
loring on this modern, yet welcoming sectional. So much style and 





jf curl-up comfort too. Your prize consists of the Clifton sectional 















Ore left or right arm chaise and left or right one arm sofa in soft suede- Mitchell Gold's Clifton sectional, right arm chaise and left arm sofa in soft suede-stone 
Wictured). 


alue: $3,799 Mitchel | Gold 


) 32" LCD FlatTV™ with Ambilight 


| t™ technology is an active lighting system that both improves perceived 
| Huality and delivers a far more immersive viewing experience, all with less 
| in. Ambilight technology dramatically reduces glare and reflections on 
ision screen by screening light sources that strike the front of the set. 
jor the whole family offers innovative and compelling viewing in a stylish design. 


alue: $3,299 DH | Li PS ll 


Philips 32" LCD FlatTV™ with Ambilight 





the HomeSWEETHome Sweepstakes please log onto www.OnlyinHouseBeautiful.com after March 15 for complete information. 


Sweepstakes Rules: 


KCHASE NECESSARY TO ENTER OR WIN. A PURCHASE OR PAYMENT OF ANY KIND WILL NOT IMPROVE YOUR CHANCE OF WINNING 
Dlete sweepstakes details and rules, please log on to www.OnlyinHouseBeautiful.com. INTERNET ENTRIES ONLY. Total Grand Prize Value: $7,097 


=S NEWYORK COLLECTION, 


Learn the art of flower arranging—just in time for 
Mother's Day! 


Want the perfect gift for Mother's Day? Join Jones New 
York Collection and House Beautiful for the afternoon 
and learn about the art of flower arranging with 
Katherine Whiteside, renowned House Beautiful Garden 
Goddess Columnist and Smith & Hawkins advisor 
Learn expert tips, tricks and ideas using color and tex- 
ture to create gorgeous flower arrangements—perfect 
for gift-giving on Mother's Day! Also, make sure to view the 
latest spring looks and receive a special gift with any 
purchase of $100 or more from Jones New York Collection 


JOIN US AT: 

Saturday, April 30, 2005 from 1-3pm 
Boston Store at Brookfield Square 
15875 West Bluemound Road 
Brookfield, WI 53005 


To RSVP for this event, please call (262) 782-6888 ext. 3896 


JONES NEW YORK COLLECTION 
























Add special effects 
to your living room. 
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You can doit. ~~ 
We can help. 


ER.TLE, Inc. All rights reserved 












THE BIG [ABLI 
WHITE LINEN 


SILVER WITH SUBSTANC 


Like people, tables can look great when they are long and lean, andg 
long table invites friends to linger and spread out. White linens can be a small point of order amid everyday chao 
large lap napkin into a tablecloth for two, civilizing one end of a large table into a smaller canvas. Invest in good 
what you sip from can change the taste of what you’re drinking. Take flatware in hand—the heavier, the better. 


spoon or fork imparts satisfaction and a sense of well being. Mealtime is one instance when it pays to be heavy- 
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A DIAMOND IS FOREVER 


DIAMOND TRADING COMPANY 
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FRUITED PLAINS 


on a pedestal with elevated 
status on kitchen islands. Los 
Angeles-based Kelly Wearstler 
likes retro styles, while Southerner 
Bobby McAlpine opts for antique 
bowls in dark wood. Kelly 
Hoppen designed a glass 
version available through 
neimanmarcus.com. This 
cutwork bowl, $168, 
is by Elsa Loren, 
from Anthropologie: 
800-309-2500. 


Designers are putting fruit 


ae 


SLICE OF LIFE 


An orange tone 


gives a common tool some zest 

Pro Line four-slice toaster boasts 

nine browning settings, $300: by 
Kitche: 1, thre n Williams- 


\ Sonoma: wv 
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7 Kmart’s newly 
j revamped 

7 Essential 

' Home 

) product line 

j includes this 

‘| high-style but 
| well-priced ($200 
and efficient islane 
| that would also wo 
well in the laundry 
Kitchen towels, $3 
set of 3. All from K 
866-562-7848. 











STACKED Its not an Easy-Be 
Oven, but its resemblance to¢ 
gives it a hip, old-school apps 
Shown in orange (also availak 
in raspberry), $48; from Urb 


und ‘fi com | Outfitters: www.urbanoutfitters 
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® WOLFE DUAL CONVEC! 








matter where a cookie might get its start—top rack, bottom rack, middle, e he cideei 





ption in a Wolf dual convection oven. Court wo fans ir he el 


es that deliver temper ture and airfl V < 1 im] tialh o each and rv COOKI 
the chance to be yust as ch { y | : , O 
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GOOKING TUNES 


Celebrity chefs 

are expanding 

their empires to 
include kitchen lines, 
producing pots and 
pans that bear their 
seal of approval (and 
their logos). But brand 


a } ~AFEAK 
expansion often 


translates into ideal 
opportunities for th 
average consumer 
\ snano up 
good-q 
ai 
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Lunch boxes are back in vogue—and not just 
in the school cafeteria. The byo lunchbag 
(above right) is made from the same neoprene 
material used in wet suits, doubles as a 
place mat, and is machine washable. 
Pack one and skip the airline meal 
when flying. The six-pack byobag 
(right) will help keep thirsts 
quenched on soccer Sundays. 
Byo lunchbag, $20, and byobag, 
$19; from Built NY and MoMA 
Design Stores: www.builtny.com 
and www.momastore.org. 
Bewitched lunch box, $15; by 
Vandor: www.lunchboxes.com. 


NIGELLA LAWSON U} 
The chef’s earthenw} 


1 top chef and atop 


turer get together pots come in juicy co) 
to a sure thing as and are as versatile ag 
get. Lagasse’s you'd expect from af 
cial rims used to moving things} 

} up less of counter to oven to ta] 

com www.chefscatalog.cé 
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Pictured is Agra lvory from The Ashara Collection. ©2005 Karastan 


Marcia sees things in new ways. 
She saw the spa Industry, imagined 
what it could become, then 
launched a spa_ revolution. Her 





Ae ] creation was Bliss Spa and_ it’s ead. 
1¢ litior ldl become a global enterprise. she JJNUNC 
| NA ; took traditional and turned it into 
r Mar 19 K i}c are aie : 
an by Marcia Kilgore a new statement. Her own. Make a stateme ur O 


Likewise, we're taking rugs and 
carpets in new directions. Constantly 
using new materials, new colors, 
and just thinking differently. Like 
Marcia, we know that “traditional” 


can still be innovative. 
karastan.com or 800.234.1120 
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by Eva Zeisel for Hal 


saucer in a traditiona 
This sculptural sauce 


Www.crateandbarrel.c 








THE PERFECT BLEND 

This new blender whips 
together tortoise shell- 
colored glass witha copper 
base for a sophisticated 
mixer. Attrezzi blender, 
$209: from Jenn-Air 
wWww.jennair.com 


THE NEW KITCHEN 
BOLLECTIBLES 
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CLASSIC CURVES The Classic Century line 
combines two dinnerware patterns designed 


into one to collect today. Now 98, Zeisel 
also designed her first mug, which 
can take the place of a cup and 


trom the group, $45: available 
from Crate & Barrel: 







TEA ZING This tea set is elegance 
captured in your palm. Made by the 
protege of top British ceramists Edmund 


with modern ergonomic 










| China in the 1950s 


| setting 
boat is 
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THE UPSHOT Designed by Shin and 
Tomoko Azumi, a husband-and-wife 

design team whose talent was first Spo} 
by Prince Charles's Trust at their colleg} 
degree show, this stool swivels and adji 
height with a lever that activates a gas 
cylinder. Its visual lightness brings an 

au courant edge to a traditional island 
LEM Piston Stool, $595: from Design @ 
Within Reach: www.dwr.com. | 


} 





> Waal and Rupert Spira, the set 
xes a textured Asian influence 


< 
> 


—the 
Oversize handle has a subtle 
thumb-rest. Teapot, about 
b235; Cup and saucer, about 
75; by Jacob van der Beugel 
WWWw.jvdb-ceramics.com 
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ARGUMENT sean SOIL AND A SOUFFLE CAN SHARE THE SAME SPACE. 


porous surface that's stain-resistant and ey tokeep clean, plus a dazzling palette of CaO eos eae al a 
MTL ae UCiv \a-KE DU nen] an @olsr- Ore cae elo ae) OAV) Aoremene, oT eelile Sou clue 
ional code HB to order a free copy of Surfaces 
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© 2004 Philips Electronics North America eee lol tse 











be you're not getting older Maybe you need new lighting 


ng lighting can make anyone appear old« 


PHILIPS 
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Kitchen towels, once the forlorn 
handmaiden of the cook, now flaunt their ae 
colors with pattern, texture—even trim— _ 
making perfect one-of-a-kind seat covers 






Create removable—and washable— 
slipcovers for kitchen stools from the range 
of dish towels available from boutiques 

and chain stores. A Precision stool with 
backrest, $495 from Design Within Reach, 
is covered in a flower towel by Isaac 
Mizrahi for Target, $10 for 3.1. Double 
Happiness, $4; Pearl River. 2. Tea cup, $12; 
Anthropologie. 3. White and yellow with 
cnickens, $6 for 2: T.J. Maxx. 4. Mozart 
silhouette, $18; La Cafetiére. 5. Orange and 
gray Autour du Chocolat, $6 for 2: T.J. 
Maxx. 6. Sugar, $14; Anthropologie. 

7. Stripes, $16 for 4; Williams-Sonoma. 

8. Butterfly, $18; 9. Yellow check, $16; 

both Anthropologie. 10. Blue 

polka dots, $5 for 2; T.J. 

Maxx. 11. Libeco-Lagae 

runner,$48; La 

Cafetiere. > 















PHOTOGRAF . 2 FRODUCERS: DEBORAH MORANT, 





WARD ROSS, AND MERRILL HAN 
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call 800.426.3088 - www.swarovski.com 
























Kitchen towels are inexpensive enough 
to change frequently and come in both 
classic and fanciful designs, allowing 
for a quick and easy kitchen makeover. 
1. Aqua Floral, $18; Anthropologie. 

2. Lemon & Fig, $6 for 2; T. J. Maxx. 

3. Pink bird with pom pom fringe, $18; 
Anthropologie. 4. Rooster, $14, edged 
with rooster-crochet trim from white 
dish towel, $18; both Anthropologie. For 
more details, see Resources. @ 








Long-Lasting And Non-Drowsy Relief. 
Allegra 180mg Gives You Both. 












LONG-LASTING’ | NON-DROWSY 


‘Hevofenadine HCl 
iE 180 mg tablets 


Bor seasonal allergies} 
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One dose of non-drowsy Allegra I80mg lasts 4X longer than 
one dose of most over-the-counter allergy products. 


For people !2 and over. Side effects with Allegra 180mg are tow 
and may include headache, cold or backache. 
Please see additional important information on next page. 
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Brief Summary 


ALLEGRA” 

(fexofenadine hydrochloride) 

Capsules and Tablets 

INDICATIONS AND USAGE Seasonal Allergic Rhinitis ALLEGRA \s indicated 


for the relief of symptoms associated with seasonal allergic rhinitis in adults 
and children 6 years of age and older. Symptoms treated effectively were 
sneezing, rhinorthea, itchy nose/palate/throal, itchyAvatery/red eyes. Chronic 
Idiopathic Urticaria ALLEGRA \s indicated for treatment of uncomplicated 
kin manifestations of chronic idiopathic urticana in adults and children 6 
years of age and older. It significantly reduces oruntus and the number of 
wheals, CONTRAINDICATIONS ALLEGRA is contraindicated in patients with 
known hypersensitivity to any of its ingredients. PRECAUTIONS Drug 
Interaction with Erythromycin and Ketoconazole fexofenadine 
hydrochloride has been shown to exhibit minimal (ca, 5%) metabolism 
However, co-administration of fexofenadine hydrochloride with ketocona 
zole and erythromycin led to increased plasma levels of fexofenadine 
hydrochloride. Fexofenadine hydrochloride had no effect on the pharmaco: 
kinetics of erythromyan and ketoconazole. In two separate studies, fexolena 
dine hydrochloride 120 mg twice daily (two times the recommended twice 
daily dose) was co-administered with erythromycin 500 mg every 8 hours or 


healthy volunteers (n=24, each study), No differences in adverse events or QT, 
interval were observed when patients were administered fexofenadine 
hydrochloride alone or in combination with erythromycin or ketoconazole 
The lindings of these studies are summarized in the following table 
Effects on steady-state fexofenadine hydrochloride 
pharmacokinetics after 7 days of co-administration with 
fexofenadine hydrochloride 120 mg every 12 hours (two times the 
recommended twice daily dose) in normal volunteers (n=24) 
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Concomitant Drug Gnaxss AUC o.12h) 
(Peak plasma (Extent of systemic 
concentration) exposure) 

Erthromycin +82 +109 

501 me every 8 hrs) 

Ketoconazole + 135% + 164% 


(400 mg once daily) 
The changes in plasma levels were within the range of plasma levels achieved 
in adequate and well-controlled clinical tnals. The mechanism of these inter 
actions has been evaluated in in vitro, in situ, and in vivo animal models. 
These studies indicate that ketoconazole or erythromycin co-administration 
enhances fexofenadine gastrointestinal absorption. In vivo animal studies 
also suggest that in addition to increasing absorption, ketoconazole decreas: 
es fexofenadine hydrochloride gastrointestinal secretion, while erythromycin 
may also decrease biliary excretion Drug Interactions with Antaci 

Administration of 120 mg of fexofenadine hydrochloride (2 x 60 mg capsule! 
within 15 minutes of an aluminum and magnesium containing antacid 
(Maalox*) decreased fexofenadine AUC by 41% and Gmay by 43%. ALLEGRA 
Should not be taken closely in time with aluminum and magnesium con: 
(aining antacids. Carcinogenesis, Mutagenesis, Impairment of Fertility 
The carcinogenic potential and reproductive toxicity of fexofenadine 
hydrochloride were assessed using terfenadine studies with adequate fexofe. 
nadine hydrochloride exposure (based on plasma area-under-the-concentra- 
tion vs. time [AUC] values). No evidence of carcinogenicity was observed in an 
18-month study in mice and in a 24-month study in rats at oral doses up to 
150 mg/kg of terfenadine (which led to fexofenadine exposures that were 
respectively approximately 3 and 5 times the exposure from the maximum 
fecommended daily oral dose of fexofenadine hydrochloride in adults and 
children). In in vitro (Bacterial Reverse Mutation, CHO/HGPRT Forward 
Mutation, and Rat Lymphocyte Chromosomal Aberration assays) and in vivo 
Mouse Bone Marrow Micronucleus assay) tests, fexofenadine hydrochloride 
revealed no evidence of mutagenicity. In rat fertility studies, dose-related 
feductions in implants and increases in postimplantation losses were 
observed at an oral dose of 150 mg/kg of terfenadine (which led to fexofena- 
dine hydrochloride exposures that were approximately 3 times the exposure 
of the maximum recommended daily oral dose of fexofenadine hydrochlo 
ride in adults), Pregnancy Teratogenic Effects: Category C There was no 
evidence of teratogenicity in rats or rabbits at oral doses of terfenadine up to 
300 mg/kg (which led to fexofenadine exposures that were approximately 4 
and 31 times, respectively, the exposure from the maximum recommended 
daily oral dose of fexofenadine in adults), There are no adequate and well 
controlled studies in pregnant women. Fexofenadine should be used during 
pregnancy only if the potential benefit justifies the potential risk to the fetus 
Nonteratogenic Effects, Dose-relaled decreases in pup weight gain and 
survival were observed in rats exposed to an oral dose of 150 mg/kg of terfe 

nadine (approximately 3 times the maximum recommended daily oral dose 
of fexofenadine hydrochloride in adults based on comparison of fexofenadine 
hydrochloride AUC), Nursing Mothers There are no adequate and well 

controlled studies in women during lactation. Because maay drugs are excret 

ed in human milk, caution should be exercised when fexofenadine 
hydrochloride is administered to a nursing woman. Pediatric Use The rec 

ommended dose in patients 6 to 11 years of age is based on cross-study com 

parison of the pharmacokinetics of ALLEGRA in adults and pediatric patients 
and on the safety profile of fexofenadine hydrochloride in both adult and 
pediatric patients at doses equal to or higher than the recommended doses 
The safety of ALLEGRA tablets at a dose of 30 mg twice daily has been demon: 

strated in 438 pediatnc patients 6 to 11 years of age in two placebo-controlled 
2-week seasonal allergic rhinitis trials. The safety of ALLEGRA for the treatment 
of chronic idiopathic urticaria in patients 6 to 11 years of age 15 based on 
Cross-study comparison of the pharmacokinetics of ALLEGRA in adult and 
pediatric patients and on the safety profile of fexofenadine in both adult and 
pediatric patients at doses equal to or higher than the recommended dose 
The effectiveness of ALLEGRA for the treatment of seasonal allergic rhinitis in 
patients 6 to 11 years of age was demonstrated in one trial (n=411) in which 
ALLEGRA tablets 30 mg twice daily significantly reduced total symptom scores. 
compared to placebo, along with extrapolation of demonstrated efficacy in 
Patients ages 12 years and above, and the pharmacokinetic comparisons in 
adults and children. The effectiveness of ALLEGRA for the treatment of chron 

IC idiopathic urticaria in patients 6 to 11 years of age is based on an extrapo- 

lation of the demonstrated efficacy of ALLEGRA in adults with this condition 
and the likelihood that the disease course pathophysiology and the drug's 
effect are substantially similar in children to that of adult patients. Three clin 

ical safety studies comparing 15 mg BID (n=85) and 30 mg BID (n=330) of an 
exnerimental formulatinn af fevnfenadine ta nlareho (n=42) have heen enn 

ducted in pediatric patients aged 6 months to 5 years In general, fexotena 

dine hydrochloride was well tolerated in these studies No unexpected 
adverse events were seen given the known safety protile of fexofenadine and 
likely adverse reactions for this patient population. (See ADVERSE REACTIONS 
and CLINICAL PHARMACOLOGY,) The safety and effectiveness of fexofenadine 
hydrochloride in pediatric patients under 6 years of age have not been est ab 

lished. Geriatric Use Clinical studies of ALLEGRA I 
indude suffiaent number 
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whether this population responds differently from younger patients. Other 
reported clinical experience has not identified differences in re ponse 
between the geriatric and younger patients. This drug is known to be suh 
stantially excreted by the kidney, and the 





toxic reactions to this drug 
may be greater in patients with impaire 
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CLINICAL PHARMACOLOGY), ADVERSE REACTIONS Seasonal Allergic Rhinitis 








Adults. In placebo-controlled seasor rhinitis clinical trials in pat 

12 years of age and older, which includ pa fexofenadine 
hydrochloride capsules at doses of 20 mg to 24 event 
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We dally, adverse events were simila 


placebo-treated patients. Table 1 also lists adverse experiences that were 
reported by greater than 2% of patients treated with fexofenadine hydrochlo: 
ride tablets at doses of 180 mg ance daily and that were more common with 
fexofenadine hydrochloride than placebo. The incidence of adverse events, 
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was not dose-related and was similar across 





including drows: 





Jefined by age, gender, and race. 
* Table 1 
Adverse experiences in patients ages 12 years and older 
reported in placebo-controlled seasonal allergic rhinitis 
clinical trials in the United States 


Twice daily dosing with fexofenadine capsules at rates of greater than 1% 


Adverse experience Fexofenadine 60 mg Placebo 
Twice Daily Twice Daily 
(n=679) (n=671) 
Viral Infection (cold, flu) 25% 15% 
Nausea 16%  * 1.5% 
Dysmenorrhea 1.5% 03 
Drowsiness 13% 0.% 
Dyspepsia 3% 0.6% 
Fatigue 1.3% 0.% 


Once daily dosing with fexofenadine hydrochloride tablets 
at rates of greater than 2% 


Adverse experience Fexofenadine 180 mg Placebo 
once daily (n=293) 
(n=283) 
Headache 10.6% 7.5% 
Upper Respiratory Tract Infection 3.24 3.1% 
Back Pain 2.8% 1.4% 


The frequency and magnitude of laboratory abnormalities were similar in fex 
ofenadine hydrochloride and placebo-treated patients. Pediatric. Table 2 
lists adverse experiences in patients aged 6 to 11 years of age which were 
reported by greater than 2% of patients treated with fexofenadine hydrochlo- 
fide tablets at a dase of 30 mg twice daily in placebo-controlled seasonal aller 
gic rhinitis studies in the United States and Canada that were more common 
with fexofenadine hydrochloride than placebo 
Table 2 
Adverse experiences reported in placebo-controlled seasonal allergic 
rhinitis studies in pediatric patients ages 6 to 11 in the United States 
and Canada at rates of greater than 2% 





Adverse expenence Fexofenadine 30 me Placebo 
twice daily (n=229) 
(n=209) 
Headache 6.6% 
Acadental Injury 2 1.3% 
Coughing 3.8% 1.3% 
Fever 24% 0.% 
Pain 24% 0.4% 
Otitis Media 24% 0.0% 
Upper Respiratory Tract Infection 43% 17% 


Three clinical safety studies in 845 children aged 6 months to 5 years com 
paring 15 mg BID (n=85) and 30 mg BID (n=330) of an experimental formu- 
lation of fexofenadine to placebo (n=430) have been conducted. In general, 
fexofenadine hydrochloride was well tolerated in these studies. No unexpect 
ed adverse events were seen given the known safety profile of fexofenadine 
and likely adverse reactions for this patient population. (See PRECAUTIONS 
Pediatric Use) Chronic Idiopathic Urticaria Adverse events reported by 
patients 12 years of age and older in placebo-controlled chronic idiopathic 
urticaria studies were similar to those reported in placebo-controlled seasonal 
allergic rhinitis studies, In placebo-controlled chronic idiopathic urticaria clin: 
ical trials, which included 726 patients 12 years of age and older receiving fex 
ofenadine hydrochloride tablets at doses of 20 to 240 mg twice daily, adverse 
events were similar in fexofenadine hydrochloride and placebo-treated 
patients. Table 3 lists adverse experiences in patients aged 12 years and older 
which were reported by greater than 2% of patients treated with fexofenadine 
hydrochloride 60 me tablets twice daily in controtled clinical studies in the 
United Slates and Canada and that were more common with fexofenadine 
hydrochloride than placebo. The safety of fexofenadine hydrochloride in the 
treatment of chronic idiopathic urticaria in pediatric patients 6 to 11 years of 
age 1s based on the safety profile of fexofenadine hydrochloride in adults and 
adolescent patients at doses equal to or higher than the recommended dose 
(see Pediatric Use). 








Table 3 
Adverse experiences reported in patients 12 years and older in place- 
bo-controlled chronic idiopathic urticaria studies in the United States 


and Canada at rates of greater than 2% 2 


Adverse experience Fexofenadine 60 mg Placebo 
twice daily (n=178) 
(n=186) 
Back Dain 22% 1.1% 
Sinusitis 22% 14 
Dizziness 2% 0.6% 
Drowsiness 22% 0.0% 


Events that have been reported during controlled clinical trials Involving sea 
sorial allergic rhinitis and chronic idiopathic urticaria patients with incidences 
less than 1% and similar to placebo and have been rarely reported during 
postmarketing surveillance include: insomnia, nervousness, and sleep disor: 
ders of paroniria. In rare cases, rash, urticana pruritus and hypersensitivity 
reactions with manifestations such as angioedema, chest tightness, dyspnea, 
flushing and systemic anaphylaxis have been reported, OVERDOSAGE Reports 
of fexofenadine hydrochloride overdose have been infrequent and contain 
limited information, However, dizziness, drowsiness, and dry mouth have 
been reported. Single doses of fexofenadine hydrochloride up to 800 mg (six 
HGiTHal VOIUTTEETS at ttns BOSE ever), aliW GUSES Up 10 O50 nig twice daily foi 
1 month (three normal volunteers at this dose level or 240 mg once daily for 
| year (234 normal volunteers at this dose level) were administered without 
the development of clinically significant adverse events as compared to place. 
bo. In the event of overdose, consider standard measures to remove any 
unabsorbed drug. Symptomatic and supportive treatment is recommended 
Hemodialysis did not effectively remove fexofenadine hydrochloride from 
blood (1.7% removed) following terfenadine administration. No deaths 
occurred at oral doses of fexofenadine hydrochloride up to 5000 mg/kg in mice 
110 times the maximum recommended daily oral dose in adults and 200 
limes the maximum recommended daily oral dose in children based on 
mg/m’) and up to 5000 mg/kg in rats (230 times the maximum recommended 
daily oral dose in adults and 400 times the maximum recommended daily oral 
dose in children based on mg/m), Additionally, no clinical signs of toxicity or 
vere Ubserved. in dogs, No evidence Ui LaXicity was 
observed at oral doses up to 2000 mp/kg (300 times the maximum recom 
mended daily oral dose in adults and 530 times the maximum recommended 
(laily oral dose in children based on mg/m’) DOSAGE AND ADMINISTRATION 
Seasonal Allergic Rhinitis Adults and Children 12 Years and Older. The 
recommended dose of ALLEGRA 1s 60 mg twice daily, or 180 mg once daily. A 
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dose of 60 mg once daily is recommended as the starting dose in patients with 
decreased renal function (see CLINICAL PHARMACOLOGY). Children 6 to 11 
Years. The recommended dose of ALLEGRA 1s 30 mg twice daily. A dose of 30 
mg once daily 1s recommended as the starting dose in pediatric patients with 


decreased renal function (see CLINICAL PHARMACOLOGY Chronic Idiopathic 
Urticaria Adults and Children 12 Years and Older. The recommended dose 


EGRA 1s 60 mg twice daily. A dose of 60 mg once daily | recommended 





farting dase in patients with decreased renal function (see LINICAL 
(OLOGY), Children 6 to 17 Years. he recommended dose of 
ALLEGRA is 30 mg twice daily. A dose of 30 mg once daily is recommended a 


the starting dose in pediatric patients with decreased renal function (see CLIN. 
ICAL PHARMACOLOGY 
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Makeover of the Month: 
Small Space? 
Lots of Books? 
No Problem 
; mer 

















Search our archives for your favorite | 

HB features like “Swatch Watch” and “Hot Di 
get entertaining tips from style expert 
Carolyne Roehm, and gardening advice 
from Katherine Whiteside, plus use our, 
interactive Web exclusives: 
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The Consummate Kitchen 
Designer Gary Paul reveals how to make your kitchen 
function to the max and still look stylish 









Zone your kitchen 
according to functions 
and account for every 
task. This includes food 
preparation, eating, 
cleanup, and storage. Don’t 
forget areas for scrubbing 
potatoes as well as pots, 
taking a coffee break, 
surfing the net, dining 
alone, or entertaining a 
group. A good design will 
accommodate all of these 


Z “yy 


functions. 
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If considering construction, | 
recommend installing new windone » 
| which give focus to the interior as well. 


| 4 eee 
as providing light and outsiagyiows 9) 


Daornitie afraid to embellish 
ona theme. For a house 

in East Hampton, New 
York, that,was located on 

a former Chicken farm, | 
commissioned a chandelier 
depicting hens laying eggs. 


| opened the kitchen ceiling to e @ose 


the pitched roof above Dormer 


ent lighting makes a 
tchemgook cold and austere, like an 


opera }roor t four h 
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Create a kitchen for entertaining. | always imagine t 
cook is giving a star performance and that dicing o 
stirring, and sautéing are equivalent to the@elivery 
of a monologue or an aria. The idea is te&’enchant th 
audience until dinner is served. 
















less glare. Glass 
-glazed ceramic, 
backsplash tiles bounce 
light and add color and 
pattern. | 














Display your collections. Majolf 
plates, ironstone jugs, decord 






cookie Jars, and teapots all p 






your space. 









the good and the bad: — 
pore tiles are dural 











| Think green when possible. In one house | worked on, the 
kitchen covered two stories. The chimney effect of the higl 
ceiling moved warm air and cooking odors up and out of tt 
se while cooling the room. 
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vering the original Attic Heirlooms collection is like 
dering into a fabulous antique store chock full of just 
pieces — incredible finds you'll treasure forever. 

y designed to work in the 21st century, these newly- 
es have all the character and style of one-of-a-kind 
Rustic worn woods — solid oak tops and turnings on 
1eces paired with veneers — feature unique character 
its and scratches that harken to the past yet mesh so 
your busy life. 
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Dining Options Are Endle 
With Attic Heirlooms 








Choose From Seven Table Styles Choos 
84” Trestle Table Four Ch 7 
60” Rectangular 
Dropleaf Table 
4 Bes a 
48” Round 4 108” : = i Windsor 
Dropleaf Extension i 5 ee a 
Table Dining Table e 








108” 
Rectangular 
82” “Clipped Leg Table 


Corner” Leg Table 


q 
’ 
j 
' 





Mission- 
Styled Arm 


= or Side Chair 
108” Mission-Styled Trestle Table 





ix Match — — 
ushes Create 


uge-Chic Look 






Armoire in 
Antique Red Finish 





) Toy Boxin 
| Eggshell White leds Bed (asta Night Ze ndin Naru 
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sgisrigne Black Finish” 
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Leather Sofa and Fabric Chair with mission-styled Rectangular Cocktail Table, Chairside Table and 
Octagonal Lamp Table in Natural Oak Stain Finish, and Bunching Bookcase in Antique Black Finish 
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Each available 


in your 


choice of four finishes 


Natural Oak Stain 


Eggshell White 


the original 


ald 





Antique Black 





Antique Red 


Broyhill 


CELEBRATING 


100 YEARS 


6: 


Batuse gas el) (a 


"Entertainment Unit* 


*Unit accommodates most 36” televisions. Check the dimensions of the product and your individual TV for compatibility before purchasing. 


Splay Leg End Tal 





For a free copy of “Visions,” our 26-page decorating guide, call Broyhill Consumer Assistance at 1-877-888-5998. Visit our web site at www.broyhillfurn.com. 


not be available at all locations. Furniture items may be specially ordered. AD#964. ©2005 Broyhill Furniture Industries, Inc. 


Construction Features: In selecting materials for the Attic Heirlooms collection, designers and engineers at Broyhill design products that use a combination of ¢ j 
selected hardwood solids, oak and other selected hardwood veneers, and wood and/or simulated wood products. Selected items may include panels of matching 
engraving. All pieces of Attic Heirlooms are covered by copyright of Broyhill Furniture Industries, Inc., all rights reserved. 2001, 2002, 2003, 2004 


The items on these pages 
may be purchased at the 
following Broyhill Dealers: 


CONNECTICUT 


Brookfield 
Danbury 
Enfield 
Manchester 
Newington 
North Haven 
Norwalk 
Norwich 
Orange 
Waterbury 
West Hartford 


Wethersfield 


MAINE 
Alfred 

Bath 
Brunswick 
Caribou 
East Holder 
Farmingdale 
Houlton 
Lewiston 
Scarborough 


Raymour & Flanigan Furniture 
Danbury Furnitur 

Homestead Broyhill 

Raymour & Flanigan Furniture 
Raymour & Flanigan Furniture 
Raymour & Flanigan Furniture 
Avrick Furniture 


Furniture 





Raymour ¢ in Furnicur 





MASSACH US} 


Avon 
Brookline 
Danvers 


East Falmouth 


Fishdale 
i ite nourg 


Jc 
Be 
Ton 
Glad 
Sturbr 


Comfort 


Gardner 


Hanover 


Hyannis 
Mashpee 
Medford 
Natick 


Orleans 
Pittsfield 
Pocasset 
Reading 

Saugus 

South Attleboro 
South Yarmouth 
Springfield 


Stoughton 

Swansea 

Waltham 

Wes st Springhic ld 
orough 


rceste 


Xome Furniture 

Boston Interiors 

Room By Room Furniture 
Gladstone Furniture 
Soston Interiors 

Medford Furniture 

3oston Interiors 

Furniture 
Gladstone Furniture 
Simmon's 


ordans 


Furniture 
Cape Gallery Furniture 
ordan’s Furniture 
){ Carlo Furniture 


Cardi's Furnituret 





Yarmouth Furniture 

Hampden Furniture* 

Raymour & Flanigan Furniture 
Boston Interior 

Cardi’s Furniture 


Jordans Furnitur 


Raymour & in Furniture 
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Flanig 
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NEW YORK 
Amherst 

Batavia 

Buffalo 
Canandaigua 


Carle Place 
Cheektowaga 
Clifton Park 
Dewitt 
Farmingdale 


Fleischmanns 
Freehold 
Geneva 

Glens Falls 
Greece 
Greenport 
Henrietta 
Hornell 
Horseheads 


Hudson 
Ithaca 
Jamestown 
Johnson City 
Latham 
Liberty 
Liverpool 
Lockport 
Mechanicville 
Medford 
Montour Falls 
New York 
Niagara Falls 


Niskayuna 


Raymour & Flanigan Furniture 


Max Pies Furniture Company 

Blasdell Furniture 

J F Lynch Furniture 

Raymour & Flanigan Furniture 

Carlisle Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Rte 110 Home Furnishing 
Galleriest 

Zullins Furniture 

Tip Top Furniture 

Lynch Furnicure* 

Barebones Furniture 

Raymour & Flanigan Furniture 

Goldin Furniture 

Raymour & Flanigan Furniture 

Yavidson's Furniture 

-anosians Home World 

Raymour & Flanigan Furniture 

urniture Plus 

Sam Peter Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Raymour & Flanigan Furniture 

Charlie Barbuti Furniture Mall 

Raymour & Flanigan Furniture 

ies Lockport Furniture 

Siena Furniture 

Rooms Unlimited 

1L Stephens 

laza Furniture 

Raymour & Flanigan Furniture 

Scott's Furniture 

Raymour & Flanigan Furniture 





North Rose 
Oceanside 


Olean 
Oneonta 
Orchard Park 
Peekskill 
Plattsburgh 


Port Jefferson Stn. 


Port Jervis 
Poughkeepsie 


Rochester 
Rome 


Saranac Lake 
Saratoga Springs 


Shelter Island Hgts. 


Suffern 
Vestal 
Victor 
Watertown 
Webster 
Yonkers 


Yorkville 


Barbara Jeans Furi 
Furniture & Floor 
Outlet 
Raymour & Flanig 
Drogen's Furnitur 
Raymour & Flanig 
Silverman Furnicun 
Affordable Furnitut 
Penn Furniture 
Royal Of Port Jervi 
Hudson Furniture! 
Raymour & Flanig 
Charlotte Furniture 
Ruby-Gordon 
Tahans Furniture 
G. Carver Rice Fut 
Barebones Furnitut 
Island Home Galle 
Suffern Rug & Fut 
Olum's 
Raymour & Flanig 
Raymour & Flanig 
Raymour & Flanig 
Lanaj Home Furni 
Raymour & Flanig 








RHODE ISLAND 


West Warwick 


VERMONT 
Bennington 
Rutland 


Cardi's Furniture} 


Bennington Furnit 
Godnick's Grand F 


¢ Denotes Broyhill Furniture Showplat 
* Denotes Broyhill Showcase Gallery 
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REUTERS/Arko Datta courtesy 





REBUILD, RENEW, TRANSFORM 


Te world has been stunned by 
the devastation wrought by the 
earthquake and tsunamis that hit 
South Asia. CARE has been both 
humbled and inspired by the 
extraordinary outpouring of support 
for the people of India, Indonesia, 
Sri Lanka, Thailand, and other coun- 
tries affected by the disaster. 
Through CARE, strangers have 
reached out to strangers, pledging 
lifesaving assistance for today and 
long-term recovery for tomorrow. 
CARE’s mission in the hardest-hit 


countries will continue long after 
the initial emergency response 
phase has passed. We will work 
alongside families to rebuild their 
communities, improve their liveli- 
hoods and reduce the risk of 
another catastrophe wiping away 
everything they have worked so 
hard for. Together, we can do more 
than comfort these stricken commu- 
nities. To help families 

rebuild their lives visit SK 
www.careuSsa.org or call ae 
1-800-521-CARE. care 
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and precise, thor ght 
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Top: Designer Stephen Saint-Onge in 
his new kitchen. He closed up the wall 
on the right (above), which allowed him 
to place the range and cabinets in an 
unbroken line acr 


Oss one side of the 


room. Blinds are by Hunter Douglas 
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NLIKE MOST PEOPLE, designer Stephen Saint-Onge deliberately lod 


ra kitehen that needed renovation when he recently began to search ft 











n se. “I’ve always had a dream kitchen in mind,” he says, “so I wan 
to find one that had possibilities but left space for me to redesign. 

The Massachusetts house that Saint-Onge finally bought fitted the b 
the kitchen was spacious enough, but hadn’t been updated since the 199 
It was poorly designed with little cabinet or counter space and awkwa 














placed appliances—a perfect candidate for a total makeover. 

“T could see immediately that it hadn’t been used in the right way,” & 
the designer, who is used to dealing with such challenges as a host oft 
Discovery Channel’s popular series, While You Were Out. He walled int 






old entrance to the kitchen and created a new one through an existing ml 
room. This allowed him a full wall on which to place his Viking range 4 
new cabinets, made to order by Omega. 

“You don’t have to have a large kitchen,” he says, “but the work space 


PHOTOGRAPHER: ELLEN McDERMOTT PRODUCER: DAVID M. MURPI 





Introducing PuR water. — 
(And ice too.) 






a ait water filter ae ya Ee a 
ae | water q Suen the erate that includes ice, too. 2 a 
| oS So ice your family ico a better celia i We nog elt 
sa fico fe) ete KENMORE, or ails eu ole 
eae Sao for the cea Te Pe %% 








eed re teens 









52 








STEPHEN SAYS: 


COME ON IN Try to create inviting 
areas in your kitchen; places 
where you want to hang out in 
the morning or where friends will 
cluster as you cook. 


MAP IT OUT Before renovating, 

make a diagram that shows the 
pathways between refrigerator, 
preparation area, and cooktop. 
Ideally it should be a triangle or 
a straight line. 


OFFICE SPACE A small work area 
with a desk, a laptop, and a few 
shelves is very useful in a kitchen 
and can usually be incorporated 
if you are designing from scratch. 


LIGHTEN UP Incorporate different 
types of lighting into your design 
so that you can vary the effects. 
You might want the lights low 
and quiet for a dinner 4 deux, or 
brightly lit for a group of friends 
cooking together. 
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MIRROR, MIRROR 
A mirror television made 

by Philips Electronics is 
completely unobtrusive, says 
Saint-Onge, “until you hit the 
remote. It serves its purpose 
when it’s needed, and you 
have no sense of a television 
set in the room.” 















Top, left and right: Ai 
island with bead-boa 
sides topped with 
white Carrara marble 
complements the bea 
board walls, and is thé 
focal point of Saint-O 
new kitchen. The desi 
added a gleaming Vik 
refrigerator and tall pa 
cupboards to add het 
to the room. The Braz 
cherry wood floor 

is by J.E. Higgins. 





























has to flow correctly, with food preparation and cooking ideally in close proxit 
to one another, preferably in a triangle or straight line.” 





This Saint-Onge achieved by placing an island across from the range, § 






in the same clean-lined style as the cabinets. “I knew I wanted to reflect 





time the house was constructed—around 1912,” he says, “so I opted for the cla 
look of white cabinets and white Carrara marble countertops. I also used bé 






board, which I love, wherever possible.” 
Saint-Onge paid particular attention to lighting, installing under-cabinet lig 





for work areas, lights in the cabinets for easy access to items, fixtures recessed 





the ceiling, and pendant lights from Restoration Hardware. “All on dimmers, 
adds, “so that you can easily create different moods. Whether it’s on film or ini 





life, nothing looks good unless it’s thoughtfully lit.” e 





Grand Villa by Wood-Mode. 


ect your own personal Ryle. 


cee Whatever your inspiration, ie experienced design: professionals in a ace Mode showroom 


can help you cteate the exact look you've always wanted for your home. 


8 © Stop in soon_and ask for your copy of our : 
.. Design Portfolio book. For a convenient location, od: de 
“eall toll-free 877-635-7500 or visit wood-mode.com PINT CUCTEM CASINETRY 


For your home. For your life. 
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continuing charm. Also 
consistent with the theme is 
mixing like-styled cabinetry 





in different finishes. 


cabinets and furniture are 
designed to look historic 
| and old-fashioned, but 


| Remember that many new 


| are functionally modern, 


offering plenty of storage 
and convenience op 


wi 
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_.. Stvle a Kitchen 
Before you renovate, choose a motif that fits your aesthetic, as well as your 
family’s needs. Here’s a selection of themes to fit most any mood 
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Simple furniture, muted colors, milk-paint finishes, and 
homespun or classic fabrics have traditionally characterized 
country kitchens. But today’s country look is open to a much 
broader interpretation; the style has evolved to evoke a 
mood that is both homey and casual, while still stressing 
clean lines. Soft tones, painted cabinets, and warm tiles—like 
those seen above the stove in the photo at right and in the 
sink pictured below—account for much of the country style’s 








Simple, streamlined, and 
more functional than fussy. 
These are the hallmarks of é 
successfully executed mod 
kitchen design. Crisp and 
organized—with an apprec 
of geometry and asymmet 
modern scheme provides a 
both fresh and familiar. Ele 
of this style include gleami 
metal, sleek cabinetry, and 
smooth surfaces. Concrete, granite 
linoleum are popular flooring choia 
Chrome and stainless steel pro-sty 
appliances that pair high performa 
with attractive design are also in 
sync with modern sensibilities. Int 
example shown at left, a stainless-s 
work island makes the most of limit 
space by doubling as a dining table 
Even with its shiny steel and high-t 
efficiency, the space generates aw 
vibe with open shelves showcasiaa 
a colorful collection of dishes and 
glassware. 
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A VISION We SEEK TO SHARE AND BRING TO LIFE, CREATING A-HOME 


that reflects your individual tastes and passions. At Walker Zanger we have spent the past 5O 


years pursuing our passion for beauty and elegant design expressed through handcrafted ceramic, 
stone and glass file. Our goal has always remained constant — offering you a dazzling array 


of products, thoughtfully designed to stand the test ola iluntce 


iMIC TILE - STONE TILE & SLABS * MOSAICS + TERRA COTTA - GLASS TILE | 877.611.0199 | WWW.WALKERZANGER.COM 





COTTAGE 


The cottage style is often exemplified by cheerful, artistic, and comf 

familiar furnishings and decor. Staples of cottage-style kitchen inter 
include weathered finishes, simple whites, bead-board walls, and cab 
juxtaposed with fresh colors inspired by rambling wildflower gardens 
This kind of look is especially good for cooks who want a kitchen that 
doesn’t take itself too seriously, but 
guests will feel like they’ve discover 
something special. The style also 

encourages decorating with a mix- 
match collection of antiques, flea m 
finds, artworks, and handicrafts. At 
left, a soaring ceiling with artisan-cr 
beams helps evoke a fairy-tale ambi 
Near left: A cabinet designed to resé 
a freestanding armoire is used to dig 
antique china. 



































Warm, woodsy, and inviting, the rustic style takes its 
cue from nature and evokes the mood of rural retreats 
like ski cabins, Western ranches, and rough-and- 
tumble Adirondack lodges. Stone, rough-hewn wood 
beams, and the bold use of aged metals—like the 
custom-built copper and iron ventilation hood above 
the stove shown at right—all help distinguish rustic 
from other styles. Rather than opting for modern 
conveniences and high-tech accoutrements, the rustic 
kitchen places an emphasis on simplicity of design 
and the efficient use of space to achieve maximum 
functionality. Rustic kitchens can look spare, casual, 
or even all-out elegant, but must retain a prevailing 
mood characterized by natural beauty. 





TRADITIONAL 


Traditional kitchens evoke feelings of the familiar by adroitly 
drawing on elements from the past. Although clearly moderniz 
in appearance, these kitchens create a mood that recalls a 
traditional sense of time and space. In this style, sleek surfaces 
balanced with warm woodwork and soft lines, non-essentials 4 
stowed away discreetly rather than displayed, and beautiful de 
abound without overpowering. Elements of a traditional kitche| 
include classic dining tables with conventional seating, window 
covered with curtains or valances, and rich wood cabinetry, like 
washed-blue version seen at left, which includes matching cab 
panels on the appliances. 






















READ ALL ABOUT IT This article is an edited excerpt 


from the forthcoming House Beautiful book, Your Dream Kitche 
Stylish Solutions for the Home, published by Hearst Books 


and available at bookstores in August. 
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BAKER KNAPP & TUBBS 





Baker Knapp & Tubbs is one of the oldest and largest multi-line 
to-the-trade showrooms in the United States featuring outstand- 
ing representations of traditional, contemporary and casual 
furniture and decorative accessories. 


Riker 


KMAPP & TUBDBS 


NYDC 200 LEXINGTON AVENUE, SUITE 300 
(212)779-8810 FAx (212)689-2827 


www.bakerfurniture.com/garcia 


“Selection! Variety! Quality! The sheer 
NY r volume of fabulous products | find at the 
NYDC is marvelous. My clients love it 
and so do |!" 


200 LEX 





ALFONSO 


B 


Artisans Preserving the art of woodworking 





Marina 












DENNIS MILLER ASSOCIAI 


Dennis Miller Associates showcases the finest conter 
furniture, lighting and carpets. Trend-setting designs 
by some of the country's most renowned artists and are 
blend with twentieth-century design classics. The 
Proulx daybed, shown here, embraces the handcrafted tra) 
but in a modern vocabulary. Dennis Miller Associates alf 
ries pieces by today's leading designers including V 
Kagan, Clodagh, Hans Wegner, Powell & Bonnell, My 
Lighting, Patrick Naggar, Laura Kirar, Altura and othe 


NYDC 200 LEXINGTON AVENUE, SUITE 1510 
(212) 684-0070 Fax (212) 684-0776 
WWW.DENNISMILLER.COM 


— Jamie Drake ASID 
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THe New York DESIGN CENTER 200 LEXINGT 


Nicoletti Italia... 


INYDC 200 LEXINGTON AVENUE, SUITE 711 


NICOLETT ITALIA EOUIS/ J. SOLOMON, INC 





For over 70 years, Louis J. Solomon has been an important source 
of fine reproduction furniture to the trade. Over the years, the 
scope and depth of our product line has grown tremendously. 
Aesthetics. Today we provide a vast collection of over 600 quality furnishings. 
Runction Each piece we produce is unique and is infused with an evocative 
antique presence, as well as the client’s own personal taste. 


Timeless Style & Quality Design Since 1930 








Diversity... 


NYDC 200 LEXINGTON AVENUE, SUITE 911 


(212) 889-7474 Fax (212) 689-6463 (212)545-9200 FAX (212)545-9438 


WWW.NICOLETTIITALIA.COM 








“200 Lex has become a huge force in 
the decorating world... | can view my 
father's furniture there —and that line is 
my favorite.” — Alexa Hampton 
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_ NY, 10016 (212)679-9500 www.Nnyoc.com 
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AQUA CREAEIONS 





Aqua Creations presents a collection of lighting and furniture, cus- 
tom design and interior design projects. The acclaimed Israeli 
designer Ayala Serfaty’s philosophy is to bring new sensibility with 
objects of timeless quality and beauty. The UL approved silk light- 
ing collection suits both residential and commercial installations. 


CREATIONS 
NYDC 200 LEXINGTON AVENUE, SUITE 436 


(212) 219-9922 FAX (212) 219-4042 
WWW.AQUAGALLERY.COM 


o 


OLEX 


T&K French antiques is a direct importer from France of 18th and 
19th century furniture, unusual and decorative accessories, fine repro- 
ductions of lighting fixtures and French country furniture. We also 
carry the famous Drucker Café chairs, handmade in France since 1885 
Drucker is considered the best French manufacturer of café and 
restaurant chairs. The 114 year old firm supplies top restaurants in 
France as well as the United States and countless private homes 


NYDC 200 LEXINGTON AvVEN E OO] 
(212)213-2470 Fax | 
WWW.DRUCKER< APECH 


of styles, vendors and value under one 
roof. It is truly a great spot for one-stop 


) C shopping.” 


Yo “200 Lex offers me the widest selection 








HAMILTON FURNITURE} 


























Hamilton Furniture manufactures high quality upholste 
sional furniture for the residential and contract markets 
Furniture’s award winning collection is designed exclusi 
by Catherine Stewart. The designs are simple and unad 
which are traditionally inspired with modern classic detai 
gant and clean lines of Hamilton Furniture has made their j 
sought after by the worlds leading interior designers and 
Please visit the showroom to receive a complimentary catalo 


NYDC 200 LEXINGTON AVENUE, SUITE 601 
(212)213-2487 Fax (212)213-2723 


— James Rixner 


ZoyaB.Collection...kid 
ture redefined, is a cust 
line of furniture design 
Zoya Bograd, ASID fo 
of Bograd Kids. Made 
fashion way, we offer 
capabilities on everythi 
the entire ZoyaB. Colle 
We cordially invite yo 
visit our spectacular ne 
showroom to experienc 
unique selection of eve 
thing for kids' rooms 
A...:to Z:.. 
\ 


collectio sg: Kids furniture redefined 


i, | 






| \ 
4 \\ 
NYDC 200 LEXINGTON AVENUE, ij, 
SUITE 433 (212)726-0006 if 
FAX (212)726-0061 ip 
WWW.BOGRADKIDS.COM aft 
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AOUBING RUGS 
WoRKS OF ART 













Roubini is one of the leading manufacturers 
of the finest hand knotted rugs. 

ializing in designer collections and custom projects. 

reate the rug to any specification or design you need. 


| YDC 200 LEXINGTON AVENUE, SUITE 706 
(800) 483-7722 FAx (212) 696-2475 
WWW.JODAMI.COM 


CATHERINE LAGOT 
ARTISANS DE FRANCE 


pep — 





Lagot Imports the finest quality enameled lava stone from 
h item made from this heat and cold proof material is 
ed by artisans who have worked with the most prestigious 
architects and designers. Tables, counter tops, consoles, van- 
planters are available in 32 richly colorful glazes. You will 
xquisite carved marble fountains based on the 18th and 19th 
ersions found in French villages. The lava stone and the 
are all suitable for indoors and out, for home and garden. 


YDC 200 LEXINGTON AVENUE, SUITE 408 
(212) 683-7442 Fax (212) 683-7413 
WWW.CATHERINELAGOT.COM 


NY, 10016 (212)679-9500 www.nybdc.com 





Gerhard -sfeldmann 


proudip present: 


Disendorfer 


UNSURPASSED 


IN SOUND, DESIGN & CRAFTSMANSHIP 


SINCE 


1828 





THE PIANO OF CHOICE FOR PIANISTS AND CONNOISSEURS 





Disendorfer new york 


NYDC . 200 LEXINGTON AVENUE . SUITE 902 . (212) 684-1956 
WWW.BOSENDORFERNEWYORK.COM 


= Whole new design source.” 
q 


f 


— Jennifer Post 


“I’m always at 200 Lex. It used to be | 
my secret. But the word is out. It’s a 


SMITH & WATSON 





Fine English Furniture & Accessories since 1907. 
Represented in our showroom: 
Brunschwig & Fils, Titchmarsh & Goodwin, 
Robin Gage Original Club Fenders, and The Manor House Collection 





NYDC 200 LEXINGTON AVENUE, SUITE 801 
(212)686-6444 Fax (212)686-6606 


www.smith-watson.com 


PROFILES 





Profiles offers the design professional the finest in custom 
upholstery, wood, and metal furnishings. Our workrooms in the 
United States and Europe specialize in attention to detail and crafts- 
manship — to your specifications. Profiles is the exclusive U.S. repre- 
sentative for PHILIPPE HUREL. 


NYDC 200 LEXINGTON AVENUE, SUITE 1211 
(212)689-6903 FAX (212)685-1807 


“NYDC has up to date, wide ranging 
appeal, under one roof.” 


Metropolitan Lighting imports a complete collection of the finest 
quality designer oriented lighting in all periods and _ styles. 
Illustrated is one of our many unique antique reproductions. 
Illuminating fine interiors since 1939 


NYDC 200 LEXINGTON AVENUE, SUITE 512 
(212)545-0032 FAx (212)545-0031 
TOLL FREE (800)233-4500 





AIMARA 


MASTERPIECES 


HANDCRAFTED FINE FURNITURE 















Regency Dining Table, 1830-1850 - Beautifully hand crafted rare rosewod 


table with walnut marqueterie border and hand carved lion's paw pede 


Aimara Masterpieces custom builds exquisite furnishings using 
finest materials, luxurious woods and old-world craftsmans 


New York Design Center | 200 Lexington Avenue, Suite 
New York, NY 10016 | Tel: (212) 5325060 | Fax: (212) 53 
aimara-ny@aimaramasterpieces.com | www.aimaramasterpied 








— David Kleinberg 


We at Apropos represent an eclectic mix of home furnish! 
antiques, accessories and lighting. Classic imported pieces}f 
around the world compliment domestic custom collectio 
NYDC 200 LEXINGTON AVENUE, SUITE 102 

(212) 684-6987 Fax (212) 689-3684 


Www.apropos-furniture.com 


THE New York DesiGN CENTER 200 LEXINGTE 





Wlesign floors realistically replicate natural materials stone, 
|te, glass, mosaics and metals helping you create Individual 
- Your Individual Home. Please call for a free brochure or 
Showroom to custom design your floor with the assistance of 





ified staff. 


INYDC 200 LEXINGTON AVENUE, SUITE 100 
291-9885 FAX (212) 545-8382 WwWwW.AMTICO.COM 


“Whenever | go to 200 Lex, it’s always an 
adventure. The NYDC has always been 
an important designer resource. | must 
confess that | am a 200 Lex Junkie” 











sic Murano pieces by La Murrina in hand-blown, hand 
ved glass in aquamarine with gold leaf casting, pink with 
| leaf casting, crystal with gold leaf casting, or polycrome 
h gold leaf casting. Gold plated metalwork. Large selection 
handeliers, sconces, lamps and accessories available 


NYDC 200 LEXINGTON AVENUE, SUITE 1009 





“Sort: BOWL, Limited Edition, Design by Erika Lagerbielke 


i : KOSTA 
Orrefors ‘w BODA 


SWEDEN 1742 





NYDC 200 LEXINGTON AVENUE, SUITE 602 
(212)684-5455 FAx (212)684-5665 
okbny@okbusa.com 


— Barbara Ross 


Covomeo U.S.A. 


Key 





mh 


The 200-year-old Italian family enterprise of Colombo Mobili 
s.r.l. is proud to present their extensive collection of furniture 
through Colombo USA. Offered are faithful hand-made repro- 
ductions of period furnishings as well as the ability to manu- 
facture special designs, custom finishes and sizes, wall paneling 
and built-ins for residential and commercial projects. 


(212)683-3771 Fax (212)684-0559 


WW W.COLOMBOMOBILI.COM 


NY, 10016 (212)679-9500 www.NnyDc.com 
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HENREDON 


INTER!IO-R D IGN SHOWROOM 


New YorK DESIGN CENTER 
200 LEXINGTON AVENUE ® NEw York, NY 10016 


776 © FAX 212-725-3763 


. LANEVENTURE, PEARSON 


HENREDON ON 6 © TEL 2 

FEATURING: HICKORY 

HENREDON ON 16 © TEL 212-6 x 212-679-6509 
ot 2 

BENJAMIN MOORE'PAINTS. WOLF DESIGN, 
‘BOLIER & Co:, KINDEL 


www. henredon.com /showroom.htr 


aI Et iieu tone One 







Oo 
oO 
cc 
m 
x 


INTERIOR 
OPTIONS 


Just good design 


Good taste is essential in designing and deco- 
rating a room, but it is only a starting point. 
Many people with very good taste and excellent 
design sense find themselves shouting for help 
when it comes to implementing their ideas. 


If you can visualize your dream room but don’t know how to make it 
happen, INTERIOR OPTIONS can help. We will introduce you to the 
showrooms you want to see, and give you professional advice to make 
your ideas work. Interior options will personally match one of its tal- 
ented designers to you, based on your goals. We will then work with 
you through all phases design impleme.station. If you need profession- 
al design help, we have just the right idea...call INTERIOR OPTIONS. 


NYDC, 200 LEXINGTON AVENUE, SUITE 420 
(212)726-9708 Fax’ (212)689-4064 


THE New York Dt N CENTE LEXINGTON AveNuE, NEW YorK, NY, 10016 (212)679-9500 www-.Nypoc.com 





“lam a frequent shopper at the New York Design 
Center. It is a pleasure for me to shop for clients 
because of the wide range of showrooms and 
vast selection of high quality designer product.” 

— Christopher Coleman 





CASA NOVA 


Italian design for contemporary interiors 


200 Lexington Avenue, Suite 202, New York, NY 10016 
Tel. 212-213-2727, Fax 212-213-2914, info@casanova-ny.c¢ 
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When it came to redecorating their great room, a Texas couple hit a dry spell 
and got help from House Beautiful and Pier 1 Imports 


A GREAT ROOM can be an alluring proposition—so tempting to oon 
flauniconvention and defy formality—but good luck decorating it. 
Designing and furnishing a space that can span the width of a home 
can be baffling, especially when you've already done it a few times, 

| as Ann and Tim McKinney had in their Fort Worth home. 

The proportions they were dealing with included a den and 

| living room that stretched from the house’s formal entryway to 

| a sunroom with a view of the backyard. A disjointed atmosphere 
| prevailed; an enfilade was treated as a series of separate rooms that 
| bore little relation to one another. The living room was much used, 

but the light-filled sunroom sat neglected. > 


acinga 





VRITER: MARIO LOPEZ-CORDERO 
ITOGRAPHER: DANIEL PIASSICK 
RODUC DORETTA SPERDUTO 
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“We had come to a stalemate in the 
process. We based the former scheme ona 
rug that was beginning to disintegrate” 





“We had come to a stalemate in the design process,” says Ann. “We 
had based the former scheme on a beautiful rug and it was begin- 
ning to disintegrate.” It wasn’t the only threadbare element around the 
house. In her letter to House Beautiful requesting assistance, Ann wrote: 
“When I look at our living room and sunroom, I hit a roadblock. I’m 
all tapped out of ideas and need inspiration badly!” 

Help came from Taryn Wilson, a designer whose position as director 
of visual merchandising for Pier 1 means she was well situated to assist 

Wilson quickly clarified a plan of action. “We had to 


e the different rooms so they combined to form 


the McKinne 
simplify and st 
a single spac: 
Color was | restricted wall paint to a 
soft eggshell, eppe is with bold upholstery 
and accessorie d Sout \ 


ingels and Italian 


House Beautiful 4/200 








ORDERING 
THE CHAG@S 


CONSOLIDATE 

COLLECTIONS Group simi 
objects together for displa 
so they have greater impac 
Wilson compiled all of Ann 
McKinney’s colorful angels 
a single cocktail table in the} 
den (left), where they form 
arresting arrangement. | 


MATERIAL WORLD Aside} 
the sofa and slipper chairs, 
sophisticated pieces mada : 
rich textured materials—car 
wood, rattan, banana leaf, 
water hyacinth—are distribu 
throughout, providing cohe} 
in the large space. 


TABLE TALK Wilson didn’t 
want to clutter the living roe 
with a bulky cocktail table, s 
she grouped three woven w 
hyacinth stools from Pier 1 
and gave them a single 
unobtrusive glass top (left). 


I 





























BEFORE 






Above: In a streamlined configuration, | 
the red armchairs that divided the living room | 
and den were nixed and additional seating 
was placed at angles along the walls, which 
consolidated the space. 











# picked up on travels. But it lacked cohesion, and Annhad Below: The sunroom was underutilized: 


the red tones that dominated the textiles. “They really __'t was furnished with a collection of 


5 : | ‘ 
} a warmer color palette overall, says Wilson, who came eftover furniture and cluttered with | 


if = houseplants. It was reborn with a coat of | 
yrith swatches inspired by artwork the McKinneys had Eucalyptus Leaf by Benjamin Moore and 
rattan and caned pieces from Pier 1. | 


i a side wall. The rooms were then painted a soft taupe, 
-aaki, and olive green. 

| parties agreed that the major upholstered pieces should 
t the McKinneys were attached to their art. Editing 
i, with collections combined and displayed together for 
), and clean-lined furniture from the Pier 1 Special Finds 
ion anchoring a floor plan that made better use of the 
«Matching rugs in the living room and den contribute to 
j1ity while dark wood and wicker pieces scattered from the 





‘oor to the sunroom bring it all together. 

i at started out jumbled has now been refined, and the 
st testament to the success of the redesign is the McKin- 
jalvanized interest in entertaining: “We already have two 
hing commitments,” says Ann. “We are delighted that we 
imfortable having people over.” @ 


| AFTER 


























A PLACE | | 
IN THE SUN | 


ART SMART The watercolor 
previously hung above the 
living room mantel looks fresh 
against the bold green in the 
sunroom, which can handle the 
dark tone because it is flooded 
with natural light. 


FOLLOW FUNCTION The 

ae redesigned space provides 

a ample, versatile seating—a small 
| table can accommodate a light 

solo meal or breakfast for two; 


the sofa can handle reading or 
party conversation. 





[aie = 2 


COORDINATED EFFORT 
Pillows on the banana-leaf sofa 
are actually the same versions 
of those used in the living room 
in a different colorway, which 
ensures decorative continuity. 





- DESIGN DILEMMA? Send a letter 
“and photos of your decorating 





problem to: Problem Solvers, House 
Beautiful, 29 floor, New York, NY, 
10019. Photos will not be returned. 
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A Fine Showing 


A much-touted antiques show in Charleston 


hits the ground running 


THE DRAMA preceding the opening of an 
antiques show is particularly high when the 
show is new. Committees are formed, options 
weighed, and high hopes abound, but profes- 
sionals know that getting things right the 
first time is notoriously difficult. Many of the 
country’s great shows endured years of trial 
and error before finding just the right tone, 
mix of exhibitors, timing, and venue. So it is 
news when an inaugural event thunders out 
of the gates right from the start. 

This occurred at the Historic Charleston 
Foundation’s first annual art and antiques 
show. The foundation was delighted at the 
results, and a majority of the dealers avowed 
that they had sold far more of their best pieces 
than they had initially expected. The event 


was held in the large, airy annex of the Caro- 


lina Yacht Club, situated in the oldest part of 


the city among rows of columned and white- 
washed neoclassical buildings that comprise 
a sublime assemblage of historic and idiosyn- 
cratic architecture. Visitors entered through a 


tented arcade with a perfect view of the broad 


harbor with its palm-strewn islands, packs of 


racing sails, and flags flying over Fort Sumter. 











WRITER: GEORGE READ 
PHOTOGRAPHER: J. SAVAGE GIBSON 


It would be hard to imagine a more stylish set- 
ting for such an exhibition, and the style was 
backed by substance. 

None of the exhibitors underestimated the 
potential of the relatively unknown Charles- 
ton market; pieces of the finest quality > 
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IT’S IN THE Ga 


PHILADELPHIA STORY 
1820 Philadelphia table 
is a tour de force of tec 
virtuosity, composed of 
eye maple, striped mapl 
mahogany, ebony, and {i 
fittings, in bronze and g 
have been cast and chag 
remarkable detail. The | 
base was popular amon 
19th-century cabinetma 
is often associated with 
York workshops of Dung 
and Charles-Honoré Lan 
Unfortunately, the produ 
this piece is not known. | 
THE REAL DEAL A naut| 
scene forms the center f 
of an 18th-century mant 
surround (left) made of 
deal, or pine, rendered 8 
Ramage & Ferguson firm 
Scotland. The superb qu) 
of the carving is evident) 
delicate details: the maid 
face and slender fingers) 
the seashells and fine wé 
coral. The piece may hay, 
originally crafted for a sé 
family, or for a Scottish f 
house on the coast. 
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news when an inaugural event thunders out 
of the gates right from the start. 

This occurred at the Historic Charleston 
Foundation’s first annual art and antiques 
show. The foundation was delighted at the 
results, and a majority of the dealers avowed 
that they had sold far more of their best pieces 
than they had initially expected. The event 
was held in the large, airy annex of the Caro- 


lina Yacht Club, situated in the oldest part of 


the city among rows of columned and white- 
washed neoclassical buildings that comprise 
a sublime assemblage of historic and idiosyn- 
cratic architecture. Visitors entered through a 
tented arcade with a perfect view of the broad 


harbor with its palm-strewn islands, packs of 


racing sails, and flags flying over Fort Sumter. 





WRITER: GEORGE R 


EAD 
PHOTOGRAPHER: J. SAVAGE GIBSON 


It would be hard to imagine a more stylish set- 
ting for such an exhibition, and the style was 
backed by substance. 

None of the exhibitors underestimated the 
potential of the relatively unknown Charles- 
ton market; pieces of the finest quality > 
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is a tour de force of tec) 
virtuosity, composed o} 
eye maple, striped map 
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fittings, in bronze and ¢ 
have been cast and cha 
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19th-century cabinetmé 
is often associated with 
York workshops of Dun) 
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scene forms the center 
of an 18th-century man 
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deal, or pine, rendered 
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were found in every booth and 


in every price range. Stuart Feld | if Ha 

of Hirschl & Adler Galleries in = Lt 
direst a seq On Patan 

New York brought a stunning [| Lan 


group of American works dating 
from the early 19th century—a 
period currently in vogue. The 
furniture and paintings included 
a particularly delicate portrait 
of an unidentified Colonial-era 
plantation owner in a crisply 
rendered West Indian landscape 
of lush palms and dewy-leafed 
tropical foliage. 

Across the aisle, Joel Fletcher 
and John Copenhaver of Freder- 
icksburg, Virginia, parted with 
the majority of a splendid selec- 
tion of Parisian drawings and 
watercolors, all within the reach 
of most collectors at prices rang- 
ing from a few hundred to several 
thousand dollars. Their show- 
stopper was a brilliantly theatri- 
cal gouache of Josephine Baker 
that combined the severe lines of 
the Art Deco period with the raw 
colors of Fauvism and attracted 
crowds of admirers. 

The wares typical at an an- 
tiques show were abundant: 
American and English furniture, 19th-century landscapes, 
and what the trade calls “smalls” —miniature coffers in- 
laid with pzetre dure and exotic woods, objects of vertu, lac- 
querware, European paperweights, and netsukes. There was 
also diversity and surprise. Juxtaposed with the giltwood 
and mahogany standards were whimsical 19th-century gar- 
den toadstools, wild-eyed Minton majolica monkeys, and a 
breathtaking display of European antique jewelry, all remind- 
ers that the best shows are not just ostentatious displays with 
price tags to match. First-rate shows, like great works of art, 
are a confluence of creativity, technical mastery, and artis- 
tic whimsy. They offer smart furnishings for livable interiors 
along with the visual and intellectual delight of the odd, the 


eclectic, and the rarely seen. 
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CHOSE 


INSPECTION 


PRIME PIECE The Chippendale design of ac. 17 
London bureau cabinet (top left and above) wa 
executed in vigorously figured mahogany and 

precisely fashioned and joined by the cabinetm 
with moldings on the borders and edges. When 
was produced it was illegal for cabinetmakers t 
work in metal, so the gilt-bronze drawer pulls af 
escutcheons would have come from another shi 


GOLD MINE George Read studies the undersid 

an 18th-century English caned chair (left), whi 
shows signs of its age and provenance: a tobact 
toned patina on the surface of the raw wood, tr 
of handsaw marks, and the absence of wooden 
pegs, which are rare in English chairs. Thomas 

Chippendale produced a set nearly identical to 
example for Paxton House in 1774, but his desig 
were so widely known then that no piece can bé 
definitively attributed to him without unbroken} 
documentation of its ownership. 





Kitty Robinson, director of the Historic Charleston F 
dation, says that credit for the show’s success belongs } 


organizers, Sandy and Josh Wainwright, the volunteers} 
served on show committees, and the city itself. “We k 
from the first day that we were going to have to give f 
all. So we did,” Robinson says. “Charlestonians are incre; 
supportive of culture and preservation. Two of our pat 


even chartered a plane from New York to get here in 


for the opening party. Going overboard for visitors ¢ 


naturally to us.” 





There was also luck. The weather was balmy and cool 
the city’s famed gardens were at their absolute peak. 1 
are some things that even the most organized commi 


can’t control. 


Cin Cabinetry 
Well Within 
Your Keach 


It's traditional. But heres the twist. 






Unmistakably classic design infused with 
shimmering energy. Where the wonderful 
yin and yang of glamour and tradition 
dramatically coexist. Where subtle meets 
spectacular. It's kitchen as theater. 


Its “Glamboyant. And well within reach. 





See through doors let the spotlight 


shine on your kitchen stars 


Call for the name of 

| a dealer showroom near 
you at 1-800-447-9006 

or visit us online at 
www.plainfancycabinetry.com 


1 on front 

The Wilshire doorstyle takes on 
some drama in Rhode Island Red 
While tallers hug a classic black 
base. Glass doors, crystal knobs 
ind pea packspla e 




























.caned and gilded 
th-century English 
armchair was a 
standout at last 
year’s Charleston 
International 
Antiques Show. 


DAY 
W THE FAIR 


i a gamut of exhibitions offering 
»s as varied as Colonial-era 

Sooys or mid-20th-century Eames 
i's, springtime is show season 

Iss the country. Here is a short 

if some of the best. 


=| 


fJTH CAROLINA 


JCHARLESTON INTERNATIONAL 
yIQUES SHOW 

3h 18-20 

H722-3405 

ly .historiccharleston.org 










YORK 


YORK INTERNATIONAL 
& ANTIQUES SHOW 


; .merchandisemart.com/ 
hagoantiques 


IFORNIA 
NGELES MODERNISM 


.lamodernism.com 


SACHUSETTS 


FIELD ANTIQUES FAIR 
-15 
.brimfieldshow.com 
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Milano Collection 








beauty and timelessness of each Agio outdoor collection tells 
ts that you’ve reached new heights. Your impeccable taste is 
hed only by the need for high-quality outdoor dining. Agio gives 
the freedom to create outdoor environments that are crafted of 


finest materials, giving you affordable, elegant and lasting design. 





The beauty is just the beginning. 


To find the nearest Agio retailer, visit www.agio-usa.com. 
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Ross tones down a modern 
setting with an arrangement of 
botanicals that has the charm 

of traditional prints, but none of 
the stuffiness. Danish commode 
is from Niermann Weeks; Tripod 
lamp from Hinson & Co. Vladimir 
Kanevsky designed the cabbage 
tureen and plate, which has a 
minimalist sensibility with the 


presence of sculpture 








WEEKEND SHOPPER 


WRITER: MARIO LOPEZ-CORDERO PHOTOGRAPHER: BRENDAN PAUL PRODUCER: EDWARI 































Outside the Box 


HB’s associate editor Edward Ross finds a cache of ) 








secondhand frames that inspires a riff on botanical p 


Edward Ross set out for the flea market in the Hell’s Kitchen neighborhood of Né 
with frames on the brain. Recently possessed of a set of black and white etchings 
been priced out of a professional framing job with a budget-busting $675 estimat 

original mission was to scrounge up some frames he could use to display this ne 

tion. The plan went awry when the group he found proved incompatible in size 
it comes to shopping, however, improvisation is a skill that sets the savvy apart fi 
empty-handed; Ross quickly understood that with a little effort and a relative pittay 
for a set of six frames), he could ape a classic decorating strategy in a modern wal 


GER THISLO 
BOR LESS 
THAN $100 


At the flea market, Ross took advantad 


find of old picture frames to display pt 
leaves for the look of botanical prints. 


@ To introduce color to a stark whité 
hallway in which the pervading sche 
was neutral without jarring the scen| 
painted the frames a uniform shade 
fit his aesthetic and complemented 

fern he chose for display. Four Leaf 

(573) by Benjamin Moore is a green 
unconventional edge, but variations 
primary color would have worked. WV 
matting ensures a clean look, but a | 
pale blue could add depth and com 


@ Fern leaves have a simple graph 
that jibed with the decor. Because o} 
uncomplicated structure, they are e¢ 
press. | 


@ Once the frames were painted, Ro 
utilized the help of professionals to f 
them with glass and mat the fronds, 
cost $70. He gave explicit instruction 
regarding placement of the ferns, so 
wouldn't all face the same direction 
final assemblage. 


@ An even, symmetrical arrangemen 
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FINDING 


| The selection at the average flea market 
| should be prodigious, but it might be difficult 
to find a set of identical frames. Don’t be 
discouraged. “| didn’t look for a matched set,” 
| says Ross. “A hodgepodge has more character.” 
| Before purchasing, Ross devised a hanging 
plan, laying out different configurations of 








frames on the ground to form a grouping that 
was the right shape (a vertical rectangle) and 
size (he had measurements of the wall space 
he intended to fill). He bought all six frames at 
one stall, but counsels shopping around until 
you find what you need: “In the space of 

one market you can definitely find enough 
for a collection.” Seek solid frames in good 
condition, and, since you'll paint them, don’t 
worry about the material or finish. “Look 

for interesting shapes—especially circles or 
ovals—or interesting features like carving.” 
Price hinges on quality: Ross nabbed the lot 
for $20, but would pay the same amount 

for a single, special frame. 


OC 


A PRESSINGHIS=e im 


A. ready-made set of botanical prints or pressed foliage cd 






















retail for upwards of $400. Ross separated the fern sprigs) 






a bunch of $10 deli roses to get a similar look for less than 






quarter of the price. Almost any kind of greenery will work 






e@ Select simple specimens like oak or maple leaves, an 
avoid large flower heads like roses or peonies, becausé 
can flatten unpredictably. Leaves from the following pl) 
will lend well to pressing: gingko, hydrangea, variegate 
holly, eucalyptus, and ficus. 










@ You don’t need a flower press—an empty photo albu 
without plastic liners will do. Place the leaves on separé 
pages between clean sheets of parchment paper. Wrap 
brick or rock large enough to apply heavy, even pressu| 
in brown paper (when not in use for pressing it’ll make 
tidy doorstop) and lay it on the album. It takes two to t! 











weeks for the leaves to set and fully dry. 
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Ipiece place setting and accessory pieces, in 18/10 
ihless steel, available at Bloomingdale’s. 


ITALIAN BY DESIGN 
ore information or additional retailers call 877.352.8769. IMPORTED BY GODINGER SILVER ART CO., LTD. 
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“THE FOUNDATION,” the letter said, “also has a pleasant 
oldjhouse in Maine that will be available for the summer.” 

he foundation in question was a small Boston concern 
that provided grants to artists. At the time, I was the recipi- 
ent of one such grant. I was also divorced and living with my 


three-year-old daughter on the top floor of a house in Cam- 
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Secrets of the Summer 
A stash of old letters holds a special gift for a single mother seeking 
solace during a season in Maine 


WRITER: PERDITA BU¢ 


bridge. We had four rooms with a bathroom, but no kit 
We managed with a fridge, hot plate, and a bulky forer} 
of the toaster oven. If the latter two were plugged in 





same time, however, fuses blew downstairs. Cookin 
some ingenuity, and dishes had to be done in the bathtu 
offer of a house in Maine for the summer would deli 
from difficult housekeeping as well as o 
sive heat. I was ready to take it sight un 
The foundation, however, would not en 
anything so raffish. It was arranged that | 
and I would drive up one Saturday to see 
house would suit us. 

The town was a mile or two inland 
the coast, its main street running down] 
a tidal river. The graceful Federal house 
on a side street, its clapboards painted a 
pink, the lawn still patched with winter 





We were shown the house by the winte 
ant—a painter with a wife and baby. ] 
more rooms than I clearly remember, ané 
tia chose one for herself immediately. 
headed back to Cambridge, she compe 
song about it in the backseat. I watched | 
the rearview mirror, golden curls bobbin. 
in OshKosh overalls sticking straight 
front of her. I was elated to think that I 
be providing her, even temporarily, wi 
kind of life I felt she deserved: a real 
with a garden to play in and sandy b 
like those I remembered from my own | 
hood. In that charmed place, so different 
our make-do living arrangement, she wo} 
last be safe. 

When we returned in June—our \ 
wagen loaded with toys, books, and n 
scripts—the lawn was green and huge pé 
drooped their ruffled heads over the) 
walk. In the orchard behind the house, lu 
flowered in ribbons of blue, purple, and) 

“Hurry up,” said Portia as I fumble¢ 
the keys. “I want to see my room.” 

The door to the room she had chose 
out of the master bedroom, a tiny chilt 


| 
| 


fitchell Gold | Family jewels. 


+ Nicki Collection defines luxury for everyday living. As part of the Mitchell Gold Platinum Collection, her 
)jerous scale offers a sumptuous sit like no other. Her secret? Cushions thickly stuffed with a blend of 
white goose down and feathers. The Nicki Collection is available slipcovered in a vast wardrobe 
li Gold washable or dry-cleanable fabrics. Which proves to be just as luxe in regards to ease of 
versatility. Welcoming of less than perfect children (of all ages). i = 
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THOUGHTS OF HORT 


size door. The eaves of the little room sloped steeply; a sky- 
light framed the branches of the apple trees. 

“Look,” I said. “You can lie in bed and look up at the 
leaves.” But Portia was foraging in a wooden chest at the foot 
of the bed. 

“He didn’t leave anything,” she wailed. “The baby didn’t 
leave anything except some dumb blocks.” 

That first night, Portia finally fell asleep after the requisite 
four stories. I sat in the kitchen with a cup of coffee, a real 
kitchen with real appliances, a big table, and enough chairs 
for a party. A car passed in the street. In the driveway, the 
Volkswagen waited to be unloaded, but I couldn’t leave the 
unexplored territory of the house. 

I did, in fact, know something about its history. I knew that 
a woman named Eleanor Kittredge had created the founda- 
tion in memory of her son, John. I knew she had bought the 
house in middle age after years of living abroad, following the 
cycles of her husband’s naval postings. His portrait, in full 
uniform, hung in the hall above a glass case full of medals. 
There was no formal portrait of Eleanor, only a photograph 
on the piano in the front parlor of her as a young woman in 
a wedding dress, her expression at once proud and wistful. 
Their years abroad were tangibly recorded in Italian pottery, 
paintings of alpine meadows, the marble statue of Buddha 
under the lilacs. If I was interested in their lives, the painter’s 
wife had said, Eleanor Kittredge had left a trunk full of let- 
ters in John’s room. 

In the next week, I learned the geography of the town, 
found playmates for Portia, and the closest public beach. In 
the evenings, when Portia was in bed and I felt released from 
the pressure of another spirit, I wandered through the gar- 

en, past the apple trees and the Buddha into the lupines. 
The white marble of the Buddha held the light so that it glim- 
mered among the lilacs even on cloudy nights. Walking back 
toward the house through the lush grass, I could hardly bear 
to remember the trampled Cambridge yard with its straggling 
rhododendrons. I dreaded going back. 

Another week or two had passed before I unlocked the 
room at the top of the back stairs that had been John’s. The 
house had so many rooms I hadn’t needed another. This one, 
narrow and low-ceilinged, ran the length of the old wing of 
the house. A brass bed was covered with a faded patchwork 
quilt; bookshelves were crammed with children’s books and 
old copies of National Geographic. A corner cupboard held 
model ships and soldiers. 

This was a child’s room, although I knew John had never 
been a child in the house. His childhood had passed all over 
Europe as his father charted his way from capital to capital. 
Yet the room did not seem artificial, just a child’s room in 
a summer house that had been closed up. The books were 
grouped for children of different ages, beyinning with Beat- 
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rix Potter and running through Winnie-the-Pooh, The 
in the Willows, the Oz books to adventure stories and 
on science, nature, and mythology. A typed note taped 
top shelf read: 


ANY CHILDREN IN THIS HOUSE 
MAY READ THESE BOOKS 


“A boy lived here,” Portia said when I took her up; 
the next morning to choose some books. “But he had 
books.” 

We gathered up the Oz books. Portia was addicted t 
I had made her Ozma’s poppy crown out of crepe pa 
Halloween. As we left, I noticed the red lacquer t 
fleetingly remembered what the painter’s wife had said 
Eleanor Kittredge’s letters. 

I loved being in the house. I felt as though I had 
found us a solid place, a house of our own, not some 
encampment in a few rooms. This secure haven was only 
porary, I knew, but I longed for it to be permanent. I w 
Portia to go to the little public school across the stre¢ 


grow up with the children next door with whom she 


| 


played in the orchard. I wanted her life to be predie 
protected. After all, it was she who held my life togethe 
determined our days, established our routine. The 
I made in the neighborhood were worth the effort be 
they had children Portia’s age. We went regularly to the 
with the wife and children of the town policeman, 
police car, although we couldn’t use the siren. The eve 
alone were mine, and on one of those hot nights wh 
even the ghost of a breeze moved the lilac leaves, I o 
the lacquer trunk. 

On top of the jumble of letters lay a sepia-colored § 
photograph. I recognized the young woman holding the 
from the picture on the piano: Eleanor Kittredge. She 
much older than she had been in the other photograp 
her expression was entirely different. She looked settl 
longer wistful, but grounded. The letters were stacke | 
mell, not even tied in packets, some still in thin blue 
envelopes postmarked London, Paris, Brussels. I picked 
out and read them in no particular order. Chronology 
necessary. They fell into another kind of pattern—n 
vertical one of history but the horizontal one of ordinat 
Most of them were letters to her husband, who was 
away, and were filled with descriptions of everyday life, ¢ 
ner parties and people encountered, problems with sei 
and expenses. Cities changed, and with them the nan 
parks, museums, servants. But through it all ran the t 
of John: his outings, his schools, his favorite books, h 
ings. Our situations, though outwardly very different, 
I realized, actually much the same: a woman, for all i 
and purposes, alone with a child who became increa| 


(continued on “ 
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Left: Celerie Kemble with Anchovie | 
lacquered rattan Ava chaise. Below: 
topped multilevel ebonized side tablé 
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Designer Celerie Kemble brings both whimsy 
and a flair for fashion to her new collection 


Over the last few years, Celerie Kemble has __ Saion chair in green velvet 
established a reputation for a clever use of | 274 cerused oak chair — 

; ae around a coffee table witha 
colorand an appealing urban sensibility. _foating marble top. Chinese 
Her new line, Celerie For Laneventure, Chippendale-style me has 
a mottled silver-leaf finish. 
takes cues from 1930s Hollywood and retro 
Palm Beach style, with youthful, quirky 


forms dressed in stylish fabrics. @ 
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Serpentine chest 
and ikat-covered 
Salon chair. 





PHOTOGRAPHER: RICHARD HAGGERTY 
PRODUCER: MARISA MARCANTONIO 
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le. Call today and experience a whole new way 


a 


(enjoy extraordinary outdoor living...at home! 
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Since the faucet is right next to the seating area, 


it needs to look particularly elegant. This brushed 
nickel Bacchus High-Arc faucet from Kallista manages 
to be both traditional and contemporary at the same 


time. Orchid photographs by homeowner Luis Mora. 


WRITER: 
CiaikIS TINE Plime 


PHOTOGRAPHER: 
PEhERMURDOCK 


PRODUCER: 
DORETTA SPERDUTO 


LANT 


A traditional 
New York 
brownstone 
feels more 
expansive 
with a sleek, 
streamlined 
kitchen 
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THE 1896 HARLEM brownstone 
had already been stripped of its origi- 
nal details, so owners Bruce Tilley and 
Luis Mora had no qualms about turn- 


ing a whole floor into one big living 


and dining space. “We love to cook for * 


our friends and we wanted a real work- 
ing kitchen that felt as comfortable as 
the rest of the house,” says Tilley. He 
doesn’t like to see guests awkwardly 
milling around an island, so their 


two-tiered version comes equipped 





with chairs (“more comfortable 


stools”). The work space by the 
offers everything a chef needs on a| | 
basis—pots and pans, knives, cu 
board, and spices—conveniently w | 
arm’s reach. But a pantry handle} 
bulk of the storage (and hides the ! 
sive refrigerator) in order to keejf 
kitchen free and clear. 

“It’s the typical brownstone 
print, long and narrow, and upper j 


nets would have made the room} 















sed in,” says Andrew Kotchen 
rkshop/apd, who collaborated on 
‘sign. Dark walnut cabinets blend 





va the dark floors. Bright accents 
-/e mosaic glass lamps and the chili 
yyt-red chairs bring the warmth of 
)/nto the room. “Those three hang- 

mps used to be part of one ugly 
sixture that I found at a flea mar- 
says Tilley. He took it apart and 
1; them up—adding just the right 
Saal touch. @ 


Eliminating the upper 
cabinets and relegating the 
refrigerator to the pantry 
makes a long, narrow city 

kitchen feel much larger 


Far left: The two-tiered 
island offers a seat by the 
action. Floating shelves 
take the place of heavy 
cabinets. Countertops are 
made of natural stone. The 
Wolf range accommodates 
six burners, a grill, and 
two ovens. Above left: 
Deep drawers by Plain & 
Fancy hold pots by 

the stove. Below left: A 
Mondrianesque fiberglass 
screen separates the 
kitchen from the stairwell, 
while still admitting light. 
For more details, see 
Resources. 
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The Artemide Omega 


lamps, a reissue from 


the 1960s, strike a 
modern note over the 


13-foot-long island 
topped with polished 


Calacatta Gold 


marble. The cabinets 
were all custom made. 


A Dacor microwave 


is tucked above the 


Thermador oven. 
The LEM barstools 


are available at the 


Conran Shop. 
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John M. Hall 


Christine Pittel 


Writer 
Photographer 
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GRAGIOUS 1920s HOUSE in 
rlotte, North Carolina, had been 
nded so many times that the kitchen 
a wreck; all chopped up, with the 
igerator standing in the former ser- 
porch. The new owners, a family 
ithetlaree children, wanted a big, open 
space where they could easily entertain 
and asked Mil Bodron and Svend Fruit 
of Bodron+Fruit to reorganize the back 
of the house. The wife had one non- 
negotiable demand: she envisioned a 
huge white marble island, the kind you 
might see in a venerable English country 
house. “I’m drawn to the cleaner lines 
of modernism, yet I feel a connection 
to the old,” she says. The old-fashioned 
glass-paned upper cabinets are actually 
very clean and simple, with plain metal 
handles. Sleek, contemporary barstools 
are drawn up to the marble island while 
her mother’s dark wood chest-on-chest 
stands against one wall. “The kitchen 
subtly reflects the age of the house with- 
out feeling frumpy,” says Bodron. His 
client concurs. “It’s light and airy and 
functional. Everything happens on that 
island. I chop vegetables, wrap presents, 
the children do their homework and eat 
breakfast there.” Her designers even 
tucked in a warming drawer to keep the 
pancakes and bacon warm on Sunday 
morning. @ 
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Above: Vintage Saariné 
chairs surround the 
expandable Ponte tabl/ 
from Casa Milano. Nort#) 
Carolina artist Anders 
Lundy made the whirlich) 
Far left: The Thermadoyy 
range includes a griddl 
and the client paired it 

a wall oven, which does# 
require bending down. 
A pull-out pantry is set 
the wall just to the left [J 
the Sub-Zero refrigerath 
Opposite: A swinging ¢ f 
and handsome bullet hikt 
from P. E. Guerin on thee 
cabinets contribute to ' 
old-fashioned look of tl 
butler’s pantry. 

For more details, 

see Resources. 
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iter: Roslyn Sulea 
}ptographer: Eric Pik 
: ducers: Mary-Ellen Weinrib _ 


ch aca 
; Edward Ross ' | 
A handsome Franke 
faucet behind the | 
cooktop lets an All- 
Clad pot fill up with 
ease. Glass subway 
tiles by Artistic Tile. 
Opposite: Storage” 
was created for ail 
the appliances, with 
the exception of the 
KitchenAid mixer, 
leaving counters 
clutter-free. Jamaica 
bar stools from Knoll 
Studio; antique white 
pottery bowl from 
Sentimento. Pendant 
lights over the island 
are from Restoration 
Hardware. The 
peaked ceiling has 
four skylights, and 
makes the kitchen 
feel even larger. 


WHEN/THE OWNERS of a 1920s 
bungal6w-style house in Metuchen, 
New Jersey, decided tg renovate their 
galley kitchen,,they were shocked to 
disc6ver how muth itwvould cost to alter 
their existing spate/“Then we thought, 
pethaps it wouldn't take much more to 
build on a whole new room,” says the 
husband. 

They were right. After talking to ar- 
chitect Daniel Topping they decided to 
expand their kitchen space by 14 feet, = 
almost tripling its size. While Topping 
drew up building plans, the homeowners 
turned to kitchen designer Charlie Rini. ie Mees 
“They both had particular needs,” says l= we 
Rini. “The wife cooks more, and had ~ < 
practical demands, and the husband had 
very clear ideas about details like hinges, © fare 
and what kind of look he wanted.” ¢ 

That look was based on the Gustav = 
Stickley Mission furniture found in 
the rest of the house. “We wanted the OD yw 
kitchen to have a modern twist,” says —_— (0 
the husband, “but to keep a visual flow 
through the home.” Custom cabinet- = 
makers Plain & Fancy responded by 
creating cabinets from quartersawn > 
oak with inset doors and a small wood rates 
square inlaid into the antiqued glass door 
frames. “It was details like this—and the “a 
curves on brackets under the cabinets or 5 + 
on the toe kicks—that give the kitchen Vv qd 
such a finished feel,” says Rini. 

Together with the owners, Rini cre- a 
ated zones for cleaning, food prepara- enc 
tion, and cooking, then worked out 
what kind of storage they needed. “We = & 
look at how many units of silverware hr 





there are, how many glasses, whether 
an extra-large pot or a bulky ice cream 
machine needs housing; so that in the 
end there is a place for everything.” A e 
tall cupboard in a passageway acts as a 
pantry, and a central island holds the 
sink and dishwasher, while a microwave- 
toaster is concealed under the cooktop. 
Unusually, the stovetop is placed on an 


opposite counter between two windows. 





“Because we have young children, 


Top: The cramped galley kitchen had a table pushed up against one 
wall and inadequate cabinet and countertop space. Above: New 
cabinets, built up to the ceiling, provide extensive storage capacity, 


I didn’t want the range to be close 
to where they might sit or eat,” the 


86 


wife explains. “On the other hand, 
the microwave is low and accessi- 


ble to them, which they love.” 


House Beautiful 4/2005 


and incorporate new appliances like a Sub-Zero wine refrigerator, 
and a Miele coffee maker. White porcelain jar from Amy Perlin. 
White military mug, creamer, and pot from Hermes. Roman blinds 
by Hunter Douglas. Porcelain flooring is from Artistic Tile. 


Left: Cupboards next to the doorway to the dining room incorporated a small—and 
usually messy—desk. Below: New cabinets make full use of the space for greater 
pantry storage. On the other side of the door, cubbyholes created for each family 
member are built under the cabinet in order to provide a place for papers. A 
garbage disposal unit in the island, conveniently close to the food preparation 
area, allowed the unsightly trash can to disappear. Island faucet and sink by Franke. 
Hanging light by George Nelson through Design Within Reach. Kitchen table by 
Ligne Roset; chairs by S. Russell Groves. 
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design of the 


_ space. Furniture by Jan 


open, airy 


Glass fish bowl from Am 








Left, above and below: Based on 
what their clients already owned, 
contractor Chris Potecek created 
compartmentalized drawers to 
store implements, and a narrow 
pull-out cabinet to provide 
efficient access to spices, small 
boxes, and packages. Right: Plans 
o the kitchen before and after the 
renovation show the appreciable 
gain in square footage. 












Mee! [HE DESIGNERS 


Charlie Rint and Kim 
Evans (left), together 
with Frank O’Leary 
opened Cranbury Design 
Center in Hightstown, 
New Jersey, five years 
ago, with decades of 
accumulated experience 
in kitchen renovation 
behind them. “We really 
take a lot of time to listen 
to the client,” says Rini. 
“On this job we talked 

to the homeowners for 
about five months before 
we even began to draw 
up plans. It’s not about 
what we want, it’s what 
they want.” 





he owners were similarly decisive about appliances, The attention to detail that marks this kitchen was carried 
sing Miele for all their cooking needs. “We liked the _ through to the countertops. “We used a granite surface,” says 
t}of their appliances,” says the husband, “and discovered _ Rini, “but honed it to take off the sheen and keep the period 
they made a steam oven, which was exciting.” They also — style consistent.” Glass subway tiles on the backsplash pro- 
Med to splurge on a high-end Miele coffee machine, which — vided another textural feel. Task lighting under the cabinets 
jilt into the cabinetry. Both are favorite purchases, as is and over the island concealed appliances that slide out to | 
all Sub-Zero refrigerator for champagne and wine. “It’s _ the user, and black zinc handles used throughout were final | 
) you think of as the luxury items that we use all the time,” touches. “Now we spend so much time there as a family,” says 

ithe wife. the husband. “It really feels like the heart of the house.” © 
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rroaucer, Samantha HMMerine 


\ CLOSER LOC 


From faucets to countertops, here’s 
what you need to reproduce the 
styles and designs featured in 
the pages of House Beautiful 



















Bacchus High-Arc nu 
in antique copper finis 
by Kallista. 


A gooseneck faucet, like this one 
used by Bruce Tilley and Luis Mora 
in their New York home (“A Modern 
Slant,” p. 76), is by definition a 
traditional design. But these other 
contemporary interpretations offer 
the possibility of reconciling an 
old-fashioned style with a sleek 
modern look. With their oversize 
curves and ornamental 
touches, these faucets 
will always stand out 
“suse them as Tilley 
~~ and Mora did, 
‘a as a sculptural 
presence in 
their own right) 








KWC’s 1922 faucet 
in chrome finish. 





Soe ett nee 


Rohl’s Bridge faucet in 
satin nickel finish, from the 
Perrin & Rowe Collection. 
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- (“Cooking Light,” p. 80). That effect was achieved with 


entry house,” was one non-negotiable demand from 








— I 
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Nelson Saucer Pendant 
Lamp, from Design 
Within Reach. 


~ 





The iconic Nelson Saucer Pendant 
Lamp (above) hangs over the kitchen 
table in an Arts & Crafts-influenced 
New Jersey kitchen (“Mission 
Accomplished,” p. 84). It’s a 
testament to this 1947 classic | 
design that it fits perfectly | 
into interiors that are 
traditional or contemporary. 
This reinterpretation of 
i classical Japanese rice 
paper lanterns is made 
by spray-coating a frame 
of steel wire with a layer 
of translucent plastic. 
The use of plastics 
and other synthetics 
as lighting materials is | 
now widespread, and | 
many manufacturers 
offer models that sport 
= innovative designs 
Plastic 1Q Light by yet remain relatively 


Holger Strom, through inexpensive. For more details, 
MoMA Design Store. see Resources. 


“a 








marble island, “the kind you might see in a venerable 
ts in the renovation of a Charlotte, North Carolina, 


atta Gold marble, but other natural materials like quartz 
te offer excellent alternatives, particularly if you are 

ed about stains. Clockwise from top left; Bianco Carrara 
from Ann Sacks; Blue Eyes granite from Walker Zanger; 
rion quartz from Silestone. 


Writer: Ted Loos 
Photographer: J. Savage Gibson 








i A beveled-glass door in the Southern 
__ Style is a favorite touch for everyone who 
9 Misits the Spring Island home of Jim and 
_ ‘Sharon Edwards. Opposite: The house has 
‘a spectacular view of the Colleton River. 





A South Carolina island retr 


young and old 


created by a team of Atlanta architects 
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yed from their own. 


; with an eye toward representing the vari- 
‘sina house’s life all at once. 
iad of one large volume, the house has 
jmass and a minor mass connected by a 
“ty that forms a strong axis. The latter, con- 
she large, separate kitchen and attached 
-90m, seems_as if it was added on, even 
the house was completed as a whole. 
‘call it generational architecture,” says 
| lant, who worked with his partners Aaron 
-d Historical Concepts founder Jim Strick- 
he project. “It looks like a farmhouse was 
b by a second and third owner as their 
*came greater.” 
ne Edwardses, who frequently host their 
grandchildren, this generational idea 
hot of sense. “I wanted it to have a sense 
'g been there for a very long time,” says 
}a part-time interior designer who deco- 
= house herself. “And I wanted my grand- 





“ney often straddle more than one generation, or identify with one 


dhouse can span generations, too. For proof, look no farther than the 
im and Sharon Edwards, located on secluded Spring Island in South 
s Colleton River. It was designed by an Atlanta firm called Historical 


Top: A French farm table and a picnic bench turn this 
part of the great room into a casual dining area; it can 
also be surrounded by armchairs for a more formal feel 
Above: The house’s exterior is taupe with Charleston 
green trim. The crimped metal roof is meant to give ita 
farmhouse look. Left: Sharon Edwards mixed new pieces 
with antiques, like this English desk and a collection of 
silver vases. Opposite: A view of the great room with its 
large windows shows how the house takes advantage of 
ver views. The sofa and club chair are by Ralph Lauren 
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clear that porches make up 
about half of the house’s 
8,200 square feet. Right 

and opposite: The kitchen is 
effectively a separate wing of 
the house. Sharon Edwards 
hired specialty painters to 
give the yellow bead-board 

\ walls an old patina. Despite 
the casual kitchen feel, she 


i 
| 
Above: From the back, it’s 
4 


chose Brunschwig & Fils 
fabric for the chairs. Some 
of the wood for the floors 
walls, and vaulted ceiling 
came from an old house 

in Kentucky. The antique 
armoire was retrofitted to 
hold a TV, and Oriental rugs 


were scattered throughout 
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“TL wanted the house to have a sense of having been the 
forave ry long time, says Sharon Edwards, “and my 


erande hildren to feel like I had lived there all my life 



























children to come there and feel like Ih 
there all my life.” 

Former residents of Connecticut and| 
the couple relished the chance to enjoy a | 
a low-density private island. They wanted { 
the local character as much as possible. | 

The house may be asymmetrical, but th 
cal revival look draws on Southern roots, 
its informal crimped metal roof, a detail 
farmhouse feel. 


The old-fashioned beveled-glass front ¢ 





a point of particular importance to Stricklal 
wanted to give it a lot of depth,” he says, * 
of having just a two-dimensional door, we 
play with it in every dimension.” 

The house’s lot may only be an acré 
terms of location, it packs a wallop. The E¢ 
wanted every room to get the spectacular 
the Colleton River in the back; except for th 
they got their wish. 

Screened porches were a major part of 
egy that Sharon calls “bringing the outside} 








~ ARTISTRY 


~ GEORGE LANG'S UNIQUE COLLECTION 
OF ASPARAGUS-THEMED ARTIFACTS IS AS MUCH 
ABOUT LOVE AS IT IS ABOUT ART 


ASPARAGUS _ 





ORT see 





y 





WRITER: PATRICK DUNNE 
PHOTOGRAPHER: TRIA GIOVAN 


PRODUCER: MARY-ELLEN WEINRIB 3 











1. At arecent party, George Lang 

complemented his tasty asparagus 
creations with an Egri Chardonnay | 
from a vineyard he once owned. | 


3. One of Lang’s asparagus appetizers 

rests on a napkin from his world- 
famous New York restaurant, Café 

des Artistes 


5. Party guests included, from left 

to right: Avon Jong, LeRoy Neiman, 

Jenifer Lang, George Lang, Shirley 

Glaser, Milton Glaser, and Patti 
Greaney 
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IT’S SPRING, and according to George Lan 
fancy, young or not, should turn to asparag 
this idea should strike Lang and his wife, Je 
obvious is not surprising. The substantial c 
\ of asparagus-related articles filling the s 


their New York apartment, country hoy 



















office produce more than a few sublimi 
gestions. “Should a commercial design 






a perfectly shaped food, it would have 


p 


ep ean EGE: # ‘é 


‘ 





like asparagus!” says Lang, who mi 






that this is why so many artists thro 





centuries have depicted the sprout. 


Ste aie ee 


Lang recently served an extrad 
sonnet of asparagus hors d’oeuvr 


: 


cocktail party—an homage to his eq 


a 
’ 


and his friends. If anyone should hi 


' Yi 
= ae FP 


an event it is Lang, a renowned pre 
the international restaurant commuf 
for the last 30 years proprietor of G 
Artistes on Manhattan’s Upper West § 














Forget the celebrities who clamor 
to be seated at his café; it is Lang hims 
keeps the spotlight focused on the res} 
Urbane, courtly, and erudite, his convet 
are peppered with classical allusions, referé 








obscure culinary texts, and down-to-earth ver 





F 
ra 
a 
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LEE] THE TRUFFLE 
WITH GEORGE 


George Lang has said that good timing accounts for many of 





"It's not the instrument 


is successes, a valuable gift he may have nurtured at music poueae 
It peuete nm ie that you 
school while training as a violinist. Since then he has become 
' Affectionately, 
a maestro, and alchemist, and a fabulist of food. This mood 


was captured ina drawing of Lang by J. Knowlton (right) 


His world and the people in it are colorfully depicted in his 
autobiography, Nobody Knows The Truffles I’ve Seen (Knopf, 
198), which reads as part thriller and part sheer magic. 
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mMY ASPARAGUS COLLECTION TELLS A HUMAN STORY. 


a1 ROEDS TT TOGERAER ARE THE CO 
WHO PLAYED A ROLE IN ASSE 


: 

vons. He also has written a striking mem- 
shad a bit part in a major film. At an age 
ost men think of retiring, he formed a new 
ship with friend Ronald Lauder—together 
Ss Mitteleuropa’s most glamorous Belle 
| restaurant, Budapest’s famed Gundel— 
uired Hungarian vineyards that annually 
d award-winning wines, including a Tokay 
i Chardonnay. 

xs collecting spirit is not limited to all 
asparagus, and his avocation has always 
‘rected by associations with his personal 
e started a collection of repeater pocket 
|when a customer in his restaurant pulled 
‘that reminded Lang of the timepiece car- 
his father. His prodigious hoard of cook- 
ind culinary-related volumes began when, 
dent in Rome, a 17th-century book written 
chef of Cardinal Aldobrandini tumbled 
tack he was searching and literally hit him 
nead. The asparagus collection was born 
is good friend, renowned illustrator Mil- 5 
ser, suggested using a bunch of asparagus 
»g0 for Lang’s consulting firm. 

is the gentlest of collectors; the rare 
s him but the ordinary is equally treasured 
ent by an admirer, “For me, my asparagus 
on, which is full of good, bad, and indif- 
xamples, tells a human story,” says Lang. 
holds it together are the connections to 
who played a role in assembling it.” @ 














NECHMONS TOsPEOPLE 
MENG: 





Clockwise from top left: 
A friend of Lang’s sent him 
these porcelain asparagus 
sprouts by Tiffany & Co. 
At the party, Lang served 
K salmon-wrapped asparagus 
hors d’oeuvres prepared by 
former chef Ari Nieminen. 
y Lang’s collection includes 
an antique English porcelain 
spoon rest. Another 
favorite piece is the Belle 
Epoque Limoges plate. 
Sampling wines at Café 
des Artistes are, left to | 
right, Milton Glaser, Patti | 
Greaney, George Lang, and 
| 
| 





Bs ia 


Shirley Glaser. Opposite: A 
fine 19th-century English 
majolica plate. For more 
details, see Resources. 
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riter: Stephen Henderson Photographer: Jonn Coolidge 
Producer: Katherine Pearson 


ee midcentury soe "a e Sy seers’ and 
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ic THE 1930s, 40s, AND ’50s, William Wurster built what he liked to call “large small 
| primarily in northern California’s Bay Area. His pioneering designs created flexible interior 
vith high ceilings, lots of light, and easy access to outdoor living spaces. Rather than draw atten- 
hemselves through ostentatious materials and adornment, the houses were conceived as frames 
s of the surrounding landscape. 

ster constructed more than 200 homes and, even during the Depression, business boomed. In 
was hailed by this magazine as “an architect whose work has already had a powerful influence 
American scene.” 

slegantly restrained style is aptly described by the title of Marc Treib’s An Everyday Modernism: 
ases of William Wurster (University of California Press, 1995). But though Wurster’s genius was 
zed in his lifetime (the American Institute of Architects awarded Wurster their highest honor, 
d Medal), his reputation has ebbed since his death in 1973. Sadly, the subtlety of detail prized 
ster is often overlooked today in favor of more flamboyant, “Look at me!” architecture. 


_ was nearly the case a few years ago for a young family who had outgrown their Edwardian 
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; "AS a foil fon this SErenicy, we needed visual art withi 
; lots of T@XTUre and See that wasn't intimidating” 
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leather stool from G 


to Jermyn chairs from | 






droom apartment overlooking San Francisco’s Golden 
dge and had begun house-hunting in suburban Pied- 
}mous for its tree-lined streets and excellent school 
1?iedmont also boasts some extraordinarily impressive 
,at date from the Roaring Twenties, when it purport- 
more wealth per square mile than any other city in 
« and was known as the City of Millionaires. 
‘nidst such gaudy splendor, a Wurster home built in 
<ned a bit, well, lackluster. 
‘\s considered avant-garde in its time, yet at first glance 
4a little hard to understand,” admitted the wife who, 
in active volunteer at the San Francisco Museum of 
Art, hadn’t heard of Wurster back then. 
house seemed unusually simple to me,” she continued. 
ounded by mansions built in high Tudor or Colonial 
), in comparison, didn’t feel like it held its own.” 





















Not helping matters, of course, was the neglected condition 
of the 6,000-square-foot structure. Floors throughout needed 
to be replaced, each of the four and a half bathrooms had dry 
rot, and a woebegone kitchen sported blue paisley wallpaper. 

Unlike his wife, the husband was already familiar with the 
architect’s name from his undergraduate days at UC Berkeley, 
where the College of Environmental Design is named Wurster 
Hall. And, since he works in commercial real estate, he recog- 
nized an undervalued piece of property. 

Happily, after the family moved into the six-bedroom house 
in 1997, things they hadn't noticed right away were gradually 
revealed. For instance, the house was filled with sunshine, 
since windows along its entire rear overlooked a backyard gar- 
den designed by Thomas Church, who frequently collaborated 
with Wurster. They began to appreciate, too, the tall ceilings 
and doorways, as well as generous hallways that were far more 
than mere passages. Decorating, however, proved a challenge, 
as the architecture’s austerity demanded respect. 
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“The rather basic-looking facade of 
the house is deceptive,” says Geoffrey De 
Sousa of De Sousa Hughes, who was hired 
to design the interiors. “Once you enter 
the front door, you’re in a grand front- 
to-back foyer that is thirty feet long and 
twelve wide. The interior proportions are 
just perfection.” 

As an homage to Wurster’s timeless 
vision of modernity, De Sousa combined 
furnishings from each of the house’s seven 
decades of history, including a 1940s Jean 
Royére commode, a 1950s Tommi Par- 
zinger sideboard, and a dining room 
chandelier from the 1960s. “My clients 
wanted a decor with as much longevity as 
the house itself,” he explains. 

Chocolate brown walls in the entry- 
way and solid fabrics for upholstery and 
curtains provide a sublimely low-key 
backdrop for a dazzling collection of con- 
temporary art. 

“T love Geoffrey’s work because it is so 
clean and highlights the sculpture of fur- 
niture,” said Michelle Bello, an art advi- 
sor who consulted with De Sousa. “As a 
foil for this serenity, though, we needed 
visual art with lots of texture and sur- 
face that wasn’t intimidating. I think the 
results reflect the vibrancy of this ener- 
getic family.” 

Wurster, who was ever-mindful that 
true luxury doesn’t have to shout, would 
doubtless be pleased. 

“Architecture is not a goal,” he wrote in 
1956. “Architecture is for life and pleasure 
and work and for people. It is the picture 
frame, not the picture.” @ 
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v=, “J he Romanesque abbeys. 
=. of St. Michel de Cuxa a 


iso in, the French’village * 
ea - of Cadalet. Part of its * 
Beem PA dibre-Uals0 lavas (0) ¢-1an ee 
« —-. brought to Néw.Yorkin °. 
2° <* theearly 20th century ©. * 
» » by George Grey. Barnard, Rpts ae 
a sculptor. tt now forms 
Seems 1-14 4-) Maa-eel (ol e-1 oe 
'--¢omplex, a branch of the >=? 
Metropolitan Museum 4 
*- of Art. Opposite; The 
bearded iris ‘Crystal Blue’; 
introduced by Schreiner’s 
..Gardens.in Oregon. 
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FLOWER FACTS 

° Originally descended from 
the species /r/s pal and /ris 
variegata, new bearded irises are 
obtained by cross-pollinating 
hybrids. 

eit takes two to three years to raise 
a new iris from seed, and another 
three to five years to determine its 
value as a garden plant. 

¢ lrises are extremely adaptable; 
they tolerate dry conditions in 
summer and cold in winter. 

* They prefer neutral soil, hate wet 
feet, and require an average of 
half a day’s sunshine to produce 
flowers. 

¢ If your soil is moist, plant irises 
ona slope or banked up, in raised 
beds, to provide vital drainage. 


The irises unfold beyond the 
walnut tree, in a tapestry of 
colors. In Greek mythology, Iris 
was the goddess of the rainbow, 
and only geranium red is missing 
from the flower’s spectrum. 
Breeders are busy working 

on this, and there is a special 
prize awarded each year by the 
International Iris Competition in 
Florence for the brightest new 
red. Opposite: ‘Boy Wonder’, 
introduced by California breeder 
Joseph Ghio. For more details, 
see Resources. 
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VOLUPTUOUS YET ELEGANT, the 
bearded iris is the most seductive of flow- 
ers. Monet, who planted irises en masse in 
his Giverny garden before painting them in 
hues of blues and purples, had hundreds of 
varieties to choose from. More than a cen- 
tury later there are thousands, in almost every 
imaginable color and combination. 

The 500-odd varieties of bearded iris that 
are grown at the abbey of St. Michel de Cuxa 
in the French Pyrenees present a selection of 
the rare, the choice, and the beautiful. Set- 
tings don’t come much lovelier than this. The 
snow-capped peak of Canigou, the sacred 
mountain of the Catalans, rises in the dis- 
tance, presiding over a garden that resounds, 
three times a day, with the tolling of the bell 
that calls the monks to prayer. 

The collection was started over forty years 
ago by Dr. Jean Ségui, an amateur enthusiast 
who went on to breed some of France’s most 
renowned irises. His daughter-in-law Elisa- 
beth Ségui built up enough stock to open the 
Iris de Thau nursery in nearby Méze, and its 
flowers found their way to the abbey through 
the Ségui family’s long friendship with the 
Benedictine monks. 

The Séguis selected the most robust and 
floriferous from their collection of dwarf, 
intermediate, and tall bearded irises, choos- 
ing early-, middle-, and late-flowering variet- 
ies to guarantee a continuous display of color. 
These include curiosities that are now diffi- 
cult to find, but still valued by enthusiasts: of 
special interest are Dr. Ségui’s hybrids, four 
of which were bred for regional gardeners 
to reflect the red and gold of Catalan light 
and landscape. 

Many people come across the garden— 
which is only open during the month of 
May—by chance on 
their way to visit the 
abbey. For those in 
the know, however, 
the iris garden at 
Cuxa has become a 
place of pilgrimage; 

a chance to lose all 
sense of time, and 
wander amidst an 
Impressionist can- 
vas of one’s own. @ 
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Top: Kay Douglass and her young son, Jack, 


prepare for a ride around the biker-friendly 
streets of Rosemary Beach, Florida. Above: 
The Douglass house's southern exposure takes 
advantage of views and prevailing breezes 

off the Gulf of Mexico. Opposite: A simple 
fireplace is the focus of an intimate inglenook 
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An architect and 

a designer deliver < 
fresh twist on Dutc 
Colonial architectur 
for a beach house ¢ 
the Gulf of Mexico 
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/ This view: Natural light floods the 
. living room through open French 
i doors. Four identical armchairs and 
; a sofa are covered in simple cotton 
duck—timeless but still tough enough 

to withstand wet bathing suits and 

everything else the beach has to offer. 

Antique wooden pitchforks hang on the 

wall, accentuating the 13-foot ceilings. 





OR ATLANTA interior designer Kay 


Douglass, building her own vacation 





























house served a dual purpose: it was an 
opportunity to explore her aesthetic alter ego as 
well as a chance to have some fun at the beach. 

Kay and her husband, Jim, had been vaca- 
tioning for several years in Rosemary Beach, 
Florida, when a choice lot came on the market 
there. “I told Jim I'd agree to buy the property 
only if we hired architect Bobby McAlpine to 
build the house,” recalls Douglass. “I had seen 
his work in magazines and visited several of his 
houses in Rosemary Beach.” 

According to all interested parties, the col- 
laboration couldn’t have gone more smoothly. 
They all simply walked around Rosemary 
Beach and talked about their likes and dis- 
likes. “Without a lot of dialogue, Kay and Jim 
articulated their lifestyle and the spirit of the 
project without imposing any stylistic criteria,” 
says McAlpine, who then quickly created a pre- 
liminary scheme. “It was perfect. We barely 


changed anything,” 

Below: The romantic allusions 
to the Dutch Colonial style 
the entire design pro- with its sculptural forms, 
ornamentation, and gracious 
F proportions give the house a 
satisfying.” distinctive character. 


recalls Kay. “In fact, 


cess was incredibly 














In the kitchen, a charming 
dining spot Cleft) 
occupies the bay window. 
Unencumbered by Nodding to the ¢| 
curtains, the tall windows traditions of Dutch 
alldw morning light to fill ; 

the space. Symmetrical architecture, the hou 
freestanding cabinets (below 4g whitewashed mason) 
and opposite) offer practical 
storage and introduce a 


splash of color. The hanging — cut an Se 


ture with sculptural fo 


chandeliers crafted from old 
wire baskets were custom 
designed by Douglass. 


against a cerulean 
“There’s a spiritual | 
and kindly spirit in th 
Colonial designs, without the strict doctrine of a cl 
based style,” says McAlpine. “It’s a style that does wha 
like doing without any apologies.” 

The home’s interior configuration offers equally ¢ 
gestures befitting its waterfront setting and Rosemary 
neo-traditional town plan. Like many of its neighbo 
gulf community, the main floor is hoisted up to wcll 
views, capture the breeze, and afford privacy from bea 
ways below. Making the most of first impressions, a cé 
gate opens into a deep loggia with long views and a 
vantage point to enjoy the cloistered pool. : 





































One of McAlpine’s design phil 
is that bigger does not always equ 
a belief that is brought to life in 
glasses’ kitchen. 

“The art of cooking is visua 
ing and a very social activity,” 





McAlpine. “But many of the pass 
tions of the contemporary itched 
engaging.” 

With this goal in mind, the be 
kitchen resides front and center 





less attractive elements are relegg 
working pantry, which is out of 1 
still close enough for efficiency, 
within a low arched doorway, thi) 





a McAlpine signature—accom} 





prep, cleanup, beverages, and sta 
the less glamorous aspects of pre 
meal or entertaining. The low p 
the sink and cooking area bare 
rupt the sleek concrete counted 
the major appliances like the reff’ 
and the army of ever expanding 
that make for serious clutter. 
Douglass and McAlpine also 
to-eye about the conventional 
millwork—or more accurately, 





thereof. He is a firm believer that ¢ 
kitchen cabinetry is the quickes 





date a house. In keeping with the 
old-world flavor, Douglass comm 
a local artisan to craft a pair of fr 
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serves as the counter in the 
master bath. Opposite, clockwise 
from upper left: A slipcovered 
chaise anchors the bay window 
in the master bedroom, into 
which Douglass has incorporated 
antique pieces and unique 
fixtures. The bed tucks snugly in 
the tight room under a mounted 
antique window frame outfitted 
with a mirror. A distressed 
rectangular bucket features 
prominently in the powder room. 
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ROSEMARY BEACH 


Rosemary Beach was founded 
ten years ago in the Florida Pan- 
handle, where the gulf waters and 
white-sand beaches (above right) 
have long attracted vacation- 
ers. The town was named for the 
native plant that grows freely amid 
the dunes, and the architectural 
style of the houses encompasses 
a variety of traditions. 

Design guidelines in this Gulf of 
Mexico community foster logic and 
coherence—not strict conformity. 
Houses nod to the past while wink- 
ing at the present with open and 
inviting floor plans, gracious out- 
door rooms, and cloistered court- 
yards (below right). Large public 
greens overlooking the gulf and 
wooden boardwalks allow direct 
pedestrian access to the beaches. 

Individual houses resemble one another, but retain their individuality. Rosemary 


Beach's plan and its houses are designed to reinforce each other, and this has 
served to establish a real sense of community in a short time. The town center Is 
now nearing completion, and about 550 houses currently comprise the enclave. 


ing arched cabinets of old cypress, dis- 
tressed and painted a memorable shade 
of golden chartreuse. The color echoes 
the linen fabric used in four chairs in a 
nearby inglenook that has a small fire- 
place with a raised hearth and simple 
mantel. 

A mix of woods—cypress for the 
doors and ceilings and random-width, 
unfinished antique oak for the floors— 
enhance the home’s layering of architec- 
ture and patina of age. At first, everyone 
told Kay that she needed to stain the 
floors. “So what if someone throws down 
a wet towel and it marks the wood? That 
just adds to the character,” she says. 
“Now the floors are one of the first 


things everyone comments on.” @ 















This page, above: The house’s outdoor roon 
include a sunny upstairs terrace above the loggia 
and pool with views of the town. This view: The 
pool is in a private courtyard next to a 11-foot- 
deep covered loggia (opposite, top) that offers 
long views upon entrance to the house. The open 
stairway allows easy access between the pool and 
upstairs terrace. For more details, see Resources. 






Two food pros entertain their friends in thet 




























The loft space Alison Attenborough and 
Jamie Kimm recently bought in New York 
had housed a fur factory and a photo studio 
before being sparely furnished for residen- 
tial living. The meager accommodations in 
the kitchen included a small electric stove 


and a measly three cabinets for storage—an 





arrangement that wouldn’t do for two food 
professionals (he’s a chef, she’s a stylist) 
who like to entertain. Enlisting the help of 
longtime friend and architect Shawn Sul- 
livan from the Rockwell Group, they out- 
fitted cabinets in stainless steel from B&B 
Italia and clad the countertops in Carrara 
marble. “We thought an industrial look 
would be right for the space and remain 
timeless,” says Attenborough. Out went the 
electric stove and in came the Wolf range 
and Sub-Zero fridge. Now cooking at home 
is not the chore it could be for two people 


who do it for a living. 





Writer: Mario Lopez-Cordero 


Photographer: Ngoc Minh Ngo 
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PROFESSIONAL COUNSEL 


* To install appliances, use the contractor your supplier employs; they 
know the product best and mistakes can get costly 
i ¢ Attenborough and nm were clever about using dead space: in lieu of 
I kickboards beneath cabinetry they installed thin drawers for sheet pans, 
I and put a slim pullout pantry ina sliver of space next to the refrigerator 
* There’s no need to order custom-made drawer compartments from 
{ kitchen outfitters; ter rough and Kimm found that standard stainless- 
steel models from V ns-Sonoma were cheaper and worked better 
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Food stylist Alison 
Attenborough and chef Jamie 
Kimm prepare a Sunday-lunch 
soup party in their newly 
remodeled kitchen. On the 
Carrara marble countertop 
are O wineglasses by 

Riedel, black circle bowls 

by Rosenthal, china bowls 
from Aero, and antique 
French celebration molds 
from Eric Appel. Stockpot on 
Wolf range from Calphalon, 
saucepan by Hackman, black 
casserole from Staub, and 
ladle from Cuisipro. Antique 
steel stool and white pottery 
cheese plate from Sentimento. 





This page: A fresh pea soup is garnished with pea shoot? 
grilled prosciutto, and drizzled with puréed goat cheese} 
black soup bowl from Sara. Opposite: 1. Minestrone soug 
made with lamb shanks and hand-rolled pasta includes 
colorful baby vegetables. 2. Soup spoons from Match re 
on antique linen napkins. 3. Rough-hewn bowls are a rus 
counterpoint in the industrial kitchen. 4. Slow-roasted s 
gives heft to a salad with delicate ribbons of zucchini an 
green and white asparagus. For more details, see Resou 




















SPRING PEA SOUP WITH GRILLED PROSCIUTTO 
Serve with 2004 Stoneleigh Sauvignon 
Blanc from New Zealand. 
4 ounces low-fat goat cheese 
4 cups low-sodium chicken broth 
1 tablespoon olive oil 
1 small onion, peeled and thinly 
sliced 
1% pounds fresh peas, washed and 
dried 
Ys cup fresh mint leaves 
1 tablespoon créme fraiche 
4 slices prosciutto, grilled until 
crisp 
Pea shoots 


Blend goat cheese in a blender until 
smooth. Remove and set aside. 

Place stock in a medium-size pot and 
bring to a boil. Lower heat and keep 
stock at a low simmer. 

Place olive oil in a saucepan over 
medium-low heat. Add onion and cook, 
stirring occasionally until translucent, 
about 15 minutes. Add peas and mint 
leaves. Sauté 2 minutes. Add stock and 
simmer until peas are tender, about 2 to 
3 minutes. Remove pan from heat. Purée 
mixture with an immersion blender. Stir 
in créme fraiche. 

Divide soup among 4 soup bowls. 
Drizzle with puréed goat cheese and 
garnish with prosciutto and pea shoots. 
Serve immediately. Serves 4. 


SPRING LAMB MINESTRONE 
Serve with 2002 J. Lohr Seven Oaks 
Cabernet Sauvignon. 
1 cup fresh basil leaves, washed 
3 tablespoons olive oil 
4 lamb shanks 
Salt and freshly ground black 
pepper 
1 carrot, peeled and coarsely 
chopped 
1 onion, peeled and coarsely 
chopped 
4 garlic cloves, crushed 
4 sprigs fresh thyme 
4 cups low-sodium chicken broth 
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Recipes 





Recipes by Jamie Kimm 


Selection of baby spring vegetables, 
like fennel, carrots, turnips, red 
and white onions, leeks, and sugar 
snap peas, trimmed and peeled 
1 cup hand-rolled pasta or small 
‘pasta shells 


Purée basil and 1 tablespoon olive oil in 
a blender. Set aside. 

Season lamb shanks with salt and pep- 
per. Heat remaining olive oil in a large 
Dutch oven or casserole and brown lamb 
shanks on all sides. Remove shanks and 
reserve. Place carrot, onion, and garlic 
in Dutch oven and sauté until soft and 
lightly browned. Drain off any excess 


fat. Return shanks to pot, add thyme and ge» 
chicken stock, and bring to a boil. Lower © 
heat and simmer mixture until lamb is 


tender, about 2 hours. Make sure soup 
does not come to a full boil. Periodically 
skim fat from surface. 

Remove shanks from pan. When cool 
enough to handle, shred meat and set 
aside. Discard bones. 

Pour lamb stock through a fine- 
mesh strainer into a saucepan. Discard 
solids. Bring stock to a boil. Add baby 
vegetables, shredded lamb, and pasta 















1 cup fresh sorrel leaves 
’% pound fresh baby salad gree 
washed and dried 


Juice of 2 lemons 


Rub fillet with 1 tablespoon o 
Place on a foil-covered baking sk} 
season with salt and pepper. Rd 
preheated 200°F oven until firm 
touch, about 1 hour. Remove fr¢ 





and set aside. 

Place sliced vegetables, fay 
chervil, sorrel, and salad gree 
bowl. Add remaining olive oil] 
juice, salt and pepper and toss 
warm salmon over top. Serves 8 


and cook until vegetables and pasta are Fe 


tender. Serve in warmed bowls and gar- 7 





nish with basil purée. Serve immediately. »_ ve 


Serves 4. 


SLOW-ROASTED SALMON SALAD 
Use a vegetable peeler or a mandoline 
to make zucchini and asparagus ribbons. 
Pair with 2002 J. Lohr Arroyo Vista 
Chardonnay. 

2 pounds fresh salmon fillet, skinned 

and boned 

3 tablespoons olive oil 
Salt and freshly ground black 
pepper to taste 
zucchini, thinly sliced 
white asparagus, thinly sliced 
green asparagus, thinly sliced 


DR RB bh 


cups fresh fava beans, blanched 
and peeled 


we 
Nos 


cup fresh chervil leaves 








| My pasta sauces 
have so many uses, 
they’re starting to set 
| an identity CYisis. 


Franny 



















Well, no wonder. I mean, how would you feel if you started out in life 
fasva rich, all-natural pasta sauce only to discover later that 
you were also a natural-born marinara sauce for chicken? 
Or a sassy Creole gumbo for rice and seafood? In fact, my sauces 


have so many identities, it's enough to make your head spin. 





They give almost any meal more personality. 


Or should I say, multiple personalities? 
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/Newman donates all his profits to charity. Over $150 million Pomerat retipe ese uae 


mated by Paul Newman to thousands of charities since 1982. www.newmansown.com 
} ©2004 Newman’s Own Inc. 
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7 1° 3 
Green Giants 
Extra-large perennials can be the answer 
to a wealth of garden problem spots 



























I HAVE AN AFFINITY for tall men avd tall plants. The — ess giganteus) grows in huge clumps of gracefully 
thing for tall guys is not unique, but many gardeners overlook _ green blades that have thin white stripes down their 
the value of plants that grow to heights of six feet or more. In _ The feathery blooms easily rise to twelve feet and add f 
a big garden, such plants help to fill large empty spaces; ina oomph to fall and winter borders. Pair it with Aster t 


small garden, they can keep a trad arrangement which sports six-foot-tall bluish-purple flowé 
















from getting too saccharine. Here are six of my that look killer next to silvery grass 


favorites, all perennials with hardy dis- Tartarian aster is a rhizomatous 
and always produces enough late 
to add to the last garden boy 


the year. 


positions and cheerful attitudes. 


A BIG WORKHOR 
Macleaya cordata, on 


Alleviate boring borders by 
recruiting a few well-placed 
giants for the team. The maxi- poppy, has had a place 
milian sunflower (Helianthus garden for decades. This 
maximiliani) is a North Amer- flower from China (introd 
ican native and cousin to the 1795) easily reaches eij 
familiar big-faced annual sun- tall and has extremely 
flower. Its woody crown sends tive cut leaves that a 
up plenty of strong ten-foot-tall stems, green on one side and s 
each topped with clusters of sunny yel- the other. Macleaya spreads q 
low flower heads about three inches in make a living curtain and, unli 
diameter. I use this big guy as an eye- hock, its leaves look great from the 


catcher to anchor the far corner of one to the top. I use Macleaya on the 





Maximilian sunflowers can grow to : J 
of my borders. ten feet and work well in borders: seeds _ side of a screened porch to provi 


There are several lilies that grow over 47 available from earthlygoods.com. _ in the afternoon. Sunset breezes 
five feet tall, but one of the easiest to grow is Lilium formosa- leaves wave green and silver, creating a gorgeous setti 
num. This supermodel of a bloom has long thin stalks, elegant _ relaxing end to a hot day. | 

leaves, and fragrant white flowers that 
can top six feet. A willowy species that A REALLY TALL ROSE 
requires no staking, it is a knockout both — My ‘Bobbie James’ rose blooms in June with jillions of} 
in appearance and perfume, and can be _ fragrant roses cascading from canes 25 feet tall. Bok 
placed anywhere in the border because _ really hardy rambler that requires nothing but 
it’s a “see-through” plant—taller than its | exceptionally sturdy support. Once described as a 
border mates, but with an airy form that “house eater,” this rose has climbed an otherwise 
doesn’t block the view. It also produces uninteresting ginkgo tree in my garden and 
pretty seedpods that, if left intact, will I hope it will next leap over onto a Norway 
help it spread. maple. There’s nothing better than a tall man 
Chinese silver grass (Miscanthus sin- (or tall plant) with a sense of adventure! @ 


A VIEW TO A RILL Reader David Stotz was so © inspired by mw. January colut 
devoted to using rills as garden focal points that he installed one hin self. Z 


was pleased enough with the results (left) that he sent House | tiful picture 

of his effort. Send in your own garden questions or comments to den ¢ 

House Beautiful, 7700 Broadway, 29th floor, New York, NY Oe ore-n | x 
to hbmai/@hearst.com. pes aes ne 
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time of year that inspires us to st 


Imagine how great your home cot 


you minimized clutter, changec 


pillows and rolled out a brig! 


throw rug. It’s that easy. 
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'S a spring thing 





Enter for 
a chance 
to win 


$30, 000 


Neate Gift 
Cards! 


Install new lighting, refinish 
your hardwood floors or 
build a backyard deck. The 
choice is yours! 


Each month for a year, you'll 
get a $2,500 check plus a 
$100 Kmart Gift Card. Spend 
the next 12 months fixing up 
your home on us. 


To enter the Home Spring Home 
sweepstakes, visit participating 
Kmart stores for a mail-in entry form 
or log on to www.kmart.com/clorox. 
See reverse side for official rules. 


Grand Prize: 12 monthly checks for 
$2,500 each, totaling $30,000, plus 12 
$100 Kmart Gift Cards (ARV: $31,200). 


Five First Prizes: Each winner gets a $500 
Kmart Gift Card (ARV: $500 each) 


Ten Second Prizes: Each winner gets 
a $100 Kmart Gift Card (ARV: $100 each) 





kmart Bi ) 


www.kmart.com 









_ . DEEP-CLEANSING FORMULA 409° 
FOR A KITCHEN SO CLEAN IT SHINES. 
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E BEAUTIFUL SUITE OPENS AT 
ENINSULA BEVERLY HILLS 


il, House Beautiful unveils a stunning designer 
one of the world’s most renowned hotels—The 
la Beverly Hills. Alessandra Branca, one of 
eautiful's Top 125 Interior Designers, designed 
, which will be a centerpiece of the hotel. The 
eautiful Designer Suite will remain open until 
er 2006 and will be used as a VIP suite and for 
jentertaining providing House Beautiful readers 
>cial guests with a luxurious opportunity to live 
e pages of House Beautiful. 


The Peninsula Beverly Hills 


| Suite Offer: 

Beautiful and The Peninsula Beverly Hills have created a special House Beautiful Designer 
ckage exclusively for our readers. 

er includes: 

Dne night House Beautiful Designer Suite stay at $2,500* 

Pnd night stay compliments of House Beautiful 

omplimentary one hour spa treatment for two 

se of a Lexus SL 430 or SC 430* 

ouse Beautiful Gift 

advantage of this special offer, please call The Peninsula Beverly Hills at 310.551.2888 and 
he House Beautiful Designer Suite Package. 


insula Beverly Hills is tucked away in one of the most prestigious residential locations in Los 
, only a few minutes from the financial and shopping districts of Century City and Rodeo 
e Peninsula Beverly Hills consistently tops a multitude of “best hotels” lists—and was named 
| in Southern California by Zagat in 2004. For 12 consecutive years it has been the only hotel 
ern California to be awarded the AAA Five Diamond and Mobil Five Star. 


two night stay. Driver of Lexus must be at least 21 years of age, provide proof of insurance, and hold a valid US drivers license. All offers subject to availability 


a cna eect ironarsPeiyiel (Kathryn M. Ireland 


MORAINE NIER MANN WEEKS. ROL 


HAEL BERMAN CHRISTMAS 


st December, award-winning interior/furniture designer Michael 
held his third annual holiday gala, “Lexus Presents: The 
jlree”. The Pacific Design Center hosted the event, where 
ed holiday trees were auctioned by Christie’s to benefit the 
N's Action Network and Caring for Children & Families with AIDS. 








ed” mix of Pacific Design Center Showrooms and local interior 
Is decorated these one-of-a-kind trees. Fashion Wire Daily 
st Jenny Peters said of designer Rrivre Davies’ tree, “...the 
Quisite tree of all was not for sale. Rrivre Davies fashioned a 
us Asian-influenced tree, complete with pagoda presents and 
ig dragon's body”. - Designer Rrivre Davies with his tree 


WASTRA = CHRISTIE'S ie 


j GUARO 
, Beautiful oe Os \ PacificDesignCenter 











CHICO'S _ 


Exclusively designed apparel and accessories 
at locations nationwide, online and by 
phone. Current but never trendy, Chico's 
carries everything from comfortable, 
everyday clothing to elegant eveningwear. 
For a free catalog with a special savings 
certificate inside, call dept. 2310 at 
1.888.855.4986 or visit www.chicos.com. 


CHICO'S 





STOREHOUSE 


Good Design. It’s eclectic, but not eccentric. 
Modern, but not stark. Timeless, but still 
timely. With 60-plus retail stores, an 80-page 
catalog, and website, www.storehouse.com, 
we not only make that kind of good design 
accessible, we also make it yours. 


ctorehouse 
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thy body and happy taste buds. That’s living in lams years. 
Visit lams.com or call 800-525-IAMS. Good For Life” 2 *_| 




































FOUGHTS OF HOME 


ter of her life. Among the letters were black-and-white 
hots, deckle-edged, a small boy in rompers, an eight- 
ld in lederhosen. 

e heat continued. Portia slept in her underpants, curls 
ed to her head with sweat. I sat in John’s room under 
yws open to the breathless night and sifted through 
s, bone-colored paper, paper like ashes. I always sat cross- 
{on the floor planning just to take a look at a couple of 
-. Hours later, I would struggle up, cramped and aching. 
in grew up. He was sent to boarding school in New Eng- 
nd his letters were about the spring dance weekend and 
innis team; her letters admonished him to work harder. 
Jspent one summer in a rented house in an English vil- 
\ Ithough the admiral was often in London, Eleanor and 
amused themselves well with the herbaceous borders 
he village round-robin tennis tournament. Letters to her 
d were brief, not so wistful. 

en John was in his first 
it Harvard, they bought 
aine house. The owner, 
ster seamstress whose 
+ had put the house on 
arket, had lived only in 
d wing, with no elec- 
ght and a wood stove 


at summer, they were 
ether in Maine, so there 
ho letters, just the frag- 
of a diary in an exercise book. Eleanor, it seemed, had to 
out her happiness with the house, with how much John 
it, and the work they were doing together: the borders 
d, the place set apart and flagstoned for the Buddha. 
ouse had clearly meant much the same to her as it meant 
an end to gypsying; something solid and familiar, not 
ent and foreign. And so she planted its perimeter with 
es and roses, enclosing her family safely within. 

Ithe spring of his junior year of college, John was killed 
r accident driving back from a party on the north shore 
ton. From then on, there were no more letters. Condo- 
} had not been saved. In the last picture I found of him, 
od in Harvard Yard, in front of his freshman dormitory. 
hs looking straight at the camera calmly, as if he were 
hg beyond it, into the future. I stared at the image for a 
lime, then at the picture of Eleanor Kittredge, affirmed 
round-eyed baby that she held. Finally, I closed the lid 
| lacquer trunk and left the room to toss among the hot, 
bled sheets of my bed. 

je next night, the weather broke—thunder, lightning, 
hin. I rushed through the house, closing windows as the 


THe LETTERS WERE STACKED 

CeLicMeee NOT EVEN TIED IN 

PACKETS, SOME STILL IN THIN 
BLUE AIRMAIL ENVELOPES 

re POSTMARKED LONDON, PARIS, 

BRUSSELS 


(continued from page 72) 





rain shifted directions. I don’t know how I happened to pause 
at the bookshelves or take the particular book from the shelf. 
Perhaps it was the title, The Autobiography of a Natural Mystic. 
When I opened it, two envelopes with English stamps fell out, 
both addressed to Eleanor Kittredge. According to the book’s 
cover blurb, the writer made regular contact with the spirit 
world. Flipping to the back, I saw that she was English, that 
after much time spent in India, she now lived in rural Somer- 
set. I knew at once that she had written the letters. 

As the thunder moved away and the sound of rain filled 
the room, I sank down on the floor and shook the letters out 
of their envelopes. The first was dated February of the year 
after John’s death, a polite reply to an inquiry, acknowledg- 
ing a mutual friend. Yes, the letter read, she would be pleased 
if Mrs. Kittredge would come to see her. She had to explain, 
she continued, that she lived with a grown daughter in a sort 
of hut they had constructed themselves. It was, Mrs. Kittredge 
must understand, very tiny 
and without conveniences, 
but there was quite a good 
pub in the village where she 
could certainly put up. 

The second letter had a 
March date. The author said 
how happy she was that Elea- 
nor had come and that she 
had had the courage to tramp 
through the snowstorm to the 
hut to spend time with her 
and her daughter Jane. 

“Yes, I felt as you did. I felt that I had known you a long 
time, and Jane said the same thing. I felt an aura of past times 
spent together. I hope that our talk was of some help to you.” 

How desperate Eleanor must have been, I thought, to 
make contact, to travel all that way in the faint hope of some- 
how rejoining her lost son. I imagined her, a lonely figure, 
trudging between high Somerset hedges heavy with snow, 
head bent into the storm, moving forward through the swirl- 
ing whiteness without help or landmark. I sat with the letters 
in my hand as the rain sluiced down outside. 

We left two weeks later, just after Labor Day. The night 
before, I spent a long time in the garden. I was grateful to 
Eleanor Kittredge for the gift of the house, but perhaps even 
more for the contents of the lacquer trunk. I gazed at the light 
spilling from the kitchen windows. A house, I thought, can be 
a sanctuary but not a fortress. One is no safer among orchards 
and roses than in a few inconvenient rooms. 

“Goodbye, house,” Portia said as we pulled out of the 
driveway the next morning, “we have to go home.” Then she 
began to sing a song about Cambridge. @ 
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Prices shown are suggested retail. Symbols in paren- 
thesis identify the service type: (R) retail; (T) trade, 
through designers; (MO) mail order or Internet or- 
ders; (M) manufacturer or distributor; (C) custom 
by or for designer, unless otherwise noted. 

ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION 
AND UNAVAILABLE. 


38 LET’S DISH 

Page 38: Stool with backrest—Design Within Reach 
(R,MO); 800-944-2233. Stool cushion—Target (R); 
800-800-8800. Dish towel sources: 1. Pearl River 
(R); pearlriver.com. 2. Anthropologie (R); 800- 
309-2500. 3. T.J. Maxx (R); 800-285-6299. 4. La 
Cafetiére (R); 866-486-0667. 5. T.J. Maxx, see above. 
6. Anthropologie, see above. 7. Williams-Sonoma 
(R,MO); williams-sonoma.com. 8. and 9. Anthro- 
pologie, see above. 10. T.J. Maxx (R); 800-285-6299. 
11. La Cafetiére, see above. Page 40: Cushions: 
1. Anthropologie, see above; Trim: Williams- 
Sonoma, see above. 2. T.J. Maxx, see above. 3. and 
4. Anthropologie, see above. 

44 THE CONSUMMATE KITCHEN 
Designer: Gary Paul; 212-678-5007. 

50 DESIGNER’S DREAM 

Designer: Stephen Saint-Onge. E-mail: stephen@ 
designingathome.com. Cabinetry—Omega Cabi- 
netry (M); 319-235-5700. Stove; refrigerator— 
Viking (M); 888-845-4641. Pendant lights—Res- 
toration Hardware (R,M); 800-762-1005. Blinds— 
Hunter Douglas (M); 800-437-4233. Dining table; 
chairs—Arhaus (R); 866-427-4287. Mirror TV— 
Philips (M); 888-744-5477. Flooring—J.E. Higgins 
(M); 925-245-4300. 

58 WIDE OPEN SPACES 

Design specialist: Taryn Wilson, through Pier 1 Im- 
ports (R); 800-245-4595. Web site: pierl.com. Paint 
colors, Eucalyptus Leaf, Light Khaki and Sandy 
White—Benjamin Moore (M); 800-672-4686. Art- 
work above mantel, Untitled by Kathy Webster. 
Flowers: Bill Bostlemann at Flowers on the Square 
(R); 817-870-2888. Living room: Riley Stripe chairs 
in cream; Pier 1 Horse and vases; Taryn sofa; Cay- 
man Cream Stripe pillow (on sofa); Bahama stools 
with glass top; Taryn armchair and ottoman; Button 
pillow; Floor lamp with Amber Drops; Indah arm- 
chair (in foreground, right); Besari cocktail table, 
English Tile rugs (2); Temani chair; Tibet Hexagon 
trunk (beside Temani chair). Sunroom: Cayman 
sofa; Tropical cushions and Cayman Red Stripe 
pillows; Cayman armchair; Malang armchair and 
ottoman; Moroccan table base with glass; Marco 
chairs (around table); Jute rug with cranberry che- 
nille border. All furniture, pillows and accessories— 
Pier 1 Imports, see above. 

62 A FINE SHOWING 

Charleston International Antiques Show, March 18 
—20; 843-722-3405. 

66 OUT OF THE BOX 

Paint, Four Leaf Clover, #573 Benjamin Moore 
(M); 800-672-4686. Tripod table lamp with linen 
shade; Cabbage tureen with charger plate, Mrs Mac- 
Dougall—Hinson & Co. (T); 212-688-5538. Danish 
commode—Niermann Weeks (T); 212-319-7979. 
74 YOUTH MOVEMENT 

Designer: Celerie Kemble. All furniture— 
Laneventure (M); 800-235-3558. Web site: 
laneventure.com. Icon wallpaper by designer— 
Zoffany (T); 212-593-9787. 

76 A MODERN SLANT 

Pages 76 to 79: Architect: Andrew Kotchen; 212- 
273-9712. Contractor; Autun Construction; 212- 
760-3363. Faucet—Kallista (R,T); 888-452-5547. 
Burners; grill; oven; Duel Fuel Range—Wolf appli- 
cances (M); 800-222-7820. Custom cabinetry—Plain 
& Fancy; 800-447-9006. Chairs—Palecek (M); 800- 
274-7730. Area rug—Miresco Decorative Rugs (T); 
888-717-7847. 

80 COOKING LIGHT 

Pages 80 to 83: Designers: Mil Bodron, Svend Fruit; 
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Bodron + Fruit; 214-826-5200. Stools, LEM; The 
Conran Shop (R,T); 212-755-9079. Hanging lights, 
Omega—Artemide (M,R,T); 214-747-8344. Micro- 
wave—Dacor (M); dacor.com. Range—Therma- 
dor (M); 800-656-9226. Refrigerator—Sub-Zero 
(M); 800-222-7820. Table, Ponte, by Casa Milano 
—Scott + Cooner (R,T); 214-748-9838. Hinges— 
PE. Guerin (R,M); 212-243-5270. 

84 MISSION ACCOMPLISHED 

Pages 84 to 89: Designer: Charlie Rini, Cran- 
bury Design Center; 609-448-5600. Archz- 
tect: Daniel Topping; 973-539-5353. Con- 
tractor: Chris Potecek Fine Woodworking; 
908-474-9274. Kitchen: Nelson saucer pendant— 
Design Within Reach (R,MO); 800-944-2233. 
Craft dining table, dark brown oak—Ligne 
Roset (R); 800-297-6738. Steel dining chairs— 
S. Russell Groves (R); 212-929-5221. White pot- 
tery bowl—Sentimento (T); 212-750-3111. Ja- 
maica barstools—KnollStudio (R,M); 212-343- 
4000. Fish bowl—Amy Perlin (R,T); 212-593-5756. 
Chopping block—J.K. Adams (M); 866-362-4422. 
Mixer—KitchenAid (M); 800-422-1230. Blinds— 
Hunter Douglas (M); 800-437-4233. Stainless- 
steel pots—All-Clad (M); 800-255-2523. Pot 
filler; sink; faucet—Franke (M); 800-626-5771. 
White porcelain platter—Sentimento; see above. 
Pewter bowl—Match (M); 201-792-9444. Glass 
tile; porcelain floor tile—Artistic Tile (R,M); 212- 
727-9331. Wine cooler; refrigerator—Sub-Zero 
(M); 800-222-7820. Web site: subzero.com. White 
porcelain finale jar—Amy Perlin, see above. White 
military mug; creamer; pot—Hermés (R); 800-441- 
4488. Pewter fish platter—Match, see above. Rug, 
Toy Poodle in Kiki Cream, Fifi Orange and Haha 
Red—InterfaceFlor (R); 866-281-3567. Utensils 
(in drawer)—Cuisipro (M); 302-326-4802. Nest 
of white bowls—Morlen Sinoway Atelier (R,T); 
morlensinoway.com. Coffee maker; ovens; warm- 
ing drawer; hood; cooktop; dishwasher—Miele 
(M); 800-843-7231. Porch: Furniture—Janus et 
Cie (R,M); 212-752-1117. Black tray—Armani 
Casa (R,M); 212-209-3500. 

90 A CLOSER LOOK 

Pages 90 and 91; Faucets (clockwise from upper 
right): Bacchus High-Arce kitchen faucet—Kal- 
lista (M); 888-452-5547. Bridge faucet, Perrin & 
Rowe collection—Rohl (M); 800-777-9762. 1922 
faucet—KWC Faucets (M); 678-334-2121. Light- 
ing (clockwise from upper right): Nelson saucer 
pendant lamp—Design Within Reach (R); 800-944- 
2233. IQ light—MoMA Design Store (R,MO); 800- 
447-6662. Random light—Moooi (R); moooi.com. 
Stone (clockwise from upper left): Bianco Carrara 
marble—Ann Sacks (R,T); 800-278-8453. Blue Eyes 
granite—W/alker Zanger (R,T); walkerzanger.com. 
Verde Orion quartz—Silestone (M); silestone.com. 
92 ISLAND IDYLL 

Pages 92 to 99: Architects: Aaron Daily, Terry Py- 
lant, Jim Strickland; Historical Concepts; 770-487- 
8041. Great room: Sofa; club chair—Ralph Lau- 
ren Home (M); 800-578-7656. Kitchen: Chair fab- 
ric—Brunschwig & Fils (T); 212-838-7878. Guest 
room: Wicker bed; linens—Ralph Lauren Home, 
see above. 

100 ASPARAGUS ARTISTRY 

Pages 100 to 103: Restaurant: Café des Artistes; 212- 
877-3500. 

104 PERFECT PROPORTIONS 

Pages 104 to 111: Designer: Geoffrey De Sousa, Dé 
Sousa Hughes; 415-626-6883. Art consultant: Mi- 
chelle Bello; 510-655-5976. Living room: Day bed, 
Mies van der Rohe—Knoll (M); 212-343-4000. Ed- 
ward Sofa; Circle2 coffee table, (C) by designer. Sofa 
fabric, Bravo in Herbe—Donghia (T); 212-935- 
3713. Wallcovering, grasscloth in Moss—Dong- 
hia, see above. Floor lamps, Dodsworth by Mad- 
eline Stuart, through designer, see above. Carpet 
(C)—Christopher Farr (T); 310-967-0064. Round 
table, Tonneau by Holly Hunt—Kneedler Fau- 


chére (T); 415-861-1011. Chairs (around 1 
Kerry Joyce—Kneedler Fauchére, see abo 
chairs, Jermyn—Holly Hunt, see above. C) 
fabric, Espresso velvet-—Clarence House 
803-2850. Entrance hall: Yellow urn coll 
JE. Chen (R,T); 323-655-6310. Mirrored} 
table, 1940s—Dragonette Decorative A 
310-855-9091. Table lamp, Milano—Na 
zine (T); 212-223-8340. Dining room: Table 
Regency; Holiday dining Chairs, both by 
Berman—De Sousa Hughes, see above. 
Renovation architects: Mark English; 415-3 
and De Sousa Hughes, see above. Table (( 
signer. Chairs—Design Within Reach (R, 
944-2233, Web site: dwr.com. Pendant lamp 
Morris Antiques (R,T); 212-755-3308. 
112 COLOR FIELD 

Pages 112 to 115: St. Michel de Cuxa 
66500 Codalet, France. The Iris garden 
during the month of May. Iris de Thau, } 
Villeveyrac 34140 Meze, France. Iris rhi 
Schreiner’s Iris Gardens; 800-525-2367. | 
schreinersgardens.com. 

116 DUTCH TREAT 

Pages 116 to 125: Inglenook: Fabric on 
Summerplace in Popsicle—Rogers & Goff 
203-532-8068. Fabric on pillows, Catwalk 
Brown, Lulu DK—Travis & Co. (T); 404-2 
Living room: Lantern—Edgar-Reeves (T); 
1137. Drapery fabric, Brabant in Antelop 
dler & Pindler (T); 404-233-8111. Green 
South of Market (R); 404-995-9399. Kita 
ket lights—South of Market, see above. I 
Stool; pulley lamps; green throw—South of 
see above. Bathroom: Faucet—Rohl (M); 
1933. Bucket sink; table; sconce—South 
ket, see above. Porch: Furniture—Bro' 
(M); 800-743-4252. 

126 COOKS’ CORNER 

Pages 126 to 129: Architect: Shawn § 
Rockwell Group; 212-463-0334. Kitel 
fet: “O” wineglasses—Riedel (M); 732-3 
French celebration molds—Eric Appel 
605-9960. Black circle bowls—Rosentha 
800-804-8070. Web site: rosenthal.com. W 
bowls—Aero (R); 212-966-1500. White hi 
napkins—Sferra (M); 800-336-1891. Jos 
mann silverware—Neue Galerie Design 
212-628-6200. Web site: neuegalerie.org. 
steel stockpot—Calphalon (R,M); 800-8 
Stainless-steel saucepan, Hackman—litta 
ittala.com. Stainless-steel soup ladle—Cuis 
302-326-4802. Black enamel casserole—S 
866-782-8287. Steel stool; white cheese dis 
timento (T); 212-750-3111. Stove—Wolf A 
(M); 800-332-9513. Spring pea soup: Soup 
Sara (R); 212-772-3243. Pewter soup s 
Match (M); 201-792-9444. Salmon salad: } 
salt bowl—Sentimento, see above. 
132 GREEN GIANTS | 
Sources: Lilium formosanum—Monticel 
log (MO); 800-243-1743. Web site: ae 
Giant Chinese silver grass—Joy Creek 
503-543-7474. Web site: joycreek.com. N 
ian sunflower—Earthly Goods; earthlygo¢ 
Tartarian aster—Lazy S’S Farm; lazyssf. 
Plume poppy—Big Dipper Farm; 360.84 
Web site: bigdipperfarm.com. ‘Bobbi 
roses—Vintage Gardens; 707-829-2035. | 
vintagegardens.com. @ 
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CORRECTION 
March 2005: The information for “Keen ¢ 
on page 25 was inadvertently omitted. Tl 
tion should have read: Shams from the) 
Link Geo duvet set and Home Latti¢ 
duvet set, $150 each; by Tommy Hilfiger’ 
tommy.com. 
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| KETPL ACE ORDER TOLL FREE! 
1-800-668-3899 
OR VISIT US ON THE WEB! 
7 R N AP U R E WWW. FREEDOMCRYSTAL, COM i ea mt GTS Coro Soa Sa 
| FURNITURE@48TH.COM Se ee: Zac re mmmses gpk a int 
AL SAVINGS On Fine Scars } f gy BN a neo 


0 - 60% Off Retail!!! Nation- 
‘me delivery! Credit Cards 
‘Ve refuse to be undersold! 
38. 

/_L FURNITURE CELEBRATES 
/! Incredible discounts on 
‘nd furniture. Nationwide 
1-800-328-0933. Visit: 
hillfurn.com = Major credit 
ited. 








‘OL, PORCH FURNITURE -| 


JUICKLY. All major brands. 
wrdenroom.com 1-800-288- 





‘BEDS - IRON BEDS 


'D IRON BED SALE! Buy | 


it and save 50% on romantic 
‘and iron beds. Once-in-a- 
sings! Lay-away and payment 


= color catalog. Brass Bed | 
500 Miles Ave., Cleveland, OH | 
229-4900. Visit: www.brass- | 


com 

MG@ARPETS 

y Direct MICHAELS CARPET 
‘09 WEARDATED THERMA- 


LER. Featuring all manufactur- 
es of floor-covering. Call for 








‘OF DALTON, The World’s 


‘or Covering Store. Family | 
over 30 years, we guarantee | 


‘prices and the best service. 
PLES... SHIP ANYWHERE. 
| Free 1-888-514-7446. 
isofdalton.com 

ICS & WALLPAPER 
'- SOUTHERN DESIGN 
- Discount source for many 
ric and wall coverings. Never 
‘lease give manufacturer, pat- 
| or. 800-245-3071. 

} FABRICS AND WALLPAPER 
ff retail. Designer lines - First 
) years in business. Call BMI 
091. 


VORKSHOPS | 
AN ACADEMY OF TROMPE 











‘D0 DECORATIVE PAINTING 


‘SS IN ITALY. Settingnano at 
n: June 30 - July 13, Assisi 
International): July 17 - July 
Workshop: Florence at the 
tute: Sept. 5 - Dec. 10. 
-4848. www.taniavartan.com; 
artan@aol.com 


D CALL 1-800-324-4589 today to 
r spot in the next available issue 


GRIPTIONS CALL 800-888-7788 
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A cure won't just save children. 
It will save childhoods. 


Mary Tyler Moore 


International Chairman 


These kids live with con- 
stant insulin injections. 
Plus, the threat of blind- 
ness, heart attack, kidney 
failure and amputation. 


Their only hope is research. 
. The Juvenile Diabetes 
> Research Foundation is 
closer that ever to a cure. 
Won't you help us help them? . 
Call 1-800-533-CURE or 

visit www. jdrf.org 
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MAYFIELD LEATHER offers a full line 
of quality heirloom seating at direct sale 
prices. Choose from over 50 top grain 
leathers and save on all styles, shipped 
directly to you. Call 800-342-7729 for 
catalog ($5, refundable with order) or 
visit us at www.mayfieldleather.com 


INTERIORS BY DECORATING DEN 
has been a great find for 35 years. Turn 
your decorating passion into a career. 

No formal experience necessary as they 
have full training programs. Home-based, 
low overhead, direct wholesale accounts 
with turn-key business. Free Video 

at 1-800-DEC-DENS or visit 


www.decoratingden.com 


STERLING 
SILVERWARE 
FOR SALE 
More than 6,000 
patterns of new 
and discontinued 
flatware patterns 
at very affordable 
prices. China, crystal 
and fine silver gift 
items also available. 
Call Silver Queen at 800-262-3134 for a free 
catalog, or visit www.silverqueen.com. 
National Bridal Registry now available. 





ot Poul 
FLORENTINE CRAFTSMEN, INC. had i 

been hand-crafting quality high-end garden 
ornaments, statuary, fountains, and more, 


for over 80 years. Our unique products are 
made out of lead, bronze, iron, aluminum, 





and stone. For a catalog of our complete 
line, please call, fax or write to: Florentine 
Craftsmen, Inc., 46-24 28th St., Long Island 
City, NY 11101. Phone: 718-937-7632; Fax: 
718-937-9858; www.florentinecraftsmen.com 


PET DOORS 
U.S.A. 
Over 201 styles 
of pet doors to 
choose from. 
No need to rush 
home or get up 
early on the 
weekends. Your 
pet will enjoy the 
freedom to come 
and go as they 
please. Choose 

from doors for doors, walls, 

screens or patio doors. We even 

oh carry electronic doors. Sizes 
for cats and dogs. Call for your 

FREE catalog today, and end doorman duty’ 
forever! Call: 800-749-9609 Dept: HBE04 
Visit: www.DogDoors.com 


xc. VILLAGE 

5) FURNITURE 
HOUSE 

# Savings, 
convenience 
and service 
from the heart 
y of North 

® Carolina. 

§ Save up to 60% 
on hundreds 

» of furniture 

~ brands. World- 
wide shipping. Call for a free brochure. 
Village Furniture House, 146 West Ave., 
Kannapolis, NC 28081. 704-938-9171; 
www.village.homefurnishings.com 
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Subjects include: Animals, Contemporz 
Floral, Historic, Hunting, Impressionist, Land 
Portrait, Primative, Religious, Seascape, Still Li 
Newport Mansions & Biltmore Estate® li 
Choose from more than 90 frame s 


1-800-222-6827, OCP 


www.MastersC 


Save - Buy Direct ¢ All 
Same Day Shipping © Fre 
Please Have Book Na 


AMERICAN 
WALLCOVERING 
DISTRIBUTORS 


2260 Route 22, Union NJ 07083 


800-843-6567 


Sets Cried 
iy 


. or for gj FREE Brochure 
ttet:) cK 


A ie thy Sara 
DECKS * PORCHES ° GAZEBOS - Pl 


DESIGN YOUR OWN FUT 


Combine yo 
of decoratin| 
training, bus 
systems, m| 
programs, n 
recognition, 
manufacturé 
and more to 
beautiful bu! 





Visit our website www.DecoratingDen.com or call 1 (80 
Each franchise is independently owned and opt 
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by Decorating @ 





ce Drive Easton, Maryland 2160 
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Call for FREE lists 


ch of your patterns. @@ 
feach of your patterns. 
4 _& ‘ 5 / 0 SEBS 
(1-800-737-5223) ss 


} PO Box 26029, Dept. HB 


es a] 
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ied Quality 

from America’s 

ble pad company. 
\ring service is available in most metro areas. Your 
) is guaranteed with our 30-year limited warranty 


228 7257 ext.260 


www.sentrytablepad.com —___ 


est Ave. * Kannapolis, NC. 28081 
938-9171 * Mon.-Sat., 9am-6pm 
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Free Catalog of Designer 


and free boo 

to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 

Request it at www.claudio-rayes.com 
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Churchill Sofa 3 


UPHOLSTERY * LEATHER 
BEDROOM e DINING e HOME OFFICE 

* Discount Prices on Major Brands * 

P.0. BOX 2324, CHS05, HICKORY, NC 28603 


www.huntgalleries.com 


Wide Plank 


Floors 


Call for our free portfolio 
800-595-9663 


www.wideplankflooring.com 


aa 
White Pine ~ 


Ue ea Te TL 


‘ (G 


* Direct importer, no middleman 
* Highest quality & lowest prices 
* Choice of over 100 designers fabrics 
* Visit us: www.franswicker.com 


Satisfaction Guaranteed WICKER & 
RATTAN FURNITURE 
1-800-531-1511 295 Rt.10, Succasunna, NJ 07876 


al 


You'll never finda reason 1Q0% Satisfaction 
7 to buy from anyone else! Guaranteed! 
a. | personally guarantee it! 
Steve Katzman, President FREE UPS 
ea ay 


Call tol g fore on ‘od *Shipped in 24 72 hours 
FREE BLINDS 


erican 
7 NNT N/NUL.\ 34°08 BLINDS, WALLPAPER & MORE 
_ CATALOGS! www.americanblinds.com 


800-575-2719 


All major credit cards, money orders & checks accepted 
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Free Catalogue & DVD 


1-800-GO-CEDAR 


www.cedarworks.com 
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Order Yours Today! 


1-800-921-6252 


www.BudgetDesignGuide.com 
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THE OFF-ROAD LEGEND CONTINUES...ON-ROAD. 


it the terrain. The new Trail Rated’Jeep Grand Cherokee features a 330-hp 5.7L HEMI V8; the I 
ogram: and Quadra-Drive II}"our most advanced four-wheel-drive system ever. Visit jeep.com eep 
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My Story... We began dating, he gave me a watch, 
then earrings. He gave me the Stickley collector chest, 
then the Harvey Ellis bookcase. He then gave me a 
diamond, I said yes. 


Before he said it with diamonds, 
he said it with Stickley! 


“My Stickley” Submission # 105 
Brenda Reif 
Chicago, IL 








Stickle 
CY, Life, Since 1900 
Stickle} Drive, PO Box 480 
Vanlius, New York 13104-0480 
315.682.5500 


www. stickley ~com 


“If you or a friend have a Stickley story, post it on mystickley.com. It could end up in one of our ads. If it does, you'll receive 
$500 towards your next Stickley purchase. And while you're there, take a few minutes to browse the whole-Stickley line. It rah 
from classic Mission to luxurious upholstery, and everything in between. Or order a Stickley catalog — there’s one to suit every 
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ct ha ae Oa FURNITURE TRIMMING 

: Tel: 1/800.275.3872 -* www.durdlee.com 
Available exclusively through, Interior Designers worldwide. 
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World's first Plasma TV w/built-in DVR as o 
In the U.S.A., TV G 


of LG Electronics, Inc 











Built-in Program Guide 


january ‘OS. ©2005 LG Electronics U.S.A., Inc. Englewood Cliffs, NJ. LG 
de & other related marks are registered marks of GemstarTV Guide Inte 
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arn Raising 

} barn is transformed 
suesthouse at a weekend 
ear Baltimore. 
/RISTIANNA McCCAusLAND 


asking in Sun Valley 
ner Terri DeMun helps 
Ford create a vacation 

_n Idaho. 

») Loos 


shower Power 

ner Mary McDonald 

n old friend with a 
se-themed baby bash in 
»s Angeles garden. 

NE MARGOLIES 


106 A Dream Takes Wing 
When actress Louise Fletcher 
saw a broken-down farmhouse 
in France, she fell in love. 

By Louise FLETCHER 


114 Sweet and Low 

A new carriage house in Geor- 
gia appears timeworn, thanks 
to designers James Strickland 
and Suzanne Rester Watson. 
By CHRISTINE PITTEL 


122 Greener Pastures 
Two British gardeners turn a 
neglected English plot into an 
Arts and Crafts arcadia. 

By VIVIAN RUSSELL 


This page: A border of lavender 
lines the driveway of American 
actress Louise Fletcher’s house 
in southwest France, about 45 
minutes from Toulouse. 


128 Sailor’s Delight 

A former adman and his wife 
build an idyllic island retreat 
in Anguilla. 

By STEPHEN HENDERSON 


136 Tailor-Made 

Event designer David Stark 
plans an unforgettable wedding 
in which every detail counts. 
By Mario LOpEZ-CORDERO 


COVER 

The potting shed of a home in 
Georgia features a sink made 
from an old hog trough. 
PHOTOGRAPH BY J. SAVAGE 
GIBSON 
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QF LuxuRY SUV, FROM THE 
COMPANY THAT 


FIRST ONE. 














29 Style Beat 

An ample selection of the latest 
goods will help you start the 
weekend off right. 


40 Swatch Watch 


Umbrellas in outdoor fabrics keep 


it cool from beachside to poolside. 


44 Designer’s Top 10 
Designer Kerry Joyce tackles the 
dos and don'ts of outdoor 
entertaining. 


46 How To...Organize a 
Laundry Room 

Make sure everything from 
baskets to bleach has its place. 
By Mario LOPEZ-CORDERO 


48 Makeover 

A redo for a food pro breaks 
down the boundaries between 
kitchen and dining room. 

By CHRISTINE PITTEL 


56 Weekend Shopper 
Associate editor Edward Ross 
spins bed linens from homespun 
feed sacks. 

By Mario LOPEZ-CORDERO 


66 Long Weekend 
Designer Kathryn M. Ireland 
visits her favorite London haunts. 
By KaTHRYN M. IRELAND 


76 Antiques 

Shop six historic towns off the 
beaten path for surprising finds. 
By JEFFREY ABUGEL 


80 Thoughts of Home 
Annie was proud, elegant, and 
determined to live in a house that 
reflected her refined vision. 

By BARBARA GERBASI 


146 HB Shops 
A new line of rugs takes license 
with bold and graphic prints. 








18 Letters 


26 Editor’s Letter 
By MARK MAYFIELD 


148 Garden Goddess 
A roundup of the best and 
new plants and seeds. 

By KATHERINE WHITESIDE 


156 Resources 


160 Finishing Touch 
A gazebo in the tropics is 
embellished with a light an 
freehand mural. 

By CHRISTINE PITTEL 





Use your MBNA WorldPoints® to 
visit the Fraternal Order of Police 
lodge in Hawaii. Support the 
Fraternal Order of Police with 
every card purchase* 





They both are quick to the rescue, but they also share something else. 







For every $100 card purchase, 
$0.50 goes to The Humane Society 
of the United States, helping 
safeguard our animal friends and 
their habitats* 





No matter what you’re into, find 
an MBNA card that’s right for you 
by calling 1-800-906-MBNA 

(TTY users call: 1-800-833-6262). 


www.weareintoit.com 





If you’re into it, we’re into it. 


ie HERS 











FLOOR PLAN 

I'd like to know more about the rugs fea- 

tured on the cover of the November 2004 

issue. Where can they be purchased? 
Wendy Galvan 


via e-mail 





The rugs were made from a floor covering 
called Irish Matting, available through 
designers from the Waldo Collection 
(310-278-5786). It is woven from the 
leaves of the abaca, a plant in the banana 
family native to the Philippines. The mat- 


ting is not produced on a loom, so it can 
be custom made into any size or shape. 
Sisal, a similarly durable product origz- 
nally made from Mexican agave leaves, is 
a widely produced alternative that, though 
less rarefied, may better suit your needs, 
as rugs made from it are available from a 
variety of sources, from Restoration Hard- 





ware (www.restorationhardware.com) to 
Pottery Barn (www.potterybarn.com). 





THINK SMALL The Best Small House contest was dis- 
Is there a book of House Beautiful’ continued in 1990 and no volume of 


| Best Small House plans? I want to plans has ever been published. You may, 





build a new home and recall the contest however, be able to glean some inspira- 


innovative, but modestly-sized homes; Solutions for Small Spaces, a book 
floor plans would be a great resource. available from www.amazon.com. Our 
Clay Cope January issue ts also devoted to the sub- 


via e-mail ject each year. 





Please send y eeacence to hbmail@hearst.com or to Letters, H 


IN THE MARKET 


| very much enjoyed “Weekend Shopper” in the March issue, 
which mentioned the Cn alstis flea market in New York 

I'm from Atlanta and am not familiar with Chelsea, but would 
like to see the flea market on my next trip to Manhattan. 

Can you supply the address and other details? 

Patti Bell, via e-mail 

Chelsea is a neighborhood on the west side of Manhattan. The flea market 1s open every Saturday 
and Sunday, all year round, and is located tn a vacant lot at the southeast corner of Avenue of the 
Americas (Sixth Avenue) and 26th Street. Admission is only $1 and the hours run from early morn- 


ing until late afternoon. We recommend that you arrive early to get the best deals 


you sponsored in the 1980s to feature tion from House Beautiful Decorating . 
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SHARED SECRET | 
I was happy to see that the April] 
included a “Thoughts of Home” | 
Perdita Buchan’s mystery from chi 
[“Secrets of the Summer”] affirm 
present, no matter the abode. 

Judy 
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PHOTO ID | 
I'm thrilled with all the call 









your pages. I found the paint c 
want for my nursery in “Spirited 







ette” in the February issue. It’s pé 
What is the color and the bras 
paint used in the daughter’s room| 

Andrea 
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The color was custom-made for des 
Mary McDonald. Blue Lapis (206 
by Benjamin Moore ts a lighter apf 









mation. As an alternative, take thé 
to Home Depot and use their 







matching service. 
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featured on the February cover i 
most magnificent piece of furn 






I’ve ever seen. If I ever had the . 






fortune to examine it in person, I 






awestruck. It’s exquisite. 
Dolores H. 1 
Danville, Vir 
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Get your free copy of 
Surfaces Magazine today. 


Call 1-800-436-3345 or visit 
surfacesmagazine.dupont.com and use 
promotional code HB to order a free 
copy of Surfaces Magazine. A $10 value, 
it's full of great kitchen design ideas. 


DuPont™ 


CORIAN’ 


SOLID SURFACES 
olf 
The miracles of science 


Corian® is a DuPont™ registered trademath 
its solid surfaces, Only DuPont™ makes C 


stain-resistant 10-year warr 
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The St. Tropez Collection is completely weatherpra 
available for immediate delivery in Natural or Jay 
For a Grange catalogue send $10 to Grange Furnitu 
200 Lexington Avenue, New York, NY 10016 
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Only if it’s Elk. 


Let’s see the neighbors ieee up with this. The. rich colors of the natural 
environment. Innovative product engineering. Building products with 
unmatched beauty, reliability and protection. And a name that means bs 





‘aac! air dies and confidence. For peace of mind, ask for Elk. 
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EDITOR SiBisiies 


Tall Tales 


he other day my mom and dad sent me a gift that prob- 
ably means more to me than anything I’ve received in a long 
time. It was a large photograph of my paternal grandparents’ 
house—a place where I spent so many weekends as a child 
that it seemed like a second home. It was a modest house— 
not very large, not in the best section of town and, sadly for 
me, not even there anymore. But it could have been the Bilt- 
more for all I knew. 

There were trees I could climb, a train track nearby that I 
could see from the front porch (kids love trains), and a shop- 
ping area just down the street where I would ramble around 
and unload whatever change I had. But most of all, the house 
was a launching pad for many of my childhood adventures— 
including regular fishing trips with my granddad. 

Back then, Papa (my granddad) and I would get up before 
dawn, load up the car (a 1959 Chevy Impala and later a 1966 
model of the same car), and head out to a river about 25 miles 
away. We would rent a boat and be out on the water as the 
sun rose. There were days when we would fish until the sun 
set. | think back now on the many stories Papa would tell, 
and I can still remember the giggle when he would laugh at 
his own jokes. 

We caught our share of fish, but there were also times we 
came home empty-handed, not that it mattered. There was 
just something magical about being out on a river, trolling 
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around all day with my grandfather. He was one of 
senior citizens who would rather spend time around kid} 
people his own age. And I loved being around him. I su 
I thought it would be that way forever, but he died in 1 

Thankfully, memories can last a lifetime, and I 
thought of Papa quite a bit recently as we began pi 
together this “Weekend Living” issue of House eal 
isn’t just that we have two days off that makes weeker 
special. It’s the people we spend our time with, and thet 
we do that add quality to our life—things like enterta 
decorating, exercising, going to soccer games with the 





and visiting the grandparents’ house. 

One of my favorite weekend adventures is heading 
a flea market, or a yard sale, although I’ve noticed that 
village in Westchester County, New York, hanging a yar 
sign on one’s property is somewhat frowned upon. Yo 
sort of have to discover the sales on your own, or pe 
catch an address in the local weekly newspaper. | 

I’m not alone in my love for rummaging through flea 
kets and yard sales. Eddie Ross, our associate editor ang 
ing guru, shares this obsession. I hope you ve noticed hi 
“Weekend Shopper” column. In this issue Eddie buys 
old linen sacks at a flea market, bleaches them, and has 
sewn into chic, beautiful pillow covers. (See for yoursé 
page 56.) 

I hope you soon get the chance to scour a few flea ma 
yourself, and by all means send us a note if there’s a mi 
you'd like Eddie to visit. In the meantime, if you ha 
done it lately, be sure to take your kids or grandkids ¢ 





adventure this spring or summer, whether it’s hiking i 
mountains, swimming at the beach, or just fishing on é 
day at the river. They’ll remember it forever. 


Cheers! 


Neuf 


Mark Mayfield 
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EDITOR'S LETTER 


Tall Tales 


he other day my mom and dad sent me a gift that prob- 
ably means more to me than anything I’ve received in a long 
time. It was a large photograph of my paternal grandparents’ 
house—a place where I spent so many weekends as a child 
that it seemed like a second home. It was a modest house— 
not very large, not in the best section of town and, sadly for 
me, not even there anymore. But it could have been the Bilt- 
more for all I knew. 

There were trees I could climb, a train track nearby that I 
could see from the front porch (kids love trains), and a shop- 
ping area just down the street where I would ramble around 
and unload whatever change I had. But most of all, the house 
was a launching pad for many of my childhood adventures— 
including regular fishing trips with my granddad. 

Back then, Papa (my granddad) and I would get up before 
dawn, load up the car (a 1959 Chevy Impala and later a 1966 
model of the same car), and head out to a river about 25 miles 
away. We would rent a boat and be out on the water as the 
sun rose. There were days when we would fish until the sun 
set. I think back now on the many stories Papa would tell, 
and I can still remember the giggle when he would laugh at 
his own jokes. 

We caught our share of fish, but there were also times we 
came home empty-handed, not that it mattered. There was 
just something magical about being out on a river, trolling 
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around all day with my grandfather. He was one of 
senior citizens who would rather spend time around kid 
people his own age. And I loved being around him. I su 
I thought it would be that way forever, but he died in 1 

Thankfully, memories can last a lifetime, and I 


















thought of Papa quite a bit recently as we began p 
together this “Weekend Living” issue of House Beauti 
isn’t just that we have two days off that makes weeke 
special. It’s the people we spend our time with, and thet 
we do that add quality to our life—things like enterta 
decorating, exercising, going to soccer games with the 
and visiting the grandparents’ house. 

One of my favorite weekend adventures is heading 
a flea market, or a yard sale, although I’ve noticed that 
village in Westchester County, New York, hanging a yar 
sign on one’s property is somewhat frowned upon. Yo} 
sort of have to discover the sales on your own, or pe) 
catch an address in the local weekly newspaper. 

I’m not alone in my love for rummaging through flea 
kets and yard sales. Eddie Ross, our associate editor an¢ 
ing guru, shares this obsession. I hope you ve noticed hi 
“Weekend Shopper” column. In this issue Eddie buys 
old linen sacks at a flea market, bleaches them, and has 
sewn into chic, beautiful pillow covers. (See for yoursé 
page 56.) 

I hope you soon get the chance to scour a few flea mé 
yourself, and by all means send us a note if there’s a m 
you'd like Eddie to visit. In the meantime, if you hg 
done it lately, be sure to take your kids or grandkids « 





adventure this spring or summer, whether it’s hiking i 
mountains, swimming at the beach, or just fishing on; 
day at the river. They'll remember it forever. 


Cheers! 


Ne fe 


Mark Mayfield 





Luxurious. Lustrous. Lasting. 
The cotton for home fashion. 
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Printed 
~ Matter 


This paisley tote puts 
pretty face ona kit tl 
meant for digging in| 
dirt. Complete with tr 
rake, gloves, apron, al 
twine, it has everythin 
you need to get downy 
Burberry garden tote \W 
check lining, $485; fron 





Getting a handle on agrillin 
is much easier, and especially stylish 
when using a mitt designed with 
a feminine touch. Also available 

in striped and poppy patterns, 
$10; from Earthly Things: 
www.earthlythings.com. 









A grill 

with a svelte and modern 
form exhibits of-the-moment 
proportions and comes 
equipped with a lift-out bucket 


f 


for easy cleaning, and a lid that 


2 ta + She 0s nO 3 tail 


doubles as a tabletop when i 
paired with spindly legs. From é 
Eva Solo, $560 (grill 4 

(legs); www.e\ 24 
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ver Convertible, starting at $19,.995* » 7-year or 70,000-mile 


Hain Limited Warrantyt included » To take a virtual tour, visit 
y 





. 
ER.COM/PTCRUISER, or for more info, call 1.800.CHRYSLER > INSPIRATION COMES STANDARD 


4E NEW CHRYSLER 
JISER CONVERTIBL 





| . ° e : e e ° e 
inspiration transform conventional small-car thinking into fun for four? 


th an available 220-hp turbo GT, you bet. And can 
this fun start at under 20K? Absolutely. 


, 7 } t } Ya r 

| ¢ me! *Equipped with 150-hp naturally aspirated engine. Price of GT model as shown, $28,520. MSRPs exclude 
i tax, {See dealer for a copy of this limited warranty. Transferable to second owner with fee. A deductible 

. 9) f ) 

4 applies. Excludes SRI models, For more information about Chrysler Financial, ask your local dealer 
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FLIP YOUR LID 

This brightly hued drinks cac 
includes a bottle opener atte 
by chain to ensure refreshme 
is never far from hand. From 
the Summer Trend Collectio 
Target, $8: 800-800-8800. 


0 


= Take a good book to bed. Beachcomber throw 
ne Tay ees eae $95; from Ralph: Lauren Home: 888-475-7674 
Tripod lamp, $30; from Kmart: 866-562-7848. Metal headboard, $259, and 
frame, $350; from West Elm: 866-937-8356. Shyam Ahuja rug, available 


through designers from Beauvais: 212-688-2265. Selection of bed linens. frc 
Tommy Hilfiger, Kerry Cassill, and Kmart. For more details, see Resources. 





Now that Pella has reinvented the window, 
By 
isn’t it time you reconsidered yours? KS 
| 


VIEWED TO BE THE BEST. 
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VIEWED TO BE THE BEST” | 





To design the windows of your dreams, visit 
www.betweentheglass.com 
or call 
1-888-80-PELLA 


to schedule a consultation. 


2005 Pella Corporation 


TeNo Stores 


Hollywood, CA 
323-464-6566 


Lincoln Road, Miami Beach 
305-534-7588 


Soho, New York 
212-431-5885 


Desert Passage, Las Vegas 
702-735-8366 


www.teno.com 








FASY Hls TERING 


IRIS JOHANSEN Drive time is ideal for catching up on 


ing with audio books. Pop in one of t 
titles and get more mileage from yo 
ney: * Dead Aim (R 


House, $25) by Iris J 


ie = 


S LYE BEA: 


DAPI 


Pe 





Sen, IS an engrossing 


r - EX er. * In Blink (Time VY 
blink avrubvamenscias $40), Malcom Glad 
ae discusses the pros d 


acting Instinctually. * French Women @ 
Get Fat (Random House, $22) by Mire 
Giuliano, the CEO of Clicquot, is comp 
for dieters and bon vivants alike. Her é 
to ignore the scale and learn to live by the “zipper test 
perfect reassurance. * The abridged version of The Fa 
tainhead (Highbridge, $35), by Ayn Rand, is currently 
ing a word-of-mouth revival. * The British versions of} 
Harry Potter series by J.K. Rowling, rivetingly read by 


Malcolm Gladwell 








Stephen Fry, will keep everyone in the car long after y 
arrived; about $60 each, available from Wwww.amazon 





PILE THEM HIGH 
Collector Joan Lapham 
stacks coffee table 
books until they 
become end tables, 
then puts an object or 
ashtray on top. 

GET DOWN TO 
BASICS. Streamline 
clashing covers by 
removing dust jackets 
to reveal their uniform 
cloth bindings. (Store 
the covers in a closet) 





. UP British 
design arbiter Sue 


back thrillers in white 


paper and piles them 


along staircase treads 





her Georgian house 


CLEAR Chau 


ind vertically, as 
nple at left. Use 


as room dividers 
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tertain All Your Senses with the uncompromising quality ee See 
style of a Dacor kitchen: For generations we’ve been building innovative ca = my mn a 
-performance appliances, each hand-crafted down to every delicious Ca YT ET rene Tver 


il. Turn family gatherings and everyday entertaining into events to remember. 


ES * WALL OVENS * COOKTOPS * VENTILATION. * MICROWAVES: * reas Sela Aa ulelN . OUTDOOR GRILLS 


800.793.0093 | www.dacor.com/hb 



















After a career as a food 
broker in Michigan 
handling brands like 
Tyson Foods and Uncle 
Ben’s, Lisa Knoppe- 
Reed switched gears and founded Art for a Cause, 
a company that in part teaches mentally- and 
physically-challenged children to build and decorate 
garden and kitchen tools that are then sold, with a 
portion of proceeds donated to children’s charities. 
The ash-handled Cute Tools!, (including the garden 
rake above, sold in a set with a trowel for $30) are 
well made and patterns range from simple squares 
to cheetah prints to elaborate florals. Log on to 

| WWw.artforacause.com for more information. 


The classic proportions of the popular wid 
chair have endured for centuries. This sculpt 
metal example, following the lines of early 
18th-century models, modifies the traditiona 
design for use outdoors, and is comfortable ¥ 
or without cushions. Available in steel or bra 
finishes, $1,175; from Munder-Skiles: 312-7198 
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Windsor Chair 
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LOO = (© Table knives by the French firm 
Ce PEGE have a handle on the season’s hot 
shades. The blades are as elegantly crafted as they 
beautiful to behold. Table knives, $560 for a set of | 
from Euroblade: 303-679-2757. 
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PRODUCERS: DEBORAH MORANT AND MERRILL HANLEY,. PHOTOGRAPHER: CARLOS DOM 


Stylish and sturdy all-weather fabrics stand Up to the 
elements while keeping things cool i 





























etd a’ Once dominated by staid stripes and solids, outdoor fabrics can now be found ina wide array of | 
emo sophisticated prints and colorways. Above, top to bottom: Lanai (10075-38) in medium brown by DS 

Dominica (CARO4001) in green/yellow by Zoffany. Sundial (F 5360-01) by Osborne & Little. Chevro ! 

(173041) by Schumacher. Bikini Stripe in Scuba Do by Perennials Outdoor Fabrics. & 
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never compromise your style. Why compromise with color? 





hat truly reflects your personality. There’s no better way to express your uncompromising si than PAINTS 
‘uncompromising standards of Pratt & Lambert. a Pe compromise 






ce of color says a lot about you. When those paint colors are from Pratt & Lambert, they say even P 
Never Compromise™ Color System features a complete set of color selection tools to help you create Ip PRATT & LAM BERT 


Dee is available at the finest independent retailers, including participating ACE Hardware stores. ie 
: P Trad Kel UT= ell ane OOo 


w are approximate color matches. A true, most accurate color chip is available at your si Cae ela 


Créme 10-28 Velvet Red 3-17 Designer White 33-1 Solitary 19-29 












More than just color. It’s a window to your: 
The Never Compromise” Color System. 











Color can reflect a mood, capture an experience or help project an image. Now, Pratt & 
unique approach to do all that and more. 3 


" The Never Compromise™ Color System combines a fresh, updated palette with an easy-te 
to choosing colors. This exclusive system gives 
© you a complete set of tools to choose the 
" perfect colors with confidence. 





The system starts with exclusive oversized pop-out color chips to make combining 

colors easier than ever. You'll also find fun, introspective Color Personality Profiles © 
to help you select colors, Inspiration Cards that showcase beautiful color 
combinations, and more. 











To add even more distinctive beauty to your home, this new color system al 
our full line of Ovation® faux finishes and our new Williamsburg® Color C 






_ Pratt & Lambert is available 
at the finest independent 
retailers, including participating 


PRATT & LAN 
PAINTS 3 
Never compromise 





ACE Hardware stores. 


a 
www.prattandlambert.com — 


1.800.BUY.PRATT 





Solitary 


19-29 


Approximate color match. 
A true, most accurate color chip 
is available at your 
Pratt & Lambert® retailer. 


Solitary 
19-29 






\ PRATT & LAMBERT 


gaa 
&% PAINTS 


Y 
Y Never compromise 





Designer White 


33-1 


Approximate color match. 
A true, most accurate color chip 
is available at your 
Pratt & Lambert® retailer. 


Designer 
White 


33-1 


PRATT & LAMBERT 
PAINTS 


Never compromise 





Velvet Red 


3-17 


Approximate color match. 
A true, most accurate color chip 
is available at your 
Pratt & Lambert® retailer. 


Velvet Red 


3-17 


PRATT & LAMBERT 
PAINTS 


Never compromise 





Créme 
10-28 


Approximate color mat 

A true, most accurate colo} 
is available at your| 

Pratt & Lamberf® retail 





Creme 
10-28 


PRATT & LAM 
PAINTS 
Never compromise 
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| Shown in 
yphite Gray. 
ment plan available on orders of $299- 
d by major credit card. Down payment is 


oduct price plus tax. Then, your credit 


be billed for 11 equal monthly install 
1h 0% APR and no interest charges from 


dit card rules and interest may apply 





Thomas Jackson, Forbes FYI, Winter 


Hear what you've been missing. 





The NEW Bose® Wave® music system. 


Call 1-800-905-1401, ext. TG294 to experience the acclaimed sound of the new 
Bose® Wave® music system. And hear for yourself what the critics are talking about. 


It sounds even better than the legendary Wave® radio/CD. Listen to 
your favorite CD, MP3 CD or FM/AM radio station on the new Wave® music system. You’ Il 
hear it reproduce one-half octave lower musical notes than its award-winning predecessor, 
giving instruments like kettle drums and bass guitars a more natural presence. Plus, signif- 
icant improvements in clarity and definition let you hear and appreciate even more of the 
intricate nuances of many instruments — including the human voice. When 
David Novak, the Gadget Guy, listened for himself, he said, “It can easily 35 


replace whatever component system you currently have.” ND ahi tity 
with your 
You'll also enjoy enhanced simplicity and elegance. order. 


With the Wave® music system, enjoying premium sound could not be 
easier. Just plug it in. Every feature and function is easily controlled using the credit card-style 
remote. And there are no confusing buttons or dials to adjust in the pursuit of tonal balance — 
that’s handled automatically for you. All you see is a sleek, all-in-one unit that neatly 
encloses what MetroWest Daily News calls a “simplified break from traditional sound systems.” 


You have 30 days to listen - risk free. The Wave® music system is available 
directly from Bose, the most respected name in sound. Our Excitement Guarantee 
gives you 30 days to listen in your own home. When you call, ask about 





that lets you use your own | 
major credit card to make 
12 easy payments, with no interest charges 
from Bose.* 





Hear the Wave® music system for 


yourself. Compare its sound, side by Near 

side, to that of much larger and more Address __ ee ee 

expensive systems. You will appreciate our City —State____Zip__ 
Phone E-mail (Optional) 


request when you make this comparison. 


Mail to: Bose Corp., Dept. DMG-TG294, The Mountain, Framingham, MA ( 


—_ FAT £5 


Better sound through research« 





Our new payment plan GREET SS EEE AONE TESR ESTES 


J 


EA TE ED 


SWATCH WATCH 


Above, from left to right: Dominica (CARO4001) stripe in green/yellow by Zoffany. 
Chevron D’Ete (173041) by Schumacher trimmed with Bokashi (F1144-01) by 
Designers Guild through Osborne & Little. Sundial (F5360-01) by Osborne & Little. 
Lanai (10075-24) in green is trimmed with Lanai in medium brown (10075-38). 
Manta umbrella made from Cirque Noir, available through designers, from Tuuci. 
Beachside Stripe in Scuba Do by Perennials Outdoor Fabrics. All umbrellas (except 
Manta) available through designers, from Santa Barbara Designs. 


see ar SS 
a es a 


in, 





: 
Top row, left to right: The panels made from striped Dominica were arranged | ) 
match at the seams. The subtle Chevron D’Ete gets a graphic punch from trim|f 
in Bokashi, a sprightly stripe. The tones in Sundial mirror those of sky and sand 
luminescent sheen gives the Lanai fabrics—here green is trimmed with brown 
cabana-worthy glamour. The swirling pattern of Cirque Noir works with the deg 
of the Manta umbrella from Tuuci, meant to evoke the profile of a swimming ré 
Beachside Stripe is a classic choice for a spot on the shore. @ 
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SOMFY Telis 
Patio Transmitter 


























The sun rises 


IN THE BAS] 3D 


sets whenever 


YOU WANT |i ae 


le talk about the weather. With the unique combination of stunning Sunbrella® brand performance fabric 


¥y® motor, you make it. With a touch of a button you can have more sun, more shade or more ambiance. hi 
ou. Visit our websites to learn more about how Sunbrella and Somfy will S inal a4 || 
Jr life. a 


www.sunbrella.ccom www.somfysystems.com 
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Designer Kerry Joyce takes the fun outdoors 
with his pointers on how to party en plein air 


Create an outdoor room. Bring interior 
furniture outside. An overstuffed slipcovered 
sofa in the garden is unexpected and fun. 

A whimsical candle chandelier strung 

from a tree to hang over your dining table 
can be magical. 











Tiny non-blinking twinkle lights 
strung in trees are beautiful, but 
sure you add a cord dimmer (hare 
stores sell these for table. |Jamps), | 
of the new lights are extremely br 
which can look garish instead 


of romantic. 





Disconnect any motion- 
sensitive lights —nothing 
spoils a party mood 
quite like the sudden 
glare of a blinding 
floodlight. 


Waterproof lanterns bob 











Know your environment: Provid 
a small wicker basket filled with 
sunscreen and easy wipe-on bu 
repellent. Think about your um 
locations or include the natural} 
of a tree in your seating plan (yé 
want the salmon to be pink, not 
your guests). 








like buoys in a pool and 
add a whimsical grace 
note to outdoor parties. 
These are made of molded 
polyethlene and stay 
charged for eight hours. 


Unless the party is for children, avoid 


using plastic tableware. Use your best 


pieces, or collect a mismatched set of 
china and stemware for outdoor use. If 
something breaks, you won't have to 


worry about a replacement 





You can never have 
| ~~ tOO.many candles. 
For an evening party 
| am quite fond of 
floating candles ina 
swimming pool. 


WRITER: KERRY JOYCE 
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Seasonal cushions ¢ 
hard picnic benches. 
be appreciated. They | 
inviting and let you a 
color and pattern t 
exterior spaces. 


If you serve ribs or lobster, finger 
bowls are needed. Float some pang 
violets, or wildflowers to add a dé 
touch. (Bonus: No one will mistakif 


contents for soup.) 


With innovations like this, 
you can be confident Delta® 
is the right choice. 


It took some high-minded 
thinking to make the 
Victorian® Collection look 


this vintage. Hand-assembled 





out of solid brass, these faucets 
are meticulously tested to ensure 
flawless performance every day. 
The unique style creates a warm, 
welcoming feeling, lending a 
touch of romance to any home. 
With the matching bathroom 
accessories, from towel bar to 
soap dish, you'll easily create 

a completely coordinated look 
and be confident you made the 
right choice. Sure, the design 
borrows from centuries past, 


but the thinking behind it is 





decades ahead. To learn more, 
call 1-800-345-DELTA or visit 


www.deltafaucet.com. 


Beautifully Engineered. 


@ oe * | QDELTA 


Victorian Widespread Victorian Monitor™ 1700 Series Shower Victorian Mini-Widespread 
Model 3555-SSLHP Model 1755-SS Model 4555-SSLHP 
Brilliance” Stainless Brilliance” Stainless Brilliance” Stainless 
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HOW TO... ih oF 


Organize the Laundry Room |g 


Furnishing the most utilitarian of household spaces | 
for efficiency makes doing the wash less of achore (~~ 










ar 








Left: An ample and well-placed work table a 
a variety of needs, from folding laundry to se 

buttons. Above: A trough-style sink flanked b 
storage drawers makes spot cleaning a cinch. 
Open shelving makes supplies or linens acces¢ 










TIPS FOR AGE INGsiBy 


Set up color-coded bins to separate clothes from the get- 

go; put whites in a white hamper, darks in a black one, and 
delicates or items requiring special attention in another color 
Make sure family members stick to the system 


Arrange cleaning products like detergents, softeners, and 
stain treatments on high open shelves that are out of the 
reach of children. If you’re a stickler for aesthetics, store them 
in identical bins with clear labels instead of in manufacturer’s 
containers, or hide discordant bottles behind curtains 


Spot-cleaning and stain-treating require ample light to work 
by. Position utility areas like sinks and tables near windows, 
and in their absence, install bright lights—preferably not 
fluorescent, or your whites will always look gray, no matter 
how cl 
t e a sewing station for minor repairs. Keep extra buttons <j 


b2 


vat come with new garments in small labeled envelopes and 


ingle place. Have a standard selection of thread on ‘ 
3S a pincushion with needles, and sewing shears 
Drying racl e placed above sink areas so that wet 
clothing drir nto drain and near sources of fresh 
air, so they ( and dry quickly. If space is an issue, 
a retractable vill serve the purpose without 


becomir 


WRITER: MARIO LOPEZ-CORDERO 
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MAKEOVER 


children orfor a much larger crowd, John Snell likes to inter- 
act with his guests. But the former restaurateur felt much 
too confined by the kitchen in his Michigan house, where 
a wall of cabinets also blocked the view of the St. Joseph 
River. Designer Barbara Ince of Susan Fredman & Associ- 


ates suggested knocking down the wall between the kitchen 


and dining room and colonizing the sunporch to make one 
big, generous space. Then she and Snell organized it like a 
professional kitc! with separate areas for prepping, cook- 
ing, baking, and « (not to mention a home office). “Open- 
ing up this room river changed the whole character of 
the house,” says In: ell adds, “We spend a lot of time in 
the kitchen, and no ally suits the way we live.” 
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WHETHER/HE’S COOKING FOR HIS WIFE and two 


fa a uly 





WRITER: CHRISTINE PB 
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oktop in the midd 

j ren. Now they can 

h on Crate & Barrel leather stools around thé 

where the stainless-steel work area is softe 
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Now you can create beautiful interiors that will stand th 
of time, enduring the mess a family makes without sho 
SACU AUC mT IUM uc meCiss LAT m ct 
Duration Home Interior Latex Coating is so revolutionar 
TECOOMEC TSO RC UE CUCM UTR LN AUC mc 
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CM me eC RN mm 


SAVEIS% 


Retail sales only. Discount taken off the regular price. Not valid in conjunction with 
PCAC CAN OCLC ISR MCL TA OTT Coy MUIR a presented ma purchase. 
iar ret July 31, 2005. 


For additional offers, please provide your contact information: 
Name: 

Address: 

Bier ore Ay ea ee Site: Lip: 
Phone: 


E-mail: 
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Duration Home® 





Only from i 
Sherwin-William: 
It will keep a rol 







looking as beaut 
the day it was p 





Ask Sherwin-Willia’ 


Visit the new sherwin-williams.com 


Walls: Refuge SW 6228; Trim: Wool Skein SW 4148; Ceiling: Panda White SW 6147 c200s the sherwn:vitioms Company 








Wood Gliding Patio Doors Int. Continental™ 8'0" = Clad-Wood Double-Hung IWP® Mahogany 412 


RELIABILITY for real life’ JELD WEN. 


WINDOWS 


)-WEN, inc. JELD-WEN, Continental, WP and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon, USA. 


& DOORS 
































(Continued from page 48) 





Like most professional 
chefs, John Snell prefers 
to cook with gas, and 
he wanted 12 burners. 
He chose two stoves: 
KitchenAid’s Architect 
Series six-burner range 
(which comes with a 
professional-size oven) 
| | and six-burner cooktop. 
| Since he already had 
| 
| 





two convection ovens 
planned for the wall, 

he didn’t need another 
oven and preferred to 
use the space under the 
| cooktop for custom- 
made stainless-steel 

| drawers to hold pots 
and pans. Stainless- 


| steel countertops flank 
i) the stoves and offer a 


yi 
\| seamless work surface. 











Kitchen designer Ba 


Ince and at eked 


three main 
for al cr) i 





GOOE ee 


PRAWERS S opposita the 
cooktop Allow Snell to 
stash all ingredients for 
the night’s menu within 
arm’s reach. 
DISHWASHER DRAWE 
installed just to the left | 
of the double sink can cl 
a load of wineglasses in | 
20 minutes. 


uC + “OOK 


Conmbinationt oven next tf 
the refrigerator packs a | 
high-speed broiler anda 
microwave into a convec 
oven, which Snell prefers 
because it circulates the| 
so food cooks more even 
A WARMING DRAWER} 
keeps the cinnamon bun} 
piping hot on Sunday 


i mornings. 























MEAS makes the room 
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JET * HARDWOOD « CERAMIC ¢ LAMINATE © RUGS ¢ 1-800-2-MOHAWK ¢ MOHAWKFLOORING.COM 




















WEEKEND SHOPPER 


WRITER: MARIO LOPEZ-CORDERO PHOTOGRAPHER: BRENDAN PAUL PRODUCER: EDWAF 


Inthe Bag | 
HB associate editor Edward Ross transforms humble 
feed sacks into tailored bed linens with vintage appeal 









EVER SHOPPERS SEE treasure where others see trash. The especially ingenious 
n envision a diamond in the roughest of materials; picturing a nap-inducing stack of 
fhen-encased pillows, for instance, in a pile of dirty vintage seed sacks. That’s 
what HB associate editor Edward Ross saw during a flea market trek when he found a 
stack of bags made from homespun linen—formerly used to deliver grain to farmers. 
“They were dirty,” says Ross, “but they had simple stripes on them that reminded me 
of ticking, and a set of three was only $15.” He knew the durable, knobby fabric could 
withstand multiple washings and applications of stain removers, and a seamstress 


could tailor the bags into pillowcase shapes he could use. (Continued on page 60) 


Ria 
Ace algae 
Die a 


The leap from seed sack 
to pillowcase may seem 
like a stretch, but not 
when you consider that 

















some vintage bags are 
made from homespun 
linen, a rough version of a 
material that’s been used 
in bedding for centuries. 
Follow these guidelines 
to incorporate them into 
a room. 


@ An object once used on 
a farm has rustic appeal; 
use vintage bags to add 
an element of country 
charm to a setting. They'll 
also look great juxtaposed 
with streamlined elements, 
working to take the edge 
off a modern milieu. 


e Sacks with stripes 
are a natural choice for 
bedding, the traditional 
use for ticking fabric. 

| Flour and fruit bags 
printed with labels can 
be ideal for bolsters on 
a kitchen banquette. 
Turn monogrammed or 





embroidered bags into 
sofa pillows. 
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Long-Lasting And Non-Drowsy Relief. 
Allegra 180mg Gives You Both. 










LONG-LASTING’ | NON-DROWSY > 


180 mg tablets 








J iv 
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One dose of non-drowsy Allegra 180mg lasts 4X longer than 
_ one dose of most over-the-counter allergy products. 


or seasonal allergies} 









For people 12 and over. Side effects with Allegra 80mg are low 
and may include headache, cold or backache. 
Please see additional important information on next page. 













ALLEGRA. THE RELIEF GOES ON. 





FAVENFIS — © 2005 Aventis Pharmaceutica Is Inc. ALG-JA-18204-| ‘Based on label directions. 


| Aventis Pharmaceuticals, a member of the sanofi-aventis Group Brands listed are trademarks of their respective companies. 
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Brief Summary 


ALLEGRA® 

(fexofenadine hydrochloride} 

Capsules and Tablets 

INDICATIONS AND USAGE Seasonal Allergic Rhinitis ALLEGRA is indicated 


for the relief of symptoms associated with seasonal allergic rhinitis in adults 
and children 6 years of age and older. Symptoms treated effectively were 
sneezing, rhinorrhea, itchy nose/palate/throat, itchy/watery/red eyes. Chronic 
Idiopathic Urticaria ALLEGRA js indicated for treatment of uncomplicated 
skin manifestations of chronic idiopathic urticaria in adults and children 6 
years of age and older. It significantly reduces pruritus and the number of 
wheals. CONTRAINDICATIONS ALLEGRA {s contraindicated in patients with 
known hypersensitivity to any of its ingredients, PRECAUTIONS Drug 
Interaction with Erythromycin and Ketoconazole fexofenadine 
hydrochloride has been shown to exhibit minimal (ca, 5%) metabolism, 
However, co-administration of fexofenadine hydrochloride with ketocona: 
zole and erythromycin led to increased plasma levels of fexofenadine 
hydrochloride. Fexofenadine hydrochloride had no effect on the pharmaco- 
kinetics of erythromycin and ketoconazole, In two separate studies, fexofena 
dine hydrochloride 120 mg twice daily (two times the recommended twice 
daily dose) was co-administered with erythromycin 500 mg every 8 hours or 
ketoconazole 400 mg once daily under steady state conditions to normal, 
healthy volunteers (n=24, each study). No differences in adverse events or QT, 
interval were observed when patients were administered fexofenadine 
hydrochloride alone or in combination with erythromycin or ketoconazole. 
The findings of these studies are summarized in the following table: 

Effects on steady-state fexofenadine hydrochloride 
pharmacokinetics after 7 days of co-administration with 
fexofenadine hydrochloride 120 mg every 12 hours (two times the 
recommended twice daily dose) in normal volunteers (n=24) 


Concomitant Drug Gnas AUG yo-12) 
(Peak plasma (Extent a systemic 
concentration) exposure) 

Erythromycin +82% +10% 

(500 mg every 8 hrs) 

Ketoconazole +135% +104% 


(400 mg once daily) 

The changes in plasma levels were within the range of plasma levels achieved 
in adequate and well-controlled clinical trials. The mechanism of these inter- 
actions has been evaluated in in vitro, in situ, and in vivo animal models 
These studies indicate that ketoconazole or erythromycin co-administration 
enhances fexofenadine gastrointestinal absorption. In vivo animal studies 
also suggest that in addition to increasing absorption, ketoconazole decreas- 
€5 fexofenadine hydrochloride gastrointestinal secretion, while erythromycin 
may also decrease biliary excretion. Drug Interactions with Antacids 
Administration of 120 mg of fexofenadine hydrochloride (2 x 60 mg capsule) 
within 15 minutes of an aluminum and magnesium containing antacid 
(Maalox®) decreased fexofenadine AUC by 41% and Cay by 43%. ALLEGRA 
should not be taken closely in time with aluminum and magnesium con- 
laining antacids. Carcinogenesis, Mutagenesis, Impairment of Fertility 
The carcinogenic potential and reproductive toxicity of fexofenadine 
hydrochloride were assessed using terfenadine studies with adequate fexofe- 
nadine hydrochloride exposure (based on plasma area-under-the-concentra- 
tion vs, time [AUC] values), No evidence of carcinogenicity was observed in an 
18-month study in mice and in a 24-month study in rats at oral doses up to 
150 mg/kg of terfenadine (which led to fexofenadine exposures that were 
respectively approximately 3 and 5 times the exposure from the maximum 
recommended daily oral dose of fexofenadine hydrochlonde in adults and 
children). In in vitro (Bacterial Reverse Mutation, CHO/HGPRT Forward 
Mutation, and Rat Lymphocyte Chromosomal Aberration assays) and in vivo. 
(Mouse Bone Marrow Micronucleus assay) tests, fexofenadine hydrochloride 
revealed no evidence of mutagenicity. In rat fertility studies, dose-related 
feductions in implants and increases in postimplantation losses were 
observed at an oral dose of 150 mg/kg of terfenadine (which led to fexofena- 
dine hydrochloride exposures that were approximately 3 times the exposure 
of the maximum recommended daily oral dose of fexofenadine hydrochlo- 
ride in adults). Pregnancy Teratogenic Effects: Category C There was no 
evidence of teratogenicity in rats or rabbits at oral doses of terfenadine up to 
300 mg/kg (which led to fexofenadine exposures that were approximately 4 
and 31 times, respectively, the exposure from the maximum recommended 
daily oral dose of fexofenadine in adults), There are no adequate and well 
controlled studies in pregnant women. Fexofenadine should be used during 
pregnancy only if the potential benefit justifies the potential risk to the fetus. 
Nonteratogenic Effects. Dose-related decreases in pup weight gain and 
survival were observed in rats exposed to an oral dose of 150 me/kg of terfe- 
nadine (approximately 3 times the maximum recommended daily oral dose 
of fexofenadine hydrochloride in adults based on comparison of fexofenadine 
hydrochloride AUCs), Nursing Mothers There are no adequate and well- 
controlled studies in women during lactation, Because many drugs are excret- 
ed in human milk, caution should be exercised when fexofenadine 
hydrochloride is administered to a nursing woman. Pediatric Use The rec- 
ommended dose in patients 6 to 11 years of age is based on cross-study com- 
parison of the pharmacokinetics of ALLEGRA in adults and pediatric patients 
and on the safety profile of fexofenadine hydrochloride in both adult and 
pediatric patients at doses equal to or higher than the recommended doses, 
The safety of ALLEGRA tablets at a dose of 30 mg twice daily has been demon- 
strated in 438 pediatric patients 6 to 11 years of age in two placebo-controlled 
2-week seasonal allergic rhinitis trials. The safety of ALLEGRA for the treatment 
of chronic idiopathic urticaria in patients 6 to 11 years of age is based on 
cross-study comparison of the pharmacokinetics of ALLEGRA in adult and 
pediatric patients and on the safety profile of fexofenadine in both adult and 
pediatric patients at doses equal to or higher than the recommended dose. 
The effectiveness of ALLEGRA for the treatment of seasonal allergic rhinitis in 
patients 6 to 11 years of age was demonstrated in one tnal (n=411) in which 
ALLEGRA tablets 30 mg twice daily significantly reduced total symptom scores 
compared to placebo, along with extrapolation of demonstrated efficacy in 
patients ages 12 years and above, and the pharmacokinetic comparisons in 
adults and children. The effectiveness of ALLEGRA for the treatment of chron 
ic idiopathic urticana in patients 6 to 11 years of age 1s based on an extrapo- 
lation of the demonstrated efficacy of ALLEGRA in adults with this condition 
and the likelihood that the disease course, pathophysiology and the drug's 
effect are substantially similar in children to that of adult patients, Three clin 
ical safety studies comparing 15 mg BID (n=85) and 30 mg BID (n=330) of an 
experimental formulation of fexofenadine to placebo (n=430) have been con- 
ducted in pediatnc patients aged 6 months to 5 years. In general, fexofena- 
dine hydrochloride was well tolerated in these studies. No unexpected 
adverse events were seen given the known safety profile of fexofenadine and 
likely adverse reactions for this patient population, (See ADVERSE REACTIONS. 
and CLINICAL PHARMACOLOGY.) The safety and effectiveness of fexofenadine 
hydrochloride in pediatric patients under 6 years of age have not been estab- 
lished. Geriatric Use Clinical studies of ALLEGRA tablets and capsules did not 
include sufficient numbers of subjects aged 65 years and over to determine 
whether this population responds differently from younger patients. Other 
feported clinical experience has not identified differences in responses 
between the geriatnc and younger patients. This drug is known to be sub- 
stantially excreted by the kidney, and the risk of toxic reactions to this drug 
may be greater in patients with impaired renal function. Because elderly 
patients are more likely to have decreased renal function, care should be 
taken in dose selection, and may be useful to monitor renal function. (See 
CLINICAL PHARMACOLOGY), ADVERSE REACTIONS Seasonal Allergic Rhinitis 
Adults. In placebo-controlled seasonal allergic rhinitis clinical trials in patients 
12 years of age and older, which included 2461 patients recerving fexofenadine 
hydrochloride capsules at doses of 20 mg to 240 mg twice daily, adverse events 
were similar in fexofenadine hydrochloride and placebo-treated patients. All 
adverse events that were reported by greater than 1% of patients who 
received the recommended daily dose of fexofenadine hydrochlonde (60 mg 
capsules twice daily), and that were more common with fexofenadine 
hydrochloride than placebo, are listed in Table 1. In a placebo-controlled clin- 
ical study in the United States, which included 570 patients aged 12 years and 
older receiving fexofenadine hydrochloride tablets at doses of 120 or 180 mg 
once daily, adverse events were similar in fexofenadine hydrochloride and 








placebo-treated patients. Table 1 also lists adverse experiences that were 
reported by greater than 2% of patients treated with fexofenadine hydrochlo- 
ride tablets at doses of 180 mg once daily and that were more common with 
fexofenadine hydrochlofide than placebo. The incidence of adverse events, 
including drowsiness, was not dose-related and was similar across subgroups 
defined by age, gender, and race 
Table 1 
Adverse experiences in patients ages 12 years and older 
reported in placebo-controlled seasonal allergic rhinitis 
clinical trials in the United States 


Twice daily dosing with fexofenadine capsules at rates of greater than 1% 


Adverse experience “fexofenadine 60 mg Placebo 
Twice Daily Twice Daily 
(n=679) (n=671) 
Viral Infection (cold, flu) 2.5% 1.5% 
Nausea 1.6% 1,5% 
Dysmenorrhea 1.5% 0.3% 
Drowsiness 13% 0.9% 
Dyspepsia 13% 0.6% 
Fatigue 13% 0.9% 


Once daily dosing with fexofenadine hydrochloride tablets 
at rates of greater than 2% 


Adverse expenence Fexofenadine 180 mg Placebo 
once daily (n=293) 
(n=283) 
Headache 10.6% 7546 
Upper Respiratory Tract Infection 3.2% 3.1% 
Back Pain 2.8% 1.4% 


The frequency and magnitude of laboratory abnormalities were similar in fex 
ofenadine hydrochloride and placebo-treated patients. Pediatric. Table 2 
lists adverse experiences in patients aged 6 to 11 years of age which were 
reported by greater than 2% of patients treated with fexofenadine hydrochlo- 
ride tablets at a dose of 30 mg twice daily in placebo-controlled seasonal aller 
gic rhinitis studies in the United States and Canada that were more common 
with fexofenadine hydrochloride than placebo, 
Table 2 
Adverse experiences reported in placebo-controlled seasonal allergic 
rhinitis studies in pediatric patients ages 6 to 11 in the United States 
and Canada at rates of greater than 2% 


Adverse experience Fexofenadine 30 mg Placebo 
twice daily (n=229) 
(n=209) 
Headache 12% 6.6% 
Accidental Injury 2% 13% 
Coughing 3.8% 13% 
Fever 24% 0.9% 
Pain 24h 0.4% 
Otitis Media 24% 0,0% 
Upper Respiratory Tract Infection 4.3% 1% 


Three clinical safety studies in 845 children aged 6 months to 5 years com- 
paring 15 mg BID (n=85) and 30 mg BID (n=330) of an experimental formu- 
lation of fexofenadine to placebo (n=430) have been conducted. In general, 
fexofenadine hydrochloride was well tolerated in these studies. No unexpect- 
ed adverse events were seen given the known safety profile of fexofenadine 
and likely adverse reactions for this patient population, (See PRECAUTIONS 
Pediatric Use) Chronic Idiopathic Urticaria Adverse events reported by 
patients 12 years of age and older in placebo-controlled chronic idiopathic 
urticaria studies were similar to those reported in placebo-controlled seasonal 
allergic rhinitis studies. In placebo-controlled chronic idiopathic urticaria clin- 
ical tals, which included 726 patients 12 years of age and older receiving fex- 
ofenadine hydrochloride tablets at doses of 20 to 240 mg twice daily, adverse 
events were similar in fexofenadine hydrochloride and placebo-treated 
patients. Table 3 lists adverse experiences in patients aged 12 years and older 
which were reported by greater than 2% of patients treated with fexofenadine 
hydrochloride 60 mg tablets twice daily in controlled clinical studies in the 
United States and Canada and that were more common with fexofenadine 
hydrochloride than placebo, The safety of fexofenadine hydrochlonde in the 
treatment of chronic idiopathic urticaria in pediatric patients 6 to 11 years of 
age is based on the safety profile of fexofenadine hydrochloride in adults and 
adolescent patients at doses equal to or higher than the recommended dose 
(see Pediatnic Use) 
Table 3 
Adverse experiences reported in patients 12 years and older in place- 
bo-controlled chronic idiopathic urticaria studies in the United States 
and Canada at rates of greater than 2% 


Adverse experience Fexofenadine 60 mg Placebo 
twice daily (n=178) 
(n=186) 
Back Pain 22% 1.1% 
Sinusitis 22% 1.1% 
Dizziness 22% 0.6% 
Drowsiness 22% 0.0% 


Events that have been reported during controlled clinical trials involving sea- 
sonal allergic rhinitis and chronic idiopathic urtiaana patients with inadences 
less than 1% and similar to placebo and have been rarely reported during 
postmarketing surveillance include: insomnia, nervousness, and sleep disor- 
ders or paroniria. In rare cases, rash, urticaria, pruritus and hypersensitivity 
reactions with manifestations such as angioedema, chest tightness, dyspnea, 
flushing and systemic anaphylaxis have been reported. OVERDOSAGE Reports 
of fexofenadine hydrochloride overdose have been infrequent and contain 
limited information. However, dizziness, drowsiness, and dry mouth have 
been reported. Single doses of fexofenadine hydrochloride up to 800 mg (six 
normal volunteers at this dose level), and doses up to 690 mg twice daily for 
1 month (three normal volunteers at this dose level) or 240 mg once daily for 
1 year (234 normal volunteers at this dose level) were administered without 
the development of clinically significant adverse events as compared to place- 
bo. In the event of overdose, consider standard measures to remove any 
unabsorbed drug Symptomatic and supportive treatment is recommended. 

Hemodialysis did not effectively remove fexofenadine hydrochloride from 
blood (1.7% removed) following terfenadine administration. No deaths 
occurred at oral doses of fexofenadine hydrochloride up to 5000 mg/kg in mice 
(110 times the maximum recommended daily oral dose in adults and 200 
times the maximum recommended daily oral dose in children based on 
mg/m’) and up to 5000 mg/kg in rats (230 times the maximum recommended 
daily oral dose in adults and 400 times the maximum recommended daily oral 
dose in children based on mg/m’). Additionally, no clinical signs of toxicity or 
gross pathological findings were observed. In dogs, no evidence of toxicity was 
observed at oral doses up to 2000 mg/kg (300 times the maximum recom 

mended daily oral dose in adults and 530 times the maximum recommended 
daily oral dose in children based on mg/m’), DOSAGE AND ADMINISTRATION 
Seasonal Allergic Rhinitis Adults and Children 12 Years and Older. The 
recommended dose of ALLEGRA is 60 mg twice daily, or 180 mg once daily, A 
dose of 60 mg once daily is recommended as the starting dose in patients with 
decreased renal function (see CLINICAL PHARMACOLOGY), Children 6 to 11 
Years. The recommended dose of ALLEGRA is 30 mg twice daily. A dose of 30 
mg once daily is recommended as the starting dose in pediatric patients with 
decreased renal function (see CLINICAL PHARMACOLOGY), Chronic Idiopathic 
Urticaria Adults and Children 12 Years and Older, The recommended dose 
Of ALLEGRA is 60 mg twice daily. A dose of 60 mg once daily is recommended 
as the starting dose in patients with decreased renal function (see CLINICAL 
PHARMACOLOGY). Children 6 to 11 Years. The recommended dose of 
ALLEGRA is 30 mg twice daily. A dose of 30 mg once daily is recommended as 
the starting dose in pediatric patients with decreased renal function (see CLIN: 

ICAL PHARMACOLOGY 

Please see product arcular for full prescribing information 

Rx only 

Rev. May 2003a 

Brief Summary 

Aventis Pharmaceuticals Inc 

Kansas City, MO 6413 
US Patents 4 
©2003 Aver f 
www allegra.com all-may03a-B-A\ 




















LOG ON TC 


www.housebeautiful.ca 





House Beautitt 
COLOR 


How to Use It, Hot New Paints, Advice from the Expe: iY 









Makeover of the Month: 
Small Space? 
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STYLE IS ONL 
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Search our archives for your favorite 

HB features like “Swatch Watch” and “Hot Dil 

get entertaining tips from style expert 

Carolyne Roehm, and gardening advice} 

from Katherine Whiteside, plus use our 
interactive Web exclusives: 


QUIZZES TOsHEEP YOUSRIND 
YOUR PERSONAL TASTE 


INTERACTIVE ROOM MAKEOVERS 


MESSAGE BOARDS ON TOPICS FROM 
KIDS’ ROOMS TO SMALL SPACES 


INCREASE YOUR KNOWLEDGE 
OF ANTIQUES WITH 
OUR FURNITURE GLOSSARY 





SUBSCRIBE ONLINE 


SIGN UP FOR OUR FREE NEWSLETTER 


www.housebeautiful.c 
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Soe TUDY 


They measure a mere 13 or 14 on 
TEN Ce mee Cee 
are deliciously petite and often sweetly 
colored, their miniaturized arms and_ - 
scrolls impossibly dainty. 
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enchantment. To see them is to want them. 
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alcoves and breakfast nooks. They’re 
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island. They make an event of MELE A 


The lighting Per ener in the 
- nee showroonss listed below will be happy 


.to help you think tiny. Stop by and see | | " 
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Schonbek Worldwide Lighting Inc. 


Vela a (reat py Nem Eraiitirs Maynard’s.— Connecticut Lighting Center 
Boston, MA New York, NY | Rochester, NY ’ Hartford, CT 
617-825-9253 Ym We] 0 yA |] RI PPAclemelt elt] , LUPE Ee 7631 
Lee’s Studio Royalite Lighting Valley Lighting Lighting & Design By J *. i 
New York, NY Buffalo, NY ir en | Oa 
212-581-4403 716-832-1492 203-736-6921 Be ree 
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WEEKEND SHOPPE! 





Continued from page D0) 
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“They were dirty, but they had stripes on them th 
reminded me of ticking, and a set of three was only 


COS 
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“Buying feed sacks at the flea market is a little like 





spinning the wheel on The Price /s Right,” says Ross 
(shown at right with his haul). “It’s a bit of a gamble, 
because they’re usually dirty and you don’t know 
what stains will wash out.” Stay away from any with 
rips or tears (though torn seams can be repaired). 
Ditto for any that show grease, motor oil, or rust 
stains. “You can get almost anything else out,” he 
says. “But you'll have to be devoted to getting them 
clean.” Feed sacks are not sought after, so should 

be inexpensive and abundant at markets near rural 
farming areas. Watch for interesting logos, or designs 
like stripes, embroidery, or stamps (one of Ross’s 
bags was stamped with the year 1870). If you are keen 
on textiles, don’t stick to sacks—old tea towels or 
tablecloths can also be recast as bed accessories. 


A strong solution of Lestoil, detergent, 

and bleach will alter the color of fabric dyes, 
but Ross was pleased with the effect it had on 
his sacks—turning a gray stripe yellow, 

and red and blue ones lavender. 


e@ Soak and hand-wash in a solution of F 
water and laundry detergent with color 
bleach. Rinse, wring, and lay flat to dry. 
tumble dry, which can permanently set) 


e Spot-treat stubborn stains with a mixt 
made from water and Cascade dishwas 





paste; repeat as above. 


e@ Persistent stains require a strong clea] 





solution that will alter colors in the fabri 
r Using rubber gloves, combine hot wate} 
LAUNORY DETERGENT Lestoil, chlorine bleach, and laundry de} 
and soak the fabric in it for as long as a} 

periodically replacing the solution. 


( ) e Asa last resort, use Rit to dye the fabl 
dark shade and hide the stain. @ 


—— 


CASCADE Do you have a favorite flea market you wo 
like Ross to visit? Send him your suggestic 
and watch for future excursions. Direct yo 
letters to Weekend Shopper, House Beaui: 





1700 Broadway, 29th Floor, New York, NY 
10019, or homail@hearst.com 
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RIGHT AND ABOVE: 


THE NATCHEZ COLLECTION 
NATURAL PORCH WICKER 


A new morning routine: Enjoy Southern-style hospitality on a 
screened porch, where the white wicker and bright fabrics of the 
Natchez collection create a perfect breakfast (or lunch, or dinner) 


nook. After a few meals alfresco, you'll never eat indoors again. 


ON . THE CAMINO REAL COLLECTION, IN SYNTHETIC WICKER 
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THE VINTAGE GARDEN COLLECTION 
ALUMINUM BY RAYMOND WAITES 


Add a different color to your garden: Surround yourself with nature 
as you relax on this vintage double chaise. Crafted of metal, the 
piece's intricate styling and lush warm patina prove that beauty 
is more than skin deep — although this chaise is lovely enough 
Sconces Wotaneti catia ciu tara tented ee tuetaen 
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nae] t= RETAILER NEAR YOU, CONTACT 1-800-235-3558 OR VISIT LANEVENTURE.COM 
FOR YOUR FREE COPY OF OUR “LIVING OUTDOORS” MAGAZINE, 2005 
: ‘A FURNITURE BRANDS INTERNATIONAL COMPANY 








BOO a aN 





A ep MANE OLIMAR CLL 
resistant powder-coated steel and tempered . 
safety glass, and featuring the elegant 
look and feel of leather. 
Accommodates most 

TVs up to 63". 









simply...beautiful® 


HOME THEATER FURNITURE DESIGNED AND MANUFACTURED IN ITALY 
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LONG WEE 


Designer Kathryn M. Ireland reveals the best stores to visit in London, 
where she knows just about everybody, and then some 
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WHETHER fs antique furniture, rare 
books, modern art, or even the very lat- 


est ‘in curtain knobs and poles, for my 
money there’s no better place to shop 
than London. And I’m not saying that 
just because it’s my hometown. 

I opened my own showroom there in 
1998 when I started my fabric business, 
and now I go as often as possible. It’s 
a great excuse to visit friends and shop 
while keeping an eye on my showroom, 
where we also represent Raoul Textiles, 
Peter Dunham’s fabric collection, and 
Michael S. Smith’s new fabric line. 

My shop is in Battersea, south of the 
Thames, and right next door is McKin- 
ney & Co., owned by my old school chum 


Shona McKinney. She’s the queen of > 
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McKINNEY & CO., The 

Old Imperial Laundry, 71P 
Warriner Gardens SW11 

4XW; 011-44-207-627-5077. 
Specialists in curtain hardware 
and window treatments. 


Owner Shona McKinney 
(above, left, with the author) 
founded her company 15 years 
ago and uses a sizable archive 
of original designs as the basis 
for her extensive and wildly 
eclectic selection of curtain 
hardware. 


Many orders are custom- 
made with a wide variety of 
metals and materials. The 
designs display a painstaking 
attention to detail and are on 
display at her shop, as shown 
at right. Orders can be shipped 
anywhere in the world. 


Moret ie ae e ge Brown 4210WB 
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Homes are natural extensions of who we are. Quite literally, where we live and breathe, and 























where we surround ourselves with the very things we live for The genuine, natural beauty 





of real Armstrong hardwood flooring by Hartco is a more than fitting stage for it all — fora 
family at play and everything they play with. For more information on the thousands of ili 


Armstrong hardwood, laminate, linoleum and resilient surfaces, visit our web site today. 





www.armstrong.com 
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te-Linoleum-Ceilings HARDWOOD FLOORING BY Hlartco 


Your ideas become reality 
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BLANCHARD, 88 Pimlico Road 
SW1W 8PL; 011-44-207-823-6310. 
An eclectic grouping of furniture and 
objects from the 17th-20th centuries. 


Cc DI 1 


1AaAccIC NIT TN 
CLASSIC BINDINGS, 


61 Cambridge Street SW1V 4PS; 
011-44-207-834-5554. A fine 
and vast collection of antiquarian 
books. 


curtain hardware, and her wide assort- 
ment of knobs and poles is the best in the 
business. Many clients don’t understand 
my insistence that their curtain parapher- 
nalia be shipped from England, but they 
do once they see Shona’s products. 

After visiting with Shona, it’s a quick 
hop over Chelsea bridge to Blanchard 
antiques shop in Pimlico, presided over 
by my friend Orlando Harris. His taste 
is eclectic, and even with the weak dollar 
his prices are so right! He offers every- 
thing from a 17th-century Italian trestle 
table to a 1950s Eames chair. And always 
lurking nearby in Pimlico to add his 
considerable expertise is James Graham 
Stewart, antiques dealer, consultant, and 
friend to both Orlando and me. 

My next stop is at the antiquarian 
bookshop Classic Bindings to see pro- 
prietor Sasha Poklewski-Koziell. A first 
edition from Sasha is the perfect gift. 


The reason for (Continued 


mn page 74) 
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38 Bury Street, St. James’s 

SW1Y 6BB; 011-44-207-839-7600. 
Modern drawings, paintings, 

and sculpture. 

KATHRYN IRELAND FABRIC 

The Old Imperial Laundry, 

72 Warriner Gardens SW11 4XW; 
011-207-622-9060. 


ROBERT KIME, 121 Kensington 
Church Street W8 7LP; 
011-44-207-229-0886 


To get an idea of Robert Kime’s 
position in London’s design 
world, look no further than his 
office, where a royal warrant 
proclaims that he has been 
appointed “into the place and 
quality of supplier of antiques 
and interior decoration to 

his Royal Highness.” His 
compound of buildings in the 
English countryside contains 

a wide range of furniture, 
antiques, and assorted fabrics, 
and his newly expanded shop 
on Kensington Church Street 
in London offers an edited 
collection of the same. 








Above, left: Designer Robert Kime’ 
in London is filled with ceramics, fa 
towels, reproduction furniture, lam} 
more. Above: Kime drapes the auth} 
fabric in his shop. . 


Below: Sasha Poklewski-Koziell, aF 
count who was raised in Ireland, sul 
the many volumes in Classic Bindin| 
his antiquarian bookstore in the Pin 
section of London. 
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your merchandise 


purchase of $7 
or more wher 
you mention 


code: HBEA505 




























































page one: 
sweetheart tee {R41167} $19 
floral ribbon skirt {H15433} § 
pendant {H84808} $49 | 


page two: 

fern jacket {H13734} $59 
sweetheart tee {R41167} $19] 
cropped 5-pocket jeans { 
fringe scarf {H90040} $35 
3/4-sleeve silk shirt {R4083 
stretch silk shell {R40943} 
pendant {H84957} $35 
leather satchel {H90012} $ 


page three: 
raffia flower tote {H90010} $3 
3/4-sleeve contrast shirt { , 
silk fuji tank {R40741} $39 | 


stretch twill floral jacket a 
4 





interlock short sleeve tee {H4 


page four: | 
sleeveless dress {H06963} $6 
raffia hat {H96545} $25 
bracelet {H81973} $25 
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Misses * Petites * Women’s 
in most styles 


One offer per customer. 
Offer may be used in-store 
online or by phone. 

May not be combined with 
any other offer or used for 
the purchase of a gift card. 


Offer expires July 31, 2005 


The world leader in skylights has been providing people with a new outlook 
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for over 6O years. To see our photo gallery or find an installer, visit us at 


jwww.VELUXusa.com or call 1-800-88-VELUX. 
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Revealing the powel!l of natural light from above is what the world 


in skylights has been c 
or find an installer 


SKYLIGHTS 
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elp, inner-city children can be 
en. They can swim in a lake and 
t in the grass for the very first 
Pause of your donation to The 
| nd. With support from people 
jsend thousands of city children 
Wy to visit volunteer host families 
@ summer camp. You can make 
Jin a child's life. For $565 you 
im to the country for two weeks. 


| write or log on to donate or 
5 a Fresh Air Fund host, and 
jach beyond the end of the line. 


esh Air fund 


children since 1877 


rd Avenue 14 Floor 
York, NY 10017 


800-367-0003 
_FRESHAIR.ORG 


pence report may be obtained from The Fresh Air 
He, 14” Floor, New York, NY 10017 (212-897-8900) 


ate Attorney General's Charities Bureau, Attn: FOIL 
New York, NY 10271. ©2004 The Fresh Air Fund 
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Madrid Collection 


.e beauty and timelessness of each Agio outdoor collection tells 
ests that you've reached new heights. Your impeccable taste is 
atched only by the need for high-quality outdoor dining. Agio gives 
ou the freedom to create outdoor environments that are crafted of 


the finest materials, giving you affordable, elegant and lasting design. 






The beauty is just the beginning. 


To find the nearest Agio retailer, visit www.agio-usa.com. 









































LONG WEEKEND | 


(Continued from page 68) 


this trip was to check out a painting for a Los 
Angeles client who wants to start collecting art. 
There are only two people in London to see— 
James Holland-Hibbert and Hugo de Ferranti. 
Their gallery, Hazlitt Holland-Hibbert, is affili- 
ated with Hazlitt, Gooden and Fox, the gallery 
that serves as the queen’s art appraisers. Hugo 
has an incredible house in Devon decorated by 


my mentor, Robert Kime. In Wiltshire, Robert 


ES, 


has barns full of furniture, carpets, and fabrics 


that he’s collected on his travels, and he also has 
a shop in London on Kensington Church Street 


| that oozes good taste. I am proud to say I share 


Above: Art dealers 


Ni James Holland- 
1 Hibbert (left) and 
| \ | Hugo de Ferranti at 
n their gallery, Hazlitt 


4 Holland-Hibbert. 
t, Right: A selection of 
| fabrics from Kathryn 

lreland’s Batik 

collection, available 
| at her showroom 
in Battersea. 
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Above: Ireland (center) and 
two old friends, Sasa Guirey 
(left) and Carina Cooper, 
interrupt their afternoon 

of shopping for a long 
lunch at San Lorenzo in the 
fashionable Knightsbridge 
neighborhood. 


Right: Antiques dealers 
Orlando Harris (standing) 
and James Graham Stewart 
enjoy an alfresco cuppa 
while inspecting a pair of 
chairs near Harris’s 

shop in Pimlico. 
































shelf space with him in John Ri 
showrooms in New York and Wash 
Our fabrics complement one anotl 
in all my houses there’s a piece of 

If you're like me, shopping ma 
hungry. Where to eat? That’s eas 
Lorenzo in Knightsbridge. It was 
restaurant I ever went to as a ch 
the owner, Mara, always welcot 
with a warm hug and a visit to m 
Go there for lunch and do what I¢ 
two close friends—linger over 
glasses of wine until the waiter 4 


you've decided to stay for dinner. 4 





GIVES A WHOLE NEW MEANING sro 
“CABIN IN als WOODS? 


__ When you’re way out there, you’re elated 
to want to be in here. Welcome to the 


interior of the new Ford Expedition Limited. 


Outfitted with standard heated and cooled 
front seats, elegant wood trim and exclusive 
PowerFold” third-row seating* Look even 

- deeper into this amazing home away id 
home. Visit fordvehicles.com. 





ase for the road ahead. ee ete 
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ANTIQUES 











Thrill of the Hunt 


Six historic towns across the country hold undiscovered 
treasure for enterprising antiques seekers 


PETERSBURG, VIRGINIA 

Petersburg, just 19 miles south of Richmond, is the region’s 
best-kept secret. It played a major role in the Civil War, dur- 
ing which the town endured the longest siege in American 
history, and the Battle of the Crater (depicted in the movie 
Cold Mountain) was also fought nearby. Dozens of ante- 
bellum and Victorian houses in several districts have been 
spared the wrecking ball with historic landmark designations. 
The Old Towne district, which dates to the 1700s, includes 
antiques shops, several restaurants, and important historic 
sites. Begin a day of shopping with a visit to At The Globe 
(804-862-3097), an antiques mini-mall offering a large assort- 
ment of midcentury furniture and some unabashedly kitschy 
collectibles. Adjacent to the white-columned Siege Museum, 
Longstreet’s Delicatessen (804-722-4372) serves generous 


sandwiches, local wines, and European and American fur- 


WRITER: JEFFREY ABUGEL 
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niture. At the end of the street is Woody’s (804-86 
an old brick warehouse jammed to the rafters with 

inventory there is only a narrow pathway for custo 
navigate through it. There are more shops on West Ol 
peddling goods that often include Civil War musk 
vintage books, and furniture from local estates. Pen! 
Alley Antiques (804-722-0135) features eclectic ace 
from around the world, gathered by its flight attenda 
ers. If you don’t feel like a tired veteran of Lee’s re 
the time you've covered Old Street, make a left on 
Street to peruse America Hurrah! Antiques (804-86 
a no-frills picker’s paradise. Another must-see is Bl 





Church, a graceful building near the Confederate gf 
Crater Road that provides an intimate look at an ¢ 
national treasure: 15 breathtaking stained-glass w 
designed by Louis Comfort Tiffany. 


ILLUSTRATOR: MICHAEL A. HILL 
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| | EMLENTON AND FOXBURG, PENNSYLVANIA 
| As you navigate the many hills and gorges along Interstate 80 
in northwest Pennsylvania, it’s easy to bypass the little towns 
| that were once pivotal in the nation’s history and economy. 
This is oil country, where in 1859 the first commercial oil 
| well mined black gold from these coal-laden hills. Most of 
those wells are dry now, but just off the interstate the small 














village of Emlenton, once reputedly the richest city per cap- 
ita in the world, beckons with its Victorian painted ladies 
and the buildings that once housed dry goods and hardware 
stores. Today, these structures bulge with antiques and his- 
tory. Just head to Main Street to find Emlenton Bridge 
Antiques (724-867-3170), located in a former hard- 
ware store that dates from the 1870s, with inventory 
displayed along the original 14-foot shelves and 
accessed by ladder. The Old 
Emlenton Mill (724-867-2232) is a 
circa-1870 steam-powered gristmill 
renovated to house antiques deal- 
ers and a café. Just four miles away, 
Foxburg is home to the American 
Golf Hall of Fame and the oldest golf 
course in continuous use in the country. 
Foxburg Fineries (724-659-0122) in the old 
Fox Bank building offers furniture, lamps, 
and vintage advertising posters from local consignees. The 
Red Brick (724-659-0075) is in a 150-year-old building and 
sells art, handmade knickknacks, and gourmet chocolates. 


BRIDGEHAMPTON, NEW YORK 

| While not exactly obscure, this other Hampton is sometimes 
overlooked by travelers heading to the beaches, restaurants, 
and social scene farther east. A number of shops deserve more 


than a cursory glance, however, and many are located right 





along the area’s main artery, the Montauk Highway. Lau- 
rin Copen Antiques (631-537-2802), in an 18th-century 
house, brims with 18th-, 19th-, and 20th-century indoor 
and outdoor furniture, decorative objects, lighting 
and accessories. Gray Gardens (631-537-4848) 





| offers an eclectic mix of furnishings from the 

| 18th through 20th centuries, including vintage 

| upholstered furniture, lamps, and mirrors. 
English Country Antiques (631-329-5773), on 
Snake Hollow Road, presents an array of pine 
and mahogany country furniture, Asian antiques, and a vari- 
ety of china and accessories. Out of the Closet (631-537-2470) 
features two floors of vintage fashion—dating from the 
Victorian era through the 1970s—as well as jewelry, hand- 
bags, and cowboy boots. An in-house seamstress does altera- 
tions on the site. At Amy Perlin Antiques (631-537-6161), 
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shoppers can find items ranging 
from Roman antiquities to 18th- 
century antiques to French and 
Italian furniture from the 1940s. 


WALNUT, lOWA 


Driving across I-80 between Omaha 


































and Des Moines can get pretty bor- 
ing. But if you find yourself on this road 
and would rather shop than rest-stop, the tiny town of 
(with a population of 900) calls itself “Iowa’s Antique Ci 
boasts 18 antiques shops and malls in 19th-century buil 
along its brick-paved streets. The Antique Furniture E 
rium (712-784-3839) in a former car dealership showcase 
dreds of pieces of American furniture. Farm Fresh An 
(712-784-2275) sells Weller pottery and vintage bottles 
Walnut Antiques Mall (712-784-3322) at the end of the 
includes sections for pottery, vintage toy trains, and 
ing. Victorian Rose Antiques (712-784-3900) sells a vari 
fine glassware, furniture, and vintage frames. Once a y 
Father’s Day weekend, the town comes to life with a str 
featuring vendors from all over the country; it’s one of th 
street sales in the United States. 


FRANKLIN, TENNESSEE 
Whether business or bluegrass lures you to Nashville, bi 
to heed the call of Franklin, about 20 miles south on Inte 
65. One of the largest and most diverse antiques towns i 
nessee—and with more than 20 independent antiques 
and multi-dealer malls—you'll need a little time to see 
One collection of stores can be tackled where 2nd A 
and Margin Street intersect. J.J. Ashley’s (615-791-00 
a historic farm and feed store, now carries goods of a 
edly different nature, including a fine selection of q] 

French and English furnishings. Across the stree 
Arbor Antique Mall (615-599-1200) devotes 3 
square feet to furniture and glassware. Across 
Avenue, the town’s defunct icehouse is 
the Franklin Antique Mall (615-790-8) 
the largest such space in middle Tenne 
Plenty of shops dot Main Street, inclu 
The Iron Gate (615-791-7511), note¢ 
architectural items, chandeliers, and 





tom ironwork. About six blocks away, 
Factory at Franklin (615-791-1777) is an impressive g} 
of 1920s brick warehouses accommodating a collectie 
shops, meeting areas, and restaurants, and even a chi 
There are several antiques shops within, as well as Anti 
at the Factory Mall (615-591-4612), which peddles art 
vintage jewelry. © 
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THOUGEGES (@iE eri 


\nnie’s House 


A daughter-in-law fondly recalls a proud, elegant woman and 
the Long Island home she finally made her ow 





WRITER: BARBARA GE 
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f DETOUR OCCASIONALLY just to pass what was once _ base from which the real business of living takes plac’ 
Annie’s house. It’s been years since she’s lived there, and it _ then there are those houses that are in essence their 0} 
was recently sold. I’m curious about the young couple who __ lives. Annie’s was the latter. 

were attractec fo this large 1950s split-level. It’s a model that Her husband called her Anna, his deep Italian-ace 
is seldom built today, and this particular one reflected its voice imparting dignity to both the name and the persof 
former owner's penchant for elegance and formality, both Anne,” she would say when meeting new friends, offe 
inside and out. There are houses that are merely shelter, a carefully manicured and bejeweled hand. Her relat? 


IHouse Beautiful 5/2005 


| Cc TT Na RTO Te 


~~ An unsurpassed collection of hundreds of hand-forged aceite stat eey eee bie 
WENGae amare ener eecuum ce mitllae CacamareeteCattags 
op tilesa Ceti R occas mre teem OIC m de) (ace Tere RCo (aur e oe pa 








One a eres 


IE 


(NEU TRL TITS ala TT ag 
Ue eee ee rt ke ee Ree ee EE Eset 


E-Mail: artedemexico@aol.com + Online: www.artedemexico.com 


; Arte International Furnishings, North Hollywood, California— 818. 769.5090 + Irvine, California— 949, 660.1200 © 
Villa Reale, The Forum Shops at Caesars, Las Vegas ,Nevada— 702-456-1027 + www.villa-reale.com 



































THOUGHTS OFBO MIE 


all of whom lived in close proximity in Brooklyn, called her 
Annie. At her request I called her Mom, after her younger son 
slipped a diamond on my finger. 

From the time I met her she was a woman with a mis- 
sion—to move from the row house where she had lived all her 
married life to a large home in the suburbs of Long Island. 
As a first-generation American, she was determined to grasp 
the riches and lifestyle that eluded her immigrant parents. In 
America, she knew, wealth was a distinct possibility for those 
willing to work hard. “God helps those who help themselves,” 
Annie often commented. And though she made sure to cover 
all bases with countless rosaries and novenas, few worked 
harder than Annie did. 

She convinced her husband, a tailor by trade, that the gar- 
ment contracting business would be far more lucrative, espe- 
cially with her assistance. Fueled 
by her dreams, she toiled side by 
side with him. Sunday morning 
shopping trips to Manhattan’s 
Canal Street filled their Brook- 
lyn basement with cartons of cut 
glass and china slated for the big 
home she was determined would 
one day be hers. She was the first 
of her group to don a fur coat— 
Persian lamb—and her mink 
stole, with its portrait collar, was 
larger and more luxurious than 
that of any of her friends. It was 
only fitting because she was the 
one they looked to for advice 
about such things. 

Every Sunday, after clean- 
ing up from the midday meal 
of macaroni (nobody called it 
pasta then), followed by a meat 
course and salad and topped off with fruit and espresso, 
she’d remove her apron and put on her fur coat. My father- 
in-law, dressed in a shirt and tie with a gray fedora atop his 
white hair, would already be sitting in the dark green and tan 
1954 Lincoln. Given the choice, Annie would have preferred 
a Cadillac, but her husband deemed such a car too preten- 
tious. The relatives would think they were showing off, he told 
her. She picked her battles carefully. It was that new house 
that was her priority, and so she’d settle herself next to him 
in the front seat, still pulling on her kid gloves, and off they'd 
go, out to the affluent suburbs of Long Island. 

Having waited until her children were grown and almost 
on their own in no way modified Annie’s desire for a large 
house. A ranch would be all right, she confided when I accom- 
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FROM THE TIME | MET HER 
SHE WAS A WOMAN WITH 
A MISSION—TO MOVE 
FROM THE ROW HOUSE 
WHERE SHE HAD LIVED 
ALL HER MARRIED LIFE 
TO A LARGE HOME IN THE 
SUBURBS OF LONG ISLAND 


panied them on one expedition, except that they usual 
small, high windows. On top of her lengthy list of pre 
sites was a large bow window, preferably in the living 
No picture windows for her, no matter how much in 
Her heart was set on that window, which she intended t 
orate with a silk-fringed Austrian shade—like an opera 
she explained when I confessed to an ignorance of the 

From Annie I also learned that Oriental carpets wer 
erable to wall to wall, and that silver-plate was satisfacto 
fine tables were set with sterling. She expressed surpris 
my mother had not already started my set. She believed 
house of any substance boasted, among other attributes 
ceilings and plaster walls. 














The Sunday trips often ended with my mother-i 
wiping away tears with a lace-trimmed handkerchief, 
ally because my fath 
law expressed interes 
house that fell short 
expectations. When th 
estate agent showed 
four-bedroom Cape wi 
master bedroom and b. 
the first floor, he was 
to reach for his check 
They had to think abo 
future when stairs co 
a problem, he said. 

The following wee 
struck out without the 
to look at model h 
being built in Manh 
Split levels were in 
heyday and were t 
made to quiet my fath 
law’s complaints about 
and Annie’s prerequist 
space to entertain. The house they finally bought had ¢é 
thing she wanted. The rooms were spacious and flowe 
one another, the walls plaster, and the ceilings high. 

Annie then got down to the task of decorating. As 
ceiling and rug offset the living room’s white walls. White 
ask covered the oversize sofa, with its white-and-gold ft 
She chose blue silk for one easy chair and apricot satin foi 
fireside chairs. Of the furniture from the Brooklyn house 
her marquetry tables, refinished a lighter shade than their ¢ 
nal, survived. Apricot-colored fringe trimmed the valane¢ 
sides of the elaborately festooned pale blue silk draperies 
covering the bow window was the shirred and fringed Aus 
shade, a heavy off-white textured silk. The cut glass Annit 


been stockpiling for years in her cav- _ (Continued on Pa 








Perfecting the art of relaxation y 


relax your body, 
free your mind... 
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indorsed by American 
\hiropractic Association. 


tretch out, put your feet up and discover the amazing comfort of Stressless®. As you relax, the Stressless® 
slide System keeps your body in perfect balance. The unique Stressless® Plus” System provides optimum 
eck and lumbar support in any position. Individually reclining seats on Stressless® chairs, loveseats and 


‘ofas give everybody a personal comfort zone. Experience the comfort and flexibility of Stressless®! 
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Call now or e-mail us for a free brochure or to find a dealer near you. 
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‘Two artlovers turn a dilapidated barn 


at theirweekend farm near Baltimore 
into,a guesthouse that uniquely 


conneets the old with the new 


WHEN STANLEY MAZAROFF' AND NANCY DORMAN 
\ 

NEEDED MORE SPACE FOR THEIR EXTENSIVE MODERN 

ART COLLECTION, THEY DECIDED TO MOVE SOME OF 


\! 


IT INTO AN QLD BARN AT THEIR MARYL AND FARM. 


THE ONLY PROBLEM WAS THAT THE BARN WAS A DILAP- * 


| \ a Hy 
IDATED HULK IN DIRE NEED.OF RENOVATION. | 


“Tt was virtuall in a state of collapse,” Fecalls Mazaroff of the 19th- century 


away. “We loved thé house and we loved thé land,” says Dorman. “Tt feels. very 


‘structure. He and :: man purchased the farm 15 years agovas a weckendget- 


remote to us even though it is so close to Baltimore.” 

After reviewing their options, they decided to go all out and convert ithe barn 
into a modern gz allery and guesthouse. Prophetically, Mazaroff had befriended 
Barbara Wilks, a principal i in the Baltimore and'New York based firm of W 
Architecture and Landscape Architecture, who had even seen the felth orice, 
through the farm’s 85 acres to visit the barn. There she saw its potential amid 
the piles of hay and obvious deterioration. 

“It was so beautiful,” says Wilks. “The light coming through whdldate of 
wood was really the esgence of the barn and what we wanted to keep.” 


Mazaroff calléd her, and Wilks again braved the rutted country lane nf winds’, 


Wilks shared the couple's desire to preserve the barn’s natural aesthetic. 
To achieve that goal, she designed a structute within the structure, a glass box 
| 
\ 
ir 
The renovated bars on Stanley Mazaroff and Nancy Dorman’s weekend farm 
in Maryland serves a; an yer gallery, guesthouse, and entertaining i Most 


of the building retain- the barn’s traditional look, but the north sid features a 
glass wal: “nat opens onto a vista of fields and trees: |; { 


i \ 
\ 


i 
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that would contain open-plan living areas and gallery space 
while leaving the exterior barn mostly intact. 

What followed was equal parts demolition, renovation, and 
preservation. The barn was shored up to ward against collapse 
and to accommodate the glass box. Despite a white-knuckle 
moment when one wall collapsed, the structure held, and the 
siding was covered in a preservative to help the weathered wood 
maintain its charm and structural integrity. 

The finished building is art in its own right. The floating 
exterior staircase leads visitors to a perfect microcosm—a 
house under glass. The south and east sides of the barn retain 
their original appearance, and light falls in shattered beams 
onto the glass interior. On the north side, the original wall 
was replaced with one made of glass to overlook a panorama 
of fields. Where a rundown addition once stood there is now 
a glass-encased kitchen and dining space jutting into a grove 
of mature conifers. The original chestnut beams of the barn 
were preserved, creating a geometry that is at once contempo- 
rary and organic, hinting at the structure’s past while melding 
seamlessly with its present. 

“It’s pretty simple in plan,” says Wilks. “But because there 
are so many layers and a little bit of grade change, we really 
worked to make it a nice sequence so the space kind of unfolds 
and is a little bit of a surprise.” 


The couple used designer Robert Berman of Baltimore-based 


Johnson Berman to bring the same minimalist eye for design into 


the barn that he applied to their home in Baltimore. “We wanted 


everything to be simple, showing the essence of the structure and 
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to let the art show,” says Mazaroff. Dorman adds, “We wanted it 
to be minimal and sleek, but still comfortable.” 

Berman utilized classic contemporary pieces and natural 
materials in a neutral palette of black and beige that flatters 
the barn’s ambience. The furniture is predominantly leather 
and the rugs are wool and linen. “The colors are designed to 
take a backseat to the setting [of the structure],” says Berman. 
“They are colors from nature because we didn’t want the fur- 
niture to shout.” 

Many of the furniture designs come from Bauhaus-trained 
architects such as Mies van der Rohe and Marcel Breuer. “Even 
though they were designed over 70 years ago, they still look very 
contemporary,” says Berman. “And because they were designed 
by an architect, they blend well into a space where architecture 
is so important.” 

According to Mazaroff, “wow” is the traditional response 
the barn elicits from first-time visitors. Whether entertaining 
family in the dining room that floats amid the trees, or sitting 
by the fireplace enjoying the many views, Mazaroff and Dor- 
man love that the barn’s design breaks the barrier between the 


indoors and outdoors, allowing elements of nature to infiltrate 


the space. Juxtaposed between old and new, open and pro- 
tected, their art collection feels as much at home as the couple. 
“T really love the walls and the way the light comes in,” 
says Dorman. “We fe ‘e ve’re part of nature.” @ 
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Weary of the Hamptons, Anne Ford | 
| 


heads west and creates a vacation | 
home in Idaho with help from local ] 

| 
design maven Terri DeMun 


De egy 


bail ya er 
Pe, a, i 





ne Ford’s great room is 
ly great, with a 25-foot- 
h ceiling, a chandelier 
de from naturally shed 
antlers, and a stone 
place. The English side 
ile behind the sofa was 
‘chased in London. 
posite: In season, the 
:io gets a lot of use; 
: doors in the center 
(d into the great room. 





Writer: Ted Loos» Photographer: Oberto Gili 


Producer: renter Mortimer 








T NAME IS FORD—as in the venerable auto- 
—you are born prepared to hit the road when 
right. 

an author and the daughter of Henry Ford II, 
t after 35 years of vacationing in Southampton, 
was over the Hamptons, and wanted to find a 
ouse. Despite being based in New York, Ford 
o Sun Valley, Idaho. 
r and sister have been going to Sun Valley for 
and I didn’t have a place there,” says Ford. “I 
put there with my family.” 
big issue for Ford—in 2003 she published a 
aughing Allegra, about the struggle of raising a 
earning disabilities. She won praise for both 
Hor and style. 
house she built (designed by local architect Jack Ruther- 
Sun Valley was western to the core: made of unpainted 
vith huge ‘standing dead’ logs as columns and beams in 
Jat room, as well as soaring stone fireplaces. 

when it came to decorating, Ford didn’t want spurs for 
5. “I didn’t want a full western house,” she says. “A little 
g is good, but so is a bit of East Coast. That’s why I 

2 result—it’s a combination.” 


Hing an interior designer was as easy as asking her 


















Left: Anne Ford on her Sun Valley terrace. 
Below: In a hall connecting the great room to 
the kitchen, one of Ford’s English antiques sits 
below mixed media paintings by Robert Kelly. 
Opposite: An Iranian rug of red, yellow, green, 
and blue helped set the color palette for the 
great room. Huge windows let the sunshine in, 
but for the cold nights designer Terri DeMun 
chose a heavy /kat fabric from Clarence House 
for the curtains. As with all the curtains, the 
backs are lined to provide a nice view from 
outside—a good neighbor policy. 


sister-in-law, Cynthia Ford, who recommended Terri DeMun. 
Her company, Lone Star Interior Design, has been a fixture 
in the area for 20 years. 

So DeMun and Ford embarked on the project of filling 
the 5,200-square-foot house, largely by e-mail and fax. But 
first, DeMun made a pilgrimage to New York to see Ford’s 
apartment there. 

“She said, ‘I want you to see what I like,” recalls DeMun. 
“The apartment was beautiful—very traditional, with red- 
lacquered walls in the dining room.” 

Ford didn’t want a replica of that decor, however. “She 
wanted to have some country feel to the house,” says DeMun. 
“T think she wanted all the rooms to be different and to have 
personality on their own.” 

Certainly Ford’s interest in having some East Coast influ- 
ence was helped along by her terrific collection of antiques, 
especially English pieces, which had always resided at her 


Southampton place. 
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“I was absolutely thrilled to have a shipment of great antiques come from 


| Southampton,” says DeMun, “because I knew it would be really hard for me 
| : to get similar pieces without traveling around the world.” 

| ' The antiques ranged from a charming bench with three carved oval splats 
to a fine English side table. One of the best was a black lacquer table with 


gold-leaf chinoiserie painting that Ford keeps close to her bed, and close to her 


—— 


heart. “It’s a great English piece, given to me by my father,” Ford says. 


DeMun’s job was to use unique items like rare china with a Model T motif 


aa 


(a family hand-me-down), but to keep a country-house feel at the same time. 
The centerpiece of the soaring great room, with its 25-foot-high ceiling, is a 

chandelier made from naturally shed elk antlers—in other words, no animals 

were harmed to make the piece. It sports 24 small candle-type lights spread 


throughout the antlers. “We made it just as big as we could get it because the 


7a; a 





space is huge,” says DeMun. 


| 


s asap ae e Top left: For the cozy dining room, Terri DeMun took Anné 
lramatic as the chandelier is, it was not DeMun’s start- 


Ford’s chairs and covered them in red paisley. Ford found|§ 
ing point for the rest of the great room’s design. “The room stunning Biedermeier table on an antiquing spree and e-f 
the designer to ask her advice. “Grab it,” DeMun said. The 
is by Ralph Lauren. Above right: Ford wanted a kitchen thg 
one of the local rug stores and it was the most different and _ it all—eating area, television, and a place to sit and chat. A 
DeMun objected to Ford’s choice of sleek green marble in 
house with a heavy western influence, but she realized the} 
The Iranian wool rug sports green, red, blue, and yellow, | was right when she saw the result. 


started compleiely with the rug,” she says. “We went into 


7 2 aa 


1 


unusual! piece they had.” 


= 
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and the rest of the fabrics in the room started from that 































palette, including a yellow embroidered cotton from 

Quadrille on the sofa and a dark green linen print with 

deer on the wing chair. 

In the kitchen, Ford lobbied for a green marble coun- 

tertop and sleek appliances in contrast to the room’s sit- 

ting area, which featured cozy upholstered furniture, a 

stone fireplace, and wood beams. 

“She wanted a modern kitchen, and both the architect 

and I were nervous about that because it’s a log house,” 

DeMun says. “It could have felt sterile. As it turns out, it’s 

crisp, it’s clean, and it lets the other rustic elements pop 

off of it. So she really taught me something there.” 

i The concept of mixing elements animates the house 
throughout. When Ford spied a gorgeous Biedermeier 

table in an antiques shop and e-mailed DeMun a picture 

; of it, DeMun responded, “Grab it.” But the designer 
then accessorized it in the dining room with a new 

Ralph Lauren mirror—old and new united by a tradi- 

tional] look. 

And for the great room, a modest ski poster was 

chosen for the mantel just because the colors were 

exactly right. It didn’t detract from the pricier artwork 
nearby—on the contrary, it made the room work. 

“We stuck it up there and said, ‘How’s that? We've got 

a valuable painting on one wall, and a $200 poster on the 

other,” says DeMun. 

That refreshing lack of snobbery may be the house’s 

most western touch of all. @ 
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EINKAND BLUE ARE THE COLORS OF THE DAY 

WHEN LOS ANGELES DESIGNER MARY McDONALD 
OSTS A CHINESE-THEMED BABY BASH IN HER GARDEN 
FOR GOOD FRIEND KIMM UZIELLI 





YOU HAVE ONLY TO PEEK INTO THE “PARTY PANTRY” IN THE BASEMENT OF MARY 
McDonald’s Hollywood Hills house to know that its owner, a decorator, loves to entertain. Why else 
would she possess two dozen white ballroom chairs, 20 sets of dishes, and hundreds of linen napkins? 
So when McDonald’s pal Kimm Uzielli was about to have a second child, the decorator decided to throw 
her a baby shower. Rather than orchestrate the usual daytime affair, the kind with only female guests and 
lots of clucking over crib blankets, McDonald instead planned a coed dinner party. And like the inte- 


riors she pulls together for her clients, the gathering was glamorous in a fun, delightfully offhand way. 


Opposite, clockwise from upper left: Designer Mary McDonald’s invitation for her friend Kimm Uzielli’s baby shower 
included china-motif invitations and bookplates in envelopes lined with Scalamandré’s Chi’en Dragon pattern. 
Pink flowers were amassed for table decorations. The Uziellis had enamel boxes from Halcyon Days personalized 
as thank-you gifts for the shower’s organizers. McDonald (left) and Uzielli share a moment of pre-party hilarity. 


WRITER: JANE MARGOLIES 
PHOTOGRAPHER: AMY NEUNSINGER 
PRODUCER: SENGA MORTIMER 
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Slo WERE ASKED TO BRING 
A HARDCOVER COPY OF A 
Sixiomew CoilLDREN'S BOOK 


McDonald, in fact, approaches parties in 
much the same way she does empty rooms. 
“It’s good to have a decorative theme so that COUNTDOWN TO A SHO’ 
everything looks pleasing together,” she says. 
y 8 , P ee 8 y IO A.M. Set tables. “| have the tables and extra 
| For her friend’s shower, which would take place 


in McDonald’s backyard, the designer took her 


+ 


chairs | need delivered the day before. If the weather 
‘ is good you can set them then and keep everything 

cues from her own garden, where large pieces aes a De ase 
2 f , covered overnight with sheets,” says McDonald 
of the blue-and-white Chinese export pot- 


: .M. Bring vases outside. “Unless you’re dealing 
tery she collects are interspersed among roses Be sie Vases otltsic mess youre dealing 


. . : ith a very delicate flower you can do the 
and weeping willow trees. A Chinese theme DU Sc iy CCM Care ower You calido 


‘ ; arrange ts the day before.” 
emerged, complete with Szechuan food pre- afrangements the day before 


/ pared on site by the staff of Los Angeles’s New NOON. Set up bar. “Don’t forget bowls for lemons 
Moon restaurant, one of Uzielli’s favorites. and limes and a knife for the bartender to cut with.” 


rand waitstaff arrive. 


The export ware also inspired the party 5:30 P.M. Bartende 
color scheme. “I started with the blue and “Preferably one of the staff has worked for 


to go with it,” explains McDonald. She chose 


MD 


hla wit 
table wit 


: ; : 6 P.M. Review the evenin g's timet 
pink, she says, because it matches the color of 


vhen you want them to stop serving 





her 1940s stucco house, which would serve as 


the backdrop for the buffet dinner, and also 





wy & 7:15 P.M. Light candles. “You don’t want the 
because the new baby would be a girl. “I love Mie eS 


navy and pink together,” says McDonald, “so I 


white of the pottery, but I wanted a pastel color rou before! 


| was off and running.” 
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Custom-designed invitations announced 
the party motif. Fabric aficionados among 
the invitees might have recognized the 
Chi’en Dragon print that lined the enve- 
lopes as a Scalamandré pattern. “I got 
a mailing from the company about the 
introduction and thought it was just 
so pretty,” says McDonald, who color- 
copied the print for the envelope liners. 
For the party itself, the ever-creative host 
had cloths for rented tables stitched from 
blue-and-white-striped cotton left over 
from a decorating project, and she ordered 
pagoda-shaped salt-and-pepper shakers 
from the Horchow catalog. McDonald 
also found pajamas in L.A.’s Chinatown 
for the waiters to wear. “Ill grab anything 
to keep a theme going,” she says. 

Kimm Uziellimwhose husband, Ales- 
sandro Uzielli, is a senior advisor for 
global brand entertainment at the Ford 
Motor Company and the grandson of 
Henry Ford I]—had requested that guests 
not bring gifts. But with each party invita- 
tion, McDonald included a custom-made 
bookplate engraved “For Baby Uzielli.” 
Guests were asked to bring a hardcover 
copy of a cherished children’s book and to 
jot down on the bookplate the reason they 
felt it was special. In this way the Uziellis’ 
new daughter, Olivia, born in May, was 
bestowed with a fine library of lovingly 
selected vohimes ranging from Madeline 
to The Gwing Tree. And there’s no better 
way to start out in life than with riches 


like that. @ 
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\merican actress Louise Fletcher takes a broken-down 
French farmhouse and revives tts lively spirit 


| Writer: Louise Fletcher 
Photographer: Tim Beddow 
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§ Let me say at the begin- 


ning that I am an incur- 
ee able nest maker. I should 

at ' A - 

soo wa | have been a bird. One of 


my favorite movie scenes is from Howards End, in which 


Vanessa Redgrave’s character walks in the garden of her 
beautiful English country house at twilight. A slight breeze 
blows and the music swells as she looks through the win- 
dows at her contented family inside. She is suffused with the 
happiness that well-being brings. This scene sums up for me 
the nest-making ideal. 

In the summer of 1997, I had no plan to build a nest in 
France. My friend Kathryn Ireland, the interior designer, 


and I were driving on a country road near her home in 





a 


poorer EE 


southwest France, about 45 minutes from Toulouse, 
I had stayed for two weeks that summer and the sur 
before, when she said, “I think there is a little some 
for sale up there on that hill.” One look at the “little s 
thing” and I was a goner. The French call it a coup def 
I fell in love. The building—a single structure consist 
a farmhouse and a connected barn—had a pleasing s 
try and line, but it was the views that beguiled: views ¢ 
ing green countryside, farms, patchwork fields, and 
villages marked by church spires. I couldn’t rest untt 
simple farmhouse was mine. 

High up on the barn wall is a brick with “1832” serg 
into it, suggesting the year the house was built. I be 
this property, known locally as La Plaine, from M 
Mme. Riviere, farmers who live on the next hill. Whe 
decided to sell a small parcel of land, they cut this twe 
rectangular swath from the middle of their fields. 


Below: Fabric by Kathryn Ireland was used on chairs, 

pillows, and curtains in the study. The unsigned paintin 
above the fireplace came from Fletcher’s former home 
Virginia. “My mother always hated it,” she jokes. “She = 
couldn’t tolerate the crooked lampshade.” 


— 





RT ene eee 

















Perhaps it was the stalwart 
oak trees reaching up from 
behind the ramshackle 
farmhouse that emboldened 
the author to undertake a 
daunting restoration. 
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The antique 


| tiles used in the flooring 





surround the 









low: The kitchen 


adjoins the living room, 


nd a doorway between 





the two leads into the 
central hallway. The lamp 
at left was made by 
Dagmar Design, as were 
many other lamps 
throughout the house. 
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Abs pet sisted , 







~ite lagen 




































| 


own beautiful farmhouse is visill 






the west. I am always surprised byl 





has been planted in these fields} 
year. That summer, La Plaine wal 
rounded by sunflowers. 

No one had lived in the house| 
least 75 years, and it was a ruin, ¥ 
I showed snapshots to my friend, 
prevailing opinion was that I sh 





tear it down and start over, | 
couldn’t bring myself to do thé 
fact, I went to extraordinary leng 





respect the spirit of the house a 








keep its rustic details. 

I spent two years making pla) 
reconstruct the house, and the} 
was started in 1999. The day I be 
it | also purchased a scrapbook, ¥ 
I filled with images of things Iw 





later need: trees, flowers, doors, 





ters, tiles, kitchen and bathroom 





tures, paint finishes, fabrics. I cal 






this scrapbook with me for the nei 






years, and whenever I felt lost or d 






ganized, I returned to it for guida 
Kathryn introduced me to Gill 





local mason who rebuilt La Plaine 
me. Gilles and I had a rough be 
ning. His local accent made it haf} 








The soot is gone, but the potager—or food warmer—remains in 
the master bedroom (right of fireplace). A pair of original Lloyd 
Loom chairs sit next to the bed. Pillow fabrics are by Kathryn 

Ireland. The mantel holds two antique opaline vases and vintage 
Scandinavian horses (a traditional housewarming gift). 


Xi 
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me to understand him, and he certainly couldn’t unde 
the French I learned to speak at school in Mississip 
also couldn’t understand why I wanted “old, rotten mat 
Why didn’t I want new tiles, bigger kitchen cabinets, a 
did I want to keep the old barn doors? Gilles eventuall 
accustomed to my ideas, and our communication was 
improved. He even began to search for old tiles with 


= 


footprints in them, which he would install in the k 
counter or at the pool house and wait for me to discov 
The barn and the house were connected by a large 
hallway, through which the cows once passed to ent) 
barn (hence the large doorways at either end). I convert} 
barn into my main living area, a large space with both k 
and living room. On the other side of the central hall 
now the master bedroom, study, dressing room, and 
bath. More than half of the downstairs had earthen | 
but I refused to pave the entire area in new tiles, even tl 


Mh 








‘eople said I would never locate enough old ones for the 


ut I did. I was lucky to find some 18th-century hay-rose 
A tiles from a ruin in Montpelier and covered the entire 
4 floor in them. This creates a sense of continuity. 

» house used to have two levels, but it was impossible to 
i: on the second floor, the old hayloft. The roof had to 
toved for reconstruction, so we decided to raise it high 
4 to add two large bedrooms and baths upstairs, on the 
f of the house. The extra room also afforded more ceil- 
ight in the kitchen and living room, and you can see in 
> brickwork inserted to shore up the old hayloft. 

jnow I have my dream nest. In the morning I walk 
H the house looking out 
indows. In the evening, 
_ around the garden and 
hrough the windows at 
‘oms inside. It’s all very 


ds End. e 


Every room downstairs has 


its own door leading to the 


garden. That's why the house 


£ room, just above the oil painting that hangs over the just flows an d | S won derfu | 


for entertaining 


Above: A pair of sun chairs from Restoration Hardware (at right) augment 
two antique chaise longues at the far end of the pool. Pillows are covered in 
Kathryn Ireland fabric. Opposite, top: The central hallway retains its original 
wall. The gilded wood chandelier with tin leaves was purchased at a local 
antiques sale. Bottom: An outdoor dining and seating area is provided shade 
by an awning made of iron rods hung with woven reeds. Wicker chairs are 
from Pier 1 Imports. For more details, see Resources 
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Designers James Strickland and Suzanne Rester Watson 
imbue a brand-new carriage house in Georgia’s Low Count 
with all the rustic charm of a generations-old barn 


WRITER: CHRISTINE PITTEL PHOTOGRAPHER: J. SAVAGE GIBSON 
PRODUCER: BRICE GAILLARD 
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i: Rolling barn doors 
‘sleeping and living 
'> rope chandelier with 
‘iry glass shades was 
yade by Eloise Pickard 
>; over a vintage French 
.1 Lucullus. Opposite: 
ine board and batten 
-tern-topped cedar 
.f, the guesthouse was 
after a barn. The*gabie™ 
sig window would have 
nayloft. 
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| IN GEORGIA’S LOW COUNTRY, where t 
and houses tend to date back at least a hunt 


years, the pull of tradition is powerful. If 


newcomers like Chris Lawson, who grew u 
Michigan and meandered down South, qui 
develop an appreciation for the rich history) 
poignant beauty of this place. A simple walk 
his dogs takes Lawson under the overé 
ing branches of a majestic allée of live oaks that were pla 
before the Revolutionary War. Egrets and osprey nest if 
marshes that fringe his property. “I used to mark the 





sons by the changing leaves, but here it’s the marsh grass 
changes color, from vibrant green in spring to mellow gow 


autumn,” says Lawson. He was one of the first to pick out 
in the Ford Plantation—a private 1,800-acre enclave on 


banks of the Ogeechee River (about 20 miles south of Salt 


nah), where Henry and Clara Ford used to spend their 


ters. The Georgian-style mansion they built in the 1920s e 


sporting retreat is now the clubhouse for the community 
{ 


; 


‘hen Lawson and his wife, Ellen Berger, were ready to 
_ruct their own house, they were determined to respect 
ind and the local customs. They hired James Strickland 
sstorical Concepts, a Georgia firm that specializes in his- 
uly accurate modern-day versions of traditional build- 
\Instead of the typical big suburban house and attached 
se, Strickland designed a gracious compound, meant to 
as if the buildings had been added one by one, over 
vations. The couple decided to build the carriage house 
h would function as a guesthouse) first and live there 
» plans for the main house were completed. 

rickland imagined the carriage house as a working barn 
vad evolved over time: Gradually, horse stalls had given 
o cars and the tack room became a mudroom. Upstairs, 
ormer hayloft had been converted into living quarters. 
ake this story ring true, the contractor had to create a 
c patina from the start and that’s where Florida-based 
or designer Suzanne Rester Watson, of Inside, was cru- 


9 the collaboration. She found the reclaimed brick, the 
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This page: A window 

Wey) 

Rogers & Goffigon linen 

with a paisley from Old 

PATE Remedy 1s 

: pillow. Herringbone) 

Wrote] a cela icelti | 
Brahms Mount Textiles. 

/ Monoprint by Robert: 

* Wolf. Opposite: Watson 

Ee designed the simple 

f wrought-iron canopy 
bed, with a cover|gt! 
made from Rogers & 
Goffigon linen. The}| 
handblocked pillow 
‘fabric is by Robert Kime, 

’ through John Rosselli. 
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Above: Dripping with 
Spanish moss, the heavy 
limbs of a live oak reach 

almost to the ground. Right: 
Designer Suzanne Rester 
Watson. Opposite: The 
patio outside the potting 
shed is paved with old 
reclaimed brick. The 1940s 
metal furniture was covered 
in rust when Watson 
spotted it at a flea market 
She had it sandblasted and 
then powder-coated in olive 
green. A zinc washtub is 
turned over and used 

as a side table. For more 
details, see Resources 
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weathered barn wood, and the old oak floorboards (saly 
from a post office in Pennsylvania). 
The upstairs living quarters may measure a mere 890 sq 
feet, but the floor plan was conceived to maximize every 
space, with window seats and storage cabinets, for exar, 
under the slope of the ceiling. There’s even a wine cellar, 
feet wide and six feet deep, tucked underneath the stairs. 
house lives big, but it’s really very small,” says Strickland. 
Watson managed to turn the tightness to her advan 
paring down the furnishings to achieve a rugged simpl 
Each piece was evaluated for proportion and shape befd¢ 
was allowed into what is basically one big room. Fabrice 
natural linens and soft wools. “The quiet earth tones refleq 
unspoiled natural setting,” says Watson. Every detail was 
sidered, down to the antique locks on the window frames 
the light fixtures are vintage pieces that have been rewired. 
old-fashioned mercury glass shades, the fragrant cypress w 
the Oriental rugs—all these are in keeping with the hander; 
character of the space,” says Watson. “What we tried to d 
go back to the Low Country essentials.” @ 
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over didn’t mean starting from scratch | 
yardeners who coaxed an Arts and Craff 
from a long-neglected English plot 
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The Green Theatre, complete with box footlights, has space on the 
lawn for an audience of 100 people. The retaining wall and steps 
were rebuilt using sandstone blocks salvaged from the former 
Edwardian rockery. Open trellis screens, made from recycled 
pallets and seasoned oak, counterpoint the dense yew hedges 
Simon Dorrell crafted the Tudor-style wooden obelisks, which 

he copied from a1/th-century engraving by Thomas Hill. 
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IN THE SPRING 1994 issue of Hortus, 
gardening journal to the literati, readers 
learned some surprising news. Founder 
and editor David Wheeler announced 
that he and landscape painter Simon Dor- 
rell had left their beloved garden in Wales, 
following planning permission for a com- 
mercial development on their doorstep, 
and had found a new home just across the 
border, in-Herefordshire, England. 

It was called Bryan’s Ground, taking 
the name of the field on which it had been 
built for two shipping heiresses in 1911. 
The moment Wheeler and Dorrell saw the 
Edwardian Arts and Crafts house, they 
knew they would buy it. So they went into 
the garden and spent two hours poking 
around the derelict borders, marveling at 
the old box and yew hedges and the shelter 
belts of mature trees. “We realized we had 
a wonderful canvas,” recalls Wheeler. 

A sound, shared design philoso- 
phy, honed over five years of gardening 
together—combined with Dorrell’s pas- 
sion for design and craftsmanship, and 
Wheeler’s for plants—was concentrated 
on redeeming these three neglected acres. 
Spurred on by their motto, “In delay there 
lies no plenty,” they have in 12 years fash- 
ioned a contemporary Arts and Crafts 
garden without equal. 

“Every garden needs a beating heart,” 
observes Dorrell, “and that heart is the 
house. The garden should reflect its char- 
acter and proportion.” 

Some 20 garden “rooms” surround the 
house, linked to one another by a series of 
paths and vistas, designed, says Dorrell, 
“like a Swiss watch, in which all the parts 
tick together.” Wooden trellis screens and 
tall yew hedges comprise the infrastruc- 
ture; rusty copper, tin, and stone, the 
ornaments. These materials underpin the 


muted shades used in the planting. Silver 
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ING Cuckoo 


S 2, ving the turf. Angelica and wild 
buttercups C 5 ot gate at ds into the orchard, planted 
h thousands of /ris sibirica ‘Papillon’. Known as the “lady inc s,” the figu 
character from She peare, and was bought ina ga ) The 
On Op when the p lay visit), a local 
den; rusty andg jen 
e Dutch Garden, and named after their 
1, the George Walk is planted with a double row of red-twigged linden (Tilla 
/los ‘Rubra’) that is clipped twice a year to look like a hedge on stilts 


and purple for the foliage; dusky pinks, 
very dark reds, blues, creams, and warm 
yellows for the flowers. “We are interested 
in the overall look of the garden,” notes 
Wheeler, “and we like very shy plants, 
woodland edge plants, grown in a way that 
doesn’t reflect the hand of the gardener.” 

Plants thrive in this deep Herefordshire 
loam, protected from prevailing winds by 
walls, hedges, and tall trees. Only the 
shade cast over the kitchen garden proved 
problematic, but Wheeler and Dorrell 


were soon hunting through catalogs for 


shade-tolerant old roses and plants. “We 


learned it was better to garden with shade 
than with wind,” says Wheeler. “Blooms 
last longer unbleached by the sun.” 

In this quietly beautiful and ordered 
oasis, one aesthetic flows from the house, 
ripples across the garden and into the 
landscape. There are no quarreling col- 
ors, no plants shouting “look at me.” The 
subtlety and lightness of touch with which 
this garden has been designed and planted 
leaves everything to the imagination. And 
this is how it attains that most elusive and 
ineffable quality every gardener strives for: 


atmosphere. ® 
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come ashore to build 
one oe 





Writer: Stephen Henderson 
Photographer: Eric Piasecki 


Clockwise from top left: Looking northwest from the Bean’s 


property over Anguilla’s Barnes Bay. An outcropping of coral 
rock that’s shaped a lizard forms a cove for swimming. 
The lawn i tted oconut palms. Opposite: A rope 
hammock is the perf ace to while away a lazy afternoon. 
“For years, Ww ere t house here,” sighs Nancy Bean. 
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.\FARERS CRAVE TO LEAVE the 
land, not find new places to sink roots. So 
it was with Bob and Nancy Bean, who for 
many years sailed their beloved boat, a 50- 
foot ketch named Jaguar, from their home 
in Connecticut, up the East Coast, travel- 
ing as far north as Maine. 

During the late 1970s, however, the 
Beans switched directions and sailed 
south, through the Caribbean. After visit- 
ing all the islands from St. Thomas down 
to Grenada, they became smitten with a 
one-acre plot in Anguilla that overlooked 
a beach called Barnes Bay. 

“We loved the simplicity and quietness 
of it,” says Bob. “Nancy and I thought this 
might be a good place to lay our bones.” 

As they set about planning their island 
paradise, Bob, now retired from a career 
directing TV commercials, began this 
newest venture the same way he once 
planned campaigns for Toyota, United Air- 
lines, and McDonald’s. He sketched story 
boards, deliberately impressionistic at first, 
of the retreat that he and Nancy hoped to 
create for themselves and for what they 
hoped would be frequent visits from their 
six children and 10 grandchildren. 

While Bob sketched, Nancy reviewed 
the eclectic furnishings they had gath- 
ered in far-flung places. “We see some- 
thing we like, and then find a spot for 
it,” she explains. “We're not decorators, 
but we have learned that if you keep the 
background neutral, things can just sort 
of happen.” The Beans honed this nest- 
feathering technique earlier with a house 
in Pound Ridge, New York, and a 1928 
English Country—style house, which they 
renovated, in Norwalk, Connecticut. 

Envisioning vacations in Anguilla, 
however, the Beans felt the “romantic 
pull” of the airy, open-to-nature archi- 
tecture they'd seen on trips to the Society 
Islands near Tahiti. In homage, they built 
a cluster of seven structures—for cooking, 
eating, sleeping, and socializing—rather 
than one grand house. They named the 


property Alizé, French for trade winds. 


“There are lots of typical vacation 
homes down here you might find in 
the Hamptons,” B: s. “We wanted to 
fit in with nature. ouse is more of 
the earth.” With fey »ws, and doors 
that are perpetually yen, the house 
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This page: The great oY 
room includes Louis XV - 
chairs, boughtin New ~— / 
York in the 1960s, iy | 
and a teak table from é c 
Thailand. Limestone ZZ 
bases for the sofas, | 
found in the Loire 
Valley, were part of a 
15th-century reflecting 
pool. Left of the sofa 

is a shepherds’ chest 
from northern Greece. 
Opposite, top: The room 
is open on all sides. 
Model sailboats (at top 
right) were made in 
Belgium. Bottom: Bob 
painted the Matisse- 
like fresco undef the 
gazebo’s eaves 
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They kept the background neutral and interesting things just happene: 
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invites bougainvillea petals to blow from room to room. Geckos and tiny liz- 
ards skitter across the floor harmlessly. 

The couple found glazed terra-cotta roof tiles from Thailand, louvered doors 
made of Louisiana swamp cypress, and floor tiles from Venezuela. Nancy is 
particularly fond of the last, and points out the footprints left in the tiles’ wet 
clay by chickens, dogs, and even humans. She also prizes a library table they 
found in France that was so beat up, Anguillan construction workers used it as 
a sawhorse until they were informed that it was furniture. 

“Some people get our style; others don’t,” Bob chuckles. Funky it may be, 
but lately this spot has also become a Hollywood hideaway: One A-list actor 
friend visits so often, he’s turned half of Bob’s painting studio into a gym. 

For the Beans, however, this home is simply a beloved vacation spot. And 


ever since the Jzgvar sank, the victim of a hurricane a few years back, Alizé is 


a precious perch {rom which to enjoy the sea. @ 
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Above: At the foot of the bed 
master bedroom is a sailor's ¢ 
from Greece. Wooden sculptt 
above the headboard were m| 
by the Makonde tribe in Tanzé 
On the far side of the archway 
Nancy's office. Opposite: One 
three guest rooms, all of whid 
have ocean views. The bed cq 
is antique linen from France. 
Above the bed hangs one of E 
paintings inspired by Gauguir 
couple's favorite artist. For mi 
details, see Resources. 
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'ing cake baker 

may lolnat-la) 

ed lemon pound 

ith fondant strips 

jattern that adheres 

1eme—crafted by 

planner David Stark 
Adler—in which stripes 

| major role. Champagne 

' and cake plates by Kate Spade, 

‘9h Bloomingdale’s. Cake server from 

ofle; the fabric wallpaper is vintage. 

‘site: Daffodils and white hydrangeas are 
gether by a fabric sleeve made from 
of ribbon. 





MOST PEOPLE EXPECT a wedding cake to 
taste sweet, but that prospect need not define 
its appearance. Just because it’s dessert doesn’t 
mean it has to look treacly. The cake should 


match in sophistication the schematic that gov- 


~erns the rest of the fete, with everything from 


This pink, brown, and white 





Sixties designer David Hicks. 
Roses, calla lilies, carnations, 


and cymbidium orchids form the 
bouquet. Stark had the dupioni 
silk tablecloth embroidered by 
Jonathan Embroidery to conform 
to the theme; flutes from Calvin 


| Klein Home. 


aK 


motif is an homage to Swinging 





napkin rings to tablecloths and bridal bouquets 
adding up to one stylish statement. “Everything 


should be integrated into a single, complete 


” says David Stark of the Avi Adler event- 


planning firm, who is also the coauthor with 
Adler of To Have and To Hold (Artisan), a forth- 
coming guide to seasonal bridal bouquets. “The 


baker and the florist should not work in vacu- 


ums.” When Stark plans a wedding, his 1 
ulous attention to detail translates into ct 
touches—specially dyed linens, embroid 
‘tablecloths, hand-sewn posy sheaths- 
ensure continuity in design. The cake ii 
ticular, with its center-stage presence at 
wedding banquets, can be the embodimer 
bride’s vision. “They don’t have to be fest 
with sugared flowers or real blooms,” says ! 
The creations gathered here provide ampk 
port for his point of view—they combine 
could have beén unconventional weddin, 
ors into chic graphic expressions wrought 


flour and fondant. 








Boutonnieres are made from 
stephanotis, privet berries, 

and chrysanthemums; the 

cake draws inspiration from 
the ribbon used to tie them 

for its decoration, meant to 
reference a tuxedo. Cake plates 
are by Kate Spade, through 
Bloomingdale’s; tablecloth 

is Chinoiserie Baroque fabric 
from Clarence House. For more 
details, see Resources. 











LEMON POUND CAKE 
Combine with the following recipes 
to create a version of the tuxedo cake. 
All ingredients should be room 
temperature. 
Vegetable shortening 
2 pounds unsalted butter 
5 pounds sugar 
2 dozen large eggs 
Y% cup freshly grated lemon rind 
3 tablespoons lemon extract 
3 tablespoons vanilla extract 
13% cups unleavened sifted cake flour, 
preferably Swans Down 
2 teaspoons baking soda 
Y% teaspoon salt 
1 cup fresh lemon juice 
4 cups sour cream 


Use shortening to grease 9 round cake 
pans, 3 in each of the following sizes: 
12-inch, 8-inch, and 5-inch (all 3 inches 
deep), and set aside. 

In a large mixing bowl, cream but- 
ter and sugar with a hand mixer on 
low speed until light and pale yellow. 
Beat in eggs, lemon zest, and extracts. 
Slowly add flour, baking soda, and salt, 
incorporating fully after each addition. 
Mix in juice and sour cream. Scrape 
sides of bowl and mix to smooth out 
any lumps. 

Divide mixture into prepared pans. 
Bake in a preheated 350°F oven until 
cakes pull away from the side of the 
pans, about 30 to 45 minutes. Do not 
let pans touch each other, or the sides 
of the oven; you may have to work in 
batches. Remove cakes from oven. Cool 
in pans on a wire rack. 

Baked, cooled cakes can be wrapped 
in their pans and refrigerated up to one 


week, or frozen. 


WHITE CHOCOLATE GANACHE 
Ganache can be made up to a week in 
advance and refrigerated. 
3 cups heavy cream 
3 pounds white chocolate, finely 
chopped 
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Recipes 


Adapted from Cheryl Kleinman 


In a large saucepan, bring cream to a 
rolling boil. Turn off heat. Add choco- 
late and stir constantly until melted, 
about 5 minutes. Cover with plastic 
wrap and refrigerate. Bring to room 
temperature before using. It may be nec- 
essary to heat filling in a double boiler 
to achieve a spreadable consistency. 


ROLLED FONDANT 
6 pounds fondant mixture, available 
at New York Cake and Baking 
Distributors (see Resources) 
Food coloring 


Follow package directions for making 
fondant. 

Knead in food coloring, a few drops 
at a time, until desired color is achieved. 
Store fondant in a tightly sealed con- 
tainer in refrigerator for up to one week. 
Bring to room temperature and knead 
well prior to use. Cover with plastic 
wrap and let rest in an airtight container 
for several hours before using. 


DECORATIVE ICING 
Prepare icing just before using. 
1% cups confectioners’ sugar 
¥% teaspoon cream of tartar 
1 egg white 


In a small bowl, combine sugar and 
cream of tartar. Add egg white. Mix with 
a hand mixer on low speed until icing is 
like whipped cream, about 3 minutes. 


TUXEDO WEDDING CAKE 
4 cups raspberry preserves, warmed 
and strained 
1 pound cornstarch 


Remove cake layers from pans by plac- 
ing each cake pan over medium heat, 
rotating pan until bottom feels warm, 
about 5 to 10 seconds. Flip layers out 
onto counter and place right-side up. 

Using a serrated knife, level and trim 
off the top of each cake layer. 

Working on sheets of waxed paper, 


- anniversary; wrap in alternating 

























spread raspberry preserves on 
layer, not quite to the edge, and 
matching sizes to form tiers. 

With a spatula, thinly coat side 
top of each tier with chocolate ga 
Set tiers aside to dry until they feel 
before applying fondant. 

Begin with 12-inch tier. Knea 
fondant icing until it is smooth and 
tic. Dust work surface with corns 
and roll out about % of the fonda 
a 24-inch-diameter circle %4-inch 
(it will tear if rolled too thin), 
unused fondant in plastic wrap 
set aside. 

Dust the top of the fondant 
with cornstarch. Roll the fo 
around the rolling pin and drape 
the 12-inch tier. Smooth top s 
with the palm of your hand. 
bring down sides of fondant to « 
to tier. 

Place the 12-inch tier on a se 
platter. Smooth fondant at the be 
edge to meet platter. Trim excess. | 

Roll out about half of the remaj 
fondant into a circle 16 inches in d 
ter and cover the 8-inch tier as des | 
above. Place it on the 12-inch tier. 
process with a 10-inch circle fo 
5-inch tier. Allow fondant to harde 
at least 12 hours before moving ca 

Fit pastry bag with Ateco #10 
and fill with decorative icing. P 
ruffle down one side of cake. Dee 
bottom of each tier with bows 
from grosgrain ribbon. Cake will 
unrefrigerated, for 4 days. 

To serve cake: Slip a butter | 
between tiers to separate. (If des 
save top of cake for the couple's 


of plastic wrap and foil and fr 
Using a serrated knife, cut the s | 
tier into slices. The third tier sh 
first be cut 8 inches from the ed) 
form a smaller concentric circle w 
it. Slice servings from the perimet 
the circle before slicing the inner ¢ 
Serves 50. @ 
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CLUTTER 


roadblock to happiness? 


AN INTERVIEW WITH 


PETER WALSH 
Organizing Expert 
TLC’s Clean Sweep 


It’s hard to believe the 





only things standing in the way of 

true happiness and better relationships are your 

overcrowded closet and one-too-many craft projects 

on the dining room table, but it can be just that simple, 
says Peter Walsh. 

“Clutter holds people to the past. I have to hold on to 
this because it was my mother’s. I spent a lot of money 
onit. Or, I have to have all this stuff because I may need 
it in the future. Clutter actually stops people from liv- 
ing now and can prevent them from interacting with and 
enjoying their family.” 

Oh, but where to begin? Moms face the greatest chal- 


lenge of all—dealing with an entire family’s clutter. 


Peter says the answer is to share the load with your 
partner and your children. “The biggest problem I see 
is where Mom feels obliged to take care of everything. 
That will only exhaust her. Train the children to help. 
Children love limits, they love routines. At the end of 
the day, have them put away their toys in a couple of 
designated containers. When the containers are full, 
let the kids choose which toys to give to charity. This 
will teach them about passing on excess to the needy 
and also how to set limits based on the amount of space 
you have. The same goes for Mom and Dad’s closet and 
dresser drawers. Purge what you no longer love, need, 
wear, refer to or use.” 

The man who makes his living helping people or- 
ganize their stuff says it is never about the stuff. “For 
me organizing is the basis of living a richer life. It’s about 
striking a balance between the things you need, the 


space you have and the life you want to live.” 
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Weekdays 6pm e/p 


TLC's “MOM'S CLEAN SWEEP-STAKES” PRESENTED BY THE CLOROX COMPANY 
OFFICIAL RULES 
NO PURCHASE NECESSARY. PURCHASE WILL NOT INCREASE CHANCES OF WINNING. Must be 
legal resident of continental U.S. 18 or older. Entrant must legally own a home, condomini- 
um, apartment or other home structure in the U.S. (‘Home"’) at time of entry and throughout 
promotion period. Entrant's eligibility is contingent on Sponsor's verification of entrant's 
home ownership and the unconditional legal right for entrant to authorize Sponsor to con- 
duct a room makeover in his/her home as contemplated herein. Employees, officers and 
directors of Discovery Communications, Inc. (‘Sponsor’), The Clorox Company, their parent 
companies, subsidiaries, affiliates, advertising agencies, promotional suppliers and their 
immediate family members or members of the same households (collectively, “Sweepstakes 
Entities”) are not eligible. Void in AK, HI and where prohibited. Sweepstakes begins 4/4/05 
and ends 5/31/05. To enter, complete an Official Entry Form available at participating 
Discovery Channel Stores, or hand print your name, complete address, phone number and 
email address (optional) on a 3" x 5" piece of paper. Deposit your entry in a “Mom's Clean 
Sweep-Stakes” entry box at any participating Discovery Channel Store by 5/31/05 or mail it 
postmarked by 5/31/05 and received by 6/6/05 to: TLC’s “Mom's Clean Sweep-Stakes,”" PMI 
Station, PO Box 3523, Southbury, CT 06488-3523, To enter online, go to tlc.discovery.com/ 
sweepstakes/clorox/cleansweep, click on TLC logo, then “Mom's Clean Sweep-Stakes” but- 
ton to access entry page and follow instructions to enter. Submit completed entry form by 
11.59 p.m. (Eastern Time) 5/31/05. Limit one entry (regardless of method of entry) per per- 
son per day. On 6/22/05, Promotion Mechanics, Inc., an independent judging organization, 
will conduct a random drawing to award the following prizes: One (1) Grand Prize; A consul- 
tation with a Clean Sweep cast member and a makeover of one interior room of winner's 
choice (subject to Sponsor's approval) in winner's Home. Makeover will include assistance 
of a professional designer and a handyperson/carpenter to carry out makeover, which will 
consist of cosmetic changes only. Value of prize, including services of the scouting and 
planning fee, professional designer and handyperson/carpenter, materials and furniture, 
shall be approximately $25,000. Room makeover must be scheduled at time to be specified 
by Sponsor in 2005. Once specific makeover room has been selected by winner and 
approved by Sponsor, no room changes will be allowed, except by Sponsor in its sole discre- 
tion. Winner is responsible for obtaining all required permits. Winner must allow the Sponsor 
to film, video and/or tape and photograph the people, activities and events involved with 
makeover (‘Recording"’). Winner may choose a cash alternative prize of $25,000 in lieu of 
room makeover. One (1) First Prize: A spa getaway for two people. Prize consists of round-trip 
coach air travel to San Francisco from the major commercial airport closest to winner's 
residence; double-room accommodations for 4 days/3 nights at Sonoma Mission Inn and 
Spa in Sonoma, CA, one dinner for two (excluding alcohol), one spa treatment for winner and 
guest, a winery tour or a round of golf, and use of a rental car for duration of stay (winner 
will be required to provide proof of possessing a valid driver's license in his or her state of 
residence and appropriate motor vehicle insurance; car rental usage is subject to all car 
rental agency qualifications and restrictions). All other expenses not specified herein are the 
winner's sole responsibility. Approximate retail value $4,000. Actual value will be deter- 
mined by winner's residence and seasonal rates. Travel, accommodations and car rental are 
subject to availability and certain restrictions. Winner and guest must travel on the same 
itinerary. Travel must be completed by 5/31/06 or prize will be forfeited in its entirety. 
Winners will be notified by mail. Odds of winning a prize depend on number of entries. Taxes 
n prizes and all expenses related to acceptance and use of prizes not expressly covered by 


Sponsor, including expenses related to the procurement of any required permits, 
responsibility of winners. By participating, entrants agree [a] to these rules an 
of Sponsor and judges, which shall be final in all respects; (b) to release, dis 
hold harmless Sweepstakes Entities from any and all injures, liability, losses af 
of any kind resulting from their participation in the sweepstakes or their accept 
misuse of prize including, without limitation, personal injury, death and propel 
and if a winner, (c] to permit Sweepstakes Entities to use [i] his or her name, 
likeness, statements, biographical information, voice, voice likeness, and cit) 
address for advertising, publicity and promotional purposes in all media in) 
without compensation (unless prohibited by law) and agree to execute specifi 
such use upon request; and [ii] the results and proceeds of the Recording hen) 
“Materials”) with the right for the full period of copyright, including all ext 
renewals thereof, and thereafter in perpetuity, throughout the world, to use andy 
any part of the Matenals for the purpose of making and producing television p ] 
other works, and advertising, publicizing and exploiting the same, by all mea | 

| 

} 


media, whether now known or hereafter devised, and to authorize others to dq 
winner, any tenant, nor other party now or hereafter having an interest in the 
have any right or action against the Sponsor or any other party arising out of any 
Materials, or arising out of makeover. Winners must complete an affidavit of el 
bility and (where legal) publicity release, and, in the case of the Grand Pri 
Location & Liability Release, which must be returned within 14 days or an alte 
may be selected. Guest of First Prize winner must complete and return a lia 
prior to issuance of travel documents. Sweepstakes Entities are not respons} 
shall not be liable for {a} any telecast, cable or telephone malfunctions, human} 
lite transmission failures or delayed telecasts; [b] electronic, hardware or softwa 
network, Internet or computer malfunctions, failures, or difficulties of any King 
without limitation, server malfunction or by any human error which may/oce! i 
cessing of entries; [c] failed, incomplete, garbled or delayed computer trans 
late, lost, misdirected or incomplete entries or postage-due mail; or [e] any condi) 
by events beyond the control of the Sponsor that may cause promotion to bed 
corrupted. Sponsor reserves right to cancel or suspend Sweepstakes or any po | 
should virus, bugs or other causes beyond the control of Sponsor corrupt the adr 
security or proper play of the promotion, in which case prize will be awarded vi) 
drawing from among all eligible entries received prior to cancellation. An entra! 
by any method other than those described herein will be disqualified. No pnzet 
redemption (except for Grand Prize winner) or substitution except by Sponsor due 
ability, in which case a prize of comparable or greater value will be awarded. 
this sweepstakes and by checking the “opt-in” boxes on the entry form for thi 
or on the My Discovery website, you are (a] agreeing that Sponsor may sha 
information (including your name, address, email address, etc.) with promotioy 
and other parties; and (b] granting us, our promotional partners and other third 
which we choose to share your information permission to contact you about 0 
shows, promotions or for other reasons. Fora list of winners, mail SASE to be 
7/31/05 to: TLC’s “Mom's Clean Sweep-Stakes” Winners, PO Box 750, Southbu 
0750. Sponsor: Discovery Communications, Inc., One Discovery Place, Silver 
20910. Promotion Administrator: Promotion Mechanics, Inc., 87 South 
Newtown, CT 06470. ©2005 Discovery Communications, Inc. Printed in. 
reserved. 
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‘teria and body soil are right in there with you. Detergent alone can’t 
| rid-of them. Fortunately, Clorox Bleach® can. The purest clean. 
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TS OF DESIGN Pe 
Annual Giants of Design Ceremony will take place on May 12, 2005, at Cipriani 
eet in New York City. Check next month's House Beautiful to see who has been Cc HRY a LER 
fone of this year’s prestigious Giants of Design! Giants of Design tickets are $600 
efit The New York School of Interior Design. If you'd like to receive an invitation, 
all 212-903-5123. 
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ES NEW YORK COLLECTION a fii’ 3 | KICHLER 


fe art of flower arranging—just in time for Mother's Day! Congratulations to Julie Nevius from 


- perfect gift for Mother's Day? Join Jones New York Collection and House Beautiful santa Monies Ceo wwas= ihe Mery 
afternoon and learn about the art of flower arranging with Katherine Whiteside, wannel me ie Dewoncipeuse Peatiul 
xd House Beautiful Garden Goddess columnist and Smith & Hawken advisor. “Light Your Home Sweepstakes”. 
pert tips, tricks and ideas using color and texture to create gorgeous flower 
gments—perfect for gift-giving on Mother's Day! Also, make sure to view the latest spring 


J receive a special gift with any purchase of $100 or more from Jones New York Collection. 


Julie has received $5,000 worth of lighting 
products from Kichler along with a lighting 
consultation from a House Beautiful editor. 
B AT: f 
Y. April 30, 2008 from 1-3pm | House Beautiful 

store at Brookfield Square TGERINGESORUTIONSIRY 

est Bluemound Road L7Ie™Lo 


Nd, Wi 53005 KICHLER 


for this event, please call 


| P-6888 ext. 3896. JON ES NEW YORK COLLECTION STOREHOUSE 





Good Design. It’s eclectic, but not eccentric. 
Modern, but not stark. Timeless, but still 
timely. With 60-plus retail stores, an 80-page 
catalog, and website, www.storehouse.com, 
we not only make that kind of good design 
accessible, we also make it yours. 


ctorehouse 











HB SHOPS 


PRODUCERS: DORETTA SPERDUTO AND 
MARISA MARCANTONIO 


Pattern Parade 
A slew of cheeky rugs take license 
with graphic motifs for bold effect 








1. LUXE MATERIAL 
A simple pattern rende 
in primary colors is cra 
from leather. Grid rug, § 
per square foot; by Em 
Frattini Magnusson, th 

Spinneybeck: 300-489 











Z. WINNING KE /AN 
Color and scale update} 
classic design. Houndst 
rug, $57 per square foa 
by Vermilion, through J 
Rosselli: 212-593-2060} 


3. SHOCK VALUE 
With the Dovetail rug, é 
eyes will be on the grou 
rose pink and shocking} 
$10,500; by Linley Desi 
exclusively for Christop 
Farr: 310-967-0064. 


The Amagansett brown 
and-green geometric rl 
is reversible, so it’s very 
versatile. In a wool flat) 
from $400; by Madelint 
Weinrib from ABC Carp 
Home: 212-473-3000. 


5. MODERN LIVING 
The Four Leaf Clover ru 
combines unlikely color 
a vibrant and lively way 
Christine VanDerHurd, 5 
through VanDerHurd St 
212-213-6541. 
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Every puff is a home improvement 














GJohnson 


PMS 


GARDEN GODDESS _ | 
What’s New for You | 


Every year, nurseries debut a bevy of plants and seeds— 
here’s a roundup of this season’s best 



























| 
| 
HAVE LIMITED amounts of gardening time and space, Pll plant lovely ‘San Marzano 2) 


) I don’t usually investigate the new plants that seed com- 
















tomatoes from John Scheepers ( 
anies and nurseries release each kitchengardenseeds.com) becaus) 
year. But sometimes a few bara Damrosch, one of my favorit 
sound so good, they den writers, offered me the qui 
catch my attention. easiest tomato sauce recipe) 
Here are a dozen I'll Rinse, stem, and 
try this summer. tomatoes, then | 
them in one-g 


FOOD AND FUN 


I grow old-fashioned sweet 


zipper bags. ‘ 

ready for s 
peas on asparagus—the tall, simply hold| 
ferny foliage makes a living trel- frozen tomato ut 
hot running tap to ré 
the skins. Then put thi 


a colander over a bow 


lis and the sweet peas bloom longer in 
such shade. This May Ill plant scented 
yellow ‘April in Paris’ from Renee’s Garden 
(www.reneesgarden.com), because I like slightly watch as they defrost and transform into a} 
bigger flowers that retain their old perfumes. rich sauce you can toss with pasta for a sum 
I grow climbing beans on gourd arbors meal all year long. 
because they look so amusing dangling among the 
FLOWERS 


Adding summer-blooming bulbs to the gar¢ 


baby gourds. Now that I have discovered the yard- 
long ‘Red Noodle’ beans from Kitazawa Seed Com- 
pany, the scarlet vegetables will join in the show a surefire way to ramp up color. I am introd 
(www.kitazawaseed.com). They'll look nice with the fragrant ginger lily ‘Pink V’ to my tiny gras} 
orangey flowers of ‘Sunset’ runner beans from Ver- den. The six-foot-tall tropical has seven-inch spil 
mont Bean Seed Company (www.vermontbean.com). creamy rose flowers that are citrus-scented. I also mu 
—# Canna ‘Intrigue’, a specimen that grows to eight feet 
FOR THE KITCHEN burgundy and green leaves (both from Brent and Bi 
My family loves to chow down on vegetable dinners harvested Bulbs: www.brentandbeckysbulbs.com). To really adé 
fresh from the potager. We'll have our own baby bok choy — zazz, I’ll plant Canna ‘Robert Kemp’, an antique from ai 
(‘Canton Pak Choi Dwarf’, above, from Kitazawa) and ‘Orien- 1900 that has vibrant red flowers (from Old House Gat 


tal Giant’ spinach from Renee’s Garden for sautéing. When I www.oldhousegardens.com). 








| called Renee’s Garden to ask about any other new ideas, Renee Pll also order new annuals for pots and borders. I] 


:. 
Edition 


herself gave me a favorite recipe ‘Parisian Pink’ larkspur, which makes branched plants| 
using a new arugula called ‘Run- _ five feet tall, and plenty of the new nasturtiums called ° 






ANDERSEN HORTICULTURAL UBRARY'S 
Source List of 
Plants 8 


way’. She tosses it with corn, shaved __ ries Jubilee’ (both from Renee’s). They’re compelling be 
Parmesan, and balsamic vinaigrette their colors are described as “lipstick,” and they a 
for a crunchy salad that couldn't be hummingbirds—two of my g@ 





fresher. very favorite things. @ 


WRITER: KATHERINE WHITESIDE PORTRAIT: TIMOTHY GREENFIELD-SANDERS 
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SCOoOornanrte 


Step into a fresher house. 


tep. 


SCOOPARBLE 


J eeu wren 


are = 
eas 


SCOOPABLE 








ergonomics 


of housecleaning 


You've heard of tennis elbow, but who would have thought you could actually inju 
yourself while scrubbing the tub. It happens all the time according to David Lipetz, direct) 
of rehabilitation for Westside Spine and Joint Rehabilitation in Los Angeles. “If you’ 


bending incorrectly while cleaning the tub or twisting to get to a hard-to-reach spot 


the shower,” he says, “you can hurt yourself.” 


Lipetz says doing 
the wrong thing 
over and over 
again takes its toll 
on your body. 
Here are some 
common mistakes 
people make while 
cleaning house 
and tips for 
avoiding injuries. 


Bending at the back 












ote Ue 











Double kneeling 
When tackling house- Avoid kneeling on 
hold chores, follow the both knees to scmub the 


old saying “bend at 
the knees and not the 
back.” While your knees 
are slightly flexed, 
keep a hollow in your 
back, the opposite of 
rounding your back. 
This will help minimize 
back strain. 


floor, tub or shower. 

If you have to get down 
on your knees, try 
kneeling on one knee 
and then switching 

to the other one every 
minute to minimize 
the pressure and 
disperse it. 


Less-Stressful Tub and Shower Cleaning 


Eliminate the gymnastics of tub and shower cleaning by using the new Clorox® BathWan¢ 


The altin-one cleaning system comes with a long handle that has been shown to significan 










ADVERTISEM 





Overreaching 
When cleaning windo' 











that are beyond you) 
reach, use a stool or ¢ 
stepladder so you do} 
hyperextend your ba¢ 
Whenever you're 
reaching, keep your © 





reach just shy of your 


shoulder and spine. 


©2004. The Glad Products Co 





With the press of a finger, its custom-fit seal helps keep air out and food as fresh as nature intended. 





ee 
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eSWEETHome Sweepstakes 


























home has never been so sweet! Enter to win the HomeSWEETHome Sweepstakes and you 
snuggling up on the Mitchell Gold Clifton sectional in front of your new Philips 32” LCD FlatTV™ 
bilight. One lucky grand prize winner, chosen at random, will win both of the following: 


il Gold Clifton Sectional 


mes together in Clifton. Note the super-slim arms, sleek wood base and crisp tailoring 
modern, yet welcoming sectional. So much style and plenty of curl-up comfort too. 
ze consists of the Clifton sectional including a left or right arm chaise and left or right 
sofa in soft suede-stone (pictured). 


alue: $3,799 





Mitchell Gold's Clifton sectional, right arm chaise and left arm sofa in soft suede-stone 


32" LCD FlatTV™ with Ambilight 


ht™ technology is an active lighting system that both improves perceived picture quality 
vers a far more immersive viewing experience, all with less eye strain. Ambilight technology 
cally reduces glare and reflections on the television screen by screening light sources 
e the front of the set. This gift for the whole family offers innovative and compelling viewing in 
design. 


falue: $3,299 


the HomeSWEETHome Sweepstakes please log onto www.OnlyinHouseBeautiful.com 


rch 15 for complete information. as 
Philips 32" LCD FlatTV™ with Ambilight 





weepstakes Rules: 


CHASE NECESSARY TO ENTER OR WIN. A PURCHASE OR PAYMENT OF ANY KIND WILL NOT IMPROVE YOUR CHANCE OF WINNING 
lete sweepstakes details and rules, please log on to www.OnlyinHouseBeautiful.com. INTERNET ENTRIES ONLY. Total Grand Prize Value: $7,098 


T JUST MAKEOVER. MAKE BEAUTIFUL™ Contest Winners _ 





Sponsors: 









BOSCH 


YOUR LIFE. OUR INSPIRATION 


Dont Just Makeover 


Drea 


u to all House Beautiful readers who sent in entries of their homes 
on't Just Makeover. MakeBeautiful’™ Contest. The response was 


, and we are pleased to announce the three lucky winners Duralee’ EARS tates 


Benjamin 


Moore 
PAINTS 


Brunschwic ¢ Fils cacor 





Deis: st NeiC we Ate. 7, 
Total Home MakeBeautiful”: «nome oeror company 
Sue Clifford 
Madison, CT 
Bathroom MakeBeautiful’: H O RG H OW HunterDouglas 
Dean Hipolito window fashions 
New Bedford, MA 

i Kitchen MakeBeautiful”: 

Brendalyn Caniglia-Smith kravet MARTE X 


Shawnee, KS 


| Don't Just Makeover. MakeBeautiful™ transformations featured in h 
‘just, September and October 2005 issues of House Beautiful. NIERMANN WEEKS § { 0 [ 0 U § e 
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THOUGHTS OF HOME ccsmitied ram nage) 


ernous Brooklyn basement was finally unpacked, along with 
Dresden figurines and Limoges dishes, so many that a gilt curio 
cabinet was purchased to house them. 

Elegant, elaborate, but not overdone, she proclaimed, and 
set about inviting the relatives. They drove out in Oldsmo- 
biles and Pontiacs, the woman bearing boxes of pastry and 
pignoli cookies from the bakery in the old neighborhood; 
the men clutching bottles of Scotch or brandy. Annie set 
the golden bisque dining room table with care. Out came 
the embroidered table linens, the gold-and-white dishes and 
gold-etched wineglasses. But 
that was for later. First she 
conducted the tour. She usu- 
ally started in the kitchen, 
where everything from the 
appliances and cabinets to the 
oversize floor tiles was pink, 
and ended with the recreation 
room, done in 1950s modern 
in shades of turquoise, beige, 
“Beautiful” and 


“magnificent,” 


and coral. 
the relatives 
murmured over and_ over, 
remarking on the shape and 
sparkle of the dining room 
chandelier and the pink and 
black marble dressing alcove 
that adjoined the master bedroom. If you watched carefully 
you could catch Annie, one hand behind her fist, giving them 
the “horns.” According to Sicilian tradition, if a person was 
too effusive with compliments the horns would ward off the 
bad spirits their envy might be courting. 

When my brother-in-law married, he and his wife accepted 
the invitation to live with his parents while they saved to buy 
their own home. Three months later, a sudden, massive heart 
attack killed my father-in-law. The three of them continued 
to live together as one year unfolded into the next. My sister- 
in-law still longed for her own home, and from time to time 
proceeded to house hunt, accompanied by her less-than- 
enthusiastic husband. Most houses paled in comparison to 
the one they occupied. And there was no question that Annie 
would stay put. She was now active in the community and had 
good friends who included her in their dinner outings and 
card games. My sister-in-law seldom complained, but once 
said to me wistfully, “I don’t even have the pleasure of buying 
a curtain for the window. It’s not my house.” 

Time went on. Two white ruffled canopy beds for Annie’s 
new granddaughters filled the empty bedroom. The pink 


cabinets chipped, the shine on the floor dulled. It was time 
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THEN ONE DAY A TUMBLE 
DOWN THE STAIRS LEFT 
HER IMMOBILEstH Ee Heeyse 
THAT ACCOMMODATED HER 
FOR 25 YEARS COULD NO 
LONGER DO li 




















to update. Annie was nothing if not astute. She turn 
kitchen renovation over to her daughter-in-law. Th 
cabinets were replaced with dark oak while ceramic t 
a beige and rust pattern covered the floor and count 
Not Annie’s style, but she praised the quality of th 
nets, the uniqueness of the tile, and her daughter-i 
skill at putting it all together. The 1950s modern that 
had thought perfect for the den, as it was now calle 
replaced with a more eclectic Mediterranean look. Wh 
living room window treatments started to yellow an 
my sister-in- law set to 
again, replacing the 
blue with a blue, whit 
apricot stripe, but thd 
window was dressed y 
replica of that first Au| 
shade. The house b 
the scene of teenage p 
Annie looked on disa 
ingly and picked bee 
out of the rhododen 
muttering to herself. 
Then one day a tu 
down the stairs left 4 
The hous 


accommodated her f 


immobile. 


years could no longer 
Reluctantly, she entered a nursing facility for reha 
stayed, returning home only for the holidays. She ga 
her house outlined in lights, a mammoth Christmas tree 
ing in the bow window. “Such a pretty house. Grandp 
to tease me that I loved it more than him.” 
Visiting her at the nursing home, I was struck by the 
tic flowers in the pressed-glass vase on the windowsi) 
dime store ceramic angel on her night table. Hardly | 





company at the end for this woman who treasured fine t 
Maybe she read my mind. “I had a good life, you know. 
a wonderful husband and family, I traveled, I had a bea 
home and a lot of very beautiful things.” She spoke to : 
smiled mostly to herself. 

My sister-in-law continued to live in the house aft 
husband’s death, after Annie passed away, and until he 
daughters were married. Then with the market and cii 
stances right, she dismantled and sold it. 

It was time to move on. I took one more look at the f 
The autumn sun bounced off the living room window ¢ 
first I thought it an illusion. But no, it was real. More 
than the original, perhaps, but still heavily fringed and sl 


was an Austrian shade. Annie’s style after all. @ 


reate a view that sizzles with style. 
{ Custom window cove ngs made e a naa Pine ; 


jids, Inc. All Rights Reserved. 
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FREE Design Guide 


Order your FREE copy of Point of Views,” our design guide, 
full of window covering ideas and special offers. 


Order yours today! 


1-800-714-8710 


or at www.BudgetDesignGuide.com 


| OVER 800 CONSULTANTS NATIONWIDE ¢ CALL FORA FREE IN-HOME CONSULTATION 





| | RESOURCES 
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Prices shown are suggested retail. Symbols in paren- 
thesis identify the service type: (R) retail; (T) trade, 
through designers; (MO) mail order or Internet or- 
ders; (M) manufacturer or distributor; (C) custom 
by or for designer, unless otherwise noted. 

ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION 
AND UNAVAILABLE. 


29 STYLE BEAT 

Yellow-and-white floral queen duvet cover, $315; 
standard pillowcase, $82/pr.; king yellow-and-white- 
striped pillowcase, $87/pr.; fitted and flat sheet, $90/ 
ea.; all from the Palm Springs Collection—Tommy 
Hilfiger (M); 888-866-6948. Turquoise floral pillow- 
cases (under model’s head); standard pillowcase 
(on bed); fitted sheet (covering boxspring), Glam 
Girl—Kmart (R); 800-866-0086. Yellow Hawaii 
king pillowcase (on the right rear of the bed), $44/ 
ea.—Kerry Cassill (R,T); 949-464-9220. Metal head- 
board, $259; full frame, $350—West Elm (R,MO); 
866-937-8356. Shyam Ahuja chain-stitch rug, 6° x 
9’—Beauvais (T); 212-888-3730. Continental and 
king down and feather pillows;duvet—Garnet Hill 
(R,MO); 800-870-3513. Floral print, Misia Céleste— 
Manuel Canovas (T); 212-753-4488. 

40 MADE IN THE SHADE 

Page 40: Fabrics, from top: Donghia (T); 800-366- 
4442. Zoffany (T); 212-593-9787. Osborne & Little 
(T); 212-751-3333. F Schumacher & Co. (T); 212- 
415-3900. Perennials Outdoor Fabric (T); 888-322- 
4773. Page 42: Umbrellas—Santa Barbara Designs 
(T); 800-919-9464. Manta umbrella—Tuuci (M); 
305-634-5116. Fabrics, top row, from left: Domi- 
nica—Zoffany, see above. Chevron D’Ete— 
FE. Schumacher & Co., see above. Trim, Bokashi 
Outdoor by Designers Guild—Osborne & Little, 
see above. Sundial—Osborne & Little, see above. 
Fabrics, bottom row, from left: Lanai—Donghia, see 
above. Cirque Noir—Tuuci, see above. Beachside 
Stripe—Perennials Outdoor Fabric, see above. 
44 INSIDE OUT 

Designer: Kerry Joyce; 323-938-4442. Waterproof 
lanterns—Hinson & Co. (T); 212-688-5538. 

48 CHEF’S SPECIAL 

Designer: Barbara Ince, Susan Fredman & Associ- 
ates; 847-509-4121. Stools—Crate & Barrel (RSMO); 
800-323-5461. Appliances, Architect Series—Kitch- 
enAid (M); 800-422-1230. Overhead lighting—Tech 
Lighting; techlighting.com 

84 BARN RAISING 

Pages 84 to 90: Designer: Robert Berman, Johnson 
Berman; 410-752-2030. Architect: W Architecture 
& Landscape Architecture; 212-981-3933. Contrac- 
tor: Henry H. Lewis Contractors; 410-356-4200. 
Dining room: Cab chairs—Cassina (R,T); 800- 
770-3568. Racetrack table—Knoll (R,T); 212-343- 
4000. Living room: Sofa and chairs, Harry—B&B 
Italia (R,T); 800-872-1697. Occasional chair, Louis 
Ghost chair—Kartell (R,T); 212-367-3701. Floor 
lamps, Aura—Tango Lighting (T); 954-767-0100. 
Area rug, Ruckstuhl—Galleria Carpets (T); 202- 
863-0106. Bedroom: Bed, Charles—B&B Italia, 
see above. Daybed; lounge chairs; tables—Knoll, 
see above. Area rug, Ruckstuhl—Galleria Carpets, 
see above. Deck: Furniture and planters—Design 
Within Reach (MO,R); 800-944-2233. 

92 BASKING IN SUN VALLEY 

Pages 92 to 99: Designer: Terri DeMun, Lone Star 
Interior Design; 208-788-9158. Architect: John R. 
Rutherford, Rutherford Architects; 298-726-1868. 
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Wallpaper installation: Peter The Paperhanger; 
208-726-1322. Drapery: Martin Kobus; 415-331- 
3755. Upholstery and slipcovers: The Upholsterer; 
208-788-3603. Custom finishes: Morgan’s Fine 
Finishes; 208-578-9707. Deck: Furniture—Brown 
Jordan (M,R); 800-743-4252. Fabric—Sunbrella 
(R);.336-227-6211. Living room: Reproduction ski 
poster; cocktail table; standing lamp; shade; pillow 
in chair—Lone Star Interior Design, see above. Sofa 
fabric—Quadrille (T); 212-753-2995. Chair fabric 
by Nina Campbell—Osborne & Little (T); 212-751- 
3333, Wing chair fabric by Mulberry—Lee Jofa (T); 
212-688-0444. Drapery fabric—Clarence House (T); 
212-752-2890. Leather bench—Edward Ferrell 
(T); 212-758-5000. Rug—Davies Reid (R,T); 208- 
726-3453. Hallway: Artwork, Robert Kelly—Anne 
Reed Gallery (R,T); 208-726-3036. Dining room: 
Mirror—Ralph Lauren (R); 888-475-7674. Web 
site: rlhome.polo.com. Fabric on dining chairs— 
Lee Jofa, see above. Sisal rug—Merida Meridian 
(R); 800-345-2200. Kitchen: Barstoolsk—ACP Home 
(R); 208-622-7551. Slipper chair slipcover, Colefax 
and Fowler—Cowtan & Tout (T); 212-753-4488. 
Standing lamp; tray; pots (on mantel)—Lone Star, 
see above. Drapery fabric, Kathryn Ireland—John 
Rosselli & Assoc. (T); 212-593-2060. Rug—Davies 
Reid, see above. Bathroom: Drapery fabric, Hodsoll 
McKenzie—Christopher Norman (T); 212-644- 
4100, Wallpaper—Brunschwig & Fils (T); 212-838- 
7878. Lighting—Visual Comfort (T); 713-686-5999, 
Master bedroom: Headboard (C)—Lone Star, see 
above; and Zambrano; 323-461-3055. Headboard 
fabric—Lee Jofa, see above. Bedding—Leontine 
Linens (R); 800-876-4799. Fabric on wing chair— 
Old World Weavers (T); 212-355-7186. Drapery fab- 
ric, Hodsoll McKenzie—Christopher Norman, see 
above. Wallpaper—Christopher Norman, see above. 
Carpet—Stark Carpet (T); 212-752-9000. Allegra’s 
room: Headboard (C)—Lone Star, see above and 
Zambrano, set above. Headboard fabric—Cowtan 
& Tout, see above. Bedding—Leontine Linens, 
see above. Chair fabric—Carleton V (T); 212-355- 
4525. Throw pillow—Lone Star, see above. Writing 
desk and overhead light—John Rosselli & Assoc., 
see above. Drapery fabric—Bergamo Fabrics (T); 
212-888-3333. Wallpaper—Brunschwig & Fils, see 
above. Carpet—Stark Carpet, see above. 

100 SHOWER POWER 

Designer/hostess: Mary McDonald; 310-246-1307. 
Enamel boxes—Halcyon Days; 011-44-20-7629- 
8811. Web site: halcyon-days.co.uk. Chi’en Dragon 
fabric—Scalamandré (T); 800-932-4361. 

106 A DREAM TAKES WING 

Pages 106 to 113: Living room: Armchair fab- 
ric—Kathryn Ireland Fabrics (T); 310-315-4351. 
Study: All upholstery fabrics by Kathryn Ireland, 
see above. Table lamp—Dagmar Design (M); 
dagmardesign.com. Kitchen: Dining chairs— 


Lloyd Loom (M); lloydloom.com. Bedroom: Pil-. 


low fabrics—Kathryn Ireland, see above. Outdoors 
Sun chairs—Restoration Hardware (R,MO); 800- 
762-1005. All curtains and rods—Susan Maltby 
Design; 310-313-1001. 

114 SWEET AND LOW 

Pages 114 to 121: Designer: Suzanne Rester Watson, 
Inside; 850-231-5848. Architecture: Jim Strickland, 
Terry Pylant, Andrew Cogar, David Bryant, Joshua 
Roland, Historical Concepts; 770-487-8041. Con- 
tractor: Andy Foley, Seaboard Construction Man- 
agement; 912-756-3950. Living room: Rope chan- 





delier—Eloise Pickard, Sandy Springs 
(R,T); 770-386-3010. Sofa fabric—Gre: 
(T); 312-474-0474. Fabric on bamboo ch 
gamo (R,T); 914-665-0800. Wood floors, 
and beams—AAA World Floors (R,T); 
3993. Paint—Benjamin Moore (M); 800-6 
Kitchen: Farm sink and faucet—Whitehau 
tion (T); 800-527-6690. Rug—John Overt 
tal Rugs & Antiques (R,T); 404-355-9535, 
Window seat cushion and pillow fabric 
& Goffigon (T); 203-532-8068. Rug—John 
Oriental Rugs & Antiques, see above. Win 
Cushion fabric—Rogers & Goffigon, see a 
low fabric—Old World Weavers (T); 212-3 
Bamboo table—The Plantation Shop (R); 
2030. Bedroom: Bed; blinds—Inside, se 
Coverlet fabric—Rogers & Goffigon, se 
Throw, The Purist—Pizitz Home & Cotta; 
850-231-2240. Pillow fabric, Robert Kim 
Rosselli (T); 212-593-2060. Bedskirt fabri 
(T); 212-473-2669. Rug—John Overton 
Rugs & Antiques, see above. Back pore 
fabric—Brunschwig & Fils (T); 914-684-5 
122 GREENER PASTURES 

Pages 122 to 127: Bryan’s Ground; 011-44- 
0001. Web site: bryansground.co.uk. Op 
on Sunday and Monday afternoons until A 
by appointment. 

128 SAILOR’S DELIGHT 

Pages 128 to 135: Terrace: Teak furniture— 
(M); Web site: sammitfurniture.com. 

136 TAILOR-MADE 

Pages 136 to 139: Event Designer: David 
Avi Adler; 718-243-0804. Cakes—Che 
man Cakes; by appt.: 718-237-2271. Concé 
cle cake: Champagne glasses and cake pla’ 
Spade—Bloomingdale’s (R); 800-232-18 
server—Christofle (M); 212-284-5100. Bro’ 
tablecloth—Sferra (M); 800-336-1891. Gra 
tern cake: Champagne glasses—Calvin Kleil 
Collection (R); 800-294-7978. Embroidery « 
cloth—Jonathan Embroidery (R,T); 212-39 
Bowtie cake: Cake plates, Kate Spade—Bl 
dale’s, see above. Fabric, Chinoiserie Bar 
Clarence House (T); 800-803-2850. Fon 
ture—New York Cake & Baking Suppli 
800-942-2539. @ 


CORRECTIONS 
April: In “Mission Accomplished,” i 
the following credit was inadvertently 
ted from Resources: Cabinetry—] 
& Fancy (R); 800-447-9006. Web 
plainfancycabinetry.com 


March: In “Ski Party,” p.118, the folloy 
were inadvertently omitted from Resou 
All clothing—Gorsuch; 970-476-2 
Web site: gorsuchltd.com. Striped bla 
on bench—The Morgan Collection; | 
960-9398. All tableware—Crate & B 
(R,T,MO); crateandbarrel.com 

In “Style Beat,” p. 30, the web sa 
for the Riley lamp was miscredited.| 
lamp is available from Orbit (R,N 
orbithome.com. 

For “Spanish Splendor,” p. 70, the| 
ducer was Eliette Markhbein. 
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}FURNITURE 


)NTFURNITURE@48TH.COM 
INTIAL SAVINGS On Fine 
/! 40 - 60% Off Retail!!! Nation- 
jhome delivery! Credit Cards | 
) We refuse to be unesrsold 
(3588. 


PHIL FURNITURE CELEBRATES. | 
‘ars! Incredible discounts on 
rand furniture. Nationwide | 
| 1-800-328-0933. Visit: 
sirryhillfurn.com Major credit 
iepted. 


00L, PORCH FURNITURE - 
| QUICKLY. All major brands. | 
gardenroom.com __ 1-800- 
ye 
i: 


§ BEDS - IRON BEDS 


AND IRON BED SALE! Buy. 
‘rect and save 50% on romantic 
"ss and iron beds. Once-in-a- | 
savings! Lay-away and payment 
EE color catalog. Brass Bed 
| 13800 Miles Ave., Cleveland, | 
105. 216-229-4900. Visit: 
issbedshoppe.com 


CARPETS 


‘Buy Direct MICHAELS CARPET | 
»9509 WEARDATED THERMA- 
EALER. Featuring all manufac- 
‘d types of floor-covering. Call 
amples. 


> OF DALTON, The World’s 
Floor Covering Store. Family 
yr over 30 years, we guarantee 
ist prices and the best service. | 
AMPLES... SHIP ANYWHERE. | 
oll Free 1-888-514-7446. | 
‘petsofdalton.com 


AICS & WALLPAPER 


'S - SOUTHERN DESIGN 
JS - Discount source for many | 
fabric and wall coverings. Never 
J. Please give manufacturer, | 
ind color. 800-245-3071. 


TOR FABRICS AND WALLPAPER | 
6 off retail. Designer lines - First | 
28 years in business. Call BMI | 
19-2091. | 














































| HAVE A PRODUCT OR SERVICE 
ATION RENTAL TO ADVERTISE? 
NAD and reach millions of potential 
ners. Call 1-800-324-4589 today 
your spot in the next available issue. 
RIPTION INQUIRIES CALL 800-888-7788. 








WWW. FREEDOMCRYSTAL.COM or 1-800-668-3899 Tre counter: 
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ORDER TOLL FREE! 


1-800-668-3899 
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WWH.FREEDOMCRYSTAL.COM z Peat es Male a 
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FINE EUROPEAN HAND POLISHED 
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30MM CRYSTAL BALL 





Spontaneous parties 
may erupt! 


Cushion repository, wet bar, 


#%, buffet, intrepid purveyor of raw gis 
oysters. Ice tubs included a 
A jee 


Save $100 on our not-found- 
elsewhere storage buffet box. Good 
til May 31, 2005. Use code HB. 


Call 877 497-9906. 


www.brookbend.com 


ar. ee 
O39) Brookbend Cm eG 








Stuttering hasn’t stopped 
actor Nicholas Brendon | THE 


| STUTTERING 
| FOUNDATION? 


i) A Nonprofit Organization 
=~) Since 1947—Helping Those Who Stutter 


1-800-992-9392 


www.stutteringhelp.org 


from making his mark on 
Hollywood as “Xander” in 


Buffy The Vampire Slayer. 


For more information about 
stuttering and what you 


can do, call toll-free. 


3100 Walnut Grove Road, Suite 603 ¢ P.O. Box 11749 ¢ Memphis, TN 38111-0749 
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VILLAGE 
FURNITURE 
HOUSE 
Savings, 
convenience 
and service 
from the heart 
of North 
Carolina. 

Save up to 60% 
on hundreds 
of furniture 
brands. World- 
wide shipping. Call for a free brochure. 
Village Furniture House, 146 West Ave., 
Kannapolis, NC 28081. 704-938-9171; 
www.village.homefurnishings.com 


BUDGET 
BLINDS 

Let Budget 
Blinds® show 
you the infinite 
possibilities for 
your windows 
with our FREE 
Design Guide, 
Point of 
Views'™. Budget 
Blinds® has a 
great selection 
of window coverings, and “Expert Fit” 
measuring and installation. Call 1-800- 
617-9814 for your FREE Design Guide or 
visit www.Budget DesignGuide.com 


i 





14 designer beds you will love and why. 
Request the free catalog of the Claudio 
Rayes bed collection and learn why interior 
\ 


designers love and recommend it. Helpful to 











1 Home Sauna 


a ron 


HEALTHMATE 
Indulge in the luxury of a Health Mate 
Infrared Home Sauna today. With Health 
Mate, you can enjoy a younger, more beauti- 
ful appearance, & better health. For a free 
video & information call 800-946-6001 or 
visit our website www.healthmatesauna.com; 
PLH Products, Inc., 6655 Knott Ave., Buena 
Park, CA 90620. 





HUNT’S UPHOLSTERED CUBE ... 
great extra seating or decorative accent! 
Send your own fabric or choose from our 
fabrics/leather. Ships UPS. Toll Free: 
1-800-248-3876. Custom Sizes Available. 
Making Fine Furniture Since 1944. 
www.huntgalleries.com 















’ More than 6,000 
patterns of new 

and discontinued 
flatware patterns 

at very affordable 
prices. China, crystal 
and fine silver gift 
items also available. 
Call Silver Queen at 800-262-3134 for a free 


catalog, or visit www.silverqueen.com. 













make a choice. Visit: www.claudiorayes.com National Bridal Registry now available. 
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Wallpaper & F 
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Save - Buy Direct ¢ All Majd 
Same Day Shipping © Free | 
Please Have Book Name, 


AMERICAN 
WALLCOVERING 
DISTRIBUTORS 

ey 


800-843-6567 


www.archadeck.com 


De ae) eV 42 oe 


Pet Doors U.S 


Catalog! 


* Secure, Sell 
* Quiet & Eas 
* Lower Your | 
* Save Your 
* End Doormé 


* Over 201 Si 
Sizes Avail 


Pet doors for de 
walls, sliding glé 
garages, screen 
even electronic 


Call: (800) 749-9609 pep 


Visit: DogDoors.com 





jorter, no middleman 
< Jality & lowest prices 
¢ over 100 designers fabrics ae 
. nscatalog.com AT Cue 
Satisfaction Guaranteed - WICKER & 


RATTAN FURNITURE 
qi-1 511 295 Rt.10, Succasunna, NJ 07876 


SN YOUR OWN F 


Combine your love 

of decorating with our 
training, business 
systems, marketing 
programs, name 
recognition, direct 
manufacturer accounts, 
and more to form a 
beautiful business. 


“e www.DecoratingDen.com or call 1 (800) DEC-DENS 
yanchise is independently owned and operated. 


INTERIORS 


by Decorating Den 


weommerce Drive Easton, Maryland 21601 USA 


Free 
Catalog 


sterling, 

plated 

y OREN, & stainless 

"Bay Dr flatware at very 

63770 f ffordable prices 
, China,crystal, gifts 

(3134 ean ee ten ~ and collectibles are 
-C also available 
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To ADVERTISE 
)UR PRODUCT in 
USE BEAUTIFUL’ 

PPER SECTION, 
tact NICOLE SCIDA 
(212) 649-2934 
‘ax (212) 258-2253 
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. China, Crystal, _& 
© Silver & Collectibles a 


Od G New ° ray & Sell 


Call for FREE lists 
ot each of yon patterns. BR 


( (1-800-737-5223) 
PO Box 26029, Dept. HB 
Greensboro, NC 27420 


America's Premium Playsets | 


CEDARWOR 
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www.cedarworks.com 


Great savings 
on custom 
order leather 
seating built to 
last a lifetime. 
Choose from 
sofas, love seats, 
occasional and 
accent se ating, 
bar and office 
seating, 


ile 800- 342- 7729 FAX 828-324-5127 


We mail same day first class postage. $5 (credited with order) 
for 48 page catalog and pricing. Or write 


Mayfield Leather P.O. Box 1745 Hickory, NC 28603 


www.mayfieldleather.com 
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20-30% | 
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You'll never find a reason 


100% Satisfaction 


to buy from anyone else! Guaranteed! 
| personally guarantee it! f 
Steve Katzman, President a 
a af es 
Shipped in 24-72 hours 
Cot] Mord ore ole + 






Tava erican 
NN DAY NEM Y.4 2) 3a BLINDS, WALLPAPER & MORE 


www.americanblinds.com 
lei 800-575-2719 


All major credit cards, money orders & checks accepted 


Free Catalog of Designer 
be ¥ ed 
err 


f 


and Free Poeriet “The Secret 
to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 
Request it at www.claudio-rayes.com 


1) PLH Products, Inc.-U.S.A. 
i | www.healthmatesauna.com 


Overall Relaxation . Stress Relief . Weight Control . Detoxification. 
ee ei eee 








| TROPICAL FRIEZE 
A lighthearted mural 
is a stroke of genius on 
a lofty ceiling 


The oceanfront gazebo had a forever 
view and a high ceiling, with wooden 
beams stained an earthy gray-brown. 
“| felt it needed a little something 
to cut the height and add some 
brightness,” says owner Bob Bean (see 
the rest of his Caribbean retreat on 
page 128). Inspired by Matisse’s cut- 
paper collage of frolicking swimmers, 
Bean and his son climbed ladders 
and boldly created their own version 
in blue and white paint. “We had a 
picture in front of us and just sketched 
right onto the beams,” says Bean. 
eIt’s amazing how hard it is to copy 
something so simple.” 
, ~yf ' — Christine Pittel 
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MANY OF THE AWARD WINNERS YOU’RE ABOUT TO SEE 
WILL BE WEARING ONE OF THESE. 
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THE MOST TRUSTED MINIVAN FOUR YEARS IN A ROW: 








CHRYSLER TOWN & COUNTRY 





CHRYSLER 


INSPIRATION COMES STANDARD 








Short wheelbase starting at $21,540' >» CHRYSLER-COM/TOWNCOUNTRY 


Price of long-wheelbase model as shown, $36,260. MSRPs exclude tax. *Based on 2001 through 2004 model-year owner repurchase rates 
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AUTOBYTEL EDITORS’ CHOICE AWARD” 
FOR MOST STYLISH NEW CAR FOR 2005 








CHRYSLER CROSSFIRE ROADSTER 


CHRYSLER 


INSPIRATION COMES STANDARD 











Starting at $35,010* > CHRYSLER.COM/CROSSFIRE 


*Crossfire Roadster Limited as shown, $39,120. MSRPs exclude tax 
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RATED SAFER THAN ANY OTHER SUV ON THE ROAD? 











CHRYSLER PACIFICA 


CHRYSLER 


INSPIRATION COMES STANDARD 














Starting at $25,245** >» CHRYSLER.COM/PACIFICA 


shown, $37,2 xclude tax. Based on NHTSA front- and side-impact and rollover resistance ratings. *When equipped with optional side-curtain air bag} 
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NAMED A TOP 10 HIPPEST VEHICLE BY EDMUNDS.COM ~ | 









CHRYSLER PT CRUISER CONVERTIBLE , 
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Starting at $20,045* » CHRYSLER.COM/PTCRUISER 


*Price as shown, $28,570. MSRPs exclude tax 
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INDUSTRIAL DESIGN 








AMERICA’S FAVORITE CONVERTIBLE: 








CHRYSLER SEBRING CONVERTIBLE 
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INSPIRATION COMES STANDARD 











Starting at $26,230' » CHRYSLER-COM/SEBRINGCONVERTIBLE 


Price as shown, $31,840. MSRPs exclude tax. Includes destination. *Based on 2004 calendar-year total registrations 
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(,ordon Segal 
VISIONARY RETAILE 








THE MOST AWARDED NEW CAR EVER: 


THE NEW CHRYSLER 300C 


HRYSLER 300 Starting at $24,100' >» CHRYSLER.COM/300 


as shown, °35,145. MSRPs exclude tax. *Based on automotive awards won within the initial year of model introduction. 













CHRYSLER 


it a SN 








INSPIRATION COMES STANDARD 





5 


slat Say an by bachal r 


Salle El a Design For ry 


: a-ve Beauty bedding | 


a 
o 
rN 
a 
N 
~ 
wn 
ef 
BP <i 
UO 
- 
o 
ES 
© 
= 
A 
® 
‘o 
= 
ies 
i 


White Delight bedding 24.99-99.99 














[ fool ia a the aidh 
de att pk 
s fiat eget Nhe | 
Re Wt Hush C4 ie oe 
eqaty ae house 5 ncand5ielh Youd 


i 
8 
i 








don Sofa by Bernhardt It’s more than a piece of furniture. It’s a part of you. 
Find out about our collections or locate a dealer near 


you. Call 1.866.233.4040 or visit www.bernhardt.com. 


The Bernhardt family has been crafting fine furniture since 1889. 





BERNHARDT 
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What good is a rewards program 


if you never get the rewards? 
ThankYou from Citi. 


Get vacations, electronics, and clothes. 


Without a gazillion points. 
Get rewards for using 
your Citi credit card 


and now, for banking as well. 


Call now: 1-888-511-CITI. 


citi.com 


GG Thank Yougy 


Citi 


Live richly: 


ThankYou Points’ for banking at Citibank as well 
as using your Citi® credit card. 


Consider it the financial equivalent of a really big hug. 


citi, 
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Citi Diamond Preferred 
Rewards: Get points with 
no annual fee. 


Citi PremierPass: Get 
points for the things you 
buy and the miles you fly. 


CitiBusiness: Get points 
and have access to a small 
business specialist. 





Citibank’ Savings: Get 
points each month for 


Citibank Checking: Get points Citibank Online: Get points 
for using your checking for online bill pay. 


your savings account account and debit card. 





6G thank You ee 








of your purchase points at any time. When you redeem flight points, you must use an equal or greater number of purchase points. Maximums apply. 





5. the ThankY lesig iT kYou Points are registered service marks of Citicorp. ThankYou from Cit and Citi PremierPass are service marks of 


FS.B., Citibank (West), FSB. Member FDIC. Point accrual and redemption are subject to program terms and conditions 


use Beautirul 


summer Fun 

rical accuracy played a key 

1 designer Abby Yozell’s res- 
son of her grandmother's 

yer house on Nantucket. 
MANDA HARLING 


Leap of Faith 

<rator Kenneth Brown gets 
yand takes a few chances with 
zcor of his Los Angeles loft. 
| EPHEN HENDERSON 


132 Lush Life 

A photographer and his designer 
wife live in grand style in a 
revered Hollywood home with a 
storied past. 

By ReBEccA KNAPP ADAMS 


142 Red Hot 

A crimson medley of outdoor fur- 
niture promises to be as hot as the 
weather this summer. . 

By DEBORAH MORANT 


146 Seaside Sanctuary 
An ugly duckling spec house in 
Florida gets an overhaul from 
designer Robin Bell. 

By Mario LopEZ-CORDERO 


152 Natural Wonders 
Landscape designer Edwina von 
Gal draws inspiration from the 

natural environment in creating 
three Long Island gardens. 
By ELIzABETH H. HUNTER 


es 
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FEATURES. 






























158 American Palazzo 
A house originally built to resent 
a Chinese temple is transformed © 
into a welcoming Italian- style vill 
on Long Island. 

By Donna PauL 





168 Simple Sheets 
Crepes are quick to cook, can ae 
made in advance, and form the - 
foundation of multiple dishes, both 
sweet and savory. 

By Mary-ELLEN WEINRIB 


ON THE COVER 
The master bath of a Long Island 
house renovated in the style of a 
Italian villa has floors covered 
mosaic tile. 
PHOTOGRAPH By ROGER DAVIES” 
























summerhouse on 
F Nantucket. 


PORTRAIT COVERS 
BY TIMOTHY 
GREENFIELD- 
SANDERS 
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~ House Beautiful 


DEPARTMENTS 


35 Style Beat 
Everything you need for summer. 
By MArio LOPEZ-CORDERO 


54 Swatch Watch 

Breezy azure fabrics prove there’s 
nothing sad about feeling blue. 
By EpwarbD Ross AND MERRILL 
HANLEY 





60 Designer’s Top 10 
Designer Ernest de la Torre 
advises on decorating with art. 











63 HB Shops 

Laurie Smith crafts a bright new 
fabric collection. 

By WILLIAM IRVINE 


64 Makeover 

Alessandra Branca converts a whee Fh 

guestroom into a nursery. eee =" ' 
By JILL KIRCHNER SIMPSON a A : 
68 Rooms eee 


Two London residences offer 

guests the ultimate escape. 94 Thoughts of Home 

By WILLIAM IRVINE An eccentric house in Nantuel 
beguiles and captivates journal 

72 How to...Spruce Up an David Halberstam. 

Exterior 

Clean up the most conspicuous 

aspect of your home. 

By Mario LOpEZ-CORDERO 


97 Giants of Design 
House Beautiful honors Barbat 
Barry, Daniel Libeskind, Davi 
Linley, Nancy Goslee Power, i 
Rashid, and Gordon Segal. 


IN EVERY ISSUE 
24 Letters 





76 Weekend Shopper 
A Florida flea market yields a 
lusterware tea set for associate 
editor Edward Ross. 

By Mario LOPEZ-CORDERO 


82 Long Weekend 
Seattle is shedding its grungy, 
Starbucks-addled rep. 

By TED Loos 


32 Editor’s Letter 
By Mark MAYFIELD 


182 Garden Goddess 
* Gertrude Jekyll’s design innov 
tions changed the field forever 
By KATHERINE WHITESIDE 


86 Entertaining 
Floral designer Preston Bailey sets 
his party-planning sights high. 


By ROSLYN SULCAS 184 Resources 


SO Antiques 


188 Finishing Touch 
Garden blooms enliven a 
chandelier. 

By CHRISTINE PITTEL 


lave a timeless appeal 


essib ice points. 
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didn't know somehow, always 
shed have twins. knew she was the one 
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for your past, present and future. 
Visit the Design Gallery at 


adiamondisforever.com 
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DIAMOND TRADING COMPANY 
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IRIS OVERSIGHT 
Thanks for your article about the iris gar- 
den at the abbey of St. Michel de Cuxa in 
France [“Color Field,” April 2005]. The 
general public is woefully unaware of the 
great strides that have been made in iris 
hybridization. You pictured a particu- 
lar example, ‘Boy Wonder’, developed 
by award-winning California breeder 
Joseph Ghio, but you neglected to list 
information for it in Resources. 
Nancy J. Bacon 

Alta Loma, California 
‘Boy Wonder’ is no longer available from 
Bay View Gardens (831-423-3656), the 
nursery that distributes Ghio’s hybrids, 
but they do sell ‘Cordoba’, an irts with a 
similar coloration. 


tetris 


it 
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CAST NOT CARVED 
The “Antiques” article in the April issue 
[“A Fine Showing”] contains an error. 
An 18th-century mantelpiece surround is 
described as having been carved. But the 
work is actually what’s known as com- 
position. Made from linseed oil, chalk, 
lead white, and sometimes hide glue, 
the material was pressed into carved 
molds to produce very fine results. Since 
composition is held together with lin- 
seed oil, however, it can be damaged by 


Please send your corresponde 


paint removers. I have seen mantels that 

have had their compositiop ornament 

destroyed by chemical solvents—some 

of your readers could be unpleasantly 

surprised if the “carving” on their man- 

tels melted upon exposure to a strong 
paint remover. 

Matthew J. Mosca 

Historic Paint Finishes Consultant 

Artifex, Ltd. 

Baltimore, Maryland 

Due to an editing error, the surround was 

indeed described incorrectly. We regret the 

mustake. 


FORTUITOUS FOCUS 
T loved the March issue’s focus on color. 
I'm so tired of bland interior schemes 
in several shades of beige or gray, with 
obligatory throw pillows in muted green 
or brown added for variety. Who can 
live like that? Give me clutter, give me 
color, give me texture and patterns. I 
like my house to be as raucous and alive 
as my garden (OK—minus the dead 
leaves and old pails). 

Tamara Stromquist 

Sherwood, Oregon 


BRIGHT IDEA 
I have a dog-eared page from your June 
2004 issue that features a lighting fix- 
ture by designer Stephen McKay [“From 
Clutter to Calm”]. I have been search- 
ing lighting stores and the Web for the 
beautiful and simple pendant lamp pic- 
tured for weeks to no avail. Do you 
know where I can find it? 
Amy Meehan 

Chicago, Illinois 
The lamp 1s available through designers, 
from Stephen McKay, 212-255-2110. 


LIGHT THE WAY 
“Designers Top Ten” by Kerry Joyce 
[“Inside Out,” May] featured a photo- 
graph of waterproof lanterns. I’m plan- 


eto hbmail@hearst.com or to Letters, House Beautiful, 1700 Broadway, 29th 


ning my 50th anniversary party é 
‘they'd be perfect to float in our p 
Could you provide a source? 


The lanterns are available through des 
ers, from Hinson & Co., 212-6885). é 
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GREEN OMISSION: 
| just bought the Mare™ 
issue and was thrilled 
that furnishings in ch@ 
treuse shades were 
featured in the “Style 
Beat” section. But thea 
pillows pictured on the 
opening page were 
not accompanied by 
credit information. Cail 
| get a hint on where tal 
buy them? | 
Carole Lathh 
Via el 


The pillows are part of the Link 

Geo and Latticue Geo duvet sets} 
Tommy Hilfiger Home; they can bl 
purchased at Macy’s or by calling 


888-866-6948. 


Jane 
via e-t 


New York, NY 10019. Be sure to include a daytime telephone number. Letters may be edited for clarity and ler 














Fabric Library 


Volumes of Beautiful Choices 


Available exclusively through Kraver. www.kravet.com 
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1s pes my masterpiece. Our TV network has 
ining you need to create a meet alcect or just maintain one. For home improvement heaven, 


p to DIY Network Wednesday and Thursday evenings. We'll show you all you need to know, 


y-step, with programs created just for you. DIY is a great resource, whether you're improving 


jkills or learning new ones. 


s'& boats of ‘kine home improvement 


out more, visit DkYnetwork.com 
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First diesel-powered car 
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Pioneered antilock brakes 
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Electronic Stability Program first introduced 
— First generation M-Class introduced 





2000 


The-all-new 2006 M-Class 





We studied it from every angle. Inside and out. Top to bottom. Bumper to bumper. We set out to make a neé 


| ended up reinventing the category once again. From its fresh exterior shape to the conte 


senger cabin, this is new. Modern dials and a multifunction steering wheel, along with a 


trol from your fingertips. The All-New 2006 M-Class. Legendary. Unlike an 
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THE ALL-NEW 2006 M-CLASS 
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For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com. Mercedes-Benz 
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The furry spotter 











Make over your furniture 


&y 


The sloppy flopper The snacking stainer 


The 10-minute 
Makeover.” 





with a 


patented Sure Fit slipcover. You'll feel 


the difference with our hundreds of 


upholstery weight fabrics. 


Choose 


colors, patterns and sizes to fit your 


furniture. Swatches available. 


Sure Piel 





For a FREE catz 
1-800-517-74 
Buy online at WWW.SU 


call 


t.com 
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ay, there’s one language everyone understands: 





My RURREN eC gold jewelry. 





Treat the little girl inside you to gold jewelry. 
Kay Jewelers Colors of Gold collection. 
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da id JEWELERS ; 
a , Every kiss begins with Kay® _ For store locations visit kay.com PAW AAA Lele coli 
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History in the Making 


couple of weeks ago, my daughter Madison and 
I were doing some research for a school paper that she had to 
write on George Washington. We discovered that Washing- 
ton might have actually spent the night many times in the area 
where our house is located in Westchester County, New York. 
(I know... Washington slept everywhere, it seems.) 

Nevertheless, we found out that Washington used to reg- 
ularly travel the Boston Post Road between New York and 
Boston, and made as many as 50 overnight stops at a friend’s 
farmhouse that—in the 18th century—was located within 
a hundred yards of the spot where our house sits today. At 
least that’s what the village history books say. There was also 
a Revolutionary War battle a few miles away. 

So given this rather glorious history, Maddy and I have 
decided that maybe it’s time to get a metal detector and start 
snooping around. I have no idea where one gets a metal detec- 
tor. (eBay, maybe?) And I’m not so sure the neighbors are 
going to appreciate us scouring the area with this contrap- 
tion in our hands. I suspect the only thing we'll find will be 
some aluminum pop top openers—which, fortunately for old 
George and company, were not around to be a nuisance in 
the 1700s. 

Still, Maddy shares my sense of adventure, so I’m fairly cer- 
tain that once we figure out where to buy such a thing, we'll 
be spotted with that detector in our hands. I can only hope 
our luck will be better than Geraldo Rivera’s when he opened 
Al Capone’s vault on live national television years ago. Let’s 
see... he found an empty bottle, as I recall. 
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Reading history is an adventure of its own, and even 
so when it involves your own neighborhood or house. I 
said before that houses and the land they occupy al 
always have an interesting past. Even if your house is 
chances are that the land on which it is built once had 
ferent history. Maybe people once roamed there on horse 
or in carriages. If your house is old, like mine, you ca 
the history as you move from room to room. I have bee 
that our house has had only four or five owners (includi 
in its 100 years. And I know of houses that have stayed i 
same family for 200 years. 

I often think of a particular antebellum house down 
that I used to visit as a kid. I remember the ghostly secre 
sages, hidden staircases, big fireplaces, and antique Euro 
furniture. It may have been the first time that I recog 
as a child, the presence and impact of great furniture. I 
mind’s eye, there were antique furnishings througho 
house, though often obscured by the clutter of newsp 
magazines, and books that were always scattered about. 

I haven’t been back to the house for decades, but I 
wonder what is there now, in the attic, especially. It wo 
such an adventure to explore, or so I imagine. Who kn 
Maybe [ll drop by and say hello sometime. 

For now, though, Maddy and I are plotting our str; 
We assume we'll have to criss-cross our yards, front and 
and then venture onto the neighbor’s property a bit, too. 
they are friends, I am assuming they will give permissi 
unless we find something valuable there, of course, and 
you ll read about the lawsuit in the news. .. . Just kiddi 

I encourage you to look up the history of your own h 
and do it with your kids, if possible. Sometimes the ver 
adventures are not in some far-flung place, but right in 
own backyard. 


Best wishes for a most enjoyable summer, | 


Peeei e 


Mark Mayfield 
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Get great seats to Major League 
Baseball” games through the MBNA 
WorldPoints” concierge service. * 


44,33) 
So ey eee ean 
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Carry the MBNA Hard Rock credit 
card and receive free membership 
into the All Access Rewards program. 
Redeem rewards in the Café for food, 
beverage and/or merchandise. * 


No matter what you’re into, find 
an MBNA card that’s right for 
you by calling 1-800-906-MBNA 
(TTY users call: 1-800-833-6262). 


www.weareintoit.com 


mbna “v7 


If you’re into it, we’re into it. 




































‘Mouth-watering, isn’t it? 





The Kenmore Elite 
Trio’ with water in the door. 


comm First we brought you an armoire-style refrigeratc 
three doors, so you could see everything at a < 
= Nya eae added filtered water in the door — without giving up < 
a a0 Salo Nort fos Lis neko Cle a ic i seieeeicegs eh Claas 
on om nS ST a Cas for PL ee lie CML) lee 
Eleaac to frozen fleece Ue ey ire) oin ot ame 
iy ae ar oe Rice Eels or titanium finish. In 
ony Pee i Dee down. as one more example 






Hot Wheels 


Huffy c. 1950 » 
onvertible Super, $995; % ly Q 
from Memory Lane Classics: 4h 
ww.memorylane-classics.com. bf 
Wainscott basket, $325; by ' 
Kate Spade: 800-519-3778. 4 
Wildberries salad plate, $27; by 
ileroy & Boch: 800-845-5376 
Cheese slicer in Gazebo Red, 
$23; by Sabre, through La 
Cafetiere: 866-486-0667. 
WRITER: 
MARIO LOPEZ-CORDERO 
PRODUCERS: 
EDWARD ROSS 
Ry, AND MERRILL HANLEY 
PHOTOGRAPHER: 


ANTONIS ACHILLEOS 













FOR MORE DETAILS, SEE RESOURCES 
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On the Go 


With the beach, lake, 

or mountainside beckoning, 
design devotees can run into 
a real snag; when it comes to 
accessories that can travel, 
that which is portable is 

not always chic. But as the 
goods arrayed here illustrate, 
convenience and style don’t 
have to be mutually exclusive. 
The right purveyors can 
actually marry the two quite 
successfully —welcome news 
for those hitting the road. 











HE SAND 


2 - 


ou won't be ashamed 
of. Millet 1} Stripe, $55; Cath 
Kidston: v ston.com. 
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BAR IN A BOX 
Make certain you have access to a proper 
martini wherever you go by packing the 
essential accoutrements. Leatherette Manhatté 
cocktail case, $140; through Buy Innovations 
www.buyinnovations.com. Moore Meadow vase ( 
as ice bucket), $100; by Kate Spade: 800-519-3 
















MEALS ON WHEELS 
With this handy 
pack, service for four 
is totally toteable. 
Picnic backpack, $65; 
from Red Envelope: 
www.redenvelope.com. 


ae~ 
Ce 


TH 


<- 


Be So Loreen 
an 






CHEESE, PLEASE 
Host a tasting for two, en plein air. Santa 
Barbara Impulse Deluxe wine and cheese 
serving set, $30; by Picnic at Ascot: 
877-676-9266. 
























*833 = 20 Karat Gold 


fortunoftf 


the source 


New York and New Jersey 
Call toll free: 1-800-FORTUNOFF 
www. FORTUNOFF.com 


For other locations call 213.9.95.95.95 
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HOME JEWELS 





WWW.SILKTRADING.COM 


800.854.0396 
OAST PLAZA 


SAN FRANCISCO ATLANTA DAM 
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Right Hand? Yet Han? 


Exceeding your expectations. 
TRADITIONAL 
EWELETS 


Fashion Island-Newport Beach 949/721-9010 
The Ritz-Carlton Laguna Niguel & The Lodge at Rancho Mirage 
www.TraditionalJewelers.com 


For other locations call 213.9.95.95.95 




















THE HYDRANGEA COLLECTION MADE IN IT 


The spectacular beauty of the flowering hydrangea is captured in a uniquely designed arrangeml 
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\l| of our creations, only the finest natural fibers are used to showcase our exclusive desigl 


COLORADO ILLINOIS MISSOURI 
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DuraleePavilion Indoor/Outdoor ric Collection 
i 1.800.275.3872 © www.duralee.com 
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af Long summer afternoons were 
made for leisurely games of 

M1 bocce—a pursuit that should no 
longer be the sole purview of 

> old men in the park. This set can 
accommodate eight players, and 

=< the balls, made from high-quality 

eT resin, are virtually indestructible. 
fournament Bocce, $99; by L.L. | 

(Qe Bean: 800-809-7057. | 


eae eee PLAY 


boredom. Backgammon board, $3,900; by Asprey: 
383-2777. Amazing zinc table, $999; from Wisteria: 
520-9757. Oriental plastic mat, $28; from Urban 

ers: 800-282-2200. Salsa stripe pillow, $30; from 

& Barrel: www.crateandbarrel.com. Bistro stacking chair, 


rom Hold Everything: www.holdeverything.com. 











Real Women Real Sm 


Visit BotoxCosmetic.com 
or call 1-800-BotoxMD 


By prescription only 















told my doctor | need a change. But nothing drastic. 
d not like I've had work done. She had two words for me: Botox’ Cosmetic, the only prescription treatment 
proved by the FDA for the Frown lines between your brows. Ten minutes — a few tiny injeccions administered by 
ur doctor — lasts up to Four months! My doctor explained how the change would be subtle but noticeable. And let’s 
honest, if it’s so subtle nobody notices, what’s the point? | didn’t just wake up one morning and say 
ay’s the day | ask my doctor about Botox® Cosmetic. It took me a while to decide. 


e only thing | regret is not talking to her sooner. 9) Kathrin, Traverse City, MI 





n't know where to find a doctor? Visit BotoxCosmetic.com for the 
me of an experienced physician in your area. 


The one, the only" 
Botox’ Cosmetic. 


dividual results may vary. Botox® Cosmetic is approved For the temporary treatment of moderate to severe 
own lines between the brows in people ages 18-65. In clinical studies, 89% of patients and 80% of doctors 
ted improvement as moderate or better. Ask your doctor if Botox® Cosmetic is right For you. 


portant Safety Information: Patients with certain neurological disorders such as ALS, myasthenia 
avis or Lambert-Eaton syndrome may be at increased risk of serious side effects. Serious allergic reactions 
ve been rarely reported. IF you think you're having an allergic reaction or other unusual symptoms such as 
FFiculty swallowing, speaking or breathing, call your doctor immediately. The most common side effects 
(lowing injection include headache, respiratory infection, Flu syndrome, temporary eyelid droop and nausea. 


Please see additional information on the following page. 
“B 
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Botulinum Toxin lype A 












































BOTOX® COSMETIC (Botulinum Toxin Type A) 
Purified Neurotoxin Complex 


INDICATIONS AND USAGE 

BOTOX® COSMETIC is indicated for the temporary improvement in the appearance of moderate 
to severe glabellar lines associated with corrugator and/or procerus muscle activity in adult 
patients < 65 years of age. 


CONTRAINDICATIONS 
BOTOX® COSMETIC is contraindicated in the presence of infection at the proposed injection site(s) 
and in individuals with known hypersensitivity to any ingredient in the formulation. 


WARNINGS 

BOTOX® and BOTOX® COSMETIC contain the same active ingredient in the same formulation. 
Therefore, adverse events observed with the use of BOTOX® also have the potential to be 
associated with the use of BOTOX® COSMETIC. 


Do not exceed the recommended dosage and frequency of administration of BOTOX® COSMETIC. 
Risks resulting from administration at higher dosages are not known. 


Hypersensitivity Reactions 

Serious and/or immediate hypersensitivity reactions have been rarely reported. These reactions 
include anaphylaxis, urticaria, soft tissue edema, and dyspnea. One fatal case of anaphylaxis for 
another indication has been reported in which lidocaine was used as the diluent, and consequently the 
causal agent cannot be reliably determined. If such a reaction occurs further injection of BOTOX” 
should be discontinued and appropriate medical therapy immediately instituted. 


Pre-Existing Neuromuscular Disorders 

Caution should be exercised when administering BOTOX® COSMETIC to individuals with peripheral 
motor neuropathic diseases (e.g., amyotrophic lateral sclerosis, or motor neuropathy) or 
neuromuscular junctional disorders (e.g., myasthenia gravis or Lambert-Eaton syndrome). Patients with 
neuromuscular disorders may be at increased risk of clinically significant systemic effects 
including severe dysphagia and respiratory compromise from typical doses of BOTOX® COSMETIC. 
Published medical literature has reported rare cases of administration of a botulinum toxin to patients 
with known or unrecognized neuromuscular disorders where the patients have shown extreme 
sensitivity to the systemic effects of typical clinical doses. In some of these cases, dysphagia has lasted 
several months and required placement of a gastric feeding tube. 


Dysphagia 

Dysphagia is a commonly reported adverse event following treatment of cervical dystonia patients 
with all botulinum toxins. In these patients, there are reports of rare cases of dysphagia severe enough to 
warrant the insertion of a gastnc feeding tube. There is also a case report where a patient developed 
aspiration pneumonia and died subsequent to the finding of dysphagia. 


Cardiovascular System 

There have also been rare reports following administration of BOTOX® of adverse events involving the 
cardiovascular system, including arrhythmia and myocardial infarction, some with fatal outcomes. 
Some of these patients had risk factors including pre-existing cardiovascular disease. 


Human Albumin 

This product contains albumin, a derivative of human blood. Based on effective donor screening 
and product manufacturing processes, it carries an extremely remote risk for transmission of 
viral diseases. A theoretical risk for transmission of Creutzfeldt-Jakob disease (CJD) also is considered 
extremely remote. No cases of transmission of viral diseases or CJD have ever been 
identified for albumin. 


PRECAUTIONS 

The safe and effective use of BOTOX® COSMETIC depends upon proper storage of the product, 
selection of the correct dose, and proper reconstitution and administration techniques. Physicians 
administering BOTOX® COSMETIC must understand the relevant neuromuscular and/or orbital 
anatomy of the area involved, as well as any alterations to the anatomy due to prior surgical 
procedures and avoid injection into vulnerable anatomic areas. Caution should be used when BOTOX® 
COSMETIC treatment is used in the presence of inflammation at the proposed injection site(s) or when 
excessive weakness or atrophy is present in the target muscle(s). 


Reduced blinking from BOTOX® COSMETIC injection of the orbicularis muscle can lead to corneal 
exposure, persistent epithelial defect and corneal ulceration, especially in patients with VII nerve 
disorders. In the use of BOTOX® for in the treatment of blepharospasm, one case of corneal 
perforation in an aphakic eye requiring corneal grafting has occurred because of this effect. Careful 
testing of corneal sensation in eyes previously operated upon, avoidance of injection into the lower lid 
area to avoid ectropion, and vigorous treatment of any epithelial defect should be employed. This may 
require protective drops, ointment, therapeutic soft contact lenses, or closure of the eye by patching 
or other means. 


Inducing paralysis in one or more extraocular muscles may produce spatial disorientation, double 
vision or past pointing. Covering the affected eye may alleviate these symptoms. 


Caution should be used when BOTOX® COSMETIC treatment is used in patients who have an 
inflammatory skin problem at the injection site, marked facial asymmetry, ptosis, excessive 
dermatochalasis, deep dermal scarring, thick sebaceous skin or the inability to substantially lessen 
glabellar lines by physically spreading them apart as these patients were excluded from the Phase 3 
safety and efficacy trials. 


Needle-related pain and/or anxiety may result in vasovagal responses, (including e.g., syncope, 
hypotension) which may require appropriate medical therapy. 


Injection intervals of BOTOX® COSMETIC should be no more frequent than every three months and 
should be performed using the lowest effective dose (See Adverse Reactions, Immunogenicity). 


Information for Patients 
Patients or caregivers should be advised to seek immediate medical attention if swallowing, speech 
or respiratory disorders arise. 


Drug Interactions 

Co-administration of BOTOX® COSMETIC and aminoglycosides’ or other agents interfering with 
neuromuscular transmission (e.g., curare-like nondepolarizing blockers, lincosamides, polymyxins, 
quinidine, magnesium sulfate, anticholinesterases, succinylcholine chloride ) should only be 
performed with caution as the effect of the toxin may be potentiated. 


The effect of administering different botulinum neurotoxin serotypes at the same time or within 
several months of each other is unknown. Excessive neuromuscular weakness may be exacerbated 
by administration of another botulinum toxin prior to the resolution of the effects of a previously 
administered botulinum toxin. 


Pregnancy: Pregnancy Category C 

Administration of BOTOX® COSMETIC is not recommended during pregnancy. There are no 
adequate and well-controlled studies of BOTOX® COSMETIC in pregnant women. When pregnant 
mice and rats were injected intramuscularly during the period of organogenesis, the developmental 
NOEL (No Observed Effect Level) of BOTOX® COSMETIC was 4 U/kg. Higher doses (8 or 16 U/kg) 
were associated with reductions in fetal body weights and/or delayed ossification. 


In a range finding study in rabbits, daily injection of 0.125 U/kg/day (days 6 to 18 of gestation) 
and 2 U/kg (days 6 and 13 of gestation) produced severe maternal toxicity, abortions and/or 
fetal malformations. Higher doses resulted in death of the dams. The rabbit appears to be 
a very sensitive species to BOTOX” COSMETIC. 


If the patient becomes pregnant after 
of the potential risks, including abc 





the administration of this drug, the patient should be apprised 
on or fetal malformations that have been observed in rabbits 
ot of fertility 

»erformed to evaluate carcinogenic potential of BOTOX® 





Carcinogenesis, Mutagenesis, Impairn 
Long term studies in animals have noi 
COSMETIC 


The reproductive NOEL following intramu: 


lar injection of 0, 4, 8, and 16 U/kg was 4 U/kg in 
male rats and 8 U/kg in female rats. Higher 


oses were associated with dose-dependent reductions 


in fertility in male rats (where limb weakness resulted in the inability to mate), and testicula 
an altered estrous cycle in female rats. There were no adverse effects on the viability of tf 


Nursing mothers: \t is not known whether this drug is excreted in human milk. Because 
are excreted in human milk, caution should be exercised when BOTOX” COSMETIC is a 
to a nursing woman. 


Pediatric use: Use of BOTOX® COSMETIC is not recommended in children. 


Geriatric use 

The two Clinical studies of BOTOX® COSMETIC did not include sufficient numbers of suf) 
65 and over to determine whether they respond differently from younger subjects, Héd 
responder rates appeared to be higher for patients younger than age 65 than for patients 
older. (See: CLINICAL STUDIES) | 


There were too few patients (N=3) over the age of 75 to allow any meaningful compariso 


ADVERSE REACTIONS | 
General: 

BOTOX® and BOTOX® COSMETIC contain the same active ingredient in the sa 
Therefore, adverse events observed with the use of BOTOX? also have the potential to E 
with the use of BOTOX” COSMETIC. 


The most serious adverse events reported after treatment with botulinum toxin 
spontaneous reports of death, sometimes associated with anaphylaxis, dysphagia, pneume 
other significant debility. There have also been rare reports of adverse events 
cardiovascular system, including arrhythmia and myocardial infarction, some 
outcomes. Some of these patients had risk factors including pre-existing cardiovascular dig 
WARNINGS). New onset or recurrent seizures have also been reported, typically in patie 
predisposed to experiencing these events. The exact relationship of these events to the bol 
injection has not been established. Additionally, a report of acute angle closure glaucoma 
receiving an injection of botulinum toxin for blepharospasm was received, with recovery four 
after laser iridotomy and trabeculectomy. Focal facial paralysis, syncope and exacerba 
nia gravis have also been reported after treatment of blepharospasm. 



















In general, adverse events occur within the first week following injection of BOTOX? Cr 
while generally transient may have a duration of several months or longer. Localized 
inflammation, tenderness, swelling, erythema and/or bleeding/bruising may be associ 
injection. 


Glabellar Lines 
In clinical tnals of BOTOX® COSMETIC the most frequently reported adverse e 
injection of BOTOX® COSMETIC were headache’, respiratory infection’, flu syndrome’, 
and nausea. Less frequently occuming (<3%) adverse reactions included pain in the face, eryti 
injection site", paresthesia” and muscle weakness. While local weakness of the injected 
representative of the expected pharmacological action of botulinum toxin, weakness 
muscles may occur as a result of the spread of toxin. These events are thought to be associat 
injection and occurred within the first week. The events were generally transient but maj 

months or longer. [ 


(* incidence not different from Placebo) 


The data described in Table 4 reflect exposure to BOTOX® COSMETIC in 405 subjects 
who were evaluated in the randomized, placebo-controlled clinical studies to a 
of BOTOX® COSMETIC in the improvement of the appearance of glabellar lines (See: 
STUDIES). Adverse events of any cause were reported for 44% of the BOTOX® COSMEI 
subjects and 42% of the placebo treated subjects. The incidence of blepharoptosis was hi 
BOTOX? COSMETIC treated arm than in placebo (3% vs. 0). In the open-label, repeat inj 
blepharoptosis was reported for 2% (8/373) of subjects in the first treatment cycle and 1! 
subjects in the second treatment cycle. Adverse events of any type were reported for 499 
of subjects overall. The most frequently reported of these adverse events in the open- 
included respiratory infection, headache, flu syndrome, blepharoptosis, pain and nausea. 


Because Clinical trials are conducted under widely varying conditions, adverse reaction rates 
in the clinical trials of a drug cannot be directly compared to rates in the clinical trials of a 
and may not be predictive of rates observed in practice. 


TABLE 4. 


Adverse Events Reported at Higher Frequency (>1%) in the BOTOX® COSME 
Compared to the Placebo Group 








Percent of Patients Reporting Adverse 


BOTOX® Cosmetic 
(N=405) 


Adverse Events by Body 
System 


Overall 


Body as a Whole 
Pain in Face 


Skin and Appendages 
Skin Tightness 


Digestive System 
Nausea 
Dyspepsia 

Tooth Disorder 


Special Senses 
Blepharoptosis 


Musculoskeletal System 
Muscle Weakness 








Cardiovascular 





Hypertension 








Immunogenicity 
Treatment with BOTOX® COSMETIC may result in the formation of neutralizing antibodies 
reduce the effectiveness of subsequent treatments with BOTOX® COSMETIC by inactivati 
logical activity of the toxin. The rate of formation of neutralizing antibodies in patients 

BOTOX® COSMETIC has not been well studied. The critical factors for neutralizing antibo 
tion have not been well characterized. The results from some studies suggest that botulli 
injections at more frequent intervals or at higher doses may lead to greater incidence of a 
mation. The potential for antibody formation may be minimized by injecting the lowest effet 
given at the longest feasible intervals between injections 


Rx Only 
® Marks owned by Allergan, Inc. 
Revised March 2005 
Manufactured by: Allergan Pharmaceuticals Ireland 
a subsidiary of: Allergan, Inc., 2525 Dupont Dr., Irvine, CA 92612 


Reference: 3 
Wang YC, Burr DH, Korthals GJ, Sugiyama H. Acute toxicity of aminoglycoside antibioti 
aid in detecting botulism. App! Environ Microbiol 1984; 48:951-955. 
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A backyard barbecue requires cold beverages, 


but don’t blight the patio with an ugly plastic 
ice chest. Get the job done without causing an 
eyesore. Teak ice box, $395; from Frontgate: 
800-533-7502. Fresh’r ice box, $522; from 


Janus et Cie: www.janusetcie.com. 
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INSTRUCTIONS 





Oe 


@ Kidde 


———— 


SAPEIYGEIRST 

Because you can never be 

too careful. Brushed finish fire 
extinguisher, $30; from Kidde: 
www.kiddeus.com. 





ENTRAL STATIO! 


This work top comes equipped 


with everything you'd need 
\Okout, and is light 


mnt nove from poolside 


DaCK ft rina 










Keep guests warm on cool 
evenings with a backyard 
fire pit in a good-looking copper 
colorway. Soup it up with an add- 
on grill that’s sold separately and 

it doubles as shish kebab central. 
Backyard fire pit, $179, and chrome 
barbecue grill attachment (not 
shown), $29; from Smith & Hawken: 
www.smithandhawken.com. 





inch. = 





MEAV Y 
METAL 


Made from stainless steel 

and complete with their 

own handy carrying case, 
these durable utensils could 
make manning the grill a 
sought-after post. Primary 
Stainless-steel tools, $58 fora 
five-piece set; from Picnic at 
Ascot: 877-676-9266. 





¥ 











Super Sauce 
Brooklyn steakhouse 
Peter Luger has long 
known for its way with 





cuts of beef, but youd 
need to score a covet 
reservation in order t@ 
a taste of what the eat 
has to offer. Peter Lug 
steak sauce, $46 for6 
bottles; from Peter Lug 
www.peterluger.com. 


U 


~ 





in as much or as little of the world as you choose with Silhouette® window shadings. 
will be your guide. Call 1-800-22-STYLE today for our free brochure on expressing 
‘h light. Or visit hunterdouglas.com/freebrochure to order your brochure and to see 
it-changing window fashions can enhance the environment of your home. 


JOUG 


LIGHT CAN CHANGE EVERYTHING™ 


faa 
nee 


« 


i 


STYI 





Light the way. Belgium Gye SSI 
torch, $136; from H Groome: 
561-832-3444. 





















Set your drink down on an 

Portable spike table in lema 
from Garnet Hill: 800-622-621 
highball glass, $8; from Crateé 
www.crateandbarrel.co 








| Citronella garden cones repel bugs | 
without /ooking repellant. Available 
in orange and yellow, $40 each; 
from H Groome: 561-832-3444. 





Tiki torches shouldn't own the 
franchise on lighting nighttime 
soirees. Roma garden torch, 
$179 for two; from Janus et 

Cie: www.janusetcie.com. 








of Cairo torches for your own 
vay. From Janus et Cie, $43 
anusetcie.com 








ertain All Your. Senses with the uncompromising quality — 
tyle of a Dacor kitchen. For generations we’ve been. building innovative oscor 
performance appliances, each hand-crafted down to every delicious aang rage tpren rynrwde ig 


.Turn family gatherings and everyday entertaining into events to remember. 


ES * WALL OVENS * COOKTOPS * VENTILATION * MICROWAVES * REFRIGERATION’ * OUTDOOR GRILLS 


800.793.0093 = www.dacor.com/HB 
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Pretty Cool 


Pale aqua hues, just right for summer, come in every kind 





G 





of pattern and are a breezy addition to almost any fr 





The Brittany chair, in French Gray finish, designed by Mariette Himes | 
omez for Hickory Chair, works well outdoors or in, dressed up or down. iq 
Here, a feminine celadon and aqua wool cotton blend that would look /o) 

perfect on a sun porch: Louiza Paisley 404412 in Bay by Travers. 





GRAPHER: ALEXANDRA ROWLEY PRODUCER: EDWARD ROSS 


00ZO@ “dJ0¢ | ANNU Pub yJewWape) pasajsibai e SI 
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TELLITE RADIO' REAR DVD, CD/MP3 PLAYER** 
S AN ADVANCED SUV. CLICK ON CHEVY.COM. 


A STANDARD ONE-YEAR ONSTAR SAFE & SOUND PLAN — 
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BUTTONS AND GADGETS AND GIZMOS...0H MY. 
AND THE ULTIMATE IN SECURITY 


trailblazer 























1. Wallace WF183-04, a graphic botanical leaf print in a linen| 
cotton-viscose blend in Aqua by Winhall through Scalaman 
2. An overscaled soft linen print, Chapelle, in Aqua by Verval 
through S. Harris & Fabricut. 3. A tricolored silk botanical | 
pattern, Aloe 800074H-452, by Highland Court through | 
Duralee. 4. China Seas’ sturdy linen-cotton blend San Marco 
2330-03 with damask-pattern effect in Turquoise through 
Quadrille Wallpapers & Fabrics. 
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Into Building Products for 60 years. 


.Building Value 


ODL.. 


You can do it. We can help.” 


RETRACTABLE SCREEN 


gi. 


com 
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(cone 
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1. Cowtan & Tout’s linen-silk blend with a satin ribbon effect ¢ 
Midhurst Stripe 10886-03 in Aqua. 2. Bayley Check 3412002 
Aqua is a modern version of a country plaid in cotton blend, 
Greeff through F. Schumacher & Co. 3. Schumacher’s cotton 
Windemere Stripe 50583 in Aqua. 4. Monterey Woven 8962) 
sports a garden lattice pattern on a cotton-linen-rayon bleng 


Brunschwig & Fils. For more details, see Resources. @ 
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ee i) iC ALLY, 


Youre aot considered 


A CO POIATO 


if you Fe sitting outside. 


, Kick up your feet, and enjoy the shade. Your awning and casual furniture made with Sunbrella brand 
re fade and stain resistant. And practically maintenance free, which means no one can call you lazy. 


at's Sunbrella. Comfortable fabrics that can withstand anything. Even life. 


is a reg 





red trademark of Glen Raven, Inc 


*ux Furniture Collection courtesy of Tropitone™ Inc. Insta 


sunbre 


www.sunbrella.com 
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Smart Art 
Paintings, prints, photographs, and sculpture can transform a room. 
Designer Ernest de la Torre offers expert guidance 


t S eet " 





















Play with size. For. 
dramatic effect, try 
hanging a large pie 
of art in a small 
space, like a powde 
room or vestibule. 


Art can create the entire mood fora 
room, or serve as an exclamation point 
in a neutral setting. A monochromatic 
room can come to life with a vivid 
abstract expressionist painting, or 
remain an oasis of calm with the help 
of a white line painting. 





If you are interestedin collectingé 


Don’t try to conform an investment, do your homewor 
to anyone else’s taste. and only buy from reputable galle 
Your art should be Provenance can be more importa 
= for some pieces thansothers, and 

a reflection of your | 
| 


in the case of prints, condition is 
personal style and all-important. Keep tabs on aucti¢ 
interests. 


results and current prices with 
Internet sites like www.artnet.com 


ne ie ee ee ee eee 
| 
| 








Placing art on top of other objects changes the way you see e 
piece, and can be an artistic process in itself. A portrait hung on 
a large pier mirror in the French tradition creates a great deal 
interest from the reflections alone. Try layering works of art on 
a table or shelf: a great photograph leaning up in front of an oil 
painting, with a small sculpture in front of it, can tell a whole sto 





Sculpture is a great addition to any 
room. It adds height and a touch | Try using gallery- 
of the unexpected. Don’t be afraid | hanging rods The 


to juxtapose two artworks from | 


different periods, provided they allow you to rotat 
have a common element. A Ist- your collection 


century Roman bust will look great | effortlessly withou 
with an Isamu Noguchi piece if they ruining the Walls. 


are both in white marble. 





Choose frames carefully. The wrong Create a collage by grouping many Keep track of the artists you are 


| 
| 


one can. overwhelm a piece of art small artworks together, linking interested.in, and learn.about their 
or fail to set it off. Mix frames that them through visual forms, theme, work. Look for works by emerging 
differ both stylistically and in color; or color. The pieces will play off artists, and mix them in with bette 
this gives your collection a sense of one another to create a single established ones. A great collect 
| having been assembled over time graphic effect. evolves as you do, 
But stick to one fran tyle fora ‘ 
single series of works b artist 


WRITER: ERNEST DE LA TORRE 
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= news for people suffering from acid reflux disease. 


treated your symptoms and changed your diet, but 
heartburn still comes back two or more days a week, 
€ acid reflux disease. Over time, this could lead to 
n your esophagus, a condition called erosive esophagitis. 


ctor can determine if you have this damage. If you do, 
t recent medical studies that prove NEXIUM heals 

to severe acid related damage in the esophagus 
an the other leading prescription medicine. That’s right, 
br medical studies prove prescription NEXIUM-the 
purple pill-heals moderate to severe acid related 


damage to the esophagus better. Now that’s news you can 
feel good about. 


For many, one NEXIUM pill a day can mean 24-hour heartburn 
relief and can heal acid related damage in the esophagus. 
Most erosions heal in 4 to 8 weeks. Your results may vary. The 
most common side effects of NEXIUM are headache, diarrhea, 
and abdominal pain. Symptom relief does not rule out other 
serious stomach conditions. 


Take advantage of our Free Trial Offer today and ask your 
doctor if NEXIUM is right for you. With NEXIUM, you don’t just 
feel better, you are better. And better is better. 


2 information, visit us at purplepill.com or call 1-800-4-NEXIUM 
ad the important Product Information about NEXIUM on the reverse side and 


with your doctor. Ask your doctor for information about how well NEXIUM heals. 


( eneca 


American Journal of Gastroenterology. 2002;97:575-583. Data on file, DA-NEX-37. 


d the color purple as applied to the capsule are registered trademarks of the 


group of companies. Prevacid is a registered trademark of TAP Pharmaceuticals. 


raZeneca LP. All rights reserved. 223669 10/04 








(esomeprazole magnesium) 






































itis summary-caretilly, and then’ask your doctor about NEXIUM. No advertisement can pravide all the 
sted CD Hath aurug. This advertisement:does not take the place of careful discussions with your doctor. 
a) Me a has the training to weigh the risks and benefits of a prescription Ta 


NEXI WM’ (esomeprazole magnesium) 


20-mg, 40-mg Delayed-Release Capsules 


BRIEF SUMMARY Before prescribing NEXIUM, please see full Prescribing Information. INDICATIONS AND USAGE NEXIUM is 
indicated for the short-term treatment (4 to 8 weeks) in the healing and symptomatic resolution of diagnostically confirmed erosive esophagitis, 

the maintenance of symptom resolution and healing of erosive esophagitis (controlled studies do not extend beyond 6 months); and for the 
treatment of heartburn and other symptoms associated with GERD; and for risk reduction of NSAID-associated gastric ulcer. CONTRAINDI- 

CATIONS NEXIUM is contraindicated in patients with known hypersensitivity to any component of the formulation or to substituted 
benzimidazoles. PRECAUTIONS Symptomatic response to therapy with NEXIUM does not preclude the presence of gastric malignancy. 
Atrophic gastritis has been noted occasionally in gastric corpus biopsies from patients treated long-term with omeprazole, of which NEXIUM is 
an enantiomer. Information for Patients NEXIUM Delayed-Release Capsules should be swallowed whole and taken at least one hour before 
meals. For patients who have difficulty swallowing capsules, one tablespoon of applesauce can be added to an empty bowl and the NEXIUM 
Delayed-Release Capsule can be opened, and the pellets carefully emptied onto the applesauce. The pellets should be mixed with the applesauce 
and then swallowed immediately. The applesauce used should not be hot and should be soft enough to be swallowed without chewing. The 
pellets should not be chewed or crushed. The pellet/applesauce mixture should not be stored for future use. Antacids may be used while taking 
NEXIUM. Drug Interactions Esomeprazole is extensively metabolized in the liver by CYP2C19 and CYP3A4. In vitro and in vivo studies have 
shown that esomeprazole is not likely to inhibit CYPs 1A2, 2A6, 2C9, 2D6, 2E1 and 3A4. No clinically relevant interactions with drugs metabo- 

lized by these CYP enzymes would be expected. Drug interaction studies have shown that esomeprazole does not have any clinically significant 
interactions with phenytoin, warfarin, quinidine, clarithromycin or amoxicillin. Post-marketing reports of changes in prothrombin measures have 
been received among patients on concomitant warfarin and esomeprazole therapy. Increases in INR and prothrombin time may lead to abnormal 
bleeding and even death. Patients treated with proton pump inhibitors and warfarin concomitantly may need to be monitored for increases in INR 
and prothrombin time. Esomeprazole may potentially interfere with CYP2C19, the major esomeprazole metabolizing enzyme. Coadministration 
of esomeprazole 30 mg and diazepam, a CYP2C19 substrate, resulted in a 45% decrease in clearance of diazepam. Increased plasma levels of 
diazepam were observed 12 hours after dosing and onwards. However, at that time, the plasma levels of diazepam were below the therapeutic 
interval, and thus this interaction is unlikely to be of clinical relevance. Coadministration of oral contraceptives, diazepam, phenytoin, or quinidine 
did not seem to change the pharmacokinetic profile of esomeprazole, Studies evaluating concomitant administration of esomeprazole and either 
naproxen (non-selective NSAID) or rofecoxib (COX-2 selective NSAID) did not identity any clinically relevant changes in the pharmacokinetic 
profiles of esomeprazole or these NSAIDs. Esomeprazole inhibits gastric acid secretion. Therefore, esomeprazole may interfere with the 
absorption of drugs where gastric pH is an important determinant of bioavailability (eg, ketoconazole, iron salts and digoxin). Carcinogenesis, 
Mutagenesis, Impairment of Fertility The carcinogenic potential of esomeprazole was assessed using omeprazole studies. In two 24- 

month oral carcinogenicity studies in rats, omeprazole at daily doses of 1.7, 3.4, 13.8, 44.0 and 140.8 mg/kg/day (about 0.7 to 57 times the 
human dose of 20 mg/day expressed on a body surface area basis) produced gastric ECL cell carcinoids in a dose-related manner in both male 
and female rats; the incidence of this effect was markedly higher in female rats, which had higher blood levels of omeprazole, Gastric carcinoids 
seldom occur in the untreated rat. In addition, ECL cell hyperplasia was present in all treated groups of both sexes. In one of these studies, female 
rats were treated with 13.8 mg omeprazole/kg/day (about 5.6 times the human dose on a body surface area basis) for 1 year, then followed for 
an additional year without the drug. No carcinoids were seen in these rats, An increased incidence of treatment-related ECL cell hyperplasia was 
observed at the end of 1 year (94% treated vs 10% controls). By the second year the difference between treated and control rats was much 
smaller (46% vs 26%) but still showed more hyperplasia in the treated group. Gastric adenocarcinoma was seen in one rat (2%). No similar 
tumor was seen in male or female rats treated for 2 years. For this strain of rat no similar tumor has been noted historically, but a finding 
involving only one tumor is difficult to interpret. A 78-week mouse carcinogenicity study of omeprazole did not show increased tumor occur- 
rence, but the study was not conclusive. Esomeprazole was negative in the Ames mutation test, in the in vivo rat bone marrow cell chromosome 
aberration test, and the in vivo mouse micronucleus test. Esomeprazole, however, was positive in the in vitro human lymphocyte chromosome 
aberration test. Omeorazole was positive in the in vitro human lymphocyte chromosome aberration test, the in vivo mouse bone marrow cell 
chromosome aberration test, and the in vivo mouse micronucleus test. The potential effects of esomeprazole on fertility and reproductive 
performance were assessed using omeprazole studies. Omeprazole at oral doses up to 138 mg/kg/day in rats (about 56 times the human dose 
on a body surface area basis) was found to have no effect on reproductive performance of parental animals. Pregnancy Teratogenic Effects. 
Pregnancy Category B Teratology studies have been performed in rats at oral doses up to 280 mg/kg/day (about 57 times the human dose ona 
body surface area basis) and in rabbits at oral doses up to 86 mg/kg/day (about 35 times the human dose on a body surface area basis) and have 
revealed no evidence of impaired fertility or harm to the fetus due to esomeprazole. There are, however, no adequate and well-controlled studies 
in pregnant women. Because animal reproduction studies are not always predictive of human response, this drug should be used during 
pregnancy only if clearly needed. Teratology studies conducted with omeprazole in rats at oral doses up to 138 ma/kg/day (about 56 times the 
human dose on a body surface area basis) and in rabbits at doses up to 69 mg/kg/day (about 56 times the human dose on a body surface area 
basis) did not disclose any evidence for a teratogenic potential of omeprazole. In rabbits, omeprazole in a dose range of 6.9 to 69.1 mg/kg/day 
(about 5.5 to 56 times the human dose on a body surface area basis) produced dose-related increases in embryo-lethality, fetal resorptions, and 
pregnancy disruptions. In rats, dose-related embryo/fetal toxicity and postnatal developmental toxicity were observed in offspring resulting from 
parents treated with omeprazole at 13.8 to 138.0 mg/kg/day (about 5.6 to 56 times the human doses on a body surface area basis). There are 
No adequate and well-controlled studies in pregnant women. Sporadic reports have been received of congenital abnormalities occurring in 
infants born to women who have received omeprazole during pregnancy. Nursing Mothers The excretion of esomeprazole in milk has not 
been studied. However, omeprazole concentrations have been measured in breast milk of a woman following oral administration of 20 mg. 
Because esomeprazole is likely to be excreted in human milk, because of the potential for serious adverse reactions in nursing infants from 
esomeprazole, and because of the potential for tumorigenicity shown for omeprazole in rat carcinogenicity studies, a decision should be made 
whether to discontinue nursing or to discontinue the drug, taking into account the importance of the drug to the mother. Pediatric Use Safety 
and effectiveness in pediatric patients have not been established. Geriatric Use Of the total number of patients who received NEX!UM in 
Clinical trials, 1459 were 65 to 74 years of age and 354 patients were 75 years of age. ADVERSE REACTIONS The safety of NEXIUM was 
evaluated in over 15,000 patients (aged 18-84 years) in clinical trials worldwide including over 8,500 patients in the United States and over 6,500 
patients in Europe and Canada. Over 2,900 patients were treated in long-term studies for up to 6-12 months. In general, NEXIUM was well 
tolerated in both short- and long-term clinical trials. The safety in the treatment of healing of erosive esophagitis was assessed in four 
randomized comparative clinical trials, which included 1,240 patients on NEXIUM 20 mg, 2,434 patients on NEXIUM 40 mg, and 3,008 patients 
on omeprazole 20 mg daily. The most frequently occurring adverse events (1%) in all three groups was headache (5.5, 5.0, and 3.8, respectively) 
and diarrhea (no difference among the three groups). Nausea, flatulence, abdominal pain, constipation, and dry mouth occurred at similar rates 
among patients taking NEXIUM or omeprazole. Additional adverse events that were reported as possibly or probably related to NEXIUM with an 
incidence < 1% are listed below by body system: Body as a Whole: abdomen enlarged, allergic reaction, asthenia, back pain, chest pain, chest 
pain substernal, facial edema, peripheral edema, hot flushes, fatigue, fever, flu-like disorder, generalized edema, leg edema, malaise, pain, rigors; 
Cardiovascular: flushing, hypertension, tachycardia; Endocrine: goiter; Gastrointestinal: bowel irregularity, constipation aggravated, dyspepsia, 
dysphagia, dysplasia Gl, epigastric pain, eructation, esophageal disorder, frequent stools, gastroenteritis, Gl hemorrhage, GI symptoms not 
otherwise specified, hiccup, melena, mouth disorder, pharynx disorder, rectal disorder, serum gastrin increased, tongue disorder, tongue edema, 
ulcerative stomatitis, vomiting; Hearing: earache, tinnitus; Hematologic: anemia, anemia hypochromic, cervical lymphoadenopathy, epistaxis, 
leukocytosis, leukopenia, thrombocytopenia; Hepatic: bilirubinemia, hepatic function abnormal, SGOT increased, SGPT increased; 
Metabolic/Nutritional: glycosuria, hyperuricemia, hyponatremia, increased alkaline phosphatase, thirst, vitamin B12 deficiency, weight increase, 
Weight decrease; Musculoskeletal: arthralgia, arthritis aggravated, arthropathy, cramps, fibromyalgia syndrome, hernia, polymyalgia 
theumatica; Nervous System/Psychiatric: anorexia, apathy, appetite increased, confusion, depression aggravated, dizziness, hypertonia, 
Nervousness, hypoesthesia, impotence, insomnia, migraine, migraine aggravated, paresthesia, sleep disorder, somnolence, tremor, vertigo, 
visual field defect; Reproductive: dysmenorrhea, menstrual disorder, vaginitis; Respiratory: asthma aggravated, coughing, dyspnea, larynx 
edema, pharyngitis, rhinitis, sinusitis; Skin and Appendages: acne, angioedema, dermatitis, pruritus, pruritus ani, rash, rash erythematous, rash 
maculopapular, skin inflammation, sweating increased, urticaria; Special Senses: otitis media, parosmia, taste loss, taste perversion; 
Urogenital: abnormal urine, albuminuria, cystitis, dysuria, fungal infection, hematuria, micturition frequency, moniliasis, genital moniliasis, 
polyuria; Visual: conjunctivitis, vision abnormal. Endoscopic findings that were reported as adverse events include: duodenitis, esophagitis, 
esophageal stricture, esophageal ulceration, esophageal varices, gastric ulcer, gastritis, hernia, benign polyps or nodules, Barrett's esophagus, 
and mucosal discoloration. Two placebo-controlled studies were conducted in 710 patients for the treatment of symptomatic gastroesophageal 
reflux disease. The most common adverse events that were reported as possibly or probably related to NEXIUM were diarrhea (4.3%), headache 
(3.8%), and abdominal pain (3.8%). Postmarketing Reports - There have been spontaneous reports of adverse events with postmarketing use 
of esomeprazole. These reports have included rare cases of anaphylactic reaction and myalgia, severe dermatologic reactions, including toxic 
epidermal necrolysis (TEN, some fatal), Stevens-Johnson syndrome, and erythema multiforme, and pancreatitis. Very rarely, hepatitis with or 
without jaundice has been reported. Other adverse events not observed with NEXIUM, but occurring with omeprazole can be found in the 
omeprazole package insert, ADVERSE REACTIONS section. OVERDOSAGE A single oral dose of esomeprazole at 510 mg/kg (about 
103 times the human dose on a body surface area basis), was lethal to rats. The major signs of acute toxicity were reduced motor activity, 
changes in respiratory frequency, tremor, ataxia, and intermittent clonic convulsions. There have been some reports of overdosage with 
esomeprazole. Reports have been received of overdosage with omeprazole in humans. Doses ranged up to 2,400 mg (120 times the usual 
recommended clinical dose). Manifestations were variable, but included confusion, drowsiness, blurred vision, tachycardia, nausea, diaphoresis, 
‘lushing, headache, dry mouth, and other adverse reactions similar to those seen in normal clinical experience (see omeprazole package insert- 

ADVERSE REACTIONS) No specific antidote for esomeprazole is known. Since esomeprazole is extensively protein bound, it is not expected to 
be re J ysis. In the event of overosin® treatment should be symptomatic and supportive. As with the management of any overdose, 






hone numbers are listed in the Physicians’ Desk Reference (PDR) or local telephone book 
lease see full Prescribing Information for recommended adult dosages and dosage adjustments for 
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House Beauti 
ECLOR 


How to Use It, Hot New Paints, Advice from the Expe 












Makeover of the Month: 
Small Space? 
, kK s? 


STYLE IS ON 
A CLICK AWA 


Search our archives for your favorite 
HB features like “Swatch Watch” and “Hot Di 
get entertaining tips from style expert 
Carolyne Roehm, and gardening advice 
from Katherine Whiteside, plus use our 
interactive Web exclusives: 


QUIZZES TO PEER YOU FINS 
YOUR PERSONAL TASTE 


INTERACTIVE ROOM MAKEOVERS 


MESSAGE BOARDS ON TOPICS FROM 
KIDS’ ROOMS TO SMALL SPACES 


INCREASE YOUR KNOWLEDGE 
OF ANTIQUES WITH 
OUR FURNITURE GLOSSARY 





SUBSCRIBE ONLINE 


SIGN UP FOR OUR FREE NEWSLETTER 


www.housebeautiful.co} 
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Room to Grow 


Designer Alessandra Branca helps a couple convert a guest room into a 
nursery that can evolve along with their baby 
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LIKE MOST MOTHERS expecting a first baby, this client was filled} 


visions of creating a fantasy nursery for her daughter-to-be. Then Chit 





ner Alessandra Branca, herself a mother of three, stepped in. “I ¢ 





believe in doing rooms that are just baby rooms. It’s a complete waste of mo 
says Branca firmly. “I wanted to create a room a little girl could grow up it 
Branca converted the relatively small 12-by-12-foot guest room in the} 
bedroom Manhattan apartment into a nursery that incorporates both a 
and a daybed, so that it can still be used for guests—or a tired nursing moi 
as well. Using a rose-colored farmhouse toile the client had chosen as her § 


ing point, Branca punched up the pink by pairing it with a bold raspberry, 
f 


i 
The bedroom in this postwar apartment was little more than a plain white B 
Now, wallpaper and fabrics in a range of pinks create a cocoonlike atmosphi 
around furnishings from Pottery Barn Kids. Designer Alessandra Branca 
fashioned the drapery by affixing wooden curtain rods to the wall and sewil 
sleeves into the fabric to position it. 





Lig 
r 





set a vintage look without setting foot in an antique store. 


Victorian Widespread Victorian Monitor” 1700 Series Shower Victorian Mini-Widespread 


Model 3555-SSLHP Model 1755-SS Model 4555-SSLHP 
Brilliance® Stainless Brilliance® Stainless Brilliance® Stainless 








With innovations like this, 
you can be confident Delta” 
is the right choice. 


It took some high-minded 
thinking to make the 

Victorian® Collection look 

this vintage. Hand-assembled 
out of solid brass, these faucets 
are meticulously tested to ensure 
flawless performance every day. 
The unique style creates a warm, 
welcoming feeling, lending a 
touch of romance to any home. 
With the matching bathroom 
accessories, from towel bar to 
soap dish, you'll easily create 

a completely coordinated look 
and be confident you made the 
right choice. Sure, the design 
borrows from centuries past, 

but the thinking behind it is 
decades ahead. To learn more, 
call 1-800-345-DELTA or visit 


www.deltafaucet.com. 


@DELTA 


Beautifully Engineered. 
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MAKEOVE 














Then she fashioned a highly functional room that still cap- 


tured the element of fantasy the client wanted. Branca used. 


ready-made furniture from Pottery Barn Kids that offered 
classic lines and practical styling as a basis. Then she added 
custom touches. A beautiful curtain in pink toile, with con- 
trast windowpane lining, is tented above the daybed to add 
dramatic focus, lift the eye upward and draw the raspberry of 
the soft wool carpet by Stark up to the ceiling. A candy-striped 
wallpaper from Brunschwig & Fils and a changing table skirt 
in windowpane plaid add further detail to the room, as do loop- 
fringed plaid pillows and scalloped borders on fabric. 

“Tt’s elegant, yet fun,” says the new mother, whose baby is 
now putting the room to the test. “It not only looks good, it 
works perfectly.” © 
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Nursery Know-how 
e “You have to be able to control lighting,” 
Branca. Put lights on dimmers, and add bl) 
to help block out natural light at nap time. 


i e | e First choose the hard furnishings, which 

last longest. Think versatility: some cribs 
become toddler beds; trundle beds offer 
extra sleeping space. 


e Wall-to-wall carpet and fabric curtains, 
even fabric-covered walls, help provide 
soundproofing. 


| 


By adding tailored designer detail 
such as contrast welting on the glil 
and pillows, and a scalloped bord 
(emphasized by contrast piping) 
the bed-hanging, curtains and val 
designer Alessandra Branca (abo 
gave the room “feminine detail 
without too much frou-frou.” 


The expectant mother found 

‘the most comfortable glider in th 
world” on sale at Wicker Garden, 

nearby store, and had it customiz 
with a Scalamandre fabric and 


crisp white piping 


Classic white furnishings, like this ¢ 
from Pottery Barn Kids, can work 
for either gender. Bedding was kef 
simple yet sweet, in white with a pI 
rickrack border. Letters spelling 
out the baby’s name were hung on 
the wall with ribkon. 


—_—_—_————— 
a 


iAmntinsery is Great,” 
_ says Eranca, BULITS 
} important to leave room 
| fora personality to 


| evolve in the space” 













Because there was an open doorway to the 
closet, Branca decided to make it as pretty 
and practical as possible. She outfitted it with 
shelves and drawers by California Closets in 
order to create a charming display of baby 
clothes. For more details, see Resources. 


The vertical lines on the 
striped wallpaper from 
Brunschwig & Fils help 
the room feel taller. The 
soft wool carpet from 
Stark dampens noise and 
will allow comfortable 
crawling. 


| 

The daybed with trundle | 
can serve as a guest 

| 

| 


bed, big-girl bed, sofa 


and cozy hic Jeawa y The 





toile duvet cover is by 





Anna French 





bolsters are covered in 





calamandre fab 














A standard changing | 
table is softened | 
with a Velcroed skirt, 
which conceals baby 
paraphernalia. All the 





fabrications in the room | 
were done by Anthony | 
Lawrence-Belfair and 

Custom Design Studio. @ 
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Tired of hotels? A London apartment feels 
like you’re staying at a friend’s house 


ONE OF THE MOST pleasant ways to visit a foreign city is to 
stay with knowledgeable friends. 

Inean ideal world, your hosts would be clued in to great 
restaurants and shops, let you whip up a quick lunch in their 
kitchen, and live in a quiet, pretty neighborhood that is well off 
the tourist grid. And best of all, they would leave you to your 
own devices and give you your own key. Paradise. 


Now travelers to London who don’t have the benefit of a rich 








pal in Kensington or Chelsea can have a similar experience— 
and not in a hotel. The Cheval Group is London’s leading pur- 
veyor of full-service apartments, many of which are available 
for either long- or short-term rentals. Divided among the high- 
toned residential neighborhoods of Kensington, Knightsbridge, 
and Chelsea, the flats offer the best of all possible worlds: the 
conveniences of home—fully equipped kitchens (with dish- 
washers), china and cutlery, and washing machines—as well 


as the comforts of maid service. 





Opened in 1992, the group’s Gloucester Park residence in 
Kensington has recently undergone a major facelift; intended 
for longer-term stays, it includes 100 elegant apartments, many 
| fitted with such conveniences as wide-screen televisions, CD 





| and DVD players, and state-of-the art Miele appliances. 
Designed by EAA International with the modern guest in 
mind, all flats are wired to the hilt, with phone lines, voice > 










































Clockwise from top: Big Ben and the Houses of Parlial 
sunset. The entry hall of a typical Gloucester Park apa 
in London’s Kensington area is fitted with a writing dé 
a spare but elegant bedroom, zebra-patterned lamps 
a king-size bed with a sleek mahogany headboard. Th 
apartments are perfect for traveling executives or fam 
who want more room than a hotel can provide. 
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Clockwise from above: Designed by Fox Linton Associates, the 

soothing bedrooms at Phoenix House in Chelsea have furniture 

| with classic, clean lines. Le Cercle restaurant, with interiors by 
United Designers, can be accessed directly by Phoenix House 
| guests via elevator and is one of the most popular restaurants in 
town. The red brick Victorian facade gives little clue to the sleek 

interiors. A stylish kitchen provides upscale home comforts. 





messaging, wireless broadband, and fax machines. Apartments—available 
with one, two, and three bedrooms—have floor-to-ceiling windows with bal- 
conies that overlook the property’s secluded private garden; a perfect respite 





For reservations, contact Gloucester Park, Ashburn Place, Kensington, London 


| 
| 
| from an arduous day at nearby Harrods or the Victoria and Albert Museum. 
| SW7 4LL, 44-20-7373-1444. 

| 


Located just off Sloane Street in Chelsea—a stone’s throw from the shop- 
ping nirvana of the Kings Road—is Phoenix House, which has become a 
hip destination for fashionistas who appreciate its location near the Duke of 
York’s Headquarters, the site of London Fashion Week. 

A collection of 33 apartments whose sleek 





interiors are belied by a Victorian facade, 
Phoenix House features a 24-hour con- 
cierge who does everything from restocking 
the refrigerator to booking appointments 
for shopping. The clean, modern design is 
by Fox Linton, the team behind the stylish 
One Aldwych Hotel. Phoenix House is also 
home to one of London’s current hot spots, 
the chic restaurant Le Cercle, which offers 
dishes in small tapas-style portions from all 
the regions of France. And guests don’t even 
-ed to put on a coat to dine there: elevators 
have direct access to the restaurant. For res- 
! Phoe House, 1 Wilbraham 
Place, Slo. Street ndon SW1X IAE; 
44-20-7259-8222. ® 
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WITH THE LG TROMM STACKABLE WASHER AND DRYER, LIFE’S A LITTLE LARGER. } 
The large capacity Tromm Washer and Dryer from LG not only handle extra-large loads of laundry, 
oDecibel Quiet System provides peace and serenity while the work is done. Now a new optional remote 
ring device allows you to keep tabs on washer and dryer cycles from anywhere in the house? eliminating 


d to run back and forth to the laundry room. 


Discover the full line of LG premium home appliances at www.LGusa.com, or call 1-800-243-0000. 


*Remote monitoring device communicates with washer and dryer through household wiring. Simply plug into any outlet 
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Finally, something super-sized that’s actually good for you. 
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Spruce [ pan Exterior 


The advent of summer means ail eyes 
will be on the outside of your home 


Whoever connected the terms lazy and hazy to summer 
must have been hallucinating—or at the very least, com- 
pletely laissez-faire in his or her approach to keeping house. 
Naturally, warm weather is always welcome, but when din- 
ing and entertaining moves onto lawns, patios, and back- 
yards, it becomes difficult to overlook the peeling wall paint 
you ignored all winter, or to pretend the the deck is in an 
artful state of dishabille, instead of simply neglected. 
Truly, summer is a season for repairs and renova- 
tions to the exterior of the house. Start with manage- 
able minor changes: replace broken or old hardware, like 
door handles and knockers and window latches; touch 
up fading paint on doors or woodwork. Then move onto 
more complicated and costly tasks. A full exterior paint 
job can completely transform the look of your home, and 
building or reconstructing a deck can put a new face on 


outdoor festivities. = 


GARAGE DOORS 

That most suburban of structural features—the garage 
dn’t be furnished with a door reflective of its locale AV ante 
doors from Clopay were first developed for comme Sate 
and have an urban and industrial bent as a result. It’s just the 
thing for a low-slung ranch in need of a little Case Study cool 


RO ee Dene ene TOES EO TE SEE 


EXTERIOR DOORS 
should be durable. Jeld-Wen makes mog 
from wood that is treated to resist damage from termitg 
ee doors Caij 





Exterior doors 


and water, key maintenance concerns 


a clever way to let the outside in 





DOOR HARDWARE 
Hefty door fittings communicate 
a permanence that few other home 
accessories can match. The selection 
widely available today means that 





permanence doesn’t have to come 
courtesy of a glaring gargoyle or 
a cliched lion’s head. Inspired by 
the American Arts and Crafts 
movement, the erertsinen series 


from Baldwin features simple 





ex De tieanie 


| 
Punctuate the facade with color. Pain| 


the front door in a bold shade that 
contrasts with the rest of the house; 
make sure the finish is a high gloss. 


WRITER: MARIO LOPEZ-CORDERO 
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from building up and causing clogs while 
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ime for a Change 
EXTREME CLEAN Exterior surfaces exposed 
to the elements can become soiled; look into 
professional power washing, a technique in 
which walls, decks, and even roofs are cleaned 
with a stream of pressurized water. 


HANDY HOSE Washing windows from the 
outside can be a chore, but products like Windex 
Outdoor cleaner hook right onto a garden hose 
to spiff up surfaces without having to dry them 
or climb a single ladder rung. 


SHADY WORK Remove awnings from storage 
and check for damages. Repair and wash, or 
replace before installing. Do the same with 
patio furniture cushions and umbrellas. 


SCREEN SAVER You’ll want to leave windows 
and doors open when weather permits, so do 
a house-wide screen check; look for holes or 
tears, and replace where necessary. 











: WINDOWS 
ex De (rats ie D Double-pane windows are a must for insulation 


that cuts down on heating and cooling costs, and 


Cut down on seasonal chores. Install manufacturer Pella has improved upon that mode 
Their Designer Series of windows has blinds andg 


“no-clean” gutters; they come equipped that can be snapped in between the glass, which 


muffles noise and further increases energy efficié 





with protective covers that prevent junk 


allowing water to drain easily. 


LIGHT STONE 
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BALL GREEN 
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1. Trex deck 
clea plastic 
t and waste wogt 
can only come from 
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Whatever your inspiration, fe experienced design: professionals i in Sood: Mode showroom 


can help you create the exact look you've always Wieder your home. 


Stop in soon and ask for your copy of our aa 
_ Design Portfolio book. For a convenient location, od: de 


call tolisstee 877-635-7500 or visit wood-mode.com FIN FLUTE CABINETRY CABINETRY 


For your home. For your life. 





WEEKEND SHOPPER 
On the Road 


HB associate editor Edward Ross travels 
to Florida, where he picks up a lusterware 
tea set for a pittance 


A DIE-HARD BARGAIN hunter doesn’t let something as trifling as geography 

get in his way. When reader Joe Shepherd wrote (in response to our call for sug- 
| gestions) boasting of acres and acres of booths at the Wagon Wheel flea market in 
Pinellas Park, Florida, weekend shopper Edward Ross was more than intrigued. 
His interest was so piqued he packed up and flew south to troll what is advertised 
as one of the state’s top weekend attractions. Ross was not disappointed. “There 
really was tons of stuff,” he says. “From linens to fishing poles and outdoor fur- 
niture.” Amid all that proverbial hay, one stall held the needle: an early-20th- 
century lusterware tea set complete with six place settings. “It’s in this unique 
| lavender and black color combination I really like,” says Ross. “There wasn’t a 


single scratch or chip in sight, and I got the whole thing for $50.” > 





SAT nee L 


Fin Marxer, 





\ 
The Wagon Wheel \ 


(727-544-5319) is off 
Interstate 275 near St. 
Petersburg. It’s open every 
weekend, and Ross cautions 
not to be discouraged by the 
uninspiring new merchandise 
near the entrance. “The 
_antiques are on the other side 
of the field,” he says. “But go 
early because that section 
closes at 2 p.m.” Left: The 
lusterware takes center stage. 


WRITER: | 
MARIO LOPEZ-CORDERO 


PHOTOGRAPHER: 
BRENDAN PAUL 


PRODUCER: 
ee EDWARD ROSS 
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‘NETWORK’S—2005 BEST 
iT HOME GIVEAWAY RULES 


Ng promotion is intended for viewing in the United States only (includ- 
mnes, possessions, and commonwealths, except Puerto Rico) and will 
nd and evaluated according to United States laws. Do not proceed in 
du are not a legal U.S. resident, 18 years or older, and accessing this 
s¥Jnited States, its temitones, possessions, or commonwealths (except 
)). DIY NETWORK'S — 2005 BEST BUILT HOME GIVEAWAY OFFI- 
— NO PURCHASE OR ONLINE ENTRY NECESSARY TO. 
IN. VOID WHERE PROHIBITED. How to Enter: Beginning at 9:00 
Bhs CET) on May 2, 2005 until 5:00 p.m. ET on June 13, 2005, 
jer the DIY Do it Yourself Network ("DIY") 2005 DIY Best Built Home 
iM swe es in any of the following ways; (i) online by visitng the 
(www.diynetwork.com) (the "DIY Website’) completing the online 
limit one (1) online entry, per valid email address, per eligible person 
Bi (il) hand printing your name, complete address and phone number 
postcard or on a separate piece of paper no larger than 8 _ x 11 inch- 
the (card or paper to DIY Best Built Home Giveaway, PO Box 
xville, TN 37950. Entrants using US mail may enter as often as they 
entries must be postmarked by June 13, 2005 and received by June 
Imit one (1) entry per envelope. Mechanically reproduced entnes will 
Wpted. Incorrect, illegible, and incomplete entnes are void. These official 
50 available at the DIY Website or by writting to DIY Best Built Home 
Rules Request, PO Box 52226, Knoxville, TN 37950. All eligible 
entered in the Grand Pnze and First Prze Drawings. When you 
DIY Website, you may be asked to consent to receive promotional e- 
eminders for upcoming DIY promotions and information about DIY and 
ating Product Sponsors identified below. Consenting to receive such e- 
§ onal and does not have to be agreed to in order to be eligible to enter 
stakes and does not improve your chances of winnil Sate 
Binc. d/b/a DIY Do it Yourself Network (’Main Sponsor’, all 
9 Product Sponsors identified below (collectively with Main Sponsor, 
S) stakes Entities"), their respective affiliates, subsidiaries, parent corpo- 
their respective officers, directors, shareholders, employees and 
E§ any and all Intemet servers and access provider(s) are not responsi- 
fl incorrect or inaccurate entry information; human error; technical mal- 
Byulures, omission, interruption, deletion, or defect of any telephone net- 
outer online systems, computer equipment, server providers, or soft- 
| ding any injury or damage to participant's or any other person's com- 
yg to or resulting from participation in this sweepstakes; inability to 
~ BY Website; theft, tampering, destruction, or unauthonzed access to, 
B) 1 of entries; transactions that are processed late or incorrectly or are 
) or lost due to computer or electronic malfunction or traffic congestion 
=| yet or at any Website; pnnting or human or other errors; and any entnes 
) | ite, lost, incomplete, misdirected, stolen, mutilated, illegible or postage 
b| combination thereof. Proof of mailing, in person submission, or online 
B) is not considered proof of delivery or receipt. All entries become the 
¥) DIY and will not be retumed. Purchase will not increase chance of win- 
1) ility: This sweepstakes is open only to legal residents of the U.S. and 
fi)5, possessions and commonwealths (excluding Puerto Rico) who are 
| age or older, except employees and members of their households and 
KFamilies (spouses, parents, siblings, children and each of their respec- 
55) of DIY as the Main Sponsor and BuildIQ, Inc., Ford Motor Company, 
-¥) Depot, Bellawood Floors, Inc., P e Education and Resear 
elentury 21 Real Estate LLC, Georgia-Pacific Corporation, Quick Step 
Ljand all other participating sponsors (collectively, the "Participating 
=| /and their respective parent companies, subsidianes, and affiliates, and 
@/ising and promotion agencies and all local sponsors. Main Sponsor 
| £ nght to conduct a background check on any potential winner and 
ae nght in its sole discretion to disqualify any person based on such 
3} 

























ei 


1 check if Main Sponsor determines in its sole discretion that awarding 
‘such potential winner might reflect negatively on Main Sponsor or any 
ypating Sponsors. By entenng, all paricipants and/or entrants release 
}) stakes Entities and their respective parent companies, subsidianes, 
fs, and their respective agents, advertising and promotion agencies, 
E ies, sweepstakes partners and pnze suppliers, and all of their 
; 
3 
: 





iliated companies, employees, officers, directors and shareholders, 
inst all claims and damages ansing in connection with each entrant's 
and/or entry in the sweepstakes and/or their receipt or use of any 
ied in this sweepstakes. Any and all warranties guarantees are 
bene respective manufacturer's terms. This sweepstakes is govemed by 
=) d is subject to all federal, state and local laws and regulations. Void in 
=}, outside the U.S. and where prohibited by law. How Winners will be 
Fy): The Grand Prize Winner will be selected in a random drawing from 
feligible entnes on approximately June 20, 2005 by an independent 
}anization, and will be contacted either in person or by ovemight coun- 
pipe on or about June 21, 2005. The First Prize Winner will be selected 
5) drawing immediately following the Grand Prize drawing. All non-win- 
"5 from Grand Prize drawing will be eligible for the First Prize 
/Pimit one (1) prize per person per household. Judge's decisions with 
}nze winners and other matters pertaining to the sweepstakes shall be 
Hyinners may be required to sign an affidavit of eligibility and release of 
publicity (where permitted), and retum same, properly executed, with- 
"yf issuance of prize notification. If DIY is unable to contact a winner with- 
| the initial attempt to contact, if a winner or his/her travel companion (if 
) fails to complete and retum all requested forms by the specified date 
}2r fails to comply with any of the requirements, hisher prize will be for- 
7) naltemate winner shall be selected. entering into the sweepstakes, 
consent to the use of their name, photograph, likeness, biography, 
tor video for advertising and promotional purposes, including online 
nents, worldwide and without limitation and without additional compen- 
i) 2pt where prohibited by law. The odds of winning depend upon the 
 2ligible entnes received for the applicable drawing. Entry matenals that 
) lampered with or altered are void, If, in the judge's opinion, there is any 
} or actual evidence of electronic or non-electronic tampenng with any 
ye sw eS, Of if computer virus, bugs, unauthorized intervention, 
‘chnical difficulties or failures compromise or corrupt or affect the admin- 
/ egy, security, faimess, or proper conduct of the sweepstakes, the 
lerve the night at their sole discretion to disqualify any individual who 
} th the entry process and void any entnes submitted fraudulently, to 
luspend the sweepstakes, or to terminate the sweepstakes and con- 
Tom drawing to award the prizes using all eligible, non-suspect entnes 
1; of the termination date. Should the sweepstakes be terminated prior 
} J expiration date, notice will be posted on the DIY Website. Any attempt 
tnt or any other individual to deliberately Samege any website or under- 
1 Pe pain of the sweepstakes is a violation of cnminal and civil 
ould an attempt be made, DIY reserves the nght to seek dam- 
Tther remedies from any such person to the fullest extent permitted by 
}2vent of a dispute as to the identity of any winner based on an e-mail 
+2 winning entry will be declared made by the authorized account hold- 
) nail address submitted at time of entry. "Authorized account holder’ is 
the natural person who is assigned to an e-mail address by an Intemet 
tier, on-line service provider, or other organization (e.g., business, 
}), institution, etc.) that is responsible for assigning e-mail addresses for 
| associated with the submitted e-mail address. Prizes: Grand Pnze: 
| and Prize Winner shall win the Grand Prze, which will consist of (i) a 
}) built by Main Sponsor in the continental United States with a value of 
| ely ,000 (includes the property and the house only) (the "Best Built 
)d (ii) one (1) Ford F-350 Super Cab DRW Lariat 4x4 automobile 
}te retail value ("ARV") of $45,000). Total ARV of Grand Prize is 
1Grand Prize Winner will have the opportunity to consult with Main 
3 to the location and design of the Best Built Home, subject to the 
derstanding that all decisions with respect to the location, design, and 
1 of the home shall be at Main Sponsor's sole discretion and Main 
serves the nght to substitute or change the location of the Best Built 
to require that it be built in a particular location selected by Main 
ne home shall be conveyed to the Grand Prize Winner without repre- 
of warranties, express or implied, other than those, if any, provided by 
Aor/developer ("Developer’) from whom DIY has agreed to acquire the 
other than any applicable manufacturers’ warranties. Real estate trans- 
Jeed recording charges and closing costs, ff not the obligation of the 
Pursuant to an agreement with DIY (the "Home Contract’) to acquire 
Shall be the sole responsibility of the Grand Prize Winner, as will all 
estate taxes and other expenses related to the maintenance of the 
insurance and homeowner's hazard and liability insut shall be the 
\sibility of the Grand Prize Winner. The Sweepstakes Entities shall not 
ible for construction delays. Condition of tite to home shall otherwise 
orth in the Home Contract. First Prize: One (1) First Prize winner will 
3,000 in cash from Century 21. Total ARV of all prizes in this sweep- 
420,000. All costs, taxes, fees, and expenses associated with any ele- 
ize not specifically addressed above are th le responsibility of the 
ederal, state and local taxes on prize are winner's responsibility. Winner 
@d a 1099 tax form for the ARV of the prize. The specifics of all afore- 
elements of any prizes in the sweepstakes shall be solely determined 
ne restrictions may apply. Prizes cannot be transferred, substituted or 
for cash except at Main Sponsor's sole discretion. Main Sponsor 
€ night to substitute any prize, or portions thereof, with a prize of com: 
jreater value. All pnzes will be awarded. Winner's List: Beginning on or 
ist 1, 2005 you may obtain the name of the pnze winne' her b 
ye DIY Website (www.diynetwork.com) or mailing a sel O 
nvel to: DIY Best Built Home Winner's List PO Box 52226, 
'N37950, Requests recerved after September 1, 2005 will not be hon- 
1 Sponsor: Scripps Networks, Inc. d/p/a DIY Do it Yourself Network, 
ill Boulevard, Knoxville, TN 37932. 












































YOUR 
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OLD WoRLD 


assured the durability and ease of care that makes outdoor 


entertaining a lasting pleasure, season after season. 






The beauty is just the beginning. 


To. find the nearest Agio retailer, visit www.agio-usa.com. 




























Tea Time 


ROSS was originally 





attracted to the unt 
black detailing and 
lavender coloration 
of the lusterware. 

“You normally see | 
in shades, like copp 





Silver, pink, and golt 
he says. “The finish 
reminded me of ice 





floating in the Hudg 
River.” The pristine 
condition of the set 
meant that Ross ne 
merely to wash it in 
warm soapy water 





before UusINg as par} 

















of a formal tea sery 
Cleft). The pieces cd 
work juSt as easily | 





a Casual setting, ant 





Ross frequently use 
cups and saucers f¢ 





his morning tea. Wh 
not in use the prett} 





porcelain is displayé 





on open shelving on 





behind glass cabing 


Above: Tea is served. The 21-piece 
set consisted of a pot, creamer, sugar 
bowl, luncheon plates, cups, and 
Saucers; Ross uses a collection of 
hotel silver, including a lemon fork, 
and linen napkins and tablecloths 

to serve. Right: He spotted the 

1 between a motley 
selection of flea market junk. 





collection p 
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rane, we believe that you should be comfortable in your own home. 
e’ve brought together an elite group of dealers dedicated to making 
s comfortable as possible. These independent Trane Comfort Specialists™ 
york with you to determine your heating, cooling and air filtration needs, 





recommend the system that’s right for you. It’s customer service you can 
pn, and it’s all just a click away at Trane.com/Residential/DealerInfo. Its Hard To Stop A Trane? 





mee | http://Trane.com/Residential/DealerInfo iz GO 
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WEEKEND SHOPPER 





Maker’s Mark. 


Porcelain invariably bears the mark of the factory 
that created it, and therefore can reveal clues 
to its age and provenance. The symbol on the 

underside of the lusterware belongs to the Aich 

factory, which existed in what is now the Czech 
Republic. Porceclain was produced there between 
| | 1849 and 1933, when the factory closed. The 
company didn’t begin manufacturing coffee and 
| tea sets until after 1864, and as the factory was 
bought and sold over time, its trademark changed. 

The trademark shown at right establishes that the 
set was made before 1922, when the logo was 

modified. Comprehensive mark lists are widely 
published and can also be found on the Internet. 


“The finish reminded me of ice floating in the Hudson River 
| It’s in this unique lavender and black color combination that 
really like, and there wasn’t a single scratch or chip in sight 


Ross found the crackly luminescen 
finish of the lusterware so distinct 
that, when not in use for tea, he 
sometimes uses it to display 
flowers on a bedside table. “It 
looks great with violets or grape 
hyacinth, or even an arrangemen 
of yellow daisies,” he says. For 

more details, see Resources. @ 
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Duration Home" 


Only from 
Sherwin-Williams? 

It will keep a room 
looking as beautiful as 
the day it was painted. 


Ask Sherwin-Williams." 


Visit the new sherwin-williams.com 





Refuge SW 6228; Trim: Wool Skein 17 ©2005 The Shervin-Wiliams Company 
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Shine on, Seattle 


_Mother Nature, civic pride, and edgy modern design easily trump 
the stereotypes (read Starbucks, computers, and the Space Needle) in this 
jewel of the Pacific Northwest 


















(ela 





ie dining collection inspired by French design elements and the saturated colors of the 
ico Collection available in combinations of red, cream, blue or green with natural wood 
fere, our side chairs and round dining table. Table extends from 55” D. to 76-1/2” D. with 
curved leaves. Available quick-ship in cream/wood 







Dge catalogue, send $10 to Grange Furniture, Inc 


Bion Avenue, New York, NY 10016 ( R A N G i 
| 
| 


| 1-800-GRANGE-1 www.grange.fr 
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Clockwise from far left: Al 
vendor at Seattle’s Pike P 
Market, known for its fres| 
seafood, produce, and art 
and crafts. Mt. Rainier lo 

majestically over the plea 


S [ EB E P | N G i boats dotting Puget Sour 
IN°SEAT FLEE Si] : : | a The city’s Queen Anne Hi 


~ neighborhood sits nestle 
| | | fA ee ins ~ aa under the watchful eye of 
W Seattle Ba. faa famous Space Needle. 

1112 4th Ave.; 206-264-6000 


All of the charms of the W chain 
| are here—great design and savvy 
extras. Ask for a corner room. 






Local antiques dealers also use Seattle’s location to their advantage, which i 
Fairmont Olympic Hotel benefits buyers. “Seattle is a really good place for buying Asian antiques at reas¢ 
| 411 University St. 
| 206-621-1700 
Dating to the 1920s, Seattle’s 
grand dame has a spectacular 
lobby in elaborately carved Worldliness is a given here. “People in Seattle are curious,” says Ted Tuttle, aj 


prices,” says Stephen Croft, the owner of Elliott Bay Antiques, which specia } 


Asian works. “Seattle is less accessible than San Francisco or Los Angeles, so w 
to keep prices competitive.” 


wood. inent local interior designer. “They travel a lot. They bring ideas back and inti 


them in a Seattl ie 
| | Inn at the Market : ae 





| 86 Pine St.: 206-443-3600 One big idea Seattle recently imported came from the brilliant Dutch architec 
Geattina best location bu far, Koolhaas: his spectacular design for the Seattle Central Library, completed last 
right on top of Pike Place Market It’s stunning to look at inside and out—efficient, functional, and fun. 
It boasts room service from “Isn't it amazing that this sexy, beautiful building is a public library?” asks De 
Campagne, the terrific French 


Jacobs, Seattle’s librarian and a forceful partner in getting the project built, as she 
| restaurant downstairs ; . . | 
| a tour. The diamond-patterned glass facade contains an aluminum mesh that s¢ 





Hotel Andra out the sun, and from one angle the series of angular volumes appears to be crou 
2000 Fourth A 


877-448-8600 


O 


on the street corner. 





ce There’s also a way to measure the design’s success: the number of books chi 
Une Seema scotia Simos! out each month has risen more than 50 per¢ent compared with the year before. 
completed. 
Fira; : a Not too far away from the library in Seattle’s downtown, construction has al 
begun on another project that will further embellish the city’s reputation for 
headed innovation. The Seattle Art Museum, long a civic fixture and known 1 
1 Dine ny pew ; strong Asian and Native American collections, is expanding, like so many mus 
ae ; these days. But the museum is adding its 300,000 square feet in a unique way—in 
nership with a bank, Washington Mutual. 

Next to the current museum, which will remain standing, a new 12-story stru 
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Right: Seattle’s new 
public library, designed 
by renowned Dutch 
rchitect Rem Koolhaas, 
a modern masterpiece. 
A structural steel- 
and-glass skin unifies 
the building’s eight 
orizontal layers. Below: 
The Experience Music 
Project, founded by 
software billionaire Paul 
Allen, is an interactive 
qUSIC MuseuM designed 
by American architect 
Frank Gehry. The 
140,000-square-foot 
building includes 
interactive exhibits, 
unique artifacts, 

and space for live 
performances—all 
created to celebrate 
the past, present, and 
future of music. 





sing. The eight upper floors are for the bank, leased from the museum, 





ch will occupy the lower four floors. Next to all this will rise anew 42-115 
y tower just for the bank, on land owned by the museum. ; rful selection of French and Englist 
t’s akind of private/public time-share, the likes of which has rarely been P'©C&S: NUGE Space | 


y 


1. Not only that, the dirt being excavated from the site is being used to Ellie tt Bay Antiqu 
da separate museum project a mile or so away, the Olympic Sculpture 
<, another design triumph due in 2006. 

It’s so Seattle—recycling dirt!” jokes Maryann Jordan, the museum’s 
or deputy director. : 
daving a good sense of humor about your wholesome virtues, is, of 
rse, another virtue. When you combine that Seattle attitude with great 
aurants, fine hotels, and terrific shopping, it’s hard to imagine a better 


e to spend a long weekend. @ 
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Floral designer Preston Bailey 
believes that bigger is better when 
it comes to a party 


| Preston Bailey, events-planner to the stars, 
does not believe in an understated approach. 
Whether it’s sumptuous hanging garlands 


| 

| | made of dendrobium orchid heads and six- 
| foot-high floral candelabras at Donald Trump’s 
| recent wedding, or a five-foot elephant made of 
lemon leaves at the entrance to another wed- 
ding reception, Bailey likes to pull out all the 
stops. “You want people to be blown away by 
| something particular,” he says, “so that they 
will have a strong memory of the event.” 

For this summer wedding in the Hamptons, 
Bailey suggested creating the setting of a glass 
house or conservatory in a tent. Fabric, printed 





to echo the outlines of traditional conservatory 
windows and lit from behind, was stretched 
over a Plexiglas structure, for a trompe l’oeil 
| effect. In the cocktail area, Bailey used vibrant 
| pinks and oranges, switching to a pale > 


choice of blooms at a Chelsea flower market in New York. 
A bouquet of roses and mini callas in the cocktail area. 
Tables in the dining tent were simply dressed in raw silk 

| cloths with a gauze overlay, and pale green glasses. 


= @ 
| | Clockwise from top right: Preston Bailey mulls over his @gim 


WRITER: ROSLYN SULCAS 
PHOTOGRAPHER: VICENTE WOLF 








s Brands, LLC is 


celadon and ivory color scheme in the di 
tent. “I like an element of surprise wher 
walk into the main room,” he says. 

Bailey’s take-your-breath-away feature! 
was the garlands of hanging “wisteria” 
festooned the tent walls. In fact, the del 
blossoms were made from thousands of 
petals that were torn up and hand-stit 
together to create the hanging blossoms, 
same technique was employed to create 
“stems,” seen through glass vases, of the 


« 


oversize bouquets on many of the tables, 


to be original,” says Bailey. “Sometimes 





have to think larger than life.” @ 


“You want people to be blown away by something in particu 
so that they will have a strong memory of the event” 
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SAG S. EIPS 
| IT’S ALWAYS BETTER TO USE 
SEASONAL FLOWERS: Cost-wise 


IF FOOD IS PART OF THE FUNC- 
TION, it’s important to choose 





IF YOU ARE ON A TIGHT BUD- 
| GET, foc 2 tables where 


88 House Beautiful 6/2005 







$2 
= 
a> 
z= 
& 
3 
ae 
19:3 
§ 
+ 


ant) SIRS Ener acer 






Sats int aeariaeirctlemeeeectee meena eniciees 








| 
iin 


IWP® Mahogany 252 A, Transom 603 Custom Clad-Wood 


Int. Santa Fe Wood Radius Patio Doors 
Geometric 


RELIABILITY for real life’ JELD WEN. 


WINDOWS & DOORS 





-WEN, inc. JELD-WEN, IWP and Reliability for real life are trademarks or registered trademarks of JELD-WEN, inc., Oregon USA 
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[LQUES 


Table for Tea 


Elegant forms, accessible prices, and versatility 


make antique American tea tables ideal for new collectors 


EVER SINCE the first tea leaves were 
imported to Europe from China more than 
400-years ago, few drinks have been as inti- 
mately linked with our social and domestic 





lives as tea. So much so, in fact, that the drink 
even inspired a distinctive furniture form— 
the tea table—that remains popular today. 
American tea tables were first made 
around 1700, and many have distinctive 
regional characteristics. New England tea 
tables are often rectangular with four legs 
and applied rims or moldings, while circular 
three-legged tea tables with carved piecrust 
tops were popular in Pennsylvania. New York 
cabinetmakers produced both rectangular 





and circular examples, often without mold- 
ings around the tops because wealthy New 
Yorkers served tea on silver trays. 

| Most antique American tea tables were 
crafted in the Queen Anne and Chippendale 
styles. Imported mahogany was a wood of 
choice for high-style Chippendale tea tables. 


w- 
Pd 


Queen Anne tea tables, crafted 
from mahogany as well as native 
woods like maple, cherry, and 
walnut, are characterized by graceful 
S-curves and slender cabriole legs. 

Although rare antique tea tables have 
fetched seven-figure prices at auction, 
many can be purchased for much less. In 
fact, some can be had for as little as $600. 

“If you're willing to compromise on con- 
dition, you're likely to find some incredible 
buys,” says Stephen Fletcher of Boston’s 
Skinner auction house. “You can pick 
up a good tea table with minimal 
carving and a major restoration like a 
replaced leg for a small fraction of the 
price of a top example. You don’t have to 
be a serious collector to own and enjoy 
an antique tea table.” > 
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This mid-18th-century Chippendale mahogany tea table 
from Philadelphia is distinguished by its claw and ball feet, 
among other characteristics. The scalloped top rests upon 

a support called a birdcage, which allows the table to be 

tilted in an upright position for display when not in use. 


WRITER: DANA MICUCCI 







































| My Story... We began dating, he gave me a watch, 
then earrings. He gave me the Stickley collector chest, 
then the Harvey Ellis bookcase. He then gave me a 
diamond, I said yes. 





Before he said it with diamonds, 
he said it with Stickley! 


“My Stickley” Submission # 105 
Brenda Reif 
Chicago, IL 





Stickle 
AY Life, Since 1900 
Stickley Drive, PO Box 480 
Manlius, New York 13104-0480 
315.682.5500 


www.stickley.com 


or a friend have a Stickley story, post it on mystickley.com. It could end up in one of our ads. If it does, you'll receive 
owards your next Stickley purchase. And while you’re there, take a few minutes to browse the whole Stickley line. It ranges 
lassic Mission to luxurious upholstery, and everything in between. Or order a Stickley catalog — there’s one to suit every style. 
















Right: A mid-18th-century Queen Anne-style 
tea table in maple wood from Massachusetts 
has a circular overhanging chamfered top. 
The shaped and valanced skirt joins cabriole 
legs with pad feet. At auction, such a table 
could fetch between $3,000 and $5,000. 


Left: Another example of a 
Queen Anne maple table has 
an oval overhanging top on 
four block-turned tapering 
splayed legs with pad feet 
joined by a valanced skirt. 
Value: $1,500-$2,500. 


Right: This refinished New England tea 
table is late-18th-century and has an 
oval overhanging top above a shaped 
apron. Its block-turned tapering legs 
have pad feet on platforms. This item 
could sell for $600-$800. 





Decorating 
with Tea Tables b 


These pieces can be adapted to a variety 


of uses, whether you're restoring a rustic 
farmhouse or furnishing a city apartment. 


“Tea tables look wonderful in both traditional 


Se ees 


and contemporary interiors because of 


the enduring simplicity of their designs 


and quality craftsmanship,” says dealer 





Arthur Liverant of Nathan Liverant and 
necticut. “Many of our 
e American tea tables 


with modern Tea tables can function 


O 


ed photographs 
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bles flanking a sofa, 





Left: A Massachusetts Queen Annt 
cherry wood table from 1740-60 
with a red-stained surface. It has 
an overhanging oval top witha 
chamfered edge and four block- 
turned tapering legs with pad feet 
joined by a valanced apron. Value: 
$8,000-$12,000. 












“With 
Benjamin Moore, 


its easy 
to find 
the 
perfect 
color.’ 
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; on wall left to right: Harvest Moon #2167-30, Moroccan Red #1309 
§ jars: Harvest Moon #2167-30, Moroccan Red #1309, Desert Tan # 2153-50 





jamin Moore’ Color Samples. 





sy to find your perfect color - before you paint - with 7A 

nin Moore® Color Samples. In 260 designer colors, 

0z. Sample jar covers a 2 foot by 2 foot wall area. | 

Selection Simplified.” | *Woore™ 
388-BM-COLOR or visit benjaminmoore.com 

amin Moore & Co. Benjamin Moore and the triangle “M" symbol are registered trademarks and Color = — | 
tee Ttconls-hosraninaieoocluelitathi cclorhenrappiied.in youre Only at your local Benjamin Moore® store. 
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First Love 


A peripatetic journalist finds his compass point 


in a funky house on Nantucket and settles in for the long 


I THE WOULD-BE-BUYER, turned right on Coffin Street 
and drove down the little driveway paved with crushed clam- 

ells. I took one glance at the strange, funky-looking house 
standing there, saw the dominating main room with its giant 
window—which gave the house a curious, somewhat imbal- 
anced look—and I fell in love. I was taken instantly with its 
eccentricity. The house did not front on any street, but was 
centered on a beautiful piece of property, almost an acre of 
land near the center of town, and was hidden away by lovely, 
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roughly edged landscaping, separating it from most ¢ 


neighbors. 


I have since come up with my own explanation for 
semi-romantic first impulse: you do not choose the hous 
want; rather, the house chooses you. So it was with my i 
I had looked at several other places—all of them surely b 
deals, some of them in much better shape, all of them ir 
ferent ways making more sense to a prospective buyer. ” 
were all not only more conventional, but more orderly as 





_contract, not a grand one to be sut 


WRITER: DAVID HALBERS 

















But I loved this one, and I never r 





considered any other place. This 
was different, and owning it ma 
sense at all. It would never, to m 
something so basic, be heatable, 
there would always be, though 
not know it at the time, some invi 
structural problem into which I w 
have to pour money. But to me it 
all the sense in the world. I mad 
offer on it that day. 

I had never owned property be 
nor was my family accustomed to 
ing houses. When I was a boy, we 
lived in our own house a short t 
right after my father came back f 
World War II, and we settled br 
in Westchester County, New York! 
father had, at the age of 50, bough 
first home, paying $19,000 for it. I 
a teenager then, and three years late 
died and the house was gone. 

I knew that I wanted to buy a he 
on Nantucket, the island I had falle 
love with the year before. I was yo 
then, only 35. I had just signed ab 





$40,500 after the agent’s commis} 
was removed—to write a book on! 
and why the United States went to) 
in Vietnam. The book became The: 
and The Brightest, which made wri 
future books that much easier. 


I knew almost nothing about id 
I was the most mobile of journalis 






















) days, a man without a geographic center, the product 
ingularly uprooted childhood (during World War II, we 
ved my father from one military base to another before 
s shipped overseas). I had lived, by the time I was 32, in 
| 21 different places (using six months as an acceptable 
of residence) all over the country and the world—among 
places in this country, New York twice, Connecticut, 
yachusetts, Texas (twice as a boy), Minnesota, South Car- 
, Tennessee (four apartments in Nashville), and Missis- 
_and then the Congo, Vietnam, Poland, and France. 


68 I had been brought to Nantucket by my friends Rus- 
nd Mimi Baker. I was drawn to the island from the start. 
ninded me of the best part of that disjointed childhood, 
in Winsted, in northwest Connecticut. Then, as now, I 
small-town New England, its texture, its seasons, and 
ues. Nantucket had, it seemed to me back then, more of 
ood things and fewer of the bad then any other place I 
isited. I liked the diversity of friendships I found there, 
cut across class lines. I liked a bar downtown called The 
n’s Locker, where hippies and 
could drink inexpensive beer. 
st the locals—during some of 
cultural conflicts that marked 
60s—had made fun of the hip- 
because of the length of their 
but soon the local hair began to 
longer than that of the hippies. I 
going to the high school football 
FS, and I liked the fact that when tensions over the war 
still great, no one hassled me about Vietnam. 
hat first summer I stayed on into the fall, completing a 
on Robert Kennedy. I knew when the summer was over 
wanted to buy a house there, in no small part because 
Jd put in a full day’s work and still go fishing with pals, 
ay tennis, or go to the beach, or just read. I did not yet 
an apartment in New York City, where I really lived, but 
-w I wanted a home on Nantucket. I wanted a point of 
wn on the compass. 
he deal was done in the fall of 1969. Almost as soon as 





»aperwork was completed there were severe hurricane 
‘ings issued for Nantucket and I wondered if this was 
that people like me were not supposed to own houses. I 
ered down that weekend, took all the requisite steps to 
ct the house from the storm, laid in extra canned food, 
che hurricane passed us by. 

ly wife, Jean, and I are still not entirely sure of the house’s 
ns. Is it an old house? Not really. Is it a new house? Well, 
eally either. It was not the most elegant of houses when 
ught it, and the look and finish was raw and primitive. 
ceiling was finished in a brown beaverboard. The kitchen 


| HAD NEVER OWNED 

PROPERTY BEGORE, 

NOR WAS MY FAMILY 
ACCUSTOMED TO 
OWNING HOUSES 


seemed to be an afterthought; we have improved it over the 
years and this year we are redoing it for what I suspect is 
the final time. The old Sears dishwasher which adorned the 
kitchen even before I arrived has finally departed, replaced by 
a modern Miele (which I think of as being like a submarine; 
run silent, run clean). The Sears machine was probably the 
last remnant of the old order. 

My friend Pebble Gifford served as the unofficial real 
estate agent, because her brother-in-law Jock, who was 
then the owner, wanted to sell. Even so, it was really Elmer 
Greene’s house, not Jock Gifford’s. Jock had lived there 
briefly, perhaps three years, but Elmer, I think, had lived 
there for some 30 years. For a long time when I arrived at the 
airport and tried to direct cab drivers to my home, I would 
describe it as the old Elmer Greene place. (I also left the 
nameplate, “GREENE,” on the front door, assuming all the 
while that if I ever sold the house only then would it finally 
be known around town as mine, as in “the old Halberstam 
place.” Elmer Greene, it should be noted, was a prominent 
portrait painter of the 1930s and ’40s, who painted among 
others, members of the Ford family, 
a Pope, and John Sloan Dickey, a for- 
mer president of Dartmouth. 

The big room was Elmer’s sum- 
mer studio. I once stumbled on his 
checkbook for 1946, and it was like a 
small treasure trove for a journalist- 
historian. There he was, in 1946 
America, paying $2.69 for his dry 
cleaning, $6.52 for all the liquor for a summer opening cock- 
tail party, and $2,500 for landscaping—I liked that—and 
getting $5,000 or $6,000 for a finished painting. 


Elmer Greene’s gift to me, what made this house special, 
was that immense, gloriously airy room. There’s a marvelous 
window looking out from it, with 140 normal-sized window 
panes. It’s not so much a room as a theater. The room in any 
real way is the house: it remains cool on the hottest August 
days, and it’s impossible to be formal in it—it’s hard to imag- 
ine anyone wearing shoes, let alone a tie in there. 

The house has been upgraded over the years. The first 
upgrade was a badly needed interior paint job. Those first 
painters were the Bakers’ son Alan (now a successful movie 
grip) and his friend Jim Tam. They had heard I wanted the 
inside done and came over and volunteered for the job, and 
I immediately awarded the contract to them. As they were 
leaving I asked (somewhat belatedly) how many other houses 
they had painted. “None,” said Alan, with the loveliest smile 
on his face. “You'll be our first job.” Over the years there 
has been a systematic gentrification of the house: one year 


the clamshell driveway disappeared, (continued on page 181) 
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BARBARA BARRY 


DANIEL LIBESKIND 
DAVID LINLEY | 
NANCY GOSLEE POWER © 
KARIM RASHID. 


GORDON SEGAL 


~ PORTRAITS BY TIMOTHY GREENFIELD-SANDERS 
PRODUCED BY DAVID M. MURPHY 


PU STor IN Sm coB Teer tox ae Mc tK mm Loree mer Nao Bor CSO COM NCS lB only KO\( em BCC e TRC Tce ony ete MOs 
House Beautiful’s six Giants of Design for 2005. Together they have notably Fvitttentece haste way we live: 
from the tables we dine on to the buildings we work in; from the serene sense of ee of a great landscape to 
Botella RR e Tot SSCA M STR TSCO BCE TTT Coc Rt nd sts Meee beauty of things we often 


take for granted, yet would not want to live without. We honor their extraordinary achievements. 





r is the proud sponsor of the Giants of Design awards event on May oe 2005, in New York City | 
i ety ) ee a-) 
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BARBAR 


INTERIOR DESI 








RENAISSANCE WOMAN 






WHEN BARBARA BARRY left her southern California childhood home for college, her mother gave her a prescient pit 
of advice: “You're an extraordinary young woman. Don’t expect an ordinary life.” Barry’s mother was right. Essentially s¢ 
taught—she began working from her dining room table after moving to Los Angeles in 1985—Barry is one of the count# 
foremost designers today, renowned for her sophisticated, chic brand of glamour that blends the allure of forties Hollywo 
with sleek modern interiors and sculptural, graceful furniture. 


Barry’s design principles emerged early: clarity of form, balance and proportion, naturalism, and elegance scrupulow 


applied to every project, however large or small. “From the beginning, Barbara has had a remarkably singular vision and sh 
hardly deviated from 's Joyce MacRae, a Los Angeles—based antiques dealer. 

Raised in modest surroundings among a family of artists, Barry remembers always finding beauty in humble things. ‘I 
still inspired by what e freely,” says the designer, who grew up at the sea. “Grains of sand on the beach, the Califor 
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: 
| hiking in canyons, or camping in 
mite.” In the eighth grade, Barry 

xamed “Best Dressed” after turn- 
bric inside out for a look that was 
jal and fun. “It was an early lesson 
style has nothing to do with money 
verything to do with how you use 
_you have,” she says. 

s Barry’s interior design business 





| Whether designing interiors or 
‘furnishings, Barbara Barry’s work is 
racterized by a clean, balanced, and 
erene approach. Her latest furniture 
and accessories collection, Barbara 
irry Realized by Henredon, evokes a 
yone Hollywood glamour. Clockwise 
from above: Barry’s crisply tailored 
teriors for the Banquette restaurant 
in London were completed in 2004; 
celet chair; Quarter sofa and Poodle 
sional table; and Facet dining table. 


nded from her home office, so did 
nteraction with architects such as 
Fisher and Arthur Erickson—fuel- 
3arry’s passion for helping to design 
e as well as fill it. “Barbara’s work 
e product of unstinting attention to 
quality of light, to proportion and 
vateriality. From the rigor of the 
-oach follows a sense of comfort 
graceful ease,” says Barry’s friend, 
ish architect John Pawson, whose 
orated minimalism has influenced 
‘y’s own pared-down aesthetic. 

\fter custom-designing furniture for 
own projects for a number of years, 






Barry moved into the 
industry on a larger scale 
when Hickory Business Furniture 
asked her to design a line in 1994. 
Despite the scale of the task, she 
continued to work directly with arti- 
sans (retaining her local upholsterer) to 
rework old pieces and craft new designs. 
“T love the process of bringing to life 
what is in your mind’s eye,” she says. 

Partnerships expanded to Baker (for 
whom she designed a line of furniture 
and fabrics), Boyd Lighting, Ann Sacks, 
Kravet, and Baccarat glassware, among 
others. Observes Los Angeles designer 
Suzanne Rheinstein: “Barbara’s designs 
are always elegant, from her signature 
ovals on a crystal glass to the simplest 
crisp cotton sheets. I admire the way she 
has focused on getting her message of 
simplicity out to the public.” 

Barry also creates serenely beauti- 
ful interiors for her clients (who include 
power brokers, rock stars, and fami- 
lies), using her signature gradations of 
greens and taupes. “Green is my neu- 
tral,” she says. “I even dream in green.” 
As a complement to her interiors work, 
she devised a bespoke homemaking ser- 
vice, sourcing the finest accessories so 
that her clients could enjoy an entire 
lifestyle, from Italian linens to Austrian 
porcelain. “Living well should not be 
saved for special occasions,” says Barry, 
who exemplifies the principle by start- 
ing each day with a custom-blend cup 
of tea served in bone china. “Life is 
about small moments.” The service 
has since developed into a new entity, 
Barbara Barry Realized by Henredon, 
a full expression of Barry’s vision that 
includes furniture, lighting, rugs, fab- 
rics and home decor accessories. 





At Barbara Barry Incorporated 
in Los Angeles, the designer over- 
sees a harmonious group of ten who 
help her design projects that span 
the globe. She recently designed 
chef Gordon Ramsay’s Boxwood 
Cafe at the Berkeley Hotel in Lon- 
don, and reinvented the sleepy interiors 
of the Savoy Hotel’s two landmark res- 
taurants. Her latest project is Michael 
Mina’s new restaurant in the Westin 
St. Francis Hotel in San Francisco, 
and, in the fall, the Barbara Barry Bed 
and Bath collection will be launched at 
Bloomingdale’s. 


Barry’s enthusiasm for her work and 
life is palpable. “I want to do every- 
thing!” she declares. To this end, she’s 
almost never without her sketch pad, in 
which she notes her fantasies for future 
projects. These include a luggage col- 
lection (no black interiors and plenty of 
space for shoes and cosmetics), a line 
of paints, a Viennese teahouse, and a 
chocolate shop. “Perhaps Til write a 
book that will inspire people to live 
well,” she muses. “I want to awaken 
the senses and bring beauty into peo- 
ple’s lives.” @ 
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ALL EYES WERE on Daniel Libeskind as he stepped forward to speak, the first of the seven finalists to present his mastel 
for what should be built in the gaping hole across the street where the World Trade Center once stood. As television camera 
ried the press conference live around the world, he did not simply explain his scheme—a crystalline ensemble of towers spi 
up to a climactic spire 1,776 feet high. He told stories. He spoke of walking down into the vast pit, seven stories deep, and tou 
the rough slurry wall that held back the Hudson River and had withstood the attack. There, standing on bedrock, he listen 


one still vibrating with a sense of loss. He told how he had inscribed into his site plan the paths taken by firemen and poli¢ 
ful day, marking their efforts in memory. He spoke of his own arrival in New York, sailing into the harbor as a 13 

| gazing up at the Statue of Liberty. “I have never forgotten that sight or what it stands for.” 
ans, and representatives of the bereaved families rose to their feet in sustained applause. It was as ifh 


rrents in the room and embodied them in his proposal, creating a poetic construct capable of addré 


ec \ll the other architects described their schemes in highly rational terms. It was Libeskint 
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THIS YEAR MARKS OUR SIXTH ANNIVERSARY of recognizing design leaders and celebrating the different ways 
these extraordinarily talented individuals influence our lives by making our surroundings more beautiful. We call 
these style-setters Giants of Design. And with this issue, we’re pleased to have the honor of introducing them to you. 


For six years in a row, House Beautiful has jumped at the chance to honor Design Giants. Some are household 
names; others are unsung heroes, the masterminds pulling the strings at some of the world’s most influential 
corporations. But all share an uncompromising vision of a world where style and substance combine to 
improve quality of life. 


Simply put, good design enhances everyday life; great design exalts it, making the world a measurably lovelier 
place. Great design takes a wide range of forms, from a streamlined metal chair to an elaborately carved 
and joined one made of rare wood, from a minimalist interior to one that is unabashedly ornate. 


This year’s honorees are more than individual achievers, however; they stand for the global design community as 
a whole. We’d like to take this opportunity to thank all the talented members of the design and advertising 
communities, whose support and collaboration enable House Beautiful and the New York School of Interior Design 
to spotlight great design and its practitioners year after year. 


Those who create great design—the Design Giants—embody their discipline’s magical ability to make life easier, 
better, and more enjoyable. The 2005 Giants of Design you'll get to know in this issue answer that description, 

each in his or her own unique way. Yet no matter how different their viewpoints may be, what these six innovators 
have in common is a commitment to pushing the design envelope. They are driven by a passion for great design. 


So is the Chrysler brand. Six is a magic number for Chrysler, presenting sponsor of Giants of Design. 
Walter P Chrysler captivated the automotive world with his innovative Six, the first vehicle to bear his name. 
Like the six Giants of Design we honor in this issue, Chrysler represents all that is great about design and 
those who devote themselves to its practice and preservation. 
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Create your perfect match with 


GER ga wy™ pe i nal GEE a ™ 


Couristan AIGA 
Only Couristan matches your style, and only Couristan’s area 
rugs offer the quaiity and selection you deserve. Crafted from 
the finest wool available, Couristan’s countless power-loomed 
and handmade collections come in unlimited sizes, hard-to- 
find shapes and endless runners, so you'll always find the 
perfect match. The style is you—the rug is Couristan. 


There are area rugs ...AND THEN THERE’S COURISTAN* 


The Pokhara Collection, 9365/1050 Eden/Golden Curry 100% Semi-Worsted New Zealand Wool 








©2004 Couristan, Inc. 


f: FOX FLOORS, STATEN ISLAND 718.494.4300 | G. FRIED CARPET & DESIGN CENTER, WESTBURY 516.333.3900 HAUPPAUGE 631.231.0909 | 





| 
| PERFORMER'S FLOORING & DESIGN GALLERY, BLOOMINGDALE 630.307.RUGS | MICHIGAN: HAGOPIAN WORLD OF RUGS, NOVI 248.449.7847 


M 248.646.7847 





ENDS, RYE 914.967.5188 | MARYLAND: KARPET KING, ROCKVILLE 301.770.4110 | GEORGIA: MYERS CARPET CO. INC., ATLANTA 404.352.8141 
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"INNOVATION AND. PASSION ARE WHAT DRIVE 
THE WORLD'S GREAT DESIGN LEADERS.. 


THEY’RE ALSO THE TWIN ENGINES THAT DRIVE CHRYSLER TO SET NEW STANDARDS OF QUALITY WITH EVERY 
VEHICLE IT CREATES. IN MOTION AND AT REST, CHRYSLER VEHICLES MOVE PEOPLE. BECAUSE AT CHRYSLER, 
INSPIRATION IS MORE THAN AN OPTION; IT COMES STANDARD IN EVERYTHING CHRYSLER PRODUCES. 


Chrysler can look back on a long, rich history of creating vehicles that are beautiful inside and out, consistently 
combining design and desire for an unbeatable driving experience. As that illustrious history proves, Chrysler has always 
defied the constraints of conventional wisdom, challenging itself to devise ever newer and better design concepts. 


Take a look at the six 2005 Giants of Design in this issue and you'll notice that great 
design comes in a great variety of shapes. Chrysler celebrates that variety with an 
equally diverse, equally elite group of premier automobiles: Design Giants on 
Wheels. One of these six is certain to captivate the serious design connoisseur. 


The Chrysler 300 marries ostentatious styling with exhilarating performance. The result 
is a bold combination of luxurious indulgence and invigorating power and design. It 
is no wonder this vehicle is considered one of the most desired sedans on the road today. 


The Town & Country continues to evolve the category it created more than 20 years ago. 
Innovative features like Stow ‘n Go™. seating and storage provide even greater flexibility, 
while its overall design adds an air of elegance to families on the go. 


Crossfire boasts evocative styling that ingeniously blends modern and Art Deco elements 
with unique contour lines. The result? A car that is an American landmark with 
European precision on wheels—one that makes an unforgettable style statement 
wherever it goes. Ms 


Pacifica, meanwhile, refines the SUV with an accent on safety. Dubbed “the Handsome 
Protector” while in development, it has now been rated safer than any other SUV.* 
Offering up a bevy of available safety features, the Pacifica is the Safety Utility Vehicle. 


The PT Cruiser Convertible possesses all the iconic, retro-inspired design of the 
original PT, with the incomparable freedom of a drop top. It’s an open air experience 
that really brings out the “fun” in function. PT Cruiser Convertible is every bit as 
expressive, versatile, and dynamic as its driver. 


Finally, a brilliant example of the 
limitless future toward which 
Chrysler design is driven, the 
Me Firepower Concept Vehicle 
 pacitica. embodies the bold, forward- 
2 ‘thinking direction Chrysler has 
always taken throughout its rich 
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FIREPOWER CONCEPT VEHICLE 











E MOST AWARD-WINNING LINE OF CHRYSLER VEHICLES EVER. 








pat design is not the result of focus groups. Rather, it comes from the desire to create something 
has never been seen before. To forgo the popular solution for that which is truly inspiring. And 


e different with the goal of being better. At Chrysler, it's how we design every one of our vehicles, 


it seems to be paying off. To find out more, visit CHRYSLER.COM or call 1.800.CHRYSLER. 
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CA “7-year or 70,000-mile Powertrain Limited Warranty on 2005 new Chrysler vehicles. See dealer for a copy of this limited warranty. Transferable to second 


“owner with fee. A deductible applies. Excludes SRT models. For more information about Chrysler Financial, ask your local dealer. 
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People are no longer judged by the quantity of their possessions, but by Teli quality. During 
_recent years there has been such an astonishing. revival of the national taste that our appreciation 
of beauty has become an accepted index to our culture. 


People in all walks of life are demanding that their home surroundings be beautified. A great 
call has come for specialists in decoration, who have studied the best work of the past, who 
have investigated its principles, and whose knowledge is such that they can express beauty and 
character at the minimum of cost. Harmony of colors, simple forms agreeably assembled, have 
a far stronger message than a mere show of extravagance, but the technique of expression must 
be. analyzed and studied. The potential decorator must develop quick and sure judgment on 
matters pertaining to aesthetic relationships and the possibilities of materials. 


Proper training is a necessity: The principles of harmony in color, form and character are too 
complex for the untrained mind to solve. Persons endowed with natural taste alone lack the 
knowledge necessary for the satisfactory solution of decorative problems unless they have 
been properly trained. 


When a person without training creates a good interior as a whole, it is as much of a marvel as 
though an amateur in music should compose an opera. ¢ 


~. 





THIS MIGHT HAVE BEEN WRITTEN TODAY BUT, IN FACT, WAS WRITTEN IN 1921 
and was part of the catalogue of the New York School of Decoration which 
had been founded afew years earlier by Columbia University and Ecole des 
Beaux Arts trained architect Sherrill Whiton. During a slump in the building industry 
in 1915, Whiton conceived the idea for a home study course in the decorative arts. 
Within a short period of time, this program gave birth to what would become 
the New York School of Interior Design. a 


Since its founding in 1916, NYSID has been a 
vital part of New York City’s educational and 
cultural life and has matured in tandem with the 
profession of interior design. The School began its 
life at the same time that the earliest practitioners 
of interior decoration came on the scene. Edith 
Wharton, Elsie de Wolfe, Dorothy Draper, and 


_of these pioneers. 


land 2 Main entrance to 170 East 70 Cee PA Gne cane 
3. The lobby and entrance to the auditorium. Photo by Christopher Litle. 


4 The lighting lab enables students to explore lighting options 
PTs variety of surfaces and light sources. Photo by Durston Saylor. 
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What is constant is that interior design and decoration has always been considered a profession although 
it did not receive governmental recognition in New York State until 1990. Throughout the years NYSID’s 
curriculum has evolved to meet the-changing developments i ty the industry so that iD graduates are educated 
and trained to meet the rigors of the profession. 


As New York’s only college devoted exclusively to the study of interior design, it is a place where new design 
ideas are born and where the history of architecture and decorative arts give students a solid foundation for 
this dynamic profession. The MFA, BFA, and AAS degree programs, the non-degree course offerings, exhibitions 
and public programs, combined with superb facilities in a great location, a distinguished faculty, and a 
challenging and comprehensive curriculum that gives equal emphasis to residential and commercial design, 
make NYSID a giant of design and the premier place to study interior design. 


Among the graduates of New York School of Interior Design are some of the most celebrated design professionals in - 
the world. Highly successful alumni include Mariette Himes Gomez, Anne Eisenhower, Mica Ertegun, Susan 
Nagle Bentel, Barbara Ostrom, Sylvia Owen, Alexandra Stoddard, as well as Allan France, Kimberly Latham, 
Pia Ledy, Ted C.C. Odom, Charles Pavarini Ill, David Scott, Rick Shaver, and the late Ruben de Saavedra, 
Robert Metzger, and Michael de Santis. Internationally, NYSID alumni are pursuing careers in Brazil, 
Indonesia, Japan, China, Singapore, the Philippines, Taiwan, Korea, India, Egypt, Italy, Peru and Canada. 


Today, NYSID continues to educate highly qualified individuals whose sa hold great promise in the Lit) 
of interior design. 


The New York School of Interior Design is particularly pleased to participate in 
and benefit from the Giants of Design Awards Gala since a number of those 
who have been honored have an affiliation with the college. They include 
Advisory Board members Adrianna Scalamandré Bitter, Mario Buatta, Murray 
Bartlett Douglas, Michael Graves, and Albert Hadley, alumna Mariette 
Himes Gomez, and Board of Trustee member Louis Oliver Gropp, the 
distinguished design journalist and former editor in chief of House Beautiful. 
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141 Color for Interiors* 
Studio credits 2 * No prerequisites 


In this studio course, compilation of the Munsell Color Charts is the basis for 
a series of projects leading to the development of complete color schemes. 
Psychological and practical influences affecting the choice of color are 
studied and colors for walls, floor coverings, window treatments, upholstery, 
accessories and accent areas selected and applied to a variety of room settings. 








INTERIORDESIGN 


uccess as an interior designer increasingly 
Sie on rigorous academic training. 
Now you can become a design professional 
— or complete your design education — by 
earning a NYSID degree as either a full- or 
part-time student. 


With our new Intensive Weekend Option, 
you can take Saturday and Sunday courses 
on seven alternate weekends. By combining 
A and B weekend series plus evening classes, 
you'll be able to make progress towards a 
degree while working full-time. 


NYSID graduates pursue careers in all aspects 
of interior design: residential work; contract 
design for hotels, restaurants, offices, health- 
related facilities, and retail stores; the furniture 
and fabric industries; and design journalism. 


Emphasizing the practical as well as the 
aesthetic aspects of the profession, a NYSID 
course of study prepares you to succeed. 


New York School of Interior Design 
170 East 70th Street * New York, NY 10021 


* To learn more about our other 75 courses and workshops, MFA, BFA and AAS programs, and our 
Design Bockshop, visit us at www.nysid.edu or call us at (212) 472-1500, ext. 205 fora catalog. 








More than a monument to a great humanitarian, “ae 
the Martin Luther King, Jr. National Memorial in fer 


Washington, D.C., will be a place for visitors from all over the world to be empowered 
through the recognition of this great leader, who risked persecution, violence and death 


to advance freedom and equality for all. 


Dr. King’s memorial will be our promise to the future — that our people, our institutions and 
our government will remain dedicated to America’s dream. Please join us today in keeping 


this dream alive. 


General Motors 

Tommy Hilfiger Corporate Foundation 
The Ford Motor Company Fund 
Toyota 

Procter & Gamble 

Fannie Mae Foundation 

AFLAC 


The J. Willard and Alice S. Marriott Foundation 
The Ann and Joel Horowitz Family Foundation 


Federated Department Stores 
BellSouth 

Bank of America Charitable Foundation 
Delta Airlines Foundation 


on, DC Martin Luther King, Jr National Memorial Project 







as charitable contributions for federal income tax purposes 





zation, gifts to which are deductible 


Donate today 


To make your donation in the building 


of this American dream, please call 


or to contribute online visit 


Washington, DC Martin Luther King, Jr. 
National Memorial Project Foundation, Inc 
Department 211 

Washington, D.C, 20055 
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as able to articulate feelings. 


1 in 1946 in Lodz, Poland, Libe- 


skind was a musical prodigy, which may ’ 


explain why he is not afraid of emotion. As 


Jews in post-war Poland, his parents (who 


barely survived Soviet gulags and lost 85 
relatives to the Holocaust) were fearful of 
attracting unwelcome attention by cart- 
ing in a piano or letting their son carry a 
violin. But they did buy him an accordion 
(which traveled in an anonymous suitcase). 
“I must have been extremely entertain- 
ing—a very short person struggling with 
this huge instrument,” recalls Libeskind. 
“All you could see were my feet and my 
eyes.” When the family emigrated to Israel, 
Libeskind (alongside Itzhak Perlman) won 
a prestigious competition judged by Isaac 
Stern, playing Bach and Mozart he had 
transcribed for the accordion. 

In America, he pursued his passion for 
drawing, studying architecture at the pres- 
tigious Cooper Union as the Twin Towers 
rose in the skyline just to the south. His 
drawings in school and afterwards were 
legendary, as he explored forms of irratio- 
nality in space, creating impossible laby- 
rinths in the tradition of M.C. Escher. As 
head of the architecture department at the 
Cranbrook Academy of Art in Michigan 
and later at his own school, operating out 
of his apartment in Milan, this spellbind- 
ing teacher inspired a generation of stu- 
dents as he tried to make the intangible 
tangible. In 1989, when he won the com- 
petition for the Jewish Museum in Ber- 
lin, he had a reputation as a visionary but 
no built work. It was Nina, his wife, who 
recognized that if he wanted to get this 
building built, they would have to move 
with their three children to Berlin. At that 
point, she joined his practice as manag- 
ing partner. 

Together, they devoted the next 12 
years to the project, refusing to give up 
as they shepherded it through seven gov 
‘name changes, five ministers 
id four directors. When the 


) ned ItS doors, 


rnments, s! 


ce of medita 
ross its site 


the build 


ing was the antithesis of Modernism’s 
neutral white box. Libeskind organized 
the zigzag structure around an inaccessi- 
ble void- 
that evoked the Holocaust through emp- 


the embodiment of absence— 


tiness and shadow. One pathway through 
the museum ends in an acutely angled 


dead-end space 27 meters high, built of 


“At first I was tempted to build one pitch- 
black, unsparing room,” says Libeskind. 
But then he stumbled across the story 
of a woman who had managed to catch 
a glimpse of sky from the boxcar trans- 
porting her to a concentration camp. Just 
at that moment, a white line appeared out 
of the blue (jets were still rare) and she 
took it as a sign that she would survive. 
Libeskind decided to make an invisible 
incision in the ceiling of that room to let 
“Light is divine,” he says. “If there is no 


light, there is no hope.” 





In his autobiography, Breaking Groun 


recently published by Riverhead Books, 


stone, steel. concrete. wood olass And thy 
challenge before me is to design expres 


—with these mute substances.” The 


stories 
museum was still empty of exhibits when 


a million people from visiting. The build- 


Ing ilone was incredibly moving 


More commissions came at an acceler- 
iting pace. At the Imperial War Museum 


North in Manchester, England, the curved 





“spirit emerges intact. Whether history 


4 




















Clockwise, from top left: Disorienting 
crossroads in the Jewish Museum Bé 
World Trade Center master plan. De 
Art Museum addition, inspired by the 
geology of the Rockies. The shardlike 
shapes of the Imperial War Museum 


and fissured shapes of the vaulting s 
ture suggest a globe shattered by con 
Currently, Libeskind’s office is supery 
some 35 projects, including condomit 
towers, museums, university build! 
and shopping centers from Hong 
to Switzerland. 

After winning the Ground Zero¢ 
petition, Libeskind and his family 
cated to New York to steer yet ana 
project through the arduous deve 


ment process and try to ensure thé 


if not confident. “You cannot be an ai 
tect and a pessimist,” he says. “The 
act of making something is a positive 
and a building is meant to last. You! 
to believe that human beings are up) 


snics North America Corporation. 


Maybe you’re not getting older. 
Maybe you need new lighting. 


Philips Natural Light globes. The wrong lighting can make 
one appear older. The right lighting can make skin tones and color look 
natural and healthy. Philips lightbulbs can help you to see things as they 
1ould be — like the Natural Light globes used here. Their light ts vibrant 

and natural. It's not your age; maybe you need new lighting. 


See what's possible with Philips Lighting. 
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DAVID LINLEY 


FURNITURE DESIGN 


ROYAL PERFPEGTICNE | 





QUALITY. It is David Linley’s obsession, whether it applies to the vintage champagne he serves at parties at his elegant Lt 
showroom or the custom-made furniture that is the bread and butter of his thriving‘international business. 
“I won't let anything out of here unless it’s absolutely perfect,” says Linley, a handsome man with a deep, easy laugh. 
Perhaps it was his upbringing in the glittery surroundings of Kensington Palace that gave this nephew of Queen Eliz 


his taste for beautiful design and execution. But, paradoxically, Linley has made his impact not by perpetuating the tradi 


urniture and decorative style favored by monarchs for generations, but by blazing a completely distinctive trail. 


He has taken British furniture—with its storied craftsmanship and stubborn adherence to centuries-old design dogma} 

ly timeless era. The lines are clean and some of the fabrics quite modern, but the workmanship and materi 

sup '» Old World—even when they are stunningly original, like the museum-quality desks that are deed} 
with det mous buildings. “Furniture has to have wit,” says Linley. “It’s meant to entertain. } 
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niques and the know-how of these & 
tsmen and translating them into & 






21st century,” says New York inte- 
decorator Charlotte Moss. “He’s an 


-century modernist.” 
With his royal back- 

ind—he is the son of 
late Princess Marga- 

nd Lord Snowdon— 

ey could have devoted 

ife to pursuing bohe- 

1 grandeur and chari- 

= works, but he had a 

1ing passion to prove 

‘ould make it on his 

.. His father is known 

narily as a photogra- 

r, but he also con- 

ed and helped build 

remarkable aviary at 

London Zoo. Watching his father 
coct that project sparked something 
> inside Linley when he was quite 
ag—he wanted to build things. 

At school we had these science 





ses that were exactly how science 
ses should be,” Linley says. “There 
e Bunsen burners all going, we 
ied how to make a controlled explo- 
, how to make steam for a locomo- 
We made engines, we made air- 
t, | made a hot air balloon —which 
sht on fire. And when I got home my 
er was making the aviary with three 
itects.” 
ne of his first inventions was an 
-ession of both practicality and style. 
1 family vacation, he noticed that the 
he was with seemed uncomfortable 
yathing and trying to read at the same 
+. He came up with a plastic book 
er they could put the book on and 
effortlessly while still getting tan. 
And if you had a wet swimming cos- 
e you could read without getting the 
x wet,” he adds with pride. 
‘his childhood fancy provided the 
ction Linley was seeking. He honed 
voodworking and design skills in a 
traditional school far from the 





upperclass proving grounds of Eton and 


other such academies. In 1982, at age 
20, he joined a furniture-making coop- 
erative with a friend. It was then that 
he learned about the challenges of run- 
ning a business. An initial lesson came 
after selling his first piece of furniture. 
He celebrated by spending the antici- 
pated profits on a motorbike he coveted, 
but the client never paid for the piece, 
despite repeated entreaties. 

“Tt was one of those real lessons,” says 
Linley. “Don’t count your chickens until 
they’re in the bank.” 

In 1985 he opened David Linley Fur- 
niture in a small showroom at the non- 
trendy end of the trendy King’s Road. 


Today, with its name changed simply to 


Clockwise from top: The Linley 
headquarters on Pimlico Road in 
London. One of Linley’s signature desks 
equipped with scale models of buildings 
features La Dogana in Venice. A piece 
from the Helix collection exhibits the 
confluence of old and new: traditional 
workmanship matched with a DNA- 
inspired inlay motif. The Drum table is 
part of the Linley Classics collection. 


Linley, it is flourishing on nearby Pim- 
lico Road. Some 40 people work there, 
and a studio for six full-time designers 
was recently refurbished. Addition- 
ally, Linley’s commitment to quality 
has provided jobs for about 200 skilled 
craftsmen who produce the company’s 
products at various small workshops 
throughout England, and he continues 
to develop programs to attract young 
people to the trade. 

Some impulse shoppers walk in and 
buy wonderfully made small items like 
jewelry boxes or letter openers, but the 
heart of the business is the custom-made 
furniture for which Linley is known. 

“Twenty years ago, the concept 
of commissioning furniture was an 
unusual one,” Linley says. “Today we 
see big art collectors buying an 18th- 
century piece by David Roentgen and 
a piece by David Linley. There has been 
a seismic shift in peoples’ acceptance of 


what we do.” @ 
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NANCY 
GOSLEE POWER 


GARDEN DESIGN 


LANDSCAPE ARTIST 


IN THE CROWDED WORLD OF LOS ANGELES GARDEN DESIGN, Nancy Goslee Power is unique. She has 2 
clientele who can afford her classically inspired landscapes, yet her visibility and influénce extend far beyond the city’s mom 
classes. Hands-on gardeners are drawn to her lectures, looking for detailed advice on digging in the dirt. Yet, thousandsi 
enjoy her renowned public projects: gardens at Pasadena’s Norton Simon Museum, a master plan for the Los Angeles Af 

tum, street plantings for the city’s downtown, and play zones for the Pasadena children’s museum, Kidspace. 


Power has had an enormous impact on the way private and public gardens are designed—an influence on Los Angeles 





other cities that is not unlike that shared by her contemporaries in architecture, including her friend and collaboratof 
vned Frank Gehry. 

slee Power garden is a step-by-step seduction, from a tempting path to the sound of spilling water to the 

bind a hedge. At the garden she designed outside Pasadena’s Norton Simon Museum of Art, visitors 








AVISION WE SEEK 10 SHARE AND BRING TO LIFE, CREATING A-HOME 
that teflects your individual tastes and passions. At Walker Zanger we have. spent the past 5O 


years pursuing our passion for beauty and elegant design expressed through handcrafted ceramic, 
stone and glass file. Our goal has always femained constant — offering you a dazzling array 
of products, thoughtfully designed to stand the test of time. 


AIC TILE + STONE TILE & SLABS » MOSAICS -: TERRA COTTA + GLASS TILE | 7.611.0199 WWW.WA ZANGER.COM 
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must slow down to side-step trees planted 
on the entrance walk before starting a 
stroll around a pool. “My own path,” says 
Power, “has been a zig-zag.” 

A largely self-made design star who 
skipped college in the 1960s to study art 
and history in Florence, Power is entirely 
approachable. With an open face and 
infectious smile, she has a confessional 
conversational style and offers her opin- 
ions freely. (“Every garden needs a foun- 
tain.” “Perfection is a dirty word!”) But 
she’s a listener too. And despite the gravi- 
tas of her 63 years, she clearly remembers 
being a child. “In my gardens you have to 
go exploring to find surprises,” she says. 
“You don’t see everything all at once.” 

Born in Georgetown, Delaware, 
Power grew up in a culture of design. 
She and her mother, who studied fash- 
ion, spent hours poring over magazines, 
discussing fabrics and furnishings, hon- 
ing Power’s instincts for gracious living. 
“Tt’s about what feels right,” she explains, 
“not protocol or rules.” 

After her studies in Florence, Power 
took an interior design job in New York, 
later opening her own firm. Subsequently, 
after moving to California, she was House 
Beautiful’s West Coast editor, scouting 
houses and gardens and producing sto- 
ries. In Los Angeles, she was surprised 
by ho-hum landscapes and by plants not 
especially suited to the climate. 

Inspired by hikes in nearby mountains, 
where she studied local flora, and by the 
late horticulturist Phil Chandler, Power 
began designing gardens with plants 
that didn’t need coddling—native Cali- 
fornia lilacs, succulent agaves, Mediterra- 
nean lavenders. One of her first ventures 
was her own Santa Monica plot, where 
she swapped the front-lawn for a walled 
courtyard planted with herbs and embel- 
lished with a giant fireplace. Her years in 
Italy had convinced her that life alfresco 
requires shelter and enclosure, and bred 
a love of classical design with strong 
axial lines. Early on, she developed the 
approach to landscape she follows still. 
how the land 


“T start with the house and 


relates to it,” s 1en I go inside 
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Clockwise from top left: Purple-leaved 


plants—cannas, aeon/um Zwartkop, 


Geranium sideriodes—at the base of 

2 king palm. The swimming pool ina 

Bel Air garden “sounds pleasing and 
introduces light,” says Power. A center 
stair, cloaked in creeping thyme, leads 
from a Mediterranean-inspired California 
garden up up to an olive orchard. The 
Norton Simon Museum garden. An axial 
plan draws the eye up to vine-covered 


hills in the Bel Air garden. 


to see the views, and finally, I ask, what 
will lure me out again?” 

From small residential lots, Power 
moved on to large estates and, eventu- 
ally, to public projects. Her loftlike Santa 
Monica office is staffed with architects, 


landscape architects, and plant experts— ~ 


all devotees of her color-rich, less-is-more 
aesthetic. “A few varieties—well-chosen 
and planted in masses—have a greater 
impact than one of this and one of that,” 
she says, though she struggles to control 
her own plant-collector’s impulse. Her 
travels to Brazil, Bali, and Japan have only 
fed this lust, even as they spark ideas for 










current projects: a nine-acre Santé 
bara estate, a garden for Gehry’s ¥ 
home, and a food farm she is desig 
pro bono, for an inner-city school. 

That school garden is upperm 
her mind today. To support the 
Power has been painting watercol 
vegetables, which will be "cot 
and sold as signed and num 
prints. “I want to raise people’s 4 
ness about gardening!” she cries. 7 
got to change the world, one veg 
at atime!” @ 
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Furnishings 


Through 


Design 


Professionals 











Baker Knapp & Tubbs is one of the oldest and largest multi-line 
to-the-trade showrooms in the United States featuring outstand- 
ing representations of traditional, contemporary and casual 


furniture and decorative accessories. 


Kihor 


KNAPP & TUBBS 


NYDC 200 LEXINGTON AVENUE, SUITE 300 
(212)779-8810 FAx (212)689-2827 
www.bakerfurniture.com/garcia 


ALFONSO Marina 


“Selection! Variety! Quality! The sheer 
volume of fabulous products | find at the 
NYDC is marvelous. My clients love it 













Dennis Miller Associates showcases the finest conten 
furniture, lighting and carpets. Shown here is the h 
Lighting Studio's Glimmer Chandelier, designed 
studio. Spare, elemental designs bring forward a d 
generosity of illumination, resulting in lights of ex 
beauty and utility. Dennis Miller also carries pieces by 
leading designers including Vladimir Kagan, Clodag 
Wegner, Powell & Bonnell, Antoine Proulx, Patric k 
Laura Kirar, Altura and others. 


NYDC 200 LEXINGTON AVENUE, SUITE 15% 
(212) 684-0070 Fax (212) 684-0776 
WWW.DENNISMILLER.COM 


— Jamie Drake ASID 





Arts Sans pre. SCrUING th e art a woodworking 


‘HE NEW CENT 


CENTER 200 LEXINGTON AVENUE, 


New York, NY, 10016 (212)679-9500 www.NnyDc.com 





NICOLETTI ITALIA OWNS, J SOOM ON ING. 






For over 70 years, Louis J. Solomon has been an important source 
of fine reproduction furniture to the trade. Over the years, the 
Nicoletti Ttalia... scope and depth of our product line has grown tremendously. 





pee Today we provide a vast collection of over 600 quality furnishings. 
Banton Each piece we produce is unique and is infused with an evocative 
. er eee antique presence, as well as the client’s own personal taste. 
| Timeless Style & Quality Design Since 1930 
_NYDC 200 LEXINGTON AVENUE, SUITE 711 NYDC 200 LEXINGTON AVENUE, SUITE 911 
(212) 889-7474 Fax (212) 689-6463 (212)545-9200 Fax (212)545-9438 
WWW.NICOLETTIITALIA.COM 
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“200 Lex has become a huge force in 
the decorating world... | can view my 


father's furniture there —and that line is 
my favorite.” — Alexa Hampton 





ODEGARD 





FAS 


THE New York Design CENTER 200 LEXINGTON AvENUE, New York, NY, 10016 (212)679-9500 www.Nypc.com 


AQUA CREATIONS 





Aqua Creations presents a collection of lighting and furniture, cus- 
tom design and interior design projects. The acclaimed Israeli 
designer Ayala Serfaty’s philosophy is to bring new sensibility with 
objects of timeless quality and beauty. The UL approved silk light- 
ing collection suits both residential and commercial installations. 


CREATIONS 
NYDC 200 LEXINGTON AVENUE, SUITE 436 


(212) 219-9922 FAX (212) 219-4042 
WWW.AQUAGALLERY.COM 


“200 Lex offers me the widest selection 
of styles, vendors and value under one 
roof. It is truly a great spot for one-stop 
shopping.” 


Drucker Café Chairs 


T&K French antiques is a direct importer from France of 18th and 
19th century furniture, unusual and decorative accessories, fine repro- 
ductions of lighting fixtures and French country furniture. We also 
carry the famous Drucker Café chairs, handmade in France since 1885 
Drucker is considered the best French manufacturer of café and 
restaurant chairs. The 114 year old firm supplies top restaurants in 


a 


France as well as the United States and countless private homes. 


NY DC 200 LEXINGTON AVENUE, SUITE 901 
3-2470 FAX (212)213-2464 
CKERCAFECHAIRS.COM 


EW YOR ENTER 200 LEXINGTON AVENUE, 







*) 


HAMILTON FURNITURE | 
fom Be 


ies AL | 


Hamilton Furniture manufactures high quality upholstered ar 
sional furniture for the residential and contract markets. 
Furniture’s award winning collection is designed exclusivel; 
by Catherine Stewart. The designs are simple and unadorn 
which are traditionally inspired with modern classic detailing. 
gant and clean lines of Hamilton Furniture has made their pi 
sought after by the worlds leading interior designers and ar 
Please visit the showroom to receive a complimentary catalog. 





















NYDC 200 LEXINGTON AVENUE, SUITE 601 
(212)213-2487 Fax (212)213-2723 


— James Rixner 


ZoyaB.Collection...kids } 
ture redefined, is a custo 
line of furniture designet 
Zoya Bograd, ASID four 
of Bograd Kids. Made th 
fashion way, we offer cus 
capabilities on everythin) 
the entire ZoyaB. Collec} 
We cordially invite you} 
visit Our spectacular new 
showroom to experience 
unique selection of every 
thing for kids! rooms fro} 
A...t0'Z.... 
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collectiog:Kids furniture redefined 


NYDC 200 LEXINGTON AVENUE, Td 
SUITE 433 (212)726-0006 if 
Fax (212)726-0061 ip 
WWW.BOGRADKIDS.COM shh 
° 
_ eee 
, ean 


New York, NY, 10016 (212)679-9500 www.nyDc.com 


ROUBING RUGS Gerhard csfeldmann 


WORKS OF ART proudly presents 
Disendorfer 
UNSURPASSED 
IN SOUND, DESIGN & CRAFTSMANSHIP 
1828 





THE PIANO OF CHOICE FOR PIANISTS AND CONNOISSEURS 


Disendorfer new york 





NYDC . 200 LEXINGTON AVENUE . SUITE 902 . (212) 684-1956 
_ (800) 483-7722 Fax (212) 696-2475 WWW.BOSENDORFERNEWYORK.COM 
WWW.JODAMI.COM 


“I’m always at 200 Lex. It used to be 
my secret. But the word is out. It’s a 
whole new design source.” 

— Jennifer Post 





CATHERINE LAGOT 
ARTISANS DE FRANCE 





> Lagot Imports the finest quality enameled lava stone from 


jach item made from this heat and cold proof material is Fine English Furniture & Accessories since 1907. 

ted by artisans who have worked with the most prestigious Represented in our showroom: 

| architects and designers. Tables, counter tops, consoles, van- Brunschwig & Fils, Titchmarsh & Goodwin, 
planters are available in 32 richly colorful glazes. You will Robin Gage Original Club Fenders, and The Manor House Collection 


exquisite carved marble fountains based on the 18th and 19th 
versions found in French villages. The lava stone and the 
are all suitable for indoors and out, for home and garden. 





NYDC 200 LEXINGTON AVENUE, SUITE 408 NYDC 200 LEXINGTON AVENUE, SUITE 801 
(212) 683-7442 Fax (212) 683-7413 (212)686-6444 Fax (212)686-6606 
WWW.CATHERINELAGOT.COM Wwww.smith-watson.com 


THE New York DESIGN CENTER 200 LEXINGTON AveNuE, New York, NY, 10016 (212)679-9500 www.nypc.com 


-FROFILES 





| 


Profiles offers the design professional the finest in custom 
upholstery, wood, and metal furnishings. Our workrooms in the 
United States and Europe specialize in attention to detail and crafts- 
manship — to your specifications. Profiles is the exclusive U.S. repre- 
sentative for PHILIPPE HUREL. 


NYDC 200 LEXINGTON AVENUE, SUITE 1211 
(212)689-6903 FAX (212)685-1807 


200L 


m 
~< 


METROPOLITAN LIGHTING 





Metropolitan Lighting imports a complete collection of the finest 
quality designer oriented lighting in all periods and styles. 
Illustrated is one of our many unique antique reproductions. 
I}iuminating fine interiors since 1939. 


200 LEXINGTON AVENUE, SUITE 
0032 Fax (212)545-0031 
EE (800)233-4500 


512 


k DESIGN CENTER 200 LEXINGTON AVENUE, 


“NYDC has up to date, wide ranging 
appeal, under one roof.” 










AIMARA 
MASTERPIECES 


HANDCRAFTED 











FINE FURNITI 





RE 


Regency Dining Table, 1830-1850 - Beautifully hand crafted rare rosewod 
table with walnut marqueterie border and hand carved lion's paw pede! 


Aimara Masterpieces custom builds exquisite furnishings using | 
finest materials, luxurious woods and old-world craftsmansh 


New York Design Center | 200 Lexington Avenue, Suite § 
New York, NY 10016 | Tel: (212) 532 5060 | Fax: (212) 53 
aimara-ny@aimaramasterpieces.com | www.aimaramasterpieq 


— David Kleinberg 


APROPOS 


| 
| 
| 
| 


We at Apropos represent an eclectic mix of home furnishil 
antiques, accessories and lighting. Classic imported pieces) 
around the world compliment domestic custom collectio) 


NYDC 200 LEXINGTON AVENUE, SUITE 102 
(212) 684-6987 Fax (212) 689-3684 
Www.apropos-furniture.com | 

¥ 


| 


New York, NY, 10016 (212)679-9500 www.nyDc.com 


AMTICO 





design floors realistically replicate natural materials stone, 
ate, glass, mosaics and metals helping you create Individual 
yr Your Individual Home. Please call for a free brochure or 


Showroom to custom design your floor with the assistance of 
ified staff. 


'NYDC 200 LEXINGTON AVENUE, SUITE 100 
291-9885 FAX (212) 545-8382 WWW.AMTICO.COM 





“SOFT: BOWL”, Limited Edition, Design by Erika Lagerbielke 


KOSTA 
BODA 


SWEDEN 1742 


Orrefors @ 
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Art Glass, Decorative Accessories and Tabletop Designs from Sweden. 


NYDC 200 LEXINGTON AVENUE, SUITE 602 
(212)684-5455 FAx (212)684-5665 
okbny@okbusa.com 


“Whenever | go to 200 Lex, it’s always an 
adventure. The NYDC has always been 
an important designer resource. | must 


confess that | am a 200 Lex Junkie” 


— Barbara Ross 





CoromBpo Wes. A. 


sic Murano pieces by La Murrina in hand-blown, hand 
ed glass in aquamarine with gold leaf casting, pink with 
1 leaf casting, crystal with gold leaf casting, or polycrome 
1 gold leaf casting. Gold plated metalwork. Large selection 
handeliers, sconces, lamps and accessories available 


NYDC 200 LEXINGTON AVENUE, SUITE 1009 





The 200-year-old Italian family enterprise of Colombo Mobili 
s.r.l. is proud to present their extensive collection of furniture 
through Colombo USA. Offered are faithful hand-made repro- 
ductions of period furnishings as well as the ability to manu- 
facture special designs, custom finishes and sizes, wall paneling 
and built-ins for residential and commercial projects 


(212)683-3771 FAx (212)684-0559 


WWW.COLOMBOMOBILI.COM 





THE New York DesiGN CENTER 200 LEXINGTON Avenue, New York, NY, 10016 (212)679-9500 www.Nypc.com 








MW SHOWROOM 







New YORK DESIGN CENTER 
200 LEXINGYON AVENUE @© New York, NY 10016 


PA PPL YAO) 


VENTURE, PEARSON 


HENREDON ON 6 @ rE’. 212-725-3776 © VAX 
FEATURING: HICKORY CHAIR, LANE 
HENREDON ON 16 © TEL 212-679+5828 © FAX 212-679-6509 
FEATURING: HENRE 
BENJAMIN MO PAINTS, BLA 
BOLIER &CO KINDE 


TON ean SDM SSI Patio Saa 


m “| am a frequent shopper at the New York Design 
Y | Center. It is a pleasure for me to shop for clients 
because of the wide range of showrooms and 
c my vast selection of high quality designer product.” 


INTERIOR 
OPTIONS. 


Just good design 


Good taste is essential in designing and deco- 
rating a room, but it is only a starting point. 
Many people with very good taste and excellent 
design sense find themselves shouting for help 
when it comes to implementing their ideas. 


If you can visualize your dream room but don’t know how to make it 
happen, INTERIOR OPTIONS can help. We will introduce you to the 
showrooms you want to see, and give you professional advice to make 


your ideas work. Interior options will personally match one of its tal- 


ented designers to you, based on your goals. We will then work with 
you throug! shases design implementation. If you need profession- 
al design hel e right idea...call INTERIOR OPTIONS. 
NYDC, 20 EXINGTGN AVENUE, SUITE 420 
> 2) 7.21 FAX (2172)689-4064 


THE New York DESIGN CENTER 200 LEXINGTON AVENUE, 
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— Christopher Coleman 


Www.casanova-ny.ce¢ 
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CASA NOVA 


Italian design for contemporary interiors 


200 Lexington Avenue, Suite 202, New York, NY 10016 
Tel. 212-213-2727, Fax 212-213-2914, infowcaranove-yal 





¥ 


New York, NY, 10016 (212)679-9500 www.nyDdc.com 
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iRY BARN GRAND STYLE SWEEPSTAKES __ 















‘jrand style to your driveway—and your home. 
W.potterybarn.com/hb and enter for a chance to win an all-new 2006 Mercedes-Benz ML350 plus a $3,000 gift certificate to Pottery Barn. 


POTTERY BARN GRAND STYLE SWEEPSTAKES - SHORT RULES 


The Approximate Retail Value “ARV” of the vehicle is $39,750; the 
total ARV of the Grand Prize is $42,750. Vehicle shown may not 
be the same as the one provided to the winner. Pottery Barn 
items shown are subject to availability. NO PURCHASE NECESSARY 
TO ENTER OR WIN. Chances of winning depend on number of 
eligible entries. Sweepstakes begins on 4/6/05 (4/20/05 for in-store 
entries) and ends on 7/31/05. Open only to legal residents of the 
50 United States and the District of Columbia who are 18 years 
of age or older and have a valid email address as of the Start 
Date applicable to their method of entry. See Official Rules for 
details at www.potterybarn.com/hb or in-store. Sponsor's 
mailing address: Pottery Barn, Inc., 3250 Van Ness Avenue, San 
Francisco, CA 94109. 


BEAUTIFUL SUITE OPENS AT THE PENINSULA BEVERLY HILLS — 





This April, House Beautiful unveiled a stunning designer suite at one of the world’s most 
renowned hotels—The Peninsula Beverly Hills. Alessandra Branca, one of House Beautiful’s 
Top 125 Interior Designers, designed the suite, which is a centerpiece of the hotel. The House 
Beautiful Suite will remain open until September 2006 and will be used as a VIP suite and for 
private entertaining providing House Beautiful readers and special guests with a 
luxurious opportunity to live within the pages of House Beautiful. 


Special Suite Offer: 


House Beautiful and The Peninsula Beverly Hills have created a special House Beautiful Suite 
Package exclusively for our readers. 


This offer includes: 

One night House Beautiful Designer Suite stay at $2,500* 
e® 2nd night stay compliments of House Beautiful 

e Complimentary one hour spa treatment for two 
e 
e 


Use of a Lexus SL 430 or SC 430* 

House Beautiful Gift 
To take advantage of this special offer, please call The Peninsula Beverly Hills at 310.551.2888 
and ask for the House Beautiful Suite Package. 
*Minimum of two night stay. Driver of Lexus must be at least 21 years of age, provide proof of insurance, and hold a valid US drivers license. All offers subject to availability. 


sula Beverly Hills 











insula Beverly Hills is tucked away in one of the most prestigious residential locations in Los Angeles, only a few minutes from the financial 
pping districts of Century City and Rodeo Drive. The Peninsula Beverly Hills consistently tops a multitude of “best hotels” lists—and was 
#1 Hotel in Southern California by Zagat in 2004. For 12 consecutive years it has been the only hotel in Southern California to be awarded 
\ Five Diamond and Mobil Five Star. 


pating Sponsors: Boston Trucking, C &C, Christopher Norman, Claremont, John Rosselli, Resist Flame Finishing Company, Kneedler 
e, Quadrus, Savel, Inc., Shyam Ahuja, Ltd., Sunbrella. 
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DIGITAL DREAMER 


WHO COULD RESIST picking up that barbell-shaped bottle of dish soap and caressing its curves? On the shelf below, 
bery orange and lime green chess pieces look as if they just popped out, still quivering, from some surreal Jell-O mold. The 
over Karim Rashid’s shop, on West 19th Street in Manhattan, should read “Welcome to my world.” Everything inside 
flinks, eyeglasses, lamps, shoes, silverware, sofas—was designed by one tall, dark, and inquisitive 45-year-old who can s 
effortlessly from devising a face-cream tube for Prada to a manhole cover for Con Edison. 

“Peo; |. on average, about 500 objects a day—opening a door, drinking from a glass, answering the phone,” 
Rashid. “Why ech of them be beautiful? Even a very banal thing, like a bottle of dish soap, can give you a mon 
of pleasure.” 

Born in Cairo to an Egyptiz .cr and an English mother, Rashid grew up in Rome, London, and then Toronto, whet 
father worked as a set designer for Canadian television. “Every Sunday, he would rearrange the furniture—which he hadk 

















Karim Rashid designed the new 
emiramis Hotel in Athens, Greece, 
sre a vibrant orange plastic portal 
s the way into the lounge (above). 
he five modular pieces of the 1999 
ni sofa for Galerkin (right) come 
ogether to form an organic whole. 
piece of sculpture on the kitchen 
k—simply squeeze the bottle (top 
and Method dish soap squirts out 
a self-closing valve on the bottom. 
e soft luminescent playing pieces 
e chess set (below), designed for 
t in 2001, can be stored inside the 
ear plastic board when not in use. 


—and then sew up a new dress 
mother,” recalls Rashid. Father 
were out sketching a church 


y when the four-year-old looked 
) his pad and decided he didn’t 


> shape of the windows. “It was 


hhany for me to realize that some- 
ad built this thing—but I could 
if.” 

0k a while to move from paper 
al product. After collecting his 
in industrial design in 1982 from 
a’s Carleton University, Rashid 
ped for Italy. He studied with 
Sottsass and reveled in the design 
-of Milan but quickly came back 
o earth in Toronto. Seven years of 
ring work at a conventional design 
most convinced him that creativ- 
n't part of the profession. He quit, 
to New York, found a teaching 
d pitched his ideas to more than a 


hundred companies before he was com- 
missioned to design a line of tabletop 
items for Nambé. Then, in 1996, a seduc- 
tively curved candy-colored translucent 
plastic waste basket designed for Umbra 
took off—four million sold to date, and 
it’s still selling. 

“Designing a great everyday object 
that manages to appeal to everyone 
is rather like writing a hit song,” says 


Rashid. “You never know when it’s going 


to happen, and when it does, it’s exhila- 
rating.” He scored another chart-topper 
with the stackable plastic Oh chair, a 
sleek and surprisingly comfortable com- 
position of solids and voids that seems 
molded to the body. Critics extolled its 
organic form, but in truth there’s noth- 
ing natural about it—it was conceived by 
data and born on a computer screen. 

Rashid is an apostle of the digital age, 
using the most advanced software to 
explore new forms. He starts with a slew 
of sketches but soon sits down with his 
staff to transfer the best to the computer. 
Then they begin to improvise, hitting vari- 
ous commands to morph, torque and twist 
the shapes. “Right away you can see an 
object in three dimensions and go through 
many ideas quite quickly,” he says. “Trans- 
lucencies and opacities—so important to 
design—are instantly revealed.” 

Don’t let the Day-Glo colors and 
the wild biomorphic forms give you 
the wrong impression. Rashid’s prod- 
ucts are built to perform. “In fact, you 
can shift the paradigm much further, as 
long as you cover all the parameters,” he 
explains. “If you make something that’s 
quite new and radical, it also has to be 
easier and simpler to use.” The goal is 















to distill an object to its 
essential form and yet 
keep the human element. 
“People gravitate to certain 
coffee mugs because of the 
(m) touch, that comfort on the 
method 
dish soap 


lips,” he says. “When you 
lean your elbows on a 
table you don’t want to 
bump into a corner.” 
Lately, his com- 
puter has been gener- 
ating softer, rounder 
bloblike forms. Soft, to 
him, means human, friendly, 
and approachable—and leads 
straight back to plastic, the 
perfect 21st-century material. 
“Plastic is cheap, accessible, 
and molds into any shape. 
There are 20,000 different 
polymers, each with different proper- 
ties. Some are stronger than glass, oth- 


ers have the sensual texture of skin.” 
Rashid’s hands-on knowledge of the 
mechanics of production allows him to 
head straight for the cutting edge and 





exploit the possibilities of “smart” mate- 
rials—put a hot coffee cup down on the 
Chromazone table and it reacts with a 
burst of color. 

“Tm always amazed that people will 
buy the most technologically advanced 
running shoe, but when it comes to home 
furnishings, they kind of regress into the 
past,” he says. “ I want to design products 
that make people feel alive and part of 
this day and age. Can I make objects that 
feel equally alive? Can I make the inani- 
mate animate? I keep trying.” @ 
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GORDON SEGAL 


VISIONARY RETAILER 
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GORDON SEGAL IS KNOWN as a cautious CEO, who over more than four decades has conservatively built Crate and 
rel into an American empire. But truth be known, he’s really a thrill-seeker of the first order. 
“Good retail should be great theater,” he says. “If the customers aren’t thrilled when they walk into one of our stores, if 


don’t instantly get emotionally and visually excited, then we’re not doing our job right. Sales are important, but you get the 


keeping the stores fresh, unpredictable, and fun.” 

Segal says all this with the confidence of a man who has seen his company expand from the single Chicago store he op| 
in 1962 with his cofounder and wife, Carole, to 135 outlets across the country, staffed by 6,000 employees, bringing in am 
sales of over $1 billion. The theatricality of Crate and Barrel was apparent from its first day and is part of its legend. Thet 
goes that Gordon and Carole. then a blissfully naive couple in their early 20s, had no capitalization money left for display 
therefore used the s! nd barrels to show off the merchandise. This included reasonably priced tableware of uml 
quality and style imported opean workshops. “It was kind of inflammatory,” Segal sheepishly recalls of hil 
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Pussy roo make its , 


own choices in the end. 


Material success is often a mixture of bitter and sweet. 


How satisfying, therefore, to own one na 
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A Schonbek crystal chandelier traces its history back to 1870, 
when the Schonbek company was founded in Bohemia. Its pedigree can 
eT OCR CRA Ce 


proliferating fakes and knock-offs, here is the genuine article. 


Even if someone should damage your chandeli 
with the careless toss of a goblet or whack of a ski, you ca 


recapture its perfection by contacting us. We maintain large parts inventorie 


Shown here is Genesis by Schonbek, ornamented with cabochons 
of colored crystal and rare rock crystal. When considering 


crystal, make sure it's a Schonbek. Call us for a free DVD. 


. Set) |) (ou C3 Ec ® 
| CONSULTATION Al www. schonbek,com \ Se ae 9 Se HOI lt 2 ral \« 
DVD “BEYOND LIGHTING”: 1.800.836.1892 K&Z a EDR 


Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., ee tte NY 12901-1908 
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early displays featuring cups and saucers 
on packing of wood shavings. 

And catch fire it did, a creative Chi- 
cago conflagration that recently spawned 
two new Crate and Barrel enterprises— 
CB2 and Land of Nod, the former tar- 
geted to 20-somethings and the latter to 
style-savvy parents. 

Segal welcomes the host of imita- 
tors that Crate and Barrel’s success has 
spawned. “I’m proud that our success 
has created a booming industry,” he 
says, “We're a better company because 
we have such good competition; they 
make us push the envelope.” 

Indeed, a Crate and Barrel tenet has 
been to be as risky creatively as they have 
been conservative from a business stand- 
point. (For decades Segal, worried that 
quality would suffer, has resisted Wall 
Street blandishments to go public). “A 
real entrepreneur knows that he can fail 
and bounce bac! says. “If you’ve 
never failed, you taking enough 
tisk with new pri nventory. ” 
But even whe ‘duct initially 


tanks, a reversal of ilways pos- 
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sible. When an iron bed failed to sell, it 
was reoffered the following season with 
a coat of paint and caught on. Other 
ideas have simply been ahead of their 
time. Long before Starbucks became 
a household word, Segal offered a line 
of espresso and cappuccino cups and 
machines, only to see them end up on the 
discount shelf. “Now they sell like crazy,” 
he says. Bright colors that are popular in 
Europe—turquoise, orange, red, and yel- 
low—are now being embraced as well. 
“A good part of retail is learning to lis- 
ten to what your customers are saying,” 
he adds, “and they’re telling us that they 
really like color, a more casual environ- 
ment, and that they'll pay a little more for 
better quality.” 

Segal observes that while most Ameri- 
cans overhaul their environments once or 
twice in a lifetime, it’s a much more mov- 
able feast across the pond. The European 
housewife spends as much as eight times 
more than her American counterpart on 
tableware, says Segal. “They take a daily 
pride in how they set the table and dis- 
play food. They understand, from season 
to season, how slipcovers can change a 
room with little effort. We’ve got a way to 
go in bringing this sensibility here.” 

Helping to achieve that long-range 
objective is Segal’s wide network of 


stores, whose respective sales staffs he 


“they first opened their doors. “There 





Clockwise from top left: On openin 
day at the original Crate and Barrel 
store in Old Town Chicago, displays 
were improvised from the container 
in which the merchandise was 

delivered. Current products include 
the Big Sur dining table and bench, 
colorful Perception vases, the classi 
Arzberg teapot, and the Poet chair. 
All reflect the company’s mantra: st 
fresh and respond to consumer tast 












praises as nonpareil in their passi 






commitment, and attention to det 
He proudly confesses to “a neuro 
of display” that he works hard to 
vey. At every one of his Crate and B 








rel stores, customers will see each 





handle uniformly turned to the ri 
every glass smudge-free and sparkli 
and warm music and lighting enh 
ing the creative displays. 

That ethos stems from Segal’s b 
ground as the son of a Chicago rest 
rateur who put a high premium o 
warm ambiance, urgent service, 
customer satisfaction. “There’s 
better retailing experience than 
restaurant business,” he says. “If 
interview anybody from that bag 
ground, hire them!” 

Segal says his favorite review caf 
in a New York Times headline whi 
Crate and Barrel was opening its fil 
store in Manhattan. “Is New Yo 
Ready for Nice?” it asked. To # 
CEO, the tag was simply a reflecti( 
of his company’s authentic Midwe| 





ern values, little-changed since the d 


no snobbery,” he says. “It’s not abo 
showing off. It’s about staying yout 
fully adventurous and not becomii 
too cynical. It’s very important to all) 
us—and most of us have been togeth 
for a long time—that we still feel th 
around every corner we'll discoy| 


something new and different.” @ 





JRED STYLE: 
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‘ick (featured), Ivory 
“ENT: 


H: 
1, 2” 

RN REPEAT: 
112” x 24” 


)>re information visit: www.stantoncarpet.com 
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Available through these fine showrooms 


¢ CALIFORNIA: Laguna Niguel, Tuttle’s Carpet One (949) 831-1332 
Los Angeles, Contempo Floor Covering (800) 222-9194 Santa Cruz 
County, Interior Vision (831) 476-8780 * FLORIDA: Naples, Carpet 
Designs, Inc. (239) 643-5020 ¢ ILLINOIS: Chicago, Home Carpet One 
(773) 935-9314 * MAINE: Portland, Downeast Rug Co. (207) 775-7818 
¢ MARYLAND: Baltimore, Greenspring Carpet Source (Trade Only) 
(410) 561-9200 Rockville, Karpet King (301) 770-4110 * NEW YORK: 
Long Island, Country Carpet & Rug (516) 822-5855 * VIRGINIA: 
Alexandria, Carpet One of Alexandria (703) 370-0000 Alexandria, 
ProSource of Manassas (Trade Only) (703) 369-6659 Falls Church, 
Carpet One of Tyson’s (703) 790-3322 


Divisions of Stanton: 
Stanton Carpet 

*Royal Dutch Carpets 
Stanton Rug Company 


1-888-809-2989 
www.stantoncarpet.com 


SUMMER FUN 


Designer Abby Yozell restores her 
erandmother’ rs summer house on Newitt 
from lop to bottom but keeps a keen eye on 


historical accuracy 
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| 
This page: The simplicit / 
of three shells placed 

on one of the original 
fireplaces points to 
designer Abby Yozell’s | 
“less is more” approach t ¢ 
seaside living. Opposite: 
John and Abby Yozell w 


Writer and : > Amanda Harling their daughter, Esme. Pi 
> 5 ma A 4 \° : rose of Sharon bushes 
I hotographer » Ai. ;von Einsiedel bloom in the background 
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his pac n the front parlor, 
two leather wing chairs from 
a Boston men’s club flank 
a Victorian ebonized oval 
table. The French tole lamps 
are from designer Charles 
Spada, for whom Abby Yozell 
used to work. Opposite: Abby 
had the side of the house 
facing the garden painted 
white because “We often eat 
out here in the evening and —) A ee 
| like the way white glows in 
the fading light.” 











Boston-based Abby Yozell has fond memories of the summer vacations she spent 
as a childon,Nantucket. “As children, my brothers, sisters, and cousins and I spent 
every summef here—it was fun then and still is.” 

After her grandmother died nearly ten years ago at the age of 97, Abby and her 
siblings joiméd forces to clean up her house and get it ready for the summer ahead. 
“Tt was damp and wasn’t in great shape, but we scrubbed and painted and then 
called an electrician to fit a new socket,” she says. “He took one horrified look at 
the antiquated system and said the whole place needed rewiring. That was what 
started the ball rolling—we realized that the house needed a complete restoration 
job, not just a quick patch-up.” 

Abby and her husband, John, engaged architects Chris Dallmus and Clau- 


dia Noury of Design Associates to advise them on the project. “We wanted the 
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| 
| 
tbsite: A shallow wrought-iron console and armless green cane chairs take up minimal room in the panelled dining hall. 
kkwise from top left: Transom lights, a typical Nantucket feature, were incorporated into the openings between all the 
Ns. A new staircase and door at the front of the the house look original. The unit that frames the bed “maximizes the 


ipge area,” says Abby Yozell. A delicately made fireside chair adds a striking note to the front parlor. 
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restoration to be as historically accurate as 
possible, and the finished result to look as 
if nothing had changed for decades.” 

The result is a spare, elegant style 
that can be at least partially attributed 
to Abby’s three years as an associate with 
architect and designer Charles Spada. “I 
was a great admirer of Charles Spada’s 
work, so when I heard he was opening a 
shop on Nantucket, I called him up and 
asked if I could work for him,” she recalls. 
“I spent summers in Nantucket and win- 
ters in Boston—it was a job made in 
heaven.” 

Alterations to her Nantucket house 
included reconfiguring the ground floor 
to make an open-plan kitchen with an 
adjoining seating area. “I wanted to be 
able to cook dinner and chat to John while 
he sat. ' read the paper,” says Abby. “I 
didn’t w 
would be 


white painte 


to scream ‘kitchen,’ so there 
‘nging saucepans. Just 
small handles, 

and black imy rork surfaces. 
It dresses up nicx parties.” @ 
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® house now has a spare, elegant style that can 
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Bat least partially attributed to Abby’s three years as 


fassociate with architect and designer Charles Spada 


-- 


| 





This page: Daughter Esme 
, surfs the Internet on her 
; bed. The headboard is 

{ covered in a brushed 
i cotton fabric by Sanderson 
and outlined with crisp 

white cord piping. The 
candy-stripe covers are by 
Osborne & Little. Opposite, 

\ above: Seashells perch on 
the transom windowsill 

ae above the new front 
_« dooTOppesite-betow: 

In the white-tiled guest 
bathroom, a sheet of clear 
glass screens the shower; 
pedestal sink is from 
Waterworks. For more 

details, see Resources. 
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While designing his 

Los Angeles loft, 
' HGTV’s Kenneth 
‘own relearns some 
of his own lessons 
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he trend today is that folks are eager to be 
part of the decorating process,” says Ken- 
neth Brown, a California decorator and host 
| of reDesign, a series on HGTV. “Shows like 
| 








mine are tapping into people’s creativity, so 
jwant to know all the hows and whys.” 

hile Brown acknowledges that many designers still take 
ty way or the highway” approach, this isn’t how he oper- 
“I don’t want to impose my style,” he explains. “For me, 


squyenemeliioneen 


lating a client is the biggest part of the process. My job is 


7 





tlp them get over their fears, think outside the box, and 
fa chance.” 
Baton Rouge, Louisiana, native, Brown got a dose of his 


Jand lots of sunlight. But, being one large U-shaped room, 
Nd no walls or clearly defined spaces that would naturally 
irmine furniture placement. By not imposing its style, in 
tt words, the loft was treating Brown the same way he 
its his clients. 

at first, this was a little scary for him, since he had lived in 


it he terms a “very traditional house” in nearby Sherman 
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The living 


Kenneth Brown’s 








light-filled loft artment is framed by a 
roll-up garage coor and’a.western-facing 
window. § : chair are by Christian 
Liaigre. Chais \o!stered in chocolate 
Ultrasuede >i ladeline Stuart, 
and the coi red in goat skin, 
is custom-desia mn. Silk and 
wool rug is from Ag Angeles. 


















| never thought I'd 
live ina loft, but — 
something = 1elele) unis 
just caught my 

Imagination. | 
realized | had to | 
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make a leap of faith’ 4% 
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Perl eetz isa Brown ot 
n, made of ribbon a = =Oaks. “It had a wood-shingled 
nset nickel banding. - 
‘Jim Thompson silk 
nry Calvin corduroy F . and a brick pathway to the 
purchased the pair | i s 
no glass lamps ata _ a : ie 
tate sale. Inset: The a i = ia in,” he recalls, with a chuckle. 
potfice has a vintage a | ' s “T never thought Id live in a 
d Jorgen Kastholm a ; ri : ‘ 


roof, shutters on the windows, 


door—like what I'd grown up 


loft, but something about it 


Emmerson Troop. A a | si 
SiC TR Selle Tog : i (Tete §=6just caught my imagination. I 
details, see Resources. 


realized I had to make a leap 
of faith.” 

Brown looked, however, before 
he leaped. In fact, he arranged to 
spend a whole day in the empty 
apartment, accompanied only by 
his two miniature dachshunds, 
Oliver and Benson. “I moved 
around the space, asking myself, 
‘Where would I want to sit?’ If 
I was cooking, ‘Where would I 
place a bowl? How would I situ- 





ate my home office?” 

This on-site education sparked several discoveries. 
Brown says he didn’t wear shoes much as a child, so 
being comfortable barefoot was a key consideration. 
The loft’s polished concrete floors, he decided, didn’t 
pass muster. This led him to imagine an oak floor, with 
a low-sheen ebony stain, “pre-distressed” to camou- 
flage the scratches Oliver and Benson would inevita- 
bly make. 

Then there was the rolling garage door—a you- 
either-love-it-or-hate-it feature. When closed, the 
door essentially serves as a living room wall; when 
open it exposes the loft to an outdoor terrace. Ini- 
tially enchanted by all the fresh air it let in, Brown 
soon became irked that, when open, the door hung 
suspended from its rails, making the whole apartment 
feel like an auto repair shop. He installed a ceiling soffit 
to hide the rolled-up door and equipped it with accent 
lighting that defines the living room area below it. 

Finally, he noticed the loft’s two biggest windows 
faced west, framing west coast sunsets that were 
“magnificent, but a bit too glaring.” Dark curtains, 
made from men’s cashmere suiting material, mute the 
glare and add a luxurious contrast to the grit of cin- 
derblock walls. 

Throughout the space, Brown found other ways to 
play with texture, letting the loft’s industrial feel peek 
through. The result is a pleasant combination of mod- 
ern and traditional; sleek, yet warmly comfortable. 

“Because this apartment didn’t have any rules to it I 
could jump outside my own box,” he says, sounding just 
as thrilled about his own reDesign as his clients are each 
week on TV. “Now, I really feel like a city boy!” @ 
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WHEN PHOTOGRAPHER Tim 

Street-Porter and designer Annie 

Kelly bought their Hollywood house 

in 1989, they were enchanted by the 
nostalgia of an architectural bon-bon 
that had housed such 
glittering luminaries 
F) as Leonard Bernstein, 
Dame Judith Anderson, 
and Janet Gaynor. Villa 
Vallombrosa, as the house 
is called, was built as a winter 
retreat in 1929 by East Coast antiquar- 
ian Eleanor de Witt, who often rented it 
out. “The house has a very strong fantasy 
element,” says Kelly. Garbo was a din- 
ner guest. Barley-twist stone columns in 
the garden were bought from Rudolph 
Valentino’s estate. Grauman’s Chinese 
Theatre is two blocks away. 

The house was in almost perfect 
condition when Kelly and Street-Porter 
bought it. “People were always telling us 
we had to see this amazing house. When 
we were finally invited over for a party we discovered it was 
for sale. We know that we were lucky to get it,” says Kelly. 
Designer Tom Beeton, a longtime friend of the couple, cred- 
its serendipity. “Here’s a great example of house destiny,” he 
says. “It’s a natural fit. The house is at once homey and exotic, 
with a natural style, just like Tim and Annie.” 

Of course, what makes the couple truly stylish is not an 
acute devotion to trends but a dedication to quality of living. 
Says Beeton: “They ar like a pair of old-fashioned 21-year- 

d hai itten notes and entertain in a way 
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sobs : Th 
Photographer lim Street-Porter and interit 


designer Annie Kelly capture la dolce vita ii 
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ki 


revered Hollywood home with an illustrious pa | 


that is gracious but never formal. You can be at the house y 
two people or a hundred and the party is intimate. Some 
my favorite evenings include one of Tim’s after-dinner s | 
room, with a traditional screen and projector.” Other frie | 


maintain that Street-Porter’s pho) 


shows—not in a high-tech screening room but in the li 


graphs of Villa Vallombrosa are eq 
a portrait of the couple—both ext 
dinary and simple. 

World travelers and expatriates (Ke 
who speaks four languages, is from Aj 
tralia; Street-Porter from England), 
two slip effortlessly between places 
disparate as Bali and rural Connec 
cut, where they also have a home. For 
their travels, much of the couple’s f 
ture and many of their decorative pie¢ 
were found in Los Angeles. “For the p 
century, Hollywood actors who want 
to live like Europeans have import 
Italian furniture,” says Kelly. “Peoj 
don’t realize how much is available 
L.A.,” adds Street-Porter. The couf 
has bought many pieces from deco 
tor friends like Beeton, the late Tony Duquette, and Mart 
Lawrence-Bullard (who lives across the street). But occasi¢ 
ally they look farther afield: They shipped over a harpsicho 
from Kelly’s family property in Australia, and an 18th-centt 
Georgian Gothic secretary desk from Coveney Manor in Ef 
land, which belonged to Street-Porter’s grandfather. 

Beeton uses the word “fortunate” to describe his frient 
“Deep down they must have a sense that they are blesset 
he explains, “because they radiate it. You certainly feel it 
that house.” 


ge: In the central courtyard 
j Vallombrosa, a Romeo and 
2 style balcony holds flowering 
» uckle. Homeowners Tim 
Porter and Annie Kelly 
jardening, but Kelly 
e maintains 
irtyard while 


ickles larger 
‘e the iA 
ele Oro vine 
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In the main living roor 
which has soaring 20- | 


foot ceilings 


a small 


round table (in detail 


TE aoe 
primary dining area. 
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are hung with a pair of | 
delicate Indian weddin| 
saris found at a shop ir! 
L.A.’s Little India distri 
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This pags cot the sitting-room 


walls: The twe airs are upholstered in 
contemporery Fortuny fabric. Kelly says that 
the 16th-century portrait of an Englishman, 

iter ito Fiemish artist Hans Eworth, “is our 


ting.” Opposite: The bamboo table in 
rv '5 topped with a commanding Thai 
Lei ne ice rhe book-lined shelves reflect 
Street-Porter’s research for his own book, Los 
Angeles, to be published by Rizzoli this fall. 
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This view: Fortuny-style 
wallpaper by Clarence House 
provides an elegant backdrop 

in the master bedroom. An 
antique four-poster bed is hung 
with purple linen.and watched 
over by Popsie the cat. “Doesn’t 
she look dignified on her Empire 
chair?” asks Kelly. Opposite, . 
top to botto Pa bo Nate WY 
Togo M Waal Tle) 11 ca 
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his view: Wave chaise, $3,100; by Jeanne Scandura, 
jrough Float: www.floatland.com. Right: Sunshine 
haise, $2,095; by Lloyd Loom Italia, through 
sountry Gear: 631-537-7069. Flo little table, $265; by 
atricia Urquiola, through Luminaire: 800-645-7250. ° 
each towel, $10; by Essential Home, at Kmart: 
yww.kmart.com. Below right: Knightsbridge 
irch (spray-painted red), $399; through Smith & 
lawken: www.smithandhawken.com. Red aluminum 

ing chair, $1,4 ann: 

rch), $25 for 6-piece pack; by Ronan and Erwa 
ouroullec, through Vitra: 212-463-5700. The Candy 
‘nome (in background), $34; through Maison d’Etre: 
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Designer Robin Bell transforms an ugly 
duckling soec house with architectural 
detail and understated interiors 
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from coral stone, The Lauis! XV= 
ina jUnK:shop and upholstered in 
) diCo. apple 








A Anaenl 


A NEW YORK couple with 


in Connecticut and Aspen, a 








Vero Beach 


escape with their brood for winter 
ekends spent playing tennis in the 
_ It didn’t matter that it was already 


reputation as the ugliest house in the 
neighborhood. They bought it anyway, 
figuring they could flip it quickly and 
find something more stylish later, all 
the while working on their backhands. 


But an anemic real estate mar- 


ket intervened. When the house 
wouldn't sell, they brought in 
New York-based decorator Robin 


Bell, thinking they would endow 
the house with a little sophistica- 
tion and recoup their investment. 


“Tt was wallpapered within an inch 


of its life and filled to the 
- gills with giftware china,” 
says Bell, broaching a 
laundry list of design 
transgressions. “Pattern 


was everywhere, in a 








This view: Insulated mullioned windows above th 
French doors replaced a problematic single pane 
that overheated the space; tinted plaster was app 
above the paneling. Bell designed the dining tab] 
the armchair and ottoman from George Smith ares 
covered in more white denim. Blue and white chim 
pieces are remnants of the previous decor. Belo 
corner in the kitchen was expanded with a nook 
includes French doors and a custom banquette, 


cacophony of blue-and- 
white.” Architectural detail was almost 
completely absent from the interior 
rooms, while the facade was plagued 
with the kind of nondescript win- 
dows and sliding glass doors typical of 
new construction projects. Particularly 
troublesome was a big picture window 
in the double-height living room facing 
the pool. “It was a single large pane of 
glass above sliding glass doors that let 
in a solid amount of heat,” says Bell. 

The decorator devised a modest bud- 
get that centered on replacing most of 
the cookie-cutter features in the house 
with fittings and millwork that had heft 
and presence. Such background struc- 
ture would allow the updated furnish- 
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This page: Bell had vintage prints ing 
bedroom framed at A.P.F.; the Mag 
Washington chair from Wood & Hogay 
a pom-pom fringe from Cowtan gat 
the lamps are fromVaughan. Opposite 
covered the walls in another bedroom 
a now-discontinued Boussac chegh 
linens were purchased at a Paris flea 
For more details, see Resol 
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| remain understated and simple. “It was such a gooey, 


| 
t 
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in 
1s, design choices were also maintenance-minded, with — simple and clean,” says Bell. Furniture was upholstered in white 
achside climate and lifestyle considered. Lacquered brass denim bought in bolts—with extra stockpiled so that chocolate 
are with an unfortunate green sheen was replaced with pudding smears never pose a disaster. Beige, greige, and cream 






gilding and dappled mercury glass was produced from scratch 
1-on-pattern house,” says Bell. “I wanted nothing to be _ to her specifications. 
d everything tailored to the location.” “The whole plan was to keep the coloration in the house 


»ronze that made more sense in the humid environment. tones dominate the rooms, and when color makes an appearance, 
‘custom doors were subbed in for hollow Masonite mod- _ it is subtle and restrained: mahogany stair rails introduce dark 

screens and nails on the exterior balcony were fitted in brown; red leather banding on a sisal runner picks up shades in 
>. New windows were installed and French doors sup- _ the flooring. Sprightly textiles—most bought from Urban Outfit- 
d sliding glass. Terra-cotta pavers impervious to scratches  ters—are peppered about to keep visual monotony at bay. 
racked-in sand were laid throughout the house. Somewhere between the first tug to pull up the old carpet 
the living room, a series of four insulated and mullioned and the last trowel stroke of pigment-dyed plaster, the princi- 
ws eliminated the overheating problem; milky white pan- pals fell in love with their house, and plans to sell it fell away. 
ives the room a polished but unstuffy pedigree. Above The place actually became the family’s preferred pied-a-terre. 
antel, Bell put a Louis XVI-style mirror that looks pos- “It went from ugly duckling status to their favorite home,” says 
of a storied provenance but isn’t—the heavily distressed Bell. “It’s a real Cinderella story.” @ 
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With high-impact, low- 

e : e 
maintenance plantings, landscape 
designer Edwina von Gal takes 
her cue from the natural 
environment of Long Island 





ed Edwina von Gal 
dramatic swaths of easy-care daylilies, goldenrod, and panicum— 
seem far too beautiful to describe as low-maintenance, although 
the landscape designer does want to liberate her clients from 
traditional gardening chores. After all, they mostly come to the 
East End of New York’s Long Island, where von Gal lives and 
works, to relax. 

But von Gal’s reasons for not planting the floriferous, high- 
maintenance gardens that are so typical of the area are far more 
than practical. She wants her clients to look beyond flowers to 
see the true beauty of all plants. “It should not be my voice in the 
landscape, but the voice of nature,” she says. “Flowers can be so 


distracting. I want to create landscapes that heighten everyone’s 





awareness of seasonal—even daily—changes in the environment. 
I want them to look at the bark on the trees and the way light and 
shadow come through those trees.” 

To link her gardens to the natural landscape, von Gal often 
takes inspiration from something that already exists. For instance, 
to frame a client’s swimming pool she transplanted goldenrod and 
orchard grass, an extension of the meadow beyond the pool. In 
a neglected area of another client’s property, von Gal discerned 
a magnificent stand of 80-year-old oak trees so overgrown with 
weeds and brambles they were hardly noticeable. She cleaned out 
the underbrush and planted daylilies to accentuate the beauty of 
the tree trunks, creating the perfect example of what she likes to 


do: “Clear out, pare down, then make a really big gesture.” 
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1ge: The grand entrance 

o Karen Cohen and Jack 
Jayflick’s Long Island house 
contains weathered columns 
topped with tin urns packed 
with freshly cut hydrangeas. 

The mirror reflects a 19th- 
century Austrian iron-and- 

glass chandelier, and the large 
stone slabs on the floor are 
reminiscent of those found in 
Italian country houses. Opposite: 
Cohen and Hayflick relax on 

one of their porches, surrounded 
by lush gardens and Palladian- 

| style windows. 
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Photographer: Roger Davies — 











Karen Cohen and Ani Antreasvan combine forces on 
Long Island to create an Italian-style villa from a house 
originally built to resemble a Chinese temple 
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KAREN 


OHEN AND JACK HAYFLICK had their hearts 
set on finding a weekend house in the Hamptons. Not just 
any house would do; they wanted something they could make 
into a small Italian villa. When they discovered a house in 
Watermill, New York, they knew they had found what they 
were looking for—despite the fact that it had originally 
been designed to look like a Chinese temple (down to the 
pagoda-shaped doorways). “It had such great bones, there 
was so much that could be done with it, and the property was 
extraordinary,” Cohen recalls. 

Although transforming a house that had not been updated 
in 70 years is no easy feat, the couple never wavered from 
their belief. 

“I had been to Italy many times and loved it, and I wanted 
this house to feel like the houses I had stayed in there,” says 


Cohen. The couple even traveled to the Veneto region for 


This page: The exterior of the house 

is a butter-colored stucco combined 
with the plantings chosen by Ani 
Antreasyan, who had evergreens 
trimmed to look like Tuscan cypress 
trees. Opposite: The dining room walls 
were painted blue to match the color 
of Karen Cohen’s eyes. Delicate Murano 
chandeliers from Italy are juxtaposed 
with a heavy walnut dining table. 


inspiration, to view the hillside villas of Renaissance archif 
Andrea Palladio. 

Before tackling the interiors, they enlisted Hampte 
based architect Frank Greenwald to help with struct 
plans and to reorganize the layout, along with enlarging ¥ 
dows and doors along the back of the house to gain bet 
views of the garden and pond. 

Cohen, who had worked as an interior designer s¢ 
years ago, amassed piles of design books and magazi 
for ideas. And, at the annual Bridgehampton Antiques % 
Garden show, she found Ani Antreasyan selling stone sif 
garden vessels, lanterns, fountains, and other odd artifg 
from Turkey. 

A native of that country, Antreasyan has sources for thi 
exotic items, most of which come from Beaux Arts—style Eu 
pean houses in her homeland. In color and character 
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resemble Carrera, but are actually made of Marmara, marble. 
Stylistically they corresponded to the look Cohen had been 
searching for, and she asked Antreasyan to come over and see 
her ongoing project. 

“I wasn’t expecting to see this kind of architecture in 
the Hamptons,” Antreasyan recalls. “From the exterior, it 
already looked like a small Italian palazzo, just waiting to 
be revived.” 

Their collaboration had begun, and Antreasyan set off 
for Turkey to bring back pieces for Cohen. They focused on 
adapting old elements to fresh, newly constructed spaces; an 
instinctive response for Antreasyan, who tends to puts a his- 
torical spin on interiors, having grown up around Ottoman 

and gardens filled with stone antiquities. 
Manhattan and beyond: from the Brim- 
ilding; from antiques shops to the 


ssion: to unearth pieces that had 



















This page: The living room is a study in 
tranquil hues and understated elegance. 
The old carved wooden doors (left) are 
from Indonesia. A local metal worker 
refurbished the rusted ironwork on 
them and the piece is now used to 

close off a bar area. Opposite: In the 
sunroom, a set of split-reed furniture 
was found at an antiques shop and re- 
covered with an Osborne & Little print 


a certain patina; a well-worn beauty. This is evident in 
house’s grand entrance hall, where weathered columns sef 
as bases for tin urns that in summer are always filled 
freshly cut hydrangeas from the garden. The double stairw | 
has an expansive ceiling height, so a large mirror was install 
to reflect a 19th-century Austrian iron-and-glass chandelie 
The original living room ceiling was in bad condition. A 
needed to be levelled, they decided to add coffers, even thou 
that idea was not in the plan. “We looked at the door and 
dow moldings to match the profile for the ceiling,” Hayfili 
explains. It was one of many decisions that he says were “ma 
on the spot, using the skills of the carpenters and contracto 
One remarkable piece of the original house was 
Chinoiserie-painted wallpaper done years before. Wat 
damage and time had ruined all but one-third of what wa 
there. But Cohen was smitten with it, so she hired highl 


skilled painters to precisely match the existing patterns. Th 
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ceilings. The screens are framed in tinted gray. ahogany surrounds and 
separated by Cy concrete columns. The’custom dining table top i: 
fired-finish bluestone. _ & (if 
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succeeded brilliantly, and the newly revived wallpaper is 


undistinguishable from the original. 

“The kitchen was done to honor Karen’s incredible cook- 
ing,” says Antreasyan. Along with all the modern amenities, 
an old-world atmosphere prevails. The wood floor was hand- 
painted in a two-tone gray-and-white diamond pattern. On the 
ceiling beams were created—using new wood—that look old 
and worn. “They cut four-by-fours and laid out a grid on the 
ceiling,” says Hayflick. Then notches were cut, and the faux- 
beams were bolted to the ceiling. Hayflick went so far as to 
have holes drilled into the beams and, by hand, he added what 


looked like old pegs, which imbued the beams with a more 


ithentic lock of age. (The pegs were actually 14-inch hard- 
Hayflick shaped and glued into the holes.) 
Ch ‘re then bleached and beaten with a ham- 


mer ana ¢ e a weathered look. 


House Beautiful 6 


This page, left: The master bedroom is 

painted in a quiet Donald Kaufman hue | 
of seafoam green. Italian lace covers the 
headboard, and all the bed linens were 
bought in Italy at the Pratesi outlet. Below 

right and opposite: Floors in the master 

bath are covered in mosaic tiles with a 


pattern copied from a photograph Karen 
Cohen tegok of a table top in Tuscany. For 
more details, see Resources 





For the screened outdoor dining porch, Hayflick search 
the Internet. He found a website for old barn wood bea 
from Canada and used them on the ceiling as well as ind 
porch off the living room. The rough-hewn barn wood se 
as sturdy legs for the custom dining table. 

The master bedroom and bath again reference the pa 
Towel bars were made from sections of rusty and neglect 
garden fences after Antreasyan found them. “They were lyi 
in a stone yard in Istanbul, I knew if we painted them maf 
black they would look great with beautiful Italian linen hang 
ing on them,” she says. 

The imagination and ingenuity displayed in details like th 
are testament to Cohen, Hayflick, and Antreasyan’s visi@ 
Their reward is the house, reborn to evoke the warmth of a 
Italian family country villa; a home both.perfectly detailé 
and well lived-in. @ 























repes are ideal for 
unfussy entertaining - len 
b ocause they can be 
inade ahead of time and 
i stored layered between 
sheets of parchment 
paper. Then they can be 
easily assembled into 
___ sweet or savory dishes. 




















Crepes form the major component of 
this easy but elegant cake, layered with 
cream and featuring a burnt sugar top; 
woven placemat from Takashimaya. 


Producer: Mary-Ellen Weinr 


1D 
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age: A crepe studded with fresh 
makes a toothsome vehicle for 

gus and morels; brown ceramic 
rom Takashimaya. Opposite: A 

combination of buckwheat crepes, 
d salmon, and créme fraiche gets 
Same ial la Wide) 
chive blossoms; suede limestone 
kground from Ann Sacks. 








LADY M MILLE CREPES CAKE 
Adapted from the Lady M Cake 
Boutique, New York. Dip a knife in 
hot water before slicing. 
For the crepes: 
6 tablespoons cake flour 
1% tablespoons sugar 
2 eggs 
3 tablespoons unsalted butter, 
melted 


— 


cup warm milk 
Vegetable oil 
For the filling: 
2 cups heavy cream 
3 tablespoons sugar 
For the cake: 
15 to 20 crepes 
Cream filling 
2 tablespoons sugar 


Make the crepes: Sift flour and sugar 
together into a mixing bowl. Set aside. In 
a large bowl whisk eggs together, being 
careful not to overbeat. Gently stir in 
flour mixture until smooth. Stir in but- 
ter. Slowly stir in milk until just blended 
with the consistency of light cream—do 
not overmix. Cover bowl with plastic 
wrap. Let rest at least 1 hour. 

Rub bottom of an 8-inch nonstick or 
crepe pan with vegetable oil and wipe 
it out with a paper towel. Place over 
medium heat. Ladle about 1 tablespoon 
of batter into center of pan. Tilt and 
rotate pan immediately to make the 
batter run around the edge and cover 
the bottom evenly. Pour any excess bat- 
ter back into bowl. Cook until brown, 
about 20 seconds. Lift crepe edge with 
your fingers or a spatula. Cook other 
side about 10 seconds. Turn out on a 
plate. Repeat process with remaining 
batter (pan will probably not need to be 
greased again). Stack crepes separated 
between sheets of parchment paper. 
Crepes can be made ahead and kept 
for several hours, wrapped in plastic at 
room temperature, or refrigerated over- 


night. Makes 15 to 20 crepes. 


ike the filling: Pour cream into a 
bowl. Ac ir. Whip with an 
beater until eaks form. 


Recipes 





Assemble the cake: Place a crepe 
on a turntable or plate. Spread a thin 
layer of cream mixture evenly across 
crepe. Lay second crepe ontop. Repeat 
process until all the crepes are used. Do 
not cover top crepe with cream. Spread 
sugar evenly over top of cake with the 
palm of your hand. Caramelize sugar 
with a BonJour butane torch. Place cake 
in a refrigerator for several hours before 
serving. Serves 4 to 6. 


BUCKWHEAT CREPES WITH SMOKED SALMON, 
CREME FRAICHE, AND GARLIC CHIVE BLOSSOMS 
Adapted from Vegetarian Suppers from 
Deborah Madison’s Kitchen (Random 
House, $28). 
%4 cup water 
% cup milk 
3 large eggs 
Y% cup buckwheat flour 
% cup flour 
%4 teaspoon sea salt 
Y teaspoon sugar 
3 tablespoons melted butter, plus 
extra for pan 
Smoked salmon 
Creme fraiche 
Garlic chive blossoms 


Place water, milk, eggs, flours, salt, 
sugar, and butter in a blender. Blend 
until smooth, stopping after 30 seconds 
to scrape down sides of container. 

Heat an 8-inch nonstick skillet or 
crepe pan and wipe a little butter over 
surface. Add 4 cup batter and swirl 
around pan. Cook over medium heat 
until crepe edges are loose, about 2 
minutes. Pick up with fingers and turn 
over. Cook second side until it no longer 
sticks, about 1 minute. Place on a plate. 
Repeat process. Makes about 12 crepes. 
Serve with smoked salmon, créme 
fraiche, and chive blossoms. 


HERB CREPES FILLED WITH GREEN ASPARAGUS 
AND MORELS 

Adapted from Marco Moreira, executive 
chef of Tocqueville, New York. 

For the crepes: 


2 large eggs 


2 egg yolks 
1 cup warm milk 
Y% cup melted butter 
% cup flour 
2 tablespoons chopped chives 
Vegetable oil 
For the filling: 
% pound asparagus, peeled and } 
























cut into 2-inch pieces 

2 tablespoons extra-virgin 
olive oil 

4 ounces morels, cleaned 

2 tablespoons freshly grated 
Parmesan cheese 
Salt and pepper to taste 


To make crepes: In a large bowl 
eggs, yolks, milk, and butter \ 
smooth. Slowly add flour and mix ul 
just combined. Stir in chives. Rub! 
tom of a copper Mauviel 12-inch ¢ 
pan with vegetable oil and wipe out 
paper towel. Place over medium k 
Ladle about 2 tablespoons of batter 
center of pan. Tilt and rotate pan im 
diately to make batter run around € 
and cover bottom of pan evenly. € 
until brown, about 1 minute. Lift e¢ 
with fingers or a spatula and turn en 
Cook about 30 seconds. Turn out ¢ 
plate. Repeat process with remaif 
batter, stacking crepes between shi 
of parchment paper. Makes abot 
crepes. 

To make filling: Cook asparagut! 
salted water for about 3 minutes. Di 
and place asparagus in a bow! of 
water. 

In a medium skillet, heat 1 tal 
spoon olive oil. Add morels and a 
over medium heat for about 3 minu 
stirring constantly. Add enough ) 
to cover morels by half. Simmer wi 
liquid is evaporated and morels- 
soft, about 5 minutes. Drain asparag 
Place asparagus and morels in a ba 
Toss with remaining olive oil. Stif 
Parmesan cheese, salt and pepper. — 

Assemble the crepes: Place herb ett 
in the middle of a plate. Top with ab 
3 tablespoons filling and fold ov 
Serves 6. @ 
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DEEP-CLEANSING FORMULA 409° 


FOR A KITCHEN SO CLEAN IT SHINES. 






ADVERTISEMENT 


savorin Om 


it long last, summe! i 1S here. Who . ae this 


e of year when making dessert i is as easy as serving fresh fruit on a ple 







oduce at its peak and gloriously long days, summer entertaining doe 


ymplicated. Consider these tips for easy summer get-togethers. 


simple entertaining 


* The key to great summer 
meals is using the freshest 
ingredients cooked as 
simply as possible. 


+ Plain white plates always 
look good whether they’re 
stacked on a brightly colored 
buffet table or placed on 
woven place mats for a 
casual outdoor brunch. 


* Get the kids to help choose 
a backyard party theme, 
make invitations and decora- 
tions, and even prepare 
a favorite dish to share with 
everyone. 


* 


Ask guests to bring a dish 
and delegate a task when 
they arrive. This helps to 
free up your time and cuts 
down on awkward moments 
at the start of your party. 


%* 


Save time by washing salad 
greens a day or two early. 

Dry with paper towels, place 
in GLAD® food storage bags 
and store in the refrigerator. 
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“fill packs now and in Starterkits starting in July 2005. ©2005 The Clorox Company. 
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H ADVERTISEMENT 
i 


avVOr ing summer 


meal S 







sreat alfresco dining can be as simple as eating pizza outside or as elaborate as 


ling lobster by the sea. No matter what's on the menu, everything tastes better 






i vil 
}utdoors. What better time to dust off the grill for a backyard barbecue? You can’t 


© wrong with crowd-pleasing ribs like the ones featured in the recipe below. 


great grilling 
2 Nothing says “summer” like the inviting aroma 
of a charcoal fire. To keep food from sticking 
to the grill, brush it with a light coat of oil 
just before placing it on top of coals. For 
more grilling tips, visit www.kingsford.com. 


%* Grill vegetables to add smoky flavor. 
Try zucchini, asparagus and green 
peppers. They’re great dipped in 
Hidden Valley® Spicy Ranch dressing. 


*k For easy, mess-free marinating, use 
gallon-size food storage bags like those 
from GLAD. Put meat and marinade in the 
bag, then squeeze out all the air before 
sealing. This method saves refrigerator 
space and cuts down cleanup time. For 
larger cuts of meat, use a pan and GLAD 
Press’n Seal™ wrap. 


avory barbecue ribs 


MAKES 4 - 6 SERVINGS 





tablespoons paprika 1. Dry rub: Combine paprika, salt, thyme, chili powder and 

onion powder in a small bowl. Line a cutting board or your counter- 

top with a piece of GLAD Press’n Seal™ wrap, design-side up. 
Place ribs on top of sheet. Divide the rub and spread over both 

sides of ribs. Wrap in two new sheets of GLAD Press’n Seal™ wrap 
and refrigerate overnight. 

2. Heat grill for indirect heat. Allow ribs to stand 20 minutes at 
room temperature. Remove ribs from GLAD Press’n Seal™ wrap. 

3 3. Place ribs, bone side down, in center of grill directly over a drip 
)/; cups KC Masterpiece” Barbecue Sauce pan. Cover and grill ribs over medium heat 1'/2 to 2 hours, adding 

5 to 9 briquets to each side of grill every 30 minutes. Pour 1 cup 

| barbecue sauce into bowl for basting; set aside. During the last 

| hour of grilling time, brush the ribs with some of the reserved 

. basting sauce every 20 minutes until meat is very tender (discard 


tablespoon coarse salt 
teaspoons dried thyme 
teaspoons chili powder 
/, teaspoons onion powder 


racks (4 to 5 pounds) pork loin 
back ribs 


excess basting sauce). Let rest 5 minutes before slicing into 
individual ribs. Serve with remaining '/2 cup sauce. 
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Jeff Boor! 


Luxury Home Specia 





“Realty that makes your dream home a reality. Daa eT 


1-866-389-3322 








. Three bedroom, spectacular view, recently Beautiful, 4 bedroom, 2 bath, in-ground pool, Corner lot, 3 bedrooms, 2-car garage, fir 


rehabbed, hardwood floors throughout, more finished basement, forced gas, modern high ceilings, picturesque neighborhood 
space than homes of comparable size. kitchen, picket fence. Call for info. ee l-m0) oe gaT 


! 
| 


Priced to sell! 














oring summer sweepsta 


otel accommodations and rental car. 


pstakes ends on July 31, 2005. 


The Island of 
Cain “SERS 
etree in coe 


The Heart of Hawai'i www.applevacations.com 


ILITY: The Sweepstakes is only open to legal U.S. residents who are 25 years of age or older as of May 1, 2005 
5 of the Sponsors, the Sponsor Affiliates or any of the members of their immediate family (defined as spouse, 
ther, in-laws, grandmother, grandfather, brother, sister, children and grandchildren) or same household of each are 
p to participate. This Sweepstakes is void in Puerto Rico, U.S. Territories and Possessions and where prohibited or 
by law and is subject to all applicable federal, state and local laws. 
(0 ENTER: On a plain 3" x 5" piece of paper, entrants may hand-print their name, complete address, daytime 
number, birth date and email address (if any). Entrants must mail their entries in a stamped #10 envelope to 
Bummer Sweepstakes Entries, PO. Box 7582, Melville, NY 11775-7582. Mail-in entries are limited to 1 entry per 
Plope. Each entry must be hand-printed, postmarked by August 1, 2005 and received by August 8, 2005. Neither 
Company, APPLE Vacations, Oahu Visitors Bureau ('‘Sponsors"), Don Jagoda Associates, Inc., their respective 
panies, subsidiaries, affiliates and the directors, officers, employees or agencies, nor any of their respective 
r prize suppliers (collectively, the “Sponsor Affiliates”) are responsible for lost, late, damaged, delayed, destroyed, 
Hed, incomplete, illegible, mutilated or postage due mail. Photocopies, mechanically reproduced, forged or altered 
tries and facsimiles are void. Incomplete entries are not eligible. Mail-in envelopes larger than a #10 envelope 
‘omatically disqualified 
D PRIZE AND APPROXIMATE RETAIL VALUE: One (1) Grand Prize—A trip for four (4) to Hawaii. Grand Prize includes 
, five (5) night hotel accommodations [one (1) room based on quad occupancy and availability). Round-trip coach 
jortation in a promotional class of service from a major United Airlines airport nearest winner's home to Honolulu, 
sed upon availability. Six (6) day rental of a full-size car, based upon pickup at Honolulu International Airport upon 
inner will be responsible for all departure taxes, security fees paid prior to departure, rental car taxes, insurance 
approx. $50/person not including rental car taxes, fuel or insurance). (Total ARV up to $4,800.) The Sponsors 
é right to substitute the prize (or portion of prize) with prize of comparable or greater value if the prize cannot be 
Bs described for any reason. Once a vacation has been confirmed, all cancellation penalties are the responsibility of 
. Blackout dates apply during peak season and holidays. Trip cannot be exchanged for cash. The passengers must 
lid picture ID/DL 
DM DRAWING/WINNER NOTIFICATION: The winner will be selected in a random drawing, on or about August 15, 
among all eligible entries received. Drawing will be conducted by Don Jagoda Associates, Inc., whose decisions 
Bnd binding on all matters relating to this Sweepstakes. Odds of winning are dependent upon the number of eligible 
ceived. The potential Grand Prize winner will be notified by phone and/or mail and will be required to complete, 
eturn a notarized Affidavit of Eligibility/Release of Liability and, where legal, Publicity Release within 14 days of 
bn attempt. If the potential Grand Prize winner's affidavit and release is not returned to the Sponsor within 14 days 
prize notification, the potential winner may be disqualified and an alternate winner may be selected. If prize or 
M@fication is returned as undeliverable, such prize will be forfeited and an alternate winner selected. The Grand Prize 
responsible for any and all federal, state and local taxes 
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summer all year round on the Hawaiian Islands! 

er for a chance to win a family trip for four to Oahu, the heart of Hawaii. 


Hidden VEY 


ADVERTISEMENT 


avVOr Ing summer 


together 


pesn't get much better than being at the beach with your family on a beautiful day. Building 


castles, watching the sunset or just playing in the surf all make wonderful memories. 


family fun 
*& If you haven’t spent the last few months planning elab- 


orate summer travel, don’t sweat it. Even a day trip to the 


beach or a barbecue in the park can offer hours of quality 
time with your family. 


* Extend any barbecue into a real celebration of summer by 
taking along a “s’mores” kit. Keep marshmallows, graham 
crackers and a few large chocolate bars (both milk and 
dark) in a family-size GladWare® container. It’s perfect 
for camping trips, too. 


* When traveling this summer, don’t forget to pack snacks 
for the kids. Toss dried fruit, trail mix or pretzels into 
small GladWare® containers and stash them in backpacks 
and travel totes. 


includes: Six-day/five-night Apple Vacations trip for family of four to Oahu, Hawaii, including round-trip 


nter, mail a plain 3” x 5” piece of paper hand-printed with your name, address, city, state, zip code, daytime 
e number, email address (optional) and age to Savoring Summer Sweepstakes Entries, PO. Box 7582, 
ille, NY 11775-7582. Entries must be mailed in a stamped # 10 envelope. One entry per envelope. 





SUMMER SWEEPSTAKES MAY 1, 2005 THROUGH JULY 31, 2005 OFFICIAL RULES - NO PURCHASE NECESSARY. VOID WHERE PROHIBITED. OPEN TO LEGAL RESIDENTS OF THE U.S. 


5. GENERAL RULES: The Sponsors reserve the right at their sole discretion to disqualify any individual who tampers or attempts 
to tamper with the entry process or the operation of the Sweepstakes; violates the Official Rules; or acts in an unsportsmanlike 
or disruptive manner or with intent to annoy, abuse, threaten or harass any other person. Entrants agree to be bound by these 
Official Rules and the decisions of the judges. The Grand Prize Winner and respective travel companions must travel together on 
the same itinerary, including the same departure date, destination and return date and must have valid travel documents (i.e., 
photo ID) prior to departure, failure to do so will result in forfeiture of prize. Grand Prize must be used within one year from date 
awarded and is subject to availability and confirmation of reservations. Certain restrictions and blackout dates apply. Flight 
schedules are subject to change without notice. Once travel commences no stopovers are permitted; if stopover occurs, full 

fare will be charged from stopover point for the remaining segments including return of the trip. The Sponsors and the Sponsor 
Affiliates are not liable for any expenses incurred as a consequence of flight cancellation/delay. The Grand Prize winner's 
travel companions (or parent/legal guardian if a guest is a minor in his her state of residence) must execute a Release of 
Liability/Publicity Release (except where prohibited by law) prior to departure. Seat selection and timing of trip subject to 
availability and confirmation of reservations. Trip may not be combined with any other offer and travel may not qualify for 
frequent flyer miles. Car rental is subject to additional restrictions set forth in car rental contract. If winner does not meet rental 
car requisites/requirements, that portion of the prize will not be awarded. All incidentals, gratuities, travel expenses, taxes, 
ground transportation to and from winner's home residence and other expenses not specifically set forth herein are the responsi- 
bility of the winner's. Entrants agree to be bound by these Official Rules and the decisions of the judges. All aspects of the prizes 
are nontransferable and no substitutions are allowed except at the Sponsors’ sole discretion. No cash equivalent or exchange of 
prize is permitted (except at the Sponsors’ sole discretion). The Grand Prize winner agrees to indemnify and hold harmless and 
waive any and all claims of liability of any kind whatsoever against the Sponsors and/or the Sponsor Affiliates, including any 
accident, loss, injury or death occurring or in any way related to the prize or use/misuse thereof or while traveling to and/or from 
a location to obtain or use the prize. Neither the Sponsors nor the Sponsor Affiliates make any warranty, representation or guar- 
antee, express or implied, in fact or in law, relative to the use of the prizes including, without limitation, quality, merchantability 
and fitness for a particular purpose. Winners in accepting their prizes consent to the use of their names, addresses (city, state), 
photographs and likenesses for purposes of advertising, trade and promoting in any and all media on behalf of the Sponsors, 
without further compensation, except where prohibited by law. 

6. GOVERNING LAW & VENUE: The California Courts (State & Federal) shall have sole jurisdiction of any controversies regarding 
the promotion and the laws of the state of California shall govern the same. Each entrant waives any and all objections to 
jurisdiction and hereby irrevocably submits to the venue of those courts within the county of Alameda, California 

7. WINNERS LIST: To receive a list of the winners, mail a self-addressed, stamped envelope, by December 1, 2005, to 
Savoring Summer Sweepstakes Winners Request, 4388 Tujunga Ave. #85, Studio City, CA 91604 

8. SPONSORS: The Clorox Company, 1221 Broadway, Oakland, CA 94612; APPLE Vacations, 115 East Gish Road, Suite 201, 
San Jose, CA 95112; and Oahu Visitors Bureau, 733 Bishop Street, Suite 1520, Honolulu, Hl 96813 

9. ADMINISTRATOR: Don Jagoda Associates, Inc., 4370 Tujunga Ave, Suite 330, Studio City, CA 91604 
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aced by pebbles. Later the beaverboard on the ceiling 
down and a wood finish replaced it, and a handsome 
hed-pine floor appeared in the living room. Soon after 
the ancient, extremely temperamental Wurlitzer juke box 
my daughter and I loved so much disappeared, without 
uch, as I remember it, as a family vote on its future. One 
a stunningly handsome koi pond appeared in our large 
very green backyard, because Jean had noticed that back 
e early 1980s when we lived in Japan for a time how much 
sure I took in watching these beautiful giant carp swim. 
\ house plays the roles you create for it. In the time I’ve 
1 here it has had two separate but quite distinct incarna- 
3, which in some odd way have merged into each other. The 
, before our daughter was born, was as a writer’s redoubt, 
e and others. Lots of journalists and writers have visited 
»xtended periods, and my friend Jim Wooten wrote much 
asher, his fine book on Jimmy Carter, here. So many writers 
d here in those earlier years that one year we had T-shirts 
e up that said “Coffin Street Writers Colony” on them. 
\ house, of course, is not so 
h a physical structure as it is 
orage place of memories. It’s 
re friends, some of them now 
arted, came again and again for 
ers that were more often than 
arm and joyous. Jean Halber- 
is a very good, very serious 
Mk: Russ Baker once wrote a col- 
in The New York Times saying that she cooked so well 
ne would have us to dinner because the other Nantucket 
es didn’t want her in their homes sampling their food. 
re have been some grand meals here, including one when 
Baldwin wanted to watch the marriage of Prince Charles 
y Diana. We had one of the first VCRs on the island, so Jean 
a brunch and Billy, whom I had never met, came, along 
Nat and Marge Benchley. Jean was serving champagne 
| I was making salty dogs—fine vodka with fresh squeezed 
| befruit—and Billy, who had the wonderful quality of mak- 
ou feel that you were smarter than you thought you were, 
erred the salty dogs. 
nother night, about ten years ago, Charles Kuralt and his 
ducer, Jim Houtrides, a serious food man, were here doing a 
eon me for the CBS Sunday Morning show, and Jean found 
that Charles had never met Russ Baker. That struck her as 
plain wrong; two great narrators of the American experi- 
e ought to know each other, she believed. She introduced 
and cooked an unusually fine dinner that night, capped 
specialty of the house, deep-fried peaches. This was accom- 
tied by a great many bottles of a lovely rosé. Charles was an 
berant, generous man and he liked Russell, the food, and 
rosé, in no particular order. We practically had to load him 


Bee cen ee EC) MA asd item naoed dl 


THE TRUTH IS WE ARE 
Bel TER Al FRIENDSHIP 
HERE THAN IN NEW 
YORK BECAUSE WE 
HAVE MORE TIME 


into the van to get him home. The next day we went fishing and 
they tried to film me on the boat, and Charles was not at his 
best. If you look back at the old video clip from that piece —and 
T will admit that the water was a little rough that day—Charles 
seems to have completely disappeared from the boat. 

Sometimes I wish we had kept a book recording every 
dinner party we gave over the last 26 years, listing who came 
and what Jean cooked. But that would be cheating, because 
it was never about keeping a record, even an informal one. 
It was always about a marvelous impulse, that of combining 
the pleasure of friends and food. The truth is we are better 
at friendship here than in New York because we have more 
time. This is where we've always been at our best as a family; 
we simply have more time and less pressure here. 

The house’s second incarnation began in 1980, when our 
daughter was born. It’s where she came for the first time when 
she was about two weeks old and where over the years she 
grew up. She took her first steps here, helped by our young 
friend John Burnham Schwartz (then a teenager, now a suc- 
cessful novelist), who was reading 
to her and somehow sensed that 
she was ready to walk. He held the 
book he was reading out to her— 
she reached for it, and he backed 
up a step. She took another step, 
still reaching for it, and he backed 
up again. And so she walked. Her 
oldest friends come from here, 
including John Ray Vaughan, who at four loved nothing more 
than to go out to the airport and watch the planes take off and 
land, and who now flies jets for the U.S. Navy. 

Our lives changed, and so did the use and function of the 
house. The mid-October departures from the island were cur- 
tailed by the new tyranny of our lives, a child’s school sched- 
ule. There were fewer houseguests and they stayed for shorter 
periods of time. Dinner parties ended earlier in the evening. 

Our daughter, like us, has come to love the house, per- 
haps even more than we do, because she has grown up in it. 
She thinks of this, rather than New York, as her real home, 
and she has made it very clear to us that she does not want 
us to sell the house—not ever, if at all possible— because 
it is her point on the compass as well. This is where people 
have watched her come of age, changing from the little girl 
in kindergarten to the young woman who teaches kindergar- 
ten. And she, the beneficiary of a kind of permanence I never 
knew as a child, sees herself raising children here and pass- 
ing on to them the richness of family and friendships that we 
were fortunate enough to pass on to her. @ 


Pulitzer Prize winner David Halberstam 1s completing his twentieth 


hook, which ts about China’s involvement in the Korean War. 
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| The Making of a Garden . 


GARDEN GODDESS 


Cardediogs aaa Dame 


Gertrude Jekyll’s design 
innovations —naturalistic plantings 
dictated by seasonality —changed 

the face of the field forever 


ALTHOUGH GARDENER Gertrude Jekyll (1843-1932) has 
a mame that is legendary, many stumble over its correct pro- 
nunciation (JEE-kill), much as they do over the question of her 
relevance to the modern American gardener. But I would argue 
that even if few now build the elaborate English estate gardens 
Ms. Jekyll was known for, her skilled artistry, rebellious inno- 
vations, and great sense of humor still inspire us today. 

Jekyll was first trained as a painter and artist in metal crafts 
and needlework, and she had been greatly influenced by Wil- 
liam Morris and the Arts and Crafts movement. But when her 
eyesight began to fail she was forced to give up these exact- 
ing pursuits. Not cowed by the setback, she instead installed 
a darkroom in her house in 1885 and took up photography, at 
that time a recent innovation. She focused her lens mainly on 
landscapes, and the hobby allowed her to study them closely: 
eventually Jekyll used that perspective to design lush, cottagey 
gardens in a painterly manner. 

Jekyll’s approach was diametrically opposed to the regi- 
mented style of gardening that was the order of her day. Car- 
pet bedding was a convention in which ruglike plantings of 
annuals were moved in and out at the change of seasons. 


Jekyll countered that this “ingenious 


GERTRUDE JEKYLL left the observer with 


monstrosity” 
“the chief impression that it must have 
taken a long time to do.” She instead 
designed voluptuous gardens, layer- 
ing and overlapping annuals, peren- 
nials, shrubs, trees, and bulbs with an 
artist’s sophistication that used hot and 
cool color combinations in minutely 
orchestrated gradations. Plant mate- 
rial was grouped to make large swaths 
of color spill from geometric beds in a 
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} GERTRU DE JEKYLL’ Ss} 

COLOUR SCHEMES FOR 

l THE FLOWER GARDEN | . 
—— § \ 


vivid riot of hues and tones. 


Jekyll proposed that seasonality is 






by Richard Bi 


key to a garden’s beauty. She taught 
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PRINTED MATTER Jekyll was a prolific author 


who. wrote with alacrity about gardening. Several of her books (like those at 
left)-are available at the Antique Collectors’ Club (www.antique-acc.com), 
and vintage copies are also fairly easy to find. Check out used bookstores 
or try Web sites like www.alibris.com and www.abebooks.com. 


=RINE WHITESIDE PORTRAIT: TIMOTHY GREENFIELD-SANDERS 







































that planning around spring bulbs, sum- Above: A fielé 
of flowers in 
Jekyll-designt® 
Lindisfarne 

Castle garde 
Northumberle 
England, illus 
her painterly 
approach 


mer roses, autumn dahlias, and winter 
grasses produces vignettes with a tempo- 
rary but highly desirable perfection. Her : 
great lesson to the modern gardener is to 
feature small “flowery incidents” through- 
out the entire year. 

Fittingly, Jekyll was sought after as a design partner. 
famously, in 1889 she met Edwin Lutyens. Although sh 
26 years older than the young architect, they launched a 
nership that resulted in hundreds of garden designs that bi 
the chasm between garden and architecture. 

Sadly, many of Jekyll’s gardens are now gone. But fi 
nately, at age 55 she began writing books and quickly f 
twelve volumes to the brim with garden thoughts that 
vide insight into a lively personality grounded with as 
of humor. In one, she laments that a favorite standard 
tree was ruined when her donkey, Jack, ate half of it. She 
addresses homespun matters with simple aphorisms: “Ag 
crop of onions is a joy to the culinary corner of a gardet 
heart.” But it is her photograph of a bench strewn with # 
and shoes—hinting as it does of carefree visitors wand@ 


1 


barefooted among borders—that perfectly illustrates her 
est contribution to garden design: making casual and 





sible what had traditionally been gag 


staid, formal, and stiff. @ 
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oint of Views” our 
ii) guide full of custom 
dow covering ideas 


I special offers. 





udget Blinds, Inc. All Rights Reservec 





Spontaneous parties 
may erupt! 


Cushion repository, wet bar, 
buffet, intrepid purveyor of raw 
oysters. Ice tubs included j 


mit 
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eae 


Come See It From The River. 





a Brookbend outdoor furniture 
EXCLUSIVE STORAGE, DINING, AND LOUNGE SETS 


BOOK EARLY AND SAVE! 


Discover what it means to be truly 
pampered on a luxurious 3- to 
12-night Steamboatin”® vacation 
on the rivers of Delta Queen. 
Or choose an exciting 7-night 
New Orleans @& Riverboat 
Adventure Week vacation. Please 
see your travel agent or call. 


888.859.8094 www.deltaqueen.com 


Save $200 on our not-found-elsewhere storage 
buffet box. Good til June 30, 2005. Use code HB. 


Call 877 497-9906. 


www.brookbend.com 


DELTA QUEEN STEAMBOAT COMPANY, INC. 


A DELAWARE NORTH COMPANY 


Ask for offer HSBUO605. 
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Prices shown are suggested retail. Symbols 
in parenthesis identify the service type: 

(R) retail; (T) trade, through designers; 
(MO) mail order or Internet orders; (M) 
manufacturer or distributor; (C) custom by 
or for designer, unless otherwise noted. 
ITEMS NOT MENTIONED ARE FROM OWNER’S 
COLLECTION AND UNAVAILABLE. 


35 STYLE BEAT 

Gripper bar board, $6—Crate and Bar- 
rel (R,MQO): crateandbarrel.com. Chardon- 
nay 2003, $10—Red Bicyclette (R,MO); 
redbicyclette.com. Polka-dot napkin, $8— 
Bloomingdale’s (R,T); 800-232-1854. Gob- 
let in blue and purple, $8—Gorgeous De- 
signs (T); gdi-usa.com 

54 PRETTY COOL 

Page 54: Chair—Hickory Chair (M); 800- 
349-4579. Fabric—Travers (T); 212-888- 
7900. Fabrics: Page 56: 1. Scalamandré 
(T); 800-932-4361. 2. S. Harris & Fabri- 
cut (T); 212-838-5253. 3. Duralee Fabrics 
(T); 800-275-3872. 4. Quadrille Wallpapers 
& Fabrics (T); 212-753-2995. Page 58: 1. 
Cowtan & Tout (T); 212-647-6900. 2. & 3. 
F. Schumacher & Co. (T); 800-332-3384. 
4. Brunschwig & Fils (T); 212-838-7878. 
60 SMART ART 

Designer: Ernest de la Torre; 212-243-5202. 
Web site: delatorredesign.com. 

63 DURABLE GOODS 

The Laurie Smith Fabric Collection— 
Hancock Fabrics; 877-322-7427. Web site: 
hancockfabrics.com. 

64 ROOM TO GROW 

Designer. Alessandra Branca; 312-787- 
6123. All fabrications: Anthony Lawrence- 
Belfair; 212-206-8820 and Custom De- 
sign Studio; 718-993-8370. Custom lamp- 
shades-—Blanche P. Field; 212-355-6616. 
Thomas daybed, dresser and hutch; Dana 
crib; Sleigh side table; Classic changing 
table; Ric Rac crib bumper skirt and sham; 
pink gingham fitted crib sheet; Payton floor 
lamp base; white Sabrina baskets and pink 
gingham liners—Pottery Barn Kids (R, 
MO); 800-993-4923. Glider—Wicker Gar- 
den (R); 212-410-7001. Fabric for window 
treatments; duvet; euro shams; tester over 
daybed, Happy Valley in color 54 by Anna 
French—Sanderson (T); 212-319-7220. Pip- 
ing for window treatments, duvet, tester, 
Ondine II in Azalee by Manuel Canovas— 
Cowtan & Tout (T); 212-647-6900. Fabric 
for flange on euro shams, Ondine by Manuel 
Canovas—Cowtan & Tout; see above. Fabric 
for glider and bolsters, Biaritz in pink—Scal- 
amandreé (T); 800-932-4361. Piping for glider 
and bolsters, Chelsea Canvas in Cameo by 
Laura Ashley—Kravet (T); 212-421-6363. 
Fabric for tester lining, pillows, changing 
table skirt, Mara Vista in fuchsia and cream: 
trim on pillows—Scalamandré; see above. 
Fabric on lampshades, Josephine in Azalee 
by Manuel Canovas—Cowtan & Tout; see 
above. Wallpaper—Brunschwig & F:'s (T); 
212-838-7878. Carpet—Stark Carpet (T); 
212-752-9000. Closet—California Closets 
(R,T); 888-336-9709. 
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‘86 POWER FLOWERS 


Designer: Preston Bailey, Preston Bailey De- 
sign; 212-691-6777. : 

116 SUMMER FUN 

Pages 116 to 123: Designer: Abby Yozell; 
617-345-0008. Architects: Christopher Dall- 
mus, Claudia Noury, Design Associates; 
617-661-9082. Front parlor: Tole lamps; 
Antiques on 5—Charles Spada Interiors 
(T); 617-951-0008. Dining hall: Hurricanes 
on wrought-iron console—Simon Pearce 
(R); 800-774-5277. Kitchen area: Pendant 
lights—Lucid Lighting (R,T); 888-605- 
8243. Front hall: Chair—Andrew Spindler 
Antiques; 978-768-6045. Master bedroom: 
Cashmere throw—Loro Piana (R); 212- 
980-7961. Linens—Anichini at ABC Car- 
pet & Home (R,T); 646-602-3851. Front par- 
lor detail: Woven ragrug—Hillary Anapol; 
508-228-4873; nantucketweaver.com. Fire- 
side chair—Andrew Spindler Antiques, 
see above. Guest bathroom: Pedestal sink; 
fixtures— Waterworks (R); 800-899-6757. 
Web site: waterworks.com. Esme’s bedroom: 
Headboard fabric—Sanderson (T); 212- 
319-7220. Bed cover and pillow fabric, Ian 
Mankin Fabrics—Coconut Company (R,T); 
212-539-1940. Bedskirt fabric—Osborne & 
Little (T); 877-322-7420. 

124 LEAP OF FAITH 

Pages 124 to 131; Designer: Kenneth Brown; 
kennethbrowndesign.com. Bedroom: Chair, 
vintage Stendig—Orange (R,T); 323-782- 
6898. Silver ball—Banchoff (R,T); 310-854- 
1845. Leather ottoman, by designer. White 
vase—Idea Space (R,T); 310-360-7140. Small 
dish, Murano glass—Retro on LaBrea (R,T); 
323-936-5261. Curtains—Bonnie Price (T); 
818-261-7523. Dining/entry hall: Chair fab- 
ric by Calvin Fabrics—Donghia (T); 800- 
366-4442. Table, by designer. Wave vase; 
copper tray—Banchoff, see above. Cur- 
tains—Bonnie Price, see above. X-back 
bench by Michael Smith—Thomas Lavin 
(T); 310-278-2456. Wood drum stool— 
Out of Asia (R,T); 310-204-1413. Throw— 
Restoration Hardware (R); 888-243-9720. 
Kitchen: African vases—Colburn Schwartz 
(R,T); 310-358-9025. Wood bowls—Ban- 
choff, see above. Wall tile, antique traver- 
tine—Ann Sacks (T); 800-278-8453. Cabi- 
netry, Macassar ebony—Ken Johansson (T); 
310-815-1010. Teak island—Blue Print (R); 
323-653-2439. Living room: Red stool; Floor 
lamp, both by Madeline Stuart; red buffet, by 
Michael Smith; throw pillows; floral throw, 
both by Rosemary Hallgarten; copper accent 
table by Gary Hutton—Thomas Lavin, see 
above. Stools; sud benches; chair by Chris- 
tian Liaigre—Kneedler-Fauchére (T); 310- 
855-1313. Wood carved side table; chaise— 
Blueprint, see above. Coffee table, by de- 
signer. Houndstooth throw; hand-loomed 
wool blanket—Sur Design (T); 323-658- 
6160. Rug, Tibetan—Aga John (T); 310- 
657-0890. Wood bowl—Glass Garage (R); 
310-659-5228. Chrome reading light—Fan- 
tasy Lights (R,T); 323-933-7244. Draperies— 
Bonnie Price, see above. Bedroom: Sheets by 
Muse; pillows by 12+H Night—Thomas 

















































Lavin, see above. Nightstand, by desi 
Bench—Out of Asia, see above. Coral 
burn Schwartz, see above. Sculpture—Bg 
choff, see above.. Bedspread—Statemene 
(R,T); 323-655-4521. Office: Red lamp 
Jamie Young (M); 888-671-5883. Murat 
lamps by Steve Jenson—Thomas Lavin, §} 
above. Leather desk chair—Emerson Trog 
(R,T); 323-653-5445. ) 
132 LUSH LIFE 

Pages 132 to 141: Dining area: Table and che 
fabric—Diamond Foam and Fabric (R,7) 
323-931-8148. Above mantel: Sconces; mi 
ror—Licorne Antiques (R,T); 323-852-476) 
Sitting room: Armchair fabric—Fortuny (1 
212-753-7153. Master bedroom: Wallpaper) 
Clarence House (T); 800-803-2850. 
146 SEASIDE SANCTUARY 
Pages 146 to 151: Designer: Robin Bell, M 
Millen; 212-753-5600. Living room: G 
fee table—Mecox Gardens (R,T); 212-24 
5301. Sofa fabric—Arabel Fabrics (T); 8 
759-9808. Armchair; ottoman—Geo 
Smith (R,T); 212-226-4747. Brass lamp a 
shade—Vaughan (T); 212-319-7070. Wi 
dining chairs—Coconut Company (R); 2 
539-1940. Carpet—Stark Carpet (T); 212-75 
9000. Banquette: Seat cushion fabric—Arz 
Fabrics; see above. Guest bedroom: Fringe 
chair—Cowtan & Tout (T); 212-647-69 
Frames—APF-Munn Master Framemak 
(R,T); 212-223-0726. Carpet—Stark G 
pet, see above. Second bedroom: Tole ca 
sconce—Vaughan, see above. Wallpaper ai 
bedskirt fabric—Boussac (T); 212-421-053 
Carpet—Stark Carpet, see above. 
158 AMERICAN PALAZZO 
Pages 158 to 167: Designers: Karen Coh 
and Ani Antreasyan. Ani Antreasyan—A 
of Canyan Antiques and Garden Desig 
(R,T); by appointment: 212-722-5342. | 
chitect: Frank Greenwald; 631-329-156 
Hallway: Mirror—Lorin Marsh (T); 21 
759-8700. Stair Runner—Stark Carpet ( 
212-752-9000. Dining room: Chandelier 
(C)—Venice to Paris (T); 212-980-0669 
Rug—Patterson, Flynn & Martin, (T); 214 
688-7700. Curtain fabric—Rogers & Gof 
gon (T); 212-888-3242. Living room: Sofa 
English Country Antiques (R,T); 631-5 
0606. Rug—Patterson, Flynn & Marti 
see above. Sunroom: Upholstery fabric 
Osborne & Little (T); 212-751-3333. Ca 
peting—Patterson, Flynn & Martin, se 
above. Kitchen: Folding chairs—Treillag 
(R,T); 212-535-2288. Screened porch: Dinit 
chairs, Maison Drucker—T&K French Ag 
tiques (T); 212-213-2470. Bathroom: Mosat 
tile—Stadium (R,T); 212-486-1811. Bath 
tub—BainUltra (M); bainultra.com. 
168 SIMPLE SHEETS 

Crepes cake: Lady M Cake Boutique (R 
212-452-2222. Woven placemat— Takashi 
maya New York (R); 800-753-2038. Butané 
fueled torch—BonJour (M); cooking.com§ 
Buckwheat crepes: Suede limestone 
annsacks.com. Herb crepes: Tocquevill 
restaurant; 212-647-1515. Brown cera 
plate—Takashimaya New York; see above 
Crepe pan— Mauviel (M); mauviel.com. @ 
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ELLA e Decorate your home with Sunbrella® 
fas, which are perfect for décor both inside and 


INGTON FLOORS e Feel free to be inspired. 
f)ynnington retailer or mannington.com for an idea-filled 
ple Design Inspired by You; from Pier 1 Imports, 
By liams, Corian, and Mannington. Free. 


\WK e@ With over 125 years of experience in the 
ustry, you know that you can trust Mohawk. Featuring 
fi, vood, laminate, and ceramic tile. For more information: 
Zyhawk or www.mohawkflooring.com. No Item. 


MUAOISMINGS 
|| 


! ES e Ekornes has perfected the art of relaxation 
Wi range of fine leather furnishings from single reclin- 


il home theater seating systems. 888-Ekornes. 
JEHOUSE e Good design. It's eclectic, not not 
/lodern but not stark. Timeless, but still timely. With 
Bbtail stores, a 96-page catalog, and website, 
O/0use.com, we not only make that kind of good design 
ie) we also make it yours. Free. 
INGTON’S LEATHER e We offer the largest 
i styles and colors. From handsome traditional styling 
pupbeat contemporary look. Manufactured to fit any 
if) www.fineleatherfurniture.com. No Item. 


mn & bath 


RB & FANCY e Food for thought—five key ingredient 
3) whet your appetite. Page through over 90 pages of 
Pycountry, traditional, contemporary, colorful and small 
ens. Cabinet details, colors, doors, and even 25 recipes 
Appetit. Custom cabinetry well within your reach. 
Gsncycabinetry.com. $20. 


) 





.com. Free. 


if 
i een 


(ME DEPOT e You can do it. We can help. 
tidepot.com. No Item. 

/ YORK SCHOOL OF INTERIOR DESIGN e 
ork’s only college exclusively devoted to interior 
u can earn a degree while studying part-time. For 
‘it us at www.nysid.edu or phone (212) 472-1500, ext. 
jatalog. Free. 

—E VALUE PAINT e True Value helps finding your 
yor easy with our new Color Made Simple paint pro- 
fadditional information go to www.truevaluepaint.com 
100-323-7545. No Item 


Her by phone call toll-free 9 a.m. to 9 p.m. 
itn Standard Time: 


7,627.2608 


iter by FAX, send information to: 


4 9.621.4350 


ee have item numbers ready 
it card purchases only 
} American Express, MasterCard, Discover 






Valid through October 31, 2005. If material is 
er available you will be notified by mail. 
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Highlights 


Walker Zanger 


Create your own unique tile & stone vision with 
Walker Zanger'’s luxurious collections of 
Handmade Ceramic Tile, Terra Cotta, Metal, 
Stone Tile & Slabs, Mosaics and Glass. Bring 
your vision to life by calling 877.611.0199 or by 
visiting www.walkerzanger.com. 


Log on to OnlyinHouseBeautiful.com to take a 


WALKER short Survey and you 


may be eligible to receive 


TANG rR a gorgeous 300-page 


Walker Zanger catalog 
eS es Ne (Valuecdiats50)): 


May is GOLD MONTH 


Log on to win daily gold jewelry prizes! 
Discover golden treats for yourself or shop 


for meaningful gifts for Mother's Day, 
Graduation and the Bridal Season. This May, 
there’s one language everyone understands. 
Speak gold. 


www.jewelry.com/gold or www.speakgold. 


HOME DEPOT 


You can do it. 
We can help. 


www.homedepot.com 





Store House 


Good design. It’s eclectic, but not eccentric. 
Modern, but not stark. Timeless, but still timely. 
With 60-plus retail stores, a 96-page catalog, 
and website, www.storehouse.com, we not 
only make that kind of good design accessible, 
we also make it yours. 





storehouse 


TRUE VALUE 
“COLOR MADE SIMPLE’ 
SWEEPSTAKES 


OLOR. 


made simple 


Enter to win the True Value “Color 
Made Simple” Sweepstakes at 
www.onlyinhousebeautiful.com. One lucky winner 
will be chosen at random and will receive a 
fabulous InHome Color Consultation from a 
House Beautiful editor and up to $500 worth of 
True Value Paint and supplies. (TRV: $2,000) 


) 





Color was never meant to be complicated. 
Thanks to Color Made Simple, it no longer is. 
We know everyone can appreciate choices. 
But when shopping for paint, we also know 
you aren't looking for an overwhelming num- 
ber of options. With the help of our new Color 
Made Simple paint program, finding the perfect 
shade has never been so simple. From new 
color palettes to our Certified Color Experts, 
now you have all the tools you need to find 
color and inspiration. 


Visit your local True Value store and 
experience the Idea Center with color 
coordinated Idea Cards that take out the 
guesswork by simplifying the color selection 
process. 


Speak to our Certified Color Experts. 
True Value has certified Color Experts who 
have been specially trained to help you pick 
your perfect colors. Whether you're trying to set 
the mood, or change the appearance of the 
room. True Value has the right color combinations 
for you. 


True Value E-Z Kare Paint offers 
high-quality paint in five finishes— 
eggshell, flat, satin, semi-gloss, high- 
gloss—that can be mixed to any color. 
Each is a scrubbable formula that resists 
stains, splatters, and mildew and comes 
with a 25-year warranty. 


For official rules or to enter to win the True 
Value ‘Color Made Simple’ Sweepstakes 
please visit www.OnlyinHouseBeautiful.com 
from May 15th through August 15th 


| tlouseBeautifa 





[MARKETPLACE 
a a! 


FURNITURE 
_DISCOUNTFURNITURE@48TH.COM 
/SUBSTANTIAL SAVINGS On_ Fine 
‘Furniture!!! 40 - 60% Off Retail!!! 
‘Nationwide in-home delivery! Credit 
‘Cards Accepted! We refuse to be undersold! 
843-449-3588. 


‘CHERRY HILL FURNITURE CELEBRATES 
70+ years! Incredible discounts on 
name brand furniture. Nationwide 
idelivery. 1-800-328-0933. Visit: 
www.cherryhillfurn.com Major credit 
cards accepted. 


PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. All major brands. 1- 


800-288-1086. www.thegardenroom.com 


BRASS BEDS - IRON BEDS 


BRASS AND IRON BED SALE! Buy 
‘factory direct and save 50% on romantic 
solid brass and iron beds. Once-in-a- 
life-time savings! Lay-away and payment 
plans. FREE color catalog. Brass Bed 
Shoppe, 13800 Miles Ave., Cleveland, 
OH 44105. 216-229-4900. Visit: 
www.brassbedshoppe.com 


CARPEDS 


| SIMPLE Buy Direct MICHAELS CARPET 
800-375-9509 WEARDATED THERMA- 
SEALED DEALER. Featuring all manu- 
facturers and types of floor-covering. Call 
for free samples. 


‘CARPETS OF DALTON, The World’s 
Largest Floor Covering Store. Family 
‘owned for over 30 years, we guarantee 
the lowest prices and the best service. 
FREE SAMPLES...SHIP ANYWHERE. 
Call Toll Free 1-888-514-7446. 
www.carpetsofdalton.com 


| FABRICS & WALLPAPER 


‘FABRICS - SOUTHERN DESIGN 
‘CONCEPTS - Discount source for many 
'designer fabric and wall coverings. Never 
undersold. Please give manufacturer, 


pattern, and color. 800-245-3071. 


DECORATOR FABRICS AND WALLPAPER 
(up to 50% off retail. Designer lines - First 


























| 1-800-999-2091. 


ASIAN WALL DECOR 





quality - 28 years in business. Call BMI 


CHINESE CALLIGRAPHY wall decor for. 


home or office. Framed or unframed, can 
be personalized. 1-800-617-2917. Visit: 
v.yinyangartgallery.com to view 
1a artwork. 


E AN AD CALL 800-324 


T¢ ¢ Q 
ription inquiries call 800-888-7 , | 











BEAUTIFUL FINDS 





MAYFIELD LEATHER offers a full line 
of quality heirloom seating at direct sale 
prices. Choose from over 50 top grain 
leathers and save on all styles, shipped 
directly to you. Call 800-342-7729 for 
catalog ($5, refundable with order) or 
visit us at www.mayfieldleather.com 


PET DOORS 
_ULS.A. 

| Over 201 styles 
of pet doors to 
choose from. 

)} No need to rush 
home or get up 
early on the 
weekends. Your 
pet will enjoy the 
freedom to come 
and go as they 
please. Choose 





from doors for doors, walls, 
Uh screens or patio doors. We even 
carry electronic doors. Sizes 
for cats and dogs. Call for your FREE 
catalog today, and end doorman duty 
forever! Call: 800-749-9609 Dept: HBE04 
Visit: www.DogDoors.com 





SENTRY TABLE PAD 
CUSTOM TABLE PADS. Guard your table 
and save with custom-made table pads 
direct from America’s oldest and largest 
manufacturer. Call 800-328-7237 or visit 
www.sentrytablepad.com. 
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BUDGET . 
BLINDS | 
Budget Blinds} 
has a great 
selection of 
window 
coverings, 
“Expert Fitg 
measuring andi 
installation, 
FREE in-hom 
consultation 4 
over 800 Style 
Consultants nationwide. Order your FREI 
Design Guide at www.BudgetDesignGuid 
com or call 1-800-617-5163 today! 


ern ae mAs 








patterns of new 
and discontinued | 
flatware patterns | 
at very affordable © 
prices. China, cryst 
and fine silver gift) 
items also availab 
Call Silver Queen at 800-262-3134 for a fre 
catalog, or visit www.silverqueen.com. 
National Bridal Registry now available. 










; # 
' ear)’ 


CLAUDIO RAYES 
14 designer beds you will love and why. 
Request the free catalog of the Claudio 
Rayes bed collection and learn why interio 
designers love and recommend it. Helpfult 
make a choice. Visit: www.claudiorayes.com 
















China, Crystal, “Gy 
Silver & Collectibles 
Ola & New ° Buy & Sell 


Call for FREE lists . 
pof each of your patterns. Se 


‘(1-800-737- 5223) 
PO Box 26029, Dept. HB 
een NC a7aee 


Weyltla ss ae 


edi VILLAGE 
| = FURNITURE 
o —_oe OR UES 


is ui Nhe Ave. * Kannapolis, NC. 28081 IGEPzo10reHe 
a * Mon.-Sat., ae 


Combine your love 

of decorating with our 
training, business 
systems, marketing 
programs, name 
recognition, direct 
manufacturer accounts, 
and more to form a 
beautiful business. 


ivebsite www.DecoratingDen.com or call 1 (800) DEC-DENS 
jach franchise is independently owned and operated. 


INTERIORS 


by Decorating Den 


659 Commerce Drive Easton, Maryland 21601 USA 


“~\me lateral al 
a ei tals 


)jranteed Lowest Prices * Quality Name Brands 
PRM ecm mam aed 


| 


pert 1-800-741-0571 


www.americanlightsource.com 








Free yd of Designer 
Beds 








and ree Poorer “The Secret 

to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 

Request it at www.claudio-rayes.com 







LT source — Wicker & sa 


¢ Direct importer, no middleman 
* Highest quality & lowest prices 
* Choice of over 100 designers fabrics 
* www.franscatalog.com 
Satisfaction Guaranteed 


ae - WICKER & 
ept nb RATTAN FURNITURE 
1-800-531-1511 295 Rt.10, Succasunna, NJ 07876 


CL Vm eyiiee 


The eT Peat 
Swim against a smooth current adjustable to any 
speed or ability. Ideal for exercise, water aerobics, 
rehabilitation and fun. Just 8' x 15', an Endless 
Pool™ is simple to maintain, economical 
to run, easy to install inside or out. 


For Free DVD or Video Call 
(800) 233-0741, Ext. 4205 


Visit www.endlesspools.com/4205 


RNOLESS POOLG 


"UPHOLSTERY LEATHER S 
BEDROOM e DINING e HOME OFFICE 


* Discount Prices on Major Brands * 
P.0. BOX 2324, CHSO5, HICKORY, NC 28603 





Cee Relaxation . aes TT 
Pens Ree eR Un Ce i ars ten i 


You'll never findareason 4Q0% Satisfaction 


¢ to buy from anyone else! Guaranteed! 
) | personally guarantee it! FREE UPS 


Steve Katzman, President ~A Dd 
(oe) OT hed 
*Shipped in 24-72 hours 
° 


ered ead 
FREE BLINDS 
“AND WALLPAPER ENDS: vee : MORE 
Wwww.americanblinds.com 

SE 800-575-2719 


All major credit cards, money orders & checks accepted 


* PLH Products, Inc.-U.S.A 


www.healthmatesauna.com 


Come in... 7 
Enjoy a Healy 


- Detoxification 


Sree 





282% Off ius auditional® 
Save - Buy Direct ¢ All Major Brands 
Same Day Shipping ¢ Free Delivery* 
Please Have Book Name, Patten & 

Page #, List Price @ Qty. 


Call us last for lowest prices 


GUARANTEE 


DISTRIBUTORS 


60 Route 22, Union NJ 07083 
















FINISHING TOUCH 





Clinging Vines 
A fanciful gesture brings a touch of summer indoors 


The jasmine was in bloom, so designer Annie Kelly cut a few lengths of the vine 
and spun it around a vintage Italianate chandelier in the sitting room of the 
Hollywood house she shares with photographer Tim Street-Porter (you can see 
the same chandelier, unadorned, on page 138). “It’s actually a tradition that was 
passed on to us by Eleanor de Witt, the former owner of the house, who told 

us that you could set a bowl of water into this metal chandelier and fill it with a 
cascade of flowers,” says Kelly. “It’s wonderful because you get this rush of scent 
as you walk into the room.” The same idea could work over a dining table—just 
think of it as an uplifting centerpiece. — Christine Pittel 
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Richard Meyer goes to Atlantic City to get away. 


| 
| 
| 





Apparently, so do car thieves. 


| When Richard Meyer left his truck with the casino valet, someone 
took off with it before it was even parked. Luckily, Richard called 


| OnStar, and an Advisor used GPS technology to help police locate 
it quickly, completely unharmed. The thief never stood a chance. 
Make sure you're never without the valuable assistance of OnStar. If 
your current vehicle has OnStar, press the blue button to make sure 


your service is active. Visit your dealer or onstar.com to learn more. 





visit onstar.com 








| The first year of OnStar service is included on all new OnStar-equipped GM vehicles. 
ty 7 Sa ss ‘~ a 
= : y? ) ’ oMmMc w, HUMMER ‘ww 
| CHEVROLET vVvSuUuIicCcke PONTIAC Cadillac SS SATURN 





OnStar services require vehicle electrical system (including battery), wireless service and GPS satellite signals to be available and operating for features to function properly 
Ability to locate stolen vehicles varies with conditions. Subscription Service Agreement required. Visit onstar.com for system limitations and details. ©2005 OnStar Corp 
All rights reserved. The marks of General Motors, its divisions, slogans, emblems, vehicle model names, vehicle body designs and other marks appearing in this document 
are the trademarks and/or service marks of General Motors Corporation, its subsidiaries, affiliates or licensors. The OnStar emblem is a registered trademark of OnStar Corp 





4 FOR THE LOVE OF COOKING. 





magazines. But to you, they read like romance novels. To discover the full m4 JENN-AIR. 


e love of cooking, call 1-800-Jenn-Air or visit www.jennair.com 
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